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Dave MaRhews Band Shows 
New Side On Upcoming RCA Set 
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BUSINESS CLIMATE MAKES 
VET EXECS HOT PROPERTIES 



A Rillhoard stctff report. 

LOS ANfiELES—When EMI Record- 
ed Music president Ken Berry was 
looking for an executive to head the 



new plans by some companies to 
increase their market share, upping the 
competitive stakes in the pop. rock, and 
countrj' markets. Additionally, the fact 
that major laheLs are now largely con- 




company's U.S. 
operations, he set 
his sights on 19- 
year Arista veteran Roy Lott, who 
begins his new job as deputy president 
of EMI Records North America on 
Monday (Hi). 

The wooing of Lott away from the 
Arista fold is one in a number of key ex- 
ecutive changes over recent months 
that have been spurm^d by an uncertain 
business environment and aggressive 

Fogerty Concert 
Album, Video 
Due On Reprise 

■ BY JIM BESSMAN 

LOS ANGELES— Capping what has 
been an extraordi- 
nary return to the 
forefront of pop 
music, John Foger- 
ty is readying a 
concert album and 
home video pack- 
age, both titled 
"Premonition," for 
simultaneous 
release by Reprise 
Records and Warner/ Re prise Home 
<C<ni1'niin'(i til) fiof/f not 



NEWS ANALYSIS 



centrated in the 
hands of big cor- 
porate parents, 
which have shareholders to answer to 
each quarter and thus are less willing 
Ui gamble on someone untried, is hav- 
(Coutir/iini on pa^e 109) 



Tradition, Talent Elevate Krall 

Wide Potential Seen For Impulse! Artist 



■ BY CHUCK TAYLOR 

NEW YORK— For jazz chanteuse 
Diana Krall, there is little time to 
consider the tremendous strides 
she's cultivated since 
the release of her rich- 
ly inspired 1996 break- 
through. "All For You." 

But she's trying. 
"Yesterday my flight 
was canceled, so I was 
sitting in an airiwil for 
four hours," says the 
32 -year-old vocalist' 
pianist. "I had time to 
think about what is 
happening and enjoy it 
Normally, there's no time to process. 
You see the charts and the accom- 
plishments and say. 'OK, that's why 
we're working so hard.* Hopefully, it 




means that we're looking at longev- 
ity, which I'd like to think will enable 
me to be a creative artist for a long 

time." 

With "All For You" and its 1997 fol- 
low-up, "F-ove Scenes," 
both on ImpulseVlJRP. 
Krall draws upon the 
itii)st traditionjil of jazz 
elements. Her sultry 
alto is accompanied 
only by piano, guitar 
( i'l-om longtime collabo- 
rator Russell Malone), 
and bass (Christian 
McBride). She keeps 
L an'angements simple 

and reminiscent of 
their original recordings. 

As a result, Krall has drawTi com- 
parisons to Carmen McRae and 
(CoviiyiHt'd on page 111) 



Retailers Fear Price War 
Is Moving Onto The Web 



■ BY DON JEFFREY 

and ED CHRISTMAN 

NEW YORK— As retailers return to 
the National Assn. of Recording Mer- 
chandisers ( NARM) Convention this 
year in high spirits over 
double-digit sales in- 
creases and improved 
profit margins, they're 
faced with a new high- 
tech threat: the heating 
up of a price w'ar on the 
Internet 

A week before the 
convention was to begin 
in San Francisco. Best 
Buy launched its long- 
awaited World Wide 
Web site and celebrated 
it with a big sale on its 



NARM'98 

Guide To A 
Balanced Recovc 



A Billlioard Superseclion 

See Page 61 



top 25 sellers; many were priced at 
$11.99 plus shipping charges. 

A few weeks before tliat, tlie online 
retailer CDnow, a sponsor of the 
Grammy Awards, riled traditional 
store merchants with a pr()motion 
that oiTered rjO*/( off the 
price of award-winning 
albums — a discount 
advertised during the 
prime-time broadcast 
That deal has ended, 
but (.'Dnow is now tout- 
ing a :iO%-ofT sale that 
has many top-selling 
titles going for Sll.SS. 
The other major online 
retailer. Music Boule- 
vard, although not as 
generous as its Intemet 
(Conl/inmf oii fHUji- U.i/ 



U.K.'s WH Smith 
Group Purchases 
Scottish Chain 

■ BY JEFF CLARK-MEADS 

LONDON— WH Smith Croup, a com- 
pany at the center of a trans-Atlantic 
shake-up in music retailing operations, 
is adding a new twist to the tale. 

Not only has Smith sold U.S. chain 
the Wall to Canielot this month (Bill- 
board, March 14) and is pla.\ing a piv- 
otal role in the change in o\iTiei-ship of 
(Continued on poQe IIJ) 
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Columbia's 
Wyclef Jean 
Expands 
Hip-Hop 

PAOE 3B 
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anytime, the album, is now platinum 
and the fastest-selling album of 
Brian McKnig tit's career. 

' No. 1 n&B Mum: 4 mks. 

• No. 13 Peak Position on Billboaril's TOP 200. 

• "rou Should Be Mine" single GOLD-om 600,000 soli. 

anytime, the single, the biggest U&B 
Airplay Record of the BUS era with over 
53 million listeners*. 

• No. I National R&B Airplay *: 4 weeks. 
• No 1 Mult B&B Airplay *: 2 meks. 
• No. I Most Combinei Airplay *: 3 meks. 

anytime crossing now: 

• Billboaril Monitor Rhytiimic Top 40 Chart *: No 4 
• Billboarti Monitor Crossover Chart *: No. 3 
• B&B Bhythmic Top 40 Chart * : No 4 

top 40 impact now 





Executive Producers: Herb Tramk and Bruce Carbomr^ 



* Smoaril to Systems, Week oirebmsry IB 
* Ham ani aemnis, Week otreiwary IS 
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RIAA Piracy Stats Show New-Tech Threat 

Online Dangers Looming Large, As Cassette Concerns Lessen 



BY BILL HOLLAND 



WASHINGTON, D.C— There's good and 
bad news on the music piracy front: Ca.s.sette 
piracy has dropped 80*3^ over the past five 
years, but CD piracy and Internet theft are 
on the rise, according to 1997 year-end sta- 
tistics released March 4 by the Recording 
Industry' Assn. of America (RIAA). 

According to the association, cassette 
seizures dropped from 1.07 million in 1996 to 
411,719 last year. Counterfeit and pirate CD 
seizures also dropped almost in half, from 
208,797 to 128,798. But countering that posi- 
tive news, RIAA officials say the specter of 
possible large-scale digital piracy has begun 
to assert itself. 



Video Vendors 
Join Forces On 
Great Films Blitz 



BYSETH GOLDSTEIN 



NEW YORK— The American Film Insti- 
tute (AFI) and 13 Hollj'\vood studios and 
independents are launching a coordinated 
promotional juggernaut that will bring all 
or most of the 100 greatest American 
movies of all time to as many as 30,000 
retail locations in mid-June. 

It's the first time that competing home 
\ideo companies, normally fighting each 
other for shelf space, have ever worked 
together, says AFI marketing director 
Lee Tomlinson. "They've agreed to put 
their greatest gems under the AFI ban- 
ner," he says. For Warner, Fox, Disney, 
Columbia, Pol.vGram, HBO, and Repub- 
lic, among others, more than cassettes 
may be involved. 

"There are plans afoot to expand into 
DVD," Tomlinson suggests — another 
opportunity for vendors to exploit the 
most-profitable aspect of the business, 
their catalogs. "There's a lot beyond what 
was just released last Tuesday," he says. 

On March 11, AFI and the vendors 
revealed everjlhing about the $30 million 
program except the titles themselves. 
That list, voted on by 1,600 industry pro- 
fessionals, won't be announced until June 
(Continued on page 112) 



The new threat is due to two major factors: 
pirates' use of increasingly inexpensive CD- 
Recordable hardware and the illegal impor- 
tation of bogus product from CD plants over- 
seas. 

The 1997 stats show that on the enforce- 
ment-action front, search warrants, consent 
searches, and arrests and indictments were 
at about the same level as in 1996. Site 
seizures, however, were up from 134 to 170, 
and piracy-related guilty pleas and convic- 
tions almost doubled, from 80 in 1996 to 150 
in 1997. 

On the bootleg front, CD seizures command 
the most attention; while down from 1,261,961 
in 1996 to 807^97 last year, the 1997 figure 
still 10 times the amount confiscated in "95 and 
300 times the amount seized in "94. 

Most of the pirate and bootleg CDs, the 
RIAA said, are showing up at Hea markets 
and in general-merchandise stores. 

The RIAA directed 80% of its anti-piracy 
resources last year to combat the evolving 
forms of CD piracy and to protect copjTight- 
ed sound recordings in cyberspace. 

The Internet has become especially ripe for 
pirates. 'The potential harm to copjT^t own- 
ers is exponentially greater than traditional 
acts of piracy," warns Steve D'Onofrio, RIAA 
executive VP and director of anti-piracy. 

During the second half of the year, for 
example, the RIAA began to see an alarming 
trend — Internet pirates placing music from 



new albums by major artists such as Eric 
Clapton, Pearl Jam, Madonna, and others 
online before their official release dates. Once 
on the World Wide Web, the posted sound 
files can be accessed by untold numbers of 
computer users. 

The RIAA began working with artists and 
managers as well as record labels to notify 
site operators and companies operating the 
sen'ers about the legal Implications of plac- 
ing unauthorized recordings online. In many 
cases, the sound files were removed "within 
minutes," according to the RIAA. 

Stajing ahead of technologically advanced 
Internet pirates. D'Onofrio says, "presents a 
greater challenge than ever l>efore." 

Due to thLs threat, the RIAA has beefed up 
its multi-pronged approach by expanding its 
staff to include Internet specialists. It's also 
utilizing an automated "Web crawler" to elec- 
tronically scan the Internet for potentially 
unauthorized uses of music. 

Last year, the RIAA sent out copyright 
infringement notifications to hundreds of 
Web sites; it reported that the majority were 
promptly shut down. A few remaining sites 
are seeking proper licensing or editing out 
unlicensed recordings. 

Addressing the growing problem of music 
archive sites on university servers — sites on 
which large numbers of audio files are postr 
ed for dowTiload — the RIAA initiated a cam- 
(Coutiniied on page 112) 




Bare Essentials. Reprise recording group Barenaked Ladies, at work on a new album due 
July 7, collaborate in the studio with co-producer David Leonard. Shown standing, from left, 
are band members Jim Creeggan, Steven Page, and Kevin Heam. Shown seated, from left, 
are Leonard and band member Ed Robertson. 



LETTERS 



SHAWN COLVIN: NOTHIN' ON HER 

Many have dreams of stardom, some 
possess the talent that could take them 
there, but how many are willing to work 
as hard and as patiently as Shawn 
Colvin? ("The Long Road Pays Off For 
Columbia's Colvin," Billboard, March 14). 
I hope all the Young Turks at countless 
listening rooms around the country real- 
ize that talent is not enough. If it were, 
Shawn Colvin would have been recog- 
nized back in 1983. Her slow, steady rise 
assures this is solid success that won't 
evaporate when the next trend appears. 

Dave Van Ronk has a saying for song- 
writers and performers that I have never 
forgotten: When music of quality sells, it 
is good for all of us. Shawn's success is a 
boost to everyone in the business who 
cares about good work. 

Christine Lavin 
New York 



IN PRAISE OF THE TRACKING ROOM 

In a story in the Feb. 28 issue of Bill- 
board ("MasterfonicB Files For Ch. 11"), 
certain statements attributed to me do 
not fully convey my thoughts about Mas- 
terfonics' Tracking Room in Nashville. 
[Masterfonics owner] Glenn Meadows' 
studio is impressive by any standards, 
and a great number of excellent-sound- 
ing records are the result. Studio 
acoustics are largely a matter of taste, 
and while my personal preferences may 
differ, the Tracking Room approach has 
proved itself to be very successful. 

Allen Sides 
Co-owner 
Ocean Way Studios 
Nashville 

CDNOW'S DISCOUNT GRAMMY DEAL 

Here at CDnow, our excitement over 
the success of our Grammy promotion 



has been tempered by the industry re- 
sponse as presented in the March 7 Bill- 
board story titled "CDnow Grammy Dis- 
count Draws Criticism." CDnow imple- 
mented this one-time promotion to 
introduce another way to buy music to 
TV viewers and to provide them with an 
incentive to actually try this new means 
of buying music. Building a music store 
that serves busy, underserved cus- 
tomers with a better way to purchase 
music, buy back-catalog titles, and dis- 
cover new artists is good for the music 
industry. Serving the needs of these 
consumers better will ultimately foster 
increased revenue for both record labels 
and retailers. 

Jason Olim 
President 
CDnow Inc. 
Jenkintown. Pa. 



Letters appearing on this psge serve as a fcrum ror the expression oi views or genera] interest. The ofanions ofTeied here are not necessarily those oT BiUboord or its management. 
Leltent shouM be submiUetl to the Leuent Editor. Blilhoarcl, 1515 Broadwaj; New York, N.Y. 10036. 
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• THE BIllBOARD 200 • 

* thank: • SCXINDTIHCX • sowcMSSC^ 



CLASSICAL 

* MY SECRET PASSKJN- THE ARIAS 
MICHAEL BOLTON • SOWf CU^SSJCV 


SO 


CLASSICAL CROSSOVER 

* TIME TO SAY GOODBYE 
SAJIAH BRtGMTMAN 6, THE LOfiDON SYMPH. ORCH. • NCJUOSTUOIO 


50 


COUNTRY 

* SEVENS • GARTH BROOKS • CAMlot 


40 


HEATSEEKERS 

* ROCK SPECTACLE • BAAENAKED LAOiES • REPtnsE 


28 


JAZZ 

* lOVE SCE^ES • DIANA KRALL • iunjuc< 


48 


JAZZ / CONTEMPORARY 

* KENNY G GREATEST HrTS • KENNY G • WSM 


48 


NEW AGE 

* PA;NT the sky with STA>iS - THE BEST OF ENYA 
ENYA • RCTOSE 


46 


POP CATALOG 

* MEIALUCA • METALUCA • ELEKnw 


82 


R&B 

* MY HOMIES • SCARFACE • RA^MOT 


33 


• THE HOT 100 • 

* GETTiN' JIGGY WIT IT • WILL SM/TH • COUJMBW 


116 


ADULT CONTEMPORARY 

* MY HEART Wla GO ON • CHJNE DrON • 5W Muvc 


104 


ADULT TOP 40 

* 3AM • MATCHBOX 20 • LAVA 


104 



COUNTRY 

* NOTHIN' BUT THE TAIUJGHTS • CUNT BLACK • SCA 



DANCE / CLUB PLAY 

* STAY • SASHI FEATURtNG LA TTCC • lAIRA- FFm 



DANCE / MAXI-SINGLES SALES 

* GETATMEOOG 
DMX (FEATURING SHEEK OF THE LOX) • DEF ja;^ 



38 



LATIN 

* NO SE 0LV10AR • ALEJANDRO FERNANDEZ • iONy Oltcos 



R&B 

* NO. NO. NO ' DESTTNTS CHILD • rtxiywHiA 



RAP 

* DEJA VU [UPTOWN BABY] 
LORD TARK3 & PETER GUNZ • CODCINt 



3S 



ROCK / MAINSTREAM ROCK TRACKS 

* WITHOUT YOU ■ VAN HALEN • tt6AiiNERnK» 



105 



ROCK / MODERN ROCK TRACKS 

* SEX AND CANDY • MARCY PLAVGOOUND • CABTOL 



• TOP VIDEO SALES • 

* AIR FORCE ONE • COUJMBIA imsrA* HOUC v«o 



KID VIDEO 

* HERCULES • oiAii divcy home video 



RENTALS 

* AIR FORCE ONE • coiumbla tubtaji home video 



No. I ON THIS WEEK'S UNPUBLISHED CHARTS 



BLUES 

* BLUES BROTHERS 2000 • SOUVOTRACK • unmkm. 



CONTEMPORARY CHRISTIAM 

* YOU UGKT UP MY UfE ■ INSPIRATIOMV. SOf*5S 
LEANN RIIMES ■ CURS 



GOSPEL 

* GOD S PROPERTY 
GOO'S PROPERTr FIKNM KIRK FRANKUIV'S NU MAHON ■ B BTE 



KID AUDIO 

* ELMOfWLOOZAJ • SESAME STREET MUPPETS ■ SOW 



THF Rll I ROAn n LATIN SO 

* BUENA VISTA SOCIAL CUJB 
BUENA VISTA SOCIAL OUB * udRin circuit / nix&jch 



MUSIC VIDEO 

* GIRL POWERI UVE IN IST;VjaA • SPICE GIRLS • ViBGW MUSiC ■Meo 



REGGAE 

* MANY MOODS OF MOSES • BEENIE MAN • SHOCNNGvees 



WORLD MUSIC 

* THE BOOK Of SECRETS • LOREENA MCXENNITT * OUNLWI ROAD 



Top Df Tm Ntwi 

TO Innrtnn-hfiserl WH Smith 
buys Scottish retail chain John 
Menzles. 

aiTBii ft Hylic 



Bone is hired as executive VP/ 

GM of Capricorn 

1 A nm/R Mnlthfiws Rnnrl -! 

■Before These Crowded Streets' 
shows the ocfs doriier side. 
1 6 The Boot: Epic/Legocy reis - 
sues "Ctieop Trick Al Budoimn' tor 
the sef s 20th annivefsary. 
20 Boxicofe: U2 grosses $5.7 
miiiion (U.S.) in Austraiia. 
26 Continental Dritt: Vfiternn 
Atlanta act the Charlie Mars Band 
mol(es a living on rock. 
28 Populor Uprisings: Harvey 
Donger finds a home at Slosh 
Recoras otter oil 



V 




30 R>B: Flyte Time RecorOs' 
i first release is debut album by 
singer/songwriler Angel Grant. 
32 Miytliiii Section: [Jestiny s 
Chikl unseats Usher from No 1 
on the Hot R&B Singles chart. 
35 Words t Deeds: Wyclef 
Jean reflects on success of "The 
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Camivar and the stale of tiip- 
hop 

37 DgiMMTTnii- The li k <! Pniil 
Ookenfold mokes o name as a 
credible and ego-less DJ. 
39 Country: Steve WOrinef to 
moke his Capitol Nashville debut 
witti "Burnin' The Roadhouse 
Down.' 

44 Latin Notos: Grupo Televiso 
hosts Espack) '98 entertainment 
workshop. 

48 Jazz/Blue Notes: More 
Johnson's 'The Sound Of Sum- 
mer Running' reflects rural Amer- 
icana. 

SO Closslciil/Koeping Score: 

Coverage of contemporary music 
is 0 hot issue in classical circles 

52 Songwriters li Publishers: 

ASCAP expands marketing initia- 
tives. 

53 Studio Aclton: Trmnr Horn 
remains vital force in pop music. 

iNTMWMWIIAt 

55 New copyright iegislotion to 
be debated in Ireland's partioment 
before the end of the yeor, 
according to the prime minister. 
57 Cflnodo: Anito Best collects 
traditional songs ot Newfoundkind 



on first solo set. Trosshanded,' 

Sa HlteOfThnWnmi' RInn 
John hongs on to top singles 
spot in Canada. 

so BInhnI Hiwlr PiMm- rniin- 

try singer Lee Kemaghon posses 
the hat in Australia. 

MiBCH»iiTS ft Mmnniiie 

65 BuyCycles: NARM seminor 
to focus on study of musk: con- 
surtter. 

68 Retoll Track: Industry geors 
up for NARM Convention, 
71 Declorottons Of Indepen- 
dents: Seattle bonds travel Irom 
indies to majors and back ond 
live to tell the tale. 

93 Home Video: Relnilers nre 
Still upbeat about sell-ttirough 
video. 

94 SheltTalk: Sight & Sound 
otters cheap woy to tell whether 
0 retailer's customers are reody 
tor DVD. 

96 Child's Ploy: Home video 
and audio versions of 
"Elmopalooza!' hit stores. 

BwltWl ft PlEVIIWl 

97 fiohhiR Rnhfirtson nnri CeCe 
Winans ore In the spotlight. 



more importont role in today's 
broadcast industry. 

1 05 The Modern Age: Cherry 
Poppin' Daddies swing hard on 
■Zoot Suit Rtof.' 

106 AlfWnvM: NnlnliR 
Imbruglio's "Tom' single fears up 
the charts. 

1 oa Mmic Vldao: Fntertnlners 
try Itidr bond directing music 
videos. 





103 Radio promotion and 
marketing directors play a for 



FlIITBKl 

60 Updote/Ufellnes: James 
Taylor challenges kids to com- 
pose lyrics in new program. 
115 Hot 100 Singles Spot - 
llght: Sovoge Garden's "Truly 
Madly Deeply" surposses 100 
million in audience. 

120 Between The Bullets: 
Modonna's "Roy Of Lighr hits 
charts with high first-week soles, 

121 This Weflk-s Blllhoard 
Online 

TOO ClasslHed 
103 Reol Estate 

122 Martlet Wntch 

1 22 Chnit Beat: Mnrlnnnn 
equals but doesn't surpass her 
highest debut on the Hot 100. 
122 Honwtront: The lfl9S 
Record Retailing directory is now 
available. 



C COMMENTARY! 



Don't Ignore DVD's Potential For Music Video 



■ BY EMIEL N. PETRONE 

While DVD Video has thus far been dis- 
cussed primarily as a format for feature 
films, music video retailers should also 
take note: Not since the CD was intro- 
duced has a technology revolution provid- 
ed as much opportunity as the launch of 
DVD. Many retailers, however, don't real- 
ize the added value this video format can 
bring to consuTners and to their own com- 
panies. 

Let's look back at the introduction of the 
compact disc. The superior sound offered 
by CDs quickly made it the format of choice 
for music enthusiasts. But now that it's the 
most popular format for music enjoyment, 
it's easy to forget that only 35,000 CD play- 
ers were sold in the format's first year. In 
comparison, more than 350,000 DVD play- 
ers were shipped in 1997 — 10 times the 



level of CD players shipped in its first year. 
And the growth will continue throughout 
1998, with an estimated 750,000 players 
being shipped this year. 

Why is this significant for music video 
retailers? Because the financial benefits of 



Music video programs 
will represent 20% of 
the DVD market, otter- 
ing vast potential for 
music retailers' 



€miel N. Pelrane is chairman ol Itie DVD Video 
Group and executive VP at Ptiilips Electronics. 



supporting DVD are significant. Con- 
sumers who buy DVD players immediately 
want to purchase movies and music videos 



to play on their new machines. In fact, elec- 
tronics retailers boast that they are selling 
as many as 25 titles for e\'er>' plaj'er sold. 
These customers want state-of-the-art 
home entertainment, creating an incredi- 
ble demand for music video compilations 
and concert programs. 

Major motion picture studios are realiz- 
ing incremental business on DVD that they 
didn't expect, and that also translates into 
incremental sales for retailers. For exam- 
ple, Columbia TriStar has shipped more 
than 185,000 copies of "Air Force One" on 
DVD, making it the best-selling title to date 
and bringing hundreds of thousands of con- 
sumers into stores. 

As the number of available titles grows 
from the current level of 800 to more than 
1,500 by the year's end, the number of 
music videos and concert programs also 
(Continued on page 50) 
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PLATINUM! 



Jonny Lan^ 

Lie To Me 



Nanagemenl: hum Klein and Miki Mulvetiill of Blue Sky Anist Management 




Lemon Parade 



3I4S3II422/4 

includes the hit song 
"If You Could Only See' 
and the new single 
"Open Up Your Eyes' 

Produceil by ilack Josepb Puig 
Slieila Scott/Jealovs Dogs llanagiDient 



LEMON PA RAPE 



«iMMMIi«li(nnMl«llt*in«tfUIIMK.iMfiiaaMU<«iwM 



MVP Entertainment 
Sues Former Execs 



■ BY EILEEN FITZPATRICK 

IX)S ANGELES— Foi-mer MVP En- 
tertainment president Philip 
Knowles and former VP Ronni 
Shuffield have been sued by their ex- 
employer on charges of conspiracy, 
fraud, theft, and embezzlemenL 

The lawsuit, filed March 4 in Los 
Angeles Sujierior Court, alleges that 
while employed at MVP. Knowles, 



Shuffield. and 10 other former 
employees misappropriated funds, 
pirated copyrighted video masters, 
received kickbacks from duplicators, 
and stole office equipment that was 
funneled into Knowles' new compa- 
ny, Kreative Video Products Inc. 

(kvp). 

MVP is seeking $2 million in dam- 
ages, and a criminal complaint was 

jContinued on page 121} 



Universal Closes Rising Tide 

Some Acts May Move To MCA, Decca 



BY CHET FUPPO 



NASHVILLE— Citing the "recent 
proliferation of new Nash\Tlle labels," 
parent company Universal Music 
Group shuttere<l its Rising Tide Nash- 
ville operation here March 10 (Bill- 
board Bulletin, March 1 1 ). 

The move throws Rising Tide's stalT 
of 18out of work, although Rising Tide 
president Ken Levitan is said to be in 
the second year of a five-year contract. 
Le\itan was not available for comment. 

A Universal spokesman says "a 
number" of Rising Tide artists will be 
folded into MCA Nashville and Decca 
Record-i*. Specific artists were not 
named, and the spokesman said that 
was yet to be determined. 

Rising Tide's roster includes Matra- 

Rubin Forms 
Independent 
Music Firm 

■ BYIRVLICHTMAN 

NEW YORK— When the decision was 
made to restructure EMI Music's oper- 
ations in the U.S. last June, Don Rubin, 
then executive VP of EMI-Capitol 
Record Group North America, says he 
received a supportive call from EMI 
Music president/CEO Jim Fifield ask- 
ing him to stay on. 
But. as things 
turned out, he 
forged a different 
kind of relationship 
with the company. 

While Rubin's 
formal ties to EMI 
Music ended in 
RUBIN January, he main- 

tains important 
A&R links to the company via his new 
independent fuTn, Don Rubin Produc- 
tions. The New York-based company 
was established by Rubin to produce 
recordings, re-establish his music pub- 
lishing company, and manage acts 
(Billboard Bulletin, March 11). 

According to Rubin, his departure 
from EMI Music centered on the view 
of EMI Music's new U.S. chief. Ken 
Berry, that A&R be the sole function of 
each of the company's labels rather than 
having any corporate A&R positions. 

Rubin had an A&R hand in projects 
on labels other than the now-defunct 
EMI Records, such as Frank Sinatra's 
"Duets" albums on Capitol. The phi- 
losophy of Rubin's A&R role at the 
(Continued on page IS) 




ca Berg, Scott Emerick, Rebecca Lynn 
Howard, Jack Ingram, J.C. Jones, Del- 
bert McClinton, the Nitty Gritty Dirt 
Band, Dolly Parton, Keith Sewell, and 
Kris Tyler. The label also has the 
soundtrack to the movie "The Apostle." 

The 2-year-old Rising Tide had been 
regarded as a rising entity here, and 
executives on Music Row were gener- 
ally surprised at the decision to close 
the label, although they declined to 
speak on the record about the closure. 

A statement from Universal said, 
"This decision was based on the recent 
proliferation of new Nashville labels 
and the current competitive conditions 
of the country music industry. With 
the Universal Music Group's ongoing 
dominance of the country music mar- 
ketplace through its MCA/Decca 
label, this move will allow the compa- 
ny to better focus its resources and 
effoi*ts and remain at the forefront of 
the industry." 

In the last year, Disney and Dream- 
Works have both entered the Nash- 
ville market with the Lyric Street and 
DreamWorks Nashville labels, respec- 
tively. 

Singles by Berg and the Nitty Grit- 
ty Dirt Band are at No. 55 and No. 60, 
resixjctively. on this issue's Hot Coun- 
try Singles & Tracks chart Last issue, 
"The Apostle" was at No. 21 on the Top 
Country Albums chart as Greatest 
Gainer and debuted at No. 175 on The 
Billboard 200. This issue, it is at No. 22 
on Top Countrjf Albums and at No. 187 
on The Billboard 200. It also opened at 
No. 8 on the Top Contemporaiy Chris- 
tian album chart, rose to No. 4 last 
issue, and is at No. G this issue. 

Albums by McClinton and Berg are 
at No. 39 and No. 53 this issue on Top 
Country AU)ums. The label also had 
chart success v\ith the Buffalo Club, 
which has since disbanded. 

A new single had just been released 
from Tyler's debut album, and an al- 
bum by the Nitty Gritty Dirt Band had 
been scheduled for an April 21 release. 
A debut album by Howard was also 
slated for a spring release. The fate of 
these upcoming projects is uncertain. 

Ri.^ing Tide Nashville was launched 
with great fanfare at a heavily attend- 
ed party Dec. 5, 1995. at Cafe 123 here. 
Then MCA Music Entertainment 
Group (MMEG) chairman Doug Mor- 
ris headed a delegation that included 
MMEG vice chairman Mel Lewinter 
and MMEG president Zach Horov^itz. 
Morris had established Rising Tide 
Records in New York in March 1995 
and changed the name of its pop im- 
print to Universal when he joined 
MC'A, although the Nashville operation 
retained the Rising Tide moniker. 

(Continued on page 121) 



VH1 Polls Artists On Rock's Greats 

Survey Ranks 100 Top Acts; Sales Bumps Expected 



BY CARLA HAY 



NEW YORK— Amid the seemingly 
endless parade of awards shows and 
"best of lists, VHl 
I has produced a 



.,K .^ifi'^^^ unique music sur- 
r» 'rfrtrtirtu I vey naming "The 
I . 1 100 Greatest Art- 
ists Of Rock And 
Roll." The acts included in the survey 
weren't chosen by critics or VHl 
stafl'ers but by other music acts. 
The survey results will be revealed 



in a countdown that premieres March 
31-April 4 on VHl. and labels and retail- 
ers are already anticipating a sales 
boost for some of the acts as a result 

"This is the first m^or music survey 
that judges music artists where the only 
people allowed to vote are other artists," 
says VHl president John Sykes. "For 
the first time, we get to see a pure vote 
on artists by a jurj' of their peers." 

Sykes says ballots were sent to "any 
artist who has ever been on VHl, 
whether it be through a video, live per- 
formance, or news special." According 




Celine Takes Hawaii. Keali'i Reichel, Hawaii's top-selling artist, opened for 
Celine Dion at the Canadian singer's first dates in Hawaii recently. The two per- 
formed to more than 15,000 fans for two nights at the Neil Blaisdell Arena in 
Honolulu. Reichel's latest set. "E O Mai." is being released this spring via Lava/ 
Atlantic. Pictured backstage are Dion, left, and Reichel. 



RIAA Decries Top Court's 
'Imported Exports' Ruling 

of two U.S. CopjTight Act provisions 
held in the case. One prevents unau- 
thorize<l imports. The other, contained 
within the First Sale Doctrine in Sec- 
tion 109 (a), allows the practice by stat- 
ing that anyone v\'ho legally purchases 
a legal copy Ls entitletl to dis|x«ie of pos- 
session of that copy without the author- 
ity of the copvright owner (Billboard, 
Dec. 20. U»i*7). The couit unanimtiusly 
ruled that the latter applied. 
Although the case invoh'ed the dis- 
(Contiuued oh page 115) 



WASHINGTON, D.C.— A U.S. 
Supreme Court ruling on gray market 
goofis and [>arallel imjwrts may have a 
far-reaching effect on the music 
industr}% 

On March 9. the U.S. Supreme 
Court unanimously ruled that U.S. 
copyright law does not protect compa- 
nies that export their products at dis- 
counted prices from having them 
shipped back for sale in the U.S. by an- 
other company. 

The Recording Industry Assn. of 
America (RIAA) warns that the ruling, 
concerning only so-called "imported 
exports" gray market goods, will upset 
the marketing of U.S. product world- 
wide. The issue of parallel import's has 
been a contentious one thniughout the 
world, most recently raising contro- 
versy in the Australian music industry 
(Billboard, March 14). 

The gray market product problem is 
related to the parallel imports issue in 
that both practices afTect domestic and 
international sales as well as market- 
ing and publicity strategies. However, 
there is a key f^fference — ^with paral- 
lel imports, the imported goods are 
manufactured in another count^>^ 

In reversing the m^jor copyright law- 
case. Quality King EHstributors Inc. vs. 
L'Anza Research International, the 
court found that a rule allowing copy- 
righted products to be resold without 
the copyright owner's permission 
applies to imported products. 

The court was asked to decide which 



to VH 1 , approximately 1 00 artists ended 
up i>articii)ating in the survey, and bal- 
lots were tallied over the course of two 
months. Only one ballot per person was 
allowed in the voting process, and 
artists could not vote for themselves. 

"The public has a fascination with 
awards, but few people really know who 
votes for these awards," notes Sykes. 
"Artists voting for artists gives the 
results a certain amount of credibility." 

Although VH\ has guaranteed con- 
fidentiality to survey paiticipants. Bill- 
board has learned that several of the 
biggest names in music, from veterans 
to relative newcomers, were among 
those who voted. 

The majority of those named in "The 
100 Greatest Artists Of Rock And Roll" 
are artists who made theii- marks well 
before the dawn of MTV. 

(('ontinncd on page 110) 

Japan's Pony 
Canyon Revived 
In HK, S. Korea 

■ BY GEOFF BURPEE 

and STEVE McCLURE 

HONG KON(^-The Japanese indie 
label Pony Canyon, which recently 
closed four of its Asian subsidiaries 
(Billboard Bulletin. Jan. 7), has begun 
re-establishing it;; presence. 

A new wholly owned Hong Kong 
subsidiary. Pony Canyon Entertain- 
ment Pacific, opened for business 
March 2, taking over from the dis- 
banded venture Golden Pony Enter- 
tainment (HK) Ltd. And the shuttered 
South Korean joint venture Sampony 
Distribution is set to be superseded in 
May or June by Pony Canyon Korea, 
which will be 16%-ovvned by a local 
partner. Following Januar\''s closures. 
Pony Canyon was left with just one 
wholly owned affiliate, Pony Canyon 
Music Malaysia. 

Keith Yip, who resumes his position 
as the Hong Kong cnniiMiny's GM, says 
the operation is scaled down. "We will 
only deal with Japanese and interna- 
tional products." he says. '"We won't 
touch any local artists or production. 
We will just market our core reper- 
toire." Golden Pony's ktcal Cantoiwp 
artists in Hong Kong had included 
Amanda Lee and Anthony Leung. 

(Continued on page 109) 



Zbitnew BMG Canada Prez 

Latest Exec Chanye In Canada 



■ BY LARRY LeBLANC 

TORONTO— The appointment of 
Lisa Zbitnew as president of BMG 
Music Canada is the latest in a rash 
of recent executive changes in the 
industrj' here that obsei-vers say may 
lead to significant changes in the way 
labels operate in Canada. 

Last fall, John Reed was named 
CEO at PolyGram Group Canada, 
and Gar>' Newman was named pres- 
ident of Warner Music Canada last 
month. Observers note that each of 
these new executives is likely to bring 
his or her own style to an industry 



that has seen few executive changes 
for many years. 

^^^^^^ "I know I have 
^^^^^^^M t o be on top of my 
^^I^^^^H game in order to 
^J^t "^tay competitive, 
^^^H because the 
^ changes being 

I^^^H made at other 
^^^^^^^H quite 
^H^I^^^H aggressive," says 
ZBITNEW Zbitnew. 

Zbitnew, who 
was named to the position March 9, 
becomes the first female to head a 
(Continued on fxige 11.1} 
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management: Bernard Porter, BiqFisH Management 
for radio information: Gear> Tanner 203.655.4931/Eddie Ma%colo 800.859.9850 
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EMI Music Distribution and our family of labels 

salute NARM 1 998 



BLUENOTH, eZor^rup V^^^,. ' ^ K^T^ '^gl^ '^^^^^^^ 

/^'gV' EMI MUSIC DISTHIBUTION | 



:ed material 



Artisls^usic 



POP • ROCK • R&B • RAP • DANCE • COUNTRY • LATIN • CLASSICAL • JAZZ • PRO AUDIO 



Riverside's IVIanley Finds 
Fans For Jamaican Folic 



■ BY ELENA OUMANO 

KINGSTON, Jamaica— Until a few 
months ago, Jamaican folk 
singer/songwriter Delia Manley 
played out only once or twice a year, 
performing for small groups of 
Kingstonians seated on folding 
chairs a few feet from her. That Uny 
musical world of art gallery base- 
ments and Jamaica Poetry Society 
gatherings (jarallels but never meets 
the island's reggae universe — a much 
larger and aggressively rhjthmic en- 
tity led by prophets, messengers, and 
other charismatic mike sa\iors. 

The notion of creating such a hero- 
ic myth for herself would be alien, 
even absurd, to Manley, whose mod- 
esty is edged by a well-developed 
sense of irony. Then again, this 30- 
somcthing mother of two has no need 
for myths. 

From the January night when 
musicologist/radio personality Der- 
mott Hussey aired her debut album 




OELLA MANLEY 



on his "Musically Speaking" radio 
program, Manle/s collection of inner 
and outer landscapes has been win- 
ning over Reggae Central, heart by 
heart. That 
album, "Ashes On 
The Window Sill," 
contains 10 
exquisitely ren- 
dered tracks in 
which the moving- 
ly personal con- 
stantly mutates 
into the socially 
relevant. It was released on River- 
side Music Ltd. in Jamaica that 
month but is not yet licensed any- 
where else. 

"We haven't had a launch," Man- 
ley says with a little laugh. "Dermott 
played some tracks, then opened up 
the phone lines and said, 'Let's hear 
what the public has to say.' People 
began calling in — old people from the 
country, young people dri\ing in the 
{Continued on patje 120) 



Garing's 'Opry' 
Feeds New York 
Country Scene 



BY JIM BESSMAN 



Next Gets Boost From Singles 

Arista Translates Hits Into Album Sales 

m BY DOUG REECE 



NEW YORK— On a rainy Grammy 
Week Monday night in New York last 
month, countrj' music fans and indus- 
tr>ites were understandably ensconced 
at the Bottom Line, where Trisha Year- 
wood, Pam Tillis, Lee Roy Pameli, Kim 
Richey, and Dean Dillon held court 

But farther east, in the heart of the 
lettered avenues 
known as "Alpha- 
bet City," former 
Nashville country 
music outsider 
Greg Garing was 
hosting his regular 
Monday-night old- 
lime country music oaring 
jamboree at a tiny 
saloon called 9C, a comer bar at Ninth 
Street and Avenue C. 

Should the Grammys return to New 
York next year, 9C could well be the 
place to be. For in 
the six months that 
he has presented 
"Greg Garing's Al- 
phabet City Opry," 
Garing has rekin- 
dled the hardcore 



i 




LOS ANGELES— If ever there were 
an act to benefit from the mingling tal- 
ent pools in the R&B and hip-hop com- 
munities, Divine 



m 

SEKERS 



Mill/ Arista's Next 
is it. 

The vocal trio, / 
which became a 
Heatseeker 
Impact act when 
its debut album, 
"Rated Next," 

moved from No. 117 to No. 95 on The 
BilllxMuxl 200 in the March 14 issue, has 
been nurtured and supported by sev- 
eral prominent figures in black music. 
Formed in igQ'i by brothers T-Low 




and Tweety, aka Terrance BrottTi and 
Raphael Brown, respectively, and 
joined by R.L. (aka Robert Huggar), 
the act had its first mentor in T-Low's 
godmother, Ann Nesby, who trained 
and managed the gi-oup during its ear- 
(Coutiuued on ixiQe 20} 



country music 
scene that he first 

sparked in Nashville prior to heading 
north and recording his acclaimed Pal- 
adin/Revolution debut album, "Alone" 
(Billboard, .June 21, 1997). 

Though that album was trippy mod- 
ern rock, it did show Garing's country 
influences, and while he still plans to 
tour behind it much of his energy now 
is spent on cultivating in New York 
the same club scene that helped fuel 
Nashville's Lower Broadway music 
resurgence. 

But this time Garing is drawing from 
New York's long-dormant traditional 
country scene. At 9C, he leads a ragtag 
dozen or so core musicians, including 
such notables as John Herald, who 
(Contin ued on page. IH) 



ies Swing Big 



Acts Build Grass-Roots Base 



BY CHRIS MORRIS 



LOS ANGELES— A pair of jive- 
bombin' young swing acts. Big Bad 
Voodoo Daddy and the Cherry Poppin' 
Daddies, are cutting a reet pleat into 
The Billboard 200. 

Big Bad Voodoo Daddy — top expo- 
nent of the neo-swing sound in South- 
em California — has benefited from a 
long Wednesday-night residency at 
swing dance mecca 
the Derby in L.A.'s 
Los Feliz neighbor- 
hood and a scene- 
stealing appearance 
in the 1996 indepen- 
dent film "Swingers." 

The group's self- 
titled Coolsville/ 
EMI-Capitol Enter- 
tainment Properties 
album Lindy-Hopped 
onto The Billboard 
200 at No. 64 the 
week of March 14; it stands at No. 79 
this issue. "Big Bad Voodoo Daddy" is 
the first contemporary hit for EMI- 
Capitol Entertainment Properties (E- 
Prop), which has a production arrange- 
ment with Coolsville (see story, page 
U21 

The Eugene, Ore. -based Cherry 
Poppin' Daddies offer a punk-bred, 
often ska-inflected take on the con- 
temporary swing style. The group's 
song "Zoot Suit Riot," No. 31 with a 
bullet this issue on the Modem Rock 
Tracks chart (see the Modern Age, 
page 105), has lofted its lik^titled Mo.io 
Records debut — a compilation of songs 
from three independent releases, aug- 
mented by four new tracks — ^to No. 121 
on The Billboard 200 this issue; the set 
climbs 15 positions in its fourth week 
on the chart. 

Probably the most popular group to 
emerge from L.A.'s large dress-up 
swing dance scene. Big Bad Voodoo 
Daddy was founded in 1989 in Ventu- 
ra, Calif., by guitarist/vocalist Scotty 
Morris, who had become frustrated by 
his life as a prolific studio musician. 




BIG BAD VOOOOO OADOY 



"When I was about 8 or 9, 1 heard 
[Cab Calloway's] 'Minnie The Moochei' 
on a Betty Boop cartoon," Morris re- 
calls. "I couldn't believe how cool that 
stuff was — incorporating all the stuff 
that Louis Armstrong did, but it was a 
big band and it was wild, and it just 
seemed really out of control. That mu- 
sic had always stuck with me, and final- 
ly when I was disillusioned with music, 
I decided to play it from the heart and 
play it with friends." 

The band, which 
grew from a trio to 
eight pieces (includ- 
ing four horns), be- 
gan playing dates 
around the West 
Coast and ultimate- 
ly issued two albums 
on its own Big Bad 
Records — a self- 
titled set in 1994 
and the seasonal 
"Whatchu' Want 
For Christmas?" in 1995. 

Big Bad Voodoo Daddy's first big 
break came in 1995, when it inherited 
a Wednesday-night residency at the 
Derby, the locus of the burgeoning hA. 
swing scene, from the Royal Crown 
Revue, a jump-style combo it shared 
stages with regularly on the road. 

In 1995, the band members met 
actor/screenwriter and swing dance fan 
Jon Favreau, who became a regular at 
the Derby. 

"He would dance to Just about everj' 
single song, I kid you not" Morris says. 
"I would think, "God, that guy is on a 
mhmionV Little did I know he w^as writ- 
ing this great film," 

That film was "Swingers," directed 
by Doug Liman from Favreau's script 
The picture, starring Favreau as a 
bachelor uneasUy on the loose in L A's 
nightlife scene, featured live perfor- 
mances by Big Bad Voodoo Daddy. 
Three songs by the group were fea- 
tured on the Hollywood Records 
soundtrack; though the set climbed no 
higher than No. 108 on The Billboard 
(Continued on ixipc 112) 



THE SUICIDE MACHINES 



BATTLE HYMNS 

the follow-up to the breakthrough debut Destruction by Definition 

IN STOIUSS iU'lUI. 7 



wwwLlMllywaiHlpec.com/sulcldemachlnes or www.thesulcldBmacliines.coiii lor tour Inlo and more! 
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Tejano Awards Usher In 
A New Wave Of Talent 



BY RAMIRO BURR 



SAN ANTONIO, Texas— Bobby Puli- 
do emerged as the new lion king at 
the Tejano Music Awards, held March 
7 here. He grabbed a whopping five 
out of 12 awards, helping to usher in a 
new era in the 
Tejano market. 

Pulido, Jen- 
nifer Pena, and 
Eddie Gonzalez 
are the new 
young turks ^^^^ 
standing atop the 
market, with 
solid record sales pulido 
and top-drawing 

tours. Their status as the genre's 
new lions was confirmed when, com- 
bined, they nabbed eight out of 12 
total awards. 

Without question, EMI Latin's 
Pulido emerged as the new prince 




with his five wins: Tejano crossover 
(for "Donde Estes"), video ("Le 
Pedire"), album ("Llegaste A Mi 
Vida"), and male entertainer and 
vocalist. 

"1 think the people must agree 
with the music I am producing," 
Pulido says. "I really want to thank 
them all." But when asked if he felt 
he was the new dominant force, Puli- 
do downplayed the notion: "In my 
eyes, I am not going to look at it that 
way." 

EMI Latin's Pena repeat«d her 
win as female entertainer and won 
for most promising band with her 
Jennifer Y Los Jets, while Sony 
Discos act Eddie Gonzalez Y Grupo 
Vida took honors for best show- 
band. 

Other pleasant surprises includ- 
ed Monterrey, Mexico's Grupo 
Limite winning in the Tejano norteno 
(Continued mi page 121} 



Brennan Links Christian, Celtic Sides 

Sees 'Perfect^ Coupling On Word/ Epic Set 



■ BY DEBORAH EVANS PRICE 

NASHVILLE— With a new Clannad 
album out and a new solo project set 
for release in the Christian and main- 
stream markets, Irish vocalist Maire 
(pronounced Moy-ah) Brennan stands 
to broaden the audience for her ethe- 
real Celtic sound. 

As lead vocalist for Clannad, a fam- 
ily group that includes her brother and 
twin uncles (and at one point her sister 
Enya), Brennan has a new Atlantic pro- 
ject, "Landmarks," which was released 
Feb. 26. 

Her third .solo album, 'Terfect Time," 
marks Brennan's debut in the Christian 
market Word Records is releasing the 
album to Christian Booksellers Assn. 
retailers thLs month, and the album will 
be issued to mainstream outlets April 21 
through Word's mainstream distribu- 
tion agreement with Epic. 

Brennan sees her two new albums as 
complementary, not competing. "This 
was certainly not planned," she says. 



"The Clannad one was due to have 
been released much earlier, but for var- 
ious reasons they just happen to be 
coming out at the same time. God 
works in mysterious ways. I think the 
two of them will enhance each other. I 
don't think it will be confusing, because 
my project Ls quite different anyway." 

Brennan is excit- 
ed about making 
her bow in the 
Christian market- 
place. "My manag- 
er wandered off to 
see if anyone was 
interested, and 
things fell into 
BRENNAN place like little mir- 
acles here and 
there," Brennan says. "There was 
every indication this was the ri^t time, 
hence the *Perfect Time.' " 

Brennan co-produced the album 
with Denis Woods, and recording was 
done at the studio in her home near 
Dublin. Brennan wrote or co-wrote all 



Robinson, Ndegeocello Top GLAMA Awards Winners 



BY LARRY FLICK 



NEW YORK— Veteran troubadour 
Tom Robinson and Maverick/Reprise 
artist Me'Shell Ndeg^ello were the 
big winners at the second Gay/Lesbian 
American Music Awards (GLAMA), 
presented March 9 at the Manhattan 
Center here. 

Robinson, who first gained notoriety 
in 1978 with the hit "Glad To Be Gay," 
took home three awards for his Cast- 
way Northwest Records release "Blood 
Brother": best male artist, best origi- 
nal out song, and best out recording. 
Ndegeocello won best female artist 
honors, as well as best music video for 
"Leviticus: Faggot," a cut from her 
1997 album "Peace Beyond Passion." 

"I'm thrilled and maybe a little 
shocked to have been so richly hon- 
ored," Robinson said. 

Drag superstar and Rhino recording 
artist RuPaul was the recipient of the 
Outmusic Award, which honors artists 



who embody "courage and truthful 
self-expression" in their music. Visibly 
moved by the audience's standing ova- 
tion, RuPaul said, "It hasn't been an 
easy road, but it's the only one I 
could've traveled. I 
can only live my life 
with honesty and a 
pure heart." 

Warner Bros, 
chanteuse k.d. lang 
received the Mi- 
chael Callen Medal 
of Achievement; the 
award is given to 
artists committed 
to nurturing and furthering gay and 
lesbian music. Musician/songwriter 
Michael Callen, who died in 1993 of 
AIDS-related illness, was a founding 
member of the People With AIDS 
coalition. He was also a member of a 
cappella act the Flirtations and pur- 
sued an acclaimed solo career. 

In accepting the medal, lang 




declared her pride in being a part of a 
"movement that must be documented 
during a transitional time in both pop 
culture and the music industry." 
Other key winners included folk 
artist Catie Curtis, 
who took album of 
the year honors for 
her eponymous 
Guardian-EMI col- 
lection, and Indigo 
Girls, who were 
named best pop duo 
for the cut "It's 
Alright" from their Epic album "Sham- 
ing The Sun." The ceremony was hostr 
ed by comedian Suzanne Westenhoefer. 

Althou^ the long-term mainstream 
impact of the GLAMAs remains to be 
seen, indie retailers see the awards as 
an opportunity to draw business to 
smaller outlets and much-needed 
attention to lesser-known acts. 

"A lot of the acts we're dealing with 
cannot even get stocked in large chains, 



so winning a GLAMA can only help in 
generating a little attention on the 
street," says Margo Hirschfeld, man- 
ager of Magna-Beat, a shop in Chicago. 
"There has been enough buzz about the 
GLAMAs in the gay community to 
raise interest in an artist like Tom 
Robinson, who has been stru^ling to 
find an audience in recent years." 

The GLAMAs were conceived and 
founded by musicians Tom McCormack 
and Michael Mitchell in 1995 as the only 
national music awards program to 
honor the work of self-identified gay, 
lesbian, bisexual, and transgender 
artists. Nominees and winners were 
chosen by judging panels composed of 
industry executives, music and gay 
media personnel, and recording artists. 

All nominated recordings were com- 
mercially released in the U.S. between 
June 1, 1996, and Dec. 31, 1997. The 
Outmusic Award and the Michael 
Callen Medal of Achievement are cho- 
sen by special committee. 



the songs. "I wrote all the words." says 
Brennan. "I listen to it, and I'm aston- 
ished because I know they were put in 
my heart. That's why I love it so 
much." 

The first single, "The Light On The 
Hill," was serviced to AC, top 40, and 
inspirational Christian formats Feb. 27. 
Several of the songs on the album 
blend English- and Gaelic-language 
lyrics, and two cuts — "Na Paisti" (The 
Children) and "Song Of David" — are 
sung completely in Gaelic. 

The album will be released to the 
Chri.Htian market internationally via 
Word U.K. and to mainstream interna- 
tional markets through Epic, except in 
the U.K. and Ireland, where Word has 
a distribution deal with MCA/Univereal. 

One of Brennan's favorite cuts, "Heal 
The Land," is being released as a sin- 
gle to Irish radio through MCA in early 
April. "Obviously I'm talking about Ire- 
land," she says, "but anyone can relate 
to it as their own countrj' being spiritu- 
ally low or being attacked in all sorts of 
ways . . . It's really a prayer to help this 
country heal itself. It's a beautiful coun- 
try and a heavenly place, but not when 
Christian.'^ are fighting Christians. It 
makes me verj', very sad." 

'*Song Of David" is special to Brennan 
because it was recorded in her mother's 
church in Donegal, Ireland, with the 
church choir. Even though the choir had 
not heard the song before, it only took 
two hours to record it"It was a lovely 
experience," she says. "It was really 
gorgeous. I was so thrilled to do it" 

Brennan admits that people some- 
times don't readily associate Celtic mu- 
sic with Christianity, and she hopes to 
correct those misconceptions. "God 
used the Celts to send missionaries all 
over the world," she says. 'The Celtic 
language, the Gaelic, is so spiritual. 
This language is just soaked with the 
spiritual Christianity . . . With this al- 
bum, I'd love to make Irish people 
aware of this wonderful Celtic Chris- 
tianity root that is embedded in their 
culture. I've had people say, 'Oh, you're 
doing Celtic music. You must be into 
druids and paganism.* Why do they 
think that's all it is? I'd like to change 
(Continued on page 120) 





EXECUTIVE TURNTABLE 









RECORD COMPANIES. Capricorn Rec- 
ords in Atlanta names Mike Bone ex- 
ecutive VP/GM. He was an interna- 
tional consultant. 

Island Records in San Francisco 
appoints Dave ShoLin VP of national pro- 
motion. He was director of Gavin Radio 
Services and top 40 ecUtor at Gavin. 

Mammoth Records in Carrboro, 
N.C., promotes Scan Maxson to VP of 
modern rock promotion and Lane 
Wurster to VP of creative services. 
They were, respectively, national direc- 
tor of promotion and art director. 

Velvel Records in New York 
appoints Cheryl Shaver VP of sales 
and Marilyn Gardiner director of 
sales and marketing. They were, 
respectively. Midwest label director at 
Capitol Records and product manager 
at Warner Bros. Records. 

Platinum Entertainment promotes 
Maria Potje to VP of special sales/ 
regional sales in Los Angeles. She was 
Western regional director of sales and 




marketing. 

Breakaway Entertainment names 
Terry McGill president of black music 
in Lee Angeles, Owen Priestley senior 
VP of publicity and urban marketing in 
Los Angeles, Savalas Holloway na- 
tional director of street promotion in 
Los Angeles, Kimberely Joy Ferren 
VP of video and artist development in 
Los Angeles, Byron Pitts national di- 
rector of promotion in New York, Greg 
Jones Northeast regional promotion 
manager in New York, Karen 
Leonard Southwest regional promo- 
tion manager in Dallas, Dennis Brady 



Midwest regional promotion manager 
in Chicago, Stacy LaCroix Southeast 
regional promotion manager in At- 
lanta, Bo Sampson mid-Atlantic re- 
gional promotion manager in Los 
Angeles, Antero "Ant" Fail West 
Coast regional manager of promotion 
in Los Angeles, Sylvia DeGraff na- 
tional manager of urban administration 
in Los Angeles, and Alicia Sutton ex- 
ecutive assistant of pubUcity and urban 
marketing in Los Ajigeles. They were, 
respectively, VP of promotion at Street 
Life Records, national director of pub- 
licity at Street Life, director of rap pro- 



motion at Street Life, director of pub- 
licity at Breakaway, director of promo- 
tion at A&M Records, an independent 
promotion director, an independent 
regional promotion director, an inde- 
pendent regional promotion director, 
national promotion director at Tommy 
Boy Records, regional promotion man- 
ager at MCA Records, owner of an 
independent promotion company, 
national manager of urban administra- 
tion at Scotti Bros., and executive assis- 
tant to Eric B at Street Life. 

PUBLISHING. MCA Music Publishing 



in Los Angeles names Michael Peter^ 
sen VP of business affairs. He w:i8 VP 
of business affairs at Pol>'Gram Music 
Publishing. 

RELATED FIELDS. Reader's Digest 
Assn. Inc. has promoted Ira Howard 
to director of A&R, Jenny Hudson to 
executive producer/director of record- 
ings, and Dina Saffan to director of 
licensing and administration. They 
were, respectively, executive music 
editor, senior A&R producer, and 
manager of licensing and administra- 
tion. 
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BMG Music Publishing 



Congratulates^ 



and Kedar Entertainment 



ind On and f 




Grammys 



Best R&B Album 

Best R&B Vocal Performance 

American Music Awards 

Favorite New Artist Soul/R&B 

NAACP Image Awards 

Outstanding New Artist 
Outstanding Female Artist 

Soul Train Awards 

Best Female R&B/Soul Album 

Best R&B/Soul Album 

Best R&B/Soul Single 

Best R&B/Soul or Rap New Artist 
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Matthews Shows A Darker Side 

RCA's ^Streets' Set Departs From Core Sound 



■ BY CARRIE BORZILLO 

IX)S ANGELES— Da\'e Matthew's may 
have seemed fairly mild-mannered on 
his band's previous albums, but with 
the April 28 release of "Before These 
Crowded Streets" on RCA, he gives 
fans a glimpse of his brooding, more 
intense side. 

"Yeah, it's definitely a lot darker," 
says the South African born/Virginia- 
based singer/guitarist/songwriter 
about the project. "The only song that 
is happy is 'Stay,' but it's still a desper- 
ate-sounding song." 

While not exactly indicative of the 
entire album, three songs on the set 
display a surprising departure from the 
hand's core sound. On them, Matthew- 
s works himself into a powerful, emo- 
tional, almost maddened frenzy unlike 
anything he's done before live or on 
disc. They are the first single, the hyp- 
notic "Don't Drink The Water"; the 
Middle Eastern-influenced "The Last 
Stop"; and "Halloween," on which 
Matthews does his best Vincent Price 
voice. 

The former two's lyrics are also 
more political than the band has al- 
lowed itself to be in the past, while yet 
another song, "The Dreaming Tree," 
shows Matthews' growth as a story- 



teller. 

"Don't Drink The Water," which will 
be downloaded via satellite to all radio 
formats April 10, is about Matthews' 




DAVE MATTHEWS BAND 

disgust over how this country's land 
»"as taken from the Indians. 

"It's the voice of this fellow who 
comes to a place where he thinks his 
dreams can come true," explains 
Matthews. "He found this paradise; the 
only problem is he has some very good 
ideas about this paradise, but there's 
someone who is already here and they 
don't fit into his idea of paradise, so he 
asks them to go away. But at the end, 
the character is screaming about hav- 
ing to live with what he's done." 

This is the first Dave Matthews Band 
album in which the new material has 
not been road-tested. The exception is 



Violin Virtuoso Vanessa-IVIae 
Furthers Fusion On Virgin Bow 



BY JIM BESSMAN 



NEW YORK— Since her auspicious 
1995 pop/classical debut album, "The 
Violin Player," Vanessa-Mae has been 
declared one of the "50 Most Beautiful 
People In The 
World" by People 
magazine, per- 
formed on the title 
track of Janet Jack- 
son's "The Velvet 
Rope" album, and 
toured with the 
likes of Tina Turn- 
er and Rod Stew- 
art 

Now, with the May 19 release of her 
Virgin Records bow, "Storm," produced 
by Andy Hill, the 19-year-old classical- 
ly trained violinist seems poLsed to take 
her self-described "techno/acoustic 
fusion" music to the next ]eve\. 

"I call it a 'pop' album because it's 
contemporary music fplayedl on violin," 
says the London-based, Singapore-bom 




VANESSA-MAE 



musician, whose full name is Vanessa- 
Mae Vanakom Nicholson. Her new 
album offers covers of pop hits like 
Focus' "Hocus Pocus" and Donna Sum- 
mer's "I Feel Love." Included, too, are 
originals co-written bv Vanessa- Mae 
and Hill. 

"It's a fusion of technology as well as 
rock band-oriented," Vanessa-Mae con- 
tinues. "But at the same time, there are 
acoustic instruments. So it's a fusion 
both of styles and worlds of music." 

Vanessa-Mae acknowledges that 
she's a child of the '90s, and she says 
"Storm" is partly a result of that. "I 
was trained in classical music my whole 
hfe, but rock and jazz are on my phono- 
graph, too, and in my world aren't 
mutually exclusiw [with classical]," she 
says. "I wanted my career to reflect 
that kind of freedom and liberty that 
exist on my personal li.stening habits. 
That's why the 'Violin Player' album 
went from reggae to rock'n'roll to pop 
to classical influences. But this album 
(Continued on pofje 26} 
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The Sound of Professionals...Woridwde.' 



"Don't Drink The Water," which was 
played in an entirely different in- 
carnation during the encores of some 
shows. 

"All of these songs are fresh. Playing 
them live, if you do that long enough, 
they take a turn for the happy," says 
Matthews, possibly explaining why 
some of the material has a darker tone. 
"This album is less ambiguous, more 
connected. And there's a little more 
focused reflection on this album than 
there has been on others, whether 
that's good or bad. The lyrics and music 
seemed to happen much more t<^eth- 
(Continued on pa/je 




Waiting For The Shoe To Drop. Mercury mavens fete Steve Poltz following his 
recent New York appearance. Mercury will release his solo debut, "One Left 
Shoe," on Tuesday (1 7). Shown, from left, are Mercury senior VP of A&R Dana 
Mitlman; Poltz's manager. Bob Duffey; Mercury GM David Leach; Mercury VP of 
A&R Jenny Price; Poltz: Mercury VP of promotion Steve Ellis; and Mercury 
senior VP of marketing Marty Maidenberg. 



Celebrating Cheap Trick's 'Budolcan'; 
Reunited Culture Club To Tour U.S. 



It was 20 YEARS AGO TODAY: April 28 marks the 20th 
anniversary of Cheap Trick's career-changing perfor- 
mance at Tokyo's Budokan concert hall. The resulting live 
album, "Cheap Trick At Budokan," sold more than 3 mil- 
lion copies in the U.S., turning the Chicago quartet from a 
moderately successful group into, for a time, the hottest 
band in the land. The amazing thing is th^ "Buddtan" was 
never supposed to be released in the U.S. at all. "It was only 
supposed to come out in Japan," recalls Cheap Trick's affa- 
ble guitarist Rick Nielsen. "But radio goofed up and start- 
ed playing our stuff." 

To commemorate the 20th anniversary, Epic/Legacy is 
reissuing "Cheap Trick At Budokan" 
on April 28, complete with nine addi- 
tional tracks that weren't released 
until the mid-'90s, when they sur- 
faced on a disc simply titled "Bud- 
okan." The digitally remastered two- 
CD/cassette set, now dubbed "Cheap 
Trick At Budokan— The Complete 
Concert," has a suggested list price 
of $19.98 for CD and $10.98 for cas- 
sette. The CD set is enhanced, includ- 
ing footage from the landmark per- 
formance. 

"The songs hold up to this day," says Nielsen of the music 
performed that magical night. "It was a fun time in our 
career There are a couple of glitches here and there, and I 
think, 'How did 1 play that and run around and do all that 
silly stuff?' But I think it sounds cool. I'm happy we've got 
the whole concert coming out at the same time now." 

Up until "Budokan," Cheap Trick had released three 
albums on Epic, the most successful of which, 1978's "Heav- 
en Tonight," peaked at No. 48 on The Billboard 200. 
"Budokan" imports began creeping into America, so Epic 
released a sampler, "From Tokyo To You," to radio. It includ- 
ed a hormone-drenched version of "I Want You To Want 
Me," a song the band had already quit performing in the 
U.S. Suddenly, Cheap Trick had a massive radio hit. 
"Budokan" was released in the U.S. in early 1 979 and spent 
more than a year on The Billboard 200, peaking at No. 4. 

Not surprisingly, Cheap Trick is celebrating the reissue's 
release by doing what it does best: going on the road. A tour 
starts April 18 with the band playing all the songs from 
"Cheap Trick At Budokan — The Complete Concert" in a 
free concert presented by VH 1 at New York's Central Park, 
It will replicate the concert throughout the summer. As a 
special treat for its hometown fans, Cheap Trick will play 
four nights at Chicago's Metro nightclub. It will re-create 
"Cheap Trick At Budokan — The Complete Concert" in its 
entirety on April 30; ite 1977 Epic self-titled debut, May 1; 
197T8 "In Color," May 2; and 1978's "Heaven Tonight," May 
3. This fall, the band is expected to follow that model of re- 
creating its first three albums in three separate concerU 
in at least a dozen cities. Accordingly, Epic/Legac>' will reis- 
sue "Cheap Trick," "In Color," and "Hea\'en Tonight" — all 
remaster^ and with additional material — on Aug. 4. 

Following the release of a new album on Red Ant last 
year, Cheap Trick is without a label for its new material. 




by Melinda Newman 



However, its new manager, Dave Frey, says, "This year is 
for working the catalog. We've had record offers, and well 
look at them down the road." 

Culture vultures: The original lineup of Culture 
Club, including Boy George, Roy Hay, and Jon Moss, is 
reuniting for an American tour this summer, according to 
the group's manager, Tony Gordon. Potential openers for 
the show, booked by the \NTIliam Morris Agency, are Howard 
Jones and the Human League. According to sources, the 
tour may be accompanied by a greatest-hits album on Vir- 
gin, including additional Ir.'e cuts, or a VHl "Storytellers" 
album, which could be taped in April. 

yt£^ THE ROAD AGAIN: Janet 

^^^^^ Jackson will kick off a North Amer- 
ican arena tour July 9 in Washington, 
D.C. Jackson is linking with Colin 
Powell's organization, America's 
Promise — The Alliance For Youth, 
which helps at-risk j'outh. The tour 
will culminate with a live HBO tele- 
cast of Jackson's Oct. 11 Madison 
Square Garden concert in New York 
. . . Bad Religion, Rancid, the Spe- 
cials, and the Re\'erend Horton Heat are anwi^ the acts 
who will appear on the fourth annual Vans Warped Tour, 
which kicks off June 30 in Phoenix. 

Changes; Look for Atlantic VP of product development 
Daniel Savage to go to Island Records as senior VP of mar- 
keting wiien his Atlantic contract expires April 30 . . . New 
York-based indie Matador has parted company with a hand- 
ful of its acts, including Silkworm. Silkworm already has a 
new deal with Touch and Go, with a new album set for fall 
release. Despite "the grim realities of business," Matador 
co-president Gerard Cosloy says Silkworm and his label 
parted "with a hug and a handshake . . . sometimes a fresh 
start is best for all concerned." Cosloy declines to name the 
other acts that have left Matador, in fear of stigmatizing the 
artists. He says, "Bands this good deserve to considered in 
a light beyond their label affiliation." 

Michael Greene, chairman of the National Academy of 
Recording Arts and Sciences, has withdrawn from Mer- 
cury Records a charity album of his own material he'd 
planned to release . . . The first single from "Legacy: A 
Tribute to Fleetwood Mac's 'Rumours,*" has been changed 
to "Dreams" by the Corrs. 

Songbirds: Stevie Nicks, Shawn Cohin, Natalie Cole, 
Sheryl Crow, Paula Cole, Gwen Stefani, Toni Braxton, 
and Trisha Yearwood are among the artists confirmed for 
a Walden Woods Project l^enefit to lie held April 16 at Los 
Angeles' Wltern Theater The event, named Stormy Weath- 
er '98, will feature a (Mi-piece symphony, named, fittingly 
enough, the El Nino Orchestra. 

AamUvtce in pn' jxirhig Om column iim provided by Larry 
Flick and Bradley Banibarger. 
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NEW YORK 'OPRY' FEEDS HARDCORE COUNTRY SCENE 

(Continued from liatje U) 



headed the urban bluegrass Greenbri- 
ar Boys here back in the "60s, and Hen- 
ry Bogdon, who was the bass player 
for hard-rock band Helmet until he re- 
cently decided to pursue lap steel in 
the ^phabet City Opry. 

"The music has definitely found a 
home, and my sense Is that it will keep 
going," says longtime New York metro 
area bluegrass promoter Doug Tuch- 
man, and sure enough, the scene is 
already expanding. Countr>' blues play- 
er Mike Younger has begun hosting 
"Powder Keg Medicine Show" nightis, 
including countr>' and bluegraiw, twice 
monthly at the Hotel (lalvez over on 
Avenue B. Other dubs like the nearby 
Sidewalk Cafe and even the Ro<ieo Bar 
at 27th and Third Avenue are import- 
ing Garing. 

Rut yC is the hub. cramming Mon- 
day-night patrons wall to wall so tight- 
ly from 9:30 p.m. to 2 a.m. and later that 
owner Ken Nye is trying to make more 
room. "It's ironic that the worst night 
for the bar business is our best night," 
says Nye. Garing, too, is surprise<i. 

"The crowds are getting bigger and 
bigger, and people like David BjTne 
and Moby are coming dowTi," he says. 
"The same thing happened in Nash- 
ville, but it's better here already: 
There's more enthusiasm and no jeal- 
ousy or competitiveness. Look at the 
crowd, man! Monday night, Ninth and 
C! That shows you what's going on 
here — a real sense of community. So 
many friends in Nashville would come 
up just for a plane ticket." 
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Such friends include the likes of 
Jimmy Martin, John Hartford, Vassar 
Clements, and Jesse McKeynolds, 
honky-tonk and bluegrass heroes of 
Garing's whom the Erie, Pa., native 
successfully courted during his 10-year 
stay in Nashville. 

"I was playing Lower Broadway 
when people were still getting shot 
there," says Garing, who tired of the 
ha.<sles — even though his honky-tonk 
shows at the fabled Tootsies Orchid 
Lounge drew e.\cited comparisons with 
Hank Williams. So he moved to New 
York in 1996 to play rock'n'roll but 
found he missed honky-tonk. 

"1 started playing at Coney Island 
High a year and a half ago, slowly 
building honky-tonk, and nobody 
looked sideways," says Garing. "But 
for some reason, it caught on." 

Part of the reason is surely the level 
of players that the lanky, long-haired 
vocal is t^guitarist is attracting. Other 
luminaries besides guitarist Herald 
(who drives down from Woodstock 
each Monday night), Bogdon. and 
Younger are mandolinist Elena Skye 
and her Demolition String Band's gui- 
tarist. Boo Reiners; fiddler Joyce 
Anderson, whom Garing is producing; 
Joel Watstein, a banjo player in blue- 
grass and country shows in the New- 
York area in the '60s. 

Lesser known but thoroughly pro- 



ficient string pickers, bowers, and har- 
monica blowers circle with the others 
around a .single stand-up microphone, 
taking turns leading and singing '408 
and '50s honky-tonk and bluegrass 
classics from the likes of Hank Wil- 
liams. Red Foley, Webb Pierce, and 
the Osborne Brothers, whose hit 
"Once More" is given a breathtaking, 
face-to-face duet turn by Verity and 
Garing. 

"Greg's like a musical genius." says 
Herald. "I've been doing bluegraia for 
40 years, and he plays every string 
instrument better than anybody in the 
Northeast And he's a walking jukebox: 
He knows ever>' song 1 ask, no matter 
how obscure, and with the cnergj' he has 
to get this thing going, he's a real force. 
His \ision of acoustic countrj' music is 
very similar to fthe late folklorist and 
former (Jreenbriar Boyl Ralph Rinzler: 
He cuts through the bullshit and plays 
good music without the frills." 

Looking back at the folk music 
revival of 40 years ago, including the 
Greenbriar Boys' inception in 1959, 
Garing believes that the potential is 
here for a similar boom, more so than 
it was in Nash\ille. 

"Every week new musicians are 
materializing out of nowhere," he says, 
"and though the music is changing, it's 
still more pure here than the music 
that's played in Nashville." 



DON RUBIN KEEPS A&R TIES AT EMI MUSIC 



(('o)ilbitied from page 10) 

comi)any was shared by the man he re- 
ported to, his longtime friend and as- 
sociate Charles Koppelman, then 
chairman/CEO of EMI-Capitol Group 
North America, who ha.*! also moved 
into his owTi new business. 

Rubin will maintain nonexclusive ties 
to EMI with three acts for which he 
had sensed as executive producer: 
Marcy Playground, who switched from 
EMI Records to Capitol; Milla Jo- 
vovich. a former EMI artist who will 
apiiear later this year with a new album 
on Capitol or Vii-gin; and Ruben Mar- 
tinez, who remains on the EMI Latin 
and Metro Blue labels, with a new 
album due this spring. Rubin is now 
label-shopping for the Barrio Boyzz, 
formerly signed to EMI/EMI Latino. 

On the jiublishing end, Rubin is reac- 
ti\'atjng his company. Radadara. whose 
previous eopyiighUs continue to he ad- 
ministered through EMI Music Pub- 
lishing. The company will act as an in- 
dependent publisher for any signings 
.sul>siH]uent to Rubin's departure from 
EML 

Aii a manager, his ili-st client within 
his new company is Melky Sedeck, a 
brother-and-sister duo who are the 
younger siblings of Wyclef Jean of the 
Fugees. They are signed to MCA Rec- 
oifis, with Rubin noting that a deal with 
EMI Music fell through in the w'ako of 
the EMI reorganization. 

Rubin .'iays publishing rights to 
Melky Sedeck, Martinez, and the Bar- 
rio hoyTz remain open, and he is hoping 
to strike a deal with them via a co-pul>- 
lishiiig venture with a major publish- 
ing setup. 

At his new company, Rubin has 
brought in tw-o staffers from his EMI 
Music tenure: Stephanie Tavares. man- 
agement ajisociate; and Marc Fein- 
stein. Rubin's assistant. 

Rubin recalls the problems — and 
(luick decisions — that followed in the 



wake of the EMI Music reorganization. 
"Marcy Playground was signed to EMI 
Records, and a self-titled album was 
relea.sed as things were getting dowTi 
to the wire. We shipiied their album for 
radio adds on the basis that Ihere'd be 
no winding dowTi. In fact, we had a cou- 
ple of important prerelease adds on the 
single. 'Sex And Candy,' on IKITSl 
Live 105 in San Francisco and 
IXETRAl 91X in San Diego. Gary 
Gersh at Capitol liked the album, but 
Capitol was working on some records, 
so we had to wait to re-ship the album 
until October, and, of course, we ended 
up with a big hit." 

Rubin says that Melky Sedeck was 
"alwut to bo signed" to EMI Records 
the week the label was closed down. 
"Things were going from oui* attorney 
to their attorney, but no deal was made 
so they went over to M('A Records." 
Another act formerly a.'fsociated with 
Rubin at EMI Records, Jon Secada, is 
now at Epic Records, and there are no 
creative or business ties between the 
artist and Rubin. 

For Rubin and Koppelman. the EMI 
Music restructuring ended the latest 
phase in their 40-year relationship as 
business colleagues and close friends. 
Rubin arriveti with Kop|x?lman at EMI 
Music in las? with the purchase of the 
Stephen Swid/Maitin Bandier/Koppel- 
man SBK labei music publLshing inter- 
ests. Theii" ijmfessiunal cai"eei-s started 
in 1959 as members of the gi'oup Ivy 
Three and with its hit single, "Yogi." 

Though Rubin says that he and Ko|>- 
pelman have no business ties at the 
moment, he doesn't di.'imiss the j>ossi- 
bility. "He's my best friend. I love him. 
And you don't know what the future 
holds." 

Meanw'hile. Rubin continues on his 
own, working on the premise that 
"there is nothing like seeing an act go 
all the w^ay." 
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On i/our fifth platinum album... 
The Trouble With The Truth. 



On three ACM nominations!! 
Top Female Vocalist 
Album of the Year 
Top Vocal Event 

On a big week on TV... 
"Live With Regis er Kathie Lee" 
"Later With Conan O'Brien" 
"The View" 

And on continuing to 
mal<e music that matters 
to so many people. 

\ 

Lons Stretch ^ 
Lonesome 

Top 10 Country Album of 199/ 
- USA Today 
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ARISTA'S NEXT GLIDES UP CHARTS 

(Continued from mae 13) 



liest stages. 

In 1994, Next was fdaying in its home- 
town of Minneapolis when it hooked up 
with Low Key?'s Prof. T and Lance. 
Those two, who eventually helped 
record "Rated Next," worked with the 
group at Jimmy Jam and Terry Lewis* 
Minneapolis studio, Flyte Tyme. 

Soon thereafter, a demo tape got the 
attention of Naughty By Nature's Kay 
Gee, who signed the act as the first re- 
lease for his label Divine Mill, which at 
the time was still under development 

The group, which collaborated on 
album cuts with Naughty By Nature, 
Adina Howard, and others, is managed 
by Queen Latifah's Jersey City, N.J.- 
based Flavor Unit Management 

''We've had a lot of people in our cor- 
ner," says Tweety. "We can't take all 
the credit for everything because of 
e\'er>'thing that's been done not only by 
Divine Mill, but people back home and 
radio stations and the people buying 
the music. It's been one big team effort, 
and being on the industry side of it you 
start to realize how much more goes 
into an album than you ever realized." 

The push for Tlated Next" b^an with 
the success of the act's first single, 
"Butta Love," which, according to 
SoundScan, has sold more than 1 million 
units. The album, meanwhile, has sold 
more than 161,000 units since its release 
in August 1997, according to SoundScan. 

" 'Butta Love' kept growing to the 
point where we had worked it finom July 
through December," says Lionel Ride- 
nour. Arista's senior VP of black music 
(U.S.). "Once we got it on in a market 
it just locked in. It was one of those rare 
situations where the song was so good, 
it eclipsed who the group was in the 
beginning. Everyone knew 'Butta Love,' 
but they didn't all know the group." 

Helping to remedy that lack of con- 
sumer awareness, Arista kept the group 
on the road doing local radio and TV 
appearances and track dates. The trio 
also performed on such national TV 
programs as "Vibe," 'The Keenen Ivory 
Wayans Show," and, more recently, 
"Soul Train" and "Ricki Lake." 

Meanwhile, BET, and later MTV, 
supported the clip for "Butta Love." 

According to "Tweety, the song rep- 
resenta more than the group's first 
sales and airplay success. It also illus- 
trates Next's evolution, which can be 
measured on the album by listening to 
an earlier track like "Phone Sex" and a 
newer cut like "Butta Love." 

" 'Phone Sex' was the second song 
we ever recorded as a group, and 'Sex- 
itude' was recorded early on in our car- 
eers," he says. " 'Butta Love' was [cut] 
during a growth period where we were 
getting involved with new people. You 
can hear the difference in the freedom 
we were feeling." 

Arista is now focusing on the second 
single, "Too Close," which has sold 
more tiian 193,000 units since Jan. 27, 
according to SoundScan. 

This issue, "Too Close" is No. 5 on 
the Hot R&B Singles chart. 

In spite of the widening exposure, 
R&B WJLB Detroit PD Michael Saun- 
ders, who is spinning both "Butta Love" 
and "Too Close," says he has some 
doubts about whether Next is truly 
established yet in the marketplace. 

"Today's record companies aren't 
marketing groups or artists unless 
they're m^or," he says. "With a new- 
comer like Next, they're not marketing 
them, they're marketing songs. If [the 
members of the group] were walking 



down the street I don't think people 
would realize who they are." 

Still, according to Ridenour, the 
proof is in the sales and airplay. 

"Those connections that we made 
through the television appearances 
really helped along Too Close,' " says 
Ridenour. "Everywhere we could get 
double-digit rotations for a couple of 
weeks, we saw the album [sales] grow 
steadily. It's now higher than it was at 
Christinas. That's how you judge the 
success of an album." 

The act's profile is bound to be raised 
even further when Next, which is 
booked by New York-based F'amous 
Artistjfi, begins opening dates for Usher 
and Mar>' J. Blige in late March. 

Though the group has taken its fair 
share of critical jabs for the prepon- 
derance of sexual innuendo on "Rated 
Next," the threesome's live show con- 
tinues to win over audiences. 

"We had one reviewer write, 'Even 
if Next never made it as singers, they 
could still make it as exotic dancers,' " 
says Tweety. "We called him back and 



said. Thanks for recognizing that we're 
not limited to one talent.' " 

Geoi^e Daniels, owner of George's 
Music Room in Chicago, says the act's 
performance, both live and at his cash 
registers, has been pleasing. 

'There's definitely an increase in 
sales and the amount of attention 
they're getting, and my personal opin- 
ion after seeing them perform is that 
they are true professionals," says 
Daniels. "You can see they have a strong 
future if they stay on the same path." 

Also contemplating the future for 
Next is Ridenour, who is confident that 
"Rated Next" will keep the act in the 
spotlight. "I Still Love You" is tenta- 
tively slated as the next single. 

"How many groups have a first sin- 
gle that goes platinum and a second one 
that goes gold and are still growing?" 
asks Ridenour. "We think we've got a 
nice run going, and as soon as that's 
over, we'll get them back in the studio 
and take it to a higher level, but right 
now, we feel there are at least two or 
three other nice cuts on the album." 
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ALISON KRAUSS & UNION STATION 



1997 GRAMMY AWARD WINNERS 

* Best BluegraSS Album So Long So wrong 

Best Country Performance by a Duo or Group with Vocal 

"Looking In The Eyes of Love" 

• Best Country Instrumental Performance "Little Liza jane" 



Now That I've Found You 
Certified Double Platinum. 




Alison Krauss 

(/.. I,, »,. 7..,_/ )/. 





So Long So Wrong 
Certified Gold 



AUSON KRAUSS S UNION STATfDM 
so lone •« wrong 




Congratulations From All Your Friends at Rounder Records 

Also Available By Alison Krauss & Union Station: 
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\lr<«l Kraiiis 




Every Time You Say Goodbye I've Got That Old Feeling 



Too Late To Cry 




Two Highways 



Altson Krauss & The Cox Family 
/ Know Who Holds Tomorrow 




Independent Label Independent Artists Independent Spirit rounder 





GRAMMY NIGHT 

BELONGED to 



ERYKAH BADU 

On &On 
Female R&B Vocal 
Performance 



"Boduizm 
R&B Album 

SHAWN COLVIN, 
JOHN lEVENTHAL 

"Sunny Came Home" 
Song of the Year 

Record of the Year 

PUFF DADDY, 112 

"I'll Be Missing You" 
Rap Performance By A 
Duo or Group 

SEAN "PUFFY" 
COMBS, STEVIE J. 

"No Way Out" 
Rap Album 

TRISHA YEARWOOD 

"How Do I Live" 
Female Country Vocal 
Performance 

TRiSHA YEARWOOD, 
GARTH BROOKS 

"In Anottier's Eyes" 
Country Collaboration 
With Vocals 



TRACE ADKINS, GARY 
CHAPMAN, RICKY VAN 
SHELTON, BRYAN 
WHITE, LARI WHITE 

"Amazing Grace 2: 
A Country Salute 
To Gospel" 
Southern Gospel, Country 
Gospel or Bluegrass 
Gospel Album 

FIONA APPLE 

"Criminal" 
Female Rock Vocal 
Performance 

GLEN BALLARD 

"Jagged Little Pill, Live" 
Music Video, Long Form 

PIERRE BOULEZicEiu) 

"Berlioz: Symphonie 

Fantastique; Tristia" 
Orchestral Album 

BLACKSTREET 

"No Diggity" 
R&B Performance By A 
Duo Or Group 

DEE DEE 
BRIDGEWATER 

"Dear Ella" 
Jazz Vocal Performance 



JOHNNY CASH, 
RICK RUBIN 

"Unchained" 
Country Album 

THE CHEMICAL 

BROTHERS(PRS) 

"Block Rockin' Beats" 
Rock Instrumental Performance 

JOHN DENVER 

"All Aboard!" 
Musicol Album For Children 

JAKOB DYLAN 

"One Headlight" 
Rock Song 

LOS FABULOSOS 

CADILLACS(SAD«ic) 

"Fabulosos Calavera" 
Latin Rock/Alternative Album 

JOHN FAHEY, 
PETER STAMPFEL, 
ERIC VON SCHMIDT 

"Anthology Of American 
Folk Music (1997 
Edition Expanded)" 

Album Notes 

JOHN FOGERTY 

"Blue Moon Swamp" 
Rock Album i 



SLIDE HAMPTONisKU) 

"Cotton Tail" 
Instrumental Arrangement Witlt 
Accompanying Vocal(s) 

BILL HOLMAN 

"Straight, No Chaser" 
Instrumental Arrangement 

FRANKIE KNUCKLES 

Remixer Of The Year 

DANIEL LANOIS(PRS) 

"Time Out Of Mind" 
Album Of The Year 

LA MAFIA 

"En Tus Manos" 
Mexican-American/Tejano 
Music Performance 

ZIGGY MARLEY & THE: 
MELODY MAKERS 

"Fallen Is Babylon" 
Reggae Album 

MILTON NASCIMENTO 

"Nascimento" 
World Music Album 

RADIOHEAD(PRS) 

"OK Computer" 
Alternative Music Performances 
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THOSE WHO 

BELONG TO 



A SC AP ! 



CONGRATULATIONS 

TO OUR 1998 WINNERS! 



"Roll With The New" 
Spoken Comedy Album 

ROBERT SHAW 

"Adams:Harmonium/ 

Rachmaninoff: The Bells" 
Choral Performance 

WILL SMITH 

"Men In Black" 
Rap Solo Performance 

DONNA SUMMER, 
GIORGIO MORODER 

"Carry On" 
Dance Recording 



JAMES TAYLOF 

"Hourglass" 
Pop Album 

RANDY THOMAS 

"Butterfly Kisses" 
Country Song 

TOOL 

"Aenema" 
Metal Performance 

THE WALLFLOWERS 

"One Heodlighr 
Rock Performance By A Duo 
Or Group With Vocal 



GABRIEL YARED(SAaM, 

"The English Patient" 

Instrumental Composition 
Written For A Motion Picture 



or For Television 



A S C A P 

WHERE MUSIC BEGINS. 

e-mail: iiif<j@iisciip.c(>in «eb; littp://ww\v.!iscap.e«rn 
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Columbia's Butler Cuts His Songs From Different Fabric On 'People' 



BY DOUG REECE 



LOS ANGELES— Fbr fans and indus- 
try observers who have followed the 
career of former London Suede gui- 
tarist Bernard Butler, the title of the 
artist's solo debut, "People Move On," 
due from Columbia April 14, delivers a 
not-so-subtle message. 

For even as Butler established him- 
self critically and commercially in the 
U.K. with several fruitful post-Suede 



collaborations, the British press has 
been none too willing to give up musing 
about the artist's acrimonious de- 
parture from the band during its re- 
cording of "Dog Man Star" in 1994. 

"It has nothing to do with Suede," 
says Butler of the title. "It's much more 
general than that. People move though 
life gathering good bits and grudges 
that you can take with you or deal with 
as different people pass through you. 
You take what you need from those ex- 
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Lincoln Center, The Metropolitan Opera 
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f)eriences. 

"I just wanted to make the most 
beautiful possible sounds I could possi- 
bly imagine," he adds. "A lot of the mis- 
sion behind this album was about fail- 
ure and weakness and the positiw that 
comes through that. How we don't 
understand and appreciate the good 
side imtil we've been through the bad 
side, and how we have to move on in 
order to gain from that" 

The artist has evolved in other ways, 
too. Butler, whose focus in Suede was 
on the guitar and songwriting, shows a 
surprisingly accomplished vocal style. 

"There was a great breadth of emo- 
tion that I went for," says Butler "I did- 
n't want it to sound amateurish. I did- 
n't want people showing me sympathy, 
saying, 'The guitar sounds great, but, 
oh, isn't it sweet that he's trying to sing, 
too.' I wanted people to be equally 
impressed [with my vocals]." 

Butler also launched his producing 
career, by collaborating with David 
WfcAlmont That pairing, dubbed McAl- 
mont & Butler, yielded a top 10 U.K. 
radio hit, "Yes." On "People Move On," 
Butler uses his expertise to summon up 
a rich, textured atmosphere, which 
highlights his noted fretwork but also 
features the artist on piano, organ, and 
mellotron. 

The album's musical spirit is best- 
reflected in the string-filled "Not 
Alone" and "Stay," the first single, 
which has already peaked on U.K. radio 
via Creation Records, to which Butler 
is signed in the U.K. 

Mark Bowen, head of A&R at Cre- 
ation in London, says that Butler's 
fledgling solo career has already ex- 
ceeded the label's hopes, even though 
the album doesn't come out in the U.K. 
until April 6. "Since the day he deliv- 
ered the album, all expectations have 
been out of the window. I can't speak 
highly enough of him; he's probably the 
most talented musician I've ever met." 

After leaving Suede, Butler signed 
his solo deal with Creation in Decem- 
ber 1996. "I would never deny that this 




was a shot in the dark for us," says 
Bowen. "Things haw moved far quick- 
er than we anticipated, and we're real- 
ly proud of the record." 
"Stay" reached No. 12 on the "offi- 
cial" Chart Infor- 
mation Network 
chart in January 
and has sold 60,000 
copies, according to 
Bowen; a second 
single, "Not Alone," 
will be released on 
Monday (16). Butler 
BUTLER is playing a series 
of London gigs in 
March at the Upstairs at the Garage 
venue in north London, and an appear- 
ance on BBC2'8 liv^ performance show 
"Later With Jools Holland" is planned 
for late March. 

Stateside, Columbia begins working 
"St^" at triple-A and modem rock sta- 
tions in mid- April. An accompanying 
video will be serviced early next month. 

Butler takes pleasure in knowing 
that audiences attending his solo U.K. 
acoustic performances will find much 
more depth on the album. 

"There's an awful lot of elaborate 
arrangements and detail that came out 
in the studio," says Butler "I had start- 
ed playing a lot of these songs out of the 
studio on acoustic guitar just for fun, 
but it wasn't until I went back to the 
studio that I was able to flesh out all 
these things that were going on in my 
head." 

Butler, howewr, has not always been so 
totally in control of his projects, espe- 
cially his collaborations. He has worked 
with Bryan Ferry, Neneh Cherry, and 
Aimee Mann, the latter pairing having 
spawned the track "Sugarcoated." 

Butler even stepped in for a few 
informal jam sessions with Verve 
singer Richard Ashcroft during a time 
when the band had split up. 

Describing his still-amicable rela- 
tionship with Ven^e, he says, "Richard 
was having trouble with [lead guitarist] 
Nick McCabe, who is one of the great 



guitar players, and they hadn't spdcen 
to each other for more than a year. So 
Richard rang me, and we went through 
some things. The next week he called 
Nick and said, 'Listen, mate. I need 
you.' It turned out great for all of us. 
We're very like-minded people." 

Through these projects and his work 
with Suede, Butler's profile in the U.K. 
has remained high. In the February 
issue of Mojo magazine, the artist was 
included as one of the top 20 most in- 
fluential guitarists of the past three 
decades. 

It is Columbia's hope to import some 
of Butler's homeland cache to the U.S., 
according to senior director of A&R/ 
marketing James Diener. 

"In the States, people are going to 
get to know Bernard very quickly," he 
says. "This album is already percolat- 
ing overseas, and part of our game plan 
is to use that great setup in Europe to 
begin spreading the buzz and generat- 
ing enthusiasm here as we educate peo- 
ple about Bernard." 

The label will use U.K. press clip- 
pings, fliers, and other marketing tools 
here and has already secured coverage 
in several hip music publications. 

Indie retail, which has catered to the 
core London Suede fan base in the past, 
will also play a piwtal role by dLstrib- 
uting cassette singles and other mate- 
rial and orienting customers about But- 
ler's history. 

Natalie Waleik, VP of purchasing at 
the 18-store, Allston, Mass.-based New- 
bury Comics, is cautiously optimistic, 
based on unexpectedly strong customer 
reaction to the "Stay" import sir^le. 

"I expect the full-length to do rea- 
sonably well," she says. "Suede always 
had a hardcore following that hasn't 
really translated into big sales, but has 
always done well for us." 

The artist, who is managed by Gail 
Colson in London, has not yet sched- 
uled any U.S. appearances. 

Assistance mpreparb^ this story toaa 
pTvvidedby PttulSextmmLondoTi 



MAHHEWS SHOWS A DARKER SIDE 

(Continued from page 16) 



er; it's more like a project from begin- 
ning to end rather than a collection of 
songs." 

The album, produced once again by 
Steve Lillywhite, expands upon the rich 
textures the band is known for with the 
addition of some special guests, such as 
Alanis Morissette on "Spoon." The 
Kronos Quartet appears on "Hal- 
loween" and "The Stone," while Bela 
Fleck plays on "Don't Drink The 
Water," "The Last Stop," and "Spoon." 

"It's outstanding," says Jim Litwak, 
executive VP of the 540-store, Albany, 
N.Y.-based Trans World Entertainment 
retail chain, speaking of the album. 
"They'\"e continued to e\'olve; you see it 
in each album. I think it will do excep- 
tionally well. Their fan base is enor- 
mous, and I learned something when 
they put out 'Red Rocks.' With very lit^ 
tie marketing, it was still a big 
record." 

According to SoundScan, "Live At 
Red Rocks 8.15.95," released in Octo- 
ber 1997, has sold more than 619,000 
copies, while the band's last full-length 
studio album, 1996's "Crash," sold more 
than 3.5 million. 1994's "Under The 
Table And Dreaming" has sold more 
than 3.3 million units. 



"Almost four years ago, this band 
was playing in New York City at Wet- 
lands, which holds 200 people," says 
Hugh Surratt, VP of marketing and 
artist development at RCA. "By the 
time we got through the 'Crash' album, 
they were headlinii^ Madison Square 
Garden. The ["Crash"! single 'Crash 
Into Me' opened so many doors. There's 
a whole broader base that Dave Mat- 
thews Band exists in now that we didn't 
have going into the last album." 

However, the band, which includes 
Carter Beauford (drums, percussion), 
Stefan Lessard (bass), Leroi Moore 
(saxophone, flute), and Boyd Tinsley 
(violin); its management (Red Light 
Management); and RCA have been cau- 
tious about how far the group delves 
into the mainstream, including top 40 
and AC radio and major media expo- 
sure. 

"We will service all of radio, but we 
still need to keep the focus on the orig- 
inal core formats of rock, modem rock, 
and triple-A," says Surratt. 

Matthews says he's not frightened of 
the fact that the group is a big pop 
band now, but he does try to keep from 
being overexposed. "I newer underesti- 
mate pop," he says. "Some of ray 



favorite people are pop, and people get 
upset when they ask what kind of music 
I like and I .say pop music. But, that's 
more accurate than the [Grateful] 
Dead, which I never really listened to. 

"[Pop] doesn't frighten me. If we can 
still keep ourselves off the covers of 
magazines, maybe not all of them, itil 
be fine. We won't play Denny's or 
Kmart, and we try not to get on the 
first 20 pages of Rolling Stone. Every 
once in a while we pull the reins in a lit- 
tle bit, even if we're just under the 
impression that we're holding them." 

Plans for promoting the album 
include the band's usual rigorous tour 
schedule, which will begin May 2 in 
Montreal, then hit the U.S. May 15 and 
remain stateside through early June. 
But first the band will perform at the 
Victory Stadium in Roanoke, Va., to 
benefit various local charities. 

Surratt says the show will be taped 
to air on MTV's "Live At The 10 Spot" 
April 24. After that, the band will play 
the New Orleans Jazz & Heritage Fes- 
tival April 26. Once the initial U.S. 
dates are done, an extensive European 
tour will begin, and then the band will 
return to the U.S. once again for more 
dates. 
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VANESSA-MAE 

(Coitthiitcif frotH pajjc- IG) 

takes that another step forw-ard." 

Vanessa-Mae sa>'s she's changed as a 
musician since recording the innovatiw 
stylistic mix on "The Violin Plaj'er," dis- 
covering musical forms like acid jazz, 
K&B, hip-hop, drum'n'bass, and hard- 
core rock. She's also seen audiences 
accept her use of the violin as a "futur- 
istic instrument" during her worldwide 
touring behind "The Violin Player." 
(That pop/classical release, on the Angel 
label, was succeeded by the classical 
discs "Classical Album I" and last j-ear's 
"China Girl— Classical Album IT.") 

"I'm using the violin in ntore extreme 
ways," she says. "I wanted [the violin] 
to sound like an electric guitar on 
'Hocus Focus' and 'Leyenda.' And on 
others, like 'The Blessed Spirits' and A 
Pt)et's Quest (For A Distant Paradise),' 
I wanted a clean, acoustic sound." 

Vanessa-Mae says she covered Sum- 
mer's 1977 hit 'I Feel Lox'e" because she 
wanted to sing more on the new album. 
She says the song's recording contrast- 
ed her "soft, ethereal" voice over a 
"very aggressi\'e" backing track. She 
notes that when Summer's version was 
released, "a lot of kids weren't alive 
then, myself included. So I've done a 
futuristic modern version." 

An alternath"e \prsion of her rework- 
ing of that track will be serviced at the 
end of the month to clubs and mixed- 
format radio programs, according to 
Virgin (US.) co-president Ray Cooper 
He adds that he sees big U.S. sales 
potential for Vanessa-Mae. The label 
hopes to match Vanessa-Mae's success 
elsewhere; she has already had gold 
albums in four countries and a top 20 
U.K single with "Toccata And Fugue" 
from "The Violin Player" 

"She's an artist who moves across 
demographics in such a vast way," saj-s 
Cooper. "Adults look at her as a positiw 
role model, and kids see her as a con- 
temporary who is taking violin playing 
to greater heights. She contributed a 
great deal to the Janet Jackson record 
and performed major cN-ents here, like 
playing Times Square in conjunction 
with 'Violin Player' and playing at the 
opening of designer David Tang's 
Shanghai Tang store in New York last 
year. So she's gone into markets other 
artists haven't been able to penetrate." 

Cooper now looks for comparable 
forthcorair^ es^nts to further Vanessa- 
Mae's domestic career. In July shell 
perform a concert with the Disney 
Youth Orchestra in Chicago that will 
air on the Disney Channel in August. 
Later this month she'll perform before 
the sultan of \}\\\m. Meanwhile, Vanes- 
sa-Mae will play at Buckingham Palace 
prior to the Asian-European summit 
meeting there in early April. 

A media campaign Ls targeting Time, 
Newsweek, the Wall Street Journal, 
and regular entertainment publica- 
tions, says Cooper, who also notes 
Vanessa-Mae's past exposure on TV 
outlet-s including "Late Night With 
David Letterman," "The Tonight Show 
With Jay Leno," a Barbara Walters 
special, "60 Minutes," and "Dateline 
NBC." Again, Cooper says, Vanessa- 
Mae is "getting to audiences not tradi- 
tionally exposed to music." 

Vanessa-Mae says she's now eager to 
hit the international touring route with 
her 12-piece backup band. Her world 
tour kicks off this month in South 
Africa, Dubai, and China, followed by 
dates in Europe. Russia, and the Far 
East. Concerts in the U.S., she says, 
may take place late thus year. 



Continental Drift 
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ATLANTA: These days, it is next to impossible for a band to sustain itself 
on the road and finance self-released albums, while actually having some 
decent profit left over to live on and re-invest. The Ciiarlie Mars Band, 
based out of Atlanta, has been doing just that for the last two years. 
The band, comprised of Andrew Hanmer (drums), Andy Sample (bass), 
Matt Ulmer (guitar, vocals), and Charlie Mars (vocals, guitar), has 
played more than 500 dates in the last year and a half throughout the 
Southeast, many of them headlining gigs or playing in support of bands 
such as Better Than Ezra, Sister Hazel, and Cowboy Mouth. Much 
of this seasoned road band's appeal comes from not only its spirited live 
shows, but also a growing fan base that, according to the act, has pur- 
chased almost 13,000 copies of its first two albums, 1995's "Broken 
Arrow" and the recently released "Born & Razed," both of which are 
distributed by Select-O-Hits out of Memphis. "Born & Razed," which 
was produced by Brian Holmes (drummer for '80s pop/rockers the Pro- 
ducers), is a solid collection of melodically rich rootsy pop/rock that 
would appeal to fans of the Dave Matthews Band, Wilco, or Bis Head 
Todd & the Monsters. "The one thing we wanted to accomplish on 'Born 
& Razed' was to make things real straight-ahead with good-sounding, 
simple arrangements so the songs could speak for themselves," says 
Mars. The group's manager. Rich Walsh, has been especially effective 
in providing a disciplined focus for the band's vision. "We are able to 
stay out touring 17-20 dates a month playing major markets and uni- 
versity towns. "The albums are selling well, and the World Wide Web site 
[www.charliemarsband.com] and E-mail are also going great." The 
Charlie Mars Band will be performing March 27 in Atlanta at Smith's 
Olde Bar. Contact Walsh at Career Artist Management at 404-264-16U. 

RICK CLARK 

BOSTON: The vivacious Shcrma Andrews is a major talent on the verge 
of modern soul divadom. The 25-year-old vocalist, originally from 
Trinidad, brings an understated elegance to her own brand of R&B- 
inspired pop. As her two four-song demos prove, she has a rich, reso- 
nant voice that shows she understands the value 
of restraint and the need to serve the song instead 
of offering vocal gymnastics. Her songwriting is 
bold and vivid, and her most recent demo finds her 
dipping into a little hip-hop. The Berklee College 
of Music graduate made a distinct impact on lis- 
teners during a short set at this past January's 
NEMO Conference here with her rich musical 
stylings. "I loved a lot of the older staples of 
Ri&B," she says, "especially people like Chaka 
Khan, Earth, Wind & Fire, Kool & the Gang, as 
ANDREWS well as other song-oriented people like Sting." 

Andrews fuses all her influences into a tight pack- 
age of strong singing, solid songs, and a distinct contemporary feel. She 
has received major notices in The Boston Globe, The Boston Herald, and 
The Boston Tab, and she's developed a strong grass-roots following as 
she sold out the 1,200-seat Berklee Performance Center last year. Con- 
tact Mike Trabulsie at 781-986-2370. 

KEN CAPOBIANCO 

DETROIT: "They knew it was for only three songs, but they drove all that 
way anyway," marvels Jan Krist, as she talks about some fans of hers 
who drove from Missouri to Nashville for a recent showcase at the pres- 
tigious Bluebird Cafe. "They'd found out about it 
over the Internet and wanted to come." Such ded- 
ication to and enthusiasm for Krist's work has 
been a hallmark of her career so far, with critics 
and fans alike bubbling over with praise for her 
three indie releases. "Decapitated Society," 
released in 1992, was named one of the top 10 
albums of the year by WDET Detroit. Her most 
recent album, 1996's "Curious," released on 
Nashville's Silent Planet label, was also well- 
received. Her music has been categorized as "new 
acoustic," but she prefers "eclectic acoustic" and krist 
is not afraid to plug in, being perfectly comfort- 
able with a band or as a solo performer. Krist's emphasis on songwrit- 
ing has led her to recognition at the Kerrville (Texas) Songwriting Com- 
petition, as well as national attention through a variety of publications. 
She has begun to tour recently, and the response has been touching, to 
say the least. "People are so happy to hear this music live that they've 
loved for so long," she says. Contact Gary F. Montgomery at GFM Man- 
agement at 912-749-7259 or E-mail gfmmusic(amindspring.com. 

KAREN KOSKI 
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k.d. lang and Paula Cole / 
Taj Mahal and Albita 
Bobby McFerrin and Nil Lara 
Nanci Griffith and Billy Bragg 
'ynton Marsalis's "Blood On The Fields^ X 
Bill Frisell and Sonic Youth ^ ~)fj. 
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Richard Thompson and J 
Shawn Colvin and \ 
Philip Glass and 
Emmylou Harris^nd Q 
Me'Shell NdegeOdlllo an^ 
Joshua Redrain and 
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eb' Mo' 
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'ap Mama 



Patti Smith and Ron Sexsmith 



Joe Jackson's "Heaven & Hell" 
Sinead O'Connor and 'World Party 
^ Squirrel Nut Zippers and Gipsy Kings 
^ Shawn Colvin and Yo-Yo Ma 
Rickie Lee Jones and Tindersticks 
Beck and Ben Folds Five 
David Byrne Special One- Hour Presentation 
i , Fiona Apple and Luscious Jackson 
f' i Sheryl Crow and Gillian Welch ^ 
"Best Of Sessions" Special Presentation 
^•^ Leo Kottke and Laura Love 
Jane Siberry and k,d. lang 
Ani DiFranco and Tricky 
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART • BY DOUG REECE 



UECOND STAB: It's funny 
what a difference a few months 
can make in the music business. 

Just ask Seattle-based group 
Harvey Danger, whose sign- 
ing to Slash Records early this 
month was a clear-cut example 
of poetic justice. 



9SP 



Secrets Out. "Secrets & 
Lies." the latest single from 
Jonattia Brooke's Refuge/ 
MCA album. "IOC Wings." 
has made the playlists at 
KMTT Seattle, KFOG San 
Francisco, and WXPN 
Philadelphia in its first 
week at triple-A radio. 
Brooke, who is headlining 
the Secrets & Lies tour, will 
l>e joined by MCA's Kami 
Lyie and Uma. The tour 
stops Thursday (1 9) and 
Friday (20) in Portland. 
Ore. 



The act. whose album 
"Where Hare All The Uerry- 
makers Gone?" will be released 
by Slash April 7, was original- 
ly brought to the attention of 
label partner London by An- 
drea Mulrain, now a manager 
at Setanta Records. 

At the time, former London 
director of A&R Neil Harris 



felt the rough-edged power pop 
act was in need of dereloping. 

Meanwhile, Slash/London 
A& R staffer Greg Glover, who 
ovY^rheard the demo emanating 
from Harris' office, asked — 
and was granted permission — 
to court the band for his one- 
man label, the Arena Rock 
Recording Co. 

That label is best-known for 
releasing a 7-inch single by pre- 
Elektra Superdrag and cur- 
rent developing acts Illyah 
Kuiyahkin and Elf Power. 

Shortly after 
Arena Rock pressed 
2,000 copies of the al- 
bum, which included 
a new track, "Flag- 
pole Fitta," Seattle 
modern rock outlet 
KNDD began bang- 
ing the song with 
such success that 
soon stations like 
KROQ Los Angeles 
and WBCN Boston 
beg-an testing it 

During the major- 
label bidding war 
that ensued. Slash 
found itself courtii^ 
the band it once re- 
jected. 

A sense of responsibility, 
says Glover, won the day. 

"The band was so loyal to 
stay with me," he s^ "We had 
people coming at them left and 
right, people calling me and 
going, 'So, you want a new job?' 

"I don't know that we 
would've gotten the band if 1 
hadn't put them out, but I think 
they needed an indie record 



mi 



One-TWo Punch. Tidal Wave/ 
Getfen quintet Kai's debut sin- 
gle. "Say You'll Stay," peaked 
at No. 59 on the Hot 100 
thanks in pari to top 40 radio 
play and sales in such hot 
pockets as San Francisco and 
Honolulu. The next single. 
"Something Inside Me." pre- 
cedes the group's self-titled 
album, which is due in May. 



REGIONAL HEATSEEKERS NO. Is 



MOUNTAIN 



NORTHEAST 

lotwwted toJIw, Hock Sfit c totl» 




EAST NORIH CENTRAL 
BoranoM LodM, flocA Spactadt 



A. 




WEST NORTH CE(«iy. 
Dhlt CMda, MMi OpM »oc« 





/ r ■ 


fWCIFIC 

OMliy PoiTta' DaddM, Zoo* ur aw 





MIDDLE ATLANTIC 



SOUTH ATLANTIC 



SOUTH CENTm 



THE REGIONAL ROUNDUP 



Rotating top 10 lists of best-selling titles by new and developing artists. 


WEST NORTH CENTRAL 

1. Dili* OiKkt Wicki Ocwn Sp«cn 

2. Oavtd K«nh I' i Hevti Stop Uivlng You 

3. 0<nte SincleWT Ain't It Th« Trtrih 

4. Tht Kifitvrt Ji-^t eerween You And Ma 

5. MicKMl PMnon MichMl HMKOn 

6. Anita Cochran To Vlou 

7. Roy D, hUfctf Hew Qi|'A Boy Aa Ibu' VWurrw 3 

8. Atan> Dim B'^mo It On Mc 

9. Ump BbUt TlvM OoiUr Bill, roll 

10. Bareniked Udm Hock Spectacle 


HIOOLE ATLANTtC 
\. BMni« Man Mjny Moods Of Moks 

2. Queen Pen My MetCKly 

3. SMIi0lMlTtalMSfiwBqDPClHln'nbi«Gcod»<! 

4. B«wrw Vltts Soclil Club Buena V<sta Socdl Club 

5. Dlma Krai Love Scenes 

6. BarenafeMl Ue»«» Rock Spectwie 

7. Jaitid C<l|» A .laiBK] Era 

8. Bufu Banton Inni HelEMi 

9. Savenduil SeverYluil 

10. Indta SoDre LI Fjego 



anyway," he adds. "There are 
times when a band needs to put 
out something on a small 1^1 
first in order to develop, and 
this turned out to be the per- 
fect scenario." 

A promo CD containing the 
single ships to modern rock 
radio Wednesday (18). 

Man OVERBOARD: Sire 
smooth jazz artist Jimmy Reid 
is hoping to buoy his first al- 
bum with a cover of "My Heart 
Will Go On," the popular 
Celine Dion number 
1 from the "Titanic" 
soundtrack. 

The track, which 
will be released as a 
commercial single in 
April, will be high- 
lighted during the 
Jimmy Reid Titanic 
Cable TV Sweep- 
stakes, being orga- 
nized by Global 
Entertainment Mar- 
ketir^. 

That promotion, 
set to launch shortly 
after the March 31 
release of Reid's de- 
but album, "Forever 
Loved," will offer 
consumers a chance win the 
set, as well as one of several 
grand-prize private perfor- 
mances by the saxophonist 

TV commercials sponsored 
by local businesses in such 
markets as Chicago will air a 
commercial directing con- 
sumers to retailers. 

Though Kenny G's v^ersion 
of the song was a massi\'e suc- 



cess at radio and is being bun- 
dled with "Kenny G Greatest 
Hits," Sire is confident that 
consumers will still seek out 
the single in record stores. 

RoADWORK: Rubber Rec- 
ords act Fat Amy winds its 




Roll Out. Garageland's 
debut album. "Last Exit To 
Garageland," was a critical 
rave and commercial 
breakthrough when it was 
released in the band's for- 
mer home base of New 
Zealand. Foodchain Rec- 
ords is hopeful that it can 
reproduce some of that 
success as it promotes the 
album around the group's 
U.S. tour opening for 
Spacehog and Imani Cop- 
pola. The act is playing 
March 24 in Houston, 
March 25 in New Orleans, 
and March 27 in Atlanta. 



way south, playing Monday (16) 
in Kansas City, Mo.; Tuesday 
(17) in Oklahoma City; and 
Thursday (19) at Bob Populars 
in Austin, Texas. The act which 
sold 3,000 copies of its "Five- 
Way Switch" ER released a 
same-titled album March 3. 
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Kf ikn Matsui 

full moon and the shrine 



f/ic much anticipated new album 



in stores April J 



Produced by 
KoQt Matsui 




See Keiko LIVE @ NARM 
Closing Ceremony March lyth 
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Thp. stnra nrp. aligned for Keikn Mnhui 

*3 best-selling contemporary jazz artist of '97 
- Billboard year end issue 

*I independent contemporary jazz artist of '97 

- Billboard year end issue 

The first single "Toward Sunrise" »1 Most Added OUT-OF-THE BOX 

- Radio & Recoilds NAC 

- Gavtn Smooth Jazz 

Don't miss Keiko in ''Light Ab ove The Trees" 

a dating new public television special 
PREMIERS IN March 



I UNITY 



March 31 Lot Angeles, CA 
March 29 Waikington, DC 
March 31 San Diego, GA 
April 4 Sacramento, CA 
April 17 Dominican Republic 
Aprils? Loi Angeles, CA 
April 83 SanFrancisco, CA 
April 24. Tempe. AZ 
April 25 Loi Angelei, CA 
April 26 Temecula, CA 
April 29 Boston. MA 
April 30 Pomona, NJ 
May 1 Huntington, NY 
May 2 Washington, DC 
Mays Norfolk, VA 
May 5 Pituburgh, PA 
May 6 Glenside, PA 
May 7 Royal Oak, Ml 
May 8 Albany. NY 
May 10 Chicago. IL 
May II Minneapolis, MN 
May 12 Milwaukee. Wl 
May 13 Denver. CO 
May 24 Maui, HI 
May 27 San Francisco, CA 
May 29 Salt Lake, UT 
May 30 Denver, CO 
June 5 Allanu, GA 



Touring, KW 31O-SO5-O366 
Public ReUtionii Aihena Pope 
<d Unitf Enltrtammtnt 80O-860-I917 

Career Direction t Robert L Toum 



"As with John Tesh and Yanni before, Keiko Matsui is undoubtedly 

going to sell quite a few more albums after the airir^ of her atmospheric 
public television special, 'Light Above ihe irees. 
-Los Angeles Times 
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Flyte Time Lifts Off Willi An Angel 

Grant's Set Is First From Jam & Lewis' Label 



BY DAVID NATHAN 



LOS ANGELES— "We try to bring 
something to the marlcetplace that's 
not already there," is super-producer 
Jimmy Jam's explanation of why he 
and longtime partner Terry Lewis are 
launching Flyte Tyme Records, their 
new Universal Records-distributed 
label, with the debut album by singer/ 
songwriter Angel Grant. Spearhead- 
ing the set will be first single "Lii' Red 
Boat," due April 7. 

Grant's CD, "Album," was produced 
by Jam and Lewis and Flyte Tyme 
artist "Big Jim" Wright and is slated 
for a May 19 release. "When we first 
heard her, we felt like she was a breath 
of fresh air," Jam says of Grant, who 
co-WTote all 10 tracks with the team. 
"She embodies all the things we 
admire: Her songs are lyrical, she has 
a pretty voice, and there's no pretense 
in what she does. She uses some great 
metaphors in her lyrics, which are 
thoughtful and pretty deep." 

Pressed to describe the music on 
Grant's first set. Jam says, "It's pop, 
alternative, urban. It doesn't fit neat- 
ly into one box. It's just good music." 

Born in New York but a self-pro- 
fessed "Gypsy" with East Indian and 
American Indian heritage. Grant sim- 
ply says the music she does is "folk 
funk." 

"Each song on the album is like a 
piece of a puzzle that makes up the 
whole picture," she notes. "If I had to 
say what the basic theme is, I'd say it's 
about self-teaching, and each song has 
a message in it" 

Grant came to the attention of Jam 
and Lewis after doing backgrounds 
and cutting song demos in Atlanta in 
the mid-'90s. A tape intended to show- 
case a song for potential use by the 
Minneapolis hitmakers on one of their 
projects was presented to them by 
writer/producer McKinley Hort«n. 

"Terry [Lewis] called me after they 
heard the demo and expressed how 
much he liked my voice based on that 
one song," Grant says. "Next thing I 
knew I was in Minneapolis writing a 




song ("I Love You," one of the cuts on 
the album] with Jimmy and Terry. 
They were all so real, it felt like home." 

Universal president of black music 
Jean Riggins says, "Given their 
incredible track record, we're very 
proud to be working with Jimmy and 
"Terry. We've been 
setting up this 
project since last 
September, and 
we're extreme- 
ly excited that 
it's the first al- 
bum from Flyte 
Tyme." 

GRANT Facing the chal- 

lenge of promot- 
ing, marketing, and creating public 
awareness of Grant's eclectic mix of 
gentle pop, soft'n'mellow rock, and 
jazz-inflected retro-soul, Flyte "Tyme 
senior VP of artist development and 
marketing Sheila Eldridge says the 
label is involved in a long-term, mul- 
tilevel campaign designed to intro- 
duce Grant "as a whole artist" 

"We want people to get the whole 
picture, which is why the first single 
is being sent to urban, pop, and hot 
adult contemporary stations simulta- 
neously," Eldridge says. 

Radio shipment date for the single, 
with its four special Jam and Lewis- 
produced remixes (designed for R&B. 
club, acoustic, and R&B adult use), 
was March 6. 

Much of the strategy employed by 
Flyte Tyme and Universal will evolve 
around presenting Grant in person 
and getting maximum usage from a 
striking video for "Lil' Red Boat," 
currently airing on BET. According to 
Eldridge, Grant will embark on a 
series of performances with a "live" 
band in April, concentrating initially 
on the mid- Atlantic region, with stops 
to include Washington, D.C., Balti- 
more, and Richmond, Va. 

"We're taking Angel to colleges and 
coffeehouses with a small band. We're 
confident that once people see her, 
they'll get what she's all about," notes 
Eldridge, who adds that Grant will 




Recording The Songs You Love. So So Oef recording act Xscape is in ttie stu- 
dio working on its third set, "Traces Of My Lipstick." The set is due May 12 and Is 
expected to Include the track "The Arms Of The One Who Loves You," written 
and executive-produced by Diane Warren. Pictured, from left, are group mem- 
bers Tamlka Scott. Latocha Scott, and Tameka Cottle; Warren; and group mem- 
ber Kandl Burruss. 



open for Kedar/Universal artist Chico 
DeBarge April 13 in a one-off D.C. 
date. Directed by Rebecca Blake 
(known for her work with the Artist 
among others), the stunning video for 
the single was shot at a Grand Canyon 
location. 

Urban baby-boomers, a key seg- 
ment of the audience Universal is aim- 
ing for on the project, may compare 
Grant to Syreeta ,the 70b singer/song- 
writer and former wife of Stevie Won- 
der, who guests on "Well Okay I'll Say 
(Continued mi page :i2j 




New Ladles On The Block. Owest recording artist Tamia and Columbia record- 
ing group Destiny's Child recently met in Los Angeles. The acts discussed their 
current and upcoming projects — "Destiny's Child" Is in stores, and "Tamla" 
streets April 14. Pictured, from left, are Destiny's Child members Kelly and Bey- 
orce; Tamla; and Destiny's Child members Le Toya and La Tavla. 



Brandy's Got Good Vibe With {Magazine; 
Boyz II Men Not Happy At IVIotown 
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Brandy's world: Atlantic Records, Brandy's label, 
has undertaken an unusual joint-marketing campaign with 
consumer music magazine Vibe to promote her new album, 
"Never Say Never," due in late May. The album's first sin- 
gle, "The Boy Is Mine," is to be released later this month. 

■The artist is featured on the April cover of Vibe, and the 
label has spent more than $7,'),000 on a marketing cam- 
paign that will promote both the magazine and Brandy, 
according to Jaraeel Haasan Spencer, music marketing 
and national music sales manager of Vibe. In addition, 
Atlantic will be taking out advertisements in the June/July 
and August issues of Vibe to promote the album. 

Ron Shapiro, executive VP/GM of Atlantic, says the 
Vibe campaign is a large part 
of the plan to "re-establish" 
Brandy's singing career. 

"Atlantic wanted her on the 
cover, and we asked them how 
to maximize the benefit be- 
tween the two companies," 
says Spencer. "It was impor- 
tant for them to re-establish 
Brandy in the music world, and 
it was important for us to pro- 
mote the cover. So we had a 
meeting with the Vibe and 
Atlantic staff and came up with 
some synergistic efforts." 

According to Spencer, those efforts include a college 
marketing campaign to hit 30 campuses with signage, 
posters, and listening parties; a snipe campaign in 15 mar- 
kets; the distribution by Vilje and Atlantic street teams of 
300,000 promotional postcards; the insertion of Vibe sub- 
scription cards in the single and album jewel cases; the 
Vibe cover art featured on Brandy's World Wide Web site, 
with a link to Vibe's Web site; radio promotions that will 
include a Brandy/Vibe gift pack and a free subscription 
to the magazine; and point-of-purchase materials and a 
contest at retail offering a trip to Los Angeles to attend 
Brandy's taping for "Vibe," the TV show. 

Spencer says this is the first time that Vibe has had such 
an extensive campaign for an artist on the cover. "We plan 
to do more campaigns like this," Spencer says. "Atlantic was 
just the first label to ask how to maximize the benefits of 
Brandy being on the cover." He adds that Danyel Smith, 
the magazine's editor in chief, spearheaded this mo\e at 
Vibe, in the sense that all covers have a marketing compo- 
nent Smith was unavailable for comment at press time. 

"We have done something special with all the covers," 
says Spencer, who notes that Scan "Puffy" Combs was the 
first artist to have a double cover with Vibe. "To support 
that cover," he says, "a press event was held at Justin's, 
Combe' restaurant in New York." Vibe sponsored that event 

"Vibe agreed to go with Brandy as their cover story," 
sayB Shapiro. "We decided to partner in the marketing of 
the cover, and we t>e!ieved it was a fantastic way to say 



Brandy is still a singer, still loves the music, and that she 
is coming back at them." 



U^ 




by Anita M. Samuels 



NHAPPY BOYZ: For quite some time now, it has been a 
rumor that Boyz II Men were planning to leave their label, 
Motown. Quadree El-Amin, Boyz II Men's manager, has 
denied the rumor but indicates that the group is unhappy. 
El-Amin spoke on behalf of the group, who at press time 
were unavailable for comment "I'm disappointed at the level 
of support we have received from Motown — the company's 
marketing of Boyz II Men's current album as well as Uie 
lack of leadership with this album," he saj's. 
Steve Corbin, executi\'e VP/GM of Motown, says the com- 
pany "sympathized" with the 
band's frustration. 'After hav- 
ing two No. 1 back-to-back sin- 
gles, the album hasn't respond- 
ed with strong sales, and that 
concerns the label, as well," he 
says. "We continue to support 
the band and will continue to 
aggressively market and sup- 
port this album." 

'Molding' an artist: 

Double XXsposure presi- 
dent/CEO Angelo Ellerbee 
will work with New York's Apollo Theatre to refine and 
polish the raw talent that its "amateur night" often untaps. 
Ellerbee has called the venture a "marriage" of sorts, 
because, as he says, Harlem is often a "misunderstood 
musical mecca" and the Apollo has ahvays ser\'ed as a tal- 
ent "barometer" 

His company, based in New York, encompasses public 
relations, marketing, management and image control. But 
it was Ellerbee 's artist-development program that initial- 
ly gained industry attention, working w ith a wide range 
of recording artists such as Mary J. Blige and later Dm 
Hill and Changing Faces. The self-described "image 
maker to the stars" says that 20th Century Fox has bought 
the rights to his Hfe story. Ellerbee's first book, on artist 
development, will be published by Regan/HarperCollins 
later this year. 

Salt 'N PEPA just FINE: in a press release last 
week. Red Ant Entertainment/London Records rap trio 
Salt 'N Pepa were said to have parted company with their 
management, CD Enterprises/Idol Makers Inc., after a 
seven-year relationship. But the release went on to quote 
them in part as saying, "We are happy to be back at our 
old label, PolyGram." Suzan Crane, senior VP of media 
relations for Red Ant cries foul. "It was an erroneous state- 
ment by an independent publicist, who didn't clear the 
release through the label or the group," she sa>'s. "There 
are no problems. We are anxiously awaiting the release of 
Spinderella's new album in late summer on Red Ant" 
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When the show hits the road, 
the mmic indiistiy tuims to 
the prentie}^ refei'ence giiide. 
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DATU FAI SON'S 





N UMERO UNO: Last issue, I created a scenario that said "No, No, No" 
by Destiny's Child (Columbia) could reach No. 1 on Hot R&B Singles, 
provided that Usher's "Nice & Slow" (LaFace/Arista) had a decHne com- 
parable to the former's increase. Truth be told, the female foursome does 
end the eight-week run of the 18-year-old crooner, earning Le Toya, La 
Tavia, Kelendria, and Beyonce (and you thought the name Datu Faison 
was different) their first No. 1. On the radio side, the girls picked up more 
than 18% in listener impressions, which meant an additional 5 million 
audience impressions across 83 R&B Broadcast Data Systems-monitored 
stations. Although sales at the core panel were flat. Usher's loss of 4 mil- 
lion listeners gave Destiny's Child the narrow edge needed to end his 
eight-week reign. 

Hurry, HURRY: On Tuesday (17), "All My Life" by K-Ci & JoJo 
(MCA) hits stores and should easily earn the pair its first No. 1 on Hot 
R&B Singles. Considering the song's 51.7 million listeners, it would only 
need to sell 15,000 units at core stores to debut at No. 1. Consequently, 
next issue could well be the last week for any other title to wear that 
crown before K-Ci & JoJo make their entry in the following issue. While 
"AH My Life" could earn the two brothers their first No. 1 as a duo, they 
have seen the summit as a part of Jodeci, alongside Devante Swing and 
Mr. Dalvin, on five occasions from 1991 to '94. 

Mase's "What You Want" (Bad Boy/Arista) has been making rapid 
gains in both sales and airplay and is getting closer to Destiny's Child in 
terms of total points. However, he may not have enough time to reach the 
top. 

Another SCAR: Last issue, Scarface's "My Homies" (Rap-A-Lot/Vir- 
gin) hit Top R&B Albums early due to street-date violations, so he natu- 
rally earns his third No. 1 on Top R&B Albums with a 57-1 pole vault, 
landing Greatest Gainer What's even more impressive about the album is 
the strong fan base the artist represents, selling 180,000 units at the full 
SoundScan panel, good enough for a No. 4 ranking on The Billboard 200 
with little radio presence. Top sales markets include Cleveland (10,500), 
DaUas (7,500), Washington, D.C. (7,500), and Chicago (6,500). His "Homiez 
& Thuggs," featuring Master P, was serviced to radio on Feb. 24 but still 
does not have enough audience to chart on Hot R&B Airplay. 

Several performers from the Feb. 27 syndicated Soul Train Music 
Awards show sales increases this issue. Since that broadcast was shown 
so late in the week, the sales impact for that weekend were reflected last 
issue, but sales for the next seven days are reflected here. Janet Jack- 
son's "Velvet Rope" (Virgin) posts a 10% lift and nudges 23-20 on Top 
R&B Albums. God's Property From Kirk Franklin's Nu Nation (B- 
Rite/Interscope), which performed and won an award, shows an increase 
of 24% at core stores (39-^7). Both sets also had increases at the full panel 
(42-38 and 98-93, respectively, on The Billboard 200), although the for- 
mer misses bullet criteria on the big chart. 
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LET ME HOllA AT CHA 

BLAC HA2E (LIVE SHOT) 
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PUFF IN... GOT TO GIVE IT UP 
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TEAR DA CLUB UP 
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20 


25 


18 


WHATEVER U WANT 
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LET ME SEE YOU SQUIRREL 

SQUIRREL (AFTITUDC) 
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PLAY ON 
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SOMETHING ABOUT YOU 

PREMIERE (ALIEWY?) 
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COME AND PARTY 

2GM (MARASCHINO) 
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DOWN LOW 

FREARNASTY (HARD HOOCWWEIVTRIAO) 



Bubbling Under lists the top 25 singles under F4o. 100 
which have not yet charted. 



ANGEL GRANT 

(Continutd from page SO) 

It (I'm Still In Love With You)." 

Eldridge notes that the clip was sent 
to radio programmers and will go to 
key press outlets. Emphasizing 
Grant's natural beauty, the video is 
also being serviced, along with a spe- 
cial CD, to non-music outlets such as 
restaurants and boutiques in major 
cities. 

Eldridge adds that Ustening parties 
— which will also serve as the official 
launch for Flyte Tyme — are slated for 
Thursday (19) in Los Angeles and May 
6 in New York. An international pro- 
motional trip to Europe and Canada, 
set for the end of May, is in the works, 
says Eldridge. 

A blitz at retail is already in motion, 
according to Marc Offenbach, VP of 
sales at Universal. "We're getting as 
much point-of-purchase material up as 
we can," he says. "We've been sending 
a CD promo with snippets of the 
album to all our key accounts, includ- 
ing the chains and the independent 
coalition stxires. The emphasis is going 
to be on breaking the single at retail 
and building consumer interest prior 
to the album's release." 

For Grant, the swirl of activity sur- 
rounding the project requires some 
adjustment. "I'm taking it all one day 
at a time. My main concern is staying 
grounded and not getting swept up in 
all that's going on around me. I'm tak- 
ing it all step by step, because I don't 
want to trip up." 

Producer Jam says that releasing 
Grant as the first artist on Flyte 
Tyme follows much the same approach 
he and Lewis took with the launch of 
Perspective Records, a joint-venture 
with A&M Records in 1991. 

"We're either very hard-headed or 
it's a case of not being able to teach old 
dogs new tricks when it comes to 
introducing new artists," he says. 
"When we started out with Sounds Of 
Blackness, we got a less than enthusi- 
astic response from our then partners. 
But looking back at what we did with 
Sounds, Mint Condition, and Solo, we 
don't think we were that far off. 

"There was maybe a lack of passion 
on the part of our partners, but with 
Universal, there's a different atmos- 
phere. We told them upfront that with 
Angel they would have their work cut 
out from a marketing standpoint. 
What's happened at Universal with 
artists tike Erykah Badu is confidence- 
building for us. and the commitment to 
Angel's project lets us know that we're 
being given a fair shot" 




A Part Of Our Own. QLjoen Pen 
recently visited (.ouisviile, Ky., to play 
for a sold-OLit crowd during a WGBZ 
(B96) Louisville anniversary bash. 
Shown, from left, are Anjall McGuire, 
news director; Queen Pen: and Oarrell 
Peebles, morning show producer. 
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20 


1 GET LONELY 

JANET tVIRGJN) 


(S) 


69 


2 


CLOCK STRIKES 

nWAiyVC AM) WQCn aAOUSOMlKIUNTO 


38 


22 


i 


WE BECLUBBIN' 

ICE ajBt lHCAWWEIGMT/AUyi> 


$7 


5« 


7 


THE MAN RIGHT CHEA 

MY5IIKAI .Hll., Wiv • 1 VEI 


M 


12 


19 


LUV2 LUVU 

THBUVO W WGOO fflUOCfCUriEt'ATUNTr:' 




(S) 


59 


9 


IF YOU THINK I'M JIGGY 

THE lOX (BAD BOY'ARISTAI 


2D 


2i 


1 


Mvr wummr wfiE-vi-vo 

nJBUC ANNOUNCEMENT tUU ) 


m 


53 


32 


MY LOVE IS THE SHHH! 

SOMETHKFEHrFtltCmFEAI TWHHAWli W. 


22 


19 


19 


DEJAVU [UPTOWN BABYl 

LORD PtTER.. ■ tlStTOLtUBAl 


60 


47 


10 


1 WON'T LET YOU DO THAT TO ME 

.UIHLF; VANEF-u^i^ ILV/EPIC) 


23 


11 


22 


A SONG fOR MAMA 

BOVZ 11 t/[S 


CS) 


66 


28 


FEEL so GOOD 

MASE 1 ■ .'^^ 'TA 


24 


21 


24 


WrRE NOT MAKING LOVE NO MORE 

DftU HILL iLAI-Ai.LAH orAi 


12 


57 


32 


1 CARE BOUT YOO 

UILESIONE ILAFACE/ARISTA) 


w 


2S 


15 


GONE TILL NOVEMBER 

w>ncr ■ ■ ■ 1 ■ 1 ■! 'iG^uMa'Ai 


(B) 


63 


2 


RIDE ON (CAUGHT UP) 1 

SMXP oxer DXG IKLDIIPT INOO TTneCWIGn! 


u 


23 


36 


YOU MAKE ME WANNA... 






1 


ZOOM 

EF' □REATCUaiClJ lF-EFL'AT,l'rFi?T.::F^. 


w 


30 


8 


PARTYAINTAPARTV 

QUEEN PEN [LIL MAKINTERSCOPC) 


® 




2 


GOTTA BE 

JAGGED EDGE (SO so OCEmUMBIAI 


21 


28 


8 


CURKMJS 

ISG'WT ll.CraJBLBrAltf«54lCLnElIKr«5n 


(S) 


- 


1 


ROYALTY 

GANG STAJTR (NOO THYBE/VIRGIN) 


21 


29 


8 


OFF THE NOOK 

.VOy WAILL* (AILANTICl 


32) 


71 


4 


REALITY 

ELUSION IRCAI 




40 


5 


ROMEO AND JULIET 

?,¥l^f FVNf fFilUfi Pv-r, CHILL '.ffCAl 




74 


3 


WHO AMI 

8CENIE HAN (2 HAROVP) 


3D 


33 


3 


MONEY POWER t RESPECT 

■|'t LC.i tiVJl,LLL ■■ ..■ i' ■ 




75 


2 


JUST BE STRAIGHT WITH ME 

SILKK TtlE SMOCXER ■. - MT 


S) 

33 


36 


33 


BEEN AROUND THE WORLD 

p.iff .-. ihe. [-AMiiriB«)»j>(,*HiSiAj 




70 


68 


u IT'S ALL ABOUT THE BENJAMINS 

PLIFT ructn^ 11 THt FAMILY (BAOBOY.'WISTA) 


31 33 


WHAT ABOUT US 




as 




, THEY DONT DANCE NO MO 


34 


21 


21 


5 STEPS 

D«U HIU (ISLAND) 




m 




1 


BYE BYE 

RANDY CRAWFORD iHLUTMCON ATlANFlf , 


3S 


34 


13 


AUIOO 

S(3METHW FOR THE PtCPLE IWflBNER BHOS,J 


73 


60 


7 


BURN 

MILniA IRED ANT) 


S) 


39 


22 


A DREAM 

MART J BLIGE lAHISIAI 


74 


58 


14 TOGETHER AGAIN 


3D 


37 




STRAWBERRIES 

SMOOTM (PtRSPECTIVLMM! 




75 


70 


ic GETTIN- JICCY WITIT 

^.ILL SMiIM iCDlUMBIA) 



C3 Rerords with the greatest airplay gains, 1 998 Billtxurd/BPI CorTvr^unications. 
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5 


MO MONEY MO PROBLEMS 

M FAFtOflOLS aiu FW HJF ULCKmiffi 9t BCF: 






1 


IN MY BED 

DFFU HILL liSLAFFOl 






1 


SOCK IT 2 ME 

'.' ■ " . --L-CTFUF QtefiATiUSTYrtSTi 




6 


28 


HYPNOTIZE 

IMF fJE : : jFi UF. BIG IBAO BOY^ARISTAi 




1 


5 


STOMP 

GOD S PROPERTY IB-RITtlNTERSCOPE) 




8 


18 


THE SWEETEST THING 

iFFFF^t VWPAFI F'WSFEAI 1X1=^, i*L KatJMBAj 




3 


6 


1 CAN LOVE YOU 

l/ARY J BllGE iMCAl 






1 


IN HARM'S WAY 

BEBE WINANS lATlANTIf i 




10 


8 


SHOE WAS ON THE OTHER FOOT 

PATT' LABf L'.E 'MCA) 




12 


56 


ONLY YOU 

Ik' lEAF F"t NO' *iafFHl G lEW) F,:)FARl^TA 






1 


4 SEASONS OF LONELINESS 




11 


6 


NEVER MAKE A PROMISE 

DF?U HILL 1.5LAND 




9 


52 


NO DIGGITY 

aACF-SFRE FT (FEAT Dft DREl flNTTHKX*fl 



14 


5 


12 


FOR YOU 

RENNY LAFI LfoHE 'LLIL J'.lBlAi 


IS 


7 


II 


OTHERSIDE OF THE GAME 

ERY*AH RAEl.l .^FijAft i,', vERSAi;. 


16 


15 


54 


ASCENSION (DONT EVER WONDER) 

'.iii.VL 1 . ■ . iF.iyiAl 


17 


i 


ZO 


NEXT LIFETIME 

• MVKAH RAC.J .KEDAR'UNlVERSALi 


18 


18 


6 


HONEY 

MARIAH CAKEY iCOLUMBIA) 


19 


14 


8 


I'U BE MISSING YOU 

P..ETEAX'AF*;F-'FFM6IFEAT ;iv^'iBA|:aiF,WffiTA 


20 


24 


32 


CRUSH ON YOU 

LLFMFEAT A XLSE IIMKASBG *AI AIUVFTIC 


21 


19 


8 


NOT TONIGHT 

IIL' KIM IDNDEAS'FOMMY BOY'AFLAT,llCl 


22 


16 


14 


CAN WE 

SFW (JTYE) 


23 


22 


25 


ON ft ON 

ERTMJt BADU (KEDAR'UNfVTRSAL) 


24 


20 


20 


RETURN OF THE MACK 

FAARK MORRISON lAFLANFiC 


25 


21 


47 


PONY 

GINUWINE ISSO MUSIGEPKl; 



R&B SINGLES A-Z 

TITLE (PublishCf - LicensiDf! Oig ) Sheet Music DisL 
n 2V7 (Rn Wortd. ASCAP/PmlooRs. ASCAPAichshot 
Lyncs. ASCAP/Met School. BMI) 

43 4. 3. 2. 1 at Cod ) ASCAP/Del iam, ASCAP/f nek 
Swmon. ASCAP/fijmba. ASCAP/Zo So, ASCAP/BrooUyn 
Duit. ASCAP^Tunky Noble, ASCW/Irnitw !(»«. ASCAP) 
WBM 

56 SAM, (WEBEROLUH'iaooSlDwUBkw, BMiatue 
Rsp, BMI/NHie-lNvntyFou' BMl/Aaion Bat^txry, 
ASCAP/Mapc Melode« Man ASCAhUelrD Beat BMI) 

19 AU I DO (BI«U M<. BMI/Jixikio Funii. BMI} 

32 AU.MYLOVE(UllijLu,BMIfIMIBIad>w»d. 
BMW)onril ASCAP/Zomba ASCAP/Quean Pen. 
ASCAPjTunliy Mamj, ASCAP/tMl April, ASCAP/Unde 
Ronnw's, ASCAPl Hl^-WSM 

17 AM I DREAMING (Irving. BMl/liievika. BMI] WBM 
54 ANOTHER RIOT (f<^v^rll ASCAP/fasmine. 

ASCAP,iTlic/ina, ASCAPi'Santangefo ASCAP) 
25 ARE U STILL DOWN/THEY DOHT KNOW (Sony/ATV, 

BMlYat) Vum, BMlVituelecl. BMI/Mimc Corp 01 

Anienca BMI/)oshua i Dream. BMl^MG, ASCAP/Black 

Hipanic, ASCAP/Tmiib For FlylBS, SMI) HL 
as BABY ITS ON (To Skm You Blow. BMI/Ankine. 

ASCAPi ViB ASCAP/PI»yhard. ASCW 
7B BEAUTIFUL BLACK PEOFU (Alva, BMI/Ior>es & 

Wlhams, BUl'Swfwl Still Voice, BMI) 
2B BEEN AROUND THE WORLD/n S UL ABOUT THE BCM- 

lAMINS (Jonej. ASCAP/TUO BMlCareefs-BMC, mjttg 

ytt. PRS^G. PRS/Big Poppa. ASCLAP/Justin Combs. 

ASCAP/EMI A|>nl. ASCAPl HL 
S BODY BQHPM' VtPPIE-TI-VO (Smetigood, ASCAP) 
n BOOT ROCK (Medina Sound. BMl/Jau Mwclunt. 

ASCAP/Zomba, ASCAP/Alkaholikj. BMl/jperiod. ASCAP) 

22 BRING n OH (FrBdioduns III. BMI/K-Shim.ASCAP/EMI 
Apnl ASCAP/Penonai 71, ASCAP/MCA. ASCAP] HL 

38 BURN (Ctwp-Shop, BMI/AA. BMI/Can 1 KkIl It. ASCAP] 
42 BUTTA LOVE (Horwy Jats And D.ap«rs, ASCAPAJh. Oh. 

ASCAPi^ati rah ASCAP/Oo What I Gotta. ASCAP,W8. 

ASCAPitMl ApnI. ASCAP) HLWBM 

12 CHINESE CHECKERS (Crystal Ivki. BHII 

44 THE QTY IS MINE (Lil Ui Lu, BUl/EMl BlacAwood, 
BMI/Warrw-TamwIano. BMVDoml. ASCAP/Zomba. 
ASCAP/Rad Ckiud, DUt/Nietil Rivn. ASCAP) Hl^BM 

30 DANGEROUS a'Sahs.BMl/ZadryahvSMIAontitudt. 

BMl/Warrwf^Tameflane. BML/Amiaoen, BMI) WBM 
4 DEJA VU [UPTOWN BABY) (MCA. BMI) HL 
H DIN&-A-UNG (Afro tican. BMI] 

11 00 FOR LOVE Lkincle Fever. BMVEMI BtackwDOd. 
BMl/Sou*nnK. BMl/to^hua s Dream, BMI/Musk Corp. Of 
Anwrca. BMHirNkeranrw. BMI,<7he Muse Force. 
SMi^onrtude. BMi) 

72 DOO DOO BROWN (MS] BMI) 

45 EVERYTHING (EW Apnl, ASCAP/Djlr Tyme. 
ASCAPyWainer- Tamerlane, BMI/Dynalone. 
BMl/Beechwood. BMI) Hl/NBM 

40 FATHER ILL Cool J, ASCAP/M tam, ASCAP/Slam U Well, 
ASCAP/ielly's Jams. ASCAP/Diappell, ASCAP/Momson 
Laatry. ASCAP/lwelvv And Uixloi. BMI/Jumpinc Bean. 
BMI] HI 

4S FEU SO GOOD (Secood Decade. BMI/War<w- 

lameilarie BMlFTDrKisn Imported BMI) WBM 
53 FREAK n I2I si CentLry. ASCAP/Smitti & Lewis. 

BML/Whooo<ne Crane. BMlCioiirxl Contjol. BML/tMl 

Bl*c*»«»d. BMJl 
U GHAT HE DOG (Boonie<X.ASCAP;Copyngm Control. 

ASCAP/Oamon Blackmon. ASCAP/TraiAtr. BMI) 

13 GETTIN' IIGGY WIT IT (Iieytall.ASCAP/SJamU Well. 
A5CAP/lel(y s lams ASCAP/Warner Oiappell, 
ASCAP/Bernarts Ottwr, BMI/Sony/ATV Songs. 
BMLiWibi, BMIIHL/WBM 

S2 GOING BACK TO CAU (B<( Poppa, ASCAP/lustm Combs. 

ASCAP^-EMI Apnl, ASCAP^B Mo EZ. ASCAP/Sa^. 

BMLi^gs Of Lastr»d3, BML'Tlubber Band, BMI) KLWBM 
9 GONE TILL NOVEMBER (Stmy/ATV Tunes. ASCAP/(ele 

San Ko, ASCAP) HI 
n QOm BL..H0V1N' ON UP (MCA. ASCAP/Ky-mani. 

BMl/Sctimood. BMI/AoM HiMa s. ASCAP/Zon)ba, 

ASCAP/EMI Be^ast, BHI) 

59 HANDLE UN BIZMESS (Blind Man s Bliifl. ASCAP/ltapHl 
r.ie, ASCAP) 

50 I CARE 'BOUT TOU (Sony,i ATV San«s. BMLtCAf . BML^ox 

Film. BMII WBM 
10 I DOHT EVER WANT 10 Sa TOU AGAIN (VanlefpoDl, 

BML/Ensign BMI) HL 

41 IF YOU THINK I'M JIGGY (Sheeh Louc^lO^. 
ASCAP/lae'wxis. ASCAPiTaniro's. ASCAP/lustin Combs, 
ASCAP/tMl April. ASCAP/D Btachmon. ASCAP/Music W 
UfWl, ASCAPAull Ked. ASCAP) WjVfBM 

27 IMAGIHATIOH (So So Del ASCAPyEMI Apil, 

ASCAPj-Slack A.D , ASCAP /tnbete, ASCAP.'-EMI. ASCAP) 
99 I'M IN LOVE (Fncrson. BMLTMl BlachwMd, BMI) 
79 I'M THIHKMG (Boemrtis tl ASCAP/'Boetrnts II. SOCAN) 

33 irSiUi.UOUTHE(DXlraordinaiy ASCAP/Wamer 
ChacKMl. ASCAP/Urban Warfare. ASCAP/SPi 
BMVPerlect BMI) 

90 irSURETHAT -ii: iir: ft y:APyHus^-GlOCFM, ASCAP) 

57 I WONDER IF HEAVEN GOT A GHETTO (Joshua's Dream. 
BMlUi I I I : -I BMI/Saia. BML/Songs 0( 
LastraCa r VII, . i^h.xic ft3(j\P) HL 

5C JUST A MEMORT ih.it«n%na ASCAP/Sleven A lordan. 
ASCAPl 

93 )UST BECAUSE (Migtitl!iR-ahl} 
3S JUSI BE SIRAIGHT WITH HE (B<g P, BMI/6t«nn Awe , 
BMI) 

40 JUST CLOWNtr (Base Pipe. ASCAP^ent Nov. 

ASCAPjTamous ASCAP] HL 
67 LH HE (Edward ASCAP/Jasmine. ASCAP/Kionna. 
ASCAp/Santiti^, ASCAP/GOO Music Worts ASCAP} 

20 LETS RIDE (Hud»yi lordan ASCAP/Woen ASCAP/Mood 
Sxinfi, BMLBiK P. BMI) 

89 L-L-LtES (Dukopa. BML^oild 01 Andy. 

ASCAPItomanesque. ASCAP/Annotaliofi. ASCAP/WB. 
ASCAP) 

60 LOST TO LOVE (Zointa. ASCAP/Zomba. PfiS/Sony/ATV 

Songs. m\] 

24 MAKE EM' SAV UHH! iBurrin Ave . BMI/BigP. BMI] 
Bl MOURN TOU TIL I lOtN YOU INaughty. ASCAP/Wfi. 

ASCAP'Irvmf. BMll ft'BM 
16 MT BODY :Toni Robi ASDV/20OD Watts ASCAP/WB. 
ASCAPl WBM 

49 MT LOVE IS THE SHHH! (UriKhappell, BM|/JunlM FMik. 
BMI,.! am -Cat. BMI-Tlulri. B«l;Srt Continents. BMI) HI 
2 NICE t SLOW !So So Oel ASCAP/SJack A D . 

ASCAP'BMG Songs, ASCAP^U R. N. ASCAP/Them Damn 
Iwns, ASCAP.IMI April. ASCAP) HL 
1 HO. HO. HO (3 Boy; from Newark. ASCAP.rl^iicuous 
ASCAPiW. ASCAPjVrarner-IameHaoe, BUI/Sang Maleo, 
BMm Uaiy s BMI/MilkinaiVNitty & Capone, BMI) 
WBM 

S2 NOTHIH- MOVE BUT THE MONEY (Paniro's. 
ASCAP/)ae wnn^. ASCAP) 

23 OFF THE HOOK (Zavy. ASP^,mG ASCAP/Wamer 

Chappoll ASCAP./Hlt(|Lla^er^ ASCAPl HIJWBM 
98 ONE STEP iKiiit, Zariba And Sokimon. ASCAP/Bngtrl 
Sumrwt, ASCAPl 

14 THE PARTY CONTINUES !IMI April ASCAP/So So DH. 
ASCAP,i'Air Conbo< ASCAP-1h»oimn Tanlmms, ASCAP/All 
Seemg fy*. ASCAP,i'Cameo-S, ASCAP) HI 

34 REALITY (Hanrs ASCAP./Hill ASCAP'Vatentme. ASCAP) 
84 AREALLAOYISOHriMESI'MABITCHXPndeAnd 

10, miH BnFunii BML'Guy'Wei BMI/Gitonic 
BMia Hill Hoop N. BMI) 

12 ROMEO AHD lULIET (Mike s (tap. BMklMI Virgin 
ASCAP.'A U Mode, ASCAP) HI 

8 A ROSE IS STIU A ROSE (Sony/ATV Tunes, 

ASCAP,.'Otiwsc DmIjod, ASCAP/WCA, ASCAP/Olten 
ASCApiWutiriw ASCAP.'Eitftlitened KJtty. 
ASCAP.-Strarep M-id ASCAP.tdm Brickell. ASCAP) HL 
<a ROUNNE -97 - PUFF DADDY REMIX (tMl Blackwud. 
BMLlilagnetic, PRVADRA, BMI;>iddoc. BMlVokqumbi. 
BhUiWanter-TaiTwlane, BHI) HblWBM 
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TITLE 

WmST (IMPRINT/PROMOTION lAKU 








* * NO. 1 * * 
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32 
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NOTHIN' MOVE BUT THE MONEY 

MCGERCmC -IF" .■'.'' ■. ..■ • ^F*F 15 ,t.-..Ti 


1 


1 


17 


NO, NO, MO 

t>£STINVS CF^lO FCOLIFMBIA) 2«taJlNa 1 




3> 


33 


7 


IF YOU THINK I'M JIGGY 

THE LOX i ■ - • .HF FFA 


CD 


4 


13 


OEJA VU [UPTOWN BABYI 

. ■ "EILR , !'., ii(iLft.aXJMBAi 




m 


37 


4 


ANOTHER RIOT 

KINGPIN SKIFFNY PIMP 140 STREET) 


3 


2 


9 


NICE & SLOW 

USFIEfi . . • 




(3D 


47 


5 


6 A.M. (WE BE ROLimn 

NAOANUF IREPRISE/WARNER BROS.) 


CD 


3 


5 


BODY BUMPIN' YIPPIE YI-YD 

PUBLIC ANNOUrOEMENT (AAM) 




42 


38 


6 


FREAK IT 

LA-HUFF FEAT EHBRATSOSODEFXXIUMM) 


CD 


9 


6 


TOO CLOSE 

NEXT [ARISTA} 




43 


35 


22 


MY BODY 

LSG lEAS FINEST LEG 


i 


5 


5 


GETTIN' JIGGY WIT IT 

WILL SMITH 'F-i ■■ 




44 


36 


15 


WE'RE NOT MAKING LOVE NO MOKE 

DRllHill HAFACEJARISTA) 


X) 


7 


8 


WHAT YOU WANT 

MASE lEEAT TOTAl i IBAD BOY/AlttSTA] 




3) 


— 


1 


LETS RIDE 

■F' F:r-Fiji'F-,<5a»swFw( 


CD 


t 


8 


GONE TILL NOVEMBER 

rt^ClEF JEAN 1 IILVJC'LLvWeiA) 




3© 


— 


1 


WHO AM 1 

BEENIE MAN (2 HARCWP) 


• 


6 


14 


SWING MY WAY 

K P & ENVYI (EASTVfEST'EEG) 




47 


43 


29 


BUTTA LOVE 


3D 


11 


2 


A ROSE IS STILL A ROSE 

ARETHA FRANKUN lARISTA) 




4S 


42 


21 


I'M NOT A PLAYER 

BIG PUNISHER FL' JOl 


3D 




1 


DO FOR LOVE 

2PAC FEAT ERK: WILLIAMS (AMARUFJIVE) 




« 


39 


13 


YOUNG. SAD AND BLUC 

lYSETTE ■ - 1 ^1 D: 


32) 


14 


6 


ROMEO AND JUUET 

SYLK E EYNE EEATl>RING CMILl (RCA) 




90 


40 


7 


SADDLE YOU UP 

STRAWBERRI UHR.EA5T POI-iFE 


31) 


10 


4 


THE PARTY CONTINUES 

JOFEAT DAFF'.- - 1- [FFCOLUMBIAI 




3£ 


92 


3 


WFILMRWHT 

CCKMNIIM (PIONEER) 


m 


13 


5 


AUIDO 

SCMni*^' FC« THE PLWLE I V.ARF.ER gKOE 




S2 


4< 


21 


IN HARM'S WAY 

BEOE WFNANS FATLANTIC) 


IS 


12 


5 


GET AT ME DOG 

CMXiFEAT 9«EKaf THELEWCOEFJIMMDCUim 




93 


45 


25 


THEY UKE ET SLOW 

H-TOWN -l.F.l .IIV 




16 
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STRAWBERRIES 

SA^OOTH IFlK^PECTiVtjAAUi 




94 


54 


21 


FEEL SO GOOD 

MASE (BAD BOYFAJnSTA) 
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VKTORY 

PUFF DADDY A THE FAMILY iBAD BLTTFARtSTAJ 




95 


51 


7 


SEND MY LOVE^ENO ONE YOUR LOVE 

BORN ■. ■■■IS lOELJClOUS VINYL) 


11 


15 


20 


1 DONT EVEK WANT TO SEE YOU AGAIN 

UNCLE SAM FSFONECREEKiEPIC) 




» 


S« 


15 


TUCK ME IN 

KIMBERLY scon '.OFyGEYITYCOLUMBIA) 


3i) 


19 


8 


ARE U Snu. DOWHTHEY DONT KNOW 

JON e lYAE VJM F5I] UUSIOtPICI 




97 


44 


4 


LET ME 

F'HIi STORM FEAT KIM SMITH 140 STREETI 


20 


17 


8 


MAKE EM' SAY UHH! 

MGEPFFL^I F J .," -F ,F,.|. l4iniAF>Ar<ilAr' 




It) 


— 


1 


24/7 

24.7 (LOUD) 


3D 


41 


2 


ITS ALL ABOUT ME 

MYA FLAT . SISOO OF ORU Hill ilN 1 E iF^Pt ; 




9t 


49 


16 


GOING BACK TO CALI 

THE NOTORIOUS B 1 G IBAO BOY ARlSTA) 


3D 


21 


3 


BRING IT ON 

KETIH WASHINGTON rSiLAS'MCAl 




10 


68 


6 


HANDLE UR BIZNESS 

M.OP ■hi il.v'Fi 


23 


18 


8 


FATHER 

LL coot J (DCF JAAWERCUITO 




il 


67 


26 


4 SEASONS OF LONEUNESS 

BOYZ II MEN )'. '.JWF,l 


24 


24 


11 


DANGEROUS 

BLFSTA RHYMES (ELEKTRMEGI 




•2 


5« 


9 


JUST A MEMORY 

> MILE (CRAVE) 


35^ 


53 


2 


IMAGINATION 

TAMIA . ■ ■ Y-flPNERBRCS ) 




03 


55 


25 


THE ONE 1 GAVE MY HEART TO 




30 


6 


OFF THE HOOK 

)0OY WATLET lATLANTlC} 




(4 


66 


28 


THINGS JUST AIN-T THE SAME 

DEBORAH CC* i :,ti 


27 


20 


15 


A SONG FOR MAMA 




® 




2 


DOO DOO BROWN 

DJ NASTY KNOCK 1 STREET SIREED 


3Ei27 


14 


SO LONG (WELL. WELL, WEIU 

PHAJJA '^1 F f:.|<|>: 




60 


57 


16 


YOU KNOW MY STEEZ 

C;ANG STARR (NOO TRVBEl/IRtUNI 


29 


22 


15 


TOGETHER AGAIN 

JANET .1. . '1 




(1 


50 


21 


SO GOOD 


3^34 


2 


REAUTV 

ELUSION IRCA) 




61 


60 


7 


SAT YOU'LL STAT 

KAJ iT'DAl WAVEF.EFFEN 


3li28 


2 


THE cm IS MINE 

»Y z (TEAT ufosrmn (rocaeeilakf jam) 




60 


59 


8 


SlUY 

lARAL (MOTOWN) 


3Z:j- 


1 


JUST BE STRAIGHT WITH ME 

silkkthe :,itC':KEFl if, j l ll.ir 




70 


62 


30 


BACKYARD BOOGIE 

MACK lOIPFdORITY) 


33 


23 


7 


ALL MY LOVE 

(UINIINIEAT OKWIMEIII WNMTtRSOyC 




71 


48 


30 


1 CARE BOUT YOU 

MILESTONE 1 ■! • . 




29 


12 


BURN 

MILIIIA IHED ANT) 




72 


63 


13 


ROXANNE '97 - PUFF DAODY REMIX 

STING A THE ROLtCE (AAMI 


3S 


25 


16 


ramaiKmuirsuiiiaiiKBiiias 

PUFF OACOY A THE FAMILY lU: K.- A„ s'.f 




73 


69 


29 


no SMHU K MM oon iwii mi ne 

BRIAN MCKNIGHT FEAT MASE (MERCURY) 


30 


31 


15 


JUST CLOWNIN' 

^ nOI MSTSICE COMCCTW TAYCAYmRiSIAJtn 




74 


70 


30 


WHAT ABOUT US 

TOTAL : ' i 


37 


26 1 7 


AM 1 DREAMING 

ClEXaXllUT HUTFFSWEJFIAeCWJMlMJfAtfHj 




75 


61 


22 


D0N7 STOP THE MUSIC 

PUYA Li- ..FFi F'!'.. J", 



FTecords with the greatest sales gams. <C> 1998 BlIlboartVBPI Communications and SoundScan. Inc. 



» SADDLE VDU UP (JHR. BMlTait Pomte. BMI) 
60 SAVIT(Stmgray, ASCAP/JHIy'sJams.ASCAP/MillH>n 
Dollar Ste\'« BUL'lumtHng Bean, BMl/Cem. ASCAP) 

74 SAT YOU'LL STAT (Gorgeous Clamour. BMI) 

60 SEND MY LOVLSEND ONE TOUR LOVE (Black Bull. 
AM" At- li^tfle ASCAP) WBM 

92 SHOWDOWN i & CMT ASCAPj-Sony, ATV tunes. 
ASCAPi'Wiwii. BMII 

91 SHOW HE LOVE (Heavy Rotation. BMVChecon, 
ASCAP/BMG, ASCAP) HL 

61 SHUT -EM DOWN (Mad Face ASCAP/2anitia, 
ASCAP.'tMl. ASCAP/Boomw t. ASCAP] 

75 SILLT (Rosebud. ASCAP) 

B7 SLIDE ON iMalaco BMl/Ssbo. BMI) 

97 SO FLT (M Double BUI) 

39 SO LONG [WEU. WELL WEIU (K lach Top Ten 

ASCAP .■Barter, ASCAP/Blue Enw Soul. ASCM>) 
21 A SONG FOR MAMA ISofT,,iAtV Songs BMl/ECAF 

a-VI,ToiFijtr BUDWeM 

93 THE STONE GARDEN IPst^d Realm. ASCAP/Miis<C 01 
rr>e Mask. ASCAP/'Hits Form Da Bong. ASCAP/BMG. 
ASCAPl 

18 STRAWBERRIES (New Perspective, ASCAP/'Zoitiba, 

ASCAP.'Te-Mac. ASCARiBaby Fingers. ASCAP/Love-Ly-M- 
Drvine. ASCAP iTrwId* Ore. BMI) WBM 
7 SWING MY WAT (Hcrrible ASCkP) 

77 TEAR OA CLUB UP '97 Hefnoi^e BMI) 

80 TH*HOPiDii!chMflst,is SESACl 

71 THANK TOU (FMI Blackwood eULBenny s Muse, 
BMl'TfhetlihYme. ASCAP/WB ASCAP.^ravon, 
ASCAP.'Wotoiivn ASCAPiToh^-.m, A.'iCAP) 

35 TOGETHER AGAIN (Black Ice, BMLf Ml Apnl. 
ASCAP.TIylB lymo ASCAPt HL'WBM 
5 TOO CLOSE INugtiTy. ASCAP,'tlo What I Gotta. 

ASCAP.'Uli Ob ASCAPiCopfiigM Control ASCAP/Neub* 



Gray. ASCJSP TurB LcwB. ASCAP/WB. ASCAP) WBM 
64 lUCKMEIN iPnilesto.BUn 
lOO TWO WRONGS 12 Unc je BUD 

29 VtaORY - , - : [ . i ll'' lushn Combs, ASCAP/EMI 
Apii- fV ■ 'I .M'''SlevenA lordsn, 

ASCAF ■ '.■ 

51 WELL.AlRiGHl : < AP,li}»rar(llui*|handj. 

ASCAf . -■ I .1 ■ ',' 
2S WE'RE NOT MAKING LOVE RO MORI (Sony/AIV Songs, 

BMHli'V ■'': ■ . ■ l''.'l)WBM 
37 WHAT ABOUT US . <i. m Heicti. ASCAP/Mass 

C«>n(u5ion, ASCA/.'Worn(r C-fiappell ASCAP) WBM 
3 WHAT YOU WANT (M Beth^ ASCAP/Toui s Thing. 

ASCAP/Jusbn Combs. ASCAP/EMI Apnl. ASCAP/Hajli 

Mack. ASCAP..Warii«r Tametiarie. BMI) HUWBM 
47 WKOAMI iDeadt^ ASCAP/STB ASCAP/ShodungVibes, 

ASCAP) 

94 vrON OH WON iSouTHls 01 The Red Drum, 
ASCAPi'BuchtmvTi USA ASCAP/Vootcamp Qik. 
ASCAP;Det AmerN:an, BMI) 

95 THE WORST (Careers BUG BMlltafm Sttarp 
BML^omba ASCAP,/| 1 1 Posse, ASCAP,'Mad Face 
ASCAP/llltiillbitlr z BML'BludMg BUtOast Descendant 
01 Funk, ASCAP) 

86 TOU DONT HAVE TO WORRT (LeoSun. ASCAP/Arvermal, 

ASCAPi'tMl April, ASCAP) 
73 TOU KNOW HT STEE2 lEMI April. ASCAP/1U Kk), 

ASCAP^'Gitted Ptart, ASCAP) Ht 
31 TOU MAKE ME WAHHA... (EMI Apnl ASCAPfSo So Del. 

ASCAP/Slack A D . ASCAP/U ft IV. ASCAP/BMG Songs, 

ASCAP) HL 

SB T0UHC.$AOAin6LUE(Meh>dyMrnad.ASCAP/>W 

Sauce ASCAP/Beanie Tribe ASCAP) 
16 TOURS FAITHFUUT (Sony/ATV. BMl^il & Run. 
PWSfWB, ASCAPl 
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Jean Looks Past 'Carnivar Season 



I AKING HIP-HOP TO ANOTHER 
LEVEL: When Wjclef Jean, one- 
third of the Fugees, began work on 
his solo album, "Wyclef Jean Presents 
The Carniv-al," he never expected the 
1 million sales the set has scanned via 
SoundScan nor its two Grammy nom- 
inations. 

"As a musician, I thought [the al- 
bum] would get props from people who 
know about music. I didn't think it 
would be a mE^or success or go the way 
it's going," he saj-s. 

Although his commercial expecta- 
tions for the uniquely diverse album 
w^re minimal, Jean felt the work need- 
ed to be recorded because of what he 
saw as a standstill in music. "There's a 
certain way that hip-hop gets looked 
down on," says Jean, "I wanted 'The 
Carnival' to take us out of that box. I 
fused classical [and] rock'n'roll with 
hip-hop and culture music from the 



^■'^&Deeds 

l)v Sliawncc Smith 



anthem to a popular song-sampled 
track to a contemporary remake of a 
classic Latin song to a guitar-driven 
tale of the various hustles people 
work to survive. 

"I'm sure when people heard 'We 
Trying To Stay Alive,' they aaid, *0h, 
another goddamn cover song.' But if I 
came out with 'Gone Till November* 
first, rd be working on a new album 
right now," he says. "I threw ("We 
Trying To Stay Alive"] out there as an 
illusion to camouflage what I was 




Wyclef Jean, second from left, remixed a song for brass group Coolbone. He is 
pictured, from left, with group members Steve "Cooltwne' Johnson, Andre 
Carter, and Eric "Cash-Us" Clay. 



islands to show how music is the uni- 
versal language." 

Don lenner, president of Columbia 
Records, says he was confident that 
the album would garner Grammy 
nominations. 

"We don't know when to expect to 
sell millions of copies anymore," Ten- 
ner says, "but I did expect the Gram- 
my nominations, because the set was 
so critically acclaimed from day one. 
It's a very piwtal record to put out at 
the end of the '90s. He expanded on 
what hip-hop is right now. He's taken it 
to a more musical direction. I think 
[rap] got pigeonholed into making rec- 
ords for the radio vs. making records 
for the people. To me, Wyclef shows 
that you can make music for the peo- 
ple, for yourself artistically, and sell, 
as opposed to an artist just selling 
out." 

The set, which samples classical, 
African, hip-hop, and soul music, fea- 
tures Latin icon Celia Cruz, the 
Neville Brothers, and the Refugee 
Camp Allstars. 

"What people don't understand is 
that ["The Carnival"] is part of a 
struggle I went through since 'Blunt- 
ed [On Reality)' [the Fugees' first 
albuml," says Jean. "It was nothing 
different than what I did with [the sin- 
gle) 'Vocab.' That was an acoustic 
song. The only difference is that I 
didn't produce 'Blunted.' " 

The singles from "The Carnival," 
which he says he chose with the 
methodology of a DJ — "Anything 
Can Happen" (serviced only to DJs), 
"We Trying To Stay Alive?' "Guan- 
tanamera," and "Gone Till Novem- 
ber" — run the gamut, from a party 



about to come out with." 

Though still riding the wave of suc- 
cess of "Gone Till November," which 
Jean performed acoustically with 
Erykah Badu on the Grammy 
Awards show, Columbia is looking at 
releasing at least two more singles 
from the set. The album still has a 
be^'y of songs and musical genres from 
which to choose, such as the Creole 
"Jaspora," "Sang F^zi," and "Yel6"; 
the politically/socially conscious "Apoc- 
alj-pse," "Gunpowder," "Year Of The 
Dragon," and "Street Jeopardy"; and 
the mainstream-leaning "To All The 
Girls" and "Mona Lisa." 

"The only [artists] who are going to 
last the next five to 10 years are those 
people doing original music," says 
Jean about the musical complexity on 
his album. "That stuff about taking a 
song and looping it, that's dead. That 
format has been caught on to, and now 
it's like 'What's the next format for the 
new year?* I've got a 50-year plan for 
this business." 

The musical dexterit>' displayed on 
"The Carnix-al" has positioned Jean to 
produce tracks for the likes of Tevin 
Campbell and Gloria Estefan. Jean 
says the project with the latter artist 
is "going to be kind of hip-hop meets 
Latin." He also is producing tracks for 
the "Bulworth" soundtrack, one of 
which pairs upcoming rapper Canibus 
(whom Jean manages) with Senegalese 
singer Youssou N'Dour on an African 
music-meets-hip-hop "How Come" and 
the other, "Ghetto Superstar," featur- 
ing fellow Fugee member Praswell, 
Wu-Tang Clan's OV Dirty Bastard, 
and R&B newcomer Mya. Remixes to 
his credit include the first single from 



Columbia labelmate Destiny's Child, 
"No, No, No Part 2," and brass group 
Coolbone's remake of Bill Withers* 
"Use Me." The Coolbone remix fea- 
tures John Forte and Black Rose. He 
Ls also slated to score the forthcoming 
film "Life," starring Eddie Murphy 
and Martin Lawrence. "I'm scoring 
it, not doing the soundtrack," he stress- 
es. 

Jean is also helming the production 
of upcoming sets from fellow Fugee 
associates Lauryn Hill, Forte, and 
Canibus. He produced the first single 
for Canibus, "Second Round Knock- 
out" Mike Tyson stars in the video as 
Canibus' trainer. "What keeps hip-hop 
in its essence is the MC'ing," Jean says 
about his far-reaching musical mixes. 
"Rhyming always makes the music 
credible over any type of music from 
around the world, as long as the MC is 
raw ... In 'Second Round Knockout,' I 
have Canibus rhyming over [Russian- 
style music]. If you're a true MC, you 
are a master of ceremony, so it doesn't 
matter what you throw on, it could be 
Indian music." 

Jean will also appear on MTV's 
spring-break special and at LIFE- 
beat's Board Aid concert Sunday (15). 
His international tour will begin this 
summer. 

Jean and the Fugees are also spon- 
soring what he hopes to be an annual 
refugee benefit concert April 18 in 
Miami. Cruz, Tito Puente, and Boun- 
ty Killer are slated to perform at the 
event Proceeds will go to the group's 
Refugee Camp Project, which pro- 
vides medical supplies and food to 
refugees throughout the world. "It 
could be Haiti; it could be Somalia," 
says Jean about this year's beneficia- 
ries. "It's for minorities in need." 

C-BO UPDATE: Attorneys for Shawn 
Thomas, aka C-BO, have n^otiated an 
agreement with the California prison 
authorities to have all charges filed 
against Thomas dropped in regard to 
the lyrics from his album "Til' My Cas- 
ket Drops," released on AWOL/Noo 
Trybe Records. Thomas was arrested 
and jailed March 3 on charges that his 
lyrics violated the terms of his parole 
agreement, which stipulated that he 
"not engage in any behavior that pro- 
motes the gang lifestyle, criminal 
behavior, and/or violence against law 
enforcement" (Billboard, March 14). 

In a prepared statement from his 
publicist, Thomas said he was "really 
happy" and thanked everyone for their 
support. His manager, Isaac Palmer, 
was quoted as saying that Thomas' re- 
lease was a \ictory for free speech and 
that the rapper is an "artist" who 
should be allowed to express himself 
freely. "Til' My Casket Drops" de- 
buted on Billboard's Top R&B Albums 
chart at No. 4 and on The Billboard 
200 at No. 41. 

For SALE: Yoram Vazan, owner of 
Firehouse Studios in New York, is 
looking to sell the studio and wants to 
keep it within the hip-hop community. 
The facility, according to Vazan, is 
frequently used by producers RZA, 
DJ Premier, and Easy Mo Bee. For 
further information, call 212-645- 
0666. 

Assistance in preparing this column 
ivas provided by Avita M. Samuels in 
Los Angeles. 
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a3MPIL£D FROM A MTIONAL SAMPLE Or RHAIL STORE 5Ai.ES REPORTS 
COLiECTED COMPILED. AND PROTIDED BT SOUndScan * 

TITLE lllllll ARTIST 


(D 


1 


2 


13 


★ * * No. 1 ★ * * 

DEJA VU [UPTOWN BABY] • ♦LORD TARIQ & PETER GUNZ 

(O (0) fTi 'li CCOtlNE 7975&'COlUMByV 3 weehs at No. 1 


2 


2 


1 


5 


GETTIN' JIGGY WIT IT ♦ WILL SMITH 


CD 


i 


4 


9 


WHAT YOU WANT • ♦ MASE (FEATURING TOTAL) 

XI '.0!' Ill .XI BAD B/'Ji J'Sl JIiARiSTA 




5 


5 


8 


GONE TILL NOVEMBER • ♦WYCLEF JEAN 

■!Ci ''O; iW' iTi iXl RUFFKSUSE ^S/SJiCOLUUBIA 


5 


3 


3 


14 


SWING MY WAV • ♦ K.R & ENVYI 

■ 1. 1 L' 1 'h .1 * 1 tAi 1 "Vto 1 Ofl I ^v^'tLu 


(D 


NEW^ 


1 


DO FOR LOVE ♦ 2PAC FEATURING ERIC WILLIAMS 


w 


8 


15 


6 


ROMEO AND JULIET ♦ SYLK-E. FYNE FEATURING CHILL 


CD 


6 


6 


S 


THE PARTY CONTINUES ♦ JD FEATURING OA BRAT 

1 '01 IM' :T; Ui SO SO DEf 7&S07KO\JJMB\A 


9 


7 


8 


5 


GET AT ME DOG ♦ DMX (FEATURING SHEEK OF THE LOX) 

(Mi-Tl Di' ii6e52J'.'MERCUR'* 


CD 


NEW^ 


1 


VICTORY CADDr i IH! FAMILY FOT THE NOTCfllOUS 3,1 G & cUST* RH'fVES 

■ L i .i:: Hn!.' fk.i'- ^iilSS'ARiSTA 


11 


9 


9 


g 


MAX£ EM' SAY UHH! ♦ HASTED P F£AI. FIENO. SIU(K THE SHCCKER MIA I & MYSTfKAL 
(C^iDl IT' m LIMIT SiSOa/PRIORITV 


12 


10 


7 


9 


FATHER ♦ LL COOL J 

(Ci iDl D£F jMI 51)83 3 Z' mercury 


13 


12 


10 


11 


DANGEROUS • ♦ BUSTA RHYMES 

'Ci iDl 'Ml I'TI l() ELEKTRA 6il31.€EG 


14 


14 


37 


7 


THE CITY IS MINE ♦ JAY-Z (FEATURING BLACKSTREET) 

^.C' iDI II' ROC A t'LLLA'Ll^f .AW \<b^V/i. I.'E^IJ.P' 




31 




2 


* -k * Greatest Gainer * * * 

usTKsniiimMnic ♦suincsasiiFEfiiiisiEtp.DErinmiTiEu.iiii.DO 

(C; Dl I"*' NO L.UIT *3}lHPRI0(inY 


16 


11 


11 


3 


ALL MY LOVE ♦ QUEEN PEN FEATURING ERIC WILLIAMS 

L' L: LL I^Ar, '3702i'lVTER&XPE 


QD 


15 


14 


12 


BURN ♦ MILITIA 

''C 1 't'l !'!• RED ANT L 1 900Ei'FJERCURl' 


18 


13 


13 


16 


Klll«UlII€raBniUB).-J€Bl»l6A ♦'.''XOIMfW W"-:!l~aii IlK 

I'U ' iLl !' 1 Kl 'cAQ BOV '9!3Q'ARIS1A 


19 


16 


16 


IS 


JUST CLOWNIN' ♦ WC FROM WESTSIDE CONNECTION 

I'C ' 1 P'l ■ " PA't L^Ay.'l F ' J '["vl AND 


20 


17 


17 


6 


NOTHIN' MOVE but THE MONEY ♦ MIC GERONIMO FEAT Dl« t SUCK HOT 


21 


18 


12 


8 


IF YOU THINK I'M JIGGY ♦ THE LOX 

I'L' iLl iJAL H'." '>! ;L.A-liIA 


CD 


19 


21 


4 


ANOTHER RIOT KINGPIN SKINNY PIMP 


® 


21 


25 


4 


6 A.M. (WE BE ROLUN') ♦ NADANUF 

C ' LI :' I'l "t^RlSE ; 737liWAf(N£R flftOS. 


CD 


36 




2 


WHO AM t ♦ BEENIE MAN 


25 


20 


18 


21 


TM NOT A PLAYER ♦ BIG PUNISHER 


26 


24 


20 


21 


FEEL SO GOOD A ♦ MASE 


27 


23 


23 


7 


SEND MY LOVE'SEND ONE YOUR LOVE BORN JAMERICANS 


(M) 


NEW^ 


1 


24/7 ♦ 24.'7 

iC' 'Di iTl LOUD 6S-1',2'K'^ 


29 


22 


19 


16 


GOING BACK TO CALI • THE NOTORIOUS B.I.G. 


30 


28 


26 


6 


HANDLE UR BIZNESS M O P 


QD 


32 


31 


3 


DOO DOO BROWN DJ NASTY KNOCK 


32 


25 


22 


17 


YOU KNOW MY STEEZ ♦ GANG STARR 


33 


26 


27 


31 


BACKYARD BOOGIE ♦ MACK 10 


34 


27 


24 


14 


ROXANNE '97 ■ PUFF DADDY REMIX ♦ STING i THE POLICE 

I/' III m A^f/ ■ja2i49* 


® 


38 


38 


4 


BODY ROCK MOS DEF FEATURING Q-TIP S, TASH 

iLi i[]i i.Tl OPEN MIC 157,'RAWKOS 


36 


39 


33 


24 


IMUA ROLLA ♦ MR. MONEY LOC 

1 C T 1 iKl LOC-N-UP 70310 


37 


35 


30 


20 


MOURN YOU TIL 1 JOIN YOU ♦ NAUGHTY BY NATURE 

1 ■; 1 1 J ii lyi.if iiQy 7427 


38 


40 


34 


17 


THA HOP KINSU 


39 


42 


35 


13 


4, 3, 2. 1 ♦ -! ;::L;rr;".'--i:cw4n st^van dvi ii'.iE:,? tsr uAsifs = 


40 


37 


29 


23 


IF 1 COULD TEACH THE WORLD • ♦ BONE THUGS-N-HARMONY 


41 


33 


28 


17 


JUST BECAUSE ♦ SHAQUEEN 


42 


43 


32 


38 


NCI TONIGHT* ♦ ..'•'•y :-'JV llfEyE,UISS'£lUOnU«[MJilIINL' 


43 


29 




3 


A REAL UDY (SOMETIMES I'M A B!T@H) ♦ D MEKA 


44 


48 


50 


9 


THE WORST ♦ ONYX + WU-TANG CLAN 


45 


44 


36 


36 


UP JUMPS DA BOOGIE • ♦ MAGOO AND TIMBAUND 

[1 .1.-1 .- "iLriDi'ATtJ^hTIC 980L&AG 


® 


RE'EHTRY 


20 


GET IT WET ♦ TWISTA 

LI - L .hlA^ j^ - WA' ATLANTIC 9e001,iAG 


47 


46 


46 


41 


I'LL BE MISSING YOU A' ♦ PUFF DADDY 4 FAITH EVANS (FEAT 112) 

Ml Ti 1 a.i.. -:iy ARISTA 


48 


34 




20 


THE BREAKS ♦ NADANUF FEATURING KURTlS BLOW 

:Ci iD; it. aepa.se LTiLaWARNERBROS 


(«) 


RE-ENTRY 


4 


SHUT 'EM DOWN ♦ ONYX [FEATURING DMXI 

Tl jMiiDE- JAW %a569*iMERCURt 


Cm) 


RE-ENTRV 


12 


WE GETZ DOWN ♦ RAMPAGE 

(C.iiCI IMiiTI ;'iELEKTRA64[37,iEEG 



O Records with (he greatest sales gains this week. ♦VIdeodip availability. •Recording Industry Association 
of America (RIAA) certirKalkxi for sates ol 500.CXX) units. A RtAA certification tor sales of 1 million units. Catalog 
no. is lor cassette single. 'Asterisk Indicates catahig number is for cassette maxi-single^ cassette single unavailatile. 
(C) Cassette single avaltatNlity. (D) CD single availabilrty (M) Cassette maxi-smgle availability. (T] Vinyl maxi-single 
avatlability. (V) Vinyl singfe availability (X) CD maxj-single availab*llty c 1998, BiHtKMrd/BPI Communications, 
and SoundScan, Inc. 
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ibpod HOT R&B SINGLES 



COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO 
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, 
R&B RADIO PUYLISTS. AND RETAIL SINGLE SALES COL- 
LECTED, COMPILED, AND PROVIDED BY I"!!!!!]' 



THIS 
WEEK 


3 5 


2 WKS 
AGO 


WKS. 0'. 
CHART 


TITLE ARTIST 

PRODUCER [SONGWR'TER ' */PRINT & NU MBER'PROMOTION LABEL 


PEAK 

POSIIIC'J 


CD 


2 


2 


17 


* -k -k No. 1 * 

NO,NO,NOA ImtuNo.l * DESTINY'S CHILD 

W.JEAN.V hERBEST.R.fuSARI (V HEReE.*iI.R FUSARr.M BfWWN.C.GWNES) iC) (Dl (Tl iX) COUIMBW ?8618 


1 


2 


1 


1 


9 


NICE & SLOW A ♦USHER 

J DUPR' 1 J r JPR M i; AL LI RAVMOND.B CASEVl iC! iDi (Tl IX) LAf ACE ZJi^G'AfllSTA 


1 


CD 


3 


3 


8 


WHAT YOU WANT • ♦ MASE (FEATURING TOTAL) 

N UVh l:k If." i:i I'-A K ih'i ViY.N.MVRICK.S. COMBS, C.MAYflELD) IC) (O) iTj 'X. BAD BOY '9141.'AHISIA 


3 


(D 


6 


6 


23 


OEJA VU lUPTOWN BABY] • ♦ LORD TARIQ & PaER GUNZ 

KNS iC FArj[\ W R[Cf-f fl; (C) (D) IT) IX) CODtJNE rS/SS'COLUMBIA 


4 


CD 


8 


7 


6 


TOO CLOSE ♦ NEXT 

t.iVGEE :; L'&"T' . », ;;i5T D LItXn.R L HLCGJR 1 Wmh.t * fOHD D «IL£RJ BMXftE.< WALKEff IC' 0: III 1X1 ARir* 13456 


5 


CD 


7 


8 


5 


BODY BUMPIN' YIPPIE-YI-YO ♦ PUBLIC ANNOUNCEMENT 

E s.:ie '.SON ;r :ii.;is,E gra^.m grav;. io idi m >x aam 5S2ii4 


6 


7 


5 


5 


14 


SWING MY WAY • ♦ K.P. & ENVYI 

W 1 ' Z i"i ■ 0 !!iH?.'^ijN IMA L' 1 iD) iM"i (Tl IX'' EASrWE''''^ 6-t L 3^'EEG 


5 


CD 


10 




2 


A ROSE IS STILL A ROSE ♦ ARETHA FRANKLIN 

L HiLk IL *i LL 1 HL^'f H 'A'lf HRC^ J HOU$£R A ALY EBR^KELL) ICMD) ARlSTA 1 346^ 


8 


CD 


9 


9 


8 


GONE TILL NOVEMBER • * WYCLEF JEAN 

ft J ^ A*^ I'N jEAtx ' jCKD' 'Ml IT) fXI RUFFHOUSE '^875Z'CCtLIM9IA 


9 


10 


4 


4 


20 


1 DON'T EVER WANT TO SEE YOU AGAIN • ♦ UNCLE SAM 

N ML''^H S !% M'JH '^ISi iC r ',01 STC^NECREEK i'fi68&'EPfC 


2 


OD 


NEW^ 


1 


* * * Hot Shot Debut ★ ★ ★ 

DO FOR LOVE ♦ 2PAC FEATURING ERIC WILLIAMS 

SOULSHOCK.KARLIN IT SHAKUR.C SHACK.K.KARllN.B CAEHmi.A-KnTNEfil ICJ ID) AMARU «S1&JIV£ 


11 


® 


17 


30 


6 


ROMEO AND JULIET ♦ SVLK-E. FYNE FEATURING CHILL 

■r. pAii i .. , .■ 1 . '.' ■ . 1 " I ir'HN VVARNER ,WINBUSH.Ii*0ORE) IC' iD) (Tl RCA 64973 


12 


13 


12 


10 


5 


GETTIN- JIGGY WIT IT ♦ WILL SMITH 

.\ " ',' " f!"RNES,B EDWARK.N RODGERS. J ROBINSON) ICMD) CVI COLUMBIA 78804 


6 


OS 


14 


14 


5 


THE PARTY CONTINUES ♦ JD FEATURING DA BRAT 

. ::'Jft- ..'. . :L;.'.l.*CN.rj l£FTtV,ST.C SlWirON.TJENWNSi ID 'D) (Midi IXI SOSODEFTBWCOlDUeiA 


14 


C© 


15 


17 


5 


ALL 1 DO ♦ SOMETHIN- FOR THE PEOPLE 

a WCC^iTON iOMETHW FOR THE PEOPU (A M CCLI KTON J. YOUNG.R. HOLIDAY) (CI (D) WARNER BROS. 17282 


15 


16 


U 


11 


22 


MY BODY ▲ ♦ LSG 

DELITE iDALLAJHSY.L-BROWDERAROBERSONI (C) (Dl EASTWEST 64I32;EEG 


1 


17 


13 


13 


7 


AM 1 DREAMING ♦ OL SKOOL [FEATURING KEITH SWEAT & XSCAPEl 

-! SWEAT (S DEES) (C) ID) (Tl KEiA 5616i'UrilVERSAL 


5 


OD 


18 


19 


5 


STRAWBERRIES ♦ SMOOTH 

: JliXA'.:£fi -yCf ■ ,L •LEiA'iDE't.T INXEERlJ CARTEli P ^USwEN.LMVlS F WASH*tG'OM (Cl iDl PEBSPEG"(VE BB'SStiVlM 


18 


(E> 


19 


20 


5 


GET AT ME DOG ♦ DMX (FEATURING SHEEK OF THE LOX) 

^i.G^E'VSE lE &lf.lMC)N5.A TiElDS.O BLACKMCN.S TAVIC*; (Ml iT; (X) 0£f JAM !i68b?j','MERCUR'' 


19 


(D 


21 


29 


5 


LET'S RIDE ♦ MONTELL JORDAN FEAT. MASTER P & SILKK THE SHOCKER 

T giJ.i'OP iM JOREA'l tMSTER P c.iL^K T-IE SHCC*[F?1 :Ci '.0'. Ti OEF JAM 568-!75i'MERCUR>' 


20 


21 


16 


12 


15 


A SONG FOR MAMA A ♦ BOYZ II MEN 

sAQY'A'E''iABV'ALE 'lIDiiV' MCTu'rfVS 86D72Q 


1 




22 


22 
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* * * Greatest Gainer/Airplay * ★ ★ 

BRING IT ON * KEITH WASHINGTON 

f JERK-MS tr ,k.WASHitvGTON iFJERMNS ni.K WASHIhGTON.M.N£Ei.t>Nj iC: [Dl StLAS SMSOrtCA 


22 


QD 


23 


25 


6 


OFF THE HOOK ♦ JODY WATLEY 

1.' PE',LiL;T::r< .C I^ENOlETDN.C LUCAS, D FLOTDf iCI (Dl IT) fV) IK) ATLANTIC 84071 


23 


24 


20 


18 


8 


MAKE EM' SAV UHH! ♦ MASTR P FEAT. FIEND. SILKK THE SHOCKER, MIA X, & MYSTIKAL 

MC r,':, ■ ' ' '••i' ■ ". ! : " " .'. vP.irSTIKALl IC) iD) IT) NO LIMIT 5330Z^RIORITY 


18 


(25) 


26 


23 


8 


ARE U STILL OOWNTHEY DON'T KNOW ♦ JON B. 

- ^H-, .-■.._..[...: ■ . , ..,.,'0 T «ELlE1,BRMINiCN! iCl iDj f*B V.^M'SSO MUSIC "879i?FlC 


9 


26 


24 


15 


15 


WE'RE NOT MAKING LOVE NO MORE • « DRU HILL 

bAiiy.'A^E L iif.-V3N&^Bie*FACE iCl iDi lAFACE 242QWRtSTA 


2 


(D 


36 
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IMAGINATION * TAMIA 

J DUPR. IJ CJPfti.M SEAL H GCiC^.A )/i:ElL,F VlHHl^l D RiCmARDSI iCI iDi CrtVEST 1725a.WARN£R BROS. 


27 


29 


27 


26 


16 


KBIIWJIJWMmilUHrSIWUOllTIHEBOIllUIIIIISA ♦F\JF'W£)[»iHeFMIl(.;FBT THESOTMESSIt 

F ,^»FrvE:i.'w ' t EC»(-rWjI.: IU>Bi :fiV\[.[«li,«K3(rh>£[aBiJ«i« ': I 'lIMEtn ^ISIWIM 
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NEW^ 


1 


VICTORY PUFF DADDY & THE FAMILY FEAT, THE NOTORIOUS B I G, S BUSTA RHYMES 

STEVIE J S COMBS IC WALLACE.J. PHILLIPS S. COMBS S.JCROAN.B.CONTII ICl ID) BAD BOY 79165>'ARISTA 


29 


30 


25 


16 


11 


DANGEROUS • « BUSTA RHYMES 

fi SK'I''- i"* ''.ir*- - 1- ■ r STD'NtWALL.A CCION.L DERMERXC) ICl !M1 (Tl -IX) ELEKTf'A M131.'EEG 
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31 


28 


21 


31 


YOU MAKE ME WANNA.,- A ♦ USHER 

. DL'-'"' 1 . . I'l " . -, ■ ■ '.' .L'. (C) iCl iTi IX> LAF ACE 24265.'AfilSTA 


1 


32 


30 


24 
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ALL MY LOVE ♦ QUEEN PEN FEATURING ERIC WILLIAMS 

T H Lt < . -1 . .^^ KT 1 n 1 h i 1 Y L iVpM " P^;'- 1 '* f1'-..'I-Ji. i: . . i_ 1 L Li. T.V^N ' ' 'D2ii'l*<TE*JSC0PE 


17 


(D 


61 
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Greatest Gainer/Sales * * * 

ITS ALL ABOUT ME ♦ MYA FEATURING SISQO OF DRU HILL 

V PE^R&j)J C ^tii^:Of) M AfJDRE.^S ^ DUDLET.T MCfiN., JECiAilK.G LANGAh P MCRLE>i ICl ID. DiTERKCF^ T(>21 


33 


® 


38 
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REALITY ♦ ELUSION 

MAS5 CRDER ha.\E& K VENEY M VALtNT'^%£ L HILL) (C WDl ' RCA 64933 


34 


35 


29 


27 


15 


TOGETHER AGAIN • * JANET 

.. ,1*)." " "II. . , .ACKSON.J HARRIS 111 T LEWIS H ELiZONDO, )R.! (Cl (Ol IT) (VI I*) VIRGIN 3EJc23 
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Cm) 


NEW^ 


1 


JUSI 8£ STRJIG1T '/.TH lil ♦ SILM THE SHOCKED m. MASTER P, DESTIvrS CHilD, C'DCLL, I/O B, C:Ci 

lRSHV . L'.ASTES P OESriNEVS CHI.I: 'I^Dtl. mo B, :.CK; :CllDl(T;.N0UMn«'O6.^RICRItY 


36 


37 


32 


31 


30 


WHAT ABOUT US • ♦ TOTAL 

TIMGALAN^M tLLlOH (T MCSLEr,M EUlOni (C) ID) (T) «) LAf ACE 24272.ARISrA 


4 


38 


33 


33 


12 


BURN * MILITIA 

t OlAU ID S LAS,. SW1TH,£ DEAN) (C) (Dl (11 RED ANI ) 10CC6 


26 


39 


34 


34 


15 


SO LONG (WELL, WELL, WELL) * PHAJJA 

KK jAC^ONLL RICKINKJACKSCNRWHITE.EROSERSON) ;C1 (0! WARNER EROS 173Ca 


30 


40 


31 


28 


8 


FATHER ♦ LL COOL J 

POKE i T0^^ ;J T SMrH..i C GL.VIER.S BARNES G MICHAEI,G OVERBiGI (Cj (Dl D£F MM 56B33?(MERCURT 


12 


41 


35 


32 


7 


IF YOU THINK I'M JIGGY ♦ THE LOX 

D [i."iEii^£ 1"^ '."OSS i F>* LX ""S D S*YLES ^ fiLACKMO\ R STEWART C '^''►lE D H(TCHiiyG$' iC^ ID ' 9Af) BOY "^91 ' i'AfiiST^ 


21 


42 


39 


37 


29 


BUTTA LOVE • ♦ NEXT 

} »Yi'^» - 0 l"^'"'^ L F^L'WHOt'? PRCf * JLAi£JANC£S I TOLBE'HJ? L H 'QHt A CL^Atff^ D LG^TYi iL"'"iTr3liA^'^l^ '■JCi' 
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43 


40 


35 


13 


4, 3, 2, 1 ♦ LL COOL J FEAT METHOD MAN, REDMAN, DMX, CANIBUS AND MASTER P 

f X ^V*i]f4 1 J 1 SV *H L $1 "iMIl^ ft •?1JftfrA YAlCH.A HCftCVITJ ■) t#2G,.£,C SVH.E SlVyOSS ■ i ""i "£F IW 56^32 1 ' ML^CUfi'f 


24 


44 


37 


52 


12 


THE CITY IS MINE ♦ JAY-Z (FEATURING BLACKSTREET) 

■ r ] [ , r ^r"."!; 1 p|[[Y K WMSLE L HU^f G FREY I TEWCHSJ I'C' ID) iTi RCC-A-FElLACEF JAM ^p6 6 592.' MERCURY 


37 


45 


43 


42 


26 


EVERYTHING ♦ MARY J, BLIGE 

".■.-(.ili|-L£rt-S,ftEl,hNflKA)/CRA,T6ELl,L:fl££0J.BftC«N,F>VESiE'l ICl Cl n m MCA E.53?3 
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46 


46 


40 


21 


FEEL SO GOOD A ♦MASE 

UflEu^aELi(lB():w»,IIJIia£!iSjC»IT.f,0,JI<)l*«,RAlSTT5iI)ca!)WtF!l .C.it. EArK'VV::i05Ti 


5 


(4D 


56 


58 
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WHO AM 1 ♦ BEENIE MAN 

. ..1 ■■ l.i, S J HARDING) (C)fn(X!2HARDe)60.VP 


47 


48 


41 


36 


IS 


JUST CLOWNIN' ♦ WC FROM WESTSIDE CONNECTION 

ftC.:--:." '- ...-(L'N.KGiLLAMl ICl Dl IT. PAypAYTPRR S^WT.'ISLAND 


18 


49 


42 


3? 
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MY LOVE IS THE SHHH! A ♦ SOMETHIN' FOR THE PEOPLE FEAT TRINA & TAMARA 


2 



THIS 
WEEK 


sg 


2 WKS 
AGO 


WKS. ON 
CHART 


TITLE ARTIST 

PRODUCER iSONGWRrEfi i IMPRINT & NUMBERPROMOTION lABEL 


PEAK 

POSITION 


50 


44 


38 


30 


1 CARE 'BOUT YOU • ♦ MILESTONE 

BAEi-TACE iBABTACEl (C) (D) (Tl (10 LAfACE 24264,'ARISTA 


10 


QD 


53 


54 


3 


WELL. ALRIGHT « CECE WINANS 

K CF1.3UCH ij SMITH, K CROUCH.CWINAMS) (C) (D) PIONEER 97977 


51 


52 


49 


44 


6 


NOTHIN' MOVE BUT THE MONEY * MIC GERONIMO FEAT DMX & BLACK ROB 

N MVRICK IM MCDERMCN N MYR1CK,E SIMMONS.R ROSS) (C) (Tl (Xl BLUNT 4939TVT 


31 


53 


51 


47 


7 


FREAK IT ♦ LATHUN FEATURING DA BRAT 

SMITH P LE'AIS ILGRADyj,SMITH.P,LEWIS,T BUTLER) ICl (D) IT) (Al SO SO D£F ZeSOLCOCUMBiA 


38 


® 


58 


65 


4 


ANOTHER RIOT KINGPIN SKINNY PIMP 

SMK iD H1LL,Z COG A,K ,BlG RILL) (Cl (D; 40 STREET 4043 


54 




65 


68 


5 


6 A.M. (WE BE ROLLIN') ♦ NADANUF 

"Lr,( , 1-:- ■ , .'iriE,tis:««OfLRD^M>C",A jflifTN,(i,>iWELji ::i :c;iTii)(iBFRsE:"::i^vF^S£F bf:'; 


55 


56 


55 


45 


12 


JUST A MEMORY ♦ 7 MILE 

STEwE - -l.-.' Rll'iO (OIDKTI CRAVE 78733 


45 


57 


52 


50 


15 


1 WONDER IF HEAVEN GOT A GHETTO ♦ 2PAC 

SC.jl:...." - ■ ■■ 1 ■. .-HLqLGCCC^WJ,MMCDOW£LLRTROyTMAN,LTROUTMA«) [T) AMARU 42500'.JIVE 


14 


56 


57 


51 


14 


YOUNG, SAD AND BLUE ♦ LYSETTE 

CAR..:.^ : ^ l - 1 f - llman,c.thdrntoni (C) idi ai freeworld 34277 


32 


® 


59 


63 


8 


SADDLE YOU UP ♦ STRAWBERRI 

M F::i:.fE lE-RA'ABERR R C-^ICH- (C) iDl (Tl IX) jHR 220)..EAST pOINTE 


59 


(D 


60 


60 


7 


SEND MY LOVE/SEND ONE YOUR LOVE BORN JAMERICANS 

E.RFi.'i ■:. .v:-j[.E-' |.:i:d [.fl lious '...'i>i 71903 


60 


GD 


66 


66 


4 


SHUT EM DOWN ♦ ONvx -^r iT., RlM"; DMXl 
SEl- 1 . nAyLCR,£,SIMMONS:. .IllMi.i .(.'l-l-URY 


61 


62 


64 


55 


16 


GOING BACK TO CALI • THE NOTORIOUS B.l.G. 

EASy lAQ BEE IC WALLACE,0 HARVEY,R TROL/TMAN) (Cl ID) (Tl (x: BAD BOy 79)3l,'ARISrA 


31 


® 


NEW^ 


1 


24/7 ♦ 24/7 

, V.-ST (J WEST D KEYESl (CuDl IT) LOLD 6li4)2 


63 


64 


68 


56 


15 


TUCK ME IN ♦ KIMBERLY SCOTT 

E PRILLIPSIE PHILL'PSI (C)(DI (T) 00 LOfrGEv'ITY 786aG.C0LUMBlA 


21 


65 


69 


57 


13 


ROXANNE '97 • PUFF DADDY REMIX ♦ STING i THE POLICE 

IF'i POIICF s COMBS STEVIE ) ,)-CUB iSHNG FULl FORCE,U f T 0 ,G REDO,) CROSBY (MUFi 1X1 A4M 582449* 


20 


® 


81 




2 


SAY IT ♦ VOICES OF THEORY 

F MORJIS JELLyeCAN (R BASORA S MORUS,G MCKETNEY) ICl lD)H,0,LA 341032;RED ANT 


66 


67 


67 


69 


4 


LET ME PHIL STORM FEATURING KIM SMITH 

PSTCPI-) IP STORM) (a ID) 40 STREET 4044 


62 


® 


70 


70 


5 


LOST TO LOVE JONATHAN BUTLER 

P KL ).GBFRG A HEWir B'JTLER,LLAUR(£,BLAUft)E) (Dl N2R ENCODED EOOSl 


68 


69 


72 


61 


7 


HANDLE UR BIZNESS M O P. 

L • LAZE IL E.L10n,J,GRINNAG£.£MURRy; (C)(Di (Tl R£LAT,V(Ty 1664 


61 


® 


73 


73 


4 


BODY ROCK MOS DEF FEATURING Q TIP 4 FASH 

S 1 FER1C3 .D &M(TM,K FAREED,R,SM1TH,S,.'0NES1 (C) iDl IT! OPEN MlC iS7,'RAWKUS 


70 


® 


NEW^ 


1 


THANK YOU BEBE WINANS 

L VEGA K i30N2Ai£2 IB WINANS.R LAWRENCE.T POTTS) (Tl ATLANTIC S4CBS* 


71 


® 


78 


78 


3 


DOO 000 BROWN DJ NASTY KNOCK 

M ST II - '] "'.'r,-, iv ST, )USTE) Id IDl. STREET STREET 30009 


72 


73 


71 


62 


16 


YOU KNOW MY STEE2 ♦ GANG STARR 

DFPRir.ikli .,i|,;M,i 1,'AiniM ICl (D! IT) NCO TRTBE 36624,VIRGIN 


32 


74 


74 


67 


7 


SAY YOU'LL STAY KAI 

: BISHOP, 6 SALEMAN ;t, BISHOP) .CKCl IT) IX) DDAt WAVE I94)9.GEr(EN 


58 


75 


62 


59 


15 


SILLY ♦ TARAL 

EFLFl.: .'.i.LlAAlS) iCIlD) VOTC'WN 86073* 


54 


® 


NEW^ 


1 


YOURS FAITHFULLY ♦ REBBIE JACKSON 

LFiT.l ...1 -.I'jNEy.PSHEyNE! ICt (0) MJL.WOflx 7877r,.EPiC 


76 


77 


82 


76 


10 


TEAR DA CLUB UP '97 ♦ THREE 6 MAFIA 

- r,;„, r.v.iv T,-. in : -^i e,a:k ICfiO INFAVCUS .UO .'.DJ PAULC KlNfCA; T RELAII',— F 1 657- 


70 


® 


NEW^ 


I 


BEAUTIFUL BLACK PEOPLE JAMES GREAR & CO. 

.VGtL.PCf :jGREAR,R GEORGE,.' BENNETT,! FERGUSON) (Cl BOB^ AtyUN 777 


78 


79 


75 


71 


16 


I'M THINKING * CARL HENRY 

7 VOr. iO,H£;,Ry,j '/CNi (Ci (Dl IT) CMC MUSIC OlO&iTOUCMWOOD 


69 


80 


79 


75 


17 


THA HOP KINSU 

F'Ar.'.v :i ., MARFFi (ciifi ;x:. blunt 44:7,.tvt 


55 


81 


84 


77 


20 


MOURN YOU TIL 1 JOIN YOU ♦ NAUGHTY BY NATURE 

NAiJll..". 1 . ... ■ .'lSS,KGISr,V ERCVM iC,| iDl TOVF^y BOX 7427 


24 


® 


88 


89 


4 


CHINESE CHECKERS LOIS UNE 

MiK MA-ilFF LEE Z.ILFE TiE iLLANEl (CKX) J£A lOOl 


82 


<3 


83 


72 


16 


JUST BECAUSE * SHAQUEEN 

aOCL T IS PEAfiCE T WI.SCN.M RAPLEY) (C) (T) (X) MIGHTY 0001 


62 


84 


76 


93 


5 


A REAL UDY (SOMETIMES I'M A B!T@H) • D'MEKA 

J.NCIF jaw: e BO.GUY YVES (S JOHNSON t BOBO G WESTM0REUU4DJ.STAPLES) (C) FT) (XI ALL NET 22&B 


76 


® 


85 


85 


6 


BABY irS ON • BY CHANCE 

S MCSS . fOXX (L MARRiS.PFMRKAVICi) B MOSS) (Cl IDI (Tl PERSOtiA D&OO 


85 


66 


86 


80 


7 


YOU DON'T HAVE TO WORRY THE FAMILY STAND 

>E FAMILY STAND {P.LO«0,VJ.SMITH) Cj .Dl FfiSFAFSF 64;6G'F!G 


63 


® 


100 


96 


3 


SLIDE ON JOHNNIE TAYLOR 

RCAF.:-. F" :i.F,. F "iF-.SONl ICI IX) MAmCO 232) 


87 


® 


89 




2 


GOTTA BE...MOVIN' ON UP ♦ PRINCE BE FEATURING KY-MANI 

m (..■'.•.■J A ,, .KV. h '.■'.FIF- E FJILLCS F iFll.E* ' FAANF,L VJHF. A ir.DFAM,. SARRTl iCl ,Dl GEE STREET i)? 1 3V2 


88 


89 


50 


37 


18 


L L-LIES ♦ DIANA KING 

- F'01F.,£- ID MNG A.MARVEL A,ROMAr,l (Cl IDI (Tl (X) 'AOR^ 7S6?ii'E'"- : 


67 


® 


91 




2 


IT'S LIKE THAT ♦ RUN-D.M.C. VS. JASON NEVINS 

3Sir.)M0NS,L SM.TH J NiVlNS IL,SMITH.J,SIMMO«S,D MC0AN(£LS1 (C) iTJiXl SM IF 9C6').?FOF IF 


90 


91 


92 


86 


19 


SHOW ME LOVE • * ROBYN 

0,POP,M MARTIN RCeXN.M.MARTlN) iCl ID) l) l iV) IXi RCA 649 70 


44 


92 


93 


91 


18 


SHOWDOWN ♦ E-A-SKI FEATURING MONTELL JORDAN 

£.A SM C)/T lE-A SKI.CUT.MJORDAN) ICl JS; iTl REJITIVDY -.643 


54 


93 


87 


88 


9 


THE STONE GARDEN THE PSYCHO REALM 

JACKEN IG GC'iZALE2,J.G0M2ALEZ,L FREESEI tC) IDKT) IX) RuffhE J£E 7B77.;C0.1JMBA 


67 


® 


NEW^- 


1 


WON ON WON ♦ COCOA 8R0VAZ 

SEAN Z 0 MA*THE1A(5,T,WILHA«5 D yATES,JR ,C RlDENMOUR,H SHOCKIEE) iTi .OUD 64953* 


94 


95 


95 


82 


9 


THE WORST ♦ ONYX + WU-TANG CUN 

_AT1EF i: SM TH,C-WOCOS,F SCRUGGS,KJONES.T TAYIOR.ALONGI (Tl TCMMY BOi 436* 


64 


® 


NEW^ 


1 


DING'A-LING Hl.TOWN OJ'S 
?A IC NT,D RAF.MiNG,0-KtAO.R,KEyZ (T,HLLljMS,D,RAHMING) (Cl (Dl (T) RESTLESS 72%) 


96 


97 


96 


90 


15 


SO FLY ♦ MYRON 

H |.lFKS,Sf3«0V.7) IM DAVIS) ICjiCl l". ISLAND 572) 76 


53 


98 


97 


84 


6 


ONE STEP KILLAH PRIEST 
'RLi£ MASTER iWREED.D HARRtS) 1": GEFIEN ZJliaS* 


84 


99 


98 


98 


6 


l-M IN LOVE ♦ SYLVIA SIMONE FEATURING CL. SMOOTH 

.1 . FRiFRsFN IR ,H L,FRfERSC*) )F! i i,Cj iTl ^Xl HMC 0028 


90 


100 


SO 


92 


10 


TWO WRONGS ♦ HEAT 


57 



O Records with the greatest airplay and sales gaim this week. Greatest Gainer/Sales ant) Greatest Gainer/Airplay are awarded, respectively, lor 
(R(AA) certification for sales of 500.000 umts. A RIAA certification fcx sales of 1 million units, witti additional millkon indicated by a numeral 
single unavailable. [O Cassette smgte availability. (0) CD single availability. <M) Cassette maul-single availability. fT) Vinyl ma«i-single availabi 



the largest sales arxJ airplay increases among singles below the top 20. ♦Videociip availability. •Recording Industry Assn. Of America 
following the symbol. Catalog numtver is tor cassette S'ngle. 'Astenslt indicates catalcig numt>e[ is tor cassette maxi-single; regular cassette 
ity. (V) Vinyl single availability. (X) CD maxi-single availability. = 1998i BillboardBPI Communications an(3 SoundScan, Inc 
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Planning U.S. Spins, Oalcenfold Ever-IVIIndful Of Quality 



r AUL OAKENFOLD has an aston- 
ishingly small ego. 

Unlike most of his contemporaries, 
the London-rooted turntable veteran 
eschews many of the trappings of a 
DJ/producer of his superstar pro- 
portions. Rather 
than trot off to a 
new exotic Euro- 
pean location to 
spin every week- 
end, he's chosen 
to maintain a res- 
idency at Liver- 
pool's credible 
OAKENFOLD Cream nightclub. 

And while he's 
acquired the standard producer's 
status symbol of owning a label, he 
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by Larry Flick 

swears he'll never release a record of 
his own on Perfecto Records. 

"I've decided that I'm better suit- 
ed to be in the background," he says. 
"I can also be far more effective this 
way. I can break more records and 
develop a lot of interesting new acts 
by working this way." 

Of course, Oakenfold reached this 
realization after riding the clubland 



Propellerheads Plot Altitude 
Gain Via DreamWorks Bow 



NEW VOKK— Propellerheads 
founder Alex Gifford says he still 
cannot believe that pop doyenne 
Shirley Bassey agreed to perform on 
"History Repeats," the first stateside 
single from the V.K. act's Dream- 
Works debut. "Decksanddrumaand- 
rockandroll." 

"It was a total fluke," he says. "We 
ne\i'r in a million years thought she'd 
actually show ujj and record with us. 
In fact, we weren't convinced that it 
wa-s really going to happen until she 
walked thi'ough tlie door." 

Despite their appi-e- 
hensions, Gifford and 
partner Will White 
delighted in preparing 
for her arrival, flooding 
the studio with flowers 
and dressing in white 
collared shirt.s and per- 
fectly pressed trousers. 
**We were quite a 
«ight," Gifford says 
with a laugh. 

"It was all so surreal," he adds. 
"She was a little standoffish at first. 
But once she saw how respectful we 
were, she l«o.sened up and really got 
into it." 

The result is a crowning moment 
in a sterling collection of funk-in- 
duced electro-pop jams. "Decks- 
anddrumsandrockandroll" provides 
a history lesson for novices with its 
inclusion of previous import fawrites 
"Take California" and "Spybreak," as 
well as adventurous new composi- 
tions like "Velvet f^nts" and "Win- 
ning St>'le." Rounding out the project 
are the spunky collalwrations "360 
Degree.^ (Oh Yeali"?)" witli De La Soul 
and "You Want It Back," which fea- 
tures the Jungle Brothers. 

"It builds the fii*m bridge between 
the |Wist and pi-esonl," Gift'ord says of 
the U.S. version of the set, which has 
been altered in tone htm its late-'D7 
U.K. pressing on the independent 
Wall of Sound label. "This v-ersion of 
the album also attempts to bridge the 
gaj) between pure dance music and 
pure hip-hop. There's no reason why 




PHOPELLERHEADS 



the two worlds cannot Ik? combined. 
Personally, I'm sick of segregation 
between the genres." 

Gifford Iwgan constructing Pro- 
pellerheads material in 1994, later 
recruiting White, who previously 
played drums in the jazz/funk hip- 
hop group Junkwaffle. White shares 
writing as well as instrumental du- 
ties with Gifford. It's a synergistic 
union that results in richly cinemat- 
ic electronic soundseapes that are 
steeped in rugged hip-hop and 
funk — with a healthy sense of 
humor. 

"Divel," the title 
track of the act's 1994 
debut ER became the 
soundtrack to an Adi- 
das commercial in '9(J. 
The Propellerheads' 
international pop 
breakthrough came 
late last year when an 
interpretation of the 
James Bond theme "On 
Her Majesty's Secret Service" (fram 
David Arnold's Sire compilation 
"Shaken And Stirred") went on to 
become a top five U.K. pop smash. 
Both these cuts appear on the act's 
DreamWorks debut 

Additionally, the lads have kept 
busy remixing for such bands as 
Mono. Luscious Jackson, and 808 
State, among others. However, Gif- 
ford says, the duo is planning to 
"spend less time working on other 
people's material." 

Propel lorheads will embark on a 
stateside concert trek later this 
spring, after having already toured 
extensively in Europe and Austi"alia. 
"Liw. it'sju.'it thetwo of us,"Gjffonl 
says, "with four [lurntablel decks, 
drums. Hammond [organ], and 
biLss — and lot-* of running from one 
thing to the other desi>erately trying 
to keep it all together. Will does a bit 
of beatbo.\, and what we play vai'ies 
from show to show. It's really crazy 
because we never know what's going 
to go wrong. But that's half the fun 

of it." LARRY FLICK 



Ferris w^heel for a few years. His 
late-'80s/early-'90s tenure behind 
the decks at such trendy spots as 
Funhouse, the Project, and (perhaps 
most notably) the Spectrum at Heav- 
en was legendary. His remix career 
soon took flight, as he won kudos for 
his boundary-stretching interpreta- 
tions of hits by Massive Attack, 
Happy Mondays, the Stone Roses, 
Alison Limerick, and Robert 
Owens, among seemingly countless 
others. He did more than simply 
pump 4/4 beats beneath records. He 
reinvented material with flexible 
grooves that varied in vibe from 
trance/disco to chunky hip-hop. 
After brilliantly remixing the U2 
hits "Even Better Than The Real 
Thing" and "Lemon," he rose above 
the club scene and found himself 
spinning in stadiums on the band's 
1992 "Zooropa" tour. 

"It was fun for a while," he says. 
"But I got sick of traveling after a 
while. I realized that I was at risk of 
isolating myself as a DJ. It's hard to 
keep up with much more than your 
own music and a few big records 
when you're constantly on the run. 
That just didn't sit well with me. I 
like unearthing new music too 
much." 

After pondering offers for resi- 
dency at several juicy London spots, 
Oakenfold instead opted to make the 
three-hour weekly drive to Cream. 
"I've found the crowd there to be 
more open-minded," he says. "Lon- 
doners are jaded. The crowds up 
north are younger and want a great 
party without the flash. They don't 
care about the clothes and drugs. 
They care about the music." 

The steady spinning gig has let 
Oakenfold seriously focus on elevat- 
ing Perfecto above its current repu- 
tation for cranking out consistently 
cool singles by acts like Grace, BT, 
and Tilt. Distributed by Warner 
Bros, throughout much of the world 
(and WB subsidiaries Kinetic/Re- 
prise in the States), the 5-year-old 
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CLUB PLAY 



1. TWISTED WAYNE G (fRB 

2. DO IT AGAIN RAZOR N'GUIDO 

GROOVILICIOUS 

3. DISTORTION THE PIAN0HEAD2 

SUBLIMINAL 

4. BUTTERFLY TILT PEHFtcTO 

5. THE FUNKY GENERATION 

THE FUNKY REVEREND inicrotidim 



MAXI-SINGLES SALES 

1. LIVE TO TELL '98 
BLONDE AMBITION mamj 

2. LOVE IS SO NICE URBAN SOUL puwsimn 

3. 6 A.M. (WE BE ROLLIN') 
NADANUF RtPBisr 

4. BRING THE FUNK TRIP FACTOR 

STHErr BEAT 

5. SUPERHERO DAZE Columbia 

Breakouts: Titles witfi future ctiarl potential, 
based on club play or sales reporled this week 




What A Balll Legendary diva Martha 
Wash recently marked the release of 
her Logic Records greatest-hits set. 
"The Collection," with a concert at 
New York's Town Hall. Joined by 
guest vocalists Byron Stingily and 
Freedom V/illiams, she traced her 
career from her salad days as half of 
the Weather Girls through her solo 
years and her tenure with C+C Music 
Factory and Black Box. The evening 
was capped with the Red Ball, a party 
at the Supper Club honoring Wash. 
The evening was dedicated in memo- 
ry of longtime Wash collaborators 
David Cole, Paul Jabara, and 
Sylvester, and it featured perfor- 
mances by Billy Porter, Kevin Aviance. 
and Jeannie Tracy-Smith. Pictured, 
from left, are tunesmith Denise Rich, 
Aviance. and Wash- 



label is now aggressively moving 
toward being an album-driven outlet 
with an emphasis on long-term act 
development. 

Oakenfold's first step in this plan 
is seeking acts that are more than 
faceless studio entities. "If they can't 
play live, then I'm not interested," he 
says. "There are too many acts in 
dance music that can't exist on a 
stage, and that needs to change." 

To that end, he'll spend the rest of 
this year almost exclusively focusing 
on five acts: the R&B-rooted Rub-A- 
Dub; rap legend Grandmaster 
Flash, whose new album, "The 
Adventures Of Wheels Of Steel" is 
due this fall; Man With No Name, 
whose "Don't Look Now" set is due 
in May; Dope Smugglers, whose 
Utah Saints-meets-Daft Punk 
sound will be unveiled this summer; 
and acclaimed remix team Quivver. 

"And that's all we'll do," Oakenfold 
says. "I will not sign 100 bands to the 
label just for the hell of it. Every 
record has to be special." 

And he also t)elie\'es that every act 
also deserves a fair amount of time 
to find its sea legs, which is why he's 
aiming to give each Perfecto signing 
a minimum of two or three albums to 
sharpen its sound and find an audi- 
ence. "It's not realistic to go the 
entire distance on one album," he 
says. 

What you will never see is Oaken- 
fold's own moniker on an album. He 
claims to have no desire to transfer 
his club success into pop stardom. 
"It's just not in me to do that," he 
says, adding that he has even re- 
duced his remixing schedule to a 



bare minimum. "I'll only do a mix if 
I'm crazy about the tune. Less is 
more. I only did six remixes last 
year. But they were all huge pop 
records. It helps the profile to only 
be associated with records that mat- 
ter to you personally." 

And that philosophy brings Oak- 
enfold back to the turntables, where 
he's undeniably happiest. In between 
Cream gigs, he'll spend the early 
days of spring spinning his favorite 
jams in the States, darting back and 
forth between nightclubs and college 
campuses. 

"I've been deliberately staying out 
of the U.S. mix," he says. "But I'm 
ready to focus some attention here. 
The idea is to tour the States as a 
band, playing every night in a dif- 
ferent town. At each gig. we'll intro- 
duce an act from the label and a sup- 
porting DJ who plays the sound of 
the label. It'll be good fun, indeed." 

BoOGIE WONDERLAND: Endur- 
ing diva Loleatta Holloway's long- 
promised collaboration with the lads 
in Fire Island has finally surfaced 
on Junior Boy's Own Records U.K. 
They've revised the Style Council's 
'80s-era chestnut "Shout To The 
Top" into a lush disco anthem, 
replete with Philly-style strings and 
firmly percussive groove. Holloway 
hasn't sounded this carefree in 
years, bending the lyrics with soul- 
ful abandon and a palpable degree 
of pure joy. Her oh-so-memorable 
performance remains the focal 
point of the remixes provided by 
Industry Standard, Frankie 
Knuckles, and Club 69, which run 
a gamut of styles ranging from 
chilled deep house to sweaty tribal 
drama. None of the mixes, however, 
touch the magical original version. 
Clearly, there was immeasurable 
(CoTitimied on next page) 
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FLYING FADERS & RECAa 

VR60 

48-TRACK OR 24-TRACK 

INFINITY 
STUDIOS 

BROOKLYN, NY 

Recent Credits Include: 
madonna, Janet Jackson, 
Gloria Eatetan, Michael Jackson, 
PattI LaBelle, Luther Vandross, 
Kenny G and Barry Uanltow 

718-339-1336 
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m^. HOT DANCE MUSIC 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS, ON 
CHART 


n IIR PI AY 

OF DANCE CLUB PLAYLISTS. 

TITLE ARTIST 

IHPRIHT & NUMBER/PROMOTION LABEL 






2 


4 


9 


Kin 1 -A- 

CTAV 1 11 TDb-rCDo /v^^ci aun i ^ i A CACUI CX ATI IDIU/^ 1 A TOCf^ 
SI AT UllrM,?f KH (JV3TH>^nL) i iwr« « Jtp- 1 W o/Vofi; r tnl Unlnvi Ln 1 KtX, 




5 


9 


6 


REMEMBER P£Rf ECTCVRJNniC «97cyREPRISE ♦ ST 


(3) 


4 


7 


6 


IT'S OVER LOVE LOCK 54697 ♦ TODD TERRY FEATURING SHANNON 


4 


3 


5 


9 


WE HAVE THE HOUSE SURROUNDED CALIMA 1202 THE COLOMBIAN DRUM CARTEL 




S 


1 


3 


8 


TuU MAKE ME rEcL (MIGnrT ncAL] NtRVOUS 20295 v bTKUN alirHjILY 


6) 


8 


17 


6 






12 


20 


5 


TEMPTATION CHAMPION 332 STAXX 


O) 


15 


23 


4 


1 In LCAv in Anl3 1 A rnUMU LlOin o Inrlor ILLU 


(9) 


10 


15 


7 


HIGH TIMES WORK # JAMIROQLtAI 


10 


6 


6 


8 


SPILLER FROM RIO (DO IT EASY) GROOVIUaOUS 04<VSTRKmV RHYTHM LAGUNA 


U 


7 


1 


8 


OFF THE HOOK ATLANTIC 84070 ♦ JODY WATLEY 


(12) 


22 


35 


3 


FUN SUBLIMINAL 001/STRtCTLY RHYTHM DA MOB FEATURING JOCELYN BROWN 


13 


13 


16 


7 


FLY AWAY (BUTTERFLY REPRISD COLUMBIA PROMO ♦ MARIAH CAREY 


14 


11 


8 


13 


YOU ONLY HAVE TO SAY YOU LOVE ME ARIOLA DANCE S3603/IIMG HANNAH JONES 


(») 


21 


27 


5 


KRUPA 550 MUSK PROWC«PIC APOLLO FOUR FORTY 


16 


9 


2 


13 


E^^RYTIME HOOJ CHO0N5 PROMCKXFULAft LUSTRAL 




24 


30 


5 


REVOLUTION 909 SOMA PTOMCWIRGIN ♦ DAFT PUNK 


11 


20 


21 


7 


ICY LAKE iEUYBCAN 2534 DAT OVEN 


(19) 


25 


32 


5 


EVERYONE WANTS TO BC ELEKIRHraOMCVEEB ZIGGY MARLEY & THE MELODY MAKERS 


20 


19 


14 


11 


CRO-MAGNON (WHAT ABOUT OUK LOVO CUDUIillW. OOZBTWCTty RHYTHM CONSTIWED MONKEYS 


21 


14 


12 


9 


DONT GIVE UP m 8742 MICHELLE WEEKS 




22) 


28 


36 


5 


PRISONER OF LOVE (LA-DA-DI) COLUMBIA PROMO TANIA EVANS 




J3) 


29 


38 


4 


MUSIC TAM5 TOU JELLYBEAN 2533 rULok rLAIUKIPfu AN lUINkI It KUDtKaUN 


24 


17 


11 


13 


TAKE ME UP (GOTTA GET UP) LtNDERGROUNO CONSTRUCTION 275 RALPHI ROSARK) FEAT DONNA 8LAKELV 


2S 


18 


18 


8 


THE ONE 1 GAVE MY HEART TO BLACKGROUND 95567/ATLANTlC 4 AALIYAH 


2« 


27 


29 


5 


LAST NKaHT A OJ SAVED MY LIFE OVUWRUFFWUSE 7857KX)LUMBIA ^ SYLK 130 


27 


16 


10 


11 


ELEMENTS TWISTED 554CtVMCA DANNY TENAGLIA 


_ 


^ 


32 


41 


4 


SHAKE THAT ASS!! STRICTLY RHYTHM 12531 DIVINE S(XJL 


1) 


37 


46 


3 


♦ * * Power Pickd * * ★ 

HAPPIN^S E'PIDROME PROWQtPfC KAUASUTRA FEATURING JOCELYN BROWN 




30 


26 


2i 


6 


RESCUE ME OVUM Rurn.juSE 7860aCOLUMBlA JAMIE MYERSON (FEATURING CAROL TRIPP) 




36 


45 


3 


FLYING HIGH (GO) CUTTING 422 TRAUMA 


J2) 


39 


48 


3 


HAPPY ELEKTRA PROMO/EEG TOWA TEI 






43 




2 


1 SURRENDER BIGBANG IMPORT ROSIE (J^INES 




34 


30 


34 


7 


MEET HER AT THE LOVE RUtADE KOSMO IMPORT OA HOOL 


35) 


42 




2 


THE RHYTHM MAXI 2065 THE NEW HIPPIE MOVEMENT 




44 




2 


1 THOUGHT IT WAS YOU FFRfVlDNDON 5?006^!SLAND SEX-O-SONIQUE 






NEW^ 


1 


X w ^ riwi Onv^i i^cDUi w w X 

UNTIL THE DAY twisted SM2*A*CA FUNKY GREEN DOGS 




NCW^ 


1 


1 nANK TUU ATLAnllL 840ti3 DLDt WlriAnla 


(3?) 


49 




2 


THE REAL BASS EDEL AMERICA 3770 ♦ BROOKLYN BOUNCE 




40 


33 


33 


7 


THIS 15 MOW Ml DRUMMER DRUMS FFRR/LONDOn 57u067/TSlAW UJ lUtY 


TT) 




1 


MIRACLE RCA PROMO OUVE 


42 


46 


49 


3 


OPEN YOUR MIND INTERHIT 5401 7/PRIORITY USURA 


43 


38 


31 


10 


SANDMAN PLAYLAND 53294/PRIORiTY THE BLUEBOY 


44 


23 


13 


14 


BENEDICTUS GROOVILKHXJS 039fSTRICTLY RKVTHM BRAINBUG 


45 


35 


22 


13 


TOGETHER AGAIN VIRGIN 38623 ♦ JANET 


4< 


45 


42 


5 


COMPUTER DREAMS (THE NASTY OIUNTDOWN) NERVOUS 20229 TRACK BUMS 


47 


34 


26 


II 


IT'S OVER (IT'S UNDER) REFUGE/TWtSTED 55412IWCA DOLLSHEAD 


41 


47 


37 


II 


THE WnCGLY WORLO II NOISC TKAXX iMPOtnyPRIVAn UFE MR JACK FEAT BRENDA EDWARDS 


(49) 


NEW^ 


1 


READY LOGIC 53466 BRUCE WAYNE 


W 


NEW^ 


1 


THE FUTURES OVERRATED REPRISE 43961 ARKARNA 
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WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 

CHART 


MAXI-SINGLES SALES 

CCMPIIED FRO« A NATIONAL SUB-WMPIE OF POS IPWNT Of SALE) EQUIPPED KEY DAWCt RETAIL 
STORES WWCM REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC SOUOdScan* 

TITLE 1 III III ARTIST 

IMPRINT & NUMBEWDISTRIBUTING LABEL ■■■■■■■ 




1 


1 


5 


* * ♦ No. 1 * * * 

GETATMEOOGlMlOlIXIDEf JAM56a53iM£KURY 4*e€*iaIFw. 1 ♦ DMX (FEAT SHEEK OF THE LOW 


2 


4 


5 


9 


DEJA VU tUPTOWN BABY] m txj CODEINE 78762XXDLUMBIA 


♦ LORD TARIQ & PETER GUNZ 


(3) 


6 




2 


MY HEART WIU GO ON (T1 CU INTERHIT 5W2OTHIORITY 


DEJAVU 


4 


2 


2 


4 


NICE ft SLOW IT) IX) LAFACE 2A307/ARISTA 


♦ USHER 


C 

3 


5 


4 


3 


WHAT YOU WANT LT) m BAD BOr 7914Z/ARISTA 


♦ MASE (FEATURING TOTAL) 




8 


6 


8 


GONE TILL NOVEMBER (M) CT) ria RUFFHOUSE 7S753AmjHBIA 


♦ WYCLEF JEAN 


1 


3 


3 


6 


HOW DO 1 LIVE (T) 0) CURB 73047 


» LEANN RIMES 




35 




4 


★ * * Greatest Gainer * ★ * 

OFF THE HOOK (T1W)ATIANT<:840bCVAG ♦ JODY WATLEY 


9 


10 


8 


4 


TOO CLOSE (T) tXI ARISTA 13457 


♦ NEXT 


10 


7 


9 


17 


NO, NO. NO LT) LXJ COLUMBIA 78687 


♦ DESTINY'S CHILD 


(11) 


12 


II 


4 


BODY ROCK (T) IX) OPEN MiC IST/RAWKUS 


MOS DEF FEATURING Q-TIP t, TASH 


12 


9 


10 


14 


TOGETHER AGAIN (T) (X) VIRGIN 38623 


♦ JANET 




NEW^ 


1 


* * ★ Hot Shot Debut* * * 

WHO AM 1 IT) 2 HARD eiCOVP ♦ BEENIE MAN 


n?) 


17 


23 


3 


MY HEART WILL GO ON III III 2TI S793 


CLUELESS 


(15) 


47 


18 


11 


GET READY TO BOUNCE ITI {XI EDEL AMERICA3722 


♦ BROOKLYN BOUNCE 


(16) 


20 


13 


8 


SWING MY WAY (MKT) IX) EA5TVWEST 63899/EEG 


♦ K.R S, ENVYI 


17 


11 


7 


3 


UNTIL THE DAY IT) (X) TVnSTCD 5M2«MCA 


FUNKY GREEN DOGS 


11 


19 


12 


6 


NOTNIN' MOVE BUT THE MONEY IT) IXI BUMT <«39nVT • MK GCRONIMO FEAT OMX t BLACK ROB 


(19) 


29 




2 


THANK YOU fT) ATLANTIC 8408VAG 


BEBE WINANS 


20 


22 


24 


3 


1 WANT YOU BACK IT) tXI RCA 6U73 


♦ N SYNC 


21 


15 


29 


6 


IT'S OVER LOVE m (X) LOGIC 54697 ♦ TODD TERRY FEATURING SHANNON 


22 


23 


14 


11 


DANGEROUS IM) <D (X) ELEKTRA 63892/nG 


♦ BUSTA RHYMES 


23 


13 




2 


TWSTED m 00 FFRRIOHDOW 57011171SLAND 


WAYNE G 


24 


13 




2 


THE CITY IS MINE m ROC-A-FEUAOEF JAM 568593AIERajRY 


♦ JAY-2 (FEAT. BLACKSTREET) 


(25) 


33 


27 


12 


ELEMENTS IT) EX) TWISTED 5540aAiCA 


DANNY TENAGLIA 


20 


21 


16 


4 


TME PARTY CONTINUES IMI II) CX) SO SO OEF 78786ICOLUMSIA 


♦ JD FEATURING DA BRAT 


(27) 


32 


25 


37 


THINGS JUST MNT THE SAME m IXI ARISTA 13381 


♦ DEBORAH COX 


28 


27 


20 


24 


ONE MORE NKiHT 01 (X) TOMMY BO* 786 


AMBER 


C29J 


RE'Emirr 


2 


WANNA B LIKE A MAN rTlIXIVU 3S6I5mRGIN 


♦ SIMONE JAY 


30 


14 




2 


REMEMBER (Fl IX) KINETICVREPf^ 4397aWARNER BROS. 


♦ BT 


31 


31 


21 


21 


I'M NOT A PLAYER FT) LOUD 6490*RCA 


♦ BIG PUNISHER 


32 


26 


17 


15 


■EEK AROUND THE WMLMrSAUMniniltEBEIUMIIIISm IXI BAD BOritlTbAHISTA * PUFF DAOW t THE FtULV 


33 


28 


15 


13 


ROXANNE '97 - PUFF DADDY REMIX (M) (T) (XI ASM 582449 


♦ STING 1. THE POLICE 


34 


24 


19 


13 


4, 3. 2. 1 (D OCF S68321««CL)RY ♦ LL COOL J FEAT METHOD MAN. REDMAN. DMX, CANIBUS AND MASTER f 


(35) 


NEW^ 


1 


ARE YOU LOOKING FOR ME? (Tl IXI TWISTED 55422MCA 


UNDERGROUND SOUND OF LISBON 


It 


36 


36 


41 


FREE (T) CX) STRiaLT RHYTHM 12528 


♦ ULTRA NATE 


37 


41 


34 


26 


PLASTIC DREAMS (REVISITED) (T) 00 EPIDROME 7875&EP1C 


♦ JAYDEE 


38 


16 


28 


6 


YOU ONLY HAVE TO SAY YOU LOVE ME m 00 ARIOLA DANCE 5360i'BUG HANNAH JONES 


(39) 


NEW^ 


1 


24/7 (D LOUD 6540CVRCA 


♦ 24/7 


40 


25 


26 


7 


YOU MAKE ME FEEL (MIGHTY REAL) (T) (XI NERVOUS 20295 


♦ BYRON STINGILY 


41 


39 


41 


7 


MAKE at SAY UHHI m ROLIMH SiJCUniORITr * MASTER F FEAT FIEND, SILKK THE SHOCKER, MIA X, ( MiSTIKAL 


42 


45 


47 


8 


MEET HER AT THE LOVE PARADE (T) 00 TWISTED 55417AICA 


HANS 


43 


30 


31 


5 


LET'S RIDE m OCT JAM S68475(MERCU<r( ♦ MONTELL JORDAN FEAT MASTER P 4 SILKK THE SHOCKER 


44 


49 




9 


ITS LIKE THAT m iX) SM )E 906*PR0f ILE 


♦ RUN-D.M.C. VS. JASON NEVINS 


45 


50 




2 


ARE YOU JIMMY RAY? IT) IX) EPIC 78817 


♦ JIMMY RAY 


(46) 


RE-EnRT 


3 


SHLn* 'EM DOWN m JMl/DEF JAM 568569)MERCURV 


♦ ONYX (FEATURING OMX] 


(47) 


■E-EIITIIT 


4 


SAMBA DE JANEIRO (T) 00 TOMMY BOY 417 


FELIZIA 


41 


44 




3 


SAINT OF ME m (XI )flRGIN 38626 


♦ THE ROLLING STONES 


40 


37 


42 


10 


JEALOUSY (T) DANCIN- MUSIC 57215*ISLANO 


KIM SANDERS 


w 


NEW^ 


1 


LIFE IN MONO m (XI ECHO ^6fl77/wrPf:uRY 


♦ MONO 



( ) Titles with the greatest sales or club play increases this week. Power Pick on Club Play b awarded for the largest point increase among singles below the top 20. Greatest Gainer on Maxi-Singles Sales is awarded for the largest sates increase among singles 
anywhere in the top 50, ♦Vtdeocllp availability. Catalog number rs for vinyl maxl'^ngle. or CD maxi-singte if vinyl is uriava liable. On Sales chart: (M) Cassette maxi-stngle availability, (T) Vinyl maxi-single availability. (X) CD maxi-single availability, c 1998. 
Sillboard/BPI Communications. 



DANCE TRAX 

(Continued from preceding page) 

chemistry between the singer and 
Fire Island. We'd love to see *em 
reconvene in the studio again soon. 

How much do we love AzuH 
Records? The U.K. indie never fails 
to tickle the ear and stir the body 
with jams that are several notches 
above the ever-tedious array of jams 
glutting the market. The label 
remains true to form with "Tonight** 
by Mistura. aka underground titan 
Joey Nej^ro. He teams up with 
intriguing new singer Maxine 
McClain for a swishy ditty that com- 



bines classic disco elements with a 
healthy splash of samba spice. This 
is too much fun for words, with its 
percolating keyboards and rambunc- 
tious percussion. Added pleasure is 
provided by Todd Edwards, whose 
remix adds a dynamic edge to an 
already-essential turntable item. 

Whilst we're hanging on an import 
tip, we have to alert you to Huff & 
Herb's "Up On The Blue," a stun- 
ning house jam that can refresh the 
spirit and warm the heart of the 
most jaded club veteran. Issued on 



Planet 3/Killer Bee Music in the 
U.K., this track sparkles with ele- 
ments of raw funk and old-school 
soul. Jeff Patterson (aka Herb) rips 
through the track with a vigor rem- 
iniscent of a young Teddy Pender- 
grass, while Ben Langmaid (Huff) 
pierces a thick and rubbery bassline 
with sharp-edged beats. An appar- 
ent crony of fellow producer Rollo, 
he coats the track with futuristic 
synths and the occasionally caustic 
techno riff. Yojo Working con- 
tributes remixes designed to woo the 



less adventurous spinner In the end, 
however, you'll never move beyond 
the act's own primary version. It's 
the stuff that wicked spring parties 
are made of. 

Back in action: it has been far 
too long since clubland has been 
graced by the distinctive stylings of 
Eve Gallagher. Although she's gath- 
ered an ardent following over the 
last five years with now-classic jama 
like "Love Come Down" and "Love Is 
A Master Of Disguise," she has been 



hanging on the serious down-low in 
recent times. Well, Miss Eve is ready 
to begin workin' it again. We hear 
that she's cut a few demos with long- 
time mentor Boy George, though it 
remains to be seen when (or if) those 
tracks will surface commercially. In 
the meantime, she's mulling over 
offers for collaboration with young 
new producers and shopping for a 
new label. Interested folks should 
hunt down this fierce diva via her 
manager, Annette Weiskopf at the 
Action Agency in Zurich. 
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Wariner Savors Unusual Comeback 

Multiple Chart Entries Precede Capitol Debut 



A Mercurial Cast. Country Radio Seminar attendees wtio could jam into Planet 
Hollywood caught sets by a slew of Mercury Nashville artists. Shown, from left, 
are Tern Clark, Eric Heatherly, Kathy Mattea, Mercury Nashville president Luke 
Lewis, Rodney Carrington, and Mark Wills. 



■ BY DEBORAH EVANS PRICE 

NASHVILLE— For country artists 
who have enjoyed success and then 
(iropped off the charts for a prolonged 
period of time, the chances of making a 
miyor comeback are slim. In the last 
decade. John Anderson has been the 
only one to really pull it off. So a year 
ago, few w^ould ha\"e bet Stere Wariner 
would be the next comeback kid. 

Yet he has been. Not only did 
Wariner's duet with Anita Cochran, 
"What If I Said," reach No. 1 on the Hot 
Countrj' Singles & Tracks chart; it also 
netted him an Academy of Country 
Music Awards nomination. To top it off, 
he currently has a fast-rising single, 



Rimes Single Scores Tripie-Platinum Coup; 
Knopf ler To Play Chet Atkins Festival 



r EOPLE: LeAnn Rimes becomes the first country 
artist with triple-platinum certification from the Record- 
ing Industry Assn. of America (RIAA) for a single. Her 
version of "How Do I Lire" is now certified triple-platinum 
by the RIAA. She is only the second »-oman to reach multi- 
platinum status with a single. Whitney Houston was the 
first, and she did so with a cover of Dolly Parton's .song 
"I Will Always Love You." 

On THE ROW: Mark Knopflerwill headline the second 
Chet Atkins Musician Days June 22-28 here. Knopfler's 
appearance, on June 24 at the Ryman Auditorium, will 
benefit the nonprofit Chet Atkins Music Education Fund. 
The festival will feature workshops, numerous concert* at 
various venues, jam ses- 



by Chet Flippo 



sions, and master musi- 
cian classes. Last year, 
more than 600 musicians 
from around the world 
played before an estimat- 
ed 50,000 people. 

Citing scheduhng diffi- 
culties, the Country Music 
Assn. (CMA) has placed its 
annual entertainment expo 
SRO on hiatus for 1998 and 
1999. SRO usually is held 
immediately after the 
CMA Awards show 

Country Radio Broadcasters (CRB), which holds the 
annual Country Radio Seminar here, has taken over admin- 
istration of the Country Music Disc Jockey Hall of Fame. 
The hall was founded in 1974 by Chuck Chellman. The 
annual awards show has been scheduled for June 25 at the 
Renaissance Hotel here. Nominations for Hall of Fame 
inductions are being accepted by the CRB until April 10. 

BMG Music acquires two parts of the Hayes Street Mu- 
sic catalog, one part of which is owned by writer Don 
Schlitz and his business partner Chuck Flood, and the 
other part is owned by publisher Pat Halper. 

Big House joins the George Strait stadium tour. 

On THE RECORD: The late Toy Caldwell is repre- 
sented by a new live album out on Pet Rock Records, a sub- 
sidiary of the King Biscuit Entertainment Group (dis- 
tributed by BMG). "Can't You See," by the Marshall 
Tucker Band founder/guitarist, was recorded in May of 
1992 at Shooters in Spartanburg, S.C., less than a year 
before his death. 

Vince Gill is producing Patty Loveless* version of the 
old Loretta Lynn song "Wine Women And Song" for a 
Sony Legends project slated for release later this year. 

Olivia Newton-John previewed a song from her forth- 
coming MCA album, "Back With A Heart," March 9 at 
New York's Bottom Line. She joined Victoria Shaw 




onstage to sing "Love Is A Gift," which was written by 
Shaw, Newton-John, and Earl Rose. 

Sounds: it's been three years since Kieran Kane's last 
release, but his forthcoming album, "Six Months, No Sun," 
shows the former O'Kane member still in excellent musi- 
cal form. 

The theme of the 11 new Kane cuts on the Dead Reck- 
oning set (one track was co-written with Andy White) is 
imiformly introspectire and often morbid at that. In short, 
they're excellent songs about suicide, depression, obses- 
sion, addiction, and other such everyday concerns. The two 
non-Kane songs here also provide a clue to his frame of 
mind: the old Johnny Bond classic weeper "I Wonder 
Where You Are Tonight" 
and — in a supreme twist 
of irony — "What A Won- 
derful World." 

"It's been a strange 
couple of years," Kane 
tells Nashville Scene. "1 
really nei-er sense what an 
album is until it's done. 
When I go back through 
pre\'ious records, I realize 
that they really do reflect 
the period that I've just 
passed through. In the 
past few weeks when I 
started looking at the songs on here, I thought, man, there 
is a real dark edge to ewrything." 

Kane says that Dead Reckoning — the artist co-op of 
which he is a founder — Is coming out of a commercial slump. 

"We had an unbelievably slow *97," he says. "We really 
put out only one record and spent most of the year kind of 
realigning everything. We're developing new distributors 
in Europe. In the States, we're putting a deal together 
with E-Squared Records. So, my new album will go 
through E-Squared and the [Alternative Distribution 
Alhance] ADA. We've known Steve [Earle] a long time, 
and we're really excited about this. They're doing good 
work over there. And ADA is getting more of the alterna- 
tive country labels." 

Kane says that he feels as if, in many ways. Dead Reck- 
oning is startir^ over. "My goal," he says, "has always been 
to make things as simple as possible. That can be done. 
Generally, people just o\'er-complicate matters." 

Kane says that, as usual, "the biggest hurdle is retail. 
Right now, the Hastings chain is starting to put in altcoun- 
try endcaps and will start actually featuring the music so 
you can find it. That's one of the big problems in retail, 
that a lot of the acts are spread out all over the stores. 
These things can end up anywhere. Aside from retail, 
altcountry clearly needs m^or-market radio. In spite of 
all that, alt.country seems to not want to die." 



"Holes In The Floor Of Heaven." 

In the last few months, Wariner has 
been a dominant force on the Hot Coun- 
try Singles & Tracks chart in several 
capacities. In addition to performing 
the Cochran duet, Wariner co-wrote, 
sang, and played 
guitar on Garth 
Brooks' hit single 
"Longneck Bot- 
tle." Wariner and 
Opry veteran Bill 
AndersOTi co-wrote 
the current Bryan 
White single, "One 
Small Miracle." 
Finally, he and wariner 
Clint Black co- 
wrote "Nothin' But The Taillights," 
Black's current single and the title cut 
of his album. 

In the wake of all this chart acti\'ity, 
Wariner recently asked for a release 
from Arista/NashWUe Records, parted 
amicably, and signed with the new 
regime at Capitol NashWUe. The early 
reaction to "Holes In The Floor Of 
Heaven" was so strong that the single's 




release date was moved up from Mon- 
day (16) to March 2. The release date of 
his self-produced Capitol Records debut 
album, "Bumin' The Roadhouse Dcfwn," 
has been mewed up to April 21. 

"I think the overall community is 
thrilled that Steve Wariner is at a nugor 
label that cares about him," says Capi- 
tol Nashville president/CEO Pat 
Quigley. "I'm absolutely stupefied why 
this guy isn't having incredible sales. So, 
we're moving ahead full speed." 

The single is faring weil at radio; it's 
at No. 41 on this issue's Hot Country 
Singles & Tracks chart. "It's just 
tremendous," enthuses WKMS Indi- 
anapolis PD Bob Richards. "We can't go 
an hour without someone calling and 
asking for that song." 

Richards says Wariner is slated to 
participate in WKMS' Country Music 
Expo, to be held April 4 and 5 at the 
Indiana State Fairgrounds; he 
describes the Expo as "Fan Fair meets 
Country Radio Seminar." 

"I think it looks great," Richards s^ 
of Wariner's future, "with the new label 
(Continued on page W 



Sam Bush Has A 'Howlin" 
Good Time On Sugar Hill Set 



BYJIMBESSMAN 



NEW YORK— It's titled "Howlin' At 
TheNtoon,"' but Sam Bush's new Sugar 
Hill album "should have been called 
'Positive,' " says the veteran bluegrass 
visionary. 

"It wasn't really a conscious effort, 
but I put together a bunch of songs with 
kind of a positive statement," says Bush 
of the April 21 
release. He notes 
that the title track, 
too, conveys a cer- 
tain uplift 

"It's about tak- 
ing a little time for 
'howlin' at the 
moon' and appreci- 
BusH ating what you've 

got and taking 
time for fun," he says. "I lost a couple 
of good friends since the last album 
[1996's "Glamour & Grits"]: Courtney 
Johnson — who was the original baryo 
player in New Grass Revival way before 
B6la Fleck — and Roy Huskey Jr. I got 
to realizing that I agree with the mes- 
sage in these songs." 
Bush, of course, was the founder of 




New Grass Revi\'al, the pioneering pro- 
gressive bluegrass group that disband- 
ed in 1989 after an 18-year run. Bassist 
Huskey was a member of the Bush-led 
Nash Ramblers, Emmylou Harris' 
backup band for five years prior to 
"Glamour & Grits," Bush's first solo 
effort since 1984's "Late As Usual" for 
Rounder. Huskey's recent passing is 
reflected in other "Howlin' " tracks, 
including the closing "Take Me Out To 
The Ball Game," which features Bush's 
final performance \^ith Huskey, and the 
preceding tribute "Song For Roy," 
which was co-written by Bush and fel- 
low ex-RamUer Jon Randall. 

"Almost every phrase in that song is 
something Roy said," notes Bush of the 
bass-less, heartfelt tune, which also fea- 
tures Harris' high harmonies. 

Other noteworthy cuts include 
"Beaver Creek Mansion," which Btish 
says harks back in spirit to his Ken- 
tucky boyhood, and his "Cloverleaf 
Rag," which honors his father's Clover 
Leaf Farm. "CJo With The Flow," Bush 
continues, "is one of the hippiest songs 
lyrically I've ever recorded. This is com- 
ing from a guy who's glad to still be 
(Continued on page jS) 
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TIM MCGRAWA^CURB 77659 (998/1598) 


NOT A MOMENT TOO SOON 


207 




18 








21 


17 


GEORGE STRAIT A' mca Nashville 5567 (7 9&12.98J 


GREATEST HITS 


601 


9 


8 


PATSY CLINE A" mca Nashville 12 (7 96^12 981 


12 GREATEST HITS 


572 










22 


23 






227 


10 


22 


GARTH BROOKS A' capitol Nashville 320BCvlMi-CAnT0L (IQ 9&'i5 98) 


FRESH HORSES 


119 




REBA MCENTIREA* mca NASHVILLE 10906 (109&15 98) 


GREATEST HITS VOLUME TWO 
























11 


9 


GEORGE STRAIT A' MCA nashviue 10651 (10.9E^15 98) 


PURE COUNTRY (SOUNDTRACK) 


285 




23 


21 


PATSY CLINE A mca Nashville 4038 (7 98.12 98) 


THE PATSY CLINE STORY 


177 


12 




GJVRTH BROOKS A* CAPITOL NASHVILLE a0857/EMICAP1T0L (10 98/16 98) 


IN PIECES 


143 




24 


24 


CHRIS LEDOUX • CAPITOL NASHVILLE ?845atMI<:AP(TOL (10 9&15.98) 


BEST OF CHRIS LEDOUX 


33 


13 


20 


GARTH BROOKS A ' capitol Nashville 9633aEMiwiT0L (10.9&T5 981 


ROPIN' THE WIND 


210 




25 


19 


GEORGE JONES A EPIC 4077&SONY (5 98 E(V9.98) 


SUPER HITS 


355 



CaUtag *l 

C 1998. ' 



. n ? ycv end Iifm lt^*1 r 
FT»jRirr.lltoii w>*n "vJcai 
BilltNMrti'BPi Comnviicjt'OfW i 



niien bMM rto 100DnThe6WMni20D<i'ientu(4orcUo«b4m Tdc* Cn*n Wmu rabmn ren«m<:MT«inKi wMttiiiiwnHipciwK] 
C by a nuneal UK)wr« inc tytnbol. 'AUansk ndicain viny4 LP il MilBbte. UoU Upe pnc«, and CO pncK tor BMG anO WEA laMs 

0 SwMSc*^, '-f. 
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Two Airlines Fly Nonstop 
To Los Angeles. 

Here's Why 
There's No Competition. 



AMERICAN AIRLINES OTHER NONSTOP AIRLINE 

HRE-KESERVED SEATING NO 

AOXANCE BOARDING PASSES NO 

HOT INELIGH r MFAl SERVICE NO 

FIRST CLASS SEATING NO 

WORLOW IDE FREQl'ENT FUTR PROGRAM NO 

PREMIUM BONUS FREQUENT ED ER MILES NO 
hhr First Cla<s Ptissi'iit'ers 

ADMIRALS CLUB* IN NASHVILLE AND LOS ANGELES NO 



When it comes to service between Nashville and Los Angeles, American is the only way to go. Because, American 
offers two daily nonstop flights widi the comfort, ser\'ices and amenities you want and deserve. And at a com- 
petitive price. So, next time you're flying to Los Angeles, fly the airline that gives you the most. American Airiines. 
For details, call your Travel Agent or American at 1-800-433-7300. Or visit us on the web at www.aa.com 



AmericanAirlines^ 

Something special to Los Angeles? 



Schedules are subject to cbatij^e. American Airlines and Admirals Club are registered trademarks of American Airlines, Inc. 



Coi 



gbpcd HOT COUNTRY S 



COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 164 COUNTRY STA. 
TIONS ARE ElECTRONICAllY MONITORED 24 HOURS A DAY. 7 DAYS A 
WEEK. SONGS RANKED BY NUMBER OF OnECIIONS. 



It 




2 WKS 
AGO 


5^ 
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TITLE 


ARTIST 

ypR NT i NUMBERPROMOTION LABEL 


o 
S o 










* * ★ No. 1 * ★ ★ 




UJ 


2 


5 


19 


NOTHIN' BUT THE TAILIIGHTS I >.«k 

J STT(OUD,C,Sl.*CK !C BUCH.S WARlNEHi 


1 No. 1 CUNT BLACK 

(C)(D)[V? RCA 65350 


1 


2 


1 


1 


13 


ROUND ABOUT WAY 

T t."n'.'.'. ;■. r-Fv.'- taa-i w nancE! 


GEORGE STRAIT 

WCA fvASHVlLLE 72LiiB 


1 


CD 


3 


6 


15 


LITTLE RED RODEO 

; -At- - ',M fil WALKER ,JR !C BUCK.? VASSAR R M BOURRE 


COLLIN RAVE 

■PIC ALBUM CJT 


3 


(D 


6 


9 


10 


PERFECT LOVE 

: ! • ■i','..-ro.:SfiLiSSSSMnH> 


♦ TRISHA YEARWOOD 

IVI MCA fiASHVILLE 72034 


4 


CD 


5 


8 


21 


THE DAY THAT SHE LEFT TULSA (IN A CHEVY) 


« WADE HAYES 

C IDI COLUMBIA )B.'JE 


5 


CD 


10 


U 


16 


IF 1 NEVER STOP LOVING YOU 


♦ DAVID KERSH 

C; ID)LV; GERB 730^5 


6 


7 


4 


Z 


11 


SHE'S GONNA MAKE IT 

i E-:y.:L:'- • -..t:- - •■. .liams.g brocks! 


GARTH BROOKS 
CAPITOL ALBUM Cjr.CAPiTOL NASHVILLE 


2 


CD 


11 


12 


22 


1 CAN LOVE YOU BETTER 

- /.nf:.L-,t LHA'.-.t- iH .-IAS.R.B HAVES) 


♦ DIXIE CHICKS 

ICI ID) MONUMENT 75746 


8 


9 


7 


7 


33 


JUST TO SEE YOU SMILE 

E. GALL MORE .1 STRCJD T MCGRAW (M.NESLER.T.MARTIN) 


TIM MCGRAW 

CURB ALBLM CUT 


I 


10 


8 


4 


20 


WHAT IF 1 SAID ♦ ANITA COCHRAN (DUET WITH STEVE WARINER) 

J : ■.'j.-M.-.-. .-. L-LMHAN iACCCMRAN) ICl (Dl iVl i-jAPN-fi fiWS 1 


1 


OD 


12 


14 


14 


THEN WHAT? 

.■.-L'LHiRSHAHP.J.VtZNERl 


♦ CLAY WALKER 

IC) O) LV; GIAM 1 776?.'REPRISE 


11 


® 


14 


19 


10 


BYE BYE 

" '.■:G^AW'PVASSAfl,M,BOURKE) 


♦ JO DEE MESSINA 

ICI ID) IVI CURB 73034 


■ 12 




15 


15 


14 


JUST BETWEEN VOU AND ME ♦ THE KINLEYS 

. .. :.REENE ;H KINL£Y.R2AVirSONJ KINLEY.0.2AVITS0#*) ICI 10) EPIC 78766 


13 


(E) 


16 


16 


15 


COME SOME RAINY DAY 


♦ WYNONNA 

CURB ALBUM CLTMNIVERSAL 


14 










* * ★ AlRPOWER * * * 




L iaj 


23 


31 


4 


THIS KISS 

B GALLiL'OR; - H il L-l-'.i-.A h .BGEf.B N CKAPMANj 


♦ FAITH Hia 
ICI (D) tVI WAftNEH BROS. 1 7247 


15 


QD 


17 


20 


10 


LONELY WON T LEAVE ME ALONE 


♦ TRACE ADKINS 

.:C) (Dl ;Vi CAP TOL NAEHV LLE 58697 


16 


QD 


20 


23 


9 


YOU'RE STILL THE ONE 


♦ SHANIA TWAIN 

(C) IDI :vi MERCURY 568452 


17 


QD 


19 


17 


12 


VALENTINE ♦ MARTINA MCBRIDE WITH SPECIAL GUEST ARTIST JIM BRICKMAN 

. -HI.. [■■- . M jgell: :ci 'D; IVI RCA 64963 


15 


dD 


21 


25 


8 


DREAM WALKIN' 

r-Ri , - - -• -1 - ri -.. 1 :annoni 


♦ TOBY KEITH 

IV) MERCURY 574950 


19 


20 


18 


21 


9 


A HOUSE WITH NO CURTAINS 

• . - -ijN.jMCBRiOt 


ALAN JACKSON 

(V) ARISTA NASHVILLE 13070 


13 


21 


9 


3 


21 


YOU'VE GOT TO TALK TO ME 


LEE ANN WOMACK 

IVI OECCA 72023 


2 


22 


13 


10 


22 


LOVE OF MY LIFE 

^ ^TEGAL. l^ STEGA.i,:.. - IL 


♦ SAMMY KERSHAW 

:li V) MERCURY 56BS40 


2 










* * * AlRPOWER * ★ ♦ 






jD 


39 


3 


OUT OF MY BONES 

J 5TRCUD,B GALLiMOftEH.TfWVTS !G 8USR.S VAUGMN R LERNER) 


♦ RANDY TRAVIS 

DREAMWORKS ALBUM CUT 


23 










★ ★ * AlRPOWER ★ * ★ 




(24) 


24 


28 


8 


TO HAVE you BACK AGAIN 

EGCWDV.JR (A ROBOFF A HOfAANi 


PATTY LOVELESS 
EPIC ALBUM CUT 


24 


(D 


25 


30 


B 


TOO GOOD TO BE TRUE 

= E ijRRA.L J .LO IE' PETERSCN G P'ETI.LI 


♦ MICHAEL PETERSON 

RL^RIEE ALOUM CUT 


25 


26 


22 


13 


26 


1 WANNA FALL IN LOVE 

M SPIRG [M SPIRO.B BROCK) 


♦ LILA MCCANN 

ASYLUM ALBUM CUT 


3 


27 


27 


24 


23 


HE'S GOT YOU 

r CCOK K BAOOKS R DUNN (R DUNN.T MCBRtDEI 


♦ BROOKS & DUNN 
(VI ARISTA NASHVILLE 13101 


2 


CD 


33 


35 


7 


I'M FROM THE COUNTRY 

1 ■ M !• R '.■•J'JG.SWLBBj 


♦ TRACY BYRD 

(Cl (Dl IVI MCA NASHVILLE 72040 


28 


29 


26 


22 


21 


IMAGINE THAT 

E' - ' GEORGE.J TIRRO.B WHITEL 


DIAMOND RIO 

IVI ARISTA NASHVILLE 13091 


4 


d) 


32 


34 


10 


YOU'LL NEVER KNOW 


♦ MINDY MCCREADY 

iC) iCl IVj BNA 65394 


30 


31 


31 


33 


16 


CLOSER TO HEAVEN 

R ME'.Tj.A MA.,:i B LUTHER) 


♦ MIU MASON 

ATLANTIC ALBUM CUT 


31 


32 


28 


29 


20 


THE NOTE 

: -iR'. :(;■■, -"EE; 'R V'E'L'RE E" RA''; 


♦ DARYLE SINGLETARY 

fC) ID) (V) GIANT 1726d REPRISE 


28 


(S) 


34 


38 


6 


SHE'S GOT THAT LOOK IN HER EYES 


* ALABAMA 

lOlD) IV)RCA6B409 


33 


34 


29 


26 


19 


DON T BE STUPID (YOU KNOW 1 LOVE VOU) 

R . R.J LAhGE: 


♦ SHANIA TWAIN 

ICMD) IV) MERCURY 5&S242 


6 


(35) 


35 


37 


10 


LEAVING OCTOBER 

.1-! ■. A D lAfOMACK.T DOUGLAS) 


SONS OF THE DESERT 

EPIC ALBUM CUT 


35 


(D 


37 


40 


8 


SAV WHEN 

1 ... .■. .'. 1 : ■) R NELSON,LBOOr*U-HICH) 


LONESTAR 

10 (D) )V) &NA 65395 


36 


37 


36 


36 


18 


LONGNECK BOTTLE 

A kE'VOLmS ;i .VAR'NER.R CARNESi 


GARTH BROOKS 

'V) CAPITOL I9B51,'CAPIT0L NASHVILLE 


1 



M 
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PEAK 
POSITION 


(D 


42 


43 


6 


IT WOULD BE YOU 

M WRIGRT B Hl.l if, RCBRINS D CCLESf3T) 


♦ GARY ALLAN 

:C)iD) IVI DEGCA 72039 


38 


CD 


64 


62 



14 


TWO PINA COLADAS 

A AF-N:,n^ CAEi- R .1 II 5 MASCN 


GARTH BROOKS 

CAPITCL ALBUM CUT CAPI'C. NAShV LLE 


39 


(D 


39 


42 


8 


PUT YOUR HEART INTO IT 

L .'. ■ . ■ 1 ■. i .■.MbEAUAi 


♦ SHERRIE AUSTIN 

ICl ;0) IVI ARISTA NASHVILLE UU2 


39 


CiD 


13 


63 


3 


HOLES IN THE FLOOR OF HEAVEN 

Y.ARiNlR iL ViAR.NER E KlA'SCH 


STEVE WARINER 

CAPITOL NASHVILLE ALBUM CUT 


41 


42 


41 


41 


10 


TAKIN' THE COUNTRY BACK 

K.STEGALLiC .VR GhT.E' STUART; 


♦ JOHN ANDERSON 

.V) MERCURY 56S7% 


41 


43 


38 


27 


17 


ONE SMALL MIRACLE 

b .•.AL-:i: - ■ : ISANDESSONSWARINERI 


♦ BRYAN WHITE 

ASYLUM ALBUM CUT 


16 


® 




}i 




2 


LOVE WORKING ON YOU 

•-el: I L' 1 INSI 


JOHN MICHAEL MONTGOMERY 

ATLANTIC ALBUM CUT 


44 


® 


<8 


51 


4 


1 DO ICHERISH YOUl 


♦ MARK WILLS 

MERCURY ALBUM C J' 


45 


46 


40 


32 


20 


ONE OF THOSE NIGHTS TONIGHT 

'- '■ -:L-\ :s -ONGACRERGILESi 


LORRIE MORGAN 

IVI SNA 65333 


14 


(© 


44 


46 


10 


BROKEN ROAD 

-R IV HLMMON.B E BCYO.J HANNAI 


♦ MELODIE CRITTENDEN 

ASYLUM ALBUM ClTT 


44 


CD 


45 


45 


7 


CONNECTED AT THE HEART 

1 GR D KEES; 


RICOCHET 

COLUMBIA ALBUM CUT 


45 


O) 


46 


49 


4 


WOMAN TO WOMAN 

■ ' EG ■ ■ R. iSSELLI 


♦ THE LYNNS 

ICiiDl ;vi R£F>RIS£ 1724B 


46 


CD 


58 


68 


3 


THAT'S WHY I'M HERE 

.. 1 ■, I-i M A SPR NGER) 


♦ KENNY CHESNEY 

,Cl id; IVI BNA 65399 


50 




53 


58 


3 


PAPA BEAR 

IV iVLSON l)LHA)T.ir« 


♦ KEITH HARLING 

ICI ID) IV; MCA NASHVLLE 72042 


51 


m 


49 


56 


4 


1 SAW THE LIGHT 

C I.GWARC IT RUNDGREN' 


HAL KETCHUM 

CERB ALBUM CUT;MCG 


49 


S3 


47 


47 


9 


BETTER THAN IT USED TO BE 


♦ RHEn AKINS 

IV; DICCA G^C36 


47 


(M) 


56 


69 


3 


ALMOST OVER YOU 

■ - : '. .'."-fLKJ MMBALlI 


♦ LILA MCCANN 

ASYLUM ALBUM CUT 


54 


(55) 


51 


52 


6 


BACK IN THE SADDLE 


♦ MATRACA BERG 

IVT RISING T.DE 65409 


51 


(56) 


55 


53 


7 


TO BE WITH YOU 

R MALL' ; . " ■- - ■ HOjSEI 


♦ THE MAVERICKS 

IC; IDI IV; MCA NASHVILLE 72035 


53 


(S) 


62 




2 


1 MIGHT EVEN QUIT LOVIN' VOU 

MW-u-' .'.' -■! ■. ■ GRRlNGER.S.MORRiSSETTE) 


MARK CHESNUTT 

IVI OECCA 72031 


57 


58 


50 


50 


6 


ALL THAT MATTERS ANYMORE 

RARG^ 1 R RARNEIL.G NICWOISON) 


LEE ROY PARNELL 

m ARISTA NASHVILLE 13098 


50 


(59) 


63 


60 


4 


A WOMAN'S TEARS 

R. MRRR '.■ ■ ■ - VE.M CHRISTIAN! 


♦ MATT KING 

ATLANTIC ALBUM CU' 


59 


(M) 


60 


61 


4 


BANG BANG BANG 


♦ THE NITTY GRITTY DIRT BAND 

RISING TIDE ALBUM CU' 


60 


dD 


72 


- 


2 


MATCHES 

R '.GER.S E'ATNG) 


♦ SAMMY KERSHAW 

MERCURY ALBUM CUT 


61 


62 


54 


54 


9 


CHEATIN' ON HER HEART 

- '.■ LRMl.RS,^ (-OWElL) 


JEFF CARSON 
CURB ALBUM CUT.UCG 


52 


63 


59 


57 


5 


WAKE UP AND SMELL THE WHISKEY 


OEAN MILLER 

CAPITOL NAS)-VILLE AlBUM CUT 


57 


(M) 


68 


72 


10 


FROM THIS MOMENT ON 

h . LANGt IG TYiA G.R . LANGEi 


SHANIA TWAIN WITH BRYAN WHITE 

MERCURY ALBUM CUT 


61 


65 


52 


44 


19 


JUST DON'T WAIT AROUND TIL SHE'S LEAVIN' ♦ DAVID LEE MURPHY 

T RRRWN in L MJRR-IY; IVI MCA NASHVILLE 72024 


37 


6« 


57 


55 


6 


ANOTHER SIDE 

M V LLER E' MGANALLY IM A MILEEfil 


♦ SAWYER BROWN 

CURB A. BUM CUT 


55 


67 


65 




2 


JUST SOME LOVE 

r.'--LV., R RR.\G R RA.VSGN.S PHELPS) 


THE RANCH 

CAPITOL NASHVILLE ALBUM CUT 


65 


CD 


73 




2 


ONE OF THESE DAYS TIM MCGRAW 

■• -1 r ■ E'EGRAVYLK RAINES.U PCWELL,M HGMMON) CLRBALBGMCUT 


68 


69 


61 


48 


IS 


STILL IN LOVE WITH YOU 


TRAVIS TRITT 

WARNLRBROS ALBUM CUT 


23 


70 


66 


64 


6 


1 DON'T WANT NO PART OF IT 

.. ,V.'. .1 V ■ ll.M--.:' . .RLLESE.MT&ARNES 


SMOKIN' ARMADILLOS 

CURB AlBUM CUT'MCG 


64 


QD 


71 


66 


4 


BACK ON THE FARM 

R ..i.'TL 'RL '.ii. U--g; G RhOT-iERE. EA.'-G R' REGRi 


THE THOMPSON BROTHERS BAND 

CiiD;.;V)RCAG4998 


66 










★ ★ ♦ Hot Shot Debut ★ ★ ♦ 




dD 


NEW^ 


1 


LOVE IS ALL THAT REALLY MATTERS 

C EARREN lARCBOFE A ROUAN- 


♦ KEVIN SHARP 

143 ALBUM CUT'ASYLUW 


72 


QD 


69 


70 


4 


WE LOSE 

G HOYVARO.S DIAJWOND (R SCRUGGS.RBOWLES) 


♦ BRAD HAWKINS 

IC) ID) (V) CURB GtriJR ) UNIVERSAL 


69 


74 


67 


59 


14 


WHAT IF 

fi MCENTIRE.O MALLCY (D WARREN) 


♦ REBA MCENTIRE 

iCl (0) IVI MCA NASHVILLE 72C26 


23 


QD 


REENTRY 


2 


YOU TURN ME ON 

BGALLIMOREJ S"TROU0,T MCGRAW IB LAWSON) 


TIM MCGRAW 

CURB ALBUM CUT 


75 



(~) Reconts s>WAring an increase in detections over ttie pfevious week, regardless o* chart mavefnent. Aifpower awarded to those records wtiicti 
attain 3000 detections tor the first tirne. Titles tielow thetcfi 30 are removed from the-chart after 20 weeks. #Videoc1io availability. Cata (^num- 
ber is for cassette single, cx vinyl it cassette IS unavailatile. (C) Cassette single availability. (0) CD smgle availability. IM) Cassette maxi-single avail- 
ability, (T) Vinyl fnaxi-singe availability, (V) Vmyl sfrtgle availaDilfty (X) CD maxi-Mngle availabilit)', c- 1998, Billboardi'BPI Communications. 
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THIS 
WEEK 


LAST 
WEEK 


2WKS 
AGO 


5^ 

a| 
so 


TITLE IMPRINT & NUMB£R<0ISTRIBUTir4G LABEL 


ARTIST 




2 


2 


7 


★ * ★ No. 1 ★ * ★ 

YOU'RE STILL THE ONE MERCURY 56WK SHANIATWAIN 


14 


12 


15 


3 


THAT'S WHY I'M HERE BNA6539«RLa 


KENNY CHESNEY 


IS 


13 


10 


14 


THE DAY THAT SHE LEFT TULSA (IN A CHEVY) CUUMBiA lansBONi 


WADE HAYES 


2 


1 


1 


40 


HOW DO 1 LIVEA CUB973022 LEANN RIMES 


le 


15 


13 


28 


VOU LIGHT UP MY LIFE • CURB 73027 


LEANN RIMES 


(3) 


4 




2 


BYE BYE CURB 73034 JO DEE MESSINA 


(17) 


16 


17 


5 


VOU'U NEVER KNOW BNA 653B4/RLG 


MINDY MCCREADY 


4 


3 


3 


16 


WHAT IF 1 SAID WARNER Bros. 172W ANITA COCHRAN (DUET WITH STEVE WARINER! 


(18) 


25 




2 


LONELY WON'T LEAVE ME ALONE CAPITOL HASI»lLl£ S8M7 


TRACE ADKINS 


(5) 


5 


5 


8 


TH EN WHAT? giant 1 7262««R«tR BROS. CLAY WALKER 


19 


17 


14 


24 


LOVE GETS ME EVERY TIME • mercury 56S062 


SHANIA TWAIN 


6 


6 


4 


7 


IF 1 NEVER STOP LOVING YOU CURB 73045 DAVID KERSH 


20 


18 


20 


5 


NOTHIN' BUT THE TAIUIGHTS rca wsann 


CLINT BLACK 


(7) 


NEI 




1 


THIS KISS WARNER BROS 17247 FAITH HILL 


21 


20 


19 


21 


DID 1 SHAVE MY LEGS FOR THIS? CAPIIOl tuSnviLLE 58672 


DEANA CARTER 


8 


11 


12 


45 


irS YOUR LOVE A CURB 73019 TIM MCGRAW (WITH FAITH HILL) 


(22) 


NEW^ 


1 


PUT YOUR HEART INTO IT ARISTA HASMVluE 13122 


SHERRIE AUSTIN 


9 


10 


9 


13 


THE NOTE giant l726EmAR><ER BROS. DARYLE SINGLETARY 


(23) 


23 


25 


3 


IT WOULD BE YOU OECCA ilica nashviue 


GARY ALLAN 


10 


7 


E 


17 


DONT BE STUPID (YOU KNOW 1 LOVE YOU) ucncuRY S6ffi42 SHANIA TWAIN 


24 

(25) 


21 


18 


19 


LOVE OF MY LIFE MERCURY 568U0 


SAMMY KERSHAW 


U 


8 


7 


15 


WHAT IF MCA NASHVILLE 72026 REBA MCENTIRE 


22 


21 


26 


VtlDITINE'A BROKEN WINC KAU%3,<U MMiTINA MCBRIDE Wim SPECIAL GUEST ARTIST JIM BRICKMAN 


12 


9 


8 


15 


1 CAN LOVE YOU BETTER monument 7874£<sony DIXIE CHICKS 


O Rccorts with the greatest sates gains this week. •Recofding tnijustry Assn. ol Amenca certification Im sales 


7f 500.000 units. A RIAA 
. c 1998, Billboard/BP 


(13) 


14 


16 


1 


I'M FROM THE COUNTRY mc* Nashville 72040 TRACY BYRD 


cerliltcatiofi for sales of 1 million units, with multimillion titles indicated by a numeral following the symbo 
Communications and SoundScan, irtc. 
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by Wade Jessen 

Changing partners: After a record-shattering 32 weeks at No. 1 on 
Billboard's Top Countrj' Singles Sales chart, LeAnn Rimes' crossover bal- 
lad "How Do I Line" (Curb) is pushed back to the runner-up position by Sha- 
nia Twain's "You're Still The One" (Mercury), which outsells Rimes by more 
than 4,000 pieces. Twain's single scans about 51,000 units, up more than 7,000. 
Meanwhile, "You're Still The One" increases 231 spins to rise 20-17 on Hot 
Country Singles & Tracks. 

Buoyed by respectable airplay on country radio, an eventual 11-week run 
at No. 1 on our Adult Contemporary airplay scorecard, and intense media 
attention for its narrow miss of inclusion on the "Con Air" soundtrack, "How 
Do I Li\e" has spent more weeks at No. 1 than any other single (airplay or 
sales) in Billboard's chart-keeping history. On the country singles charts, 
"How Do I Live" surpassed Webb Pierce's 1955 take on Jimmie Rodgers' 
"In The Jailhouse Now" in the Jan. 10, 1998, issue for the most weeks at No. 
1. Pierce's song s|)ent 21 weeks at No. 1 on the chart then known as Billboard's 
Most Played in Jukeboxes list, tying the 21-week records set by Eddy 
Arnold's "I'll Hold You In My Heart (Till 1 Can Hold You In My Arms) in 
1947 and Hank Snow's "I'm Movin' On" in 1950. 



rHERE THE TRUTH LIES: FoUowing a Feb. 28 "Saturday Night Live" 
telecast hosted by Garth Brooks and a March 4 special, "Garth Brooks: Ire- 
land And Back" (both NBC), "Sevens" (Capitol) gains more than 24,000 units 
and is branded with Greatest Gainer irons on Top Country Albums and The 
Billboard 200 (See Between the Bullets, page 120). "Sevens" rises 2-1 on the 
country list and jumps 22-12 on the big chart. On Top Country Catalog 
Albums, each of Brooks' five non-seasonal older titles cumulatively scan more 
than 20,000 units. 

Our percentage-based Pacesetter hat is tipped to Daryle Singletary's 
"Ain't It The Truth," which posts a 25% increase to shoot 20-24 on the coun- 
try chart and vaults 187-160 on The Billboard 200. Giant president Doug 
Johnson says the album's lead single is the reason. "Our philosophy about 
music is [that] we want songs to profoundly touch the artist first. When that 
happens, people are more likely to respond, and "The Note' is proof that [even 
though] we didn't go all the way on the [airplay] chart, it brought immediate 
attention to the album anyway That's what we're after." Promotion VP Denny 
Mosesman tells Country Corner that "That's Where You're Wrong," the sec- 
ond single from "Ain't It The Truth," has been shipped to country radio. 

"The Note" peaked at No. 28 on Hot Country Singles & Tracks in the Feb. 
28 issue and dips to No. 10 from its peak position at No. 9 on TV^ Country Sin- 
gles Sales. 

Returning the FAITH: Faith Hill assaults Top Country Singles Sales, 
as "This Kiss" (Warner Bros.) opens at No. 7 with 6,000 units while rocket- 
ing 23-15 with Airpower honors on Hot Ojuntry Singles & Tracks. "This Kiss" 
is airing on 161 monitored stations, with new airplay detected at eight moni- 
tored country signals, including KDRK Spokane, Wash., WXBM Pensacola, 
Fla., and KIIM Tucson, Ariz. While none of our monitored stations are play- 
ing "This Kiss" in heavy rotation (more than 35 plays per week), all but seven 
of those 161 stations are airing the track between 25 and 34 times weekly. 

A LITTLE STATIC: Due to transmission problems, WIOV Lancaster, Pa., 
has been temporarily removed from our panel of monitored stations. 



WARINER SAVORS UNUSUAL COMEBACK 

(Continued from, page S9) 



and especially with the new single just 
taking off. All the momentum he has 
with the Garth single, the Anita 
Cochran duet, and this. I don't think 
John Anderson had that much momen- 
tum as he was coming back. There's 
really no .stopping Steve. It's like get- 
ting in front of a freight train." 

Wariner is happy to be on the winning 
track and realizes his current success is 
bucking incredible odds. "There's a stig- 
ma with, 'Hey, he's been there before. 
He's out of here. He's already done it. 
Let's move on to some of the younger 
people,' " he says. "But I really think 
radio is ready to hear a familiar voice . . . 
I think there's a place for John Ander- 
son and myself and people who have 
been out there and done it before. And 
I'm grateful to get a chance." 

A NEW ARTIST? 

Though the industry may see 
Wariner as a veteran act making a 
comeback, Quigley thinks consumers 
will view him as a new artist- "Radio, 
retail, and the town [Nashville] realize 
who he is, but the consumer doesn't," 
Quigley says. "So we're really going to 
sell Steve as an act that we found and 
[sayl, 'You guys should judge Steve on 
his music, and if you like it, buy it' " 

In light of the fact that the industry 
views Wariner as a veteran artist, 
Quigley's second release since becom- 
ing label chief could have been less risky. 
"We could have taken safer choices, but 
that wouldn't have been any fun," 
Quigley says. "The most important 
thing to me is that we make honest 
music at thLs label ... My vision is that 
people want better music. They want 
music with lyrics that are relevant to 
them." 

Wariner has a long history of creating 
music that country audiences have found 
relevant After spending his formative 
years in the road bands of Dottie West 
and Bob Luman, Wariner signed to RCA 
in the early 1980s. There, Chet Atkins 
took the young artist under his wing. 
W^iriner later migrated to MCA and then 
to Arista- Along the way he amassed a 
dozen No. 1 singles, including "Some 
Fools Never I^eam," "You Can Dream 
Of Me," "Life's Highway," "Small IWn 
Girl," "The Weekend," "Lynda," and "I 
Got Dreams." Wariner recorded 17 
albums; his last Arista effort, "No More 
Mr. Nice Guy," was a 1996 Grammy- 
nwninated instrumental set 

After that album, Wariner decided to 
take some time to concentrate on his 



songwriting. He has always owned his 
own publishing company, Steve M^ner 
Music, which is run by his wife/manag- 
er/publisher, Caryn. 

"While I was writing, I kept tucking 
away a tune here and there that I 
thought was tailcr-made for me," he says. 

Those songs found their way onto 
"Burnin' The Roadhouse Down." The 
new album covers a variety of musical 
territory, including the stone-country 
ballad "Big 01' Empty House" (co-writ- 
ten with Mac McAnally), the rollicking 
title cut, the wistful romantic ballad 
"Love Me Like You Love Nfe," and the 
infectious romp "Road Trijqjin.' " 

"I've been laying low for about three 
years — ^writing, writing, writing, and 
working toward this project," says 
Wariner, who records in his home stu- 
dio. "I've been waitir^; to do this project 
with someone who would give me a 
green light and say, 'Go!' " 

ENTHUSIASM AND SPEED 

Wariner was courted by many labels 
but chose Capitol for several reasons, 
including Garth Brooks' encouragement 
and the enthusiasm of Quigley and exec- 
utive VP Bill Catino, with whom 
Wariner had worked at MCA. Wariner 
was also impressed with the speed at 
which the label was willing to move. 

"Them being excited made me excite 
ed," Wariner says. "This just felt like 
the n^i place, and they wanted to do it 
right now. And that's what I wanted to 
do." 

Quigley says the marketing thrust 
for Wariner'a album will focus on radio. 
"We're putting 100% of our efforts 
behind making radio work," he says. 
"To make radio work, we think we have 
three opportunities. One is to give 
them a good song they can play, and 
that's happening. The second is to 



advertise Steve Wariner on radio." The 
third opportunity, Quigley says, is to 
advertise on TV splitting the costs with 
select local radio stations. "It's in its 
initial stages to ask radio to go to tele- 
vision with us," he says. 

"The idea is to play the music, to 
advertise the music, and use Steve as 
the vehicle to go to television to increase 
the share of radio because of his music," 
Quigley says. 

The plan calls for Capitol to partner 
with radio, paying, according to Qui^ey, 
"a 50-50 split If it takes a million dol- 
lars to advertise in a market HI put up 
$500,000, and they put up $500,000. But 
it's the radio station's commercial." 

TV BOOST 

Wariner's career also got a televised 
boost with his appearance on Garth 
Brooks' March 4 TV special. Wariner 
says Brooks has also invited him to 
appear on some of his concert dates this 
spring, and concrete plans are i)ending. 

At press time, plans for videos were 
also pending. Caryn Wariner says video 
will be a useful tool in this new phase 
of her husband's career. Both she and 
Wariner feel one reason he has never 
quite gotten "over the hump" to super- 
star status is that there's always been a 
problem with fans connecting his name 
with his songs. This time around, the 
couple plans to remedy that 

Quigley says Capitol plans to release 
another Wariner album by Christmas. 
"I have an incremental plan to grow 
Steve," says Quigley. "The Beatles had 
a new record every six months. The 
Beatles had 12 records in six years. 
Every record was new and innovative 
and showed us the diversity of the artist 
I'm asking the same thing of Steve. I 
don't ask the same thing of ever>'body, 
but Steve has that much artistic talent" 




The Master. Legendary RCA artist Eddy Arnold treated Country Radio 
Seminar registrants to a rare concert on the Genera) Jackson Showboat. Shown, 
from left, are RCA Label Group chairman Joe Galante. Martina McBride. Eddy 
Arnold, Mindy McCready, BMG Nortfi America president/CEO Strauss Zelnick, 
and Lorri Morgan. 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



nTLE (Publisher - Ucensing Org.) Sheet Music Otsi 

U ALL THAT MATTERS AMYMORE [Songs 01 PolyGram 
mi l. BMVLee (toy Parrwll. BMIAUiy Nicfiotutn, 
A5CAP) HL 

54 ALMOST OVER TOU (Car Load Of Us, BMI/Ensien. 
BMI/Atlantic. BMI/MichMl H Goldsen. ASCAP/Sweel 
Angel. ASCAP) HL 

66 ANOTHER SIDE (Ttavel-n' ^oo, ASCAP) 

55 BACK IN THE SADDLE (August Wind, BMI/Uingitud«, 
BMI/'Gteat Bmad, 8Ml.<1he Night Rainbow. 
ASCAPyWalan^s. ASCAP) HIAOM 

71 BACK ON THE FARM (Sony/ATV Tre«, BMl/F«3nuts & 

CracMiFjaclis. BMl) HL 
60 BANG BANG BANG (Al Andersongs, BHiyMtstity N'ce, 

BMl/AJtno. ASCAP/Dadtty ftabbrt ASCAP} HLWBM 
» BEHER THAN IT USCO TO K (SUrslriKk liWiters 

Group ASCAP/VCA. ASCAP/Rle Braw. BMl) HLAV6M 

47 BROKEN ROAO (Careers -BMG. BMVFIoyd's Draam, 
BML/Jell Oieei BMI/Bui. BMt) HL 

12 BYE BYE (EMI ApnI. ASCAP/Phil Vassar. ASCAP/ftK^ 

Bou<W BMl) Hl/WBM 
K2 CHEAnN' ON HER HEART IStarstruch Wnters Group. 

ASCAP/MCA, ASCAP.'SquatB West ASCAP/Howlin" 

Hits. ASCAP/HDH, ASCAP) HL.'WBM 
31 CLOSER TO HEAVEN [Careers BMG. BMl) HL 
U COME SOME RAINY DAT IRe(3 Brairos BML/KK)bit»r. 

BMI/Sal;illo, BMI^.'MilterTDoo BMIManled Woman. 

BMl I HLWBM 

48 CONNECTED AT THE HEART (Acuti Rou, BMl) WBM 
5 THE DAY THAT SHE LEFT TULSA (IK A CHEVY} 

(Stars)nicli Wtiters Group. ASCAP/Marh D.. 



ASCAP/Diamond Ttiree. BMI/Seven Sumrmts. BMl) HL 
34 DONT BE STUPID (YOU KNOW I LOVE YOU) (Songs 
Of PohCram Inl'l, 8HI/Loon Echo, BMl/Zomba, 
ASCAP) WBM 

19 DREAM WALIUN'(Sonjs Of PDNGismlnt'l.BMI/Toke 
CO Turws BM[/Waciua River. BMI/CMI, BUI) HI 

64 FROM THIS MOMENT ON (Sones Of PolyGram Int'l. 

BMI/Loon Echo. BMWomba. ASCAP) WBM 
27 HE'S GOT YOU {Sony/AIV Iree. BUVShowtiSy, 

BMI/V/arner Famfilaive. BMl/Conslant Prti»ufe. BMl) 

HLTWBM 

41 HOLES IN THE FLOOR OF HEAVEN [Sieve Wanner, 
BMI/Red Braios, BML^KidJulte. BMl) WBM 

20 A HOUSE WITH NO CURTAINS (WB. ASCAP/Sony/ATV 
Cross Ksrs, ASCAP/Mtll Village. ASCAP) HL/NBM 

8 I CAN LOVE YOU BETTER [Songs Of F^lyGfam Inl'l, 



BMl 



45 t 



iML^rgram lot'!, ASCAP) HL 
DO (CHERISH YOUl (Smasti Vegas. BMI/Big Picture. 



BMl/Breaker Maker. BMI/lsland Bound. 
ASCAP/Famous, ASCAP) HL 
6 IF I NEVER STOP LOVING YOU (Acuff-Rose. BMl) 
WBM 

29 IMAGINE THAT (Seventh Son. ASCAP/Ttew Hayes, 
ASCAP) WBM 

28 I'M FROM THE COUNTRY [Bu&BMI/High And Dry. 

BML^rhein Young Bwi. ASCAP^tan Webb. SESAC) 
57 I MIGHT EVEN QUIT L0V1H' YOU (EMI Blackwood. 

BMl/Songs Of Jasper. BML/EMI April. ASCAP) HL 



52 I SAW THE UGHT (Screen Gems-EMI. BMl/IarmBcli, 

BMI/Warner Oiappell. BMl) KL/WBM 
38 IT WOULD BE TOU (Irving. BMl/Colter Bay. BMVTteon 

Sky, ASCAP) WBM 
» I WARHA FALL IN LOVE (M Spiro, BMIAlKMen 

Words. BMI/Aojff-Rose. BMl) WBM 
13 JUST BCnVEEH VOU AND ME [We've Got Tbe Music, 

BMiySongs Of PolyGram Inl'l, BMt/Taimarv. 6Ml/Tw 

The Music. ASCAP/POIyKram Inl'l, ASCAP] HL 
65 JUST MMl WAIT AROUND HL SHE'S LEAVIN- [Old 

Desperados, ASCAP/N7 D, ASCAP) 
67 JUST SOME LOVE (EMI Tonr StreH. BMI/PugwasJi. 

BMl/Balmuf, BMl) HL 
9 JUST TO SEE YOU SMILE (Music Coni « Amenca. 

BMI/Glitterftsh, BMI/Hainstein Cumberland, BMl/Baby 

Mae. BMl) Ml^M 
35 LEAVING OCTOBER (Emdar.ASCAP/laas Wedge. 

ASCAP/Vtomacute Conceptions. ASCAP/Tull Ked. 

ASCAP/Soiw/AIV Tm. 8M)) HL/WBM 
3 LFTTLE RED RODEO (EMI Blackwood. 8Ml/FlybndgB. 

mv?U This, BUl/Rory Boi«1w. BMl) HL^M 
IG LONELY WONT LEAVE HE ALONE (MKD, 

BMI/EniiEn, BHI/Joe's Cale. BMl) HL 
37 LONGNECI BOHIE (Sieve Wanner, BMI/P S 0 Limit 

ed. ASCAP/Soncs Of Peet, ASCAP) KL 
72 LOVE IS All nUTREAUY HATTERS (Almo, 

ASCAP/Anwa. ASCAP/Romanesque, ASCAP/Annota- 

tion. ASCAP/We. ASCAP) 
22 LOVE OF MY LIFE (EMf Tinrar Street. BMIA ittte Cay 

man. BMl/EMI Blackwood. BMI/II Dreams Had Wings. 

ASCAP) HL 

44 LOVE WORKING ON YOU (AJmo, ASCAP/Dsddy Rab- 

brt. ASCAP/tMl Blackwood. BMl/Jetinda, SHI) HL 
61 MATCHES (EMt ApnI. ASCAP/Acutf-Rose. BMl) HI 
32 THE NOTE (Snieen Stars. BMl/Walter Haynes, 
BMI/CMI. BMl) HL 



1 NOTHIN' BUT THE TAILLKMTS (Blackened. 
BMI/Steve Warme*. BMl) WBM 

68 ONE OF THESE DAYS (Careen BMG. BMI/Floyd's 
Dream. BMI/Wamef-IamertMie. BMI/When II Raines. 
BMl) HL 

46 ONE OF THOSE NIGHTS TONIGHT (Sea Acre, 

ASCAP/Tamous. ASCAP/Careers-BMa BMl/Sontan- 

ner. BMI/WB. ASCAP) HL/WBM 
43 ONE SMAU MIRACLE (Sony/ATV Tree. BMI/Mr 

Bubba. BMI/Sleve Warmer. BMl) HL 
23 OUT OF MY BONES (MCA, ASCAP/Gary Burr. 

ASCAP/SharoiKlipity, ASCAP/Puckale«u. BMI/nomad 

Noman. BAHWanw-tanMitMt. BMl) HUWBM 
51 PAPA BEAR (Music Ooip. Of AmHkl.BIUHL 
4 PERFECT LOVE (SbrainicliJtaiB^BIM/lissiNb, 

6MI/EMI Blackwood. BMt/SMM Only. BMl) HL 
40 PUT TOUR HEART INTO IT (teynsong, BMI/Bayou 

Boy. BMl) HL 

2 ROUND ABOUT WAY (lom Collins. BMl/Slill Working 
For The Man. BMI/0 Tex. BMl) HL/WBM 

3S SAY WHEN (Sonr/AIVIree.UII/Ienlee. 

BMl/Sony/ATV Cross Km. ASCAP) W. 
7 SHE'S 60NHA HAIE IT (Camrt -BMG. BMl/A Hard 

Day's Write. BMtSony/ATV Cross Kbys. ASCAP/Kim 

Williams, ASCAP/Maior Bob. ASCAP/Tlo Fences. 

ASCAP] Hl/WBM 
33 SHE'S GOT THAT LOOK IN HER EYES (Maypop. BMl) 

68 STILL IN LOVE WTTH YOU (Post Oak. BUI) HL 

42 TAKIN- THE COUNTRY BACK (Fanwus.ASCAP/Curtis 

tin&X, ASCAP/Warner TamGrlane. SMiflUfty Party. 

BMl) HUW6M 

SI THArS WHY in MERE (EMI Blackwood. BMI/Mark 

AJan &inntBf. BMl) HL 
11 THEN WMT? (WediewoDd Avenue. BMI/Areles, 

BMI/Lonptudfl. BMI/Wamer-Tamerlane. BUI/Min- 



nesola Man. BMl) WBM 
15 THIS KISS {Puckalesia.BMt/Nomad'Noman, 

BMI/Wsmer-Tamerlane, BUl/Alnto, ASCAP/Anwa. 

ASCAP/BNC. ASCAP] WBM 
S6 I0BENTTHnM(OUBtockwODd,BMl/Ru[nbatD. 

BMi/SoniMIVlM. SMI/Raul Maki. BMl/laytor Rosa. 

BMDW. 

24 TO HAVE VOU UniKMN (Almo, ASCtf/Aima. 
ASCAPyWB. ASCAP/RMnanesque, ASCAP/AnnotaUon. 
ASCAP) WBM 

25 TOO GOOD TO BE TRUE (Wamer Tameriane. 
BMI/Milgne. ASCAP) WBM 

39 TWO PIHA COUDAS (Foreshadow. SMIA:mi, 

BMI/Shawn Camo. BMI/Good. ASCAP) 
II VAUHnNE(Brickman Arrangement SESAC/Swim- 

mer, SESAC/EMI April. ASCAP/Ocaie. ASC^) HtvWBM 
63 WAKE UP AND SMELL THE WHISKEY (Sony/ATV 

Tree. BMl/longltudc, BMI/Augusl Wind. Wl/CoyMe 

Moon. BMl) HUWBM 

73 WE LOSE (Warner-Tamerlane. BMl/Rsiidy Scitiegs. 
mmaivoD. BMI/Wildcountry, BMl) WBM 

10 WHAT IF I SAID (Warne> -lamer lane. BMI/Owiwwm, 

ftMi) -nm 

74 WHAT IF (Realsongs, ASCAP) WBM 

59 A WOMAN'S reAK<RodungK.ASCAP/Warmr 

Chappel, ASCAP/loiitiynmi. BAN) WBM 
49 WOMAN TO WOMAN (Sony/ATV Cross Keys, 

ASCAP/T(«ic Com. ASCAP^ur Soncsmtti. 

ASCAP/Wamer-Tamerlan«. BMl) HL/WBM 
30 VOUU NEVER KNOW (Mighty Nice BMI/Wait No 

More. BMI/Polygrsm Int I, ASCAP) HL 
17 YOU'RE STILL THE ONE (Son^s 01 PotyGram Int'l, 

BMIAoon Echo. BMI/Zomba. ASCAP) WBM 

75 YOU TURN ME ON (Sony/ATV Cross Keys. ASCAP) HL 
21 YOU'VE GOT TO TAU TO ME <Sony/ATV Tree. 

BMl/MagH: Knee, BMl) HL 
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Grupo Televisa Sets Up Espacio '98 

m 



Making space: For the second 
year in a row, Mexican media giant 
Grupo Televisa is hosting Espacio '98, a 
five-day entertainment workshop slated 
to occur March liO-April 3 at the World 
Trade Center in Mexico City. 

Grupo Televisa president Emilio 
Azcarraga Jean established the event, 
which last year attracted 20,000 imirer- 
sity students, half of whom were from 
\fexico City, The other students were 
from elsewhere in Mexico. 

The director of Espacio '98 is Dr, 
Ga8t6n Melo, Televisa's VP of commu- 
nications. 

Espacio "98 offers seminars and pan- 
els, and it also provides hands-on activ- 
ities with Televisa's radio, record, and 
TV companies. 

"The idea behind Espacio "97 and '98." 
said Melo in a recent press conference, 
'is to share opinions about how Televisa 
has been operating in the past few years 




by John Lannert 

and which changes the participants like 
to see." 

Applications for this j-ear's event are 
being taken via the Internet This year 
20,000 students are expected, with at- 
tendees evenly divided between those 
from public and private universities. 

Each day will conclude with concerts 
from Mexican recording acts. Among 
those confirmed to play so far are Onda 
Vaselina, Kabah, and Mestizzo. 

Conference doings: vm three 

weeks left before Billboard's ninth annu- 



al International Latin Music Confer- 
ence, the schedule of events and partic- 
ipants is being finalized for the confab, 
which is scheduled to take place April 5- 
7 at Miami's Biscayne Bay Marriott 

Confirmed to participate in the "En 
Concierto" panel is Henry Cardenas, 
president of C&rdenas, Fernandez & 
Associates. 

Jeff Young, VP of sales and distrib- 
ution of Sony Discos, has been con- 
firmed to participate in the "Scanning 
The Benefits" panel. Also, Ana Maria 
Cesena, marketing director of Ritmo 
Latino, replaces company president 
Dave Massry as a panelist on the 
SoundScan panel. 

Sponsoring the opening night show- 
case April 5 is People En Espariol 
magazine. The sponsors for the April 
6 cocktail party are Johnny Walker 
Black Label Scotch and Compose 
(Continued on pageW 



LATIN TRACKS A-Z 





mUE. (Pubksher - Usnsing Org.) Stmt Muse DisL 


14 


EL FRIO OE TU MMOS (Casa Edrtora ^iiMlice, 


31 


HADIE SE MUERE (J&N, ASCAP) 


10 


A PESAR OC TODOS (Sony Discos. ASCAP) 




ASCAP) 


1 


NO SE OLVIDAR(Fipp BMI) 


37 


ACABO DE EHTERARME (Mar Y SoL BMI) 


20 


ENaiARDIN (FIPp BMI) 


9 


PARA LLORAR (tMI Apul. ASCAP) 


13 


AL DESPERTAR IFonamu-iic. SESAC/WCA, ASCAP) 


30 


ERES Ml OROGA (CopyTigtii Comnri) 


39 


PEROONAME. OLVIDALO {BMG SongS. ASCAP) 


3 


ASI FUE (BMG Songs, ASCAP) 


IS 


ESA PARTE OE Ml (PERDONAt (PMC, ASCAP) 


4 


POR QUE TE COHOCI (Ect'to«8 Anra mvcM. SESAC) 


31 


AVIENTAME (Unmusica. ASCAP) 


22 


HACEMOS BONfTA PAREJA (Mas Ftam)n£0. BMI) 


33 


POR Tl [Vander. ASCAP) 


5 


COHO DUELES EN LOS LABIOS (VelApa Songs. 


39 


HASTA MAHANA (W 8 M Music. SESAC) 


27 


QUE LOCO (Right Melody. ASCAP) 




ASCAP/IMI Apia ASCAP) 


3S 


JERIG0N2A (Heiinbeai. ASCAP] 


32 


SENnMIENTOS (Copyi^hl Caolral) 


19 


CON QUE OERECHO (IN Edtciwu. BMI) 


12 


LO MEiOR DE Ml (IKUC; 


1 


SI TE VAS (Songs Of PotyGram Inl'l, BMI] 


33 


COMTIGO (ESTAR CONTIGO) (P S 0 limrtw). 


40 


ME HA LLEGADO EL AMOR (Public Domain] 


7 


SI TU SUPIERAS (FlPf? BMI) 




ASCAPr'EMI Aodl.ASCAPl 


18 


ME VAS A HACER UORAR iCnsma, SESAC) 


2t 


SI TU SUPIERAS (FIPP BMI) 


31 


CON UM MISMO COftAiOH (Sony Oisois. ASCAP] 


26 


MERUOO MU (Copynght Control) 


25 


SOL DE VERAHO (Coprnght Contiol) 


11 


CORAZON PARTK) (Copyn^t ConiTDl) 


IG 


Ml MAYOR VENGANU (Udasocapi. ASCAP] 


21 


UNA FAN ENAMORADA (EMI Ajiril. ASCAP) 


34 


COSAS DE LA VIDAICAH T STOP n*INI(lll6 OF TOUl 


2 


MT HEART WtU GO ON (Famous ASCAP/Blue Sky 


34 


VOT A PINTAR Ml RATA (De Luna, BMI) 




(BMG Songs, ASCAP) 




Rider Songv BMI) 


B 


VUELVE (Sony Discos. ASCAP] 


17 


EL AGUlU (CopyriglitCoittiol) 









featuring 

OLGA GUILLOT 

en"Es " 
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Hot Latin Tracks . M-- 


THIS 
WEEK 


LAST 
WEEK 


i° 

> o 


WKS ON 
CHART 


COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST 
DATA SYSTEMS' RADIO TRACK SERVICE 98 LATIN MUSIC STATIONS ARE ELEC- 
TRONICALLY MONITORED 6 AM TO 12 MIONK^T. 7 DAYS A WEEK 

ARTIST TITLE 

iMPRINT.'PTOMOTION LABEL PRODUCER ISONGWRITERJ 


Q) 


1 


3 


5 


* ★ * No. 1 ★ ★ * 

ALEJANDRO FERNANDEZ * NO SE OLVIOAR 
!0i.< 01- r:tf.som !«ntt«No. i LESTtrMunjuiNnMaoUMamiiet 


2 


2 


2 


g 


CELINEOION *MYHEAflTWiaGOON 

. A'AFANASIEFFJ HORNER U.HO«WERWJENNINOS) 


CT) 


; 


fi 


9 


JUAN GABRIEL 


ASI FUE 

J GABRIEL (1 GABRIEL) 




4 




4 


LOS TEMERARIOS 


POR QUE TE CONOCI 

A A\GEL AL3A lA ANGEL ALSAj 




5 


13 


6 


UANA 

.vffl LAlriA 


COMO DUELES EN LOS LABIOS 

FHERJL GONZALEZ IFHER) 


6 


3 


1 


6 


RICKY MARTIN 


♦ VUELVE 

R ROSA.K C PORTER (FDE WITA) 


7 


5 


6 


27 


ALEJANDRO FERNANDEZ 


♦ SI TU SUPIERAS 


(3) 


15 


11 


7 


★ * * Greatest Gainer* * * 

MARC ANTHONY SI TE VAS 

"UM A =Lr.A M A'lTKiNV (PFtfiNAS[.E2j 


9 


8 


15 


g 


RICARDO MONTANER 


PARA LLORAR 
RCASSANOIPCAf ■ '.' -.T. r.i n 


(JO) 


16 


16 


20 


ANA GABRIEL 


♦ A PESAR DE TOCJOS 

A G^B^IEl ift GAc^lELl 






14 


9 


ALEJANDRO SANZ 


♦ CORAZON PARTIO 

E AUFFtUENGO M * ARENAS i A SANZ) 


(IT) 


1? 


9 


28 


CRISTIAN 


♦ LO MEJOR DE Ml 

fl PEPEZ ifi PERE2I 


(3D 


20 


It 




ENRIQUE IGLESIAS 


AL DESPERTAR 

R PEREZ-BOTIJA ;E .GLESiAS R MORALES) 


14 


g 


4 


8 


OLGA TANON 


EL FRIO DE TU ADIOS 

0 TANOS I^MONROUZUUI 


15 


12 


8 


4 


GILBERTO SANTA ROSA 


ESA PARTE DE Ml (PERDONA) 

; M LUGO.G SANTA ROSA iON MUNOZI 


16 


11 


7 


9 


INDIA 


« Ml MAYOR VENGANZA 
1 INFARTE (RBARRERA) 


17 


10 


19 




VICTOR MANUELLE 


EL AGUILA 

NOT LISTED tPUBUC DOMAIN) 


18 


i; 


10 


9 


MARCO ANTONIO SOUS 


ME VAS A HACER LLORAR 

M A SOUS A SOUS) 


19 


21 


17 


10 


LOS TIGRES DEL NORTE 


CON QUE OERECHO 

L HtRNANDE/ lOS IXiPES DEL NC«TE (D VIFE) 


(20) 


23 


25 


IE 


ALEJANDRO FERNANDEZ FEAT GLORIA ESTEFAN « EN EL JARDIN 

E ESTEFAN JH SANTANOERi 


91 


13 


30 


3 


SERVANDO Y FLORENTINO 


UNA FAN ENAMORADA 
YMAARl/FO IRMOKTMERI 




24 


21 




LOS TUCANES DE TIJUANA 


HACEMOS BONITA PAREJA 

G TEL X ;M QU1NTER5 LARA) 


23 


18 


12 


15 


LUIS MIGUEL 


CONTIGO lESTAR CONTIGOl 

I M -.1 i ii! ' ;VET7I,S RIERAIBANEZ) 




27 


29 


4 


EROS HAIMEOni FE»T TIN* Timi 

L'[i[. yr.iu ■ ' ■ 


♦ ;,:',rS WIHINKJNC OF TOUl 
1 =MAZZOni,AOOCLIATI| 


25 


25 


33 


3 


CHICHI PERALTA + SON FAMILIA SOL DE VERANO 

LAIMAN i, ^Ln-.IA iC PERALTA.OPERALTAJ 


(26) 


32 




2 


DJ SUGAR KID 

CDT 


MENUDO MIX 

HOT LISTED 1 NOT USTED) 


27 


22 


26 


5 


GRUPO MANIA 


QUE LOCO 

0 SERRANO.B SERRANO IR lO^ZI 




36 




2 


TONY VEGA 


SI TU SUPIERAS 

M.RAMIRE2,I INFANTE in SASTANIJERI 




29 


20 


g 


GISSELLE FEAT SERGIO VARGAS * PEROONAME, OLVIDALO 
RCASMG eCEPEDAlJGABRIELI 




NEW^ 




INTOCABLE 

tU LAI S 


ERES Ml DROGA 

J LAYALAIU MENDOZAI 




39 


40 


15 


LA MAKINA 


NADIE SE MUERE 

OSANTANA 10 SANTAW) 




37 


31 


g 


GRUPO LIMITE 


SENTIMIENTOS 
J.CARRILID (A.VIL1AREAL) 


(D 


NEW^- 


1 


JOSE MANUEL FIGUEROA 


PORT! 

J SEBASTIAN U SEBASIIANI 


® 


38 


32 


16 


BANDA ARKANGEL R-15 


VOY A PINTAR Ml RAYA 

A DE LUNA U NAVARRO) 


35 


26 


23 


7 


DAYANARA 


JERIGONZA 

£ REYES iDATANARA.E RE^ESAI D'LLRDESl 


(D 


40 


38 


5 


BANDA LA COSTENA 


AVIENTAME 

BANDA LA COSTENA IC lEOS) 


37 


31 


24 


13 


DINASTIA NORTENA 


ACABO OE ENTERARME 
J RESRAH2A (M RUIZ) 


CD 


NEW^ 


1 


ANA GABRIEL FEAT VICENTE FERNANDEZ CON UM MISMO C0RA20N 
i- AGABRIELlA.GABRtEU 


39 


35 


28 


22 


GRUPO LIMITE 


HASTA MANANA 

J CARRILLO IFRIVAKCAUPOSI 


(D 


NEW^ 


1 


TIRANOS DEL NORTE 


ME HA LLEGADO EL AMOR 

TIRANOS DEL NORTE (PUBLIC DOMAjNI 



TROPICALSALSA REGIONAL MEXICAN 



19 STATIONS 



1 ALEJANDRO FERNANDEZ 

ir.. NC SE 

2 CELINE DION - 

3 MANA . '"VC 
OUllf--. f. |i - , .M- T- 

4 RICKY MARTIN 

5 RICARDO MONTANER .-, 

6AL£JAN0fi0SAN2AtAiMi 
NA C0RA70N PARTIO 

7 CftlSTIAN ARIOIA^MG 
LO MDOR DE Mi 

8 ALEJANDRO FERNANDEZ 

SON> i" ■ . '. ■ " ' I 

9 ENRIQUE IGLESIAS 

10 EROS RAMA220ni FEAT TINA 
TURNER ■ o-a;. :- 

11 ANA GABRIEL 

12 JUAN GABRIEL ."''Ji < .\*.«/.. 
ASt f UE 

13 LUIS MIGUEL mAiAiiNA 
(■:oNTir,o 

14 K.l}Uim FERUHOCZ FUl 6L0RU 
DTEFAN E^EL 

15 VICTOR MANUELLE SOW 
inscG^SGNT £L AGUILA 



16 STATIONS 



1 MARC ANTHONY Rt*» 

SI TE VAi 

2 OLGA TANON /.taiatina 
El FR C - J Ar lOS 

3 CELINE DION 

4 GILBERTO SANTA ROSA 

■ ■ . . ESA.. 

5 INDIA h" i 

','1 r,-Ay;"'- vr'JGANZA 

6 VICTOR MANUELLE 

7 SERVANDO Y FLORENTINO 

8 ALEJANDRO FERNANDEZ 

9 MANA , 

10 GRUPO MANIA i > 
■ ■ CJLE LCCO 

1 1 TONY VEGA (<mm 

.-I Ti_ SUPIERAS 

12 DJ SUGAR KID CCT 



70 STATIONS 



" r.'i 



13 CHICHI PERALTA -f SON 
FAMILIA .M- SOI DE 

14 GISSELLE FEAT SERGIO VAR- 
GAS - ■ ■ 

15 LA MAKINA . 
NADIL'-i. ■J'L 



1 LOS TEMERARIOS fonovisa 
POR QUE TE CONOCI 

2 LOS TIGRES DEL NORTE 

F. •> ■.■r.,v CON QUE, . 

3 LOS TUCANES DE TIJUANA 
IV . ' •. HACEMOS. 

4 JUAN GABRIEL ARiOLA.BMa 
ASI FUE 

5 MARCO ANTONIO SOUS 
roi.nviSA MFVASA... 

6 INTOCABLE f Ml I ATiN 

7 GRUPO LIMITE ■ ILIGRAU 

I . - -.F-.^if.'lENTOS 

8 BANDA ARKANGEL R-IS 

9 BANDA LA COSTENA 

10 DINASTIA NORTENA 

11 GRUPO LIMITE ■ / ' 

12 TIRANOS DEL NORTE ■.< 

13 LOS ANGELES A2ULES 

14 BOBBY PULIDO 

15 ANA GABRIEL 



Tore tlian 20 we«u n 



1 Kirtau n Budienc* turn 1M cmwu^ 
I ^ ivceiiT 4 twilM, MR It I ngMen 
inliirclieE] in audlancc we, Bk iiccdM I- 
attrf , 6 Mtki e 19W BinnaPdfiPl <:. 




ftl 



EYES Records inc. Ji^j^ft* 

CD'S - CASSETTES - DVD S & MUSICAL VIDEOS 

140 N.W. 22 Avenue, Miami, Florida 33125 • Tel.: (305) 541-6686 / Fax: (305) 642-2785 
E-MAIL reyesrecords@worldnet.att.net 

TODO EN MUSICA • EVERYTHING YOU NEED IN MUSIC • FULLY COMPUTERIZED 

MAJOR CREDIT CARDS ACCEPTED 
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NOTAS 

(Continued from page W 
Tropico. 

North America roundup I: 

Fernando Ramos has been named 
executive VP of Tropix/Sony, effective 
Sunday (15). He formerly was GM of 
Casa De Los Tapes. 

The Recording Industry Assn. of 
America (RIAA) has certified its first 
Spanish title this year, as Alejandro 
F^m^dez's "Me Estoy Enamorando" 
(Sony Discos/Sony) earns the honor The 
hit album is Fernandez's first gold disc. 

Rhino has just dropped the first two 
volumes of "Billboard Hot Latin Hits: 
The '80s." The pair of compendiimis of 
Latino hits that appeared on the Hot 
Latin Tracks chart leads off a series of 
future compilations based on the chart. 

Paul Simon's musical "The Cape- 
man" is slated to close March 28 after a 
two-month run on Broadway. Dream- 
Works is scheduled to drop a cast 
recording June 16. 

Montreal-based compilation indie 
Madacy Entertainment Group has 
launched a new stateside imprint, Mada- 
cy Latino. A subsidiary label of Madacy 
Latino called Tierra Del Sol also has 
been established. In addition, Madacy 
has opened Madacy Entertainment 
Mexico, which has signed three artists. 

HeINEKEN'S SIX-PACK: An 
impressi\'e array of Brazilian and non- 
Brazilian talent is booked to perform a 
series of sham during the sixth edition 



of Brazil's Heineken Oncerts, slated to 
take place April 1-4 in Sao Paulo, Rio de 
Janeiro, Oiritiba, and Porto Alegre. 

Scheduled to play April 1 in Rio and 
April 3 in Sao FSulo are Os Paralamas 
Do Sucesso, Fernanda Abreu. Gabriel 
0 Pensador, Cidade Negra, and Lulu 
Santos. 

Slated to appear April 2 in Rio and 
April 4 in Sao Paulo are Titas, Amaldo 
Antunes, Rita Lee, O Rap pa. Planet 
Hemp, and Daniela Mercuiy. 

The MC of those four shows will be 
producer/bassist Liminha. 

Set to perform April 1 in Sao Paulo, 
April 2 in Pbrto Alegre, and April 3 in 
Curitiba are Ali Farka Tour^, Ray 
Lema, and Angelique Kicyo. The JAC 
of those concerts will be Jorge Bei\jor. 

Booked to play April 1 in Porto Ale- 
gre, April 2 in Sio Paulo, and April 4 in 
Curitiba are Na^ao Zumbi, Vinfcius 
Cantuaria, Melvin Gibbs, Andres 
Levin, DJ Spooky, and Cassia Eller. 
Producer/artist Arto Lindsay is slated 
to host these sets. 

BraSIL NOTAS: Brazilian luminary 
Milton Nascimento, whose "Nasci- 
mento" recently won a Grammy in the 
World Music catcgorj; said in a Feb. 26 
press conference in Sah'ador, Brazil, that 
his triumphant disc emploj'ed "sounds 
that I used to hear in my childhood in 
the countryside of Minas (Serais." Nasci- 
mento added that he wanted his disc "to 
rescue the folkloric celebrations of 




A Princely Celebration. Numerous 
singing stars recently attended the 
50th birthday bash of BMG recording 
artist Jose Jos6, who also was cele- 
brating his 35th anniversary as a song 
stylist known as the "Prince of Song." 
Pictured during a spontaneous perfor- 
mance, from left, are Jose Jos6; Celia 
Cruz; Margarita Ortiz, Jos6 Josh's 
mother: Olga Gulllot; Juan Gabriel; 
and Marco Antonio Muriiz. 

Minas Gerais." Nascimento said he 
already has some melodies in mind for 
his next Warner album, due late this 
year. 

The schools Mangueira and Beya-Flor 
tied for the best escola do samba C'samba 
school") in a juried contest that took 
place Feb. 25 in Rio de Janeiro. BMG's 
composer giant Chico Buarque de Hol- 
landa was honored the same day by the 
Samba Assn. On hand for the tribute 
n^re Gilberto Gil, Nana Caymmi, Zizi 
Possi, and Edu Lobo. 

While his excursion to Rio de Janeiro 
was a bit problematic, U2'8 front man, 
Bono, still found time to take part in the 
rehearsals of Rio's highly regarded 
samba school Salgueiro. After taking in 
the musical \'ibes. Bono somehow found 
his way to the percussion section, where 
he enthusiastically played onstage with 
the ensemble. 

Warner Brasil icon Gil, who has just 
dropped a live album, "Quanta Gente 
Veio Ver," is slated to perform four 
shows in Senegal in June, after which 
he'll embark on his annual tour of 
Europe. Meantime, Gil's labelmate Titas 
continues to etyoy brisk sales of its 1997 
"Titas Aciistico" album, which has sold 
1.5 million units. 

Argentina's concert slate: 

Rock & Pop International, the Argen- 
tine concert company headed by promi- 
nent promoter Daniel Grinbank, has 
unveiled a strong concert schedule for 
the next several months. Acts booked to 
perform in Buenos Aires include Oasis 
and BMG's Juana La Loca, who will 
play in March at Luna Park; the 
Rolling Stones, who will perform in 
late March and early April at River 
Plate Stadium; and Pantera and Julio 
Iglesias, who will play in May at stadi- 
ums to be announced. 

Grinbank has announced that the 
Stones' first two shows will be March 
29-30. Opening for the band will be 
Meredith Brooks, Pol^'Gram's Viejas 
Locas, and DSN'S Las Ptiotas. In 1995 
the Stones sold out five shows at the 
60,000-seat River Plate. 

Other acts expected to be brought to 
Buenos Aires by Grinbank in '98 are 
Aerosmith, Megadeth, and Metallica. 

Meantime, promoter Edgardo Mori, 
president of Ake Music, also has 
announced a solid concert Uneup with 
Buenos Aires shows by David Byrne 
(March 27); Coolio and Poljilram Mex- 
ico's Control Machete (April 4); and Bo 
Diddley and blues pianist Johnnie 
Johnson (April 24-25). 

Roberto Costa, a former manager 
with Rock & Pop, enters the concert 
arena with a March 22 show by George 



Benson. The concert is slated for 
Buenos Aires' Gran Rex Theater 

Chart notes, RADia Fbrthe fifth 
consecuth'e issue, Alejandro Fem^- 
dez owns two songs in the top 10 of Hot 
l>atin Tracks, including "No S^ Ohidar" 
(Sony Disco.s/Sony), now resting atop 
the chart for the second issue in a row. 

"No S^ Olvidar" also hits No. 1 for the 
first time on the pop genre chart. Also, 
Fernandez has three songs in the top 20 
of Hot Latin Tracks as "En El Jardin," 
his duet with Gloria Estefan, moves 23- 
20 with a bullet 

Los Temerarios' "Por Que 1^ Con- 
ocf (Fonoi'isa) tops the regional Mexi- 
can chart for a second week. 

Salsa idol Marc Anthony scores his 
second tropical/salsa chart-topper in the 
past three months with "Si Te Vas" 
(RMM). 

"Cosas De La Vida," the duet by Eros 
Ramazzotti and Tina Turner, ratchets 
up 27-24 with a bullet. ThLs Ls Turner's 
fuTst entry on Hot Latin Tracks. 

Chart notes, retail: in its 24th 
week on the Billboard Latin 50 chart, 
the eponymous debut of Buena Vista 
Social Club (World Circuit/None- 
such/AG) finally scales the chart, which 



is unpublished this issue. Sales of the 
Grammy-winning disc spearheaded by 
Ry Cooder rose 10% to 7,000 units. The 
album remains No. 1 on the tropical/ 
salsa genre chart for the third issue in a 
row. "Buena Vista Social Club" is the 
first chart-topper without a song 
entered on Hot Latin Tracks. 

Ricky Martin's "Viielve" (Sony Dis- 
cos/Sony) slid for the third issue run- 
ning, but sales were down only 7% to 
6,700 pieces. The album remains the No. 
1 title on the pop chart for the fourth 
straight issue. 

Perched on the top rung of the region- 
al Mexican chart for the fifth successh^e 
issue is "Como Te Recuerdo" (Fonmisa) 
by Los Temerarios. 

Making a giant chart leap this issue 
from 50 to 29 is El Morro's "Prefiero 
Futbol" (Fonovisa), a femida-style disc 
by a Mexico City DJ; the title track is a 
plajful cut about .soccer that is laj-ered 
over Control Machete's rap hit "Com- 
prendes M^ndez." 

Ch'erall sales of titles on the Billboard 
Latin 50 vxre 94,500 units, up slightly 
from the 93,500 pieces mo\^d last is,sue. 

Assistance iiiprefxtring this colwim ivas 
provided by Marcelo FemdaxUz Bitar 
and Enorr Pttkwo. 
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/Distribuidora Latina con Toda Close de Musical 



Nuevos Lanzamlentos 
Y ademas el catalogo 
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Musica Latina 

» Discos Compactos ~ 

• Videos Laser 

• VHS & DVDS 
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Top New Age Albums . 


s 

i 


s 
§ 


1 WKS Of* 

[chart 


ConpiM from a national sampta of rotall store and rack salas 
repflrts collectad. compilw], and provided try soijnasc^s 
TITLE lllllll 

IMPRINT & NUMBER/DISTRIBUTING LABCL ARTIST 


1 


1 


17 


* * No. 1 * * 

PAINT THE SKY WITH STARS — THE BEST OF ENYA ENYA 

REPftiet leBJ^'AAR'.ES BROS 7 /.'Pt-s rjD : 


2 


2 


18 


TRIBUTE 

VIRGIN 44981 


YANNI 


3 


3 


6 


GRAND PASSION 

GTSP 539804 


JOHN TESH 


CD 


4 


2 


INSTRUMENTAL MOODS 

VIRGIN 45397 


VARIOUS ARTISTS 


5 


5 


58 


PICTURE THIS* 

WINDHAM MILL 1:211 


JIM BRICKMAN 


6 


6 


28 


DEVOTIONt THE BEST OF YANNI 

PRIVATE VUS C e?: 53'WINDHAM HILL 


YANNI 


CD 


8 


4 


THE CELTIC BOOK OF DAYS 

V/INDHAM HILL i:24G [JB 


DAVID ARKENSTONE 


CD 


7 


6 


SOUNDS OF WOOD t STEEL 

Wr.DHAM HILL 1 ; 290 


VARIOUS ARTISTS 


9 


9 


47 


IN THE MIRROR* 


YANNI 


05) 


15 


2 


SOUND OF WIND DRIVEN RAIN 


WILL ACKERMAN 


OD 


12 


45 


PORT OF MYSTERY 

WINDHAM HILL 1:241 


YANNI 


12 


13 


16 


CONVERSATIONS WITH GOD . A WINDHAM HILL COLLECTION 

WINDHAM HILL 11304 


VARIOUS ARTISTS 


13 


10 


53 


AVALON 

GTSP 537112 


JOHN TESH 


14 


14 


21 


SONGS WITHOUT WORDS . A WINDHAM HILL COLLECTION 

WINDHAM HILL 11212 


VARIOUS ARTISTS 


IS 


II 


30 


NIGHTBIRD 

BMG SPECIAL PRODUCTS 44579 


YANNI 


16 


16 


97 


SONGS FROM A SECRET GARDEN 

PHILIPS 528230 


SECRET GARDEN 


17 


18 


23 


THE GIFT* 

WINDHAM HILL 11242 


JIM BRICKMAN 


18 


20 


2 


MUSIC FOR AIRPORTS 

POINT MUSIC 536847 


BANG ON A CAN 


(W 


22 


4 


DAUGHTERS OF THE CELTIC MOON 

WINDHAM HkL 1 1293 


LISA LYNNE 


20 


17 


47 


WHITE STONES 


SECRET GARDEN 


21 


21 


28 


ONCE IN A BLUE UNIVERSE 

HIGHER OCTAVE 4453aVIRGlN 


CRAIG CHAQUICO 


22 


19 


3 


BEST OF VOLUME ONE 

WINDHAM HILL 1 1245 


RAY LYNCH 


23 


23 


77 


LINUS I LUCY . THE MUSIC OF VINCE GUARALDI * 

DANCING CAT 1 1 ie4,WINDHAM HILL 


GEORGE WINSTON 


(3D 


RE-ENI»< 


APURIMAC lll-NATURE SPIRIT PRIDE 

HIGHER OCTAVE 4463aVIRGlN 


CUSCO 


25 


24 


25 


ORACLE 

WINDHAM HILL 11196 


MICHAEL HEDGES 



O AJbuim wm m« 0utest MtB& gains ItMs week • Rko^Vv \nOuftrt Awi. O Amenu tRlAAl cvrti^tcn toe vm 500,000 urMh 
A RIM certifKatton tof mm of 1 milkm units wrth MCh Mdthcnai miiKx> irdKJWd tj/ a nunwrai Mowing tm tyntxH. For DcnM Mtv 
*W oouWe BlBuma « running nme met enxvK Two hours, me RiAA froiUDiies sfupfinrts Dy «^ numtwr c* discs antW taow AH 
mum% 9i»i\»t^ on c«u«te and CD 'As^ottli indiulM vinyl ivalUUa.BI inOcatos past »n<t pmnni HNlsMten MtM C J99S. Slll- 
UMitVBPI QyniTXinicaDorit aoo SounoScan, mc. 
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For discount airfare on American Airlines to Miami. 

Call: Pepp Travel at 1-800-877-9770 
Please Identify yourself as a Billboard Latin Music 
Conference attendee to receive discount 



SUNDAY OPENING NIGHT Party & Showcases 
sponsored by: People en Espatiol 






MONDAY NIGHT Cocktail Party ©Starfish Restaurant • 
sponsored by Compose Tropico & Johnnie Walker com pose 

Showcases at ONYX nightclub 

Billboard's Annual Latin Music Awards Banquet 
@ Club Tropigala, Fountainbleu Hilton 

Special Award Presentations of Billboard's 
Lifetime Achievement Award ■ Ralph Mercado 
Hall of Fame • Vicente Fernandez 
Spirit of Hope - Willy Chirino 



BLAC 



\CRlABE 



ABEL ^ 



A C> E O 12 ' 



The Biscayne Bay Marriott, 1633 North Bayshore Drive. Miami. F1. 33132. 
For reservations: 1-800-228-9290 or (305) 671-2601 
Discounted Room Rate $115.00 single or double 
Identify yourself as a Latin Music Conference attendee. 
RESERVATIONS MUST BE MADE BY MARCH 20TH. 

Michele 1 Quisley, Spedal Events Director 
(212) 536-5002 ph. • (212) 536-1400 fax 
For resistration bag inserts: Phyllis Demo (212)536-5299 




Cuttins Edse Panel Discussions induding: 
■ Benefits of being a SoundScan reporter 

• The shortage of executive staff in the Latino market 

- Producers discuss trends in spanish-language albums 

• Promoters examine Latino music shows in the U.S. 

SCHEDULED PERFORMERS: Ley Alejandro. Ehris Crespo, 

Fiel a la Vega, Patricia Loaiza ,MDO, Lisette Melendez, Leo Vanelli 




ISSUE DATE: 4/11 AD DEADLINE: 3/17 
For acivertisins infonnation and rates, please contact 
Marda Olival at (305)864-7578 or 
Daisy Ducret at (213)782-6250 

Please fill out forni and mall with payment to: Mlboard latin Husk Conference. Attn: Hidiele Quigley. 1515 Broadway. 14th Floor. NY, NY 10036 or FAX to (212) 536-1400. 
CoatlrmationlettenwIttbesentwttMnlOdiysolreceIpL TNsfomnutybedup/ksted Please type or print deartu Make payment to B^)oard Magazkie. 
□ $399.00 Pre-Reslstratlon - Payment must be received by March 20t>i • □ $449.00 Full Resistration - After Mardi 20th and Wali(-Up Registration 

Last Name 




First Name 
Company:_ 
Phone 



Address:. 



.aty: 



.State: 



.ap:. 



Fax: 




I'm Paying By: 
Credit Card # 



ClChedc 



□visa/MC GAmex 



□Money Order 



. Expiration Date: 



Cardholder's Signature: 



(aedit cards are not valid wWioiit signatiR and ex^ration date.) 
Cancellatioii Po^ All cancellations must t)e submitted in wiWns- Refunds will lie Issued atter ttieconletence. 
CanceMians received l>etween Marcti 1st and March 20tii will be subject to a $175.00 canceHation fee. No refund will be Issued for cancellations received after Mardi 20tii. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORES AND RACK 

SALES REPORTS COLLECTED. COMPILED, AND PROVIDED BY ^QUp^jQ^QfjII 

ARTIST lllllll Tl'^l-E 

IMPRINT & MUMBERWSTRIBUTING iMH " 


1 


1 


28 


* * * No. 1 ★ * ★ 

DIANA KRAU. impulsei 2^'Gpp||Q ii»tm^»o. i 

LOVE SCENES 


2 


2 


17 


HARRY CONNICK, JR. COLUMBIA &B787 

TO SEF you 


3 


3 


104 


DIANA KRALL 

IUPLLSl - R" m ALL FOR YOU (A DEDICATION TO THE NAT KING COLE TRIO! 


4 


4 


16 


SOUNDTRACK 

MALPASO 1 - .■.^R'M'^ BROS MIDNIGHT IN THE GARDEN OF GOOD AND EVtL 


5 


5 


23 


D£AR ELLA 


6 


6 


2 


MARC JOHNSON verve S392» 

THE SOUND OF SUMMER RUNNir4G 


7 


7 


54 


CHARLIE HADEN t PAT METHENY 

VERVE 537130 BEYOND THE MISSOURI SKY (SHORT STORIESI 


CD 


9 


78 


ROYAL CROWN REVUE WARNER BROS 46125 

MUGZY-S MOVE 


9 


1 


2 


ERIC REED IMPULSE' ?A4^RP 
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by Steve Gmybow 

Sound of AMERICANA: Although Marc Johnson's 
"The Sound Of Summer Running" takes its title from a 
classic short story by Ray Bradbury, the bassist/com- 
poser says the story has little to do with his Verve 
Records debut. But he allows that the Bradbury tale, 
about a boy in rural America during the late 1920s, is 
"kind of sweet and nostalgic." 

Like recent releases by Pat Metheny, Charlie Haden, 
and Bill Frisell, "Summer Running" has a rural, Mid- 
western sound that coiyures up terms like "pastoral" and 
"Americana." And like the Bradbury tale, it is indeed 
kind of sweet and nostalgic, evoking visions of a roman- 
tic, expansive American heartland only glanced at 
through airplane windows by city folk such as myself 
According to the Nebraska-born Johnson, the project 
wasn't necessarily conceived as such. 

"What came first was the idea to work with these 
musicians [guitarists Metheny and Frisell and drummer 
Joey Baron]," Johnson says. "A few months prior to the 
session, I started to focus on the project's direction more 
intensely. When 1 thought about a common meeting 
ground and started to write music, things just kind of 
emerged with, for lack of a better word, some kind of 
heartland or Americana influence. 1 w^asn't aware of the 
influences until after the music was written." 

Johnson recalls Gary Burton's late-'60s album 
"Duster" (RCA, reissued by Koch Jazz) as being one of 
the first jazz releases to incorporate a sound that has 
come to be known as "Americana." "Gary Burton was 
going in this direction, borrowing elements of folk mu- 
sic," Johnson says. "Larry Coryell was in his band, and 
they were sort of bridging the worlds of folk music and 
traditional jazz, looking for new contexts in which to 
improvise." He also credits Metheny and his bandmate 
Lyie Mays for their contribution to the heartland influ- 
ence in jazz. 

Metheny, a Missouri native, also recognized something 
famihar in Burton's late-'60s music. "There was a kind of 



logic to his lines that fit well with the times . . . and res- 
onated with the landscape that I Uved in," says Metheny. 
"I al.so loTOd the freedom that [Burton] felt to draw from 
all the music that he loved . . . from Ravel to Nashville to 
blues forms. In my case, having grown up in a rural envi- 
ronment, it was natural for me to draw from the inspira- 
tion that that particular situation offered. I found the 
landscape itself to be quite inspiring, especially the open 
spaces of the fields that surrounded my town." 

Charlie Haden, whose album of heartland-influenced 
duets with Metheny was awarded a Grammy for jazz 
instrumental performance, continues to draw inspiration 
from his Midwestern upbringing. "Seeing my grandfa- 
ther resting his fiddle on his chest, rather than under his 
chin . . . singing on the radio with my family every day 
until I was 15 ... it all left an impression. Songs I sang — 
'Amazing Grace,' 'Will The Circle Be Unbroken' — are the 
music of America." 

Haden recalls playing folk songs in his bass solo on 
Omette Coleman's "RambUng" and points to his con- 
tributions on Metheny's "80/81" album as being reflec- 
tive of his roots. "I'm glad that people are thinking in 
terms of the rich heritage of music that comes from this 
country," says Haden. "It is beyond category." 

AnD: a noted pianist and host of NPR's "Piano Jazz," 
Marian McPartland celebrates her 80th birthday Sat- 
urday (21) at Town Hall in New York. Dr. Billy Taylor 
hosts the show; guests include Joe Williams, Kenny 
Burrell, and Christian McBride. Concord Records will 
present McPartland with an award to commemorate her 
upcoming 50th album for the label. The show is a fund- 
raiser for "Piano Jazz." If you can't make it, listen to it on 
WBGO New York (www.wbgo.org) . . . Jazz at Lincoln 
Center presents "In Progress: The Marsalis File," an 
evening of artistic director Wynton Marsalis' big-band 
compositions, March 19 and 21. Marsalis hosts the Jazz 
for Young People concert "What Is Cool?" March 28. 

Look for contemporary keyboard player Keiko Mat- 
sui's TV special "Light Above The Trees" to air on pub- 
lic stations throughout the spring . . . Northwest Airlines 
is now the official airline of the Blue Note in New York; 
a "Live At The Blue Note" audio channel will air on 
Northwest flights . . . Arturo Sandoval plays at the 
Academy Awards March 23 for his second consecutive 
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doing what he's doing in the land of Gen- 
eration X!" 

As a whole, "Howlin* At The 
Moon" "seems to have more of a def- 
inite direction," Bush adds, and Bev 
Paul, Sugar Hill's director of sales 
and marketing, agrees. 

"It's a very much in Sam's style of 
covering a lot of musical territory 
and putting his style on it," says 
Paul, adding that while "Glamour & 
Grits" was slightly "tentative," 
"Howlin' At The Moon" is "clearly 
moving full blast." Consequently, 
Sugar Hill is putting together a 
"more focused" marketing campaign 
behind the new album. 

" 'Glamour & Grits' was Sam's 
first solo album in over 10 years," 
notes Paul. "He'd just left Emmy- 
lou's band and was starting anew on 
his own, so there was a lot to deal 
with. But this time he's definitely 
poised to strike." 

To help launch "Howlin' At The 
Moon," Sugar Hill is joining in the 
Sam Bush Day festivities March 28 
in the artist's hometown of Bowling 
Green, Ky. Since the celebration pre- 
cedes the album's release, $2 "Bush 
Bucks" bounce-back coupons will be 
issued, to be redeemed at local 
record retailers when the record is 
released. The coupons will also be 



distributed during the huge April 
23-26 MerleFest in Wilkesboro, 
N.C., where Bush will perform with 
the Sam Bush Band, which now 
includes former New Grass Revival 
mate John Cowan and ex-Nash Ram- 
blers Randall and Larry Atamanuik. 

The self-managed, Class Act 
Entertainment-booked Bush, who 
toured last summer as a member of 
LyIe Lovett's band, is now gearing 
up for more roadwork on his own 
this year, with major dates so far 
scheduled including the Telluride 
(Colo.) Bluegrass Festival June 19- 
20 and Winterhawk Festival July 18 
in Hillsdale, N.Y. Meanwhile, Sugar 
Hill is exploiting Bush's love for 
baseball by getting "Take Me Out To 
The Ball Game" played during Oak- 
land A's games while the album title 
and the label's 800 number flash on 
the scoreboard. 

Print advertising from April 
through July targets Musician, No 
Depression, Dirty Linen, Bluegrass 
Unlimited, Bluegrass Now, New- 
Country, and Acoustic Music, 
according to Paul, who also looks for 
Bush to maintain his TV ties with 
"Late Show With David Letterman" 
and "Late Night With Conan 
O'Brien" (New Grass Revival reunit- 
ed on O'Brien's show to back up 



Garth Brooks). "We'll also service to 
coffeehouses and Internet cafe 
places, since our audience is very 
computer savvy," she says. 

Bush played at the Gavin radio 
convention, held in February in San 
Diego, according to Paul, who notes 
that "a heavy teaser campaign" 
there resulted in heavy attention for 
one of the album's tracks, "Face 
Tomorrow." But Gavin attendee Fel- 
ton Pruitt, who hosts the syndicated 
weekly roots/triple-A/bluegrass 
show "Fat Music" (an outgrowth of 
the now-defunct KFAT Freedom, 
Calif.), is especially partial to the 
Huskey-related cuts. 

" 'Song For Roy' really blew me 
away!" says Pruitt, an ardent fan of 
Bush since early New Grass Revival. 
"I think it's one of the finest things 
he's ever written. It's straight from 
the heart and just grabs you, and I 
think the industry will stand up and 
say that finally there's a real true 
song from the soul that's not a for- 
mula song." 

Pruitt, who offered "a little pirate 
radio station-type promotion" for 
"Howlin' At The Moon" at Gavin, is 
now running a 60-second spot for the 
album. "It's one of our most request- 
ed commercials," he says, "and we 
just can't wait for the record." 
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by Bradley Bambarger 

Spreading the news: Although they are often the 
butt of reproach, record labels both large and small have 
generally put their money where their mouths are when 
it comes to investing in future generations of composers; 
it is often others — radio prc^rammers. for example — who 
let us down by underestimating the intelligence, curiosi- 
ty, and attention span of the classical 
music audience. At the eventful Assn. 
of Music Personnel in Public Radio 
Conference last month in Los Ange- 
les, at least a couple of panel discus- 
sions centered on the future vitaUty 
of classical radio. One, "Should Clas- 
sical Stations Go 'Light' To Survive," 
was examined in Keeping Score last 
issue. Another session, "How To 
Make New Music 'Work' On Public 
Radio," featured some key champions 
of the new in classical music. 

One such eloquent proponent was Mark Swed, classi- 
cal-music critic for the Los Angeles Times, who fondly 
recalled his passion for new music being fostered by L.A's 
Pacifica network affiliate in the late '60s and early '70s and 
lamented the lack of such sounds on current LA. airwaves 
to do the same for young listeners today. Swed said the 
health of classical music demands that the n)edia treat new 
music as "news," as it was in the days of Beethoven. He 
added that his paper gets far more positive response when 
it profiles a new composer than when it covers yet anoth- 
er performer who specializes in mainstream repertoire. 
Pointing to past standing-room-only crowds at Stock- 
hausen operas and sold-out Elliott Carter concerts, Swed 
also defended the contributions of such composers against 
attacks by the likes of cellist Julian Lloyd Webber, who 
recently espoused the popular line that the challenging 
ways of these composere damaged contemporary music in 
the ears of the greater public. 

Another supporter of new music on the panel was Frank 
Oteri, radio promotion director with the New York firm of 
Jay K. Hoffman & Associates. He did more than speak, 
though; he distributed a Ust of "100 Reasons To Play This 
Century's Music." Oteri's astutely compiled n^ter details 
100 pieces of radio-ready 20th centurj' music in idioms from 
neoclassicism and seriaUsm to minimalism and beyond. The 
hst covers composers from every decade and from all over 
the world, although there is an emphasis on those neglect- 
ed, living, and American. The recordings come in various 
lengths (though most are about 15 minutes long), and all 
the label information is provided. With a concern for vari- 
et>' and immediacy, Oteri has presented programmers with 
the most engaging face of contemporary music. 

"It's not a list of the 100 greatest works of 20th-century 
music, and it's not even a list of my fawrite 20th-centur>' 
pieces," Oteri tells Keeping Score. "The idea was getting 
programmers thinking about playing contemporarj' music, 
using the list as a starting point. There are no stylistic axes 



to grind on it — ^there's even film music on there and a Duke 
Ellington piece. Any of this music is stuff you could play 
for people without pulling too many molars. But it is all 
music that clearly sounds like it comes from this century. 
I wanted to offer an alternative to the same old thing that 
gets pla.wd on the radio all day, every day. 

"Don't get me wrong, I love Mozart, and I love him more 
all the time," Oteri adds, "but it wasn't Mozart that turned 
me on to classical music to begin with — it was early Philip 
Glass, Steve Reich, Terry Riley. And just as it was for 
me, I think contemporary music is a better starting point 
for a lot of people than the old dead white guj^. I thirJt it's 
often easier — especially for young people — to connect to 
the music of your time. Really, a lot of 20th-century music, 
whether it's discordant or ambient, has as much in comnrron 
with what's going on in pop today as it does mainstream 
classical music. It sounds closer to what people know. And 
maybe by getting a Ustener excited about a living compos- 
er, you can pave his or her way back to Bach and 
Beethoven. That could be the answer to cultivating anoth- 
er generation of classical music listeners." 

Oteri saj's he's had interest in his 20th-century music list 
from such stations as WQED Pittsburgh, WNED Buffalo, 
N.Y., WABE Atlanta, and WOSU Columbus, Ohio, although 
he adds, "Well have to wait and see the program guides. 
But I do think people are startit^ to warm up to the idea. 
Look at the Grammys: John Adams' 'El Dorado' and 'Har- 
monium' won; so did Yo-Yo Ma's 'Premieres' disc." Oteri 
encourages programmers or anybody else who's interested 
in a copy of his list to E-mail him at FrankYork(& aol.com. 

After all, he says, "we only 
have two mom yewrs before 
the music of the 20th centu- 
ry becomes the 'old' stuff." 

At an AIRPORT NEAR 

YOU: Taking a cue from the 
"furniture music" concepts 
of Erik Satie and the chance 
operations pioneered by 
John Cage, pop provocateur 
Brian Eno virtually invented "ambient" music in 1978 with 
the album "Music For Airports." Now the edgy New York 
troupe Bang On A Can has enlivened Eno's synthesized 
inventions with conventional instruments on a Point Music 
disc, released Fleb. 24. Arranged by Bang On A Can lead- 
ers/compasers Michael Gordon, David Lang, and Julia 
Wolfe and Bang On A Can All-Stars band member Evan 
Ziporyn, the waves of sound on "Music For Airports" undu- 
late with an appeal far beyond "avant-garde Muzak" (as 
the work was ti^;ged two decades ago). 

Now whether such evanescent tones make for a com- 
pelling live experience is debatable, but the public has an 
opportunity to hear for itself as the Bang On A Can All- 
Stars take "Music For Airports" on tour. The group — clari- 
netist Ziporyn. cellist Maya Beiser, bassist Robert Black, 
pianist Lisa Moore, percussionist Ste\'en Schick, and gui- 
tarist Mark Stewart — debuted the piece to a capacity 
crowd March 7 at New York's Alice Tully Hall and is sched- 
uled to play March 28 in Richmond, Va., at the Virginia 
Museum of Fine Arts. The tour continues April 1 in Min- 
neapolis, April 2 in Chicago. April 3 in Raleigh, N.C.. April 
4 in Nashville, and April 16 in Louisville, l^:, with the trek 
winding up April 17 at the University of Penn.sy Ivan la's 
Annenburg Center in Philadelphia. A fall tour of the Mid- 
west and West Coast is being planned. 




BANG ON A CAN ALL-STARS 



COMMENTARY 

(Continued fi-om page 6} 
will grow. Although the majority of 
titles released on DVD to date have 
been motion pictures — with music 
videos and concert programs account- 
ing for about 10''.?^ of all DVD tides— this 
will change as demand for different 
tjT^es of titles increases. 

On the music video front, titles from 
best-selling artists such as Fleetwood 
Mac, Oasi.^, Eric Clapton, Madonna, 
Celine Dion, Tony Bennett, Michael 
Jackson. Billy Joel, Michael Flatiey/ 
Lord Of The Dance, and the Three 
Tenors are already driving consumers 
into stores. This varied list of available 
music video pi-ograms provides titles of 
interest in all music genres, including 



pop, rock, country, and classical. Fur- 
thermore, the DVD Video Group 
expects music \'ideo prt^^ams to rep- 
re.sent 20% of the entire DVD market 
in the future, offering vast potential for 
music retailers. 

What are the benefits to consumers? 
The format's multichannel audio capa- 
bilities bring digital sound to both .short- 
form and long-form programs, making 
music and vocals sound better than ever, 
while the superior video brings a picture 
clarity previimsly unknown in the music 
video industry, which in the past has 
largely Iteen dei>endent on VHS. 

Concert performances recorded on 
DVD also offer viewers a feature that 



will never be available on VHS — the 
possibility of .*telecting different camera 
angles in order to experience the con- 
certs from different perspectives. With 
this multiple-camera-angle option, con- 
sumers can become more actively 
involved in their favorite music video 
releases. 

The arrival of DVD marks an im|wjr- 
tant opportunity for music retailers to 
offer consumers something they never 
experienced from either VHS or 
laserdiscs — unsurpassed digital audio 
and video quality. Just as consumers 
have come to axpect digital sound from 
CDs, they will soon expect the digital 
picture quality of DVD V'ideo as well. 
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Sony Music celebrated its 17 Grammy wins at a post- 
ceremony party with executives and artists at New York's 
Hammerstein Ballroom. Shown at the festivities, from left, 
are Wyclef Jean; Sean "Puffy" Combs; Don lenner, 
chairman of Columbia Records Group; Will Smith; Thomas 
D. Mottola, president/coo of Sony Music Entertainment; 
Jennifer Lopez; Kenneth "Babyface" Edmonds; Tracey 
Edmonds, president of Yab Yum Entertainment; Michele 
Anthony, executive VP of Sony Music Entertainment; and 
Tony Bennett. Shown seated is actress Jada Pinkett Smith. 



New York's China Club played host to the EMI Music 
Group post-Grammy festivities. Shown enjoying the party, 
from left, are Maria Gersh; her husband, Gary Gersh, 
presidenl/CEO of Capitol Records: artist Meredith Brooks: 
and Jim Fifield, presidentyCEO of EMI Music Worldwide. 



Grammy After-Parties Abound 
With Industry Insiders 

Every year, the star-studded post-ceremony festivities generated by the 
Grammy Awards become, for a night, the place to see and be seen for music 
industry insiders. Executives and artists gathered at venues throughout 
the city, ranging from the Barneys New Yorit retail clothing store to the 
New Yorii Kacquet and Tennis Club, to celebrate and congratulate. 
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Shown enjoying the PolyGram bash at 
New York's Racquet and Tennis Club, 
from left, are George Jackson, presi- 
denyCEO of Motown Records, and 
artists Diana Ross and Stevie Wonder. 



Erykah Badu is congratulated on her 
Grammy win at the Universal Music 
Group post-Grammy party at the Four 
Seasons. Shown, from left, are Ron 
Meyer. president/COO of Universal 
Studios: Michael Horlon. VP of 
promotion at Universal Records: Mel 
Lewinter. vice chairman/COO at 
Universal Music Group: Zach Horowitz 
. president of Universal Music Group; 
Kedar Massenburg, president/CEO of 
Kedar Entertainment and senior VP of 
Universal Records; Badu: Doug 
Morris, Chairman/CEO of Universal 
Music Group; Jean Riggins, president 
of black music. Universal Records; 
and Kojo Bentil. VP/GM of Kedar 
Entertainment. 



Sarah liilcLachlan celebrated her two Grammy Awards at 
BMG Entertainment's post-awards party at Barneys New 
York. Shown at the party, from left, are Ashwin Sood. 
McLachlan's husband and drummer: Strauss Zelnick, 
president/CEO of BMG Entertainment North America: Mi- 
chael Domemann, chairman/CEO of BMG Entertainment: 
McLachlan; and Rudi Gassner, president/CEO of BMG 
Entertainment International. 




Warner Music Group's post-Grammy bash took place at 
Rose's Place in New York, aka Roseland. Shovm, from left, 
are Ahmet Ertegun, co-chairman/co-CEO of the Atlantic 
Group; John Sykes, president of VH1 ; Atlantic artist Jewel; 
Val Azzoli. Atlantic Group co-chaimian/co-CEO; Atlantic 
artist Linda Eder; Ron Shapiro, executive VP/GM of Atlantic 
Records: Jewel's manager Nedra Carroll; and Frank 
Wildhorn, creative director of Atlantic Theatre. 
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ASCAP Expands Marketing Efforts 

Members Get New Benefits; Users Are ^Partners' 



BY IRV LICHTMAN 




NEW YORK— When ASCAP makes 
its presence known at this month's 
South by Southwest music confer- 
ence in Austin, Texas, it will be tout- 
ing the introduction of what it con- 
siders a significant element in its 
new "member marketing" program 
and its "partner- 
ship" with users 
who license its 
vast catalog. 

To a new um- 
brella division 
known as ASCAP 
Marketing, that 
element is a piece 
CROSLAND of plastic in the 
form of a plat- 
inum-colored credit card-sized 
membership card that opens up a 
glossary of benefits, many of them 
new, to the more than 72,000-plus 
members of the performance right 
society. The card, inscribed with the 
member's name and ASCAP num- 
ber, will also have a toll-free num- 
ber for inquiries to ASCAR where 
callers can find out about existing 
and new member benefits, many 
geared to newer writer-artists. 

New benefits accessed through 
the card include tour insurance, 
travel/personal accident insurance, 
studio operations/general liability 
insurance, airline and auto rental 
discounts. Trans-media card mem- 
bership, special deals on promotion- 
al merchandising with Retro-Fit 
Merchandising Inc., and a member 
investment program. 

Also, the new member card enti- 
tles members to special benefits, 
including discounts, at the Guitar 
Center retail chain. 

While the card and other initia- 
tives are examples of member mar- 
keting, Phil Crosland, recently 
named ASCAP VP of marketing 
(Billboard Bulletin, Feb. 12), also 



won board approval for a marketing 
strategy to users of ASCAP's music. 
This followed his presentation 
recently of a 50-page blueprint to 
the writer and publisher members 
of the board. 

Crosland, who has held senior 
marketing posts at such major cor- 
porations as the Gallo Winery, Avon 
Products, General Foods, and John- 
son & Johnson, says, "We're telling 
our licensing group to look at those 
who license our music as 'cus- 
tomers.' They are partners in the 
use of music — they should know 
that the use of music adds added 
value to their businesses." 

ASCAP CEO John LoFrumento, 
to whom Crosland reports, says, 
"We're trying a different approach. 
To users, we'll answer the question, 
'You pay $1.58 a day for music — for 
what? Music gives you more in addi- 
tional revenue than you think.' 

"In a store environment, for in- 
stance, we have studies that say that 
music has [a positive role] in deter- 
mining how long a person stays in a 
store." 

Crosland adds, "We'll show defin- 
itive proof to a restaurant owner 
that revenue is enhanced by a spe- 
cific type of music or playlist." 

To be sure, this "partnership" ini- 
tiative takes place in a climate in 
which ASCAI^ as well as other per- 
formance right groups, is perenni- 
ally at odds with licensees over the 
cost of paying for copyrighted 
music, often bringing their heated 
differences into the public arena in 
court cases and appearances before 
state and federal legislators. 

But, says LoFrumento, "there is 
too much [time spent] on legal 
threats than on partnership. We will 
redefine the relationship with our 
licensees to build an appreciation of 
the value music brings to their busi- 
nesses, thereby encouraging them 
to use more of our members' music. 



This new relationship will ultimate- 
ly ensure the financial success of 
not only our members but also the 
licensees." 

LoFrumento indicates that AS- 
CAP's efficiencies in its operation 
are providing the bulk of dollars 
needed to meet the goals of the 
ongoing member/user campaign. 

Crosland says that ASCAP will 
develop a "single line" slogan that 
will also define its role among mem- 
bers and customers. 

The performance right society 
has begun to signal an image- 
enhancement approach in trade ads 
with a common graphic style, such 
as a recent full-page ad (Billboard, 
Feb. 28) reporting that the "I Have 
A Dream" speech by the late civil 
rights leader Dr. Martin Luther 
King Jr. has become part of the 
ASCAP repertoire. Beneath the 
ASCAP letters, the ad said, "Mem- 
bership. Leadership." 

In running the ASCAP Marketing 
section, Crosland has reporting to 
him divisions handling adv'ertising, 
publicity, publications, ASCAP's 
World Wide Web Site, member sup- 
port, customer support, and events. 

The concept of a marketing ini- 
tiative at ASCAP is not new, 
although its deep-seated implemen- 
tation is. 

Dan Gold, the short-lived CEO of 
ASCAP hired a marketing and plan- 
ning director. Rick Joyce, who left 
the company shortly following 
Gold's resignation after six months 
on the job (Billboard, Jan. 7, 1995). 
Joyce had been a member of the 
consulting firm of Booz, Allen and 
Hamilton, which had recommended 
sweeping changes in ASCAP's orga- 
nizational structure. 

With the ASCAP marketing ini- 
tiative in place, Crosland says, 
"ASCAP Marketing has a very clear 
objective: to make ASCAP member- 
ship irresistible." 



'THEY'RE PLAYING MY SONG' 



"MII)M(;HT STORM" 
WrittiTi by Kulph and Carter 

Stan lev- 
Published bv Fort Knox Music 
(BMI) 

The natitk of Ralph aiai Carter 
Stanley hm hii<pin'd cnuntlesK 
blucgniJin mitaicitni.^. and Rebel 
Records band Blue Hiyhmiy w no 
exception. The group — wh ich con- 
sista of Wayne Taylor ou 6oss. lead 
i<OC(d. wtd hunnoiiif irjcaLs, Shawn 
Lane (III nuti/ihhn, fiddle, lead 
wctd, and hannony ixKoi-'*, Roi) 
Ickes on dobro atid hannony 
vocals, Jason Burleson on banjo, 
mandolin, and harmony mcalii, 
and Tim Statfonl on (/ititnn lc(ul 
vocals, and harntomj meals — hax 
risen to the top of the bliiegrass 
)xtnkK in a little over three years 



on the Htrenffth of uv II- writ ten 
songa atid atrong performances, (hi 
its new Rebel CD. the band wanted 
to pay homage to the Stanleys bid 

withamng not frequently 
recorded. Their search y ield- 
ed the title ciU, an obscure 
Stanley Brothers' gem, 
"Mki night Storm." 

"We found a tune they 
wrote together but had newr 
recorded together." Blue High- 
way's Tim Stafford says of "Mid- 
night Storm." "Ralph recorded it 
30 yeai^ ago. It's really one of theii* 
lesser-known tunes, but it's a great 
tune. It was done in ''/t time origi- 
nally, and we changed it a little bit 
and made it straight 1 like the 
feel of the song. It's got that real 
lonesome sound to it. and we're 




attracted to thoi^e kind of songs. 

"I had talked to Ralph about the 
song, and he says it whs one of his 
favorite ones they wrote together," 
Stafford continues. "They wmte 
it pretty early on — I think in 
the '40s, and for whatever 
reason, they ne\"er recorded 
it. Then, I think, on the first 

7 record Ralph did after 
Carter's death in 1960, he 
-'(■ortled that song. 
That's tlie \ersion I use to go 
b\; and it s<junds a lot diffei-ent fix)m 
our version. It's a lot slower, and oiu*s 
is more straight-ahead contemporary 
bluegrai^s tempo ... We thought we'd 
change it up a little bit, and it could 
be a more straight-ahead, chuiik- 
tyiM!. bluegTa.ss song, but it's still got 
that lonesome feel to it. As long as it 
has that in it, it'll be all right." 



THE HOT 100 

QETTIN' JIGGY WIT IT • Will Smith, Samual J. Bamaa, B. Edwarda, Nlla Rodgara. 
J. Roblnaon • Trayball/ASCAP. Slam U Wall/ASCAP, Jelly'a Jama/ASCAP, Warner 
Chappall/ASCAP, Bamard'a Othar/BMI, Sony/ATV Songa/BMI, Gambl/BMI 

HOT COUNTRY WHOLES ft TRACKS 

HoINn' But The TWIgatea ■ Clint Black, Steva Warlnar • Blackanad/BMI, Stay* 
Wariner.'BMI 

HOT RU SINGLES 

NO, NO, NO • Vlncant Harbart, RotMrt Fuaari, Mary Brown, Calvin Qalnaa • 3 Boyz 
From Nawarky ASCAP, Promlacuoua/ASCAP, WB/ASCAP, Wamer-Tbmarlana/BMI, Sang 
Malaa/BMI, Ma. Mary's/BMI, Milkman, Nitty & Capona/BMI 

HOT RAP SINQLES 

DEJAVU [UPTOWN BABY] ■ Donald Fagan, Walter Becker • MCA/BMI 

HOT LATIN TRACKS 

NO 8E OLVIOAR • Klka Sanlandar • RPP/BMI 



New Cast Albums Of 'Sound Of 
Music,' 'Cabaret' Due From RCA 



UAST in DIGITS: Continuing its 
intense interest in show albums, RCA 
Victor has obtained rights to the 
Broadway cast albums of two of three 
of this season's remaining major 
musical productions (Billboard Bul- 
letin, March 5). 

A revival of Rodgers and Ham- 
merstein's "The Sound Of Music," 
starring Rebecca Luker, will be 
recorded Monday (16) for release in 
May. Another revival of a classic. 
John Kander and Fred Ebb's 
"Cabaret," starring Natasha 
Richardson and Alan Cummings, 
will have its cast album released in 
June. 

The label home for "High Society," 
a stage version of the Cole Porter 
film musical (with other Porter songs 
added), is still to be determined. 

RCA Victor is also planning to 
release soon the 
London cast__al- 
bum of the Ute 
Lemper-star- 
ring revival of 
Kander and 
Ebb's "Chica- 
go," the Broad- 
way version of 
which the label 
previously re- 
leased, and "Children Of Eden," a 
Stephen Sehwartz mu.sical starring 
Stephanie Mills that pla>'ed last fall 
at the Paper Mill Playhouse in Mill- 
burn, N.J. And. as previously report- 
ed, RCA Victor will release the 
Broadway cast album of the megabit 
"Ragtime," due in retail bins April 28. 

Suit & settlement: Song- 
writer Richard Adler. co-author of 
the hit musicals "The Pajama Game" 
and "Damn Y'ankees" and such Tin 
Pan Alley hiUi as "Rags To Riches" 
and "Everybody Lo\es A Lmier," says 
he has no administration agreement 
with Billy MeshePs Los Angeles- 
based publishing setup. Music & 
Media International, which Meshel 
formed after leaving All Nations 
Music following its sale to MCA last 
year. 

In an action in U.S. District Court 
in New York, Adler denies making an 



oral agreement with Meshel's com- 
pany that followed Meshel's depar- 
ture from All Nations, although the 
complaint acknowledges discussions 
that led to Adler's getting a draft of 
a proposed administration agree- 
ment, which he did not sign. Adler 
previously had an administration 
arrangement with All Nations, of 
which Meshel was president/CEO 
and a limited partner with members 
of the Pritzker family, the real estate 
moguls. 

Last October, the complaint notes, 
Adler notified Meshel in WTiting that 
he had assigned all his rights to the 
copyright.1 in question to the Song- 
writers Guild of America. 

The complaint also claims that 
Meshel's company has refused to 
turn over royalties to Adler and has 
demanded additional payment 
in excess of 
$75,000 for ter- 
minating the 
deal. 

In response 
to the court 
action, Me- 
shel maintains 
through his 
lawyer that the 
Adler charges 
are "unfounded" and that he has had 
an oral agreement with Adler as a 
result of the sale of All Nations Mu- 
sic and has performed administi'ation 
tasks for Adler. 

Meanwhile, Meshel says he has 
made an out-of-court settlement with 
the Pritzkers for monies he claims 
were due him after the sale of All 
Nations, of which he was a limited 
partner in a parent company con- 
trolled by the Pritzkers. Although 
"pleased with the settlement," 
Meshel did not rewal the amount of 
money he received. 

Print on print: The following 
are the best-selling folios from Hal 
Leonard Coi*p.: 

1. Indigo Girls, "1200 Curfews." 

2. 311, "IVan.sister." 

3. "Third Eye BHnd." 

4. No Doubt, "TVagic Kingdom." 

5. Paula Cole, "This Fire." 




by Irv Lichtman 
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Audio-Technica Thrives In Pro, Home Studio iVlarl(ets 



BY DAN DALEY 



The rapidly expanding base of the 
pi"o audio pyramid — the massire foun- 
dation inhabited by personal studios 
and garage bands with their own rec- 
ord labels — has lured many manufac- 
turers into participating as compre- 
hensively as possible. 

Microphone maker Audio-Technica 
( A-T) saw this panidigin shift in the in- 
dustry coming and fostered it by adapt- 
ing product lines accordingly over 
the last decade. But at the same time, 
it has resisted the temptation to diver- 
sify too broadly and try to cover all the 
bases. 

"We don't want to diffuse the focus," 
says Ken Iteichel. executiw VP/('()Oof 
A-T U.S. Inc.. which began as the 
domestic distributor for A-T Japan's 
phonograph-cartridge business 2(> 
years ago an{l has since evolwd into an 
engineering and marketing partner 
with the Japanese company "This is an 
expanding market, but one that's |)art 
()f a tremendous upheaval in the pro 
audio market, which has seen a lot of 
mergers and acquisitions in recent 
years. We need to make decisions con- 
stantly, but we want to make them 
based on our strengths." 

Keichel, a market-sector veteran 
who wiLs at micmphone manufacturer 
Shure Bros, for 13 years before coming 
to A-T 16 years ago, says there w^as a 
timing that bordered on .synch ronicity 
when the U.S. operation began jLssem- 
hling A-T components from Japan in 
the '80s instead of simply distributing 
finished imported products, as it had 
done. That started at about the same 
time that the technological empower- 
ment of the musician began with basic 
8-track decks and synthesizers with 
integrated sequencers, creating a new 
market for which A-T's American oi>er- 
ation could develop producU. 

"It's definitely not a traditional rela- 
tionship between parent com|)any and 
llocal subsidiarj'l " sail's Reichel. adding 
that initial successes in that regard 
heliK'd s|)ark A-T U.S.'s nvjw to devel- 
op its own research and development 
engineering and build its own anechoic 
testing chaml)er at its Stow, Ohio, plant, 
and has led to a 20,000-plas-square-foot 
expansion slated to be complete by 



April. "As that new |iart of the market 
has grown, so h&ve we. But it's the same 
thinking that led us to see that, with 
CDs looming on the horizon in the early 
1980s, the future of the phonograph- 
cartridge business was, let's say. limit- 
ed. We had to develop new strengths 
based on our existing ones." 
The transducer technology of the 

cartridge migrat- 

^^^^^^ ed to microphone 
development, and, 
W W bv 1991. A-T had 
"''"'fflr the 4(m, a self- 
■£ ' biased condenser 
mike that strad- 
mf died the line 
' between project 
REiCHEL studio and conven- 

tional studio — 
affordable to the former but with the 
quality demanded bv the latter. 

The 40311 led to "the 4050 in 1995. 
which drew' ra\x;s from a wide range of 
usei-s. from project studio musicians to 
leading producers such as M('A Kec- 
ords Nash\il!e president Tony Brown. 
By 19i(7. the year of the U.S. company's 
silver anniversary, sales were report- 
edly projected at $45 million, up from 
$25 million in VMi, and the subsidiary 
had acquired A-T's U.K. distributor 
and opened an office in Germany, as 
well as set its sights on the burgeoning 
Latin American markets. 

Reichel attributes A-T U.S.'s tradi- 
tion of proactivity U) Japanei^e compa- 
ny founfler Hideo Masushita's own indi- 
vidualism, a mind-set that has led the 
parent company into such diverse fields 
as laser reader technology and sushi- 
making equipment. However, the U.S. 
operation has kept its own vision 
focused. 

"We have very little input on sushi 
making," jokes Reichel. The company's 
approach has been to conduct concen- 
trated market research on sectors be- 
fore entering them. The ftxed-installa- 
tion sound market, which is now A-T 
U.S.'s primary rewnue generator, came 
about when the Unipoint microphone 
line wius dewloped in response U) the 
perceix'ed need for better sound in loca- 
tions ranging from churches to board- 
rooms. 

"That came about along the same 
lines as us seeing the end of the phono- 




9 Volt Charge. Crash Records act 9 Volt completed its album at Pumpkin Stu- 
dios in Chicago with producer Gary Loizzo, whose credits include Styx and REG 
Speedwagon. Shown at the sessions, from left, are Crash president Mark 
Nawara, 9 Volt guitarist/vocalist Andy Mitchell, drummer Scott Collins, bassist 
Jeff Criswall. and Loizzo. The band's album, due March 31 , will be distributed by 
Mercury-affiliated Private I Records. 



graph cartridge as our primary busi- 
ness," he says. "People were becoming 
le.ss comfortable with bad sound, and 
digital audio, such as CDs, was pro- 
[jelling that perception. If you couH buy 
a $99 CD player, you were not going to 
stand for bad sound in church or at big 
concerts or at the l<K-al ban" 

STUDIO TO STAGE 

That and the industry's relentless 
expansion of the lowei- tiei-s of the pro 
audio business have been guiding 
trends in A-T's progress. It continues 
to expand its fixefl-installation sounrl 
business, and at the January National 
Assn. of Music Merchants show it in- 
troduced its 30 Series of microphones, 
which costs significantly less than the 
$950 4050 but uses a further refine- 
ment of the same technolog>'. The new 
line also represents a merging of engi- 
neering and marketing strategy the 
company refers to iis "stage to studio." 
meaning that 30 Series mikes are in- 
tended to offer studio-level quality 
characteinstics yet be robust enough to 
work onstage. 

But can manufacturers sennce mul- 
tiple tiers of the industry without com- 
promising quality? I^ichel beliews so, 
as long as that quest is tempered by 
fwus on core comiX!tencies. "You can 
sell a Laxus and a Toyota, as long as you 



offer the same level of engineering and 
quality in both lines," he says. "If not, 
you're going to shoot yourself in the 
foot." 

At a time when console makers build 
powered monitors and speaker compa- 
nies build consoles. A-T has no plans to 
ratlically expand Its protluct line away 
from its transducer-based core of 
microphones, headphones, and related 
products, such as small microproces- 



sor-controlled "smart" mixers for 
fbced-installation sound. The company 
sold ib* consumer loudsjwaker division. 
Design Acoustics. sevei"al years ago. 

A-T does plan to increase the amount 
of manufacturing done in the U.S. to 
approximately 50% of A-T pro<iucts 
.sokl by 2000, up from the current 35%. 
And the research and development 
relationship between A-T*s Japanese 
(Covt iuuf'd OH ticxi ikujc) 




Engineer Ralph Sutton adjusts an Audio-Technica microphone dunng a string 
date for a Lionel Richie album produced and conducted by James Carmichael. 
The session took place at Ocean Way Recording in Hollywood. (Photo: David 
Goggin) 



Pop Maven Horn Shows Staying Power As 
One Of The Industry's Top Producers 



BY BEN CROMER 



DUBLIN— To the general public. 
Trevor Horn — the goofy, be.si>ecta- 
cled singer who ushei-ed in the \ideo 
age with his 1979 anthem "Video 
Killed The Radio Star" — Ix^longs in 
the land of one-hit wonders. After all, 
neither Horn nor his erstwhile band, 
the Buggies, ewr fully captured the 
glow of the spotlight after that hit. 

In reality, however, Horn has re- 
mained one of the most vital forces in 
pop music, with a production and per- 
formance resume that includes some 
of the most groundbreaking record- 
ings of the '80s and '90s, including 
works by Yes. the 
Art Of Noise. 
ABC, Frankie 
Goes To Holly- 
wood, and Seal. 

Horn also runs 
independent label 
ZTT Records, 
home to Seal and 
the Art Of Noise, 
and operates a 
U.K. studio com- 
plex that other 
entrepreneurial producer/studio ow-n- 
ers — notably Ocean Way's Allen 
Sides — have cited as a model of com- 
fort and creative dynamism. 

Horn has arri\'ed at such a rarified 
l)lace among music makers by stick- 
ing to a simple goal: to make hit 
records. 

"Anyone can make an unsuccessful 
record, so why else would you bother 



PRO 
Fill 



hiring a producer other than because 
you would have more chance of hav- 
ing a successful record?" he asks 
rhetorically. 

Horn believes a produce!"'s role is 
to turn demos into masters. "Every 
bit of magic that's on the demo must 
go on the master," Horn says. "I 
remember someone saying to me. 
'You think j-ou're so gi*eat, but I heai*d 
the demo, and a lot of things that were 
on the master were on the demo.' I 
said. 'That's the biggest compliment 
you can pay me, because my job is to 
make a demo that has some magic 
into an ewn better master.' " 

Horn produced Seal's first two al- 
bums, released on ZTT, the label 
Horn owns with his wife, Jill Sinclair. 
Those albums resulted in such hiUs as 
"Crazy," "Prayer For The Dying," 
and "Kiss From A Rose." Horn's 
other album credits include Paul 
McCai'tney's "Flowers In The Dirt," 
Rod Stewart's "A Spanner In The 
Works." Tina Turner's "Wildest 
Dreams." ABC's "The Lexicon Of 
LoN'e," Simple Minds' "Street Fight- 
ing Years," Yes* "90125," Frankie 
Goes to Hollywood's "Welcome To 
The Pleasuredome." and P'rames 
DC's "Fitzcaraldo." 

Recently. Horn has been in the stu- 
dio here with his band, the Art Of 
Noise, for a new ZTT project and has 
pi-oduced tracks by Fi-ames DC for its 
forthcoming album. His other recent 
credits include recordings by e-x-Take 
That singer Gary Barlow and the 
Richard Marx antl Donna Lewis sin- 



gle "At The Beginning," from the 
soundtrack to "Anastasia." 

Although Horn and Sinclair 
launched Seal's career with the infec- 
tious "Crazy," Horn was not initially 
cominced that the song had hit poten- 
tial, calling it "an interesting idea." 
But Seal was so adamant about 
"Crazy" that he made his contract 
with Horn and Sinclair contingent 
upon its l)eing a single. Horn says. 
"We just had to work on it until it was 
a hit." 

Seal's second, self-titled album 
required a different approach from 
the first, according to Horn. "It was 
just a question of list*^ning U) all the 
material and seeing what you've got 
and figuring out the best way to cut 
those songs," he explains. "One of the 
things we did on the second album 
was put a sewn-piece band together 
and went down to Real World. Peter 
Gabriel's place. I thought that it was 
important to perform the songs a bit 
because the songs really hadn't been 
ix?r formed." 

Horn relied hea\'ily on Seal's demos 
when he crafted "Prayer For The D>'- 
ing" and "Kiss From A Rose," which 
the artist envisioned as "sort of a 
medieval folk song," Horn recalls. 

"Seal had a really good demo of 
'Kiss From A R«?e,' but the bit in the 
middle he had at the end. I got Bet^^y 
Cook to play a string synth on it. She 
pla.wd two or three passes on it, and 
I grabbed it in the computer and then 
spent three days editing it." 

(Cotitinufd OH next }xige) 
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TREVOR HORN SHOWS STAYING POWER 

(Continued from pivceding ixige) 

Recording bands in the studio pre- 
sents a special challenge, Horn says, 
requiring meticulous tinkering to 
achie\'e the desired results. 

"Mutt Lange once said to me, 'You 
get a band, you get them in a rehearsal 
room to do the songs, you rehearse 
them, you get them in a studio, you set 
them up, you go into the control room 
to listen, and it sounds like rubbish. 
That's invanably what happens. After 
that, it's a question of how much tenac- 
ity you have and how far you want to 
go.' I think he's right." 



Horn points out that he often per- 
forms on the projects he produces but 
keeps his appeat-ances to a minimum. 

"If you play too much on your 
records, you limit those recoi-ds," Horn 
explains. "But having said that, there 
are occasions where I have — when 
CN'erj'one's gone — replaced the bass or 
added .'wme backing vocals." 

LOCAL START 

Bom July 15, 1949, in Durham. Eng- 
land, Horn began his career by playing 
bass in local bands while in his teens. 



Horn, who also plays keyboards and 
synthesizers, discovered that playing 
in struggling rock'n'roll bands was not 
getting him any closer to success, so 
he built a recording studio and recruit- 
ed local musicians to cut demos. 

"I was just drumming up business 
for the studio, and one day somebofly 
said, 'All the things that you're doing 
are called being a record producer.' So 
I .said, 'That's exactly what I want to 
do.- " 

Horn, however, realized that he 
needed a track record as a producer to 
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BILLBOARD'S NO. 1 SINGLES (MARCH 14, 1998) 



CATEGORY 


HOT 100 


R&B 


COUNTRY 


MODERN ROCK 


ADULT CONT 


TITLE 
Artist' 
Praducei 
(LaM) 


GEniN' JIGGV WIT IT 
Will Smith; 
Poke & Tone 
(Columbia) 


NICE i. SLOW 
Usher 

Jermaine Dupri 
(LaFace/Arista) 


ROUND ABOUT AWAY 
George Strait 
T. Brown, G, Strait 
{MCA Nashville) 


SEX AND CANDY 
Marcy Playgroundi 
Jared Kotler, 
John Wozniak 
(Capitol) 


MY HEART WILL GO ON 
Celine Dioa' 
Walter AfanasieH, 
James Horner 
(550 Music) 


RECORDING 

STUDimS) 

Engineef(s) 


RIGHT TRACK 
(New York. NY) 
Ken Idll 


KROSSWIRE STUDIO 
(Atlanta, GA) 
Phil Tan 


EMERALD 

(Nashville, TN) 
Steve Marcantonio 


SABELLA RECORDING 

STUDIOS 

(Roslyn. NY) 

Jim Sabeila, Ken Gioia 


THE HIT FACTORY 
(New York, NY) 
Humberts Gatica, David 
Gleeson 


RECORDING 
CONSOLES) 


SSL9000J 


DDAAMR 12 


SSL406SE/G 


Neve 8068 MKIII 


NeveVSfiP 72 


RECORDER(S) 


SUiduASOO 


Sony APR 24 


Sony 3348 


Studer A80 


Sony 3348 


MASTER TAPE 


Quantegy 499 


Quantegy 499 




Quantegy 467 


Quantegy 456 


Quanlegy 467 


MIX DOWN 
STUDIO(S> 
Engin«er(s) 


THE HIT FACTORY 
(Nev» York, NY) 
Rich Travail 


STUDIO LA CO CO 

(Atlanta, GA) 

Phil Tan, Jermarne Dupri 


MASTERFONICS 
(Nashville, TN) 
Chuck Ainley 


SABELLA 

RECORDING STUDIOS 

(Roslyn, NY) 

Ken Gioia, Jim Sabeila 


THE HIT FACTORY 
(New York. NY) 
Kumberto Gatica, 
David Gleeson 


CONSOLE(S) 


NeveVRPSOff 


SSL40OOE/G 


SSL4064E/G 


Neve 8068 MKIII 


SSL9096J 


RECORDER(SI 


StiKterA827 


Stu<lerA827 


Stude<D827 


Shlder A80 


Sony 3348 


MASTER TAPE 


Quanlegy 499 


Quantegy 499 


Quantegy 467 


Quanlegy 456 


Quantegy 467 


MASTERING 
Engineer 


POWERS HOUSE 
OF SOUND 
Herb Powers 


POWERS HOUSE 
OF SOUND 
Herb Powers 


GEORGETOWN 
MASTERS 
Denny Puree!! 


MASTERDISK 
Greg Calbi 


SONY MUSIC 
Vlado Mellei 


CD(CASSEnE 
MANUFACTURER 


Sony 


BMG 


UNI 


EMI-LTD 


Sony 



C 1998, BillboarcVBPt Communications, Hot 100, R&B & Country appear In this feature each time; Mainstream Rock. Modern Rock. Rap, Adult 
Contemporary, Club Piay, and Dance Sales rotate weekly. 
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attract artist*, so he wrote and pro- 
duced some demos with a friend, Bruce 
Woolley. to try to (fain that elusive first 
hit. Among the first tracks the duo 
came up with was "Video Killed The 
Radio Star," which Horn recorded with 
keyboard player Geoff Downes as the 
Buggies. (Woolley and his band, the 
Camera Club, cut their own version of 
the song.) 

Although "Video Killed The Radio 
Star" never became a huge commercial 
hit— it charted at No. 40 on the Hot 100 
Singles chart for one week in 1979 — 
the track gained notoriety as the first 
Wdeoclip aired by MTV when the chan- 
nel launched Aug. 1. 1981. 

In the meantime, the song caught 
the ear of Yes memliers Steve Howe, 
Chris Squire, and Alan While, who 
were forming a new band they intend- 
ed to call Cinema following the depar- 
ture of Yes founding vocalist Jon 
Anderson and longtime keyboardist 
Rick Wakeman. No sooner were Horn 
and Downes recruited as Cinema's 
singer and keyboard player than the 
band decided to call itself Yes and 
record the "Drama" album, produced 
by HoiTi. 

"Drama" yielded the rock radio cuts 
"Tempus Fugit" and "Does It Really 
Happen?" but otherwise failed to 
excite Yes' loyal fan base. {It was the 
only one of Yes' studio albums to date 
to fall short of gold certification.) 

Following "Drama," Anderson and 
original Yes keyboardist Tony Kaye 
rejoined the hand, replacing Horn and 
Downes. Although Horn wits reiiewd 
of vocal duties, he was enlisted to pro- 
duce what would become one of Yes' 
moat groundbreaking and commer- 
cially successful albums CNTr: "90125," 
featuring the staillingly original No. 1 
hit "Owner Of A Lonely Heart" from 
198;i and such other notable tracks as 
the choral extra\Tiganza "Lea\'e It" and 
the rock epic "Changes." 

Horn says "Owner Of A Lonely 
Heart" nearly failed to materialize as 
an album cut because its writer, new- 
Yes guitarist Trevor Rabin, did not 
think it was appropriate for the band. 

"Tre\"or was playing me the songs he 
had for that album, and 'Owner Of A 
Lonely Heart' came on with a heavy 
metal guitar that sort of changed to a 
Free track." Horn recalls. "I said. 'This 
is the best so far. This song will be a No. 
1.' Trevor couldn't believe it. He didn't 
think that was the right song for Yes." 

'80S PROJECTS 

With his star on the horizon, Horn 
took on a variety of projects in the early 
to mid-'80s, including Krankie Goes To 
Hollywood's "Welcome To the Plea- 
suretlome" and ABC's "The I>?xicon Of 
Love." On ABC's album, a mastenvork 
of British blue-eye<l .>h)u1, Horn brought 
out the passion of such tracks as "The 
Ixwk Of IxntJ." "Prtison A rrow," and the 



majestic ballad "All Of My Heart" by 
incorporating everything from a 40- 
piece orchestra to synthesizers. 

"Technology and music haw ahvaj's 
gone hand in hand," he says. "When 
pianos were first invented, people 
thought it was some kind of infernal 
machine. They still refer to a piano in 
cla.ssical music as an imperfect instru- 
ment because on a violin you can play 
quarter-tones but a ])iano you can only 
play the notes; you can't trill them." 

Working with established artists 
recjuires producers to work even hard- 
er. Horn says. "You have to get them 
excited, because a good record only 
comes from people being excited." 

The McCartney. Stewai't, and Turn- 
er projects, he says, gave him the 
chance to work with three of rock's 
most distinctiw singers. 

"The thing that's always intei-ested 
me the most is people's voices." Horn 
says. "There'll never be another Rod 
Stewart or Tina Turner, and to work 
with that on a record is a terrific expe- 
rience." 

Horn recalls that the McCartney 
project, a collaboration that included 
co-producer Steve Lipson, was espe- 
cially challenging because the tracks 
had to be completed in two days. 

"Paul McCartney is definitely the 
best utility man I've come across," 
Horn enthuses. "He's got loads of 
ideas, and he comes up with hooks all 
the time. I have a lot of respect for him. 
If anyone ewr asks what it's like work- 
ing with him. I tell them, 'If you could 
haw him in the studio now working on 
this track, you'd low him.' " 

The nomadic Horn, who has homes 
in Dublin, London, and Los Angeles, 
prefers using his own studios because 
they are cozy and intimate. "It's bad 
enough having to go into a studio to 
make a record, so our studios are com- 
fortable and wry well-run," he sa>'s. "I 
also like to have i>eople sitting next to 
me, because you can feel what they're 
feeling. If someone's singing ami you're 
three feet away from them, the minute 
they stop you can talk to them. It's 
much more intimate." 

Horn says he has l>een lucky to haw 
worked with engineers and co-produc- 
ers such as Lipson, Gary Langan. and 
Julian Mendelsohn. He also praises 
engineers Tim Widener. Steve Fitz- 
morris, and Tom Elmhurst. 

"I tend to work long hours, and any- 
one I work with has got to have lots of 
stamina," Horn says. Ewn so, he still 
enjoys the work and wants his col- 
leagues to do the same. For instance, 
Horn recalls that Stewart would egg 
him on in the studio by insisting that 
Horn sing the songs instead. 

"Since I'd sung with Yes. he u.';e<l to 
make me sing ewrything," says Horn. 
"I'd say, 'Dtm't you think ^-ou could sing 
this, Rod?" And he'd say, 'Nah, it's much 
funnier when you sing it.' " 



A-T THRIVES IN PRO, HOME STUDIO MARKETS 

(Continued frotn preceding fxige) 



and American engineers will also be 
intensified, according to Reichel, 

Despite the company's .lapanese 
ownership, Reichel is not worried 
about the current financial crisis in 
Asia. (A-T U.S.'s rewnue is measured 
in dollai's rather than yen.) Nw is Reichel 
concerned about how the pro audio mar- 
ket, with its seemingly ceaseless focus 
on the lovver tiers, is dewloping. Instead, 



he's buoyantly optimistic about its con- 
tinued effect on A-T's business. 

"This generation of musicians and 
protlucers and engineers is fascinat- 
ing." he observes. "They've changed 
the business of how music gets made 
and listened to and provided us with a 
vehicle to build ourselves with. How 
can it be wrong?" 
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Irish PM Pledges C'right Update 

IMRO Launch Also Fetes Chairman Graham 



BY KEN STEWART 



DUBLIN— Irish Prime Minister Bertie 
Ahern has promisefl that the counti'y's 
parliament, the Dail, will debate new- 
copyright legislation liefore the end of 
the \ear. 

I'led^n^ that the new law will Ix; ivl- 
eN-iint to the digital era. Ahern said, "1 
share the concern that there must be 
legislation cajKible of ensuring that the 
pott!rilial which technology bi-ings is not 
undercut by piracy and misappropria- 
tion. 

"When you look at the legislation 
which is currently available, the 19fi3 
Copyright Act, and consider that it was 
introduced to cater for a world where 
e\vn phot4x-opiers were new. it is quite 
clear that an merhaul of that legislation 
is absolutely necessary." 

The piime minister was speaking at 
a dinner to mark the formal launch of 
the Irish Music Rights Organisation 
(IMRO) and to celebrate chairman 
Bivndan Grahams contribution to the 
collection agency, which achieved it^ in- 
dependence from ii!^ London-liii-setl par- 
ent, the Performing Right Society 
(PRS),Jan. 1. 1990. 

Ahern credited Graham, in tandem 
with chief executive Hugh Duffy and 
th(* IMRO staff, for their work "to make 
IMRO an independent m^jor player in 
the national and international arena, 
i-epresenting the rights of Irwh music." 

Ahern added, in terms of economic 
benefits, Ireland was "the fifth-highest 
provider of international hit recorfls on 
the global pop and rock market, and six 
of the top-selling Irish artists have, 
between them, sold over 124.5 million 




recoitls worldwide — a minimum retail 
turnover of 1.25 billion Irish pounds 
($1.7 billion) (Billboard, Jan. 18, 1997). 

New IMRO chairman Shay Hen- 
nessy welcomed the prime minister's 
statement of intent on copyright legi.s- 
lation and said that 
"the strengthening 
of copyright protec- 
tion by the Euro- 
pean Commission is 
being done not only 
for commercial and 
economic reasons, 
but because it fully 
AHERN appreciates that an 
increased level of 
protection is essential to cultural cre- 
ativity, both nationally and within the 
Eurojwan Union. 

"Regrettahl>'. we have hafi to express 
our deep disappointment at the protec- 
tion afforded our members' rights in 
some iKirts of the world. This ab\'smal 
protection is not only confined to the 
performing rights that IMRO adminis- 
ters, but also te the mechanical rights 
in i-esiwct of the sjde of i-ecoi-ds." 

Restating IMRO's long-held disquiet 
o\-er copyright protections in the U.S. 
(Billboard, Oct. 12, 1996), Hennessy 
said. "We cannot and will not accept 
such a situation. We ha\e already, with 
the full and enthusiastic support of the 
Irish government and the European 
Commission, lodged complaints under 
the trade barrier legislation in respect 
of the appalling copyright legislative 
IX).sition in the United States and have 
received the full endorsement of the 
commission, who have undertaken to 
pursue changes in the U.S. Copyright 



Dutch Labels Push Local 
Music With A&R Divisions 



BY ROBBERT TILLl 



HIU'EiiSUM, the Netherlands— 
The unprecedented success of 
Dutch music in its domestic market 
is prompting a number of labels to 
set up local A&R departmentJi. 

Dutch repertoire now accounts 
for a record ^Ifr of the market 
here (Billboard, Nov. 22). Following 
Warner Music Benelux's cautious 
move into domestic A&R at the end 
of last year (Billboard, Nov. 15, 
1997), independents Zomba/ 
Rough Trade and Play It Again 
Sam (PI AS) are now tapping into 
the A&R craze. 

Zomba/Rough Trade has lured 
veteran A&R manager Ruud van 
Dulkenraad away from CNR 
Music. "It is a top transfer like in 
soccer, something like Chelsea 



Football Club buying Dennis 
Bergkamp from Arsenal," says 
Zomba/Rough Trade managing 
director Benelux/VP Europe Bert 
Meyer. 

"Our club is ready to explore 
domestic repertoiix'," he adds. '*We 
have courted Van Dulkenraad 
before, but to no avail. But now is 
the time to do it. The emphasis will 
be on Dutch-language repertoire, 
but English-language crossover 
product will be developed as well." 

Meyer stresses that in-house 
expertise with local product was 
the only thing Zomba/Rough Trade 
has been lacking over the years. 
From its Dutch office discoveries 
in recent years, Swedish act Red- 
nex and U.K. girl vocal group Solid 
Harmony were signed to Jive, 
(Conihiued on patjc 60) 



Law under the World Trade Disputes 
Settlement Procedure." 

Hennessy and "Riverdance" compos- 
er Bill Whelan paid tribute to the many 
achievements of (iraham during his 
nine years as chairman of IMRO. He 
was presented with the first IMRO 
Aw^ai-d, an inscribed medallion by sculp- 
tor Colm Brennan. 

Among the overseas guests were 
Jean-Loup Tom-nier. directoi- general of 
French authors' body SACEM; John 
Axon, director of general iierformance 
licensing at PRS; Roger Greenway, 
senior VP of international affairs for 
U.S. authors' society ASCAP; Ralph 
Murphv, assistant VP of Nashville 
membership for ASCAP U.S.A.; and 
Darid Hockman, chief axecutiw of Poly- 
Gram International Music Publishing, 



Glay Caps A Golden Year 
With Japan's Top Award 



■ BY STEVE McCLURE 

TOKYO— Pop/rock band Glay. 
whose greatest-hits album "Review" 
recently became Japan's all-time 
top-selling album at 4.7 million 
copies (Billboard, 
Feb. 14), was 
named art ist of the 
year at the Re- 
cording Industry 
»f Japan's (RIAJ) 
[2th annual Gold 
Disc Awards cere- 
mony, held March 4 
DION here. 

International 
artist of the year was Celine Dion, 
whose album "Let's Talk About 
Love" has sold 850,000 copies. 




Echo Awards Provide Boost 
To German Retail, Industry 



Winners, Non-Winners 
Benefit From Program 

HAMBURG— Sales of acts who ap- 
peared at the Echo Awards (Bill- 
board, March 14) are beginning to 
see gains at retail. 

The show, which took place March 
5 and was aired nationally on the 
ARD channel March 6, registered 
an increase in viewers, according to 
the broadcaster. This year, a total of 
4.(i million viewers tuned in for the 
two-hour show, according to the 
channel, an increase from last 
year's 4.3 million. 

For the first time, the 
program was also shown 
in Switzerland on the 
country's German -lan- 
guage DRS station. 

Echo, now in its seventh 
year, does not produce an 
immediate sales gain, say industry 
observers here, yet is a useful event 
in generating store traffic through- 
out the period between the nomina- 
tions and the show. 

In Hamburg, where the award 
show took place, local media, such 
as the Hamburger AV)endblatt news- 
paper, took part in publicizing Echo. 
WOM's Hambui-g store has noted a 
favorable response to the Echo 
Awards. "There has been extremely 
strong demand for All Saints, who 
sang 'Never Ever,' although they did 
not win any award," says purchaser 
Norbert Dethloff. He adds that sales 
of Peter Maffay and Sabrina Setlur 
have also picked up. Andreas 
Ewald. purchaser at Hertie in 
Berlin, and Konrad Reiter, a pur- 
chaser at Media Markt in Munich, 
(Continued on page 60) 



First Business Awards 
Honor Local Industry 

HAMBURG— The limelight of the 
Echo Awards also fell on the industry 
this jx'ar, as three 'trade Echoes" were 
given out in a separate ceremony. 

Motor Music's Petra Husemann won 
the award for marketing campaign of 
the year for her work with the rock 
band Rammstein. In addition to its 
domestic success, the band is building 
an audience in the U.S., where it has 
sold more than 40,000 copies of its al- 
bum "Sehnsucht" 
The award is a vindication of the 
work of PolyGram-owned 
Motor, which works with 
indies in the dance and al- 
\0 temati\e rock fields and has 
fr\ worked to put such genres 

' I firmly in the mainstream 

since its creation out of Poly- 
dor Germany's prc^ressi\'e dei)artment 
in 1993. It's an honor for me," says 
Husemann. "But it's also an honor for 
the artists who bring new ideas into Ithe 
business 1." 

Uwe Imhof of retailer Die Rille was 
awarded the dealer prize. Claus-Dieter 
Grabner of the Bravo magazine pub- 
lishing group was named media man of 
the .war Grabner is responsible for the 
rarious Bra™ print titles, the Bravo TV 
cable station, and the "Bra\T) Hits" com- 
pilation series, which has sold more 
than 2r) million copies in Germany. 

The marketing prize was cho.'ien by 
dealers; the retailer prize was chosen 
by labels; and the media prize was cho- 
sen by the Phono Academy jury. They 
were presented at a trade gathering 
earlier on the day of the Echo Awaitls, 
March 5, hosted by academy chairman 
Gerd Gebhardt. do.minic pride 




including imports, in Japan on 
Epic/Sony (now known as Epic 
Records). 

For the first time, the RIAJ's 
artist of the year awards were based 
on a poll of members of the music 
industry and the 
media. As in past 
years, all other 
Gold Disc awards 
were sales-based 
(for the period be- 
tween Jan. 21, 
1997, and Jan. 20, 
1998). with re- 
turns factored into 
the results. 
In the best new domestic artist 
category, the winners were Miho 
Komatsu (Amemura 0-Town 
Records), Takashi Sorimachi (Mer- 
cury Music Entertainment), Da 
Pump (Avex), Ryoko Hirosue (Warn- 
er Music Japan), and Takako Matsu 
(BMG Japan). In this and other cat- 
egories, the RIAJ presented Gold 
Disc Awards to several acts or 
albums instead of just one, as in the 
past. 

The best new international artist 
w-as Hanson (Mercury Music Enter- 
tainment), whoj^e album "Middle of 
Nowhere" (simply titled "Hanson" in 
Japan) has sold 500,000 units here. 

Elton John's "Candle In The Wind 
1997" (Mercury Music Entertain- 
ment) won the best song of the year 
(foreign or domestic) accolade. It 
has sold nearly 800,000 copies in 
Japan. 

The 11 domestic albums named 
winners in the best rock album of 
the year category included Nanase 
Aikawa's "paradox" (Cutting 
Edge/Avex), Ryuichi Kawamura's 
"Love" (Victor Entertainment), Mr. 
Children's "Bolero" (Toy's Factory), 
and Judy & Mary's "The Power 
Source" (Epic/Sony). Foreign album 
of the year was Aerosmith's "Nine 
Lives" (Sony Records). 

In the best pop album of the year 
category, awards went to 13 albums, 
including Namie Amuro's "Concen- 
tration 20" (Avex Trax), Miki Imai's 
"Pride" (For Life Records), Tomomi 
Kahala's "storytelling" (Orumok/ 
Pioneer LDC), and globe's "Faces 
Places" (Avc.x). 

Best international pop albums 
were Dion's "Let's Talk About Love" 
(Epic/Sony) and Mariah Carey's 
"Butterfly" (Sony Records). 

The best domestic music video of 
the year award went to Glay's "Hit 
The World (;iay Arena Tour '97 At 
Yoyogidaiichitaiikukan" (Polydor), 
while the international video award 
went to Michael Jackson's "History 
On Film Volume 11" (Sony Music 
Entertainment Japan). 

The ceremony was broadcast on 
the NHK satelfite TV channel the 
same evening as the show. 



BILLBOARD MARCH 2 1 . 1 998 



55 



International 



Thailand Industry Regroups After Crisis 

Some Labels Use Downturn As Opportunity To Expand 



In the th bti and /mil fxtrt of our serk's. 
Bdlbtmnl conchtde.H is in-depth amily- 
ain of the fmu'tictii effects of the Aitkin 
economic slump on the mmic hidust r^ 
This ufeek, ive go back to where it alJ 
starte d — Thailand 

■ BYJOHNCLEWLEY 

BANGKOK, Thailand— After a dec- 
ade of double-dipit growth, the Thai 
economy came crashing to the 
ground last July when the govern- 
ment "floated" the Thai baht. The 
currency slide that followed was a 
harbinger of the Asian currency cri- 
sis, which is still being played out 
(Billboard. Feb. 7). 

The decline in the value of the 
baht— between 40% and 50%— has 
affected all sectors of the economy, 
but the media and entertainment 
industries have been hit particular- 
ly hard. Newspapers and magazines 
have closed, and those that remain 
open are offering huge discounts to 
advertisers; the same process can be 
seen in radio and TV Tours by inter- 
national artists have dropped to a 
trickle. Meanwhile, some 2.000 pubs 
and clubs across Bangkok have 
closed, and resident musicians are 
having to swallow r^07t cuts in 
wages. 

Estimates for the decline in sales 
of recorded music due to economic 
woes vary, but most analysts say 
sales slumped 20%-40% in 1997, 
when compared with the previous 
year. The International Federation of 
Phonographic Industry (IFPI) esti- 
mates sales of legitimate audiocas- 
settes and CDs at 51) million in '97, a 
drop of just 3 million units from 
1996, but when factoring in years of 
heady growth, sometimes as high as 
20% a year, then the figure is clear- 
ly of concern for music executives. 

The crisis has happened during a 
time when the music industry is in 
the process of change. From the late 
'80s, many new companies have 
entered the market, encouraged by 
the possibility of huge profits from 
the development of the local music 
industry. There are more than 100 
labels currently, led by market 
leader Grammy (which holds 45% of 
the market), along with major play- 
ers RS Promotion and Onpa. But 
their position is being challenged by 
fast-rising indie labels like Bakery 
Music, which has garnered a 5% 
market share in just four years. 

Nevertheless, some small indie la- 
bels are struggling to cope with the 
new situation. "Many small labels 
will go to the wall," says Kamol 
Sukosol Clapp, managing director of 
Bakery, "because they weren't in the 
business for the right reasons. Just 
being in music purely for profit isn't 
the right way." 

Clapp says Bakery has been suc- 
cessful because it is prepared to "de- 
velop the artist so that the second 
and third albums sell as well as the 
first." 

Almost singlehandedly. Bakery 
broke alternative music in Thailand 
with the success of rock group Mod- 
ern Dog. "We took four ugly guys 
from a local university and let them 
develop their ideas. It's a different 
approach," says Clapp. 

The bigger outfits are not immune 




either. Even before the cri.sis, com- 
panies that hadn't moved with the 
times struggled. Last February, Kita 
Entertainment Co., a medium-sized 
operation, went bust after losing 100 
million baht ($2 million) due to poor 
album sales. Kita made its name 
from turning movie stars into 
singers; most albums of this kind 
were one-hit won- 
ders. But Thai 
music fans had 
already moved on 
to other genres, 
like alternative 
rock, heavy metal. 

and dance music. 

Savvy companies, like the verti- 
cally integrated Grammy, saw that 
the market for music was becoming 
increasingly segregated. In 1996, the 
company reorganized its music pro- 
duction into five major music cate- 
gories. Each company was assigned 
a label and now runs independently. 
Grammy assistant VP Ian McLean 
acknowledges that these companies 
do run rather like indie labels. "We 
had become so big, with such a wide 



range of music, that we had to intro- 
duce new lal>els and. a first for Thai- 
land, segmented marketing," says 
McLean. He claims that the market 
has shrunk by only 12%-1,')% and 
that the reorganiy.ed Grammy is in a 
position to survive. "We are bullish 
about the future, and we believe we 
can get back to 1996 levels." 

McLean does admit that cost-cut- 
ting has had to be introduced to the 
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companies' operations — some of 
Grammy's unprofitable retail outlets 
will be closed; there were no salary 
increases for 1997; and some compa- 
ny perks have been curtailed. Bak- 
ery's Clapp agrees, "We can be pos- 
itive about the recession by focusing 
on costs and productivity." 

Despite the downturn, both C()m- 
panies plan to expand by going inter- 
national. 

Bakery has set up a joint venture 
with the Tigerstar label, a new com- 
(Continued on page 60) 



San Remo Lags In Sales 

Show Fails To Boost Local Acts At Retail 



BY MARK DEZZANI 



SAN REMO, Italy— For the second 
consecutive year, the effect on sales of 
the annual San Remo Song Festival, 
once a major revenue driver for the 
domestic industry and local artists, is 
being questioned. Despite a TV audi- 
ence of more than 12 miUion for each 
night of the ewnt, held Feb. 24-28. and 
despite more than 15 million tuning 
into public TV network RAIUNO for 
the final e\'ening. only the internation- 
al guests .seemed to have benefited 
from a sales boost. 

Madonna (who replaced Celine Dion 
at No. 1), Backstreet Boys. Aqua, 
Michael Bolton, and Robbie RolH'rtson 
all improved their chart positions, 
according to the FIMI/Nielsen album 
chart covering the period Feb. 26- 
March 4. the first complete week in 
which all songs at the festival had been 
aired and released to retail. 

Reflecting the views of many retail- 
ers contacted by Billboanl. Pietro Falco, 
director of music at Ricordi Medias- 
tore's Milan megastore, rates sales 
resulting from this year's festival as 
"below average to poor." Falco com- 
ments, "The top sellers are Antonella 
Ruggiero and Avion Trav'el, followed by 
Annali.sa Minetti and Lisa, in that order. 

"The main problem is that this j-ear 
most labels reissued previously re- 
leased albums with just the new San 
Remo track added, whereas, normally, 
new albums are released from artists 
appearing at the festival to coincide 
with the event. Therefore, people are 
mainly looking for the singles, and only 
the largest stores stock them. The two 
compilations [from the show] are, how- 
ever, selling reasonably well, with the 
WEA double-CD -selling best." 

That two-CD set, "Super Sanremo 
98," featuring mast of the songs from 
the festival, was released at a reduced 
dealer price that has rei^ulted in an 
average retail price of approximately 



44.000 lira (S25), while Universal re- 
leased a single-CD compilation, "San- 
remo 98," featuring a selection of San 
Remo tracks for a recommended retail 
price of 16,900 lira ($9.60), the same 
price as the ca.'^sette version. On FIMI/ 
Nielsen's industry-recognized chart 
for the week of Fel). 26. "Su|K'r Sanre- 
mo 98" entered at No. 1 on the compi- 
lation album listing, and "Sanremo it8" 
entered at No. 4. 

Sony Music Italy's Minetti was the 
star of the show domestically, winning 
Ixjth the newcomers' section and the 
festi\'al ovxirall. Female artists also took 
the other top places in the event, with 
Ruggiero (Universal) and Lisa (PPM/ 
BMG) voted swond and third, resjH'c- 
tively. According to the FIMI/Nielsen 
charts. Ruggiero is the highest San 
Remo winner entering the chart with 
her album "Registrazioni Moderne" 
debuting at No. 16; Avion Travel's 
album "Vivo Di Can2()ni" (Sugar/Uni- 
versal) enters at No. 20. Avion Trawl, 
despite failing to gain a placing in the 
top fi\^ winners at San Remo (as decid- 
ed by a demi^raphically representath-e 
public jury), picked up three prizes 
awarded by the so-called "Quality 
Jury," made up of industry profession- 
als and this year headed by British 
composer Michael Nyman. 

The 48th annual festival of Italian 
song takes over not just the pic- 
turesque town of San Remo, which is 
swamped by media for the week, but 
also the attention and conrersation of 
the majority of Italians, and in the past 
has been an ideal platform from which 
to launch a new star. Eros Ramazzot- 
ti, Laura Pausini, Zucchero, and An- 
drea Bocelli have all gone ont*» global 
fame after gaining initial public recog- 
nition by winning at San Remo. 

For the first time this year, the top 
three from the newcomers' section 
^-oted Feb. 27) went on to compete in 
the finals with established stars on the 
evening of Feb. 28. 




newsline... 

U.K. CULTURE SECRETARY Chris Smith has pledged more support for 
specialist music genres and young musicians. Speaking at the recent 
Musicalliance '98 conference in London, he said that to qualify for 
funding, music had to meet four criteria: access, 

innovation, excellence, and education. "It seems to 

me that there are many art forms in jazz, folk, and 
ethnic music which meet those criteria as much as 
most classical music does." said Smith. Currently, 
classical and opera account for appro.\imately 90^:51 
of U.K. government subsidies for music. Smith also 
revealed government plans to use money from the 
National Lottery to support young artists through 
its "talent bank'"'— the 200 million pound ($330 mil- 
lion) National Endowment for Science. Technology 
and the Arts, which should be ready to make its 
first grants in the fall. In addition. Smith said that 
National Lottery cash will be used to guarantee every school pupil the 
opportunity to learn a musical instrument. 

Nir.EL HI NTER 

AMERICAN DANCER Alan Reed is suing Japanese star Seiko Matsuda 
for 48 million yen ($374,400) in damages for alleged sexual harass- 
ment. A suit, filed March 9 with the Tokyo District Court, claims that 
Matsuda repeatedly pressured Reed — a dancer in the singer's stage 
show — to have sex with her. Reed is seeking 20 milli(m yen for stress- 
induced ailments, including eczema and loss of sleep, and 28 million 
yen for songwriting royalties allegedly not paid by Fantic, Matsuda's 
management agency. A Fantic spokesman says the company is study- 
ing Reed's claim. 

STEVE McCU'RE 

A PARIS TRIBUNAL has given Xavier Pelgrims de Bigard. former direc- 
tor of French CD manufacturer Dureco. a six-month suspended jail 
sentence and fined him 80,000 French francs {§13.000) for piracy 
offenses. He was also ordered to pay a total of 350.000 francs (§57,000) 
in damages to BMG, EMI. and Sony. The tribunal also fined distribu- 
tors Wolf (Paris Musique/Prim Distribution), Kniazeff (IHL), and 
Ougergouz (Domo Technica/WTMC) 60,000-80,000 francs ($9,800- 
$13,000) each for related offenses. Pelgrims de Bigard was arrested in 
1994 at MIDEM following a raid on Dureco's premises. French rights 
body SCPR which initiated the investigation, says that the outcome 
clearly establishes the culpability of the manufacturer in such cases. 

MARK SOLOMONS 

SOUTH KOREAN balladeer Shin Seung-Hun has become the first pop 
artist from the country to have six consecutive million-selling studio 
albums. His latest, "Shin Seung-Hun VI" (Line Records), .'thipped just 
over 1 million units before its Feb. 17 release. The feat is especially 
impressive given that music sales in South Korea have dropped by up 
to 50% in recent months. Shin has sold more than 10 million albums 
in the last seven years. 

CHO HYUN-JIN 

WARNER MUSIC INTERNATIONAL has inked a long-term licensing deal 

for the Russian Federatit)n and 
Commonwealth of Independent 
States — including Ukraine. 
Belarus, and Kazakstan — with 
the Russia-based Soyuz Group. 
The first releases under the 
agreement will he Madonna's 
"Ray Of Light" and Eric Clap- 
ton's "Pilgrim." Soyuz, which has 
record label, distribution, retail, publishing, photographic, multime- 
dia, and video interests, maintains offices in Germany, Sweden, and 
the U.K. 

ALAN PARSONS will depart his post as VP of EMI Studios Group at 
the end of March. He will continue as a creative consultant and asso- 
ciate producer for the group, which includes the Abbey Road, Town 
House, and Olympic Studios. Parsons, best-known for his band the 
Alan Parsons Project and his engineering and production work with 
Pink Floyd, Paul McCartney, and Steve Harley, among others, took 
over the VP post from Martin Benge last July. He plans to concentrate 
on his own recording career and will start work on a new album in the 
summer. "Alan's not been in an executive role before — it was an exper- 
iment," says an Abbey Road spokeswoman. Existing management will 
run the studios until a replacement is found. 

MARK SOLOMONS 

U.S. HARD ROCK LABELS Mayhem and Fierce have opened a U.K. office 
to serve as a European base. Forthcoming releases in April and May 
include albums from Testament, Crowbar. Manowar, and Bruce Kulick 
and John Corabi's band Union. 



Q 



WARNER MUSIC 
INTERNATIONAL 



56 



BILLBOARD MARCH 21. 19S8 




Performing at 




On Friday, Marcti 20tli @ midniglit 

Special 4 song promotlooal CD 
available at Japan NIte booth 

iinua niiMiKit mild: US uiisi Pntiets Ik., II PaiUiit Smn. 
MS, stiiiiti smiiiii ti htn mm. bm 
lil,l1']'12n'l]H fai.ll']'»2S i-lliil: [ic[i@ll|.ir.D Wtl: lini:,/»ii.)itir.ii/-aai/ 

I.:. CHM: mi Nislc lid., ill Imtnjf. Sli.#3l1, Km m, n 11112 
llUU NMtH llUn-IIHfM MongJIMIIUW 



Canada 



Bringing Ifewfoundland's Traditions To Life 

Amber's Anita Best Revives Province's Historical Music 



n 



■ BY LARRY LeBLANC 

TORONTO— A self-described **preach- 
er for Newfoundland traditional songs," 
folklorist/archivist/sin^er Anila Best 
has been collecting; sonars and stories 
from Newfoundlanders since 1973. 
"Ci*osshanded," an a capi>eUa tiibute to 
trarlitional Ne\\'foundland singers, is her 
first solo album. 

Released in July 1997 by Amber 
Music in Topsail, 
Newfoundland, 
"Crosshanded" is 
only available re- 
gionally. The album 
has sold 1,500 units 
to date, says Best. 

She has been 
prominently fea- 
tured on seven other best 
albums since 1975. 
She was half of a duo with singer 
Pamela Morgan, was part of the band 
Bristol Hope, and has appeared on n\'e 
compilations. 

Best is also a [lartner in the 7-year- 
okl label Amber Music along with Mor- 
gan, who produced "Crosshanded," and 
Morgan's husband, Andre Wall. 
Amber's 10-album catal(^ contains the 
entire recorded works of Morgan and 
her former band, Figgy Duff, which 
dominated Newfoundland music 
throughout the 1970s and 1980s. 

The 49-year-old, powerfully voiced 
Best performs rcgidarly in Newfound- 
land with either Morgan or guitarist 
Sandy Moitls. Throughout the piwince. 
Best also gives lectures and concerts of 
Newfoundland traditional songs and folk 
tales. At the Noveml)er awards ceremo- 
ny of the Music Industrj' Assn. of New- 
foundland & Labrador, she was named 
both female artist of the year and 
roots/traditional artist of the year. 

MUSIC COLLECTORS 

"Anita is to Newfoundland what 
Mary Black is to Ireland," says Tony 
Ploughman, assistant manager of the 
record store Fred's in the provincial 
capital of St. John's. "She has more 
knowledge of Newfoundland folk songs 
than anyone on the island. The people 
buying her album are mostly collectors 
of Newfoundland and Celtic musics." 

Largely because of its geographic 
i.'^olation, thrust away from Canada into 
the Atlantic Ocean, Newfoundland has 
always remained apart from the eco- 
nomic, political, and cultural .s^rstems of 
North America. Neither Canadian nor 
thoroughly British in outlook, islanders 
like Best think of themselws as New- 
foundlanders first (and, some would 
argue, last) and Canadians second. "My 
spiritual attachment is to this island." 
she says. "Performing traditional New- 
foundland songs is what I am. It's who 
I am." 

In 1JM8, a year before Newfoundland 
joined Canada. Best was bom to Elsie 
and George Best in Merasheen. a fish- 
ing community of 100 families on 
Merasheen Island in the middle of Pla- 
ccntia Bay on Newfoundland's south 
coast. There, two centuries earlier. 
French refugees had to flee westward 
from the conquering English. 

The former British colony of New- 
foundland became the 10th Canadian 
province March 31, 1949. At the time, 
only 52.4*5^ of the jmpulace supported 
union with Canada. As part of the last 
generation of Newfoundlanders born 



outside of the Canadian Confederation, 
Best recalls the issue, which Is still heat- 
edly debated today. 

"When I was Ibeing bornl at home, 
and my mother was having labor pains, 
the midwife. Kate Wilson, an ardent 
Confederalist. and my grandmother, an 
ardent Newfoundland nationalist, got 
into this big racket about whether New'- 
foundland should have a responsible 
government or should join Canada or 
the United States," she says. 

One of the songs Wilson taught Best. 
"Lord Bateman," is featured on 
"Crosshanded." Says Best, "Kate was a 
lifelong family friend. I called my 
daughter Kate after her." 

CULTURAL PASSION 

Best's intense passion for Newfound- 
land culture was largely' shaperl by one 
significant ewnt: the province's reset- 
tlement program of the 1960s, which 
wiped out Merasheen as well as dozens 
of other communities on nearl)y islands. 

The aggressive industrial develop- 
ment program of Newfoundland Pi-e- 
mier Joey Smaltwood was intended to 
provide enough employment to take up 
the slack left by the uncertainty of the 
fishing industry. The program shifted 
people from the pro\ince's rural com- 
munities to its large towns and cities. 
But the new primary industries there 
failed to generate enough jobs. 

Best's family moved from Merasheen 
to St. John's when she was 12. Her 
father took work as a janitor with the 
department of public works while her 
mother ran a boarding house to support 
the family of four children. {Anita is the 
eklest; she has three brothers.) 

"Resettlement turned me into a cul- 
tural evangelist," Best says. "People 
began moving in 1964, and by 1968 
everybody had moved [to the cities]. 



Once people moved, the sense of com- 
munity was lost. All of the garden par- 
Lies and occasions where INewfound- 
land small-town] culture had been 
expressed disappeared. My father 
became a wry bitter person, because he 
went U\)m l.teing a community leader to 
being a janitor." 

Best attended Memorial University 
in St, John's, where she received a bach- 
elor of arts degiXK.' in 1969 and a bach- 
elor of education degree in 1971. For 
much of her adult life, howestr. Best has 
Mved in small Newfoundland communi- 
ties. At 21, she became principal of a 
two-room school in Rock Harbour on 
the Burin Peninsula. She held teaching 
joKs throughout the region, marrying 
in 1977 and giving birth to a daughter 
two years later. 

In 1973, inspire*] by the work of .sev- 
eral other folklorists. Best began col- 
lecting songs on tape and leai'ning them 
for performances. While Best would 
perform with friends at parties, it was 
poet/musicians Neil Murray and Noel 
Dinn who coaxed her to perform pub- 
licly in 197 1 in the newly formed Figgj' 
Duff. Best decided to leave the group 
after several months to resimie teach- 
ing and was replaced by Morgan. 

After she and hei- husband divorced 
in 1982, Best mo\vd to Grand Bank on 
the Burin Peninsula to teach. She left 
Grand Bank in 1987 and eventually left 
full-time teaching. 

The songs on "Crosshanded" are an 
assortment of traditional songs — story 
songs. lo\'e songs, anfl humorous songs — 
that she collected from various sources. 

"I wanted a representation because 
there might not be another a cappella 
album [of traditional Newfoundland 
songs]," saj-s Best. "I thought, 'If any* 
thing happens to me, that's it.' Nobody 
knows these songs an>TTiore." 



The Richly Eclectic Roots 
Of Newfoundland's Sound 



TORONTO— Newfoundland's folk 
music incoiporates the rich cultural 
heritage of the British Isles into a 
style that's at once firmly local and 
broadly eclectic, reflecting Iwith the 
extensivie travels of its fishermen and 
the isolation of its ports, 

Folklorist/arehivist/singer Anita 
Best says that, despite popular belief. 
Newfoundland folk music diffei-s sig- 
nificantly fi*om Celtic music. "It has 
Celtic elemenbi. but it also has Eng- 
lish and Appalachian elements." she 
says. "We have this singing tradition 
here, but there's not a .strong instru- 
mental tradition |in the music |." 

Traditional Newfoundland songs 
are derived from ohi English and 
Scottish popular ballads. British 
music liall songs, country music, and 
the Irish folk movement of the 19()0s. 
Singing traditionally happened at 
informal parties held in outpost 
kitchens or fish stores, typically 
involving solo ])erformances by one or 
several singers. Music would also be 
IM'rformcd at wtirkplaces such ;is fish- 
ing .-hips iir lumljer camps. 

"That kind of entertainment was 
not ccmsiimer entertainment." .-^ays 
Best. "It was an exiii-essioii of the feel- 



ing of the moment." 

Newfoundland's traditional songs 
were first preserved by such folk- 
lorists as Elizabeth Bristol (Ji-eenleaf 
and Maud Kan>oles in the 1920s and 
by Margai"et Sargent, Kenneth Pea- 
cock, Gerald Doyle, and Edith Fowke 
in the 1950.'*. Additionally, thetx' have 
been two significant ftilkloiT i-econl- 
ings: "Songs And Ballads Of New- 
foundland" (Folkways Records. 1956) 
and "Songs From The Newfotmdland 
Ports" (Pigeon Inlet Productions, 
1984). 

Examples of traditional Newfound- 
lanfl songs w^re found in commei'cial 
i-ecordings b.\' New found landers Dick 
Nolan and Harry Hihl)s in the 'liOs 
and Figgy Duff and the Won(Jerful 
Grand BatMl in the 7()s and '80s. In the 
'90s, the tradition is lieing kept alive 
by Great Big Seii, Riiwlin's Cr(Ks.s. the 
Plankertown Band, and the Pimters. 

"It delights me when Newfound- 
land [acts I like GiX'at Big Sea and the 
Punters take our folk tunes and cre- 
ate their own foms." says Best. "It's 
g(»«l that ytiung peo|)Ie are recogniz- 
ing I traditional Newfoundlanfl 
music].*' 
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ICnn INrtlWLIC IMDIYUuLIn RCA 


9 


NEW 


IT'S LIKE THAT RUN-D M.C, VS. JASON NEVINS 






BUGSY CIXUMttIA 


10 


10 


BRAVE LOVE THE ALFEE [DSmba un 






OPEN YOUR EYES GUANO APES ariola 






SMILE C0MM^;MCAT1C^S 


7 


6 


ALARMA 6&6 mnic RECOAO&vOiYGAAU 


11 


NEW 


KONO YUBI TOMAREI TOKIO som 


9 




TOGETHER AGAIN JANET JACKSON virgin 


10 


7 


YOU'RE STILL THE ONE SHANIA TWAIN mekcury 


8 

9 
10 

n 

12 


9 
8 


MY OH MY AQUA universaa 

JET'AIME LARA FABIAN Pffl.Y[ffl« 

COSE DELLA VITAA:AN'T STOP THIS EROS 

RAMAZZOTTI & TINA TURNER BMC 

EMMENE MOI ALLAN THEO [Ml 

ROCK ME PILLS M[I>cu«y 


12 


13 


HERON TATSURO YAMASHITA warner mosjc www 






UlAI H nU RV Vm lUI^ riPPKlAV mca 


11 


NEW 


WHEN THE LIGHTS GO OUT FIVE rca 


13 
14 
15 


9 
11 
12 


NEI-ONNA, JVONETSU MAKI OtIGURO • ORAU 
WINTER FAU L'ARC-EN-CIEL li].O0<«o~Y 
A5HITA GA KIKOERU J FRIENOS lOMiilirs CRTIR 


11 
12 
13 


10 
14 
9 


WHEN SUSANNAH CRIES ESPEN LIND umwisal 

BREATT^E MIDGE URE *j»xa 

ALL 1 HAVE TO GIVE BACKSTREET BOYS jwwough 

TRAPE 


12 
13 
14 
15 


NEW 
NEW 
NEW 
11 


SHE LEFT ME ON FRIDAY SHED SEVEN polydoh 
STOP SPICE GIRLS virgin 
EVERLASTING LOVE CAST FROM CASUALTY bec 
SHOW ME LOVE ROBYN rca 


18 

14 
NEW 




!^ 


TAINUENT 


14 


11 


DOCTOR JONES AQUA univcrsal 


16 


12 


YOUR LOVE GETS SWEETER FINLEY QUAYE epiC 


13 


13 


BJ\NG BANG BLACK ATTACK RCA 


MILK TEA UA victor 


15 


NEW 


FIGHT FOR YOUR RIGHT N Y.C.C. eml 


17 


17 


NEVER EVER ALL SAINTS iondOn 


14 


19 


HASTA SIEMPRE NATHALIE CARDONE COUiueM 


17 




ROMANCE PENICILLIN eastwestiuvw 


16 


IS 


OPEN UP YOUR MIND R'N'G motor music 


18 


9 


ANGELS ROBBIE WILUAMS chrysalis 


15 


17 


LA FIESTA PATRICK SEBASTIAN polyoor 




IS 


TOKAI NO MELODY SYARAN Q BMGiARAN 


17 


17 


AMENO ERA utrcury 


19 


NEW 


HOLLER GINUWINE epic 


16 


NEW 


GETTIN' JIGGY WIT H WILL SMITH Columbia 






BAD LUCK ON LOVE TOHKO RONvCANi™ 


18 


16 


PUSHED AGAIN DIE TOTEN HOSEN eastwesi 


20 


19 


CLEOPATRAS THEME CLEOPATRA wEA 


17 


1 1 


BJUIBIEGIRL AQUA universai 






DENWA CHI5AT0 MORITAKA CMEUR Music 


19 


NEW 


DIE LAENGSTE SINGLE DER WELT WOLFGANG 


18 


10 


SAVOIR AIMER FLORENT PAGNY MERCURY 






ALBUMS 






PETRY MioiA 






Ml IHRVTi 


19 


NEW 


TEU.EMENT 'N' BRICK FAUOEL mercury 






20 


15 


DIEKARAWANEZIEHTWEITER... HOEHNER 


1 


2 


MADONNA RAY OF LIGHT mave RlC^VlEA 


20 


20 


YOU MAKE ME WANNA • ■ . USHER arisia 


1 


NEW 


MY LITTLE LOVER PRESENTS lors eattort 








2 


1 


SOUNDTRACK TITANIC ecwy cijWsical 






ALBUMS 

SOUNDTRACK TITANIC SOW classical 


2 


NEW 


THE YELLOW MONKEY PUNCH DRUNKARD EuN 

HOEise 

BOOWY THISBOOWY toshbacmi 
L'ARC-EN>CIEL HEART KIOTK'SOIV* 
SOUNDTRACK TITANIC SONY CEAS9CAA 
YUKO HARA LOVING YOU VCTOR 






ALBUMS 
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3 


CELINE DION LET'S TALK ABOUT LOVE tftC 


, 


1 


3 
4 

5 


2 
1 
5 


1 
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3 


NEW 
1 

2 


MADONNA RAY OF LIGHT wea 

SOUNDTRACK TITANIC sw^tcmssoi 

CELINE DION LET'S TALK ABOUT LOVE cchumka 


4 
S 
6 


4 

7 
8 


THE VERVE URBAN HYMNS hutwgin 
ROBBIE WILLIAMS LIFE THRU A LENS chrysals 
AQUA AQUARIUM universal 


2 
3 
4 


2 
3 
4 


MADONNA RAY OF LIGHT wea 

LARA FABIAN PURE p<Xydor 

FLORENT PAGNY SAVOIR AIMER merci^ 
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3 


PUR MAECHTIG VIEL THEATER iNiurcoDD 
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rInLCiT UUHTt MAVtnlL.I\ ft a 1 KIM; EPIC 
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6 


JANET JACKSON THE VELVET ROPE virgin 
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3 


5 


NEW 


FALCO OUT OF THE DARK UNTO THE LIGHT) EMi 


8 


NEW 


ERIC CLAPTON PILGRIM dixh.'Be prise 


6 


8 


CEUNE DION LET'S TALK ABOUT LOVE Columbia 


7 


6 


MADONNA RAV OF LIGHT warner M(;sic 


6 


NEW 


PETER MAFFAY BEGEGNUNGEN awiola 


9 


5 


VARIOUS ARTISTS FANTASTIC 80'S somvmuSiCIv 


7 
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EROS RAMAZZOni EROS oom-Bua 
ANDREA BOCELLI ROMANZA poetdoa 
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TOKO FURUUCHI TOKO— BEST SELECTION SOh-f 






NATALIE IMBRUGLIA LEFT OF THE MIDDLE RCa 


10 


NEW 


SOUNDTRACK THE FULL MONTY rcavicior 
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7 


9 


NEW 


FANTASTIC CRISSI ONE-ONE FOR ALL EOR iirt 


8 


5 


EROS RAMAZZOTTI EROS auxx* 


11 


NEW 


NATALIE IMBRUGUA LEFT OF THE MIDDLE rca 


9 


5 


VERONIQUE SANSON INDESTRUCTIBLE WCA 


10 


7 


NAMIEAMURO 181920 avtatra;! 


9 


6 


AQUA AQUARIUM universal 


12 


14 


LIGHTHOUSE FAMILY POSTCARDS FROM HEAVEN 


10 


NEW 


JOESATRIANI CRYSTAL PLANET EP-C 


U 


NEW 


HELLOWEEN BETTER THAN RAW vicic* 


10 
11 


B 
7 


BEU BOOK & CANDLE READ MY SIGN AnioiA 

ERA ERA MERCURY 






W(.D CAflD.PDlYDOR 


11 


11 


LOUISE ATTAOUE LOUISE ATTAQUE atmos 


12 


9 


MEJA SEVEN SISTERS ERicsovi 


13 


NEW 


MAVERICKS TRAMPOLINE uwersal 






p^'£^'OJE.■S0^Y 

ANDRE RIEU VALSES Philips 
ERIC CLAPTON PILGRIM wea 


13 
14 


18 
10 


CELINE DION LETS TALK ABOUT LOVE EPicsom 
T.M. REVOLUTKW TRIPLE JOKER antimos RECORDS 


12 
13 


n 

NEW 


WOLFGANG PETRY ALLES ariola 

STATUS QUO WHATEVER YOU WANI-THE VERY 

BEST OF MiRCURY 

PEARL JAM YIELD epic 

JANET JACKSON THE VELVET ROPE v RQS 


14 
15 


18 
ID 


TEXAS WHITE ON BLONDE meRCU»t 
CHARLATANS MELTING POT BtOGAHS BanouEI 


12 
13 


12 
NEW 


15 


16 


COMPLEX COMPLEX BEST tosmiba-emi 


14 

15 


9 


16 


13 


ALL SAINTS ALL SAINTS iondon 


14 


13 


ERA ERA MERCURY 


16 


NEW 


TWO-MIX FANTASTIX II (NEXT) MNG 


12 


17 


15 


VARIOUS ARTISTS KISS SMOOTH GROOVES "98 


15 


14 


NATALIE IMBRUGLIA LEFT OF THE MIDDLE rca 


17 


13 


GLAY REVIEW BEST OF GLAY puhinum 


16 


10 


SOUNDTRACK COMEDIAN HARMONISTS fMt 






CO LY GRAM lu 


16 


15 


AQUA AQUARIUM universal 


18 


U 


FAVORITE BLUE MISSING PLACE avUTMa 


17 


13 


GUANO APES PROUD LIKE A GOD uni.eps«i. 


18 


NEW 


VARIOUS ARTISTS A UTTLE BLUES IN YOUR SOUL 


17 


9 


JOHNNY HALLYDAY CE QUE JE SAI5 mercury 


19 


19 


ENYA PAINT THE SKY WITH STARS-THE BEST OF 


18 


17 


RUEDIGER HOFFMANN ASIEN.ASIEN arkxa 








18 


10 


PASCAL OBISPO SUPERFLU epic 






ENYA VYIA AAPAN 


19 


14 


WOLFGANG PETRY NIE GENUG aroi> 


19 


NEW 


SAVAGE GARDEN SAVAGE GARDEN coll'ubm 


19 


18 


ALAIN BASHUNG FANTAISIE MHITAIRE barclav 


20 


B 


MITSUHIRO OIKAWA USO TO ROMAN tosh-sacmi 


20 


15 


THECORRS TALK ON CORNERS fAswsr 


20 


19 


VARIOUS ARTISTS CLUSLIFE rELSrw 


20 


17 


WILL SMITH BIG WILLIE STYLE Columbia 
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SINGL£S 

MY HEART WILL GO ON CELINE DION coLuwe.* 


MCEK 
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SING1£S 

MY HEART WILL GO ON CELINE DION epigscny 


WEEK 

1 


tWEK 

2 


SINGLES 

FROZEN MADONNA wea 






THE WAY YOU LOOK TONIGHT ELTON JOHN MER 


2 


2 


FROZEN MADONNA warner 


2 


4 


IT'S LIKE THAT RUN D M C. VS. JASON NEVINS 


2 


I 


GIVE ME LOVE DJ DADO FEATURING MICHELLE 


2 


3 


FROZEN MADONNA vvarnlrbmos 


3 


3 


TOGETHER AGAIN JANET JACKSON vii^iN 


3 


2 


wos 

TORN NATALIE IMBRUGLIA bmg 


3 


5 


WEEKS :iML 

MY HEART WILL GO ON CELINE DION cxxuMBiA, 


3 


4 


TOGETHER AGAIN JANET JACKSON virgin 


4 


8 


CHERISH PAPPA BEAR FEATURING VAN DER 


4 


3 


AS LONG AS YOU LOVE ME BACKSTREET BOYS 






4 


2 


BEEN AROUND THE WORLD PUFF DADDY « THE 






TOORN UNTVFRSAl 






L BifiATOVWNY 


4 


3 


FEEL IT THE TAMPERER FEATURING MAYA time 






FAMILY (FEAT THE NOTORIOUS B I G. 1 MASE) 


5 


5 


TORN NATALIE IMBRUGLIA bmg 


S 


6 


TOGETHER AGAIN JANET JACKSON wrwn 


5 


4 


PEACE BLACKWOOD UAM(y^iMENTD 






ARIS'A 


6 


7 


COSE DELLA VITA EROS RAMAZZOTTI i TINA 


6 


20 


NEVER EVER ALL SAINTS london.poiy6ram 


6 


18 


GETTIN' JIGGY WIT IT WILL SMITH Columbia 


5 


5 


1 KNOW WHERE IT'S AT ALL SAINTS mNootTSiAND 






TURNER BMi 


7 


; 


YOU SEXY THING T SHIRT voWfAKHUi 


7 


6 


TORN NATALIE IMBRUGLIA eMamoom- 


6 
7 
8 
9 

10 


9 
12 
6 

7 

6 


■ WILL COME TO YOU HANSON mercury 

GONE TILL NOVEMBER WYCLEF JEAN cauMBiA 

NICE I SLOW USHER iaeace,abista 

MO MONEY MO PROBLEMS T>^E NOTORIOUS 

B I G (FEAT PUFF DADDY A MASE) arista 

AS LONG AS YOU LOVE ME BACKSTREET BOYS 


7 
8 

9 
10 


6 
4 

11 
12 


NEVER EVER ALL SAINTS mercury 
WOOROEN ZONDER WOORDEN DE KAST cm 

GETTIN' JIGGY WIT IT WILL SMITH coiumw 
WAT IK JE ZEGGEN WIL FRANS BAUER K0O< 


8 
9 

10 
11 
12 
13 


NEW 

5 
S 
11 
9 

10 


LOLLIPOP AQUA u(ift'ERSAi 

FROZEN MADONNA we^warner 

DOCTOR JONES AQUA uwvtRSAi. 

GETTIN' JIGGY WIT IT WILL SMITH COEumbim-ONy 

TOO MUCH SPICE GIRLS v-iaw 

PASH KATE CEBERANO mlamrOOWSOny 


8 
9 
10 
11 
12 


7 
11 
15 
10 
12 


TAKE ME UP RALPHI ROSARIO kmc 

BAMBOOGIE BAMBOO .irc;>iitimc 

SOMEBODY TO LOVE GATE *ad 

WAUIN' ON THE SUN SMASH MOUTH uv^ERSAj. 

HISTORY REPEATS PROPELLERHEADS FEATURING 

SHIRLEY BASSEt v-aci-i-wAii 0« SOUND 


11 


10 


NO, NO. NO DESTINY'S CHILD som 

DEJA VU (UPTOWN BABY) LORD TARIO & PETER 


11 


9 


AU 1 HAVE TO GIVE BACKSTREET BOYS ?OMa» 


14 


12 


ALL CRIED OUT ALLURE £pi&SOiy 


13 


8 


GOTTA LOT OF LOVE CHASE aid 


12 


11 


12 


10 


WHEN SUSANNAH CRIES ESPEN LIND u^rvCflSAt 


15 


NEW 


AU 1 HAVE TO GIVE BACKSTREET BOYS mush 


14 


13 


CLOSE THE DOOR REGINA do it YOunsELf 






GUNZ cixuMtiiA 


13 


NEW 


NO. NO. NO DESTINY'S CHILD Columbia 






R^XjW-SJNY 


15 


20 


AU 1 HAVE TO GIVE BACKSTREET BOYS Jivt/viRGiN 


13 


14 


TOO MUCH SPICE GIRLS viRsm 


14 


15 


ANGELS ROBBIE WILLIAMS eui 


16 


15 


HOW DO 1 LIVE TRISHA YEARWOOD MtAVNivtns»L 


16 


9 


COME INTO MY LIFE GALA doit Ttmnsu ,Smg ric 


14 
15 


13 
19 


SPICE UP YOUR LIFE SPICE GIRLS virgin 
HOW DO 1 LIVE LEANN RIMES cu«Ei 


15 
16 


NEW 

20 


SAVE TONIGHT EAGLE EYE CHERRY hXYDOR 
THEUNFORGIVEN II METALLIC* m€i>cijry 


17 
18 


16 
14 


TUBTHUMPING CHUMBAWAMBA EMi 

DA YA THINK I'M SEXY? N-TRANCE FEATURING 

ROD STEWART iis'i.«l 

1 WANNA BE THE ONLY ONE ETERNAL w 


17 


NEW 


CCRDI 

LET ME SHOW YOU CAM1SRA self 


16 
17 


17 
RE 


ALL 1 HAVE TO GIVE BACKSTREET BOYS iivE/ZOMBA 
DONT BE STUPID (YOU KNOW 1 LOVE YOU) SHA- 


17 


13 


IT'S UKE THAT RUN-D.M C VS JASON NEVINS 


19 


18 


18 
19 


NEW 
NEW 


SLAM DUNK DA FUNK 5IVE rcA'Sak 
NEVER EVER ALL SAINTS LONDON 






NIA TWAIN MERDJR- 


18 




PlAS 


20 


13 


WALKIN' ON THE SUN SMASH MOUTH inter 


20 


NEW 


TOGETHER AGAIN JANET JACKSON virgin 


18 


RE 


ANGEL JOEE i^puiAK 


14 


AINTGOTNCVIGOTUFE NINASIMONE bug 








ALBUMS 


19 


RE 


I'LL BE MISSING YOU PUFF DADDY S, FAITH 


19 


19 


TYRONE ERYKAH BADU usversal 






ALBUMS 










EVANS (FEATURING 112) arisia 


20 


NEW 


NICE & SLOW USHER hmg 


1 


1 


SOUNDTRACK TITANIC sonyoasSicai 


1 


NEW 


MADONNA RAYOFUGHT WARNER BROS 


20 


RE 


DOGWHISTLE KWIKMIX VARIOUS ARTISTS fiMC 






ALBUMS 






2 


1 


CELINE DION LETS TALK ABOUT LOVE CXHJjmbia 






ALBUMS 






2 
3 


3 
5 


PEARL JAM YIELD epih-sony 

CELINE DION LEFS TALK ABOUT LOVE EPiOVJny 


3 


2 


SOUNDTRACK TITANIC mnyciasskju 


1 


NEW 

1 


MADONNA RAY OF LIGHT vyar>jerbhos 


1 


6 


DEKAST NOORDERZON cnrmusw: 


4 


4 


MATCHBOX 20 YOURSELF OR SOMEONE LIKE YOU 


4 


6 


BACKSTREET BOYS BACKSTREETS BACK jivlvw 


2 


SOUNDTRACK TITANIC Sony classical 


2 


3 


CELINE DION LET'S TALK ABOUT LOVE C0uimb.a 






tASTrt'EST.'WARNEH 








3 


2 


CELINE DION LET'S TALK ABOUT LOVE EP« 


3 


2 


SOUNDTRACK TITANIC so f.r classical 


5 


6 


BACKSTREET BOYS BACKSTREETS BACK libera. 


5 


7 


AQUA AQUARIUM universal 


4 


3 


VARIOUS ARTISTS BIG SHINY TUNES 2 wcuwarn 


4 


1 


EROSRAMAZram EROS bmg 






IIU^SONY 


6 


4 


LITFIBA CROCE E DEUZIA ZR*.tMi 
PROZAC 4- ACIDOACIDA tMi 






ER 


5 


NEW 


MADONNA RAY OF LIGHT warker 


6 


2 


THE SUPERJESUS SUMO eastwestwarnes 


7 


3 


5 


4 


AQUA AQUARIUM universal 


6 


11 


LIVE ERYKAH BADU univusal 


7 


NEW 


LEE KERNAGHAN HAT TOWN abCImi 


8 


5 


NATALIE IMBRUGLIA LEFT OF THE MIDDLE rca 


6 

7 


6 
5 


SAVAGE GARDEN SAVAGE GARDEN COLUMBIA 
SPICE GIRLS SPICEWORLD vton 


7 


5 


JANET JACKSON THE VELVET ROPE wrcin 
ERA ERA MfRoiHY 


8 
9 


7 
9 


SPICE GIRLS SPICEWORLD viwyN 
AQUA AQUARIUM univer^ 


9 
10 


13 
NEW 


ALL SAINTS ALL SAINTS lOWOW 
ARIAS MICHAEL BOLTON Sony classcal 


8 


7 


VARIOUS ARTISTS GRAMMY NOMINEES '98 mca 


8 


8 


10 


S 


THECORRS TALK ON CORNERS tASiwEsr.WARNER 


11 


NEW 


GUCCINI FRANCESCO GLK^CINI LIVE COLLECTION 


9 


a 


BACKSTREET BOYS BACKSTREET'S BACK 


9 


4 


NATALIE IMBRUGLIA LEFT OF THE MIDDLE Bmt. 


11 


10 


SAVAGE GARDEN SAVAGE GARDEN R{}ads>0'a. 
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;rvL'7n*<(iA 


10 


10 


ANOUK TOGETHER ALONE Diho MUSIC 






WARNLH 


12 


11 


Mll.nCiLt L«MUKt VUULt UnMUKt Fm 


10 


9 


VARIOUS ARTISTS MUCH DANCE 1997 ekhyorau 


11 


7 


ANDREA BOCELLI ROMANZA POlYDOn 


12 


11 


REGURGITATOR UNIT tASTw-fst-WARNER 


13 


NEW 


ROBBIE ROBERTSON CONTACT FROM THE 


11 


11 


ANDREA BOCELLI ROMANZA pteuf-siPCAYGRAM 


12 


9 


PAULDELEEUW LIEF tPic 


13 


13 


SPICE GIRLS SPICE virgin 






UNDERWORLD OF RED BOY emi 


12 
13 


10 
15 


VARIOUS ARTISTS WOMEN & SONG vyea 
SOUNDTRACK THE WEDDING SINGER maverick 


13 
14 
IS 


NEW 

13 
15 


EMMASHAPPLIN CARMINE MEO emi music 
PEARL JAM YIELD fpk: 

BUENA VISTA SOCIAL CLUB FEATURING RY COOD- 

ER BUENA VISTA SOCIAL CLUB munich 


14 


14 


MIDNKiHTOIL 20.000 WATT RSL— THE MID- 
NIGHT OIL COLLECTION cuiuMBuvTitw. 


14 

15 


10 
8 


POOH THE BEST OF POOH CGD 
PEARL JAM YIELD lfk: 


14 

15 


17 
12 


WARNER RROS 

WILL SMITH BIG WILLIE STYLE cauMBiA 
PEARL JAM YIELD ERir. 


15 
16 


12 
15 


JEWEL PIECES OF YOU EAsrwtsTWARNER 
KYLIEMINOGUE IMPOSSIBLE PRINCESS mush- 

RoOM'SOfiY 

RADIOHEAD OK COMPUTER emi 
THEWHITLAMS ETERNAL NIGHTCAP mds 
JANET JACKSON THE VELVET ROPE vi«gin 


16 
17 


NEW 
9 


ANTONELLA RUGGIERO REGISTRAZIONI MOD- 
ERNE (CON BRANO SANREMO) onivfrsal 
THE VERVE URBAN HYMNS virgin 
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20 


14 
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13 
NEW 


SHANIA TWAIN COME ON OVER MERCURY 

SARJm MCUCHLAN SURFACING ntmuM 

ALL SAINTS ALL SAINTS lONDOEHSlAND 

BRYAN ADAMS UNPLUGGED UM 

VARIOUS ARTISTS NOTRE DAME DE PARIS stlECT 


16 
17 
IB 


14 

12 
16 


AU SAINTS ALL SAINTS m£HCuhy 
RENEFROGER HOME AGAIN dinomusk 
DEKAST NIETS TE VERLIEZFN mr music 


17 
18 
19 


17 
16 
18 


18 

19 


17 
NEW 


ENYA PAINT THE SKY WITH STARS— THE BEST OF 

VlEA 

THE PROPEUERHEADS DECKSANODRUMSAND 


19 


17 


GUUSMEEUWIS&VAGANT SCHILDLRU w/SMus<: 


20 


19 


PROPEUERHEADS DECKSANODRUMSAND- 






ROCKANDROLL y^au c< sounOyVRGin 


street 


20 


18 


JEVra. PIECES OF YOU rtA^NfR 






ROCKANDROLL MPS 


20 


14 


EROS RAMAZZOTTI EROS hmcricoho 
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REMIX ft REPENT MARILYN MANSON onivefsal 

ALBUMS 


1 


1 
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AUSTRALIA: The title of multi-platinum country singer Lee Kernaghan's new ABC/EMI album, 
"Hat Town," comes from the Australian habit of passing a hat around to help a mate in trou- 
ble. Now Kernaghan wants to tour remote settlements that are economically struggling. His 
Pass the Hat Around Australia tour takes place in the first two weeks of June. Traveling 
through the bush in a light plane with a scaled-down four-piece band, Kernaghan ia doing shows 
that will be supported by sponsorship, with every cent made at a concert handed over to each 
town's mayor. "These settlements have supported me so much that it's time I do something in 
return," he says. One of the new tracks, "Goondiwindi Moon," features his good friend Trisha 
Yearwood. CHRISTIE ELIEZER 



\ i^urway s aiuum cnari. ovny 



THEOOORS 



NORWAY: Janis Joplin and the Doors arc once again gracing Norway's album chart. Sony 

Music released a double-CD set, "The Very Best Of Janis," 
Jan. 5, and so far it has sold 42,000 unitJi. "She has a follow- 
ing among both students and those who used to listen to her 
in the '70s," says Sony Music special marketing manager 
Arild Kjaernli. The Joplin CD was compiled by Sony Music 
Spain and has also been released in Germany. Since its orig- 
inal release in 1985, the Doors' double-CD set "Greatest 
Hits" had sold about 10.000 units, plus an additional 20,000 
units after Warner Music Norway's TV campaign started 
Jan. 19. It charted at No. 7 and went gold (25.000 units sold). 
Both D(X)rs and Joplin products were extensively advertised 

on TV. "We didn't know about the Janis Joplin release when we planned this campaign. It's 
obviously a matter of a right product at the right price." notes Warner Music sales manag- 
er Terje Dorati. KAI LomiLS 

fTALY: Italian majors battled last year to sign up Neapolitan dub-trance outfit Almamegretta. 
The victor, RCA/BMG Ricordi, put out the band's third album, "Lingo," in January and has 
seen it go gold (50,000 copies sold) here. The band previously worked with members of Mas- 
sive Attack, and "Lingo" was produced by Sandy Hoover and David White, two members of 
another U.K. act, Transfclobal Underground. In addition to Almamegretta's dub and trance 
vibes, combined with traditional Arabic-influenced Neapolitan chants, the album has Bill 
Laswell playing bass on four tracks. The second single from the album, "Black Athena," 
inspired by Martin Bernars book of the same name on cross-culturalism, exemplifies 
Almamegretta's own cultural mix, which has been labeled "contamination" music in Italy. The 
single with English lyrics is now being used by BMG to promote the band internationally. "We 
expect a healthy cult following in the U.K. and Europe," says BMG Records Italy managitig 
director Adrian Berwick. mark dezzani 

SINGAPORE: It's ironic that avant-jazz band Herita^'s new album, "The Realms Of Fantasy," 
is its most accessible album to date: It's an independent, self-released limited-edition set of 
1,000 units. The album's melodic, jazzy, and ethnic vibes found no major-label takers, despite 
the act's previous outings on BMG and Warner. But as bandleader/bassist Ashley Jansen says, 
"We were more interested in recording the songs and seeing how they sounded. It's very dif- 
ficult to play a lot of original songs in club gigs. So this is a way of doing all our own material. 
If you can't do much in a club, you do it on record." The group began as a jazzy blues-rock band, 
and its sound has evolved toward jazz and world beat. In the '80s, it became one of the only 
bands on the Singapore club circuit to refuse to play cover versions. PHILIP CHE^AH 

CZECH REPUBLIC: Ozzy Osboume pledged to kick off the European leg of 
his Ozz fest tour in Prague when he was here last October shooting a video 
and doing promotion. The bait seems to have worked. Sony Czech Repub- 
lic says fans have snapped up 28,000 copies of Osbourne's latest release, 
"The Ozzman Cometh," making this his No. 1 European territory for that 

title. MICHELE LEGGE 



THAILAND: This country's reigning pop superstar, 17-year-old Amita Tata 
Young, was chosen in the March 6 edition of Asiaweek as one of 2Xt Asian trendsetters who 
are all "exceptional people shaping the way we think, feel, and live." She debuted at age 11, 
won the Nissan Music Awards 'Thailand Singing Contest in 1992, has racked up sales of more 
than 8 million albums, won most of Thailand's music awards, and was the only female Thai 
nominated for the Billboard Music Awards in 1996. Young's face is ever-present as a pro- 
moter of products ranging from Colgate toothpaste to Casio watches. Her latest album, 
"Amazing Tata," was released to coincide with a government-sponsored tourism campaign. 
The singer has plans to release her first English-language album in 1999, for which talks 
are already under way with U.S. record companies. JOHN CLEWLEY 

SERBIA: Belgrade's eclectic act Darkwood Dub has been commissioned by theater company 
Bitef Teatar to make the music for the local stage adaptation of Irvine Welsh's book "Trainspot- 
ting," which was recently made into a successful film. This music has now appeared as the 
band's third album, released by the music arm of Radio B92. The release gave the band an 
opportunity to include remixes of its songs in such styles as drum'n'bass, post-rock, and reg- 
gae. STAJICALEKSANDAK 
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Update 



LIFELINES 



BIRTHS 

Boy, Mattie Garrett, to Ty and Shan- 
na England, Feb. 25 in Oklahoma 
City. Father is a Nashville recording 
artist. 

Boy, Matthew Nicholas, to Steven 
and Nina Lerner, Feb. 27 in New 
York. Father is president of Wind-up 
Entertainment. 

Boy, Andrew, to Robin and Mandy 
Ram, March 3 in Montreal. Father is 
VP/GM of Madacy Entertainment 
Group. 

MARRIAGES 

Gina Pacconi to Hal Ketchum, Feb. 
14 in Austin, Te.xas. Groom is a Curb 



GOOD WORKS 



Words to judge: singer/song- 
writer James Taylor is challenging 
junior high and high school students 
nationwide to compose their own 
lyrics via a lyric-writing program 
called Where the Music Takes You, 
sponsored by Scholastic Book Clubs 
and the Sony 
Portable Audio 
Group of Sony 
Electronics. He 
will personally 
select a grand- 
prize winner from 
the semifinalists 
and will perform 
a concert at the 
TAYLOR winner's school. 

The grand-prize 
winner will be announced in April. 
Contact: Stephanie Bostic at 212- 
343-6553, Dulcie Neiman at 201- 
930-6981, or Neil Lawl at 212-833- 
5858. 

M R. HOLLAND'S FUND-RAIS- 
ING: The New York City Council 
will donate $100,000 to Grammy- 
winning composer Michael 
Kamen's Mr Holland's Opus Foun- 
dation for the procurement of musi- 
cal instruments for public schools. 
The donation will be presented to 
Kamen at his March 24 Carnegie 
Hall concert, which will feature per- 
formances by Bryan Adams and 
Bryan Ferry and celebrate the 
release of "Michael Kamen's Opus" 
on London Records. Part of the prof- 
its from the album and the concert 
will also be donated to the founda- 
tion. Contact: Susan Blond Inc. at 
212-333-7728. 

G UESS WHO'S COMING TO 
DINNER? The Children's Defense 
Fund will host a March 25 dinner 
honoring Quincy Jones, celebrating 
the group's 25th anniversary, and 
hand out the eighth annual awards 
for the Beat the Odds program. Five 
outstanding Southern California 
high school students will be honored 
as well. The dinner will be held at 
the Los Angeles Convention Center, 
and monies raised will be funneled 
back into the Children's Defense 
Fund. Contact: Tarin Wilson at 
310-569-9334. 



Records artist. 

Elizabeth McCall to John Walsh, 

Feb. 22 in New York. Bride is execu- 
tive assistant to the president of the 
Alternative Distribution Alliance. 
Groom is VP/manager of network 
control for Cowen & Co. 

DEATHS 

Sabrina Csato, 16, of injuries sus- 



tained in an automobile accident, 
March 3 in Pacific Palisades, Calif 
Csato was the youngest co-host of 
"The Cutting Edge Subterranean 
Music Show," a weekly program on 
KIEV Los Angeles. She also per- 
formed DJ duties on her sister 
Celeste's first independent record 
and danced in several Michael Jack- 
son videos. 



CALENDAR 



A weekly liating of trade shows, con- 
ventions, award shows, seminars, 
and other events. Send information 
to Calendar, Billboard, 5055 Wilshire 
Blvd., Los Angeles, Calif. 90036. 

MARCH 

Marcli 13-15, Intarnational Live Music 
Conference. Inler-continental Hotel. Londan. 
44-171-833-8998. 

March 14-17, 40tli Annual National Assn. 
Of Recording Merchandisers Convention. San 
Francisco Marriott & Moscone Center, San Fran- 
cisco. 609-596-2221. 

Marcti 16, Film Scores: Controlling The 
Music, panel sponsored by the Center for Com- 
munication and ASCAP. Time t Life BIdg. 212- 
686-5005, info@cencom.org 

March 17, Irish Recorded Music Assn. 
Awards, Burlington Hotel. Dublin. 353-1-280- 
6571. 

March 18-22, International Recording 
Media Assn.'s 2Sth Annual Seminar, Ritz Carl- 
ton, Laguna Niguel. Calif. 609-279-1700. 

March 22, Juno Awards. General Motors 
Place. Vancouver. 416-485-3135. 

March 23, Celelirlty And Industry Profes- 
sionals Golf Tournament, sponsored by the Los 
Angeles chapter of tlie National Academy of Re- 
cording Arts and Sciences for MusiCares. Valen- 
cia Country Club, Valencia. Calif. 310-293- 
3777, extensions 214/224. 

March 25. Real Stories: Groups. ASCAP 
BIdg, New York. 914-354-4154. 

March 25, Tangled In The Web: Music Pub- 
lishing And The Internet, panel sponsored by 
the Assn. of Independent Music Publishers. BMI 
BIdg, New York. 212-758-6157. 

March 26, How To Sell Yourself To The 
Music Industry, seminar sponsored by Ann 
Johns Ruckert and the Learning Annex, New 
York. 212-371-0280. 

March 26, MusiCode Seminar. Wyndham 
Bel Age Hotel. Los Angeles. 888-SESAC-lO. 

March 26-27, BralnCamp', Coleman Center, 
New York. 516-593-5494 

March 29-31. The Theme Restaurant t 
Nightclub Forum III, Inter-continental Hotel, 
Chicago. 800-285-2332. 

March 31, 26th Songwriter Showcase, 
sponsored by Songwriters' Hall of Fame and the 
National Academy of Popular Music, Life night- 
club. New York. 212-957-9230. 

March 31, The Business Of Entertainment: 
The Big Picture, conference sponsored by Vari- 
ety and Schroders investment bank, Pierre 
Hotel, New York. 212-492-6082. 

March 31, MusiCode Seminar, Renaissance 
Hotel, Nashville. 888-SESAC-lO. 

APRIL 

April 1, Seventh Annual Music Video Pro- 
duction Assn. Awards, Directors Guild, Los 
Angeles. 818-989-7370. 

April 2, MusiCode Seminar, Le Parker Meri- 
dien. New York. 888-SESAC-lO. 

April 3-5, Grand Slam Star Trek Coivon- 
tlon, sponsored by Creation Entertainment, 
Pasadena Center. Pasadena, Calif. 818-409- 



0960, extension 213. 

April 4. Music Supervisors, panel sponsored 
by the Assn. of Independent Music Publishers, 
ASCAP BIdg, New York. 212-758-6157. 

April 5-7, Billboard Latin Music Confer- 
ence. Biscayne Bay Marriott. Miami. 212-536- 
5002. 

April 6, Celebrity Golf Tournament, spon- 
sored by the Music and Entertainment Industry 
for the City of Hope, El Caballero Country Club, 
Tarzana. Calif. 213-626-461 1. extension 6540. 

April 9-12, Montreal Urban Music Seminar, 
Radisson Hotel Des Gouveneurs, Montreal. 514- 
481-7569. 

April 16. 43rd Annual Genii Awards, spon- 
sored by the Southern California chapter of 
American Women in Radio and Television. Bev- 
erly Hilton Hotel, Beverly Hills, Calif. 213-964- 
2740. 

April 25, All Tou Need To Know About 
Releasing t Marketing Your Own CD, spon- 
sored by Music Business Solutions, Holiday Inn. 
Brookline, Mass. 617-639-1971. 

April 27-29, Louisiana Music-New Orleans 
Pride Conference, Pontchartrain Hotel, New 
Orleans. 504-822-5667, www.offbeat.com/ 
Imnop. 

April 29, Real Stories: Vfhat AtR Reps 
Have To Say, ASCAP New York. 914-354-4 1 54. 

April 29, The Living Legends Foundation 
Sixth Annual Awards Dinner, Hilton Hotel, 
Reno, Nev. 212-222-9400. 

April 29-May 3, Impact Super Summit Con- 
ference XII, Reno Hilton Hotel and Casino, 
Reno, Nev. 215-646-8001. 

MAY 

May 6, World Music Awards. Sporting Club, 
Monle Carlo, Monaco. 377-93-254-369. 

May 7, TJ. Martell Foundation's 23rd 
Annual Humanitarian Award Gala, honoring 
PolyGram Group Distribution president/CEO Jim 
Caparro. Hilton Hotel, New York. 212-245- 
1818. 

May 9, Eurovision Song Contest, National 

Indoor Arena, Birmingham, England. 44-181- 
576-0557. 

May 13, Second Music Industry I New 
Technologies Conference, sponsored by the 
Country Music Assn. and BellSouth. Nashville 
Arena. Nashville. 615-244-2840. 

May 14-17, Emerging Artists t Talent In 
Music Conference, Desert Inn Resort and Casi- 
no, Las Vegas. 702-837-3636, www.eat-m.com. 

May 22-25. Northwest Folklife Festival, 
Seattle Center, Seattle. 206-684-7327. 

May 28-30, Fourth Annual E3 Expo And 
Conference. Georgia World Congress Center, 
Atlanta. 800-315-1133, www.e3expo.com. 

May 28-31, Frank Sinatra Las Vegas 
Celebrity Classic Golf Tournament, Stallion 
Mountain Country Club. Las Vegas. 310-360- 
6065. 

JUNE 

lune 16-17, Recordable Optical Media '98, 
organized by Understanding & Solutions Ltd.. 
Barbizon Tulip Hotel, Amsterdam 44-0-1582- 
607744. 



THAILAND INDUSTRY REGROUPS AFTER CRISIS 



(Continued from page 56} 

pany set up by Chrysalis Records co- 
founder Terry Ellis, with the idea of 
selling: Western artists to the Asian 
market. Ellis has already set up sim- 
ilar ventures across the region (Bill- 
board. June 7, 1997). 

Grammy has been even more 
adventurous by creating Global Mu- 
sic & Media (GMM). an $18 million 
venture established to produce Asian 
music for the whole region. Initially 
based in Taiwan, GMM is due to 
start producing acts this year Gram- 
my president Paiboon Damrong- 
chaitham says that GMM will oper- 
ate just like the parent company. 
"The concept is the same. We will 
control production, marketing, and 
retail. We have built up a big catalog 
which we can use. We have the nose 
for talent and the experience to 
develop it," says Paiboon. Industry 
commentators say that Paiboon's big 
aim is to supplant Taiwan's leading 
indie, Rock Record.'?, which has been 
highly successful across Southeast 
and East Asia. 

With so much development going 
on in the local industry, the major 
multinational record companies have 
had their work cut out. IFPI esti- 
mates the market split at 87.9% Thai 
and 12.1% international for 1997, 
unchanged from the previous year. 
Tower Records, the only interna- 
tional retail chain in Thailand, 



opened with a splash in 1995 but has 
since been hurt by costs that have 
doubled since the baht's fall. 

Imported music has fallen off as a 
result, and bare shelves are starting 
to appear at Tower stores. 

Most major multinationals have 
cut inventory levels. Major acts still 
get the most promotion push from 
the companies, but slower-selling 
titles from jazz and other similar 
genres are not being brought into 
Thailand in large numbers. Overseas 
acts are not being booked for promo 
tours. Peter Gan, managing director 
of Sony Music's Epic label here, says 
he set modest levels of stock returns 
last fiscal year. "We prepared for the 
economic problems beforehand, so 
we are not carrying too much dead 
stock," he says. 

Gan says that those companies 
that can keep costs down w^hile mak- 
ing exciting product available will 
survive. The same is certainly true 
for local Thai companies. Says Gan, 
"I think the music business will grow 
this year, despite the hard times. 
Why? Well, before there were so 
many entertainment choices here, 
but already people are not going to 
expensive restaurants or clubs, pre- 
ferring to stay home and listen to 
music. This year, home entertain- 
ment could really take off, and music 
will be a key component." 



DUTCH LABELS 

((Continued from page 55) 
while million-selling U.S. pop heroes 
the Backstreet Boys still have their 
A&R handled from that office by 
Martin Dodd. 

Along with Van Dulkenraad, radio 
promoter Peter "Pjotr" Wessel will 
be leaving CNR Music to join Zom- 
ba/Rough Trade. Reportedly, both 
had a professional disagreement at 
their previous jobs. Arcade Music 
Co. GM Robin Simonse regrets the 
departure of both key players but 
sees new opportunities on the hori- 
zon. 

"For Van Dulkenraad, who has 
been with us for 17 years, it's a great 
challenge do his thing one more time 
in a new environment," he says. "I 
wish him all the best. We will miss 
him here, as he signed top artists 
like Gordon, Golden Earring, and De 
Kast to US, but nobody is indispens- 
able. These artists not only have 
built up a great relationship with 



Van Dulkenraad alone, but with all 
of our staffers. We will be looking 
for a young dynamic, creative per- 
son to fill in the job." 

Zomba/Rough Trade is not the 
only company stepping into A&R. 
Leo van Schaick, newly appointed 
GM at PIAS Holland, is also 
announcing the setup of a new A&R 
unit. 

"This is something our company 
has been talking about for years, but 
we're finally doing it," says Van 
Schaick. "We reckon that the 
moment local product has reached a 
market share of one-third, we want 
to be there to benefit from that as 
well. And I can guarantee that it 
won't harm our regular job of work- 
ing licensed repertoire." 

No appointments for the new A&R 
posts have been made yet, but a 
name will be revealed soon, says Van 
Schaick. 



WINNERS, NON-WINNERS BENEFIT 

(Continued from, page 55) 

have not seen any increase in sales 
of the Echo Award winners. 

Maffay performed a duet, "Wapi 
Yo," with African musician Lokua 
Kanza at the show, while Setlur's 
single "Freisein" (To Be Free) was 
performed, but with her musical 
partner Xavier Nadoos on vocals. 
Setlur was present to accept her 
best national female award. Other 
notable performances included Tic 
Tac Two with Falco's "Der Kom- 



missar," Aqua with "My Oh My," 
Paula Cole with "Where Have All 
The Cowboys Gone?," Jon Bon Jovi 
with "Ugly," and double Echo win- 
ner Nana with "Remember The 
Time." The only artist not present 
either in person or by recorded 
video acceptance was Whitney 
Houston, who won best internation- 
al female artist. 

DOMINIC PRIDE AND 
WOLFGANG SPAHR 
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Return To Health: A Recovery 
Casebook 

After nearly expiring from self- and label-inflicted 
wounds, retail learns to put the gun down and get hack 
to business. Have the the hard lessons helped? 



BY ED CHRISTMAN 



NEW YORK— If one were to com- 
pute the stock-market capitalizations 
of the four publicly trackd music chains 
on the dates of Dec. 31, 1993, and Feb. 
8, 1998, it would reveal that the com- 
Hned amount was exactly the same — 
$871 million — on both da>^, suggesting 
a tranquil, stable industry: In betwx'en 
those two dates, howewr, on Dec. 31, 
1996, the total value for those chains 
was $128.7 million, and the wide swings 




in value during that four-j'ear period 
tell the true sitory of the industry. It is 
a tale of turmoil, bankruptcy, restruc- 
turing and, fuially, recovery. 

The seed for music retail's problems 
was planted in the 1991-1992 time 
frame, when the large chains — the 
Musicland Group, Trans World Enter- 
tainment, Camelot Music, Wherehouse 
Entertainment, and then newcomer 
Blockbuster Entertainment — sur- 
veyed the landscape and came to the 
same conclusion: that music retail was 
a mature industrj' headed into the final 
stages of consolidation that probably 
would wipe out the mid-sized chains, 
ultimately lea\ang, at most, three large 
survivors. 

Each of those companies decided it 
wanted to be one of the survivors and 
embarked on aggressive expansion 
strategies that opened hundreds of 




TRANS WORLD'S HIQGINS 

stores with an in-j'our-face attitude 
that clearly was meant to tax the 
resources of competitors and ewntual- 
ly turn them into roadkill. In order to 
finance that growth, however, many 
music chains made their second dire 
mistake: lewraging up their balance 
sheets by taking on hea\^' debt loads. 
Their third, fourth and fifth mis- 



takes were ones of miscalculation. 

UNSOUND PRICING 
STRUCTURE 

With the ascension of the CD, mer- 
chants found that their profit margins 
were being squeezed because music 
manufacturers had decided to line 
their own pockets, giving the disc less 
gross margins than cassettes and 
vinyl In order to compensate, music 

BORDERS- 

Barnes^ Noble 
^WHEREHOUSE 



merchants raised prices $1 above list 
prices, and when that move initially 
met with little consumer resistance, 
they assumed that pricing structure 
would suniN'e ad infinitum. 

Another wrong assumption they 
made was that new competitors would 
take the form of traditional record 



BY DON 

At a SUNDAY SEMINAR during 
the National Assn. of Recording Mer- 
chandisers (NARM) Convention in 
San Francisco, the results of a 
research study on the music con- 
sumer will be unveiled. 

A joint task force of NARM and 
the Recording Industry Assn. of 
America commissioned the study to 
find out who is buying or not buying 
music and what the retail experience 
is like for consumers. 

Gwen Lipsky. who headed 
research and planning for MTV and 
now has her own consulting firm, 
Sound Thinking, was contracted to 
coordinate the project. She solicited 
bids from \'arious research firms; the 
one selected was Peter D. Hart Re- 
search Associates of Washington, 

ac. 

The firm performed the survey in 
two ways. 

One method was to interview peo- 
ple who were leaving music stores or 
the music departments of mass mer- 
chants. This was done over a nine-day 
period, from Oct. 30 to Nov. 7, 1997, 
in 40 U.S. markets. A total of 803 
shoppers were questioned about their 



JEFFREY 

music buying. 

"We were really able to tailor the 
sample to the marketplace," says 
Geoffrey Garin, president of Hart 
Research. "It reflects the di\'ersity of 
the places where people buy music. 
We have a good sense of how much 
music is purchased at various types 
of outlets, and mass merchandisers 
and independent stores are all rep- 
resented in their proper propor- 
tions." 

But that wasn't all. That survey 
yields information about people who 
shop for music in stores and who tend 
to be heavier purchasers. That \^x»uld 
leave out consumers who buy their 
music from, say, the Internet or 
record clubs or are infrequent shop- 
pers. So the firm also conducted a 
telephone 8ur\'ey, taking data from 
2,009 people in random calls across 
the U.S. Nov. 13-24. 

"We wanted to get a clear picture 
of the breadth of the market. We 
wanted the light buyers, too," says 
Lipsky. 

NARM already utilizes data from 
the Soundata polling arm of market 
(Continued on page 122) 



stores — like Blockbuster Entertain- 
ment, which bought existing chains, 
and HMy Virgin and W.H. Smith, who, 
after becoming dominant music retail- 
pla.vers in Europe and/or Asia, expand- 



The seed for music retail's problems was planted in the 
1991-1992 timeframe, when the five large chains sur- 
veyed the landscape and came to the same conclusion: 
that music retail was a mature industry headed into 
the final stages of consolidation that probably would 
leave, at most, three large survivors. Each of those 
companies decided it wanted to be one of the survivors. 



ed into the U.S. Wliat they didn't count 
on was booksellers Borders and Barnes 
& Noble adding music, and, in the case 
of at least the former, becoming a sig- 
nificant force in the music industry. 

They also didn't anticipate Circuit 
City invading the music industry pure- 
ly to harry Best Buy, which responded 
by expanding its small music presence 
into huge departments that could 
match Tower Records in selection. Nor 
did they anticipate the resultant price 
war that saw the two merchants using 
music as a loss leader to bang one 
another over the bead in their marifet- 
share wars. 

Even with all of this, the whole 
recipe still needed one more ingredient 
for disaster to finally occur, and the 
miyor labels eagerly supplied it. They 
imderwrote the price war by knocking 
each other ov-er in their haste to throw 
millions of dollars in cooperative adver- 
tising funds at loss-leader merchants 
like Best Buy and Circuit City as well 
(Continued on page 69) 
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newsline... 

VIDEO UPDATE becomes the video retail industry's third-largest chain 
in terms of revenue with its acquisition of Moovies. The merger became 
official March 6 with the securing of a $120 million financing plan with 
Banque Paribas, according to Video Update chairman/CEO Dan Potter 
and president John Bedard. Stockholders of the two companies approved 
the merger earlier. The merged chain has more than 700 stores in 38 
states and six Canadian provinces. Corporate headquarters will remain 
with Video Update in St. Paul, Minn. Moovies* offices in Greemille, S.C., 
have been closed, and its top management has left. "Only three of more 
than 700 stores compete, and you can't get a much better merger than 
that," Potter says. "All stores will sport the Video Update logo by 
Thanksgiving." 

Only Blockbuster Entertainment, with more than 6.000 company- 
owned and franchise locations, and Hollywood Entertainment, with 950- 
plus outlets, produce larger revenues than the new Video Update. Movie 
Gallery is No. 4 in sales, with its 8i33 company-owned and 106 franchise 
stores, most of which are smaller outlets. The combined buying power 
of the new chain should mean substantial savings in rental and sell- 
through titles. Video Update has been mostly rental-oriented, with 
approximately 5*^1 of sales from sell-through. Since its October 1995 
launch with the merger of a dozen small chains, Moovies had been much 
stronger in the sell-through market. The chain will have a strong pres- 
ence from the Midwest to the Eastern seaboard, with expansion antic- 
ipated in both the U.S. and Canada once the consohdation is completed. 

STKVKTR.\IM.*N 

VIACOM reports that Blockbuster Music scored a profit of $9.2 million in 
the fourth fiscal (|uarter of 1997, compared with a loss of $S4.7 million in 
the s^ame period the year before. Revenue was down to $187.5 million from 
$203.4 million because the number of stores declined to 425 from 495. 
Same-store sales during the quarter rose h%. For the whole year, the 
music chain reports a loss of $71.6 million on revenue of $605.7 million, 

compared with a loss of 
$46.2 million on revenue of 



VIACOM 



$616.2 million the year 
before. For Blockbuster's 
video stores, earnings fell 
35% in the fourth quarter to 
$123.5 million and 51% dur- 
ing the year to $370.9 million. Revenue for the whole year rose 12.8% to 
$3.3 billion from $2.93 billion. There were 6,049 stores worldwide at year's 
end, and same-store sales fell 1% in the quarter and the year. 

Viacom's MTV Networks showed strong gains from higher advertis- 
ing revenue and cable TV affiliate fees. For all of '97, cash flow (earn- 
ings before interest, taxes, depreciation, and amortization) rose 20% to 
$636.2 million from $529.2 million in 1996 on a 19% increase in revenue 
to $1..'>5 billion from $1.3 billion. The biggest subscriber growth in the 
U.S. was for spinoff music video channel M2, which was in 9.3 million 
households at year's end from 3.6 million the year before. The largest 
international expansion was of MTV Asia, which rose to 65.4 million 
households from 47 million in 1996. Ca^h flow for Paramount, Viacom's 
feature film. TV, and home video unit, fell 15% to $337.6 million in 1997 
from $389.4 million the year before, as revenue increased 11% to $3.09 
billion from $2.78 billion, due in part to higher home video sales. 

QVC says that Ray Charles is making his first solo performance in 53 
years Saturday (14) on the TV shopping network to promote the first 
product from his new merchandising companv, RCR Productions, a book- 
and-CD set called "Ray Charles: My Early Years (1930-1960). The book 
and CD are priced at $25.97. A QVC spokeswoman says the set will not 
be available at retail but can be purchased through the artist's World 
Wide Web site, www.raycharles.com. 
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"We Do Things Differently 
'Round Here'"^ 

Even the biggest chains must cater to the wildly differ- 
ing tastes of regional markets. Their creative responses 
to such ''local motion'' serve customers well — and often 
help spread sales elsewhere. 



BY DON JEFFREY 



Everyone in the business knows 
that records by new acts break 
regionally, not nationally. 

It's also understood that music 
associated with a particular region of 
the country can sometimes step out 
into a national spothght 

Recognition of these truths has led 
many of the biggest music-retail 
chains in the U.S. to tailor their inven- 
tories and merchandising to support 
music that has not yet de\'eloix;d a 
countrywide following. 

Whether it's the Te.\-Mex of the 
Southwest or the beach music of the 
Southeast, records that reflect mostly 
local tastes are not given short shrift 
by savvy retailers. 

And the chains, working with 
labels, ha\'e also become more adept in 
reacting to records that are begin- 
ning to attract a lot of local interest 




NRM'S GRANDONI 

They're also borrowing the "act local- 
ly" strategy from those successful 
independent music stores that have 
been able to survire by providing cus- 
tomers with product and service they 
can't find in the malls. National 
Record Mart, a 160-store chain based 
in a suburb of Pittsburgh, has taken 
the concept of local marketing and 
put its own stamp on it 

John Grandoni, director of purchas- 
ing for NRM, says the chain has cre- 
ated a position called "store specialty 
buyer," whose job it is to make sure 
that stores are responding to the 
needs and desires of local customers. 

When this specialty buyer learns 
via communications with the stores or 
the labels that a particular act is gar- 
nering significant radio airplay in a 
market, he will make sure the stores 
in that area are adequately stocked 
with the album, and — if they're not — 
he can get authorization from Gran- 
doni to make a buy. 

Major record executives agree that 




EDWIN McCAIN BROKE OUT OF BOSTON AND ORLANDO. 



a concerted regional strategy is the 
way to break bands. For instance, 
when Atlantic Records got reports 
that its artist Edwin McCain was 
breaking out in several markets, 
including Boston and Orlando, its dis- 
tributor (WEA) went into action, con- 
tacting the national chains to make 
sure thev were aware of the local 



taken note of is a surge of interest in 
having new acts make in-store ap- 
pearances. Alan Shapiro, VP of sales 
for WEA, says, "When a record starts 
to break, chains try to get in-stores in 
that area. They get radio stations 
involved. That gets the numbers up 
where everybody pays attention." 
WEA has begun what it calls "resi- 



Pittsburgh-based National Record 
Mart has created a position called 
"store specialty buyer," whose job 
it is to make sure that stores are 
responding to the needs and 
desires of local customers. 



activit,y. 

"We weren't looking for national 
spread, but just to place the records 
in these markets," says Fran 
Aliberte, senior VP of sales for WEA. 
"If the accounts had the stock in their 
warehouses, they'd send it to the 
stores. If not, we'd send it direct to 
the warehouses or dropship it to their 
stores." 

IN-STORE STIMULATION 

One trend record executives haw 



dency tours," in which it takes a new 
act to different markets to try to build 
a following, especially in cities where 
there is a large college-age popula- 
tion, like Boston. "The tours take 
advantage of college radio, which is 
playing a lot of breaking product," 
says Shapiro, adding that retailers 
are "getting better at working with 
college radio." 

Aliberte says, "A few accounts actu- 
ally ha\'e marketing people in local 
(Coiitmied mi page 86} 
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Are you taking 145 million buyers for granted? 

145 million people bought cassettes last year. That's more albums than WEA 
sold, more than all the albums sold in the entire independent retail sector, and 
more than all rap and country albums combined! But all 145 million units 
were sold in a package that consumers universally despise! 

Now with biobox, your cassettes can come in a cool, spiffy package that has 
lots of space for graphics, is fun to use, and has a separate compartment for 
promotional stuff. Best of all, biobox releases show on average 40% increase 
over anticipated cassette sales. * o 

After oil, don't you think those cassette buyers deserve a nice package too? 
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Cassette Format: 145,952,000 

Rap and Country combined: 132.411,000 

WEA Dislribulion: 117.356.000 
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•CD AND CASSETTE UNITS 



information please call Howard Appelbaum (p) 212.358.0941 (f) 212.358.0942 (e) biobox@tvtrecorils.com 
biobox 23 e 4th St., 3rd fl. nyc 10003 
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First Release: 

G/tEG Krou., "LnwG on Ritaun" 
Scheduled release date: 
April, 1998 
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A Short-Ust Of Hot-Button 
Topics At NARM Convention 

A 



RETAILrf 
TRACKK^ 

by Ed Chrlstman ^DHJ 



is I WRITE THIS COLUMN, the 
retail, sales, and distribution sectors of 
the industry are gearing up to travel 
to San Francisco for the National Assn. 
of Recording Merchandisers (NARM) 
annual convention. It should be quite 
an event this year, with the entire in- 
dustry riding 
high on strong 
sales and an 
almost across- 
the-board re- 
turn to prof- 
itability. But, 
e\'en with all the 
goodwill, happi- 
ness, and con- 
tentment floating through the air, does 
anybody really believe that a NARM 
Convention can come ofT without any 
issues or contro\«rsy arising? 

So giwn that it is a NARM Conven- 
tion, look for the following issues to be 
chewed over during meetings and at 
the bar: souj'ce-tagging, online retail- 
ing. SoundScan, and who is up for sale. 
Let's tackle these issues one at a time. 

It's getting so that electronic article 
surveillance, or EAS as it's affection- 
ately referred to, is evolving from 
being a perennial issue at NARM to 
being what well may be an eternal one. 
For the last fiw .years, the industrj' has 
been trying to achieve some type of 
agreement on source-tagging, and 
sources .nay that whatever consensus 
has been achie\'ed oxer that time is now 
deteriorating. Says one senior distrib- 
ution executive on the eve of NARM, 
"Wc were closer to resolving this issue 
six months ago than we are now." So it 
looks like another NARM will be spent 
wrangling owr this issue. 

Let's move on to the next issue; on- 
line retailing. This should prove to be 



another hot potato at NARM. If I 
were CDnow president Jason Olim, I 
would wear my football equipment 
when walking through the lobby of the 
Marriott. htu^ generated an enor- 
mous amount *)f ill will, among both 
labels and merchants, with his Gram- 
my shenanigans. 
(CDnow was a 
sponsor of the 
award show, 
with highly visi- 
ble commercials 
promising 50'^ 
off all (Jrammy 
winners' al- 
bums.) 

I can understand why CDnow took 
that approach, as long as it was only a 
one-time promotion geared to putting 
the company on the map and reaching 
customers who otherwise would be 
unaware of the business. But after 
reading CDnow's and N2K's prospec- 
tuses, I suspect that these companies 
will be forced to use music as a loss 
leader, while looking to make profits 
from other revenue streams. 

At the NARM Fall Conference last 
yeai*. I had a conversation with an on- 
line retailer at a cocktail party one 
e\'ening. 1 don't remember his name or 
his company affiliation, but I do re- 
member him stating that the majors 
should give online merchants special 
con.side rations in the way of discounts. 
He said that online merchants had ex- 
I>enses that tra<iitional merchants don't 
have and that the labels should recog- 
nize this and price product to them 
accordingly. In short, he was claiming 
that online retailers need a functional 
discount. I suggested to him that he 
had better not hold his breath waiting 
(Continued on page 70) 
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A RECOVERY CASEBOOK 

(Cunt timed fiviti fKiifC tiO) 

as flL^ciJuiiters like Lechmere, Nobody 
Beaty The Wiz. Wal-Mart and Target. 
Also, the labels failed to enforce and/or 
strtmjjthen minimum-adwrtised-price 
policies (MAP). 

STOP THE WAR 

At the National Assn. of Recording 
Merchandisers' annual conwntion in 
Mait'h 19JM. reUiilei-s pleaded with the 
music manufacturers to stop under- 
writinK the ))rice war or there would be 
dire conseciuences. But their pleas fell 
on deaf ears, and in 1995 the spit hit the 
fan. 

On Feb. 1, 1995. Trans World 
Entertainment had the foresiffhl to 
tackle its problems Iwfore it was sta^an- 
gled by them, announcin^r it woiJd close* 
i:^) st()rt\'^ luid take a charge of $21 mil- 
lion against earnings. Bob Higgins. 
chairman and CEO of Alliany, N.Y.- 
based Ti:ans World, saj-s that, although 
the comjKmy made the announcement 
at that time, it began pi-eparing for that 
in the fourth quarter of 1994. "After 
analyzing the busine.'^s. we felt there 
was way too much square footage of 
retail music, so the pro[>er action to 
take was to close stores that did not 
meet ex[>ectations," he eApIains. 

Although the chain moved like light- 
ning in shuttering stores, by the foudh 
quai-ter of that yeai; Higgins sa>'s that 
market conditions made him and his 
management team realize that they 
had e\Ten more stores to close than they 
had initially targete<l. The coiniwrny 



On Feb. 1, 1995, Trans World 
Entertainment had the foresight to 
tackle its problems before it was stran- 
gled by them, announcing it would 
close 130 stores and take a charge of 
$21 million against earnings. 



took another $35 million charge. 
Meanwhile, its stock price, which in the 
early 1990s was in the $30 range, prac- 
tically disiipiwaml, sinking as low as 
63 cents at one point 

But. thanks to its aggressive and 
eai-ly stand, the chain, which had 702 
stores at its |>eak in the fourth (juai-ter 
of 1994, closed or relocated ^iW stores 
as of Feb. 1, 1998, Higgins reports. 
Today, it has 532 locations, includii^ 
new stores oi)ened during that jwriod 
as w^'ll as the relocations. 

"We dmvnsized by a net of 170 Iwa- 
tions, but the key thing is we staited 
with about 2.4 million squaix' feet of 
space at our peak, and we wound up 
ending this year with 2.4 million square 
feet," Higgins says. "We oj>ened bigger 
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and better stores." 

The stock market has reacted 
accordingly. From its low, the Trans 



World stock soared into the high $30's 
during \Wi, being split on Dec. 15 to 
about $18 and then continuing its 
upward march again to $29, as of press 
time. 

But other chains weren't as quick to 
respond to their problems as Trans 
World, nor did they make the right 
mov-es when they ultimately had no 
choice. 

For instance, Wherehoase Entei'- 
tainment, after trying to do an out-of- 
court restructuring, was ovnenvhelmed 
by it^ pi-oblems in August, when it filed 
fo]' ('hapter 11 protection. A month 
earlier. Kemp Mill Music had suc- 
cumlted to the same fate. In WM\ 
Camelot Music, Peaches and Record 
Giant filed for Chapter 1 1 , and the lat- 
ter chain was liquidated. In 1997, 
Chapter II filings included Straw- 
berries; Montgomery Ward, which 



ow-ns Lechmere; and Nobody Beats 
The Wiz. 

That was how music retail travelled 
the road to ruin. 

Enter in\'estment banks like Chanin, 
Kirkland, Messina in Ix)s Angeles; 
Policano & Manzo, based in Saddle- 
brook, N.J.; and Alvarez & Mar-sal in 
New York, firms with experience in re- 
structuring re'tail ojK'rations. 

The first firm — which was known as 
Chanin & Co. until its recent merger 
with Kirkland, Messina — has worked 
with Trans World Entt.'rlainmcnt, 
Wherehouse Entertainment; Straw- 
berries; and Alliance Entertainment, 
in the music industry. Other clients 
have included Ames Department 
Stores, Carter Hawley Hale and 
Today's Man. Policano & Manzo has 
worked for WV'ix'house and Camelot, 
(Continued oil fxige 70) 
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for the miyors to act on that one. I fur- 
ther said that maybe his husineas model 
was not financially \iable and that per- 
hai>s he should consider pui'suing anoth- 
er business. 

Currently, both publicly traded 
online retailers, CDnow and Music 
Boulevard (owned by N2K), are rack- 
ing up big losses in the infancy of their 
businesses (see storj; page 1). But even 
as that business grows, the slim \b%- 
16.5% gi'oss margin that it works on 
may not be enough to keep up with the 
costs of running that business. Online 
retailing has high costs for marketing, 
technological maintenance, and opera- 
tions. Given that online retailing is a 
braw new world, who can say if those 
expenses will levtA off or continue to be 
high as the Internet evolves. At this 
point, I am a skeptic and belie\'e the lat- 
ter. Consequently, I beliew that online 
retailers must raise their prices and 
possibly even carry in\^ntory and do 
their own fulfillment instead of relying 
on outside parties, or they will be 
forced to make profits from strategic 
alliances, advertising, and cooperatiw 
advertising. In short, if they don't 
change their business nrodels, they will 
become like Circuit City, using music 
to make profits from selling TVs and 
VCRs. 

I ran my opinion by two other execu- 
tives who are intimately inwh-ed in on- 
line retailing, and both agreed with me. 
A friend of mine who is a Wall Street 
analyst told me that 1 didn't have a clue 
about online rt^tailing. He st^ites that in 
a few years most traditional record 
stores will go the way of the Titanic and 
scornfully suggested that when that 
occurs, I'll be fighting for a deck chair 
on that ship. Time will tell who is right. 

The next issue that will stir conwr- 
sation is whether independent stores 
should continue to report to SoundScan. 
Now, y*)u may :isk why this is liecoming 
an issue again. In case you haven't 
heard, there is a rumor going around 
that the (Coalition of Independent Music 
Stores (CIMS) is pulling out of Sound- 
Scan. Of course, like most i-umors, this 
is completely false, although, like most 



rumors, it has a slight connection to 
reality. It seems that Mike Dreese, 
CEO of Newbury Comics, is consider- 
ing pulling out of SoundScan, and while 
at NARM, he is having a meeting with 
CIMS to explain his thinking. 

His grievance is not with SoundScan 
but with how labels use SoundScan 
information. He believes that Sound- 
Scan, combined with Broadcast Data 
Systems (BDS) information, is evolving 
into such a science that e^-entually inde- 
pendent retailers and cutting-edge 
accounts will lose the advantage they 
now haw o\'er large accounts, in terms 
of early detection of de\'eloping acts. 

He says that thanks to the general 
computerization of the industry, labels 
can get large accounts like Musicland, 
Handleman, and Trans World on a hot 
record within nine days of it breaking 
at leading-edge accounts. Further, he Ls 
particularly worried about the industrj' 
mo\ing toward x-endor-managed inwn- 
tory. Camelot Music and Handleman 
allow their major distributors to help 
manage their inventory. Moreover, 
ToW'er Records and Universal Music 
and Video Distiibution have an experi- 
ment whereby Uni\'ersal is co-manag- 
ing its im'entory in Tower 

Dreese is not alone on this issue. An 
owner of one of the best independent 
stores in the country says that his Uni- 
\'ersal sales representati\'e also is order- 
ing for the Tower store down the block. 
That owner complains, "The sales rep 
comes in here to take our onter and thus 
see what we are doing, and then he can 
shadow us at Tow-er" 

Dreese sa.vs, "There is nothing wrong 
with what the labels are doing with the 
SoundScan information. It's just that 
the system doesn't reward the people 
creating the ripple." 

He adds that the issue is about hav- 
ing exclusiTC product in the store" and 
how long you can maintain that window 
before the big accounts jump on — a 
topic sure to be discussed at NARM. 

Finally, it wouldn't be a NARM con- 
vention if there weren't rumors about 
who's up for sale. And the folks over at 
(Continued on next page) 



A RECOVERY CASEBOOK 

(Coid tinted from }Ktge 69} 

while Alvarez & Marsal has been 
involved in the Camelot and 
Wherehouse Chapter lis, with Tony 
Al\'ai^ nmv serving as the chairman 
for the latter firm. 

STORE-BY-STOHE SCRUTINY 

Russ Belinski, managing direcUtr at 
Chanin, Kirkland, Messina, says that 



when a fiimi like his gets called into a 
ti'oubled situation, "the first thing we 
[do] is scrutinize the operation on a 
store- by-store liasis and region-by- 
region anti see how they are perform- 
ing on a slore-levvl. cash flow hLsis. If 
they are not getting a 10%-to-ir>% 
return on capital and it can't ha 
improvied, then they are targeted foi' 
closure." That allows a chain to deter- 
mine what its cash flow will be with the 
remaining stores, which allows for 
building a business plan and determin- 
ing hou' much debt can be supported by 
it, he sa>'s. 

During this process, all aspects of 
the o|ieration ha\'e to be examined, 
with an eye at cutting exix?n.ses. "You 
ha\e to look at U-ade terms, cooperati\"e- 
;id\tTtising funds, payroll and every 



aspect of the distribution side of the 
business," Belinski says. "Also, invento- 
ry performance has to be measui^ 
carefully, with the mix of pnxluct shift- 
ed to pixxlucc gi-eater profits. P'urther- 
more, processing returns is very 
important 

"Often, there is a pile of product just 
sitting in the back of the warehouse 



that nobotly has done anything with," 
Belinski explains. "But it is cash, just 
waiting to be conwrted into liquidity." 

A president at one of the music 
chains that undenrent restructuring 
.saj-s that is cxiictly the pn>cess his com- 
pany underwent. After looking at 
.stores on a cash-fimv l)asis, the first 
thing to do is "re\iew all yom* business 
practices and look for every op|x»rtuni- 
ty to reduce expenses," he states. 

The next thing to do, accorfiing to 
that e.\ecuti\'e, is to tackle the invento- 
ry mix and analyze where "you get a 
bang for your dollars." Weaker titles 
are eliminated and sent back, and 
model inventory is recalculated on a 
store-by-store liasis, he explains. Along 
the way, management has to evaluate 
personnel to see where cuts can be 



made and to eliminate the less prtxluc- 
thv people, he concludes. 

A senior executive at another chain 
that underwent restructuring said his 
company first eliminated staff, which 
he saj's with hindsight was a mistake. 
"My chain took the easy way first, 
which is cutting people," he saj-s. When 
cash-flow was cut deejily due to the 
price war, the chain was forced to react 
to its high debt load, which was based 
on an "unrealistic expectation of the 
business," he says. "The quickest way 
to cut overhead is to do la.wffs. Instead, 
what we should have been focusing on 
is fundamentals and operating efficien- 
cies, and looking for ways to allow i)eo- 
ple to be creatix-e and finding new waj"s 
to driw business." 

The company should have first 
installed di.scipline in the organization, 
in terms of managing the business to a 
budget monitoring accountability and 
seeing whether the basiness plan was 
being successfully executed, he 
explains. 

Although it took the long and (lainful 
way, (hat chain has survi\'ed the 
restructiuing process. Today, "There Ls 
not one asjx'ct of oui* business where 
we ai*e not more efficient today than we 
were," he concludes. 

EXPAND AND CONTRACT 

Musicland also was sluggish in 
acknowledging its problems. In fact, in 
Ma>' Uft)5 — thi-ee ni(tnths after Trans 
World managenwnt said it would close 
i;lO .stores — Musicland announced it 
would go in the opposite dii-ection and 
ctintinue to ntW out its exi)ensi\'e Media 
Play concept which it was touting to the 
stock market as its salvatioiL It wasn't 
until a dissident shareboklei; SC Fund- 
amental Fund, matte management's life 
miserable that Musicland mowd to con- 
trol e.xix'nses and agreed to shut stores. 
By the end of that year, the chain had 
close<l 30 stores abovie the amount nor- 
mally closed due to the annual >var-end 
pruning of outlets. AntI, during the sum- 
mer of 199f3, it totally embraced i-estruc- 
turing by announcing it would close its 
Minneapolis distribution center, and it 
consolidated from four di\isions to two. 
cutting staff. 

Despite it'^ tai-dy start, Musicland 
ap|iears to he one of the few chains that 
areited a Chapter 11 filing. Its restnic- 
turing still trails that of other chains; its 
monthly comparable-store gains ha\'e 
Uh'h alxmt half that of uther chains. But 
it appears to be gaining momentum, 
with the announcement that the chain 
had achie\Ted S8-1.5 million in earnings 
before interest, taxes, dejnTeciation and 
amortiziition foi- last year. 

Meanwhile, Wherehouse emerged 
from Chapter 11 in January 1997; 
Camelot emerged this January. On the 
other hand. Strawberries was subee- 
(fuently ac(|uired by Trans W'orld; 
Lechmere was liquidated; and the Wiz 
narrowly escaped liquidation when 
C'ableVTsion agreed to acquire the chain. 

In the fourth quarter of 1997, it 
became clear that music retail was mnv 
firmly on the road to reco\-ery. with 
most of the restnicture<i music chains 
posting double-digit comparable-store 
gains. The stock market heartily 
appro\Ts of music retail's [K-rformance, 
with \^ue for the foui" publicly traded 
music chains — Musicland, National 
Record Mart. Spec's Music and Trans 
World — increasing almost sewn-fold in 
13 m<jnths. 
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Russ Belinski, managing director at 
Chanin, Kirkland, Messina, says that 
when a firm like his gets called into a 
troubled situation, "the first thing we 
[do] is scrutinize the operation on a 
store-by -store basis and region-by- 
region, and see how they are perform- 
ing on a store-level, cash-flow basis. " 
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Rocket Article Surveys Post-Major 
Seattle; INDI On Brink Of Closure 



Live and LEARN: some of the mast 
instructive observations we've seen 
recently about the push-and-pull 
between indie and major labels were 
aired in a piece in the Feb. 25-Maix.h 1 1 
edition of the biweekly Seattle music 
yiayiev T\\e Rocket, as jmrt of its annual 
Northwest indie-label issue. 

The story. "Ixjgends Of The Fall." by 
senior editor Joe Ehrbar. collects testi- 
mony from members of a host of groups 
from the Pacific Northwest that were 
caught up in the major-label signing 
frenzy that attended Nin'ana's com- 
mercial breakthrough in 1991. If the 
liHH) documentary "HxTtel" was about 
the lunatic high that national attention 
intluced on the scene. Ehrhar's short but 
ine!si\-e piece is about the hangm^r — the 
disapiH>intment and shock extwHenced 
by musicians who deserted their indie 
labels for the big leagues, only to be 
sw^amped by the different scale of 
economies the miyors deal in. 

While most of the witnesses in the 
story resist the temptation to gutter- 
stomp the m^ors (and one makes point- 
ed commenLs alx)ut the head of his old 
indie label), several express satisfaction 
with their return to the indies. 

Many of the artists reflect on the 
abi-upt end of the intimacy they experi- 
encefl with their indie as they move<l to 
the big leagues. "Sudfienl>' \ve found oui- 
seKes in an enormous. mulUtiei'ed cor- 
jxirate structure." saj-s Kurt Danielson 
of Tad, which mo\'ed from Sub Pop to 
Elektra. "No longer wei"e we able to pick 
up the phone and talk to our fnends, like 
we were able to do with Sub Pop." 

Also, while small enti-epreneuiial \^n- 
tui-es like the indies tend to maintain far 
smaller, more .stable staffs, the majors, 
.some leiirned. were subject to full-scale 
coiiMi-ate tumult. 

Nabil Ayers. whose group the 
Lemons shifted from Will Records to 
Meivurv; notes, "Between recording our 
album and it coming out, [Mercuryl 
turned around. Dann>' Goldberg was in. 
He hires a whole new staff, fii-es a ton of 
people. So it's time for the record to come 
out, and it's like, 'The Lemons, well, 
whatever.' " He notes the group was 
dropiMjd a month after its album was 
released. 

Many of Seattle's battle-scaiTed punk 
rockers now sa^v they're happ>" to be back 
on the indie side. 

Carrie Akre, who has two unhappy 
label experiences to her credit as a 
member of Hammerbox (A&M) and 
Goodness (Atlantic), says the latter 
group has issued its own EP: "It was sort 
of to dust ourselves olT and make our- 
seKvs feel like we're not crazy. It was 
really em|)owering — to have control o\'er 
j-oui" wxtrk again." 

An<l the Posies have returned to 
Seattle's PopLlama Recoi-ds after an 
uniulfiiling stint with rXKVGeffen. The 
gi'oup's Jon Auer telLs Ehrl)ar, "I knew 
that dealing w ith [owner Conrad Unol 
would l>e as straightforward and as 
enjoyable a.s it gets. If there's problems, 
we work them out. There's no ego bat- 
tles and there's no lawyers and there 
aren't five people to get hack to j'ou when 
you leave a message." 

The Rocket piece offe!*s some othei* 
provocative insights — from memlx^rs of 
Flop, Best Kissers In The World, 




hij Chris Morris 

Pond, and Sk>' Cries Mar>', among oth- 
ers — and, thankfuUj; awiids the iwint of 
view that indies are inherently saintly 
and majors are inherently satanic, 
notions that commonly infect indie-nwk 
zealots. 

Howexxir, in one (lage of reiXM-ting pre- 
.sented without editorializing, Ehrbar's 
story makes a very good case for the 
small-Ls-lieautiful ethic of indie labeldom 
and points out the harrowing situations 
bands often face when they leave the 
hands-on nest offered by indies. 

The piece also presents an unspoken 
commentai'y about the havoc wTeaked 
upon an insular music scene when the 
majors' minions swoop down, buying big 
dinners and waving lai-ge checks. Sevt?n 
years ago, Seattle was the Next Big 
Thing that A& R ma\t;ns and nx-k writ- 
ei:s lo\'ed so; today, people look at most of 
the bands that emerged from the city 
and ask, "\Miere are they now?" 

Why, with the indies, that's where. 

ExiT: Signaling the imminent cKsure 
of Independent National Distributoi-s 
Inc. (INDI). which parent Alliance En- 
tertainment Corp. h;td planned for this 
quarter after its Chapter 11 liankrupt- 
cy filing last July, INDI president Larry 
Stessel deiwiled the comi)an\' Maivh 1. 
Alliance chairman Eric Weisman did 
not return a call from Declarations of 
Independents seeking further informa- 
tion about the shuttering of INDI. 

Flag WAMNG: Sax Gordon, better- 
known to his friends as tenor saxophon- 
ist Gordon Beadle, has been Ihing up to 
the title of his BulIseyeBlues & Jazz solo 
deluit, "Ha\e Horn \\ill Ti"a\el." In Bea- 
dle's own words, "I'm kinda moving 
around a little bit." 

We first encounteml lieadle a couple 
of years ag<^ during the Memphis in Nlay 
Beale Street Music Festival, where he 
fulfilled his regular role in guitarist 
Duke Kobiilard's group and gigged on 



the side at Beale Street's Black LHamond 
with oi'ganist Ron L€\'>'. He's been cov- 
ering a lot of teirain since then. 

Beadle called us from Italy, whei-e he's 
been fronting a home-grown combo foi* 
dates acn)ss the country He .sa.N's he has 
also playtni in Pari.s recently with blues- 
man Sherman Robertson imd ajjixjiUts:! 
on Bullse.re's U.S. tour with lahelmates 
Preston Shannon and Michele \Mlson. 

The peripatetic sax blmwr also gets 
all over the map stylistically on "Hare 
Horn Will Trav-el." Beadle is a man of 
eclectic tastes. 

"One of the first cool records I got wus 
a comjMlation on Sa\'oy with Ben Web- 
ster, Illinois Jacquet, Don Ryas, and 
Coleman Hawkins," he i-ecalls. He pro- 
ceeded to get behind tough tenorman 
Gene Ammon.s, and, he continues, "as a 
horn plaj-cr, I grt into the wild stuff" — 
Big Jay McNeely, Joe Hamilton, 
Amett Cobb — "and I'm still trying to 
catch up to that stuff." 

The Bullseye album — produced by 
Robillard and featuring most of his 
band — includes a delightful selection of 
rockin' originals and covers ranging 
from Jackie (ileason's old TV theme 
"Melancholy Seremule" to numlx'i*s orig- 
inated by Amnions, Cobb, Bill Dog^tt, 
Ike Quebec, and Edmond Hall. A rol- 
licking highlight i.s the comic "But Offi- 
ce!-," a Sonny Knight novelty alwut a 
hapless cat's continuing run-ins with the 
lx)ys in blue. 

Though there's a good deal of oW-fash- 
ioned swing in Beadle's iw-toned sound, 
he ha.":n't leaiK'd on the commeixially hot 
.swing-music bandwagon and even finds 
himself i-esisting it. 

He says, "I can listen to swing tune 
after swing tune, but I play and I .say, 
*0h, no, I can't do another one!" " 

But Beattle still doesn't ha\'e any trou- 
ble ripping up his audiences. He chuckles 
about one i-ecent gig in Italy that attract- 
ed the attention of the local cambmieii. 

"We actually got kind of shut down," 
he laughs. "You know that tune 'But Offi- 
cer7 I find m^velf w ith problems with 
the i>olice so often. That .song isn't bull- 
shit . . . Maybe [it's becau.sel we play just 
a hair louder than the other groups." 

Beadle will return to the U.S. (his 
home base is in Iio,st<^n) for ,sho\\'s in the 
Northeast, Northwest, and New Orleans 
this spring. 
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(Continued from pi-ecedmg page) 

Viacom/Blockbuster Entertainment 
have obliged convention attendees by 
finally making a move to sell Block- 
buster Music. In the Feb. 28 issue, I 
wrote that so far Viacom had yet to 
make a mo\'e this yeai- to sell the music 
chain or look for a strategic merger, 
even though last fall it had been pri- 
vately telling interested parties that it 
planned to do so in early "98. No sooner 
did that column hit the streets than the 
book containing Blockbuster Music 
financials am\^'d on the desks of inter- 
ested parties. 

A Viacom spokesman would not com- 
ment. 

Finally, just to make you fee! at home 
during NARM, here's tiie latest nrnior 



on Alliance. According to knowiedge- 
able smirces, four financial pla^-ere hare 
bid on buying the Alliance One-Slop 
Group. They ai*e Apollo Advisyi-s, A.C. 
Israel. Chilmark Partners, and — this is 
a new one to me — Dimeling, Schrieber. 
and Park. Those four are now in the 
due-diligence stage. Meanwhile, Bruce 
Ogilvic and Valley Media have put in 
sepai-ate bids on the one-stop operation. 
But because of a dispute over the 
nondisclosure agreements, neither 
party has ad\'anced to the due-diligence 
stage yet. 

All of the above should help you 
engage in small talk at the NARM cock- 
tail parties, s<) Ix^fore signing off, let me 
wish ever>*one a great conwntion. 
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Scratching A Niche: Chains' 
Specialist Stores Provide 
Opportunities For Targeted 
Marketing, Improved Sales 



BY DON JEFFREY 



Music retail chains haw come U) 
realize that all stores are not created 
equal. 

For some time now, the major 
retailers have been designating a cer- 
tain number of sUires within their 
chains as specialists, in a sense, in 
certain genres of music. 

Lew Garrett. VP of buying and 
merchandising for Camelot Music, 
says that some 90 to 100 stores within 
the 305-store chain have been recog- 
nized for their ability to sell a signifi- 
cant amount of urban music and that 
about a dozen of those stores an* 
"hardcore" urban merchandisers. In 
addition, he says that about 30 to 40 
stores have been singled out for being 
able to sell an impressiw amount of 
adult-oriented music, and that 29 to 
30 outlets have been identified as the 
chain's "jazz stores." 

"We started because we realized 
one size doesn't fit all," says Garrett 
"We had to make adjustments in our 
allocation of merchandise according 
to the demographics of the particular 
stores." 

This, of course, does not mean that 
product from those genres is all that 
is sold in the stores. It just means that 
the locations have been identified as 
being particularly strong in sales of 




now they segment and say we only 
want it in the top 75 stores," .says 
Steve Rosenblatt, VP of marketing 
for Capitol Records. 

Retailers .say that creating larger- 
than-usual sections for genres in sjie- 
cific stores works becau-se consumers 
can find a dee[w?r selection than is 
possible in the normal store within 
the chain. The merchants also sav the 



concept affords them an opportunity 
to toII out more targeted marketing 
campaigns. Retailers naturally Iwjk at 
their distributors as partners in the 
effort to make successful genre- 
friendly stores. Many industry 
obsen'ers also credit the market-by- 
market sales reports from the data- 
collection firm SoundScan for pnjvid- 
ing the information needetl to create a 
genre-siKfifie approach. 

AID TO GENRE-TARGETED 
MARKETING 

In urban music, most of the big 
chains ha\'e rolled out pr(^rams that 
are executed in the stores that sell the 
genre most etTectiv'ely. Best Buy has 
its Rhythm & Grooves program. 
Trans Wttrld hits Street Flavor, and 
HMV has Urban Monthly 

And it's not just traditional music 
retailers who feature these genre- 
specific programs. The wholesalers 
and mass merchants use them, too. 
Andei-son Merchandisers, the rack- 
jobber that supplies Wal-Mart, has 



CAMELOrS GARRETT 

those categories of music and that a 
wider selection of genre product has 
been bought, stocked and merchan- 
dised there. As chains have become 
more sophisticated in their tracking 
of sales and inventory, they have been 
able to isolate sales patterns store-by- 
store to see how deep they can go with 
certain titles. 

"Instead of buying and putting 
three copies of a title in ewry store. 



In urban music, most of the big 
chains have rolled out programs 
that are executed in the stores that 
sell the genre most effectively. 
Best Buy has its Rhythm & 
Grooves program, Trans World 
has Street Flavor, and HMV 
has Urban Monthly. 
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IS NOT A 9 TO 5 BUSINESS 

Let PR Newswire Distribute Your Entertainment News 24 Hours a Day. 

★ Promote concert tours and nev^ CD and video releases ★ Distribute corporate announcements 
and investor relations news * Announce online celebrity "chats" and guest appearances 
★ Publicize talent appearances ★ Announce NARM and other trade show news 
* Distribute new product announcements to the media 

http://www.prnewswire.com/ent/newsentertainment.html 



New York 
212-596-1551 



Los Angeles 
800-321-8169 



Chicago 
888-776-6551 



Miami 

800-683-6397 



Nashville 

800-998-9806 



Urban Picks, while one-stop Valley 
Record Distributors has Urban Ear 
Wax. 

I^bel sources say that one of the 
chains most focused on genre-target- 
ed marketing is the nation's biggest 
music merchant. Musicland. Latin 
music, for example, has benefited 
from a big push at Musicland. In U)90. 
the chain oiiened its first store in 
Puerto Rico and, not sui*prisingly. 
foun{i that I,atin music was a n\ajor 
souit'e of business. After that, sajT? 
the chain's Latin buyer, Juan Carlos 
(lonzales, Musicland decided to test 




CAPITOL S ROSENBLATT 

the concept of expanding a genre by 
mo\'ing more inventory into the loca- 
tion. The approach worked, and now 
Latin music accounts for a significant 
percentage of audio sales in Puerto 
Rico. 

The music also accounts for a 
strong percentage of sales in U.S. 
border cities like Brownsville, Te.xas, 
and in melting-pot metro|jolise^i like 
New York. Latin music makes up 
nearly 20% of total .sales in some New- 
York City stores, he points out. 

But the genre specification has 
spread beyond the obvious locations. 
Gonzales notes that one of his top 20 
Latin stores is in Minnesota, of all 
places. The reasons for tliat are demo- 
gi'aphics and economics. Minnesota 
has low unemployment and thus has 
had to attract a large number of 
Mexican migrant workers for iUs crop 
production. 

STORES INSIDE STORES 

Wherehouse Entertainment has 
taken the trend of genre specializa- 
tion a notch further by testing a 
"store- w it hin-a-store" concept, 
specifically in Latin music. !..ast 
September. Wherehouse opened its 
first Tu Musica, and at press time 23 
of the chain's 222 stores featured this 
section, which contains 'AO fixtures 
worth of Latin music in up to LOGO 
s({uare feet of space. Within the Tu 
Musica section, product is divided 
among the various sub-genres — 
regional Mexican, tropical, romantica, 
pop and so forth. And there are as 
many as 15 listening stations derated 
just to Latin music. 

Isabelle Salazar. Latin merchant 
for Wherehou.-jo, says. "The lal)els are 
very positive^ very happy about it. 
We're working to establish programs 
to sell to them." 

SahiZiir. like other chain buyers, 
stresses that it is not enough to just 
i( 'ttii/nnit'tl HH iHUfj- ifO) 
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For the 
writers. 

For the 



For the 
performers. 

For the 
labels. 

For you. 



Going 
the 
distance. 

For tiie 
music. 

We will. 



ONE STOP OROUP 

AN ALLIANCE ENTERTAINMENT CORP. COMPANY 

•SSSa 



New Accounts: 1-800-635-9082 
Fax: 1-954-340-7641 

www.aent.com 
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How can we offer that? 

Simple. 

Our new U-tOOO packaging technology will: 

• Create economical packagmg from 100% polypropylene 

• Insert the discs dufing package manufacturing 

• Provide a higher quality sleeve than previous poly line 

• Is less expensive than previous line 
Ship us your discs. We'll insert them for FREE! 

We can tinisli your package for you by inserting booklets, 
assembling, shrink-wrapping, and shipping, 

call now ~ 



V .N 1 V E N T U R E 

( l> I- \ ( K \ ti I N (; A. s \ H r F, \| H 
I'D But 28398 Colmlius. Ohio 432?!-03S8 
Pll:(614|Sn'2ID0 Fu (SI4l 529.2110 MI-fiK: llOOl W2.!2E2 
E mill: uiesOunivtfitun com Web: http //www univtnture com 
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1998 NARM 
Convention Schedule 

(Information accurate as of press time) 

FRIDAY, MARCH 13 

Noon-8:(X) p.m. 
Registration (located outside the 
Yerba Buena Ballroom at the San 
Francisco Marriott Hotel) 

3:30-6:30 p.m. 
NARM/RIAA Merchandising 
Committee Meeting (by imitation 
only) 

SATURDAY, MARCH 14 

8:00 a.m.-8:00 p.m. 
Registration (located in the North 
Lobby of Moscone Center) 

10:00 a.m.-noon 
NARM Steering Committee group 
meeting 

9:00 a.m.-5:00 p.m. 
Trade show open 

2:00-3:00 p.m. 
"Welcome NARM Newcomers": 
special session for first-time 
attendees 

5:30-6:30 p.m. 
Con\-ention committee reception 
(by imitation only) 

6::}0-8:00 p.m. 
(Opening reception hosted by BMG 
Distribution 

10:30 p.m. 
PGD Zone Nightclub showcase pre- 
.^ented by PolyGram Group 
Distribution 

• Fastball, Hollywood Records 

• Tenspeed. A&M Records 

• Naked, Red Ant Records 

SUNDAY, MARCH 15 

8:00 a.m.-5:00 p.m. 
Registration (located outside the 
Yerba Buena Ballroom at the San 
Francisco Marriott Hotel) 

0:00-11:30 a.m. 
Breakfast & opening session 

• Performance: Jeff Foxworthy, 
Warner Bros. Nashville 

• Welcome: Pam Horovitz, NARM 
president 

• Performance: Sister Hazel, 
Uni\*ersal Records 

• Keynote Address: Richard 
Branson, the Virgin Group 

• Performance: Ricardo Lemvo. 
Putumayo World Music 

10:00 a.m.-2:30 p.m. 
Family Program: Ship To Shore 

noon-.5:00 p.m. 
Trade show open (buffet luncheon 
available) 

12:30-1:30 p.m. 
Press luncheon (by invitation only) 

(Cotit timed on pcvje 76) 
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All-Music Guide 

THE CONSUMER'S DEFINITIVE SOURCE FOR MUSIC INFORMATION 

AMG is about more than just lists of formal data (titles, credits, personnel, etc.). 
Of course, we have that. We also have the most comprehensive entertainment content 
(both current and historical) on the planet, including biographies, ratings, reviews, 
credits, essays, articles, maps, overviews, etc. - the works. 

But what makes AMG special is that we are the only company to combine all of 
this music data and evaluative content with associative elements (recommends, 
suggestions, hyperlinks, etc.) to create an integrated relational system, a browsing 
environment that allows consumers to explore the world of music online and in real time. 




All-Music Guide 
All-Music Guide 
All-Music Guide 
All-Music Guide 




Easy to use reference maps 
make finding detailed 
information a snap! 



SIIIKLKl 

s< :« > I T 



Books sold at retail 
# Data available for license 
• Over 500,000 albums 
• 1.5 million song titles 
• 105,000 reviews 



□ 
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Praise for the 

AMG Reference Series: 

"Musicland Is thrilled to have access to the amazing 
All-Music Guide database. We are currently developing an 
in-store kiosk b a vi/ebslte using AMG data. The biggest 
problem with the AMG database is deciding how to show 
our customers the incredible wealth of available data.' 

- Alan Hawley, Manager, Special Orders 
The Musicland Group 

'AMG data Is unquestionably the single most 
comprehensive and accurate source of music-related 
information.. .Consumers love it!' 

- Keitti Yokomoto 

Senior VR New Business Development 
The Ultimate Band List (UBLcom) 



"... this is the best overall record guide I've seen - 
the only one In Its league ..." 
- The Beat 



really. 



"... the finest and most effective biographical sources I have 
ever met . .For me and my daily wo*, AMG has become the 
most powerful tool next to my ears." 

- Sven Thielman, Music Editor 
Stereopla^ Germany's leading hi-fi magazine 

'I cant Imagine a serious music lover, record store, radio 
station, or library without a copy. " 

- Cliff Martin 
Whole Earth Review 

"The most useful single guide your money can buy." 
-MOJO 




To submit content, or for further information on data licensing contact: 
(616) 796-6398 or Forest@AIIMusic.com 
www.AIIIVIusic.com 



AU-Music 
All-Music 
All-Music 
AU-Musi< 
All-Music 
AU-Music 
AU.Musi< 
AU-Musi< 
AU-Musi. 
All-Music 
AD-Musir 
AU-Musi. 
AU-Musi< 
AU-Music 
AJl-Musi< 
AU-Musi« 
AU-Music 
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RELATIONAL GUIDE TO MUSIC INFORMATION 
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Also available from the AMG Reference Series: 
ALL-MOVIE GUIDE and coming soon 
ALL-BOOK GUIDE and ALL-GAME GUIDE. 



NARM '98 



EXPANDED MERCHANTS & MARKETING SUPERSECTION 



CONVENTION SCHEDULE 

fConthnwd fn/in jxiQa ?i} 

2:00-3:30 p.m. 

• Panel discussion: Breaking Acts 
Without Breaking The Bank (moder- 
ator: Lew Garrett, Camelot Music) 

• Researeh presentation: An In- 
Depth Look At Music Consumers 
(s|)eaker: Gwen Lipsky. Sound 
Thinking) 

3:45-6:00 p.m. 
Special forum on independent 
retail coalitions 

• Part 1: Coalition Of Independent 
Music Stores (moderator: Eton 
VanCleave, Magic Platter CD) 

• Part 2: Urban Retail Coalitions 
(moderator: George Daniels, 
George's Music Room) 

5:30-6:30 p.m. 
International reception (by invita- 
tion only) 



8:00-10:,'i0 p.m. 
Scholarship foundation dinner 

• Entertainment: Diana Krall, 
Impulse!; Billie Myers, Universal; 
The Mavericks, MCA Nashville 

10:30 p.m. 
PGD Zone Nightclub showcase 
presente<I by PolyGram Group 
Distribution 

• Fat, A&M Records 

• All, Island Records 

• Montell Jordan, Def Jam 



MONDAY, MARCH 16 

8:00 a.m.-5:00 p.m. 
Registration (located outside the 
Verba Buena Ballroom at the San 
Francisco Marriott Hotel) 




SRiAN Mcknight 




KEIKO MATSUI 



8:45-9:46 a.m. 
Members breakfast & annual 
meeting 

10:00 a.m.-l:00 p.m. 
Panel Discussion: The Internet 
Retailing Phenomenon (moderator: 
Charly Prevost, Album 
Netivork) 

• Part 1: Stores Without Walls 

• Part 2: The Future Of 
Distribution: When Bandwidth 
Catches Up... 

10:00 a.m.-6:00 p.m. 
"The DVD Video Experience" pre- 
sented by the DVD Video Group 

1:00-6:00 p.m. 
Trade show open (box lunch avail- 
able) 

2:00-5:00 p.m. 
NARM Classical/Jazz Issue Forum 
Meeting (by invitation only) 

6:30-8:.S0 p.m. 
Store Managers Bash hosted by 
Tower Records 

11:30 p.m. 
PGD Zone Nightclub showcase 
presented by PolyGram Group 
Distribution 



TUESDAY, MARCH 17 

8:00 a.m.-l;00 p.m. Registration 
(located outside the Verba Buena 



Ballroom at the San Francisco 
Marriott Hotel) 
8:00-8:45 a.m. 
Continental breakfast hosted by 
the DVD Video Group 

9:00-10::j0 a.m. 
Panel discussions 

• DVD Perspectiws... Divx 
Pro.spects (moderator: Ruiis 
Solomon, Tower Records/Video) 

• Mining Continued Sales From 
Singles & Album-Length Ca-ssettes 
(Moderator; Geoff Mayfield, 
Billboard) 

10:00 a.m.-6:00 p.m. 
"The DVD Video Experience" 
presented by the DVD Video Group 

10:45 a.m.-12:.'«) p.m. 
Closing session 



• Performance: "N Sjtc, RCA Records 

• Performance: Keiko Matsui. 
Countdown Records/Unity 
Entertainment 

• 1997-98 NARM Chairman's 
Message: Bob Schneider, Anderson 
Merchandisers 

• Keynote address: Phil Ramone, 
N2K Encoded Music 

• Performance: Ronna, River 
North 

12:45-2:45 p.m. 
Awards luncheon 

• Dionne Warwick, Rirer North 

• Linda Eder, Atlantic Records 

6:00-7:00 p.m. 
VIP Reception (by invitation only) 

7:00-10:30 p.m. 
40th Anniversary Banquet & 
Awards Presentations (formal 
attire optional) 

• Host: Dick Clark 

• Entertainment: Fiona Apple, 
The WORK Group; Brian 
McKnight, Mercury Records; 
Randy Travis, 

DreamWorks Nashville; Bryan 
White, Asylum Records 

10:30 p.m. 
PGD Zone Nightclub Showcase 
presented by PolyGram Group 
Distribution 

• Pete Belasco, Verve Records 

• Pure, Mammoth Records 

• Walter Trout, Ruf/Platinum 
Records 





cnartiea in BiiiDoard Magazine! • rirh certified gold ReGord! 



Noini[iafied.FO[;NflRM's 199/ EntiertjainiTienij supplier o^iiiiexeai'! 
overjo tiitiies avaifadieVna g'ro'ujing mo'ntiniy)! Free FiHtiiires! 
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r nirn OP The Music. IMI" 708 GdpaHRve..Kefliiiiior6ii.NJ 07033 

i^W / Phone: (800) 607-1901 •(90B)620-flSD0 Fa»: (908) 620-0911 



Miduesti sates oFFtoe (888) 505-5383 ■ (61E) 829-9479 - Flix (618) 828-9477- mail JUyd@iuiaiDazoo.iiec 
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Everyone's Gone To The Net 

Few brick-and-mortar retailers haven't built a Web 
site, but are they making any money? Many say "yes, ' 
reporting steady online business and, in some cases, 
triple-digit growth. 



has achiewd a healthy level of cross- 
promotion between its virtual and real 
space. "One (side effect] of our [onlinej 
business is all the people coming into 
our store because of a promotion they 
saw on our site, which is largely a 
function of the synergy between the 
site and the store," he says. 

SECURrTY: A NON-ISSUE 

Other factors enhancing online 



BY DOUG REECE 



While the desire to expand the 
retail pie with online sales might fall 
a few slirers short of satisfying many 
plajTrs' appetites, reports of steadily 
increasing numbers are spurring tra- 
ditional retailers on to bolster their 
presence in cyberspace. 

Despite the fact that players are 
cautious about releasing exact sales 
data, most spoken to for this story 
report a percolating online business. 

Mike Farrace. VP of publishing 
and electronic marketing at 
online/offline giant Tower Records, 
reports Internet sales up 300% at the 
end of 1997. 

Best Buy. which quietly launched 
its online music store in I)ecember. is 
still working out the kinks but rea- 
sons to be a formidable presence in 
future months. The chain's VP of con- 
cept development, Kevin Gordon, says 
he exiHicts the Best Buy site to find 
its footing later in the year. "I would 
say our [online] sales are modest, 
though right now our site is modest," 
he explains. "We still have not 
launched our full assault, and frankly, 
we have not had a history of haWng a 
one-on-one customer relationship, or 
fulfdling [single] orders. These are 
competencies we're having to build. 

"Ultimately," he adds, "Best Buy is 
a customer-driven company, and we 
have to be where the customer wants 



sort of constant direction — not invest- 
ment capital — that has made us what 
we are and will carry us into the 
future." 

Camelot Records VP of marketing 
Bob Roberts also reports a solid j-ear, 
saying the fourth quarter of 1997 
proved especially sweet. 




BEST BUY S GORDON 

"We had a dramatic increase due to 
some of the marketing and promo- 
tions," says Roberts. "We promoted 
our URL more obviously in-store, on 
signage and in newspaper circulars." 
In fact, Roberts is joined by most of 
his colleagues in the opinion that tra- 
ditional retailers have not yet fully 



New England's Newbury Comics 

Interactive is also faring well. 
Internet sales and orders grew a 
combined 200% from 1996 to 1997, 
while the chain's site averaged 
110,000 hits a week. 



us to be. We're the people that sold 
them the computer that allowed them 
to get on the Internet, so we better be 
waiting for them when they connect 
It's sort of a logical place for us to 
be." 

SPACE FOR DAVIDS 

Smaller outfits such as New 
England's Newbury Comics Inter- 
active are also faring well. Internet 
sales and orders grew a combined 
200% from 1996 to 1997 while the 
chain's site averaged 110,000 hits a 
week, says executive director Kristin 
Lieb. 

According to Lieb, there is still 
room for a few cyber-Davids on the 
Internet. "Our overall strategy is 
basically to pursue the organic 
growth that has defined our core 
retail business," says Lieb. "It's that 



exploited the advantages of having a 
brick-and-mortar presence. 

"We know we've got a long way to 
go with this," says Tower's Farrace. 
"The key thing we're looking to do 
immediately is leverage our existing 
media to publicize our website." 

That "existing media" includes cir- 
culars and ads, as well as the chain's 
popular music magazine. Pulse. 

Best Buy's Gordon concurs, saying 
"We drop 35 million [newspaper) 
inserts into homes every single 
Sunday. We're going to use these 
existing, paid-for promotions to 
attract people to the site, and in the 
long term, that is going to provide us 
with a significant advantage. 

"Over time, youll see us using the 
full force of our brand across the dif- 
ferent ways that we touch the cus- 
tomer, so whether it's a television ad. 
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newspaper insert or the Internet, 
we're a brand the customer comes to," 
he adds. 

PRICING & PROMOTION 

With online competition heating up, 
newcomers and their relative veteran 
counterparts are looking at competi- 
ti\'e-pricing schemes and promotions 
to draw eyeballs to their sites. 

While sites operated by Newbury 
Comics and Camelot use a different 
cost basis to figure store and website 
prices, others, such as Best Buy, will 
offer similar prices in store and 
online. For a m^ority of titles arail- 
able online but not found in Best Buy 
outlets, pricing will be comparable to 
that of other online retailers, says 
Gordon. 

As to whether the store's aggres- 
sive pricing strategy will cross to the 
Internet, Gordon says only, "We don't 
intend to lead a price war." 

In addition to selective pricing, 
sites are looking to attract eyeballs 
with \'arious promotions. In Januarj', 
Newbury Comics Interactive sold sev- 
eral hundred limited-edition singles 
by Radioacti\'e artist Ana Voog exclu- 
sively at the site. The site also offered 
prize merchandise around releases 
from Tori Amos, Pearl Jam and Ani 
DiFranco, among others. 

DIRECTIONS TO STORES 

Even though the main function of 
these retail sites is to generate new 
revenue, many have also found waj's 
to tie in their individual outlets. 

Tower, which launched a revised 
version of its site in January, has 
signed a deal with Zip2.com which 
will allow users to get highly detailed 
instructions on how to get from their 
front door to the nearest Tower store 
location. 

Meanwhile, Roberts says Camelot 



sales art? advanced encryption and 
firewall technologies, which have 
made Internet shopping secure. 

"Certainly, security issues are over- 
stated," says Gordon. "Customers are 
feeling more and more comfortable 



SITES OF INTEREST 



Best Buy 

WW w.bestbuy. com 

Blockbuster Music 

w\i,^v. blockbu3termusic.com 

Borders Books & Music 

www. borders.com 
(under construction) 

Camelot Music 

www.camclotmusic.com 

Hurmony House 
ww^v. hai-monyhouse.cora 
(under construction) 

Ncwbur\- Comics 

w w w. newbu ry.com 

Sam Goody, Musicland 

www.samgoody.com, 
miL^idand.com 

Strawberries 

\K' \v' \v..s I raw 1 Kirric^^.oom 

Tow er Records 

vv w w. t<nvc rrecords.com 

(CotttpUed by Doug Reece) 



with shopping online." 

For the skittish. Best Buy — like 
Tower, Newbury Comics and nearly 
all other stores with an online shop- 
ping fimction — offers consumers the 
opportunity to order via an 800 num- 
ber after browsing the net. 

"By its very nature, the people 
surfing the web are comfortable with 
it," says Roberts. 



<@newbury comics interactive 
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5900 Wilshire Boulevard 
Suite 1425 

Los Angeles, CA 90046 
(213) 964-9140 



e-mail 
inf o@musicnefe . net 



Junkerstrasse 7 
93055 Regensburg 
Germany 
(49) 941.7088-0 



Cr,: 



NOBODY LIKE US! 



The LEADING 
Company 
specialized 
in distribution 
and promotion of 

New Age, 
Adult Alternative, 
Celtic, 
Instrumental, 

Fusion, 
Smooth Jazz, 
Acid Jazz... 

NEW SOUNDS MULTIMEDIA 
Via Rovereto 23/29, 20059 
Vimercate (Mi) - ITALY 
Phone 39+(39)+6991365 
Fax 39+(39)-6991401 
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After 'A Terrific Year," 
Horovitz Sees NARliA 
Turning 40 Witfi 
Upped Attendance 
And A Pre-Miiiennial 
Agenda 



BY STEVE TRAIMAN 



"CH'erall, 19i^ was a t«rrific year 
for the music retail industry," says 
NARM president Pam Horovitz. 
"From the customer side, business 
showed continued improvement, par- 
ticularly in the fourth quarter, and 



tion— 3300 at our 1994 event in San 
Francisco." 

The 40th annual NARM Convention 
Guide will focus on milestones 
throughout the Association's four 
decades of service to the music indus- 
try. "Not only will we have some his- 
toric photos," Horovitz says, "but 




BILLBOARD S MAYFIELD 



reports indicate this has carried over 
into the new year 

'For us, this translates Into a 
greater willingness and ability for 
member companies and suppliers to 
attend our 40th-anniversary conven- 
tion in San Francisco," she adds. "Ten 
weeks out, we had 1,200-plus regis- 
trants, more than doubUng the 600 at 
the same time the prior year, when we 
ended up with about 2.700 attendees. 
We're on track for more than 3,000 
and could top the biggest ever conven- 



ALBUM NETWORK'S PHEVOST 

there will be a lot of fun stuff 
throughout the exhibit hall and in a 
special memorabilia display." 

"OTHER NICE JUNK " 

Members came through with what 
she describes as "a ton of great stuff" 
in response to a request for reminis- 
cences of conventions past. As exam- 
ples, George Barry, formerly with 
Raccoon Records, Lafayette, La., sent 
his badge from the first NARM con- 
fCwtf mted on page 
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# Sutan McKeewn 

# Johnny Cunningham 

# Puirf A Baroque 

# Peler Ratienbc(l< 

# Dervith 

# Ensemble Galilei 

# Femhill 

# Brendan Beeiey 

# jullie Murphy & Annie Ebrel 
0 William jackton 

# O'Sullivan/Harrin^on 
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Discover a world of magic and mystery! Allegro presents the second in the series of 
music from the four corners with Colors of the World — Celtic. This sampler 
collects the best Celtic music, from the early music approach of Ensemble Galilei 
and Peter Ratzenbeck's traditional guitar st^'iing to johnny Cunningham's playful 
fiddle. Become entranced by William lackson's emotive harp and Susan 
McKeovvn's haunting vocals. Find yourself transported to the mystical land of Eire 
with the raucously inspired music of Der\'ish. 

With a suggested retail of $4.98, no one could travel to the Celtic corner for less! 
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"It's a mystery 

u hy it's Uikt'fi nw so Ifttiy 
If/ recurii a life album,.. 
I hope ytiu t'njfty this 
very special et'etiing,.' 

Aniif Murray 

Anne Murray's 

FiRST-EVER 

Live Album 

\fUT spfndinj' un entire lifeiinK' 
nil itif ruad JN (jnadas premiere 
songhtrd. \nne Murny decided il 
uxs finaJty time (ii cume liurm-. 

Now. f<ir the firs timt' in her 2*)->i5ir 
airwT. Mtimv ha^ rek-jsed i delwii 
live aihuni — (yvins faas ant! dstial 
listener!) the chance to heir thai 
istonishinx voice carry lhrou){h a 
theatre in her native Nov^ Scolia, 
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Intimate Evenine 
with 

Anne 
Murray 

...Live 

.Already certified sold 
in Cinada. ihLs album fealures 
all of her grealesi liils. from 
You Seeded Me 
10 Danny s Siing and 
from Snowbird to 
Stnv Tlx- LtsI Iknu v Ihr Me. 
and includes gucsl appemmces bf 
I Jam Arden&' 
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METALLICAA 

£L£>TM t.ll >• EEC lOOa'Ifc.SS) 


METALtlCA 
10 at No 1 


343 
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14 


SARAH MCLACHLAN A' 

NETTWERK .■ ■ ■V'- 1 0 ^-a 1 ^ 96) EH 


FUMBLING TOWARDS ECSTASY 


ISO 


3 


2 


BOB MARLET AND THE tWAILERS A 

•IJM .,1 . Kit,, ,11- :,lANDII0 9a'l 


LEGEND 


455 


4 


6 


SOUNDTRACK A' 


GREASE 


250 


5 


4 


PINK FLOYDA ' 

CA'-i,; i ■■<■: ,\piTat 19. 9ai 5.981 


DARK SIDE OF THE MOON 


1094 


6 


3 


FLEETWOOD MAC A' 

WAHM . .1 , , -", ,; 5iai6 98l 


GREATEST HITS 


291 


7 
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SOUNDTRACK A 

LON[, ■.11- , : --;16 981 


BRAVEHEART 


65 


I 
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BEASTIE BOYS A' 

DEf I'l iJKY(7 98 ElVlJ 98> 


LICENSED TO ILL 


336 


9 


7 


BOB SEGERt THE SILVER BULLET BAND A' GREATEST HITS 

CApnol i:;-,il-EM i-APITOL( 10.9a' 15 981 


176 


10 


9 


GUNS N' ROSES A" 

QLML'l ;.i;i8 .0 mil 9SI 


APPETITE FOR DESTRUCTION 


354 


11 


3 


PINK FLOYDA' 

LOLUMBiA JtlB3- (16 98 £ti3i 981 


THE WALL 


466 


12 


11 


METALUCAA* 

ELEKTRA &0812,1£G (10 9&I6 981 


...AND JUSTICE FOR ALL 


414 


13 


46 


MADONNA A* 

SIRt :b.:.H ■ VlAi'Ni 1' BROS n3 9a'18,98l 


THE IMMACULATE COLLECTION 


225 


14 


15 


VARIOUS ARTISTS A' 

TOMV- 1 , 1 : '^^'15 981 


JOCK JAMS VOL 1 


137 


15 


13 


2PAC A' 

DfATM HtM,INrtR:>C.'l^£ 524204*/ISEAND 1 1 9 9 


Aa EYEZ ON ME 

8 24 981 


104 


IS 


19 


JIMMY BUFFETTA' 

M1:A M. 11' ,' ilH 1 1 iHl 


SONGS YOU KNOW BY HEART 


36« 


17 


20 


ALAN JACKSON A' THE GREATEST HITS COLLECTION 

ARISTA ■, „ .,, 1 1 1-jiji 110,98/16.98) 


124 


11 




GARTH BROOKS A" NO FENCES 

0.1PI- 1. , .!,,. ;:/,2tT0L 19.9&'13 98! 


237 


19 


17 


ALANIS MORISSETTEi • 

MA.i 1. ■ 1 .'., . ■!( 1- y-.' , 1 ill9a'i6981 


JAGGED LITTLE PILL 

B 


141 


20 


23 


MMES TAYLOR A" 

WARNER BROS 3n3' ,"J(i'119ai 


GREATEST HITS 


385 


21 


31 


LYNYRD SKYNYRD A SKYNYRD'S INNYRDS/THEIR GREATEST HITS 
MCA<2293 1 ■-, ..' ,-: 


151 


22 


21 


FLEETWOOD MAC A" 

WARNER BROS 3010 *liftl5 98t 


RUMOURS 


166 


23 


12 


CELINE DION A' 

5&JV 1 , 10 98 Eai6.981 


THE COLOUR OF MY LOVE 


204 


24 


22 


SHANIA TWAIN A° 

','EP ,. l: 322886 (10.98 Eai6.96 


THE WOMAN IN ME 


159 


29 


28 


SOUNDTRACK A 

. '.'! - |,riill.9a) 


TOP GUN 


258 


2« 


34 


MEAT LOAF A" 

CLEVEIAND 'M L 3a97A*,EPIC (7 98 £(i 1 1 98) 


BATOUTOFHEU 


222 


n 


32 


TOMPETTYANDTHEHEARTBREAKERSA' GREATEST HITS 
MCA 108131109817 961 


211 


21 


25 


JIMI HENDRIXA* 

MCA 10829(10 9817 98) 


THE ULTIMATE EXPERIENCE 


217 


29 


24 


JOURNEY A' 

COLUMBIA 4,4493 (9 98 £0(15 98) 


JOURNEY'S GREATEST HITS 


«8 


30 


27 


AC/DC A" 

ATLANT,C924i3;AG(10 9a'16 9e) 


BACK IN BLACK 


20/ 


31 


40 


STEVE MILLER BAND A* 

CAPdll. 4clL,l L».'(-'.JLPII0L(7 9&11.98) 


GREATEST HITS 1974-78 


339 


32 


10 


BEE GEES A 

P0t.Y00fteJ>M71,,AAM (1398.22 981 


BEE GEES GREATEST 


54 


33 


16 


ELTON JOHN A" 

ROCKET 51 2532.MM . 7 98 1 1 981 


GREATEST HITS 


416 


34 


29 


EAGLES A* 

GEEFEh 24725112981798) 


HELL FREEZES OVER 


171 


35 


30 


MILES DAVIS A 

(XLUMB(A 64935 (7 98 EOil 1 98) 


KIND OF BLUE 


17 


3« 


33 


AEROSMITH A' 

COLUMBIA 573f,7 ;7 98 £011198) 


AEROSMITH'S GREATEST HITS 


275 


37 


38 


VAN MORRISON A> 

POLtDOR a4197Q A4M (10.98/17.96) 


THE BEST OF VAN MORRISON 


374 


39 


39 


SUBUME • 

GA501INE AiUY il474WCA17 9*1296)H 


40 OZ. TO FREEDOM 


68 


39 


18 


MARVIN GAYEA 

MOTOWN ^3E05B (7 9a'U 98) 


EVERY GREAT MOTOWN HTT 


65 


40 


44 


SANTANAA' 

COL UMB(A 3306017.98 Eail 98) 


GREATEST HITS 


80 


41 


36 


METALLICAA' 

•I (KTRA.lfl4T4rfr. 10 9a 16 981 


MASTER OF PUPPETS 


383 


42 


_J6 


CAROLE KING A" 

EPIC 1,1, 1 98 ■ . . ( Kfll 


TAPESTRY 


410 


43 


37 


DEF LEPPARDA VAULT — GREATEST HITS 1980-1995 

Mth. , - - ■.- ,. '>i£(J1698) 


76 


44 


43 


METALLICAA' 

MEr>,\l iPi :.- ( • (PA ,iflJ9&EEG (10.98(16 98) 


RIDE THE LIGHTNING 


366 


45 


42 


JANISJOPLINA' 

COLUMBIA 32166 (5 98 E(1^.98l 


GREATEST HITS 


290 


46 


41 


AEROSMITH A' 

GEFFEN 24716 02 9817 98) 


BIG ONES 


82 


47 


35 


NO DOUBT A' 

[RAUMA 925«0*YNTtRSCOPE 0 0 98116 98) B 


TRAGIC KINGDOM 


114 


48 




ERIC CLAPTON A 

POi fl , ,|, ■ , ,i,-,i' ■ 'K' 


THE CREAM OF ERIC CLAPTON 


49 


49 




CREEDENCE CLEARWATER REVIVAL A' CHRONICLE VOL 1 


242 


50 


M) 


AL GREEN A GREATEST HITS 

lei (' , (" i.i , . ' . (il lMICAPIFOL (!0 9815 931 


34 



Catalog albums are 2-year-old titles that tiave fallen below No. 100 on The Billboard 200 or rei&sues of 
olcJer atbiims Total Chart Weeks column reflects combined weeks title tias appeared on The Billboard 
200 and Top Pop Catalog Albums. • Recording Industry Assn. Of America (RIAA) certificatioo for sales 
of 500.000 units, A RIAA certification for sales of t million unrts, with multimillion sellers indicated by 
a numeral following the symbol. 'Asterisk irxJicates vinyl LP is available. Most tape prices, and CD prices 
(Of BMG and WEA. labels are suggested lists. Tape prices marked EQ, and all other CD prices, are equiva- 
lent prices, wtiicri are projected from wfiolesale prices. ■ irxjicates past or present Heatseeker title. 
'^1998, Billboard/BPI Communications, and SoundScan. IrK. 
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EXPANDED MERCHANTS & MARKETING SUPERSECTION 



HOROVITZ 

(Cmit hiued from impe 80) 

Mention. Stuart Glassman, fonnerly 
with Radio Doctors Milwaukee one- 
st«p. sent T-shirts and a box full of 
what he calls "other nice junk" given 
out at prior conventions. Jim 



opening-session keynote address by 
Richard Branson of the Virgin Group 
are performances by Jeff Foxworthy 
(Warner Bros. Na.shville), Sister 
Hazel (Universal) and Ricardo Lemvo 





BMG S VACARELU 



JEFF FOXWORTHY 




Tie(^jens, NARM's first president, is 
bringing himself as a "personal" con- 
tribution to the gathering. 

Dick Clark, host of the closing 40th- 
anniversary banquet and awards pre- 
sentation, is bringing his own memo- 
rabilia from his "American Band- 
stand" shew. A special video screen- 
ing throughout the evening will 
include historic footage intended to 
take attendees down memory lane. 
Horovitz also notes that the four acts 
scheduled to perform not only offer a 
mix of musical genres, but also will 
include a selection from each of 
NARM's decades— the *50s, 'GOs, 70a 
and '80s — in addition to a recent hit. 
Artists and labels are Fiona Apple, 
The WORK Group; Randy Travis, 
DreamWorks Nashville; Bryan 
White, Asylum; and Brian McKnight, 
Mercury Records. 

PERFORMANCE 
OVER PRESENTATION 

As far as the convention format is 
concerned, "We've got to pay atten- 
tion to changes in regard to the loca- 
tion," Horovitz notes. In place of 
lengthy product presentations, show- 
case acta will perform. Sandwiched 
around Horovitz's welcome and the 



(Pulumayo World Music). BMG is 
sponsoring the opening-night cocktail 
party, Uni the reception and enter- 
tainment for the Scholarship Foun- 
dation dinner, and PGD the popular 
e\'ening Zone Nightclub showcases. 
The other distribution companies are 
contributing acts and other conven- 
tion support, while Tower Records is 
hosting a Store Managers Bash. 

SEMINAR TOPICS 

Horovitz points to three key semi- 
nars that relate to the major chal- 
lenges facing the industry as it heads 
into the 21st century. "No. 1 has to be 
understanding the consumer better 
than we do," she says, "and tailoring 
both our music and business policies 
to help our customers fmd and buy 
the music in the way and format they 
want." NARM and RIAA jointly 
funded extensiw research last year 
that involved about 3,000 consumers 
reached via focus groups, phone inter- 
views and retail intercepts (store-exit 
survieys). Highlights will be coviered 
by Gwen Lipskj' of Sound Thinking in 
the "An In-Depth Look At Music Con- 
sumers." presentation. 

New technology is another vital 
(Contimied on page H8) 
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Keynoter Profile: 

RICHARD BRANSON 

From mail-order to Megastores, the 
maverick entrepreneur moves 
onward and upward. 



m BY DEBBIE GALANTE BLOCK 

It all started when Richard 
Branson started a mail-order record 
retail business in 1970. That modest 
beginning led to the start-up of 
Virgin Records in 1973, and today 
Branson is chairman of the Virgin 
Group, which includes Virgin Atlantic 
Airlines, the 122-store Virgin 
Megastore chain, Virgin Cola and, 



moat recently, V2 Records. 

Bom in 1950, Branson showed his 
entrepreneurial flair first at age 17, 
when he established a national maga- 
zine while still in school. After inaugu- 
rating the Virgin mail-order business, 
he opened a record shop in London, 
and by 1973 he hiid founded Virgin 
Records and signed his first artist, 
Mike Oldfield. It was in Oxfordshire 
that Oldfield recorded \^irgin'3 first 



hit, "Tubular Bells." And, the rest, as 
they say, is history. Over the years, 
such artists as Steve Winwood, Peter 
Gabriel, Culture Club, Janet Jackson 
and the Rolling St/)ne.s have all called 
Virgin home. Virgin Records grew to 
become one of the most successful 
labels e\'er, but Branson sold it to 
Thorn EMI in 1992 to sa\-e his then- 
fledgling Virgin Atlantic Airlines. 
Under the terms of the deal, Branson 
wa'f excluded from the record busine.ss 
until 1996. But, in December of that 
year, he came back with a vengeance, 
establishing a new label — V2 Records. 
At that time, he told Billboard, "We 
had great fun building the record busi- 
ness, and when it was sold in 1992. I 
regretted the sale almost from the 
word go. I hadn't realized the extent 
that the music business had entered 
my blood." 

V2, which has offices in New York, 
London, Paris, Stockholm, Berlin, 
Sydney, Brussels and HoUand, with 
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Over the years ROADRUTJNER 'bands and staff have hit 
the road to bring home artist development stories to 
Retail time and again. We are poised to have our best 
year ever in '98. Thank you for your belief and support! 

For your current consideration: 



[ COOL cha/nber 1 



Modem Rock buzztog 
CO "Billy Caub"; SPIN, 
MTV News, more; 
touring U.S. now after 
EurppeoQ Prodigy 
swing. 

Nsw single 
"TangBrine" explodlDg 
now and LQA on tour 
with MegBdeOi. 



HoUanta's bottest Bap 
label enters toto 
partoerablp wlt2i 
Boadnmner; Freak 
Nasty, CberaDe, more. 
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Over ISO.OOO sold and 
on tour forever 



Ex-Sepultura (millions 
sold) frantZDan Max 
CavaJera's new band; 
on tour In April and 
malDsta^ Offset tbis 
summer. 

First home video 
release contains an 
their videos plus rare 
foota^. New album OQ 
the way. 



Partnership with the 
label that brought ttie 
world Sister HazsL 
New Jupiter Coyote 
album ooming In June. 
Beth Wood AAA stony 
growing. 
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licensing partnerships in place in the 
Far East, functions much like Virgin 
used to. It has the financial backing of 
a bigger label, but still works like an 
independent, according to company 
spokesmen. V2 artists include 12 
Rods, Marc Anthony Thompson's 



Chocolate Genius, Mercury Rev, High 
Llamas, Billy Joe Crawford and Alice 
Temple. V^2 has also purchased a con- 
trolling interest in (Jee Street as well; 
that label boasts the talents of PM 
Dawn and RZA, among others. Most 
recently, V2 inked a deal with BMG 
for North American distribution 
which led to the release of Jungle 
Brothers and Ambersunshower al- 
bums last spring. 

In that same Billboard interview, 
Branson gaw his operating philoso- 
phy: "To be the best, treat people like 
people — not like financial assets — 
and to be at the forefront of contem- 
porary music around the world." 

Branson has also been in the film 
business. In 1984, his company made 
a movie of George Orwell's "U)84" 
with Richard Burton and John Hurt, 
and Branson has recently said that 
movies are another place he still 
wants to be, although no specific 
plans have been announced as yet. 

The coming year holds promise for 
Branson as well. He plans to open five 
Megastores while also launching 
Virgin Cola and Virgin Cinemas in 
the U.S. 



Keynoter Profile: 
PHIL RAMONE 

The Grammy -winning "Pope Of 
Pop" is known as an innovator and 
an inspirational force. 



The press calls him "talented" and 
"cutting-edge." Producer colleagues 
call him "extraordinary." And many 
call him "The Pope Of Pop." A prolif- 
ic producer with credits as diverse as 
Billy Joel and Luciano Pavarotti, 
Ramone has also been associated 
with innovations that have changed 
the face of the recording industry. 
And now, as president of N2K 
Encoded Music, Ramone is directly 
involved with new technologies and 
music's marriage to the Internet — a 
subject he will speak on Tuesday 
morning at NARM's 1998 convention. 

How did it all begin? Playing the vio- 
lin at age .1, Ramone was considered a 
child prodigj: At age 10, he played a 
Command Performance for the Queen 
of England. Ramone attended the 
Julliard School of Music and by age 18 
worked as a performer and compn^^pr. 
traveling and appearing in clubs. In 
1961, he opened his own independt n- 
studio, A&R Recording in New Yoi k 
Around that time, he was asked to pi\ - 
duce President Kennedy's famou.< 
party (where MariljTi Monroe sang 
"Happy Birthday"). And that wasn't 
his only inwh-ement with the White 
House; Ramone later supenised music 
for the Jimmy Carter inaugural-con- 
cert special. 

Ramone, who is also chairman of 
the National Academy of Recording 
Arts and Sciences, has always been 
among the first to adopt exciting 
technologies. For example, he was 
first to use Dolby four-track discrete 
sound in the 1976 motion picture "A 
Star is Born"; establish a satellite 
link between a Burbank Studio and 
Todd-AO; create Dolby optical sur- 



round sound for the film "One Trick 
Pony"; make digital live recordings 
for Billy Joel's "Songs In The Attic"; 
and to use a fiber-optics system 
(EDNet) to record tracks in "real 




time" from different locations for 
Frank Sinatra's "Duets I" & "H." In 
1997, he added another first to that 
list when he produced Da\*e Grusin's 
"West Side Story" on DVD for N2K. 
"West Side Story" is the first DVD to 
have music programming produced 
exclusively for the new format. 

Ramone has been nominated for a 
total of 15 Grammy awards and won 
the coveted prize eight times. His 
wins are as diverse as the artists he 
has produced. In 1975, Paul Simon's 
"Still Crazy After All These Years" 
(Cmt mmd m page 86) 
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WE DO THINGS DIFFERENTLY 

(Cotdiiajed frxmijxige 66) 



markets working with local radio, col- 
leges, clubs, putting together local 
promotions. They are getting better 
at dealing with records breaking on a 
regional basis. Are they perfect? Not 
by a long shot But they are getting 
better." 

LOCAL GROWTH ISSUES 

Many chains ai*e a]so getting better 
at paying attention to the unsigned 



acts that are getting a lot of attention 
in their local markets. For instance, 
the folk-rock band Rusted Root hails 
from Pittsburgh and had developed a 
large following there with its first 
album, which it distributed itself. 
National Record Mart says it bought 
that title on consignment and sold 
between 5,000 and 10,000 units, a 
lai^e number for an unsigned band. 
When the act joined Mercury Rec- 
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We build reliable and durable 
listening stations to help you 
sell more liits. The music will 
play and play because our 
listening stations are built to 
last for years. 

Wc also have great ideas for 
aistom fixtures. Give us your 
idea and we'll make it work. 
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ords, NRM continued to show its sup- 
port and was responsible for 25% of 
the national sales of the band's first 
major-label album iri the initial 
months of release. Jeff Brody, senior 
VP of sales for Mercury, says, "They 
[NRM] were the biggest seller of the 
record in the first week. They helped 
break it." 

NRM continues to buy music by 
local acts, as it did with the then- 
unknown Rusted Root, on a consign- 
ment basis. Bands that come into the 
stores are directed by the managers 
to the store specialty buyer at corpo- 
rate headquarters. 

"We won't take just anything," says 
Grandoni. "We'll see if the act has a 
following, if the product might be 
viable. We're not interested in a local 
band selling four or five records to 
their relatives." 

A similar situation exists at Har- 
mony House, the successful regional 
chain based in the Detroit suburb of 
Troy. Bill Thorn, president of the 




RUSTED ROOT 



chain, says the retailer employs a 
buyer in the central office who listens 
to music from local bands and can 
have the albums distributed to the 
stores. 

BEACHES OF CAROLINA 

Retailers also are paying attention 
to certain kinds of regional music that 
do not break out of their geographic 
areas. At National Record Mart, for 
example, beach music, the exuberant 
rock of North and South Carolina, 
gets prominent display in those 
states, especially in NRM*s Waves 
stores in the resort communities. 
Stores display regional recordings in 
a I>ocal Music section. 

But paying attention to regional 
difTerences for a national chain means 
more than, say, putting a lot of Latin 
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product in stores that happen to be 
situated near the Mexican border or 
in South Florida. 

Two chains that have made a big 
commitment to the Latin market are 
Musicland and Wherehouse. But exec- 
uti\'e8 at these chains point out that 
retailers will make mistakes if they 
do not pay attention to the difTerences 
between, say, regional Mexican and 
tropical Latin music. 

It is that kind of sensitivity to the 
subtleties of the music and to the local 
marketplace, the executires say, that 
makes tJie difference between success 
and failure when chains adopt a 
regional approach to selling music. 



KEYNOTE PROFILE: RAMONE 

(Cotitbajed from page S^) 

won Album Of The Year, and in 1979. 
Billy Joel's "52nd Street" received 
the same honor. In 1983, Ramone 
garnered a Grammy for Best Album 
Of An Original Score for "Flash- 
dance" and in 1995 won the award for 
Best Musical Show Album for 
"Passion." He even scored an Emmy 
Award in 1973 for "Liza With A 'Z:" 

Ramone sees the Internet as an 
opportunity to sell all of that music 
and more. "There's no way a tradi- 
tional record company can go without 
selling in stores," he told Billboard. 
"The Internet can help lead people 
into those stores. It's just another 
electronic billboard. Record compa- 
nies ha\'e limitations with regard to 
how many times a song is played on 
the radio. The Internet is another 
place to hear it, sample it and then go 
to your favorite store to buy it. The 
Internet is part of our future, and it 
is here now." 

With a look to the future, in May 
1996 Ramone told Billboard, "I will 
keep trying to do things that are 
musically challenging. I'd like to pass 
this information over to people. ..I 
love that the young people who are 
just starting out have tremendous 
faith in the fact that they can make it. 
They need to be told that they can 
make it. I'm looking forward to the 
next several years. I think they will 
be an incredible musical experience 
for all of u.'?." —D.G. 
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HOROVITZ 

(CorUmued from page 82) 

focus, with the DVD Group present- 
ing demonstrations and discussions 
on "The DVD Video Experience" in a 
separate room for two full days. Rusa 
Solomon of Tower Records/Video is 
moderating a panel on "DVD Per- 
specti\'es...Divx Prospects." Related 
to DVD Audio, Horovitz observes, 
"What I find frustrating is that our 
industry is fortunate to have an 
account base that is very supportive 
of new technology. But we have to ask 
consumers what combination of sound 
quality, portability and price they're 
willing to pay for. That's why this con- 
sumer research is so important in 
helping us interpret trends. Then we 
can pay for more useful stuff, and do 
a better job of making it work for us 
and our customers." 

WEB SHAPES 

Internet sales, distribution and 



marketing prospects are another 
technology-related interest. "More 
retailers are using their own World 
Wide Websites to enhance their own 
business," she says. "There are hun- 
dreds of sites related to music in some 
way, shape or form, with new ones 
created every day. The Internet pre- 
sents both a challenge and an oppor- 
tunity to our members. 

"We're making ongoing decisions 
on how best to utilize our own NARM 
Website to benefit our retailers, sup- 
pliers and customers." 

As an example, she points to ama- 
zon.com, the biggest bookseller in 
cyberspace. "They just announced 
they're adding music, joined NARM 
and will ha\'e several key executiN'CR at 
the convention," explains Horovitz. 

Charly Prevost of Album Net ivork 
will moderate a two-part seminar, 
"The Online Retail Phenomenon." 



We're the bridge between your 
label and retail.,. 



Do you need a distributor you con count on? 

At Electric Kingdom nisiribmidn. uc'\ c been in the business of making music for 
over twenty years. Our focus is to get your music into the hands of the consumer, 
whether it's through Tower Records. Musicland. Sam Goody. Camelot, Borders, 
mom & pop stores or Wal-Mart. We distribute some of the world's finest music of 
all genres - oflcnng each label the same high degree of respect. Our nation-wide 
team of known industry veterans can assemble custom "dream teams" of retail & 
radio promoters and publicists to promote your products cfTeetively. AH of this 

amounts to giving you the greatest odds for success. 
Call us at 1-800-335-8584 (US & Canada) or 1-914-693-0077 (International) and 
I take the first step in making your vision a reality today! 

Electric Kingdonn Distribution 

Where integrrty comes first 
- and success follows . . . 




Look no furthor than bOOth #609 

at the NMM CONVENTION... 



We stock an extensive line 
OF Compact discs, Cassettes, 
DVDs & Accessories!!! 

&ak OUT conitaons & knowledgeable 
representatiTes abont: 

• Price comparisons, store setups & discounts on 
your first order. • Same-day shipping & addilioruit discounts on pre- 
ordered new releases. • Super specials & weekly 
discounts (jp new releases. • Our catalog and weekly mailer. 





Boldly going whare no sofrwarc 
has gone before. .. 

MUSIC WAREHOUSE 

Drop by for a dcmonsirarton of tKts dyrumtc 
prognrnforonc-srops, dlsirtbuiors&riiMlkrs. 



AtlmiitierttailtnwkcEtopbyomrh«olh '^V 1. m~\KA 
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Galaxy Music Distributors 

2400 Josephine St.. Pittsburgh. PA 15203 



phone: (800) 542-5422 or (412) 481-8600 

fax: (800) 542-8863 or (412) 481-1969 

E-mail: info(9 galaxy music.com Website: www.galaxymu.sic.com 



"Voi r siMisrAciiuN is otR satisfaction!" 



ANDERSON MERCKANDISERS' SCHNBDER 




RANDY TRAVIS 



RICARDO LEMVO 



Part One, "Stores Without Walls," 
will have representatives from Tower 
Records, Capitol Records, Columbia 
House, Newbury Comics Interactive, 
CDnow and N2K Entertainment. 
"The Future of Distribution: When 
Bandwidth Catches Up," will have 
participants from BMG Entertain- 
ment, Valley Record Distributors, 
Geffen Records, Artist Direct and 
Liquid Audio. 

A third key area is the independent 
retail coalitions, which Horovitz says 
"are among the many survivors, 
because they are older, smarter and 
more realistic in how they do busi- 
ness. Their ability to break product is 
important, and the strong response to 
a presentation at our fall conference 
suggested a broader appeal at the 
convention." Another two-part semi- 
nar will kick off with "Coalition Of 
Independent Music Stores (CIMS)," 
moderated by Don VanCleave of 
Magic Platter, Birmingham, Ala. 
Panelists include representatives 
from Music Millennium, Fingerprints 
and Waterloo Records. George 
Daniels of George's Music Room, 
Chicago, will chair the "Urban Retail 
Coalitions" panel, with representa- 
tives from VI. F Records, 2 Live 
music, LBM Records and Serious 
Sounds. 

THE NEXT MILLENIUM 

"Our two keynote speakere are a 
complementary mix of the past, pre- 
sent and future of our industry," 
Horovitz notes. Opening session 
keynoter Richanl Branson, chairman 
of The Virgin Group, has a diverse 
and unique background that includes 
an indie label that became a m^or 



BRYAN WHITE 

company, and a superstore retail 
chain. Closing session speaker Phil 
Ramone of N2K Encoded Music will 
be introduced by NARM chairman 
Bob Schneider, Anderson Merchan- 
disers, following his annual state-of- 
the-industry message. Ramone is per- 
haps best-known as a producer of 
some of the industry's best-selling 
and award-winning albums and is now 
involved with NARAS and his new 



company in the world of Internet 
retailing. 

Horovitz sees NARM in pretty 
good shape for the new millennium. 
"Related to meeting the goals of our 
strategic plan and implementing the 
changes, we're right on track," she 
says. "We've strengthened our ties to 
other industry organizations, as evi- 
denced by our research project with 
RIAA and our working with VSDA on 
The Tin Drum' lawsuit in Oklahoma 
City, against the attempt to pull the 
R-rdted, award-winning film off\'ideo 
store shelves as 'pornography.' 

"With ITA [International Re- 
cording Media Assn.l. we cooperated 
on the very successful 'Save The 
Audiocassettc' coalition campaign. 
Result-s will be highlighted by coali- 
tion chairman Lou VacareHi of BMG 
on the panel moderated by Billboard 
charts director Geoff Mayfield, 
'Mining Continued Sales From 
Singles & Album-Length Cassettes.' 
We just had the first steering com- 
mittee meeting on an 'Entertainment 
Packaging' coalition, to be jointly 
funded by NARM and ITA which Lou 
will also chair. 

"The future of our business is excit- 
ing, and it's going to be fun, so stay 
tuned," she says. 
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Out Now 

Various Artists, In To The Mix 2 [0 194] 
Various Artists, The Chemistry Set [0205] 
Yes, Keys To Ascension ][ [0159] 
Gary Numan, Exile [0200] 
Switchblade Symphony, Bread and Jam for Frances [0098] 
Information Society, Don't Be Afraid [0120] 
Heaven 17, Bigger Than America [0187] 

Coming Soon 

Elton John, 16 Chart Busting Pop Hits from 1969/70 as sung by... [9811] 
Jon Anderson, The More You Know [0245] 
Venom, Cast In Stone [0247] 
Genitorturers, Sin City [0239] 



Also Available, Releases From: 

45 Grave - Adicts - Alien Sex Fiend - Angelic Upstarts - Anubian Lights 
Anti-Nowhere League - Astralasia - Marc Bolan - Blitz - Blok 57 - Broken Bones - Chameleons UK - Chaos UK - Christian Death 
Chrome - Clock DVA - Conflict - Controlled Bleeding - Helios Creed - Dead Voices On Air - Dilate - DIN - Disorder 
Download - Executive Slacks - The Exploited - Frontline Assembly - The Future Sound Of London - The Germs - Guru Guru 

Hav/kwind - Juno Reactor - Kluster - Klute - Kommunity FK - Kraftwelt - Kraftv^erk - Laibach - LCD - Leather Strip 
Meteors - Motorhead - Nico - Noise Unit - Play Dead - Psychic TV - Seven - Spahn Ranch - Spiral Realms - Sigue Sigue Sputnik 
System 7 - Johnny Thunders - Nik Turner - UK Subs - Vice Squad - X Marks The Pedwalk -Virtualizer 
Xylon -Ynos - Zero Gravity - and more every month 



Cleopatra Label Group 
Distributed exclusively by Caroline Distribution. Member of NAIRD 



(Call us for a 100 page catalog complete with album art. track listings and album descriptions. Cleopatra Records: 1 3428 Maxella Ave #25 1 , Marina Del Rey, Ca 90292 \ 
v: 310-823-0337 • f: 310-823-5497 • Email: cleopatra@tunanet.com - Web: http://vwvw.hallucinet.com/cleopatra y 




REGIONAL SALES OFFICES 

vj) Miami (J) Philadelphia 



vj) Atlanta 
(J) Boston 
vj) Chicago 
vj) Little Rock 



(J) Nashville 
(J) New York 



(J) Phoenix 
(J) San Diego 
(J) Seattle 



•DETAIL ORIENTED- 
PERSONALIZED SERVICE 

•DIVERSITY OF MUSIC 

•SERVICE TO ALL 
NATIONAL ACCOUNTS 



1981 Fletcher Creek Dr. Memphis, TN 38133 
PHONE: 800-346-0723 FAX: 901-388-3002 
Sales Manager....Tiffany Phillips 

Bl'yer Gary Barnard 

EMAIL: soh@worldnet.att.net 
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SCRATCHING A NICHE 

(Cordimtedfrom page 72) 

put more product in the bins and 
expect it to sell. Effective marketing 
programs have to be developed, and 
adequate price and positioning funds 
have to be obtained from the labels to 
make the programs work. 

CLASSICAL PERFORMANCE 
IMPROVES 

Classical labels welcome the em- 
phasis given to the genre by many 
retailers, especially after years of 
softness in the category. 

Joe Szurly, VP of sales at Sony 
Classical, gives high marks to 
Musicland — as well as to chains that 
have traditionally been strong in sell- 
ing classical music, such as Tower, 
Borders, HMV and Vii^n — for im- 
plementing targeted marketing pro- 
grams that have been successful. 

"The accounts had to do something 




SONY CLASSICAL'S SZURLY 

to keep any semblance of a classical 
business alire," says Szurly. "They've 
shortened SKUs and targeted individ- 
ual stores. And they're performing 
better." 

But label executives do not want to 
see non-pop genres of music become, 
in a sense, ghettoized within certain 
stores and ignored throughout the 
rest of the retail system. 

"Hopefully, with the right A&R 
direction, records can come out of 
these departments and sell through 
the complete chains," says Szurly. 
Sony Classical has been able to do just 
that in recent months with the cross- 
owr success of the "Titanic" sound- 
track, which became No. 1 on the pop 
albums chart. 

One of the best examples of niche 
marketing by a chain is from Har- 
mony House, which has operated a 
classical-only store in Royal Oak, 
Mich., a suburb of Detroit, for more 
than eight years. 

Chain president Bill Thorn says the 
decision was made several years ago 
to ha^-e a store specializing in classical 
because the demographics were right 
and the sales data indicated that the 
concept would be a success. 

"We were trying to design a retail 
concept in demand by music con- 
sumers," says Thom. "Classical cus- 
tomers need to have selection. That's 
the key to being successful. But it's 
unwieldy to have a broad selection of 
classical music in everv store." 
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for Once Again Reaching Gold 




Chip D«is' Mannheim Steamroller 

Christmas Ijve 




Kenny Jtogers 

The sm 



Reaching For Gold In '98 
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Vonda Shepard, 

The "Voice of 
AllyMcfieal" 



Vonda Shspard can be ssan t heard each weak on the FOX TV hit series Ally McBeal 



From your partners at 

NAVARRE 

CORPORATION 



Navarre Corporation > 7400 49th Avenue North New Hope, MH 55428 P: 612.535.8333 /F: 612.533.2156 
Visit our web site at wwwjiavarre.com Listen to Navarre releases on NetRadio Network at: wwwjietradio Jtet 




Billboard Bulletin is Mymi ^ --^^ i6 "-z^^; 

FIRST WITH THE NEWS YOU NEED ^ "> . ^ ; 
TO DO BUSINESS EVERY DAX ^ ^ 

Like the report on Bob Cavallo's negotiations witti Disney- .^i - 
BULLETIN had the story 4 months before he was named 
chairman of the new \^/a\t Disney Music Croup! 

BULLETIN was also... 

. • first to report on the surprise cancellation of Midem Asia . 
, • first to report Garth Brooks' plans for a live release on DVD 
• first to report on bookseller Amazon.com's plans to sell music online 
...and the list goes on. 

If getting the news first is important to your business - ■ ' 
get BILLBOARD BULLETIN daily fax service every morning. 




Do it Daily. 
CaU (212) 536-5261 

to subscribe or e-mail: 
jschulties@billboard.com 

you can also subscribe 
via our website at 

www.billboard.com 
or fill out and mail/fax 
the attached coupon. 



BILLBOARD BULLETIN DAILY FAX SERVICE 



□ YES! I need the freshest music industry news every day! 
for one year as indicated: 



Please start my daily fax service 



a us/Canada $445 

□ UK/Europe C350 

□ Asia/Other $700 



□ Bill me □ Payment enclosed (US$ only except Europe) 
□ Amex □ Visa □ Mastercard/Eurocard 

Card No Exp.Date 



Signature (required) . 
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Company 
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City/State/Country/Codc 
Phone No. 

e-mail address 



. fax No. 



FOR FASTEST SERVICE FAX TO (2 1 2) 536-5294 or mail to: Billl>oard Bulletin, Attn: J. Schulties, 1515 Broadway, NX NY 1 0036 
In Europe, Fax to 44- 1 7 1 -63 1 -0428 or mail to: Billboard Bulletin, Attn: S. Dowman, 23 Ridgmount St, London WC I E 7AH UK. 

(Please note: Delivery time will vary depending on local time zone.) a7AB6 
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Retailers Still Upbeat On Sell-Thru 

'97 Sales Helped By Larger No. Of Titles 



BY STEVE TRAIMAN 



Badge Of Honor. Actor Jason Hervey. right, formerly of "The Wonder Years." 
and executive producer David Salzberg received the Silver Screen Award in the 
educational home video programming category at the U.S. International Film 
and Video Festival, held in Chicago. They won for their title "A Day With Officer 
Pete." In it, real-lite Boston cop Pete Salzberg teaches parents and children 
basic, everyday safety lessons. Trident Entertainment in Los Angeles distributes. 



NEW YORK— Now that the dust has 
settled, what word best describes aelJ- 
through '97? "Flat," according to most 
industry analysts. But the view from 
the retail trenches Is different. 

Sales continued to grow last year, 
and the holiday quarter brought a good 
finish to the year with a broad range of 
titles appealing to all ages. Adding to 
generally bullish reports from m^jor 
chains and independents were encour- 
aging sales of music video, DVD, and 
the influx of old hits repriced to $9.98. 

Certainly, duplicators churned out 
cassettes in volume. Industry sources 



Handleman Loses Handle On Video; 
Hallmark Gets A Case Of Cabin Fever 



UeCLINE and FALL: Handleman, the rackjobber that 
once controlled sell-through deliveries to many mass mer- 
chants, continues to get hammered by video — big time. 

Prerecorded cassette sales declined to $19.6 million for 
the third quarter ended Jan. 31, a 72% drop from the $70.2 
million registered during the same period in fiscal 1997. A 
year ago, video accounted for 21% of Handleman's quar- 
terly revenues of $330..5 million; more recently, the figure 
was 6.4%. Handleman attributed the showing to "continu- 
ing increases in direct purchases ... by m^or customers." 

At least one of those cus- 
tomers is adding insult to 
iiyury. Kmart, which start- 
ed buying direct in the past 
year or so, has chosen 
Warner Home Video as cat- 
egory manager. Kmart 
spokesman Dennis Wigent 
says the studio, which is 
"brand new to video," won 
the job over Universal, Dis- 
ney, and Handleman. 

Warner is expected to 




THiS 




by Seth Goldstein 



provide insights on everything from details like box stick- 
ering and bar codes to consumer purchasing trends. "They 
represent the industry on our team," Wigent says. Start- 
ing with consumalries, Kmart has been installing category 
management for the past 18 months. 

Kmart is also enthusiastic about DVD. According to 
Wigent, sales in the 100 superstores where the format is 
available "are doing really well." Player volume is modest 
by comparison. "It's probably close to plan, but we didn't 
think we were going to be selling that much," he says. Lim- 
ited availability Ls one reason; so Ls the strategy of pricing 
units at what he calls the "enthusiasts' level"; i.e., near list. 
Wigent expects a significant change by fall when players 
should become cheaper 

D ESERTED CABIN: Hallmark Home Entertainment has 
acquired the assets of Cabin Fever Entertainment, pulling 
the plug on the Stamford, Conn., independent "We've been 
sold. We're out of business," said a Cabin Fever employee 
reached by phone. By the day after the announcement, the 
staff members — among them president Jonathan 
Nelson — had cleaned out their desks and left It isn't known 
whether anyone will be shifting to Hallmark. 

The sale followed close on the heels of the announcement 
by Cabin Fever's corporate parent, UST, that it would 
unload ventures outside its core business of smokeless 
tobacco (Picture This, Billboard, Nov. 29, 1997). Hallmark 
was the logical buyer, as its president, TV producer Robert 
Halmi Jr., had licensed Cabin Fever a bevy of programs, 
including "Lonesome Dove" and "The Little Rascals." 

The best-selling "Dove" and related titles "Dead Man's 
Walk" and "Streets Of Laredo" have been placed on mora- 



torium, awaiting repackaging and rerelease later this year, 
says operations VP Erin Meeker. She adds that there "are 
some nice classics" that await new marketing campaigns. 
In the meantime. Hallmark has begun checking with dis- 
tributors on inventories of existing releases while prepar- 
ing one title that Cabin Fever didn't have a chance to ship, 
a TV remake of Truman Capote's "In Cold Blood" star- 
ring Anthony Edwards, Eric Roberts, and Sam Neill. 

DvDOINGS: Columbia 
TriStar recruits "Starship 
Troopers" in full-screen 
and widescreen formats 
for May 19 shipment at 
$24.95. Arriving May 12 
are "The Adventures Of 
Baron Munchhausen," 
"The Caine Mutiny," "Max- 
imum Risk," "My Girl," 
and "No Mercy." All are 
$24.95 suggested list Fur- 
ther illustrating Steven 
Spielberg's grip, Colum- 
bia's rerelease of his "Close Encounters Of "The Third 
Kind," due for heavy retail exposure, doesn't include DVD. 
Spielberg is said to be awaiting Divx, DVD's pay-per-view, 
disposable alternative. 

Buena Vista Home Video adds 12 titles March 24 and 
April 21, all at $29.99. Arriving this month are "Con Air," 
'"The English Patient," "Mary Poppins," "Trainspotting," 
"Metro," and "Evita." Arriving April 21 are "G.I. Jane," 
"101 Dalmatians," "Nothing To Lose," "Mimic," "A Thou- 
sand Acres," and "Supercop" . . . Warner Home Video 
releases "LA Confidential" April 14, day-and-date with 
the VHS edition . . . Anchor Bay Entertainment surrenders 
"Prime Suspect I" and "Prime Suspect 11" April 28. Ahead 
are the Masterpiece Theatre production of "Moll Flanders" 
and "Crimes Of Passion," starring Kathleen Turner and 
Anthony Perkins. 

Simitar's stomp of approval this spring includes "Godzil- 
la: King Of The Monsters," "Terror Of Mechagodzilla," 
"Godzilla Versus Mothra," "Godzilla's Revenge," and 
"Godzilla Versus Monster Zero." March will see releases of 
"Body Strokes," "Changing Habits," "1 Like Tb Play Games," 
"Interactive Personal Trainer," "Julie Strain — Dark 
Secrets," "The Killer Inside Me," "The Royal Hunt Of The 
Sun," "Sworn Enemies," "Throttle Junkies," "Ticket To 
Heaven," and "Trapper County War" ... On Feb. 17, LIVE 
Home Video released "Critical Care," "Universal Soldier," 
and "Capricorn One" at $29.98 each. 

This from the Optical Video Disc Assn.: "With one-twen- 
tieth the number of titles, DVD accounted for 20%-25% of 
laserdiscs' software revenue at retail in 1997." Laser gets 
no mention on the Internet; DVD rates hundreds of entries, 
the group says. 



indicate that a total of nearly 232.3 mil- 
lion sell-through units were shipped to 
retailers in 1997, up 3% from '96. Deliv- 
eries included some 50 titles with min- 
imum preorders of 50,000 units each, 
up from 43 in that category last year 

Retailers were definitely keeping a 
tighter rein on inventory. 'The average 
direct-to-sell-through release racked 
up 4.65 million units, roughly 10% be- 
low the previous year's average. Music, 
though, showed a 10% gain, net of re- 
turn.s, to 18.6 million tapes. The lead- 
ers were "Lord Of The Dance," which 
shipped 800,000 tapes, and "Hanson," 
at 400,000. 

A LOOK BACK... 

For Hollywood Entertainment, 
which last year nearly doubled its store 
count to 960, sell-through in established 
outlets was strong but not up to 1996 
levels, according to senior VP for prod- 
uct Doug Gordon. 

The chain compensated with ex- 
panded sell-thorough sections in the 
November and December editions of its 
in-store magazine, Hollywood Insider. 
In addition, the larger locations now 
carry up to 2,000 affordable titles, 
drawing customers looking for more 
than well-publicized hits like "Men In 
Black," "The Lost World: Jurassic 
Park," and "George Of The Jungle." 

At West Coast Entertainment, "sell- 
through was extremely successful last 
year," says corporate devielopment VP 
Steven Apple. "It was basically the way 
we purchased, merchandised, and ad- 
vertised." West Coast delivered more 
than 2 million sales brochures and cat- 
alogs in the fourth quarter 

Inventory and space were increased 
substantially, particularly in older 



stores. Virtually all the top holiday titles 
did well, with Apple noting good action 
in widescreen editions and boxed sets. 
He adds, "We're really promoting our 
motto as the movie buff's movie store.* " 

John Bedard, president of Min- 
neapolis-based Video Update, says the 
acquisition of the Moovies chain will 
enhance buying opportunities in the 
combined 700 outlets in the Midwest 
and on the East Coast. In the second 
half of '96, Video Update expanded sell- 
through space, adding significantly to 
inventory. Bag-stuffers highlighted 
new holiday titles each week, and con- 
sumer response was encouraging, 
Bedard says. 

Tower Records video sales VP John 
Thrasher reports that sell-through was 
up approximately 15% last year at 107 
locations. "Although no title came dose 
to 'Independence Day' in 1996, we sold 
a much wider span of releases," he 
says, including 20th Century Fox Home 
Entertainment's "Star Wars Trilogy 
Special Edition" boxed set. 

Two big surprises in the music cate- 
gory were "Lord Of The Dance" and 
"Riverdance," which sold "tremen- 
dously all year long," Thrasher adds. 
"We increased our department space 
for sell-through and shipped direct to 
the stores instead of from our central 
warehouse. This enabled us to keep on 
top of inventory much better and cer- 
tainly helped our margins." 

Activity scaled new heights for J&R 
Music Worid, Manhattan's largest inde- 
pendent music, video, and computer 
software outlet. Advertising director 
Abe Brown says that 1997 "was the 
best year ever for sell-through action" 
at retail and via mail order, which offers 
(Continued on page 95) 
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Just in time for NARM, Playboy Home Video's got spring's 
hottest team: Playboy's Sex on the Beach, Women Behaving Badly, 
and Girli Next Door. A winning trio to score big for you! 

□ 

rUfBOT BONK VIBKO 

inni.playlwy.c4im/eit8ttal*aMiit 

C Playlwy EntciUinnwnt Group. Inc. 
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Sight & Sound Surveys 
DVD Markets For Dealers 



SHELF 
TALK 



OlGHT & SOUND'S SMART 
PLAN: St Louis-based distributor 
Sight & Sound has come up with an 
inexpensive way for retailers to 
determine if their markets are 
ready for DVD. 

Under the plan, called Smart 
Start, the distributor conducts a 
demographic profile of a dealer's 
market and cross-references it with 
the profile of the typical DVD cus- 
tomer 

The study costs $20, which can be 
credited back to the dealer with its 
first DVD order. If a retailer decides 
to begin carrying the format based 
on the results 
of the survey, it 
can get a mer- 
chandising kit 
for $30 from 
Sight & Sound 
with a mini- 
mum order of 
25 DVD units. — 
With an order 

of 75 units or more, the kit is free. 

The kit includes an in-store banner, 
eight teaser shelf talkers, removable 
stickers that can be placed on VHS 
boxes to alert customers that a title 
is also available on DVD, bag stuffers 
touting DVD's benefits, and a prod- 
uct guide. 

"There's a danger jumping into 
DVD with both feet if your market 
isn't ready for it," says Sight & Sound 
executiw VP of sales and marketing 
John Jump. "We're trying to balance 
profitability and getting the format 
introduced to more dealers and con- 
sumers." 

Jump says the distributor will 
introduce the program this month via 
its weekly mailer, Marquee Enter- 
tainment. 

The distributor has already re- 
ceiwd inquiries from about 100 of its 
customers asking how. or if, they 
should be stocking DVD. 

"My guess is that we'll get another 
200 self-qualifying retailers once the 
program is announced," Jump says. 

The demographic study, which isn't 
required to recei\'e the merchandis- 
ing kit, looks at income level, educa- 
tion, age, and other basics to give 
dealers a better idea if their cus- 
traners are potential DVD consumers. 

Sight & Sound also recommends 
that dealers conduct their own sur- 
veys. It also sa>'s retailers should ask 
local consumer electronics stores for 
names of people who have bought 
home theater systems or other 
upscale video equipment and alert 
them that they carry DVD in their 
stores. 

In other Sight & Sound news. 
Jump says the company is on the 
mend fotlov.'ing a tough year 

"We're doing much better, and the 
studios have been very cooperative," 
says Jump. "We've put a lot of sys- 
tems into place, and we won't be 
making the same mistakes again." 

Jump says the distributor ran into 
big financial trouble by overselling 
sell-through product into the market 
"It was a real battle for us," he says. 

Now, he says, the distributor care- 
fully analyzes sales of each store to 
determine the right buy. In addition. 
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he says, the distributor won't ship 
reorders until 10 days after street 
date to avoid massive returns. "The 
idea is to touch product once, just like 
a rental title," he says. 

Image's new image: After 

establishing itself as a leading dis- 
tributor of laserdiscs and now DVD, 
Image Entertainment will begin 
releasing programs on videotape. 

The new direction follows a licens- 
ing and distribution deal with ORB 
Entertainment, a reaUty-based pro- 
duction company that supplies pro- 
grams to the Discovery Channel and 
the Learning 
Channel. 

Under terms 
of the multi- 
year agree- 
ment, Image 
will distribute 
GRB programs 
on Upe, DVD, 
laserdisc, and 
in some cases DVD-ROM. 

"Back when we started, it was 
easy to can'e out a niche by acquir- 
ing the laser rights," says Image 
director of marketing Garrett Lee. 
"Now companies don't want to frag- 
ment licensing rights to different 
companies." 

The first title scheduled for re- 
lease under the new deal is "Movie 
Magic: Disasters At Sea." 

Priced at $14.98, the cassette is a 
behind-the-scenes look at the special 
effects created for "Titanic," "Crim- 
son Tide," and "Deep Rising." 

Street date is April 21 . Yet because 
of the enormous success of "Titanic." 
Image will most likely release the 
title in early April. "The large chains 
want it yesterday," says Lee. 

Laser and DVD editions, each 
priced at $19.98, will follow in May. 

Image will handle sales and mar- 
keting to its existing laser accounts, 
but Steeplechase Entertainment will 
handle video specialty, mass mer- 
chant and grocery accounts. 

The company, headed by former 
Orion Home Video executive VP Herb 
Dorfman and Joe Pershes, is "tak- 
ing the video to the street," says Lee. 

Two more "Movie Magic" releases 
will follo^\' later this year, including 
"The Final Frontier," which exam- 
ines the special effects of "Star 
Wars," "Independence Day," and 
"Starship Troopers." The title will be 
in stores by mid-May. There's also a 
documentary of the making of 
Columbia Pictures* "Godzilla" in the 
pipeline. 

Other series in the GRB library 
are "Sea Tek," an underwater adven- 
ture series; "Anatomy Of Disaster," 
which looks at the aftereffects of tor- 
nados, hurricanes, and earthquakes; 
and "What Went Wrong," about man- 
made disasters such as explosions 
and airplane crashes. 

The all-rights GRB deal marks the 
second time Image has distributed a 
pn^jram on video. In 1997 the com- 
pany released a recording of the 
Broadway hit musical "Into The 
Woods" to retail; it had previously 
been sold to consumers via a direct- 
response campaign. 
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UST WEE* 
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TITLE 


Label 

Distributing Label, Catalog Number 
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Release 


Rating 












* * * No. 1 * * ★ 










1 


1 


4 


AIR poprp nur 

Mm rvnv>t uric 


P/\ltimK>a TriCtar Mnnu \IiAtv\ 71 QQ? 

VjOiumwa in^idi nome vKieo / itsoj 


Harrison Ford 


1997 


g 


14.9S 


2 


2 


5 


HERCULES 


Walt Disney Home Video 

Buena Vista Home Entertainment 9123 




1997 




26.99 


3 


4 


3 


PRIVATE PARTS 


Paramount Home Video 332S1 


Howard Stem 
Robin Quivers 


1997 


R 


14-95 


4 


3 


8 


SOUL FOOD 


ToxVideo 4493 


Vanessa Williams 
Vivica Fox 


1997 


R 


19.96 


i 


6 


3 


MARILVN MANSON: DEAD TO 
THE WORLD 


Inlefscope Video 

Universal Music Video Dist. 90150 


Marilyn Mamon 


1998 


Mt 


16.95 


t 


30 


2 


PtAYBOY'S VOLUPTUOUS VIXENS II 


Playboy Home Video 

Universal Music Video Dist. PBV0824 


Various Artists 


1998 


NR 


19.98 


1 


9 


18 


SPICE GIRLS: ONE HOUR OF 
GIRL POWER 


Warner Home Video 363553 


Spice Girls 


1997 


NR 


14.9S 


t 


16 


5 


SPICE GIRLS: GIRL POWERI-LIVE 
IN ISTANBUL 


Virgin Music Video 921 H 


Spice Girls 


1998 


NR 


19.98 


9 


7 


32 


THE BLUES BROTHERS A* 


Universal Studios Hone Video 83579 


Dan Aykroyd 
John Belushi 


1980 


R 


14.98 


10 


10 


7 


PLAYBOY'S GIRLS NEXT DOOR 


Playboy Home Video 

Universal Music Video Dist. PBV0823 


Various Artists 


1997 


NR 


1998 


11 


8 


4 


EVITA 


Hollywood Pictures Honw Video 

Buena Vista Home Entertainment 12096 


Madonna 
Antonio Banderas 






19.99 


12 


S 


13 




rViliimhia TnCtar Mnma UiHan tlOTi'X 

(■rOiuiiiuid inoiar rtonie viuco ocfci 


Julia Roberts 
Dermot Mulroniiy 


1997 


PG-13 


U.9S 


13 


11 


15 


men in DLMcn 


r^Aliimkia TpiC^sr QO/f^^ 

LOiumDia inoiar rKKne vioeo ac**?^ 


Tommy Lee Jones 
Will Smith 


1997 


PG-13 


15.95 


14 


NEW^ 


AUSTIN POWERS 


New Urte Home VitJeo 
Vi/arner Home Video N4577 


Mictiael Meyers 
Elizabeth HurlRy 


1997 


PG-13 


14.98 


IS 


12 


3 


RODGERS It HAMMERSTEIN'S 
CINDERELLA 


V/alt Disney Home Video 

Buena Vista Home Entertainment 12937 


Brandy 

Whitney Houston 


1998 


NR 


19.99 


IS 


RE-Einn 


PETER PAN: 45TH ANNIVERSARY 
EDITION 


Walt Disney Home Video 

Buena Vista Home Entertainment 12730 


Animated 


19U 


G 


Z699 


17 


22 


3 


TRAINSPOTTING 


Miramax Home Entertainment 

Buena Vista Home Entertainment 9440 


Ewan McGregor 
Jonny Lee Miller 


1996 


R 


1999 


18 


18 


10 


ANDREA BOCELU: TIME FOR 
ROMANZA 


PDIyGram Video 4400553973 


Andrea Bocelli 


1997 


NR 


2495 


19 


NEW^ 


DANTE'S PEAK 


Universal Studios Home Video 832 1 5 


Pierce Brosnan 
LitKla Hamilton 


1997 


PG-13 


1498 


20 


17 


14 


RAGE AGAINST THE MACHINE 


Epic Music VMeo 

Sony Music Video 19V50160-3 


Rbbb Against 
The Machine 


1997 


NR 


19.98 


21 


13 


8 


Dl AVDnV'C fnUDi L 1 L UACCA^C 

rLATIJUT a LUMKLLI b MAAsAut 


Playtxjy Home Video 

Unrversal Music Video Dist, PBV0806 


Various Artists 






19-98 


22 


W 


10 


AID Rl in 
AIK DUU 


Walt Disney Home Video 

Buena Vista Home Entertainment 12587 


Kevin Zegers 
Michael Jeter 


1997 


PG 


29.99 


23 


15 


13 


SCREAM 


Dimension Home Video 

Buena Vista Home Entertainment 10499 


Neve Campbell 
Drew Barrymore 


1996 


ft 


19.99 


24 


21 


18 


THE PRINCESS BRIDE 


MGM/UA Home Video 
Warner Home Video 7709 


Gary Elwes 
Robin Wright 


1387 


PG 


149S 


25 


27 


151 


SLEEPING BEAUTY ^ 


Watt Disney Home Video 

Buena Vista Home Entertainment 951 1 


Animated 


1959 




26-99 


26 


24 


4 


DONNIE BRASCO 


Columt>ia TriStar Home Video 82513 


Al Pacino 

Johnny Dep(i 


1996 




19.98 


27 


19 


16 


HANSON: TULSA, TOKYO AND 
THE MIDDLE OF NOWHERE 


F>]tyGram Video 4400479233 




1997 


NR 


1995 


29 


NEW^ 


TO KILL A MOCKINGBIRD 




Gregory Peck 
Mary Badham 


1962 


NR 


19.98 


29 


28 


29 


WILLIAM SHAKESPEARE'S 
ROMEO t JULIET 


Fox Video 8737 


Leonardo Dicaprio 
Claire Darkes 


1996 


PG<13 


14.98 


30 


26 


3 


THE SIMPSONS— WAVE II 


FoxVideo 4103959 


An imated 


1998 


NR 


24-38 


91 
SL 


29 


7 


RIVERDANCE'LIVE FROM 
NEW YORK CITY 


Columbia TriStar Home Video 79940 


Various Artists 






24.95 


32 


23 


14 


utUKut Ur IntJUnuLt 


Walt Disney Home Vtdeo 

Buena Vista Home Entertainment 11774 


BrerxJan Eraser 


1997 


PG 


2299 


33 


33 


14 


Nine INLn riAILd: LLUaUnt 


Interscope Video 

Trimark Home VkJco 6734 


Nine Inch Nails 


1997 


NR 


24.98 


34 


20 


18 


THE LOST WORLD: JURASSIC PARK 


Universal Studios Home Video 83098 


Jeff Goldblum 
Richard Mtenbon^ugh 


1997 


P6-13 


22.98 


35 


31 


2 


IL P05TIN0 


Miramax Home Entertainment 

Buena Vista Home Entertainment 5921 


Massimo Trolsi 


1996 


PG 




36 


34 


27 


FLEETWOOD MAC: THE DANCE • 


Warner Reprise Video 3-38486 


Reetwood Mac 


1997 


NR 


19.98 


37 


32 


3 


EMMA 


Miramax Home Entertainment 

Buena Vista Home Entertainment 9677 


Gwyneth Paltrow 

Ewan MrCirpgcT 


1996 


PC 


1999 


38 


NEW^ 


THE BEAUTICIAN AND THE BEAST 


Paramount Home Video 334003 


Fran Dreschet 
Timothy Datton 


1997 


PG 


U.95 


39 


35 


6 


LEAVE IT TO BEAVER 


Universal Studios Home Video 83357 


Chrtstoplnr McDonald 
Janiiw Turner 


1997 


PG 


19.98 


40 


NEW^ 


CHOW YUN FAT: GOD OF KILLERS 


Arena Home Video 
Xenon Entertainment 6024 


Chow Yun-fat 


199S 


NR 


1995 



• RIAA KDid cert, for sates of 50,000 units or ^1 million in sales at suggested retail. A RIAA platinum cert, lor sales o( 100.000 units or S2 million in sales at suggested 
retail. ^ITA gold certification lor a rnmimum ol 126.000 jnits or a dollar volurne of $9 million al retail for theatncal^ released programs, or oi al teast 25.000 units and SI 
million al suggested retail for nontheatncal tiltes ITA platinum certification for a minimum sale of 250.000 units Of a dollar volume of $18 million at retail (or Itieatricalty 
released pnsgrams. and of at least, 50.000 units and S2 million at suggested retail for nonttwalncal titles, e 1998. Billboard/BPI Communications. 
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Hanson's Tulsa, Tokyo And The Mid- 
dle Of Nowhere" provided one of the 
few bright spots in a lackluster holiday 
sales season. The PolyGram Video 
release propelled the music video cat- 
egory to new heights last year. 

West Coast's Apple says that he re- 
mains bullish, citing good sales already 
on Columbia TriStar's "Air Force One" 
and excellent prospects for Fox's "Anas- 
tasia" and Disney's "Hercules," "The 
Little Mermaid," and "Flubber." 
Rentals are primary, Apple empha- 
sizes, but all tilings being equal, "w-ell 
be as aggressive as we were last year." 

Bedard of Video Update is encour- 
aged by the number of sell-through 
titles already announced for the first 
half of the year. Noting the chain's 
price-competitive nature, Bedard says 
he will be doing more promotions that 
tie sales to free rentals. Video Update 
may repeat a successful Coca-Cola pro- 
motion that offered product discounts 
with purchases. 

Tower's Thrasher also points to a 
strong release schedule in the first half, 
highlighted by "Air Force One," "Her- 
cules," "The Little Mermaid," "Flub- 
ber," and "Anastasia." An increasing 
number of sell-through cross-promo- 
tions with major packaged goods com- 
panies is contributing to increased con- 
sumer awareness, he adds. 

"The momentum from the holidays 
for sell-through is definitely carrying 
through into the first half of the new 
year," J&R's Brown says. "We've al- 
ready seen good sales for such titles as 
Air Force One,' *Soul Food,' *E\ita,' and 
'Hercules.* With 'The Little Mermaid,' 
'Flubber,' and Anastasia' on the way, it's 
very encouraging." 

Sales of catalog releases continue to 
be strong, he notes. One reason is New 
York's powerful attraction to tourists, 
many of whom visit the store to check 
out its breadth of widescreen and stan- 
dard-dimension titles. Many walk away 
with a purchase or two. 



THE GOODMAN BROTHERS NEVER HAD TO DELIVER 
MILLIONS OF PIECES OF HOME ENTERTAINMENT 
SOFTWARE TO 16,000 RETAILERS. 



Delivering your new hit 
home video to the store 
isn't what it used to be. To 
complete a direct-to-retail release, 
millions of units must arrive on 
time at thousands of locations in 
four different time zones. That's 
the reality of doing business in 
today's home video market. 

Rank Video Services America 
is a leader in providing major 
Hollywood studios with state-of- 
the-art VHS video cassette duplica- 
tion, packaging and fulfillment 
programs. Programs that now 
include our Enhanced Distribution 
Services, which combine ED! order 



YOU DO 

processing with the in-line print- 
ing and application of custom 
stickers — with individual store 
prices and bar codes. Our auto- 
mated sortation equipment picks 
and packs orders and ships them 
to thousands of individual stores 
nationwide. 

Now we're taking the next 
step forward — with the acquisi- 
tion of Vl&A, Inc. Since 1987, 
VI&A has helped to make store 
level distribution happen with 
the integration of physical distri- 
bution, transportation, returns 



I processing and information 
support services that are now 
industry-standard. Last year VI&A 
delivered 190 million units — new 
releases, promotional projects 
and unit pick replenishments 
— to over 16,000 locations. That's 
why mass merchants trust VI&A. 

So, whether you need individ- 
ualized distribution services or a 
completely integrated set of dupli- 
cation, packaging and fulfillment 
programs. Rank and VI&A are 
now ready to help you advance 
your direct-to-retail programs. To 
find the new way to the store, call 
1-800-677-8421. 



V I A R A N K 

THE NEW WAY TO THE STORE 
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COMPIUO FROM A NATIONAt SAMPLE OF RETAIL STORE RENTAL REPORTS. 


1 THIS WEEK 


9 

i 

a 

3 


s 

s 


TITLE (Rabni) 


Labd 

Httrtbutinc LiM. Cjbloc Nunbn 


Principal 
Perform efs 
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1 


1 


4 


AIR FORCE ONE m 


C^umbia IriStar Hone Videa 71883 


Hamson ford 


2 


3 


5 


G.I. iANE IRI 


Hol^MnHd Pictures Home Video 
BuEfU Vsis Honie EncertMVnenl 10441 


Demi Moore 


3 


2 


7 


THE GAME (R> 


l\)lyGram Video 440O4783S3 


Mictiael Douglas 
Sean Pv\n 


4 


8 


3 


THE DEVIL'S ADVOCATE (R) 


Wamer Home Vklao 


Keanu Reeves 


5 


4 


6 


EVENT HOmZON (R) 


Paramount Home VOeo 334823 


Laurence Rshtxime 
Sam Neill 


S 


5 


9 


CONSPIRACY THEOmOO 


WMner Home Video 1S091 


Mel Gibson 
Julia Roberts 


7 


6 


10 


CONTAa(RI 


Wamer Home VKleo 15041 


Jod« Foster 
UatHiew tA:fLcr iugVf 


8 


35 


2 


THE EDGE CR) 


FoxVideo 2750 


Anthony Hopkins 
Alec Baldwin 


9 


7 


6 


NOTHING TO LOSE IR) 


Touchslooe Home Video 

Buena Vista Hon« bttrtwvTwnt 10440 


Tim Robbins 
Uartin Lxwrence 


10 


NCW^ 


MAO CITY (PC-13) 


Wamer Home Video 1&433 


Dustin HoHman 
John Travolta 


11 




THE MAN WHO KNEW 


Wamer Home Video 15626 


Bill Mumy 


12 


25 


2 


MOST WANTED iW 


New Line Home Video 
wamer nome vkko »i«iD 


Keenen Ivory W^ns 
Jon voipii 


13 


9 


17 


FACEA)FF m 


Paramoufit Home Video 330553 


JotinTravoits 
NeoI3s Cage 


14 


13 


13 


MY BEST FRIEND'S 
WFmiNA (PR.ni 


Columbia TnStar Home Vktoo 


Julia Robem 


IJ 


12 


13 


CON AIR (Rl 


TouctetDne Home Video 

Buena Visa Heme Entertainment 10484 


Nicolas Cage 
Jofin Cusack 


1( 


10 


15 


CHASING AMY 110 


Miramax Horrw Entertainment 
Buena Vnta Home Entertainrrent 12581 


Ben Affleck 

Joey tjuren Adams 


17 


20 


2 


THE MATCHMAKER (Rl 


MiGram Video 4400478372 


ianeane Garofak) 


18 


U 


8 


HOODLUM (R) 


MGhVUA Home Video 
Wamer Home Video 906282 


Laurence Fshbume 
Tim Roth 


19 


18 


7 


PiaURE PERFEa (re i3i 


FaKVidao4605 


ienmter Aniston 
Kevin Bacon 


20 


15 


7 


SOUL FOOD IRI 


FotVideo 4493 


Vanessa Williams 


21 


11 


4 


HERCULES (Gl 


Walt Disney Home Video 

Buena Vota Home Emetainmtnt 9 1 23 


Animated 


22 


17 


20 


AUSTIN POWERS (PC-131 


New Une Home Video 
Wamer Home Video N3965 


Michael Meyers 
Elizabeth Hurley 


23 


19 


4 


EXCESS BAGGAGE IPG-13) 


Columbia TrlStar Home VKleo 
82303 


Alicis Silyentone 


24 


21 


5 


GANGREUTEDO)) 


OnooHomeVKjeo4318 


James Seiuslil 
Tupac Sliahur 


25 


16 


7 


MONEY TALKS (ID 


New Line Home Video 
wamer nouK vkwd rf4DUo 


Chris Tudw 
LnaiBB ^neen 


26 


23 


5 


8 HEADS IN A DUTFIL BAG 


m) Onon Home video 43 17 


JOePEK) 


27 


28 


5 


BRASSED OFF (Rl 


Miramai Honw EnterlainmenI 
Buena Home EntstamenI 1M86 


Ewan McGregor 
Tara RtJgeraU 


28 


31 


4 


THE PILLOW BOOK mC-171 


CotumCna TriStar Home Video 
28703 


Vrvian Wj 
Ewvi McGregor 


29 


34 


19 


THE FIFTH ELEMENT (PG13I 


Coiumlxa TriStar Home Vh3eo 
82403 


Bruct wills 
Gdry Oldman 


30 


NEW^ 


EVE'S BAYOU (Rl 


Tnmsrfc Home Video VMe437 


Samuel L. Jackson 
Lynn Whitfiekl 


31 


37 


5 


STAR MAPS (Rl 


FcoVkJm 6104 


Douglas Spam 


32 


NEW^ 


THE DISAPPEARANCE 
OF GARCIA LORCA (Rl 


CoktmlM TriStar Home Video 
81383 


Andy Garoa 
Edwaid James Olmcs 


33 


40 


5 


KULL THE CONQUEROR (re-131 U«««l S""*" Hom. V«l€o 


K«jn Sorbo 
Tia Carrere 


34 


27 


2 


GOOD BURGER IPIS 


Paramount Home Video 335523 


Kenan Thompson 
M Mitchet 


35 


22 


20 


GROSSE POINT BLANK (Rl 


Hollywood Pictures Home VMeo 
Buena Vtsta Home Entedainrrwit 10O40 


John Cusack 
Mmnie Dnvei 


3S 


26 


10 


SPAWN (Rl 


New Line Home Video 
Warrwr Home Video N46I0 


Martin Sheen 
Mcluei Jat WMe 


37 


29 


10 


1S7(R1 


Wamer Home Video 15432 


Samuel L Jackson 


38 


32 


8 


RRE DOWN BELOW (Rl 


Wamer Home Video 14914 


Steven Seagal 


39 


24 


15 


MEN IN BLACK IK-m 


Columtiia TiiStar Home Video 
62453 


Tommy Lee Jones 
WillSmrth 


40 


38 


14 


SPEED 2- CRUISE 
CONTROL (PG IJI 


Fo»Video6100 


Sandra Bulkick 
Jason Palric 



♦ ITA gold certidcation for a minimum of 125,000 units or a dollar volume of $9 million at retail 
for ttwalrically released programs, or of at least 25,000 units ar>d $1 million at suggested retail for 
nonthealrical titles. ■> ITA platinum certification fof a minimum sale of 250,000 units or a dollar 
votume ot $18 million at retail for theatrically released programs, and of at least. 50,000 units and 
$2 million at suggested retail for nonthealrical titles, e 1998, Billboard/BPI Communications. 
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'Elmo' Gets Vid, Audio Extras 



Elmo ROCKS: Hot on the heels of 
its Feb. 20 prime-time ABC-TV 
broadcast, the star-studded "Sesame 
Street" extravaganza "Elmo- 
palooza!" will roll into stores on 
home video April 14 supported by a 
multimillion-dollar, multitiered 
advertising and marketing cam- 
paign. 

The $12.98 Sony Wonder title, co- 
produced by Children's Television 
Workshop and Sony Wonder, con- 
tains footage not seen on TV, and a 
companion audio title, released 
March 3, also features bonus mater- 
ial. The program is also available on 
DVD for $24.98. 

"Elmopalooza!" features a diverse 
array of celebrities, including Rosie 
O'Donnell, Chris Rock, Jon Stew- 
art, David Alan Grier, and Richard 
Belzer and an even more varied 
musical lineup. 

Performances on the video include 
Jimmy Burfett with Kermit the 
Frog, Shawn Colvin with Ernie, En 
Vogue with Cookie Monster, Gloria 
Estefan with Rosita & the Oinker 
Sisters, the Fugees with Big Bird 
and Snuffy, and the Mighty Mighty 
Bosstones with the Count. 

Exclusive-to-video footage con- 
sists of behind-the-scenes inter- 
views, according to Sony Wonder 
director of marketing John 
Phillips, who notes that bonus 
tracks on the "Elmopalooza!" audio 
release are Steven Tyler perform- 
ing Oscar the Grouch's signature 
tune "I Love Trash" and Celine 
Dion singing "Happy To Meet You" 
with Herry Monster, Big Bird, and 
Elmo. 

"With the variety of musical 
guests represented, we're looking 
for airplay on pop, urban, and chil- 
dren's radio," says Phillips. The 
company is working to get airplay 
for numerous cuts off the album 
rather than releasing one commer- 
cial single. 

"Sony Music promotion is helping 
us get airplay," he says, "and we're 
expecting national participation." 
TV ads will target prime-time, day- 
time, and cable programs. 

Cross-promotional partners for 
the audio/video release include 
Dairy Queen, Discovery Zone, and 
Dryper's Diapers. 

Dairy Queen's Kid's Pick-nic! chil- 
dren's meal promotion began in 
March, involving more than 5,000 DQ 
locations in the U.S. and Canada. 

Four "Elmopalooza!" premiums 
and a coupon good for $1 off the pur- 
chase of any "Sesame Street" video 
or audio product are being given 
away with the meals. In-store dis- 
play units, posters, and customized 
Kid's Pick-nic! bags will also pro- 
mote the "Elmopalooza!" video and 
audio. The promotion runs through- 
out this month. 

The Discovery Zone tie-in is an 
eight-week program that begins in 
April. 

It will feature in-store screenings 
of the title in all 200-plus Discovery 
Zone activity centers, as well as 
"custom 'Elmopalooza!' activities 
related to the video and audio," says 
Phillips. Both products, he notes, are 
packaged with two $l-off coupons 
good toward the purchase of any 
"Sesame Street" video or audio. 




by Moira McCo rmkk 



In addition, Phillips says, pack- 
ages of Dryper's Diapers will con- 
tain a $1 coupon good toward the 
purchase of the video, audio, book, 
or DVD. 

He adds that Sony Theatres, "a 
key Sony partner," is doing its own 
"Elmopalooza!" promotion through 

Billboard, 



April and May. 

Phillips notes that 1998 marks 
"Sesame Street's" 30th anniversary 
and that "Elmopalooza!" is the 
launching point for the yearlong cel- 
ebration. 

The title's clamshell packaging — 
a first for any "Sesame Street" 
video — is embossed with the gold- 
foil 30th-anniversary logo. 

The "Elmopalooza!" marketing 
effort is "the biggest promotion 
Sony Wonder has ever done," notes 
Phillips. 

"The crossover appeal is consid- 
erable because there's the fun of the 
Muppets for kids, songs, and guest 
stars adults love," Phillips says. 
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2 WKS. A 
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TITLE 

Label, Dtstribiiting Label. Catalog Number 


Year of 
ReieaM 


ll 
iI5 








* ♦ * No. 1 * * * 






1 


1 


3 


HERCULES 

Wal! Dis'iuy Home Videoi'Buena Vrsta Home Entertammenl 9123 


1997 


26.99 


2 


2 


184 


SLEEPING BEAUTY ♦ 

Walt Dis'iL!')' Home Videc^Buena Vista Home Entertammsnl 951 1 


1959 


26.99 


3 


3 


7 


BELLE'S MAGICAL WORLD 

Wfllt Di^iit'v Hornfr Vidco/Bucns Vist3 Home Entert^inmenl 12546 


1997 


22.99 


4 


15 


3 


THE SIMPSONS— WAVE II 


1991 


2491 


5 


5 


29 


POOH'S GRAND ADVENTURE 

Wflit DiS'~isy Honi6 Vjd6(V'Bu6nd Vistd Honic Entcrldinrrierit 16030 


1997 


2499 


6 


4 


7 


HERCULES 1, XENA: THE BATTLE FOR MT. OLYMPUS 

Unwereal Studios Home Video 83568 


1S97 


19.9g 


7 


22 


3 


THE BUGS BUNNY/ROAD RUNNER MOVIE 

Warner t;ir i., Enterlainmeflt/Wamer Horne Video 15715 


1979 


1496 


8 


S 


27 


CATS DON'T DANCE 

Warner Home Video 96473 


1997 


19.91 


9 


11 


53 


THE HUNCHBACK OF NOTRE DAME 

Wall Disiwy Home Videt^uena Vista Home Entertainment 7955 


1996 


2699 


10 


7 


153 


THE JUNGLE BOOK: 30TH ANNIVERSARY 

Walt l^i-.: '■>■ Home Video'Huena Vista Home Entertainment 0602 


19S7 


2699 


11 


13 


13 


ANASTASIA SING ALONG 

FoKVideo 4804 


1997 


12.91 


12 


12 


11 


THE UND BEFORE TIME V: THE MYSTERIOUS ISLAND 

Universal Studios Home Video 83187 


1997 


1998 


13 


21 


25 


SWAN PRINCESS: ESCAPE FROM CASTLE MOUNTAIN 

Warner r^irTii y Entertainment/Warner Home Video 98033 


1997 


1996 


14 


18 


133 


THE LION KING 

Walt Disr ey Home VidetVBuena Vista Home Enteflainment 2977 


1994 


26.99 


IS 


9 


25 


MARY-KATE t ASHLEY: OUR MUSIC VIDEO 

Dualstar Videa''WarnerVi5ion Entertainment 53357 


1997 


1295 


IS 


14 


17 


CREATURE COMFORTS 

BBC Video/FoxVideo 7012 


1997 


14.91 


17 


NEW^ 


MARY-KATE & ASHLEY'S BALLET PARTY 

Dualstar Video/WarnerVision Entertainment 


I99S 


129S 


18 


10 


215 


BAMBI 

Walt Disney Home VidecVBuena Vista Home Entertainment 942 


1942 


2699 


19 


c 


25 


MARY KATE & ASHLEY'S BIRTHDAY PARTY 

Dualstar Videc/WarnerV^sion Unterlamment 


1997 


12.95 


20 


RE-EKTtr 


PETER PAN: 45TH ANNIVERSARY LIMITED EDITION 

Walt :ir -V Horre Virleo.'BL.ena Vista Home Entertainment 12730 


195! 


26.99 


21 


NEW^ 


MARY-KATE & ASHLEY'S CAMPOUT PARTY 

Dualstar VidecVWarnefViston Entertainment 


1991 


12.95 


22 


20 


les 


ALADDIN 

Wall D;siiey Home Video/Buena Vista Home Entertainment 1662 


1992 


2499 


23 


24 


33 


FUN AND FANCY FREE 

Wall D.sriey Home Video/Buena Vista Home Entertainment 9875 


1947 


26.99 


24 


NEW^ 


THE MAGIC SCHOOL BUS: GEHING ENERGIZED 

Kidvision/WamerVision Entertainment 58107 


1998 


1295 


2S 


17 


7 


BARNEY: IT'S TIME FOR COUNTING 

Buirey Home VtdetVTtie Lyons GruuLj 2022 


1997 


14.95 



♦ ITA gold certification for a minimum of 125,000 units or a dollar volurne of $9 millkxi at retail 
for theatncally released programs, or of at least 25. 000 units and $1 million at suggested retail for 
nontheatnca! lilies, ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and ot at least, 50,000 units and 
$2 million at suggested retail for nonthealrical titles, £ 1998, Billboard/BPI Communications. 
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^ MARC COHN 
Burning The Due 

PRODUCtfiS. John L*venmsi, Marc Cohn. MalotXin Bum. 
Paul Samwtii Smith 
Atlantic 82909 

Singer/songwriter Marc Cohn returns 
from a long absence with an album that 
sho^^'8 sharply focused songcraft, compli- 
mentary production, and warm, lively per- 
formances. His first effort since the com- 
mercially disappointing 1993 release, "The 
Rainy Season" — which didn't live up to his 
1991 Grammy-winning self-titliKi debut^ — 
"Burning The Daze" features "Already 
Home," a bouncy, uptempo tune about 
finding new love after a breakup; the soul- 
ful, beautiful "Girl Of Mysterious Sor- 
rows"; the Bruce Springsteen-reminiBcent 
anthem "Healing Hands"; the melodic 
"Lost You In The Canyon"; and the uplift- 
ing "Olana." All of the above cuts merit 
consideration among adult top 40, AC. 
pop. and triple-A outlets. An album that 
puts a promising artist of the early 'SOs 
back on solid footing. 

SWERVEDRiVER 
99th Drum 

PRODUCERS: Alan Ucxjider & Sw«fv«dr<vef 
Zero Hour 1230 

With the trippy guitar haze and bitter- 
sweet melodicisms of "Mezcal Head" and 
"Ejector Seat Reser\'ation," Swervedriver 
crafted two of the more compelling guitar- 
pop albums of the mid-'908. The band has 
seen its share of hard times of late, 
though, hanng been dropped by its 
British and American labels. Here, 
Swer\"edri\'er takes the indie route with 
the New York-based Zero Hour, although 
the product is less distinct than group's 
previous efforts or its fevered live show. 
Yet "99th Dream" has moments of style 
and spirit, as on the haunting instrumen- 
tal "Stellar Caprice" and the My Bloody 
Valentine-meets-Oasis closer. "Behind The 
Scenes Of The Sounds & The Times." 

OHIO LIGHT OPERA 
Victor Herbert: Eileen 

PRODUCER Jo'in OstcmJorl 
Newport Ctauict 8S615 
In this age of scholarly recordings of 
neglected American musical theater 
scores, it's only right that great operetta 
composer Victor Herbert should get his 
turn. First produced in 1917, "Eileen" is 
not on the order of his earlier triumphs — 
among them "Babes In Toyland," "Red 
Mill," and "Naughty Marietta" — but it's 
filled with appealing, Irish-flavored airs 
and boasts at least one exquisite song. 
"Thine Alone." This live performance of 
what is said to be the score's first full 
recording (on two CDs) is lovely, although 
stage noise occasionally mars the dialogue 
portions. A most welcome addition to the 
show music shelf; distributed by Allegro. 



>^ THE FAMILY STAND 
Connected 

PHOOiXIRS: Tht Fimily SUnd 
DeMn 62073 

Now on a new label and featuring new 
lead singer Jacci McGhee. New York outfit 



SPOTLIGHT 




ROBBIE ROBERTSON 

Contact From The Underworld Of Redboy 

PRODUCERS: vancys 
Cjpitol S4243 

Former Band leader Robbie Robert- 
son's e.xploration of his American Indi- 
an heritage takes on a new level of 
sophistication on his latest solo jour- 
ney, which builds on the approach he 
used for his last effort, "Music For The 
Native Americans." In "Contact FVom 
The Underworld Of Redboy." Robert- 
son seamlessly interpolates American 
Indian chants and melodies into an 
atmospheric rock bed, with help from 
such contributors as Rita and Priscilla 
Coolidge, opera singer Bonnie Jo 
Hunt, throat-singing duo IVidjaat, and 
the Six Nations Singers. Robertson's 
only missteps occur when he preaches 
about the plight of American Indian 
peoples, as he does on "Sacrifice," a 
spoken-word piece narrated by impris- 
oned activist l\rfH)nard Peltier. Other- 
wise, Robertson succeeds at crafting a 
delightful, illuminating album that 
bridges his two musical identities — 
that of North American rock idol and 
that of American Indian folklorist An 
album that uill appeal to Robertson's 
fan base while opening new horizons 
for the artist among world music afi- 
cionados. 



the Family Stand has apparently chosen 
not to pigeonhole itself in any one genre. 
The group's latest effort, "Connected," is 
decidedly R&B, but it ventures into rock. 



SPOTLIGHT 




BUNK 

The End Is High 

PRODUCERS Bunk. Slfvc HiHagc. Jotin O'Neill, 
DavxJ Rne 

Mutant Sound System 0027 
Sporting an explosive sound, a knack 
for memorable melodies, and attitude 
to spare, Irish rock quartet Blink 
brings to mind an updated version of 
the best of the '80s British synth pop 
bands — notably New Order, Euryth- 
mies. and fVankie Goes To Hollywood. 
Highlights of this outstanding debut 
are 'A Planet Made Of Rain," an 
uptempo, grandiose tune in the vein of 
FVankie's "Welcome To The Pleasure- 
dome"; the catchy "Would You Kill For 
Love"; "Cello," a heavily orchestrated 
epic with Middle Eastern melodies 
reminiscent of Led Zeppwlin's "Kash- 
mir"; the gorgeous, melodic "The Girl 
With The Backward Skin"; and the 
tuneful, rewed-up "Baby You Broke 
My Heart But You Know ..." A band 
whose first album lives up to the 
promise of its dynamic performance at 
last year's Guinness Fleadh. Suitable 
for modern rock, college, and triple-A 
stations, as well as clubs. 



funk, and jazz. Family Stand members 
Peter Lord. V .Jeffrey Smith, and 
McGhee — who brings to the group a 
streetwise quality reminiscent of Tina 
THimer — combine social commentary with 
ftmky rhythms on such tracks as "Keepin' 
You Satisfied," an ode to male-female rela- 
tionships: the sensual "Butter"; the title 



VITAL REISSUES' 



THE PAUL BUHERFIELD BLUES BAND 
An Anthology: The EleMra Years 

COVPiLAIlON PRODUCER Bfuce Harns 
EleMra 62124 

Chicago harmonica \irtuoso great Paul 
Butterfield electrified blues fans in the 
eaiiy "(iOs with soulful mastery of an 
insU'umcnt that few white musicians had 
played with authority up to that point. 
In doing so. he and his ntcially integrat- 
ed band not only hel[ied define a blues 
revival hut also set themselve.'^ apart 
fixim such contempoi"ary rack icons in 
ihe nialiing as Eric Clapton and the 
Rolling Stones by o|ierating totally with- 
in the blues idiom rather than watering 
it down for Uie masses. This deluxe, two- 
disc package spans the group's entire 
cai"eer — from IStiTi to 1971 — and repre- 
.'ients Butterfield's most insjiired work. 
( Hp died of a drug-related ailment in 
11*87 after trjing unsuccessfully to 
revive his career.) An ai-chtval release 
that pays homage to one of the undis- 
puted greats of the electric blues harp. 



THE COUNTRY GENTLEMEN 

The Early Rebel Recordings: 1962-1971 

PRODjCEF- r,,-.ie .M.,.-; 
Rebel 4002 

This four-CI) boxt-fl set repi-esents the 
first CD availability of this pmminent 
and influential progi-essivc bluegrass 
group's early years on Rebel. The Coun- 
try (lentlemen were formed in Washing- 
ton, D.C.. in 1957 by guitarist Charlie 
Waller, who remained the only constant 
in the group'p long hiatorj: The UO cuts 
here (including several pi'eviously unre- 
leased reconlings) arc an excellent \wr- 
trayal of the group's maturation in Uiose 
early years. 'These were the years of the 
classic Gentlemen lineup of Waller. John 
Duffey. Eddie Adrock. and Tbni Gray 
through the later makeup of Waller. 
Doyle Lawson, Bill Emtfrsim, and Bill 
Yates. Bluegrass historian Gai-y Reid 
contributes a 24-page illustrated histoi-j' 
of the group and of these recordings. 



SPOTLIGHT 




CECE WINANS 
Everlasting Love 

PRODUCERS- various 
Sparrow 51628 

Best-known for her chart-topping 
work with brother BeBe, CeCe 
^mans follows her 1995 solo debut, 
"Alone In His Presence," with a more 
R&B/pop-oriented set that should soar 
in both mainstream and gospel mar- 
kets. Enlisting the aid of a formidable 
list of hit writers and producers 
(including Keith Crouch and Daryl 
Simmons), Winans delivers her mes- 
sages of faith, hope, and love atop 
musical beds that range from gentle 
balladry ("Everlasting Love") to 
smooth and funky adult R&B ("WeU, 
Alri^t"). Already a gold-selling 
Grammy winner her last time out, 
Winans is poised to dramatically 
increase her already formidable fol- 
lowing. 



track, which takes a spiritual look at life; 
and "What Must I Do Now," a two-part 
meditation on issues relating to the black 
community that includes reflections on the 
late Tapac Shakur. 



COUNTRY 



^ THE MAVERICKS 
Trampoline 

PRODUCERS: Raul Malo. Don Cook 
MCA Na&hville 70018 

No one ever accused the Mavericks of 
complacency and they certainly aren't 
guilty of ever looking back. Here they 
once again prove themselves capable of 
launching into the unknown. From the 
Bouth-of-the-border horn section on 
"Dance The Night Away" and the R&B 
licks in "Tell Me Why" to the aptly named 
"Melbourne Mambo" and the dancehall 
crooning of "Delores," the Mavericks are 
testing uncharted ground. In spirit as well 
as musical feeling, this hearkens back to 
adventurous musical experiments by such 
countrj' pioneers as Bob Wills, who initial- 
ly met resLstance for bringing jazz and 
swing elements into countr>'. I^rhaps 
country needs a little more of that cross- 
pollination to keep the music honest. 

THE OZARK lAOUNTAIN DAREDEVILS 
13 

PRODUCERS. Larry Lee. ine Oiark Mountain Daredevils 
New En 19472 

Like NRBQ, the Ozark Mountain Dare- 
devils have been around for eons, delight- 
ing thousands of fans from sea to sea but 
never selling a proportionate share of 
records. The Springfield. Mo., quintet — 
which formed in 1971— excels at blues- 
soaked country. Appalachian folklore, and 
Southern rock. Made up of guitarist .John 
Dillon, harpist/j>ercussionist Steve Cash, 



bassistAnandolinist Michael "Supe" Gran- 
da, and lead guitarist Bill BrowTi (all of 
whom sing), as well as drummer Ron 
Gremp, the group delivers original tunes 
that have the ring of classics. Highlights 
of this consistently charming album — re- 
leased by a Springfield-based indie — are 
the catchy "Standing On The Corner Of 
Live & L^am"; the rockin' "New York"; 
and the sweet, reflective ballads "Where 
Are We" and "If It's TVue." A group of 
journeymen who have amassed an ardent 
following over decades of unpretentious 
service to their craft and the dying art of 
winning over fans the old-fashioned way. 



-A^ BRAD SHEPIK & THE COMMUTERS 
The Loan 

PRODUCER: Brad Stwpik 
Songllim 1518 

Ever-active fi-etnaaster Brad Shepik 
excels in a vein of ethnic improv tiiat 
mines Middle Eastern and southern 
European sources with real wit and pas- 
sion. His handiwork on electric guitar can 
be heard on the Paradox TVio's wonderful 
"Flying At A Slant," while his eloquent 
way with the Portuguese guitar is evident 
on Pachora's gorgeous eponymous debut 
(both sets are on Knitting Factory Works). 
Here with his ace band the Commuters, 
Shepik plays electric, acoustic, and Por- 
tuguese guitars along with such exotic 
axes as the electric saz. His playing has 
real flair, and the material is deep, spirited 
stuff— full of appeal not only for the 
avant-jazz crowd but also for world music 
fans and the hippie-groove contingent. 
Distributed in North America by Allegro. 



PRESUNTOS IMPLICAOOS 
Siete 

PROOUCtR: Various 
WEA Latliu 20903 

On its latest album, this gifted Spanish 
trio texturizes its vintage, sleek pop sound 
with meatier arrangements, atmospheric 
backing vocals, and pleasing fillets of 
R&B and rock. Lead singer Soledad 
Gimenez's crystalline, high voice is at its 
sensual best on moving love songs "Eden" 
and "A Tti Lado" — the album's best two 
shots at Latino and jaz^AC radio, the lat- 
ter of which offers the best opportunity 
for a disc that's otherwise too stylized for 
U.S. Hispanic radio. 



CLASSICAL 



•k ALEXANDER KREIN 
. . . After Scriabin 

London Philharmonic, Martyn Brabbins; Cam- 
bridge New Musk Players; Helen Lawrence, 
mezzo-soprarto; Jonathan Povrell, piarto 
PRODUCERS: Martin Cotton, Nch Morgan 
LargttEMI S6617 

A real rediscovery. The long- neglected 
Alexander Krein (1883-1951) was a Russ- 
ian-Jewish composer whose style derived 
its character from Jewish heritage as well 
as from tum-of-the-centur>' exotics Scria- 
bin and Debussy. His work has its own 
mystique, though, particularly in the Sjto- 
phony No. 1, with its arabesques of 
melody and brassy denouement, and the 
glowing "Little R)em" for piano. The 
keening clarinet lines of the two "Jewish 
Sketches" are also remarkably evocative 
and eloquent. I¥rhaps the "Ornament" 
songs aren't so distinctive, but the closing 
Piano Sonata, op. 'M, provides a dramatic 
cap to this highly appealing collection with 
a cascade of rich, emotive chromaticisms. 



A I B| liyiQ ■ SPOTLIGHT: Releases deemed by the rev>ew editors to deserve special attenttor on the basis of musical merit arxVor Billboard chart potential. VITAL REISSUES: Refeleased altums of special artistic, archival, and commefcial interest, and outstarxjing collec- 
HLDUIVlOa tKKis of worhs by one or more artists. PICK5(^): New releases predicted to hit the top half o4 the chart in the corresponding fomiat. CRITICS CHOICES (A-): New releases, regardless of chart potential, highly recommended because ot their musical merit. 
MUSIC TO MY EARS {Jj): New releases deemed Ptcks that were featured In the "Music To My Ears' column as being arrwng the most significant records of the year. All altums commercially available in the U.S. are eligible. Send review coptes to Paul Vema. Billboanj, 1515 Broad- 
way. New York. NY. 10036. Send country altiums to Chet Flippo, Billboard, 49 Music Square W.. Nashville, TN 37203. Send Latin albums to iohn Lannert 1814 Fern Vailey Road, Louisville. KY 40219. Other contributors: Irv Uchtm«i (Broadway/cabaret/N.Y); 
Brad Bambarser (classicdl/N Y); Steve Graybow C|azz/N.Y); Deborah Evans Price (contemporary Chrtstian/N3Shville)i Gordon Ely (gospel): John DilibertD (new age). 
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HANSON Weird (3 59) 

PRODUCER: Sleeken Lifoni 

WRITERS; I. Hanson. T. Hanson, Z, Hanson, D. OiiW 

PUBLISHER: not listed 

REMIXERS: Desmond Child. Mck GuzMskI 

Mercury 388 (.uo PoffGnen] (canetle wngle) 

"Weird" is sure a long way from 
"Mmmbop." Although the fourth single 
from the trio's massive "Middle Of 
Nowhere" debut has the instantly 
infectious nature of their breakthrough 
hit, it's far less giddy and notably more 
ambitious. The words ache with a pal- 
pable adolescent angat that the act's 
legion of fans will instantly bond 
with — if they haven't already warmly 
embraced "Weird" as an album cut. 
Meanwhile, some grown-ups may expe- 
rience empathetic pangs brought on by 
memories of bygone days. Most, how- 
ever, will simply be impressed by the 
inherent maturity that underlines this 
rock-etched ballad. There is no need to 
wonder whether top 40 programmers 
will continue to fall in line; the only 
question is how long it will take to hap- 
pen. An easy bet would be within sec- 
onds. 

LUKE FEATURING NO GOOD BUT SO GOOD 
Raise The Roof i3 3?) 
PRODUCER Luke Csmptwd 
WRITERS: L Ompbnl, J Barry, 0 Rudnick 
PUBLISHERS: LCM D«p SoutrvVVame«- 
Tamerta^e^^sig^v'Pha■Ev9-P^d[, BMI 
Island Black Minic/Luka 7761 icjsadte wngle) 

Always a pop hitmaker — regardless of 
the subject matter or year — Luke 
Campbell returns to the fray with a 
clean party anthem, "Raise The Roof" 
Although it's just now being serviced to 
radio, the track has already become a 
staple at basketball games across the 
country. As usual, Campbell's lyrics 
don't offer much for the mind to ponder, 
but his production always ensures a 
packed dancefloor. One of his few 
absolutely clean jams, "Raise The Roof" 
is likely to excel at video outlets, as his 
antics are best displayed visually. At 
radio level, pop stations outside of the 
artist's Miami home ba.se should also 
take the plunge. 

it FRANKIE VALLI Gruse '98 i3 oei 

PRODUCER: Barry Gibb 
WRITER: B Gibb 
PUBLISHER: r>Dt lated 

REMIXERS: Hamlet Lulon. Tom Quick. Mom; 
PDlydor 4351 tco A&M) icaaetlt ii^i 

The 20th anniversary of "Grease" is 
commemorated by the rerelease of the 
now-classic title theme, remixed to suit 
the current climate at radio. In it^. new 
form, the song gallops with a pleasant 
pop/hou.se beat that suits the hook and 
Valli's performance surprisingly well. 
Folks who were actively buying records 
20 years ago will get a nostalgic jolt out 
of this revision, while youngsters will 
have fun discovering this extremely fes- 
tive effort. 

★ DOLLSHEAO No Kamia, No Candy o sn 

PRODUCERS: Doll Factory, Doitshead 
WRITER: rTOtl.M«) 
PUBLISHER not li-riod 

Refu|e/MCA 4047 loo UnwcrMi) icmmRb »r«t«» 

This is one of those rare alterna-pop 
singles that demands outta-da-box top 
40 attention. Don't wait for modern 
rockers to climb aboard first. With its 
slinky midlempo l)eal and glossy teeh- 
no-rock instrumental texture, it's an 
immediately appealing effort. The 
vocals crackle with Alanis Morissette- 
like intensity, while the sing-along hook 
is likely to linger in your mind for hours 
after an initial spin. A real winner of a 



jam that is exemplary of the band's 
equally noteworthy debut album, 
"I-Yozen Charlotte." 



R & B 



^VERONICA 60Wayz<4 27> 

PRODUCED: Jellytwan Benitei. D-Moet 
WRITERS. }. Jackson, S. OuKlon 

PUBLISHERS: Niea'Jell/s Jams, ASCAP; Concept of SiiC- 
cess. BMI 

H.O.LA 41054 lev ftiiyGrim) (cauatii sinctal 

This is the Veronica single that R&B 
radio has needed to hear. The budding 
diva who made friends with the previ- 
ous hit "Rise" is poised to break out big 
time with this seductive slow jam, on 
which she makes good on all of the past 
comparisons to Mariah Carey and Mary 
■J. Blige. Veronica swims through the 
track's mildly percussive jeep groove 
with an ample amount of raw soul and a 
high degree of technical prowess. Pro- 
ducer/mentor Jellybean Benitez is also 
at his best here, forever squashing the 
perception that he can only swing on 
the dance tip. "60 Wayz" illustrates that 
he can comfortably hang with R&B's 
best. If you haven't checked out Veroni- 
ca's debut disc, "Rise," use this lovely, 
hitbound single as an excuse to finally 
do so. 

* RANDY CRAWFORD Bye Bye i3:59) 

PRODUCER Mousse T. 
WRITERS; Mousse T, E. Rmnads. I. DavK 
PUBLISHERS MefgftiRondor, ASCAP 
REMIXERS: Peter Moknn, Larayetle Canhon 
AttanUc/Bluemoorf 8414 (uuetie sinpel 

Crawford has not sounded so comfy, yet 
so committed, to a jam in years. This 
first single from her must-hear new col- 
lection. "Every Kind Of Mood," gives 
the diva plenty of room to flex her nice- 
ly matured vocal skills. Producer 
Mousse T. steps away from his typical 
dance sound to construct an arrange- 
ment that glistens with jazzy, old-school 
R&B colors. His groove sensibilities are 
put to good use here, but he also proves 
his talent for crafting concise pop 
melodies and richly textured instrumen- 
tation. The chemistry between him and 
Crawford displayed on this adult-lean- 
ing gem leaves the listener happily 
engaged and hoping for a reunion on 
future singles. 

★ ROY AYERS Ughtninc Strikes Twice mo nmmg 

t><it*d) 

PRODUCER not listed 
WRITER: E, Terese 

PUBLISHERS. Lightning Strikes TwicaOrysalis, ASCAP 
RAL 001 ICO 

It's always an absolute thrill to be 
served a new jam by the legendary Mr. 
AyLTs. He r(<muins one of the finest 
musicians to ever grace the worlds of 
Ri&B and jaxz, as evidenced by this sul- 
try midtempo gem. His unique 
approach to music has a deceptively 
simple flair, as he deftly darts around 
the track's muscular funk groove and 
plush keyboards. He is joined by Bonita 
Brisker, who adds a sensual subtext to 
a track that deserves immediate atten- 
tion from adult-driven stations. This 
lovely recording is an enticing prelude 
to the full-length disc, ".Spoken Word." 
With luck, it will also triKK<f an exten- 
sive road Jaunt. ConUet: 818-678-4300. 



COUNTRY 



^NEALMcCOY Party On o 

PRODUCER. Kyle LeHning 

WRITERS: K. Taylor-Good. P Williams 

PUBLISHERS: K T Good. SESAC; WB /HillabeansW.e.M.. 

ASCAP. 

Atlantic 8499 iCD fxmot 

Though the song's title mip;ht evoke 
images of McCoy ably inciting revelry, 
"Party On" is actually a powerful and 
poignant ballad about a man turning to 
the nightlife to erase the pain of a 
failed relationship. Penned by stellar 
tunesmiths Karen Taylor-Good and 
Paul Williams, the song is brilliantly 
written, and McCoy turns in a perfor- 



mance equal to the material. Although 
he is well-known for his high-energy 
romps, McCoy's smooth, supple voice is 
capable of the subtlety and sensitivity 
needed to deliver such emotional bal- 
lads. It's nice to see this talented artist 
displaying the more serious side of his 
musical personality. 

^ KENNY CHESNEY That's Why I'm Here f3 65) 

PRODUCERS; Buddy Cannon. Norro Wilson 
WRITERS: S, Smrlh, M-A. Springer 
PUBLISHERS: EMI-Blackwood/Mark AJ^n Spnrver. BMI 
SNA 65398 ICO piomoi 

tn the liner notes on this single. Chesney 
admits he was initially concerned that 
the song would have limited appeal. 
However, in performing it on the road 
over the last year, he has learned other- 
wise. The poignant lyric, about an alco- 
holic attending an AA meeting and hear- 
ing his life spill out in other people's 
stories of temptation and loss, is 
extremely powerful. Chesney delivers a 
plaintive, chilling performance. This 
should be a career record. The best 
country music holds up a mirror for peo- 
ple to glimpse their lives — and like 
Collin Raye's "Little Rock," this song 
poetically deals with the toll alcohol 
abuse takes on a family. This is an impor- 
tant record that has the potential to 
transcend entertainment — and change 
lives. 

^TY HERNDON A Man HoMin' On i3 35) 

PRODUCER: Byron Gallirmre 
WRITIRS: ]. Ramey, B. Taylor. G. Dobbins 
PUBLISHERS: Sixteen Stars. BWI; Dtue Stars, ASCAP 
Epk 78847 (crt Sony) (CD promo) 

From the opening strains of the mourn- 
ful fiddle to the la.^t hushed tones, this 
is one great record. Unlike some coun- 
try songs that seem to rehash the same 
themes in uninventive ways, this song 
explores heart-tugging emotions from 
a unique perspective. Exceedingly 
well-written by John Ramey, Bobby 
Taylor, and Gene Dobbins, it offers up 
different lyrical snapshots of men in 
difficult transitions. The caliber of the 
song, combined with Herndon's strong 
vocal performance and Byron Gal- 
limore's skilled production, should 
guarantee it heavy airplay at country 
radio. 

^CHELY WRIGHT I Already Do (3 47) 

PRODUCER: Tony Brown 
WRITERS. G, Burr, C. Wrigfit 

PUBLISHERS; MCArtiary Burr/Songs of RjlyGram Inlema- 

l)OMi;H«i-WriBW, ASCAP/BMI 

MCA 72044 (lyto UnlvefMl) (CD promo) 

Chely Wright has arrivedl And for any- 
one who hasn't already recognized that 
with her first two MCA singles, this 



! N E W & 

NOTEWORTHY 

THE GETAWAY PEOPLE She Gave Me Love 

PRODUCERS The Getaway Poopie 
' WRITER Boots 
I PUBLISHER, not listed 

TangertnttColumbia 3847 {tji Scnyi (cassette vr>- 

The Getaway People may have risen 
fn>m the relatively modest town of 
Stavanger, Norway, but their sound 
has a decidedly urbane blues-rock 
vilm. Thi.s saucy .slice of the bajid's 
appealing epon>'mous debut has start- 
ed to gather regional state.side radio 
action — and the time has comt; for a 
national breakthrough. TTie track's 
contagious blend of acoustic roots 
rock witJi jee[)-styled turntable 
scratching and rigid pop-funk beata 
should prove irresistible to modem 
rock programmers, not to mention 
iwpsters h;inkering for jams that 
hang a lad left of center. Lead 
singer 'guitari.st Boots exudes a rough- 
and-ready star pijwer that will please 
adults and kiddies alike. 



stunning ballad will deflnitely serve 
notice. As co-writer with Nashville hit- 
maker Gary Burr, Wright has penned an 
impressive lyric, sweetly conversational 
in tone and absolutely poetic in the gen- 
tle phrasing. Those who loved the sassy 
spark in her single "Shut Up And 
Drive" will absolutely melt for the ten- 
derness and vulnerability Wright's vocal 
conveys on this tender love song about 
falling in love and the warm glow of that 
epiphany. Here's the perfect springtime 
love song country radio has been wait- 
ing for. 



DANCE 



★ MOLOKO DayForNiKht<7 07i 

PRODUCERS: Moioko 
WRITER: not Isted 
PUBLISHER, not liued 

REMIXERS: Doc Martin, Uarh Bei, Qu*rtenn»s]er, JsMxty 
B 

EchoWtmer Bm. 9241 Hi-inj^sip^i 
This quirky electro-pop act could enjoy 
a mainstream club hit, thanks to this 
masterfully constructed package of 
trance-house remixes. While purists will 
initially scream "sell-out," a close listen 
proves that these mixes are actually 
quite reverent toward the original track 
and its intention. Every version suc- 
cessfully combines electronic elements 
with widely accessible beats. The team 
of Doc Martin and Mark Bell fare best, 
as they fashion a swaggering bassHne 
around & flurry of bubbly keyboard 
effects and dainty vocals. Edit this mix 
and watch popsters begin to happily 
join the party. 




^ MICHAEL BOLTON Safe Place From The 

Storm (4 291 

PRODUCERS: G«jy Roctw, Michael Bolton 
WRITERS: M Bolion. D. Warren 
PUBLISHERS. Mr. Bolton Warner -Tamerlane, BMI. Real- 
songs. ASCAP 
REMIXER: Jon Gass 
Columbia 4159 wo Sonyl ICO promo) 

Bolton continues to divide his promo- 
tional agenda between his opera out- 
ing, "Arias," and his pop-rooted collec- 
tion, "All That Matters" — from which 
this shuffling ditty is pulled. Loyalists 
will instantly bond with the song's 
romantic lone and Bolton's typically 
white-knuckled belting. Others will 
first warm up to the song's radio-ready 
hook and its mildly soulful instrumen- 
tation. Acceptance from AC radio is a 
given, though it's completely reason- 
able to believe that top 40 could be 
cajoled into making room for this 
charming and ultimately satisfying 
effort. 

JOE COCKER Could Vhi Be Loved 14 32) 

PRODUCERS: Chrs Lort^lge, Je*frey 'CJ." Vansloti. 
Roger Davies 
WRITER: 6. Marley 

PUBLISHERS: Bob Marley/Almo. ASCAP 
REMIXER: Cantania 

CMC Intemational 87253 ic'a BUG) ic3uene vr^i 
Cocker joins the ranks of CMC Interna- 
tional with a fine single that prG\iews 
the new album, "Across From Midnight." 
His well-worn, raspy baritone brings a 
worldly quality to a classic from Bob 
Marley's songbook. He's backed by a 
pos.se of gospel -leaning backing singers, 
who add a soulful vibe to an arrange- 
ment that jiggles with a combination of 
reggae and classic-funk rhythms. A 
flourish of bright and vibrant horns is 
the icing on an appealing effort that 
could signal a .sizable comeback for 
Cocker at AC radio. 

•it ZONNA Carved In Stone mo timing ituedi 

PRODUCERS. Zonna, Keitti Ha.n.ng 
WRITER. Zonna 

PUBLISHER: Out trf Itie Crowd, BMI 

Out of the Crowd 001 ico cM 

With thi.s sen.sitive and intelligent 

acoustic pop strummer, New York 

singer/songwriter Zonna aims to prove 

that the queer-folk underground is alive 



and as creatively plush as ever. Possess- 
ing a lilting soprano voice and a soulful 
way with words, Zonna has the potential 
to grow into national prominence. If 
you're a fan of the music of k.d. lang or 
Indigo Girls, this track is a logical- 
make that essential — addition to your 
collection. ConUct: 516-758-1971. 



ROCK TRACKS 



^FUEL summer a 341 

PRODUCER; Steve Haigler 
WRITER: C. Bell 
PUBLISHER: ncA listed 
550 Musk 4574 <d'o loic) iCD prwDol 
If you're tired of the same ol' thing 
that's crowding rock radio, dive into this 
intriguing guitar-charged kicker. A col- 
lege radio staple for several years, the 
band (fronted with maximum charisma 
by Brett Scallions) rises from the indie 
scene into the major-label big leagues 
with a catchy track that's wrapped with 
an elastic hook and propelled by ballsy 
beats. The best thing about "Shimmer" 
is that it doesn't wallow in angst melo- 
drama or reek of kiddie-pop sugar. Call 
it vibrant, aggressive rock'n'roll for 
adults. 

^ TODD SNIDER I Am Too (no inning inwoi 
PRODUCER: >3hft HampWo 
WRITERS. T SntOer. W. Kimtjnjugh 
PUBLISHER: not listed 

MCA 4104 ico UnrvBfM;! iCasKde V.nglB) 

Snider croaks and warbles his way 
through this shuffling, funk-fortified 
rocker with considerable irony and the 
occasional tongue-in-cheek humor. As 
the track builds from its jitterj; rhyth- 
mic opening into a melodic yet forcefully 
guitar-happy climax. Snider seems to 
just get lost in the fun of the track, 
vamping and belting as if he's haWng the 
time of his life. In fact, it's hard not to 
imagine how much stronger this track is 
when he and his pals rip into it onstage. 
A winner from the forthcoming album 
"Viva Satellite." 



RAP 



YO YD FEATURING GERALD LEVERT Iz It Still 
All Good? (Something's On Your Mind) u i o 

PRODUCERS: Rashail Smrtti. Arni^nOo Colon 
WRITER: not listed 

PUBLISHERS: Sa(Jiy»HVArmacien/bl Slwwn'i'EMI. BMI 
EaitWest 9996 lao tJeWral lcauelt£ s>n^) 

A West Coast pioneer of sorts, Yo Yo 
reminisces and questions the recent 
goings-on in the hip-hop world with "Iz 
It Still All Good?" Although her 
thoughts are kind of confusing and it's 
sometimes hard to discern where she's 
headed, one gets the idea that old indus- 
try friend.s haven't exactly been Hhow- 
ing her the love she's become accus- 
tomed to. Not an assured radio track, 
this single is catchy, but listeners must 
work too hard to fmd the sense of it. 
She might have been belter off waxing 
on at least three separate tracks to 
explain her feelings instead of packing 
it all into one. 

NICE & SMOOTH Let II Go i3 20) 

PRODUCERS Barry M. Adams. C. Lowne. G. Alexander, 
Rwh N<c« 

WRIIf RS G Mays, D Barnes. R Jachson 
PUBLISHERS- GrcR N«^mooln Bee, BML Beauty on Uie 
Duly, ASCAP 

Straet Ufe 78154 itdisette -un^e) 

Nice & Smooth are no longer the "hip- 
bop junkies" (if yore. They've grown up 
since their '80b heyday, and the duo's 
trademark sound now leans toward a 
more mature edge as they rap about 
life outside of macking. "Let It Go" 
fmds them on a smoother tip discussing 
failed relationships and single-mother 
woes. If consumers stop to think about 
it, the track is not a bad concept, and 
neither is the direction of the group's 
growth. It just may be hard for die- 
hard fans to allow the duo to break out 
of the mold they set for themselves as 
one of the dilUest, yet totally illest, 
crews out. 



OIMIM CQa PICKS ( ►): New releases with the greatest chart potential, CRITICS CHOICE (*); New releases, regardless □( potential chart action, which the reviewer highly recommends t)ecauseof their musical merit. NEW AND NOTEWORTHY: Highlights new and 
wInULCO* devetoping acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest aucJier>ce. All releases available to radio ar>d/or retail m the U.S. are eligible for review, Send 
copies to t-arry Flick. Billboard. 1 515 Broadway. New York, N Y. 10036. Country singles should be sent to Drttorah Evaiw PriCB, Billboard. 49 Music Square W.. Na&hvilte. Tenn. 37203. Contributors: Doug Rwct (L A ). Stuwmw Smith (N Y ) 
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HOME VIDEO 

BY CATHERINE APPLEFELD OLSON 



ELMOPALOOZA! 

Sony Wcober 

45 minutes. $12.98 

This commemoration of 30 years of 
"Sesame Street" recently aired on 
ABC-TV. For fans young and old, one 
viewing definitely isn't enough. Here 
the Muppets take to New York's Radio 
City Music Hall to perform some of 
their hits, but things take a bit of a 
hectic turn when host .Ion Stewart gets 
locked in his dressing room and co-host 
David Alan Grier starts to lose his cool. 
Of course the cast comes through; 
funny little sketches perfectly frame 
musical numbers that include a broad 
range of guests. Performing in what 
amounts to a series of adorned video- 
clips are Shawn Colvin, who sings a 
beautiful duet with Ernie; Jimmy Buf- 
fett, who croons with Kermit about the 
frog's cousin, the "Caribbean Amphib- 
ian"; and Kenny Loggins. whose "One 
Small Voice" is the program's pinnacle 
feel-good portion. Other wannabe-kid 
guests include Rosie O'Donnell, Gloria 
Estefan, En Vogue, the Mighty Mighty 
Bos.stnnes, and the Fugees; gratuitous 
appearances are made by Cindy Craw- 
ford, TXTa Banks, and Conan O'Brien. 
Although longtime "Sesame Street" 
fans might wonder why the classic 
"The Rainbow Connection" is absent 
from the proceedings, the program is 
otherwise comprehensive and a load of 
fun. 

JACKIE mSOH: LOOK WHO'S LAUGHING! 

WinStai Hone Enleftammeni 
45 minutes. SI 9.98 

In this program, which originally aired 
on selected public TV stations. Mason 
uses the line "Is it like that in this 
country?" as a springboard to reel in 
his U.K. audience and spin his trade* 
mark tales of the plights and rewards 
of the modern Jewish man. FVom get- 
ting a nose job to shopping wholesale 
and dressing for success. Mason leaves 
few cultural stones unturned — even 
those that would be considered taboo 
out of anyone else's mouth. Calling on 
members of his London audience to 
make points from time to time, he 
keeps the crowd — and viewers at 
home— engaged throughout. Material- 
wise, there's nothing particularly new 
or different for Mason here. But he 
conquers what could have been a tough 
audience for a colloquial comedian and 
delivers exactly the kind of laughs 
longtime fans have come to expect. 

GRETZKY: THE GREAT ONE AND THE NEXT 
ONES 

CBS/f ox vtdeo 

50 minutes. $14.98 

The Olympics weren't so good to Cana- 
dian native Gretzky, but even a less- 
than-stellar finish can't take the shine 
off the Great One's illustrious career on 
the ice. A smattering of praise from his 
peers and some winning game footage 
start things rolling, but the lion's share 
of this tape is dedicated to up-and-com- 
ers that ice hockey enthusiasts might 
want to keep their eyes on. Gretzky con- 
ducts the equivalent of a fireside chat 
for fans, providing his thoughts on the 
potential of each of the spotlighted 
young players as well as the specific 
challenges each is likely to face. Among 
those featured are Sergei Fedorov. Mike 
Modano, Peter Forsberg, Jeremy 
Roenick, and Jaromir Jagr. A fun ice- 
breaker for the next generation of hock- 
ey stars. 



FIRM BASICS: SCULPTING WITH WEIGHTS 

eMG V(dr<; 

45 minutes, $14.98 

Bathing-suit season is just around the 
corner, and the folks behind "The Firm" 
are back with their latest answer to get- 
ting rid of that extra winter baggage. 
The "Firm Basics" series was designed 
for beginners; this tape begins with a 
succinct overview of weightlifting's mer- 
its, especially for men and women who 
are growing older. The workout itself, 
led by a cheerful back-to-basics instruc- 
tor atop an Oriental rug, is thorough and 
requires only the use of a metal rod, 
band weights, and a stool or a low bench. 
It's a good foundation to help first- 
timers or those with low stamina get 
into shape and reshape their bodies. 
Also new in the line are "Fat Burning 
Workout" and *Abs, Buns & Thighs 
Workout." 

THE WAU THAT HEALS 

R.O.C K DiMribuliiyi 
50 minutes, $24.95 

Actor Lou Gossett Jr hosts this under- 
slated and powerful tribute to the men 
and women who gave their lives during 
the Vietnam War. The tape is being 
released in conjunction with the loth 
anniversary of the completion of the 
memorial wall in Washington, D.C., that 
bears the names of the more than 58,000 
Americans who died in that controver- 
sial war. It features commentary from 
Vietnam War veterans, those who lost 
loved ones, and some people involved in 
the memorial's fund-raising and con- 
struction. The program's simplicity is 
accentuated by the creators' decision to 
intersperse these clips with interviews 



featuring former President George 
Bush, a host of U.S. senators and repre- 
sentatives, political consultant James 
Carville. and singer Country Joe 
McDonald. 

RAW ASPHALT 

In Focus Productions 
30 minutes, $14.95 

For some reason, this tape's packaging 
is disguised to look like an item one 
might find on a grocery-store shelf But 
inside, viewers will find 100% outdoor 
craziness courtesy of some aggressive 
in-line skaters doing their thing around 
New York. Fancy camera angles and 
footwork combine to produce a whirl- 
wind tour of these extreme skaters on 
the move down cement stairs, under 
fountains, and through city streets; they 
visit Central Park, the South Street Sea- 
port, and several other locales friendly 
to in-line skaters. Most of the tape 
includes action footage set to a hardcore 
soundtrack provided by the young bands 
Chaos Theory, Mess, Stinkbug, and 
Sewage, but there are interviews with 
some of the fearless youth as well. Con- 
tact; 914-429-7497. 

FIRST BREATH: CRADLE IN THE SEA 

Acorn Home MetJia 

50 minutes each. $19.95 each; $49.95 tor txned set 

The "First Breath" programs, which 
originally aired on the Discovery 
Channel, scream "cute" from start to 
finish. Baby marine mammals — from a 
sea otter to a spotted dolphin to a 
killer whale — are in the spotlight in 
this educational and endearing collec- 
tion. Each Acorn tape contains two 
complete programs that follow one ani- 



mal's development from birth to adult- 
hood. What makes this series particu- 
larly accessible is that each show 
focuses on one specific species. View- 
ers get a detailed picture of each crea- 
ture's development, from family mat- 
ters to playtime to lurking dangers. 
The underwater film footage is terrif- 
ic, and the narrative is engaging 
enough to be understood by the whole 
family Contact: HOO-474-2277. 

WE GOT NEXT: THE STORY OF THE WNBA'S 
INAUGURAL SEASON 

ESPN Victoeuena VrsU Home EnlBrtiinmenl 
ApproL 60 mins, $14.99 
The WNBA got a lot of attention last 
year, and this video shows you why. 
Filled with all the pain and triumph of 
any professional sport, this video deliv- 
ers fast breaks and exciting buzzer 
shots, as well as the true meaning of 
teamwork and team pride. Unlike many 
videos from the WNBA's male counter- 
parts that focus on individual stars, 
this tape chronicles the ups and downs 
of entire teams, including frustrating 
losing streaks, coach firings, and 
itjjuries. These events' effects on each 
individual's performance is also 
explored. In one case, the Houston 
Comets' Cynthia Cooper rose to the 
occasion when teammate Sheryl 
Swoopes was sidelined with an injury. 
Cooper was later named most valuable 
player when the Comets won the cham- 
pionship. Several other up-and-coming 
players are highlighted, but the 
video — like the players — relies on a 
philosophy of team effort. 
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THE LONG HARD ROAD OUT OF H^L 
By Marilyn Manson with Netl Stniiss 

Reg^n Booi>j,'M^rperCcl[ins 
269 paies. $24 

It should be obvious that as a 
kid, Brian Warner had to see and 
experience some bizarre events to 
become the controversial "anti- 
Christ superstar" Marilyn Man- 
son we see today. 

Child therapists would probably 
he baffled and amazed at the 
degree of these life-changing 
events. On the other hand, the true 
experiences make "The Long 
Hard Road Out Of Hell," the auto- 
biography of Manson written with 
Rolling Stone contributor and New 
York Times writer Neil Strauss, 
more inviting than a Jerry 
Springer show or your average 
rock biography. 

Already on The New York 
Times' best-seller list, the bio is an 
intelligent and philosophical tell- 
all tome that has it all — drugs, 
sex, lies, raw deals, untrustworthy 
managers, ejected band members, 
revenge, religion, black magic, 
civil-liberty issues, and self-muti- 
lation. 

Manson and Strauss organize 
the book into three parts, begin- 
ning with the subject's childhood, 
which describes his Catholic- 
school experience, losing his vir- 
ginity, and listening to bootlegged 
Judas Priest tapes. 

The middle chapters focus on 
the shock-rocker's early life in the 
music industry. Here he talks 
about the band's ideology, the first 
record and ER label rejection, and 



Florida's gothic/industrial music 
scene. 

Finally, there's the reflective 
Manson, who says he earned 
redemption after months of self- 
hatred, drug abuse, paranoia, and 
personal loss. 

The book is literally set up to 
follow the map of hell illustrated 
in "Dante's Inferno," except Man- 
son's journey begins in the Can- 
ton, Ohio, basement of his sexual- 
ly deviant grandfather. The 
journey ends in the enlightenment 
attained only after he becomes 
what he has most feared. The tale 
is lurid in nature, graphic in 
detail, and not for the faint at 
heart. 

The bio is a quick read, and not 
because the author is only 28. 




There are portions filled with intri- 
cate detail, poignant ruminations 
on the record industry, and gossip 
about the entertainment industry's 
major players, such as Freddy 
DeMann, Fiona Apple, Dave Navar- 
ro, Trent Reznor, Howard Stern, 
and porn queen-cum-dance-music 
mixmaster Traci Lords. 

Mixed in with these tabloid- 
style stories is some surprising 
humor. Manson's lists of rules on 
homosexuality, drug addiction, and 
cheating — followed by explana- 
tions on which ones he's broken — 
actually solicit out-loud laughs. 

In addition to the absorbing 
text, the book is littered with old 
band posters, illustrations, short 
stories and poems by Manson, 
rejection letters, excerpts from 
the tour journal, and propaganda 
used by protesters in an attempt 
to cancel the band's tour dates. 

It's also worth picking up to flip 
through the numerous photos. 
Included are a Warner family 
album and a collage of his new- 
found celebrity friends. 

Most of the book is fairly enjoy- 
able, but "The Long Hard Road 
Out Of Heir falters toward the 
final chapter under the weight of 
Manson's delusions of grandeur 
But the opening chapters will 
draw readers in and command 
empathy for the once-rejected, 
now worshiped misfit. Even read- 
ers who don't consider themselves 
fans will most likely be enthralled 
with Manson's tale of a middle- 
class youth turned mainstream 
nightmare. carkie bell 



ENTER*ACTIVE 

BY DOUC5 REECE 



MAGIX MUSIC MAKER 

MAGIX CfDcflAinrnenl 

Windows 95 

The gap between actual recording studio 
software and home entertainment contin- 
ues to narrow, and "MAGIX" takes the 
next logical step from where titles such a& 
"Mixman" left off. This title not only ups 
the ante by providing an advanced format 
for converting the home PC into a multi- 
instrument arranging tool, but it allows 
users to create \ideoclips to accompany 
their musical creations. While a cluttered 
main interface screen will test users' 
patience, a wonderful assortment of per- 
cussion, string, keyboard, and brass 
instruments, as well as some great bells 
and whLstleJ?. should hold their interest 

WING COMMANDER PROPHECY 

ORIGIN 
Windows 95 

With the "Wing Commander" series as 
the benchn\ark space adventure fran- 
chise, follow-up titles have had to outdo 
their predecessors each time. "Prophecy" 
surpasses all its series' predecessors in 
stor>' line and battle simulation and 
should go a long way toward ending spec- 
ulation that the game is close to losing its 
edge. Aboard the Midway, a massive, 
beautifully rendered, prototj-pical space 
warship, players get a chance to pilot a 
phalanx of new fighter craft Moreover, 
users will enjoy unraveling the mystery of 
a deadly new alien enemy. More familiar 
foes, such as Kilrathi, are also back, as is 
Mark Hamtll, who reprises his role as 
Blair in a few brief sequences. 



AUDIO BOOKS 

BY TRUDI MILLER ROSENBLUM 



THE TITANIC TRAGEDY 
Edited by Aron Abrahms 
Read by Dave Bodin 

B&B Audio 

90 minutn (unabfii^ed}. $9.95 
ISBN 0-929-07151-4 

Originally releiL^ied in 1987, this audio 
documentan,", like anything Titanic-relat- 
ed, is onjojing a surge in sales thanks to 
the blockbuster film. For those intrigued 
by the ship disaster, this audio is a fasci- 
nating and informative companion to the 
movie. Reader Dave Bodin tells of the 
sequence of events leading up to the 
ship's sinking and includes quotes from 
newspaper accounts that even as long as 
24 hours after the disaster were erro- 
neously reporting that all the passengers 
had been saved. The most riveting sec- 
tions of the audio are the harrowing first- 
person accounts of survivors and res- 
cuers. Bodin takes on the role of each 
person as he tells his or her harrowing 
story. He creates authentic-sounding voic- 
es that are scared and shaken. The result 
is a "you are there" immediacy. For Titan- 
ic enthusiasts, this audio is a must-listen. 

SPENDING 
By Mary Gordon 
Read by Blair Brown 

4 hours (abrklKed], $24 
1S8N 0-375-40279-9 

Monica Szabo is an independent sassy, 
and sarcastic artist At a show, she 
encounters B., a wealthy art collector who 
wants nothing more than to be her 
"muse" and cater to all her needs. B. 
agrees to pay for a large studio and travel 
expenses, supports her so she can give up 
her day job, and serves as her model, sec- 
retary, and lover. Monica is attracted to 
both the man and the offer, but wonders if 
she's giving up her freedom by accepting 
the deal. She aLso wonders what's in it for 
B. Blair Brown does a great job as Moni- 
ca, evoking her fierce independence, her 
confusion, and her passion for both art 
and B. However, she is not as believable 
when voicing the other characters. This Ls 
a funny, sexy, ironic, and entertaining look 
at modern relationships. 



HOME VIDEO: All new titles released at sell-through prices are eligible- Send review coiMes to Catherine Applefeld Olson. 622 Oakley Place, Alexandria, Va. 22302. ENTER'ACTIVE: Send review copies to Doug Reece, Qilltxiard. 5055 Wilshire Blvd., Los 
Angeles, CA 9O036 AUDIOBOOKS: Send review copies la Trudi Miller Rosenblum. 202 Seeley St.. BrooKlyn. N.Y 11218 
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Call Billboard Classified Today! 

'From Eastern & Central time ZonesO 
Jeff Serrette 1-800-223-7524 • iserrette@bmoard.com 

(From Mountain & Pacific Ti me Zones?) 

Tracy Walker 1-80O-39O-M89 • twalkergbillboard.com 
FAX ALL ADS TO: 212-536-8864 



Get more reach. More impact. 
More results. 

Now, you can reach 200,000 key music business 
decision makers across the country and around the 
world by telling them about your product and 
service in the industry s leading news magazine. 



[All Major Credit Cards Accepted] 



Billboard 



Olassif ied 



• SERVICE & RESOURCES: $150 per incti/per week, 4 weeks minimum 

• MUSIC INDUSTRy HELP WANTED : $150 per incti/per week 

• RADIO HELP WANTED: $95 per inch/per week 

• BOX REPLy SERVICE: $30 

Classified ads are commlssionable when an agency represents an outside client 



SERVICES 



SERVICES 



SERVICES 



Factory Direct 

CD REPLICATION 

> Pre - Mastering 
> Mastering 
> Replication 

> 6 Color Printing 
> Packaging 
> Fulfillment 
Good Service - Great Rates - Quicl< Turnaround 



>LJ.S. MEDIA DISC. INC 

Tel: 1-888-USM-DISC : (310)574-9888 



EuropaDisk 

• Compact Disc Replication 

Kclail Rciul> Patkuiicv 

Bulk (imly KMirrK tninimuinl ) 

• 7 & 12" Vinyl Records 

( ciloreti Viinl A\;iil;iblc 

• Cassette Duplication 



W'lis deal W illi hriikcrs ttht-n you can VNork direclls with mir facuiry? 
BcM Servite... Be.sl Price... Periotl. Major tredil card", accepted. 




75 VMitk SlrL-cl. Ni--» Vork. NV IIHII.l 




i icv C.it.ili'ii MI tjiinro 

(800)455-8555 

hllp://w w w.eurnpadisk.com 



We Anticipate Your Bfery Need 

CD REPLICATION 

Cassette Ouptication 
Graphic Design 4 Printing 
Digital Editing & Mastering 



1-800-527-9225 

(716) 691-7631 -Fax (716) 691-7732 



MEZZOMAN 

PRODUCTIONS INC 




SAMC »ACTO«T MMO PniCIMtt THAT Wl CAH. WHT? lECAUSE 
THE1 UER'T OaXCO »t ■ fACTOKV...WE AftEl LET US PASS 
THIS SkVIMSS ON TO TOU 

lOOCaovE St hkmcester, HA 01 AOS 

888-BI-9927 



CD&CASSEnE 
NUNUHUnUMIIIG 



Setvin^ the country with 
owr 25 yun of experience. 
The Southwestt prcfrien 
fuU-s<fvict nunubcturing fidtttyt 

nmiK • cwK Kan • lUM CMsna 

Dltia lUIBIK I aw • H4R CD B 



ununtaor HOCKS! CMimtnaoioiLK! 




Your Fans 

Will Be 
Impressed 

I SAS is a Full Service House 

for high quality Audio 
I Cassette Duplication and 
Compact Disc Replication 
I from a single 'reference* 
I copy to several thousand 
I copies, combining competi- 
tive pricing, superior quali- 
I ty and quick turn-around 
I on all orders with respon- 
I sive service. 

J Call today for your FREE 
I Catalog or just simply to discuss 
1 your future duplication 
requiremenis. 

(800)727-7181 

Delivery & Satisfaction 
GUARANTEED! ! 




las 

SAS Industries, Inc. 
(800) 95S-7271 

VA Sales Office 
Manufai lunnf; Facility Centrally 

UKated in St. Umis. MO 
E-mail: Sa5m8d(a06ar1hlink.n«t 



• Compact Disc Prosing 

CO Audio & CD ROM 
PrtMastcrlng / SltorMliin 
•DwMttt Duplication 

♦Vmgl Prwwing 
<DwlBn/HMn/PrinMnp 



Hm iliau th* opapts, 
bUtlUlMfl K COOMl to 

now prnt«rt, ugylg th« bo««l 

CMaxDisk 

Aw calalogua/cusioni quoM 

1800 6810708 



F 


R 


EE! 




GUIDE TO 



MASTER TAPE 
PREPARATION 

Find out how to ptepare 
yout aucKo mastef for er' n ' - 
fiM irimitacturtno A nu^i 
lor racording artists and 
studw enulneers- 

~^mS€ MAKERS 

l-BOB m MSI *Mly//i>ww.dtianalim.cDm 




100 13" VINYL $749.0O 



1000 7" VINYl 45's mmmnmimi S719.G0 Komt-smoo 
SOO 7" VINYL 45's imm wwimikwj S599.00 itomxi snfao 
1000 12" VINYl (mwwn;iin(r»/M)W $1,699.00 nEcxon sM49ao 
500 12" VINYl («iw(OTMf«(r»/(«i(; 31,199.00 i!fo«DfRs<M»i» A 
All PACKACIS INCIUDC: MASmtNG / fUll PKOCCSSING / TESTS I ..dCV 
2 C010II LABCIS / SHUINKWIIAP :12 onl,l/ QUICK TURN ABOUND 

IIMOUSi CO, VWri 4 CASSEtn UPUCAnNG t, PACKAGING - ASK K» OUII FUl UtOCHUMI 



VRainbo Records and Cassettes 

III! feittlq iirm. lijili Htnia (A IMP* • |lll| liM41t • lli |lll| UMIti ■~«.riir»«Ki» 



COMPACT DISCS • 75< EACH 


lirs A BETTER DEALil 


Complete CD & Cassette Packages! | 


1 "Add It Up" | 


CALL FOR QUOTE 


1,000 CDi 750.00 
1 ,000 J.w.l/Wrap 300.00 
1.000 2-Pa Book/Trov 240 00 
S 1.290.00 
From your CD-Ktati/ Matter t 


NATIONAL TAPB-'DISC 


1-800-874-4174 

1 n0.48lh Av.nu. North • Nojhvill., TN 37209 



COIVIPACT DISCS 

1000 FOR .98 EACH 



ASSEMBLED IN JEWEL CASE, SHRINKWRAPPED 
YOU SUPPLY PRINT LABEL FILM. MASTER 



cusiOMSimiti 

1015 W.lsaM Street 
Burbanh, CAS1506 

(800) 423 2936 
FAX (818) 569-3718 



I 



i>mNe(«is)327-9ii4 

I -800-1 II -4689 

MEDIAWORKS' 

1719 W»i End Av«tw. lute lOOC 
N»hySll«,TNS7in 

fUi. |«IS)JtM4n 



Compaa Osa » CD ROM 
cn ■ /CDEhhancal 
Digual Bin Ctmem 



DupUcaUon 
OgNcDettgn 



1,000 CDs 
$ 1.875.00 

[Complete Package) 

Full Color 



DIGITRL FSRCr 



TOTAL CD, 
^^^r co-ROM. E-CD, 
& CASSETTE PRODUCTION 



2 T 2-252-9300 

w w w . d I g i t a I f o r c e . c o m 



Fe«l the "Power of Excclloncc- 
call for POWER PLAY the 
DICilTAL FORCE Sampler & 
Studio Reference Disc 

149 MADISON AVENUE NY, NYlOOIt 



GUARANTEED BEST 
PRICESII 




Y0UR#1 MUSIC SOURCE 

KWO CD PACKAGE PRICE $1,099.US 

Includes: 1Q00 CD's. 2 Page Grapfiics 
(4+ 1). 4 Color Tray Card, Jews! Box 
and Shrink Wrap. (Stripping Extra) 
Quick Turn Around 

CALL (905) 671-DISC 

Fax (905) 672-2412 
RETAIL READY PACKAGE 
Customer Supplies; 1630 or CtTR 
Master, Composite Negatives & Cotour 
Keys, CD Label Film Positive 
2410 Lucknom Dr. Unll *26, 
MIssissauga, Ont., Canada L5S 1V1 

vis. & M.stefc.rd 'jtf^ accepted 



JAWW MUSIC 

Can you bite on this? 4 Demo cuts . 
tSOO.OO! Ful Pre-Production 
lot 4 Cuts- $750,001 
Call Jotin Adams at (212) 683-4540 
Memlxr liA.RAS./BMI 



100 
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P"?^ DO YOU 

iU, 1 NEED A 

n#il PERSONAL 

DMkl ASST? 

Can do light computer, P.fesssngef ser- 
vices'Run all personal errands Vt'ill travel/ 
hotjse srt Also LICENSED MASSAGE 
THERAPIST Partorlull-tiine 
Call Tracy Richman 
310-226-2977 
Excellent References 



SERVICES 



FOR SALE 



Media One imm 



QUAinY HIGH SPEED CASSETTE DUPUCAT10N 
COMPACT DISC PRODUCTION 
REAL TIME VIDEO DUPUCATION 




1000 CD'S -$899.00 
COR MASTER REQUIRED 



1000 CASS -$499.00 

wen guAun misic tmi femuc 



500 CD'S - $699.00 
COR MASTER REQUIRED 



500 CASS - $295.00 
HIGH OUAUn MVSIC iUADE FEHIUC 



CDR TRANSFERS (umc touinoiis) 

1 -115.99 2-10 -$9.99 11-100 ~$6.99 



100 VIDEOS T-120 — $179.00 Dur-ucAUD .u< 



Attn Indy Labels: 
Rates too Low to mention 



<(^<^<-^^CALL<^<^<^^^ 

1. (800)586-9733, IN LA (626)358-2556 
FAX (626) 358-2826 



1,000 Package Price $1,050 



Cuslamei Supplies CDR Master Ji Film an Material Qiiute 

Fast Service, Excellent Quality, Call Today! 

uiaona luhre fa« 1 803 548 3335 

Ph. I'800'436 6782 IW/ftnUn /WWC PO Box 7647 



la 100 CDR Copies S8 90 



SERVICES 



P O Box 7647 
Charlotte, NC 28241 
WSAAcypM 



LOOK NO FURTHERII 
You have found the best 



CD LABS' 



-^4 



CD -C«ssctte- Replication-CD 
Cloncs-Maatc ring-Graphic 
Design. We guarantee your 
complete satis^fion on every 
service we perform. 



1000 BULK CD'j 
as low as SS99 
call for our low package prices 



(818) S0S-9S81...(800) 4 CD LABS 
www.cdlabs.com 



SERVICES 



999.00 1000 CDS 

1.800.401.8273 S 



CUSTOM COMPACT DISCS 

Affordable single copy CDs. starting at $20, 
J5.00 OFI- WITH THIS AD 

46 PRODUCTIONS 

42WSS7 Hawk Clide, 51. Cliaries, IIL 60I7S 
Tel (800) 850-5423 Fiu (800) 203-1725 

Conlacl Us On The Intenwrt ar ln(o@46p.i»m 
Visit our Web Page at titlp://www,46p,com 



TAX PREPARATION 



CDRs as Ion as $9 

Includes front insert card I 
& disc label with your logo 

DB Plus DiqiTiU ScRvicES j 



m 2i:-m.M» (Ful !l2-39;-22ll7 



CIJ lic'plicatiii 



!B00-«5S-S6M ^1095*00 B0(>-*S«-SM4 
• IfM CD* w/ 3 Color CD Print 

- 4fi)t Fokkr {4i\ ) Tra>cv<l <4/l) 

- Aaieaifakd II Shrlnkwrappcd 

Nobody beats our prices!!! 




SPITZ, FRIEDMAN, LIBIEN 
& GOTTFRIED 

Certified Public Accountants, P.C. 
For Artists, Entertainers, & Musicians 

Tax Time is the time to cadi in on 

our value-kidded sarices: 
Let us do your next tax retiim and 
we'll review your royalty income at no 
additional charge. If our review 
reveals thai yoL could benefit 

from a royalty audit, 
we'll conduct the audit on a 
contingency fee basis. 
Our firm provides professional 
accounting and management services, 
including tax preparation, audits, 
financial planning, and 
business management. 
Our value<addcd amroach 
makes it affordable. 

Lynn Levy, Director 
Arts & Entertainment Qient Services 
Telephone: 212-643-0099 extllO 



CALL BILLBOARD AT 212-536-5174 ] 




FOR THE BBST PRICBS AND EXPERT SERVICE OE BRAXSUAN MUSIC 

CALL. ON SUPREMO DISTRIBUTORS TODAY! 

IF ITS ONE-STOP SHOPPING FOR CURRENT HITS AS WELL AS OLD TIME HITS LOOK NO 
FURTHER. WE HAVE COMPLETE CATAUDGS FROM ALL THE MAJORS/INDIE LABELS - WE 
ARE FULLY STOCKED WITH OVER 3 JOO TITLES -WE PROVIDE FAST TURN AROUND AND 
THERE ARE NO MINIMUM ORDER REQUIREMENTS, 

SUPREMO DUtribuidora de Discos e Gravagoea Lida. 
Elxport Department 

Rds do Scminario, 199 - CooS. 81 
CEP 01034-040, Sao Paulo - SP - Brmzil 
Fax: +5511-229-6089 or Call: +5511-3326-0342 



FOR SALE 



PiycliaMIc - Hnvy fMM • Punt - Jtn • Bhrn • 

Campus Records 



Wtwlaaal* Distributor of 
'D«Mlons/Ov«ritockt" ' 
■74 Albany Shaktr RoM 
LMtwm, NY 12110 
(818) 783-MM 
(518) 783-8753 FAX 
far • ('tttftw Blwm4 9t Itulefitndnt md 



SPANISH CUTOUTS 

Lar-ge Selection of Cassettes & CD's 

Custom Pr-epacks Available 
TARGET MUSIC DISTRIBUTORS 

7925 NW 66th Street - Dept. S 
W(\am. Florida 33166 
PH: 305-591-2188 • FAX: 305-591-7210 
DEALERS OWLY 



BUY DIRECT AND SAVE! 

WMIe ottter people are raising ttieir prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 50{, Yotjr choice from the 
most extertsfra listings available. For free 
catalog call (609) B9M000. 

Fax (609) 890-0247 Of witte 
Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 0801-0020 



songs 

Traditional. Pop, Tnicker, novelty Wa: 
Garth Brooks. RancJy Travw, Hank Willtama 
Sixteen Country/Crossover 
All Origlrkal 24-track Ihie instrument 
AftR, Producer*, Publishen, Lal»eli (only) 
For»st Nelson. 484 Lila Park #39, OaUtntf, 
GA 94610. E-mail: GEDMON1800®iol.co(n 



LATIN BUDGET PREPACKS 

ORIGINAL CUiBAN tUlUSIC 
FIRST TIME EVER ON CD 
LOW PRICES 



D.5. Latino. Inc. Mualc Dlatrlbutora 
1ftSO N.W. e2nd Av«. 
MlBml. Fl. 33126 
r*l; (30S) e40-30(IO Fax: (30S) 040-0737 
h n p : / I'www . ds lati no . C o«n 
hlt»only®«ol.com 



0 



Any Case $29.fifi 

ALBUMS. CD's 1 45's CASES 

(800) 343-1433 
Call Now 
ISLAND CASES 
(In NT) 
(51 6) 563-0633 
Fa»: (516) 563-1390 



DJ SERVICES 



DJ'S & COLLECTORS 
BROUHAHA MUSIC MARKETINO 

2168 S. AUamlc Btvd. #260 
MonieryParK.CA. 91754 
For CD Singles (special trf<s, 
mixes. CD's, collectables etc) 
(113) 721-4003 Fax (213) 72«-43T3 
littiiV/www.brouliahacd.com 



PROFESSIONAL 
SERVICES 



PSYCHIC, PALMISTRY, 
TAROT CARD READINGS 

Advice on business, love, manuge, & 
divorce. Reunite love ones. 

9668 Brighton Way, 
Beverly Hills, CA. 90210 
(310) 777-0064. Or 
4818 Sepulveda Blvd., Sherman Oaks, 
CA. 91403.(818)783-5551 



35 „ 



BLICITV 

RiiM-rs 



lirulut'lnn hiKh <piall1v )llliii|{ni)>hii 



B&W 

8x1 0's 
500 - '80 

1000 -'108 
COLOR 
8x1 0's 

1000 -'396 



l> I C T V H E S 

1867 E Frorlda St . Suite B 

Spf*>glle4d, r^O 65803 

(417) 8«»-3466 Fu (417) 869-0185 



STORE SUPPLIES 



DIVIDER CARDS 

BUY DIFtECT FROM MANUFACTURER 
ALL SIZES AVAILABLE 
A-1 BEST PRODUCTS 
1(800)-3S»-5038 

rssWyllMAva, 
BroaUyn.N.Y. 11211 
THE DISTRIBUTOR SUPPUER 



NEW! 

MUL TIMEDia MEKHANOISERS 



Also complete line of display fixtures 

• Factory Direct 

• Wtiotesale 
Prices 

• Same day 
Stiipping 




PLASTIC WORKS 800.S42.2302 



POSITIONS 
WANTED 



PROFESSIONAL ASSISTANT 

Long lime personal assistant to inter- 
nationally renowned recording artist is 
currently available for new challenging 
position- Motivated, professional & 
multi-faceted. Write/lax: 1482 East 
Valley Rd., Ste. 142, Monteclto, CA. 
93108. Fax: (805) 969-6151. 



I CALL BILLBOARD AT 212-536-5174 | 



COMPUTERS 



lYOUNG SYSTEMS LIMITIDI 



(ONPUUi SrSKHS (01 

TiiE m\{ t mu iNigsiir 

770-449-0338 



MOKTIUIDOrUtSOFaKiKlia 



lltllK I 



nectjrdTrak 

^^■^^^^^n Inventory Management 

I For Recora Stores 

BlL....,:,— ■ 800-942-3008 



/ftusUtMre 



Complete POS ,' Inwntwy 
Control f(K ALL your retofd »ni 
mullinedia store ne«ds! 
Aifailablem Spanish 1M> i 



\-SSS-ZlZ-4P0S mt^i 
FM: (919)677-9194 
E-ffl«ii: POS@uni dial. com 
http://iirww.idc5oft.com 



WANTED TO BUY 



Going Out of Business? 

Dropping Your Used Product? 

Selling your Collection? 



CASH for CDs-DVDs-Vidcos 
Lasordlscs-Softwarc-Audio Books 



Scott Hendeison, 520-881-1744, xllO 
e-mail: scotth(fl'faoo)<inans-cofn 



"We are cash buyers of un- 
wanted LP's, Cassettes or 
CD's." No quantity Is too 
large or small. We pay the 
freight. Call: 

(609) 890-6000. 



HELP WANTED 



RACK SERVICE 
MANAGER 

Opportunity for rack service opera- 
tions maruger with UAV Entertain men! 
Corporation. Musk; or video rack Job- 
bing experience required. Excelleni 
salary, benefits and bonus package 
for right person. S«kI or lax resume to 
Personnel Dept., P.O. Box 7647, 
Chartotte. NC 28241. Fax no. 

(803) 548-3335 



MUSIO 8c MORE 

Savvy SENIOR leve) negotiotof - 3-4 yeca 
experterx:e in Icensing music, cBps etc. 
foi expending rtghts cieoronce agency. 
VfQ Iteenso rl^ls for music, nm & TV cHps, 
photos, cetebrtlies etc. 

Fax raiune to BZ/Ughts at 
(212) 769-9224 
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Established Software Development 
and Data Service Company 
Coordinating Sales Teams for 
New York, Los Angeles, and 
Nashville. 



JOB REQUIREMEMT8 

•/ 5 yeirs minimum of music industry 
experltnce deaiing wHh M«|or and 
Independent Label contacts 

•/ Coordinating tales/marketing efforts 
with National Sales Director In a team 
player atmoaphere/soine travel 
required 

Respectable Industry standing 

Aggressive/motivated Sales 
personality 

^ Microsoft FrontOfftce skllls/iworklng 
experience with Mkroaoft products 

strong presentation akllla 



Competltlv* Salary and Benefits 

Pl«au forward resume to: 

Dormont Technologlss, Ltd. 
3356 Babcock Boulevard 
Pittsburgh, PA 15237-2422 

startrackerQdonnonttech.cDm 
Fax: 412.635.0971 



ARS/Scattlc's COunliy Music Station, 
KMPS-FM, is looking for the country's 
best midday talent. Candidates should 
have a minimum of five years-air cxp. 
with an appreciation and knowledge of 
country muiic This is an opportunity lo 
work with the most creative and 
talented stafis in all of radio. Females 
and minorities encouraged. Tape, re- 
sume, and references to: KMPS/Ulent, 
113 Dexter Ave.. No., Seattle, WA. 
9S109. No calls please. EOE 



LANDING 

RECORD LABEL 

in West Hollywood cfislritxjted t>y a ma^or 
seeking skilled record irxJusJry pro- 
fessionaJs: Lagil/Buslness Affairs (min. 
7yTS expo, Label Mgr (mm lOyraxp.). CD 
Manufacturing/Pre Press Mgr. (min 
7yTs). PromoHon/Publldty (min 6yT5}, 
AssL to Label Mgr (min 6yrs). Special 
Markets Buslnass Affairs (7yrs - compila- 
tions, licensing), Accounting Mgr (min 10 
yrs), Retail Promoter (min Syrs), 
Mailorder Coordinator (min Syrs • A to Z, 
from taking orders to final shaping). Fax 
resume ATTN: (position desired) to: 
213-650-4058. 



SALES & MARKETINQ 
DIRECTOR WANTED 

Independent compilation & calak>g label 
to be based in Stamford, CT. seeks Sales 
& MarVeting [^rector. Send resume lo 
Ted Damon, Suite 28, 143 West TSth 
St, N.Y.. N.Y. 10023 



MUSIC STORE 
MANACER 

Established new/used CD/Record store in 
Lexington, KY experienced store 

manager tor fuQ time positk>n. Good 
pay+Borus-fhsalth insurance. Contact 
Barry Menary • 773-529-4300 or e-mal 
resume to: sonus@sonusjtet 



HELP WANTED 



SALES REP WANTED 



Established industry printer is looking 
(or three very nxitrvaled ar>d experl- 
ertced sales people to head new re- 
gional sates office: New York, 
Nashville. ar>d LA. Excellent guaran- 
teed base pay plus commissions end 
good benefits package. Applicant 
must have 3-5 years sales experience, 
some computer knowledge, and expe- 
rierKe in print and packaging, the 
music buslr>es8 or CO-ROM. Send re- 
sume to: 

Box 1000 Billboard Classifled 
151S Broadway 
New York. N.Y. 10036 



ADMINISTRATOR 
INTERNATIONAL RADIO 
RESEARCH & ANALYSIS 
New York based perforrT>ing rights society 
seeks Individual to conduct research of 
major radio pertormances and lo analyze irv 
coming foreign royalty statements. Last 
person was promoted. Prior experience in 
the music IndLStry and/or royalty anaTysts a 
pkJS. PiolKient in MS Word & Excel. Detail- 
oreinted, excellent mathematical aptitude 
Strong oral and written communicaibn skiis. 
Salary mid 2Qs Full twneflts. Seixl resume 
and salary requiremerts to: 
IR, Suite A-1 
331 West S7th St, NY. NY 10019 
or fax: (212) B30-8329 



VOLUNTEERS 
NEEDED 

IF YOU WILL BE IN MIAMI ON 
FRIDAY APRIL 3RD AND 
WOULD UKE TO DONATE 
YOUR TIME AND HELP WfTH 
THE BILLBOARD LATIN MUSIC 
CONFERENCE - PLEASE CALL 
MICHELEAT: 
212-536-5088 



VIDEO/ AUDIO SALES 

Sell-ltirough sales opportunity with 
UAV Entertainment Corporatton's 
video, audio and book-on-tape line. 
Person must have experience and 
contacts In ttie sales of product to 
national music chains and mass 
merchants. Extensive travel re- 
quired. Excellent salary & benefits 
pacicage for the right person. Send 
or fax resume to Personnel DepL 
P.O. Box 7647 
CharioH*, NC 28241 
Fax (803) B48-3338 



CALL TODAY AND ASK 
US ABOUT THE MANY 

CLASSIFICATION 
HEADINGS NOT SEEN IN 
THE SECTION TODAY 

THERE'S A GOOD 
CHANCE THAT WEIL 
HAVE ONE THAT'S IDEAL 
FOR YOUR SERVICE 
800-223-7524 



BILLBO.ARD CLASSIFIED 

C.M.I. 
ili-^36-5n^ 
FAX; 212-536-8864 



• BROWSER DISPLAY SYSTEMS* 



320 VIDEO TITLES in just 2 SQ. FT.! 

complete line of counter, wall, and floor displays. 

^ ^^^^^^^^^^^^^ ^^^^^^^^^ ^h<y\t-i\^ VXlrit^^\^^ 



FIXTURES 





iVNliSOX BROWSER 

In stock now, with optional 
grid build-up and signage. 
• CD-Rom • Music 



FACTORY DIRECT 

• storage Cabinets 

Video & Jevirelbox 

• Video Display Racks 

• Security Systems JD Slori E^ulpmant 

• Custom Counters l»7MM7 

• Category Signs 

• DVD & Laser Displays 

2 Year "Unconditional Guarantee" 
on all JP Products and Services. 



• Free In-Store planning 

• Se Habia Espanol 

• Ships from Baltimore or Los Angeles 

For a Free Color Catalog Call (800) 433-3543 

Fax Us at (3 10) 937-2070 or e-mail: JDStore@ix.netcom.com 



TALENT 



Independent 

Made 
Producers, 
Companies 

• QiiUdClimU 
- Burniiiff money 
on promotions? 

Stuck on 
Square one? 




The Feature 
Film 

THE CAVALRYMEN 

has 

slots available for 
yourardsuon 
our movie track. 

Contaot: 
Craig Coagray 
Marengo Film 

972.789-3983 



TALENT 



MUSIC MERCHANDISE 



MUSICLINE 

A FHESH & INNOVATIVE INDEPENDENT 
RECORD lABa SEEKS NEW TALENT! 
SINGERS - SONGWRrrtRS. R & B, Dance. 
Hip Hop. Rock, and Club Music. Great oppt 
for urtdtscovered STARS. Send Demos and 
Photos to. 135 W52 St N«w Yortc, NY 
10019, Attn; Alexandar 



ZMACIIARS. INC. 

MUSIC MCRCHANDISE One stop distntxjtof far 
posters, I shirts, stjckefs, hats, keynngs, btA- 
tons. incense, lights, jewehy, sunglasses, 
tapestries, and much mofe... We are a service 
based company with all of the latest merchan- 
dise available. Get it aD with ust one call... 
NO MINIMUM/SAME DAY SMPflNCL tfultn Miy 
cjD Inr info: 1-S0I»-Z4I-I23I far 3M»-m4 



MUSIC MERCHANDISE 



THE D J AND MUSIC SOURCE SINCE 1975 WWW.rockandsoul.com 

ROCK AND SOUL 

462 71h Ave., New York. N.V. 10018 |212) 695-3953. Fax (212) 564.5358 



MUSIC DEPT : D J 3 HEAVEN THE LARGEST SELECTION OF IZ" VINYL L.P.'s. 

CD's and CASSETTES -DISCQUNT PRICES! 
PRO D.J. DEPT.: MIXERS • AMPS • SAMPLERS • TURNTABLES • CARTRIDGES 
EQ s • DRUM MACHINES • SPEAKERS • CASES ■ MULTI-TRACKS 
DUPLICATORS ■ MICS • HEADPHONES • CLUB AND D.J- LIGHTING 



REACH YOUR AD COMMUNITY 
BILLBOARD MAGAZINE 



You can rely 
on us to reach 
the buyers who 

want to 
purchase your 
products and 
services 
BILLBOARD 
classified... 
year round 
the place to 

be. 
BILLBOARD 
classified... 
can help in 
selling your 

service, 
locating an 
employee, 
advertising 
promotional 
products or 
selling your 
home if 
you're 
relocating 
Rely on us 
today! 

CaU 
JefiF Serrette 
212-536-5174 

or for 
Real Estate 
to 

the Stars call, 
Kara DioGuardi 
1-800-407-6874 
212-536-5008 
Billboard 

1515 
Broadway- 
New York, NY 
10036 
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Marketing Job Has Come A Long Way 

Department Expected To Be A Moneymaker 




A Radio Pilgrimage. MJI Broadcasting recently aired a two-hour album radio 

special to launch Eric Clapton's new album. "Pilgrim." Clapton's album hit retail 
March 1 0. Shown here during the interview portion of the show, from left, are Sal 
Cirrincione, MJI's director of rock programming, and Clapton. 



KliS-FM is All Cosmetic 

Lucky Listener Wins Buttocks Liposuction 



■ BY DOUG REECE 



LOS ANGELES— While the rallying 
cry of "free surgery!" may not sound 
like the sort of thing to generate the 
interest of radio listeners in every 
market, here — where beauty is soul- 
deep and every other waitress and 
valet parker is a would-be star — a 
new promotion by top 40 powerhouse 
KIIS-FM has been a major success. 
No ifs, ands, or butts about it. 

In fact, the station's "Win A New 
Rear In The New Year" promotion 
has not only garnered a substantial 
and positive response from its audi- 
ence; it has opened a Pandora's box 
of potential new promotions. 

KIIS director of marketing Von 
Freeman explains the origin of the 
buttocks-liposuction promotion, say- 
ing, "The new year was coming, and 
we felt like we had a good idea of 
what our listeners really wanted. 
Everybody always gives away mem- 
berships to the gym or [diet foods 
programs] — stuff we all know people 
don't commit to — but we figured it 
would be better to just give them the 
end result. 

"[Plastic surgery] is something 



people think a lot about and [have 
done], but they don't want anybody 
to know they're doing it," he adds. "I 
mean, you see a lot of people on tele- 
vision talking about their diet plan, 
but you don't see any testimonials 
with someone saying, 'Yeah, I went 
in yesterday and got 50 pounds of fat 
sucked out of ray ass.' " 

According to Freeman, the promo- 
tion struck a definite chord with its 




102.7 

key demo, women 18-49, though there 
was the occasional entry from a man. 

Though the promotion might seem 
like a lightning rod for controversy, 
Freeman says there has been disap- 
pointingly little backlash. 

"I'd love to get some controversy 
going, but I think people just find it 
amusing," he says. "That it's going on 
is just a fact of life." 

Even though ratings are not yet 
available to show what impact the 
promotion had, strong phone 
(Continued on next page) 



Thin atory ivas prepared by Kevin 
Carter, managing editor of Top iu 
Airjtlay Monitor, and Marc- Schiffinan^ 
maimging editor of Rock Monitor. 

Along with the myriad of changes 
consolidation has brought ta radio is 
the evolving job description of today's 
promotion and marketing directors. 
No longer hanging banners at 
remotes, the job has become a corpo- 
rate position, and those who hold it 
are now responsible for making 
money, not just spending it. 

Bev Tilden, VP of marketing for 
Chancellor Media, broke into radio 
more than 20 years ago as a produc- 
er at WBZ Boston, moving into pro- 
motion a year later. At the time, she 
says, "the marketing director was not 
considered a department head. The 
GM was responsible for all the mar- 
keting plans, and the promotion 
director just executed them." Abigail 
Pollay, director of marketing for 
Emmis St. Louis, says, "It used to be 
much more of an entry-level job. It 
used to be a sales assistant or 
intern." 

That's not what today's broadcast 
companies are looking for. "When 
I'm looking for a qualified promotion 
director today, the stereotypical line 
I get from management is, 'We don't 
want a banner-hanger.' " Tilden says. 
"In 1998, marketing is far more 
important for a number of reasons. 
One, there are so many more ways to 
market — it's not just advertising any- 
more. New technologies have given 
us so many more options, and that 
makes the process far more compli- 
cated." ALso, she notes, consolidation 
"has made it more important to be a 
wise marketer How do you market 
two or more stations in a market so 
that each one benefits without killing 
the other ones?" 

Above all, Tilden notes, "market- 
ing directors are expected to con- 
tribute to the top-line growth of the 
radio station today. They are expect- 
ed to develop programs or events for 
nontraditional revenue opportunities 



and/or market-wide sales programs 
that more than one of the company's 
stations can use to attract promo- 
tional dollars." 

TOP-LINE GROWTH 

As Natalie DiPietro, marketing 
director of Chancellor's WRCX 
(Rock 103.5) Chicago, notes, while 
her station may be given a nice-sized 
budget, she's told that "unless we 
make X more money, you're losing all 
your TV and billboard money." Paul 
Miraldi, marketing director at 
another Chancellor outlet, classic 



■ BY BILL HOLLAND 



WASHINGTON— Last month, after 
Republicans scuttled President CUn- 
ton's campaign-finance reform bill 
for the second time in this Congress, 
the president wrote to William Ken- 
nard, chairman of the Federal Com- 
munications Commission (FCC), ask- 
ing him expressly to go to the mat on 
the issue of limited free air time for 
candidates on TV and radio. 

Kennard has said that the FCC 
probably has the authority to chart 
such a course and that he has the 
votes to win at the commission. 

The broadcast lobby, however, has 
long opposed any such requirement 
and has now taken the issue to friends 
on the Hill with a campaign-finance 
amendment introduced by Sen. Con- 
rad Burns, R-MonL The attached leg- 
islation would forbid the FCC from 
spending any money in its budget to 
impose or enforce a requirement for 
free broadcast air time for candidates 
as part of a broadcaster's public- 
interest requirement. 

A hearing on the controversial 
amendment will be heard during the 
week of Monday (16) before the Sen- 



rocker WAXQ (Q104.3) New York, 
adds, "Often the promotion and mar- 
keting people were known as the 
spenders, but the good ones are con- 
tributing to top-line growth as well 
as through nontraditional revenue." 

Jude Heller, marketing director for 
triple-A KFOG San Francisco, sees 
herself as a special-event marketer 
for a company involved in publishing. 
World Wide Web site production, CD 
manufacturing, events, and, of 
course, radio. 

"When I came to the station," 
(Continued on next page) 



ate Committee on Commerce, Sci- 
ence, and Transportation, chaired by 
Sen. John McCain, R-Ari?... who, 
curiously, co-sponsored the defeated 
campaign-finance reform bill but 
nevertheless opposes the FCC step- 
ping into the breech in lieu of Con- 
gress dealing with the issue. 

Further, two key lawmakers on the 
House side — Rep. Billy Tauzin, R- 
La.. and Rep. John Dingell, D- 
Mich. — have also stated they will 
oppose any attempt by Kennard to 
move forward with an FCC require- 
ment. 

The amendment is attached to a 
supplemental appropriations bill 
before the committee that also con- 
tains money for Persian Gulf and 
Bosnia military operations, as well as 
disaster relief for El Nino-plagued 
states. 

The questions are these; Will Clin- 
ton care enough for campaign- 
finance reform to oppose the bill with 
its "no free air time requirement" 
amendment attached? And will mem- 
bers of Congress give the FCC a 
chance to attempt action on an issue 
they have twice decided to ignore? 

Stay tuned. 



FCC, Congress To Face Off 
Over Free Air Time Issue 
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This Radio Powerbook contains ail tlie information tliat you need to make your job easier. 
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(D 


1 


1 


15 


MY HEART WILL GO ON 


• CELINE DION 

8 MCtU H NCL 1 


CD 


2 


2 


10 


TRULY MADLY DEEPLY 


♦ SAVAGE GARDEN 


CD 


6 


12 


4 


MY FATHER'S EYES 

^t^lSE ALBUM CUT 


♦ ERIC CLAPTON 


4 


3 


3 


25 


1 DONT WANT TO WAIT 

IMAGO : rSiaVjAHNEH BROS 


♦ PAUU COLE 


CD 


5 


7 


9 


AS LONG AS YOU LOVE ME 


♦ BACKSTREET BOYS 


6 


4 


4 


29 


SOMETHING ABOUT THE WAY YOU LOOK TONIGHT * ELTON JOHN 

h Kl I • - .UM 


CD 


10 


11 


8 


GIVE ME FOREVER II 00) 


JOHN TESH FEAT JAMES INGRAM 


8 


7 


6 


13 


OH HOW THE YEARS GO BY 


VANESSA WILLIAMS 


9 


9 


9 


36 


HOW DO 1 LIVE 


♦ LEANN RIMES 


10 


8 


5 


22 


AT THE BEGINNING ♦ RICHARD MARX & DONNA LEWIS 

;.TLft*ric :-4C3- 


11 


11 


8 


23 


THE GIFT JIM BRICKMAN FEAT COLLIN RAVE S SUSAN ASHTON 

'A v:;-!;.'.! *i ; i .ii tiuF.i cur 


CO) 


15 


16 


6 


LANDSLIDE 


♦ FLEETWOOD MAC 




U 


19 


6 


YOU'RE STILL THE ONE 


♦ SHANIA TWAIN 


(S) 


IS 


21 


4 


RECOVER YOUR SOUL 

|. ■ M ■ !V '.' i '.1' ISLAND 


♦ ELTON JOHN 


15 


12 


10 


17 


LOVING YOU 


KENNY G 


IC 


13 


13 


34 


QUIT PLAYING GAMES (WITH MY HEART) * BACKSTREET BOYS 


17 


16 


20 


IS 


LIGHT IN YOUR EYES 

CflPiTOL E-SC^'C 


BLESSIO UNION OF SOULS 


Cfl) 


22 


23 


4 


A PROMISE 1 MAKE 


♦ DAKOTA MOON 


19 


19 


18 


29 


PROMISE AIN'T ENOUGH 


♦ DARYL HALL JOHN DATES 


20 


21 


i; 


26 


SO HELP ME GIRL 


♦ GARY BARLOW 


21 


20 


15 


21 


THE BEST OF LOVE 


♦ MICHAEL BOLTON 


22 


i; 


14 


14 


BACK TO YOU 

,\i fiAv cn 


♦ BRYAN ADAMS 


CD 


28 


— 


2 


FROZEN 

MAVEPICK 17244,WARN£RflftOS 


♦ MADONNA 


24 


23 


24 


S 


SUPERHERO 

ARISTA 1.W72 


GARY BARLOW 


25 


24 


22 


9 


1 00 

G["[N ii4:c 


♦ LISA LOEB 
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1 


I 


1 


20 


3 AM 

LAVA AL8UM CUT/ATWNTIC 


♦ MATCHBOX 20 
6 wcks <l Nc. 1 


(X) 


2 


2 


17 


TRULY MADLY DEEPLY 


♦ SAVAGE GARDEN 


CD 


3 


4 


14 


THE MUMMERS' DANCE 

, \ ■, , 4: v..'.3'ifReft0S. 


♦ LOREENA MCKENNin 


4 


4 


3 


28 


WALKIN' ON THE SUN 


♦ SMASH MOUTH 


5 


5 


5 


10 


MY HEART WILL GO ON 

i'jj MUSIC 7aaC5 


♦ CELINE DION 


CD 


9 


18 


6 


TORN 


♦ NATALIE IMBRUGLIA 


CD 


6 


8 


19 


KISS THE RAIN 


♦ BILLIE MYERS 


8 


7 


7 


35 


1 DON'T WANT TO WAIT 


♦ PAULA COLE 


CD 


10 


15 


13 


BITTER SWEET SYMPHONY 


♦ THE VERVE 


CD 


U 


12 


19 


HOW'S IT GOING TO BE 

Lll^TRA t>413'j£-G 


♦ THIRD EYE BLIND 


C® 


16 


17 


12 


BRICK 

5WMUSJCA1.BLIMCLI 


♦ BEN FOLDS FIVE 


12 


8 


e 


20 


1 DO 

GZfrvi K-416 


♦ LISA LOEB 


13 


14 


14 


13 


TIME OF YOUR LIFE (GOOD RIDDANCE) ♦ GREEN DAY 


14 


12 


10 


47 


ALL FOR YOU 


♦ SISTER HAZEL 


CiD 


18 


21 


4 


MY FATHER'S EYES 

REPRISE ALBUM CUT 


♦ ERIC CLAPTON 


16 


13 


9 


38 


IF YOU COULD ONLY SEE 

POLYDOR ALBUM CLT AAM 


♦ TONIC 


17 


15 


11 


31 


FLY 

LA^.A ALBUM CUT'ATLANTIC 


♦ SUGAR RAY 


CiD 


21 


24 


6 


SEX AND CANDY 

,A'- 11,11 ALBUM cur 


♦ MARCY PLAYGROUND 


19 


19 


19 


46 


SEMI-CHARMED LIFE 


♦ THIRD EYE BLIND 


20 


17 


16 


24 


TUBTHUMPING 

nt-^LIfl JC :.'j|4i,- U't.^ERSAL 


♦ CHUMBAWAMBA 


QD 


23 


30 


3 


FROZEN 

MAVERICK I724A,WAHNER BROS 


♦ MADONNA 


CD 


22 


25 


8 


I'LL BE 

LAVA ALBUM CUTiATlANT-C 


EDWIN MCCAIN 


23 


20 


13 


18 


SWEET SURRENDER 

AR STA 13453 


♦ SARAH MCLACHLAN 


® 


26 


29 


6 


ME 

MA&Li ALBUM CUT.WARNER BROS 


PAUU COLE 


25 


24 


22 


25 


SOMETHING ABOUT THE WAY YOU LOOK TONIGHT ♦ ELTON JOHN 

ROCKET ^ i-.i' 
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MARKETING JOB HAS COME A LONG WAY 



(Continued from preceding page) 

Heller says, "KFOG was doing movie 
promotions." Now she's involved in 
gathering ancillary income from cor- 
porate sponsorships. "If anything has 
made the biggest strides in haw radio 
is achieved, it would be special-event 
marl<eting. That is the Big Kahuna of 
what we do at KFOG." 

"As a special-event company, we 
have a real advantage over people 
who typically do special events who 
are begging a radio station to get 
involved. We can fulfill the entire 
promise: create a really special event 
that people want to come to and coor- 
dinate all the advertising and point- 
of-purchase and outdoor and all the 
elements that a corporate sponsor 
would want," she says. 

KFOG still has its movie pre- 
mieres, but now the station creates 
events "that the salespeople would 
sell the client into," as opposed to the 
old model of the client wanting a pro- 
motional tie-in that the salesperson 
would have to pitch to promotion. 
"Our salespeople have more than 



enough things to sell, and sometimes 
they're overwhelmed by what we cre- 
ate for them." 

At WRCX, as DiPietro's duties 
grow, "the GM comes to us more. 
Once you've proven that you can come 
up with creative ideas that can cre- 
ate revenue, that will bridge the 
gap," she .says. "They look at you and 
say, 'Hey, pretty good for the T-shirt- 
and-sticker kid.' Then the demand 
grows even further." 

LIFE UNDER CONSOLIDATION 

"When consolidation hit, everyone 
predicted that jobs would dry up; in- 
stead, we're finding ourselves scram- 
bling harder than ever before to find 
better people," says Chancellor's 
Tilden. With that, there's now an 
increasing trend toward hiring mar- 
keting directors without a broadcast 
background. "If I had it to do all over 
again, I would have gotten a busi- 
ness/marketing degree," she says. 
"In 1978, it was important to find 
marketing directors with radio expe- 



KIIS-FM IS ALL COSMETIC 

(Continued from preceding page) 
response and media coverage already 
have KIIS staffers in a positive mood. 

The contest worked so well, in fact, 
that after picking a thrilled house- 
wife as the winner of the liposuction 
in January, KIIS started plotting 
other ways to parlay cosmetic 
surgery into its promotions. 

A collagen lip injection, ideally 
presented to the winner by Aero- 
smith front man Steven Tyler and 
daughter Liv, is on the docket for this 
year, as are tentative plans to include 
a breast implant giveaway this com- 
ing summer that ties into the sta- 
tion's many beach-based promotions. 

"I think a good promotion is one 
that you can utilize over and over 
again, and I also believe in consis- 
tency," says Freeman. "I laugh at 
these guys who spend two days work- 
ing their butts off on a song parody, 
and it gets played a few times and it's 
over. You should be able to milk a 
good promotion more than a few 
times." 

On a more humanitarian note, the 
station decided to reach out to the 
plastic surgery community when 



KIIS listener Charlene Pradham 
made a special written request dur- 
ing a "Rick Dees pays your bills" seg- 
ment. 

In a fax accompanied by graphic 
photos, Pradham explained how she 
had been shot six times by her es- 
tranged husband and was living in 
fear of his early prison release. 

She went on to request financial 
help in order to move to a new area 
to elude her boyfriend, as well as to 
pay for cosmetic surgery that might 
help repair damage from the assault. 

The request, received in February, 
was honored by Dees and drew a fair 
amount of national press. 

Brentwood, Calif -based dermatol- 
ogist/plastic surgeon Dr. Glynis Ab- 
lon, who happens to be married to 
Steve Simpson, play-by-play manag- 
er at KIIS-FM sister station XTRA, 
has already performed pro bono one 
of the surgeries needed by Pradham. 

"Here is a girl who every time she 
looks in the mirror sees memories of 
this horrible event, so if we can help 
make those scars almost invisible, it's 
just a wonderful thing," says Ablon. 



WFAN Remains No. 1 -Billing Station In U.S. 

BIA Re.search h;is ranked WTAN-AM New York ;ls the nation's U^p-billing 
radio station of the year for the thii'd year i-unning. 

The CBS-owncd sports outlet posted 1997 re\i?nue of §'17.4 million. 

Fiv« of the top 10 highe.'it-l)illing stations in '97 were based in New York, in- 
cluding the top four. Soft AC WITW New York jump.s from No. 7 to No. 2 
with a 20.1*^ increa.se in revenue from 19911, at S;i7.9 million, followed by the 
market's mainstream rock WXRK with an 18.2% increase at $37.3 million 
and news/talk WINS-AM at $\(>.n million. 

Newcomers to the Ust are top 40/dance WKTU New York and R&B KKBT 
Los Angeles. 

Following are BIA's top 10 (station revenue is in millions): 



1 


WFAN-AM 


New York 


$47.4 


CBS 


2 


Wl.TW 


New York 


$37.9 


Chancellor 


3 


WXliK 


New Y'ork 


$37,3 


CBS 


4 


WINS-AM 


New Y'ork 


$36.5 


CBS 


a 


WGN-AM 


Chicago 


$34.5 


Tribune 


« 


KRTH 


Los Angeles 


$34.4 


CBS 


6(Ue) 


WKTU 


New Y'ork 


$34.3 


Chancellor 


8 


KIIS 


Los Angeles 


$34.2 


Top 40 


8(Ue) 


KKBT 


ho» Angeles 


$34.2 


Chancellor 


9 


KVIL 


Dallas 


$32.8 


CBS 



CHUCK TAYLOR 



rience. Today, basic marketing 
knowledge is far more valuable." 

Heller can attest to the growth 
opportunity in promotion. KFOG has 
"completely restructured our 
department/' she says. "My title is 
marketeer. My assistant was pro- 
moted to promotion director, and we 
have a promotion coordinator and 
promotion assistant. It used to be a 
two-person department, and now it's 
a four-person department, some- 
times more." 

WAXQ's Miraldi sees marketing 
elevated in the station power struc- 
ture. "At the successful stations, the 
four people at the radio station are 
the GM, (general sales manager], 
director of marketing, and PD. Those 
are the four people that are going to 
guide the station through its course," 
he says. "That's the culture in this 
radio station and the Chancellor phi- 
losophy as well," 

Here's consolidation, in a nutshell, 
for SFX Nashville promotion manag- 
er Keith Kaufman; "Two years ago, 
I was picking up ticket-s for one sta- 
tion; last year for two. Today, I picked 
up tickets for four stations," he says. 
"It's like having kids. I no longer 
remember a time when I used to have 
only one station to worry about." 

SHARE THE KNOWLEDGE 

In 1978, promotion directors had 
to learn marketing on the fly — today, 
Tilden and staff have what passes for 
an in-house marketing university, 
thanks to ongoing sales and market- 
ing workshops, some held in con- 
junction with the annual Promax 
convention. 

On a local level. Miraldi meets at 
least once a month with the promo 
people at his four sister stations, 
including top 40s WKTU and WHTZ 
and AC WBIX. Those stations were 
competitors until recently, and Miral- 
di says they're still feeling out their 
new relationship. "It's tough," he 
says. "You nes'er thought outside your 
radio station in the past, but now I 
look for a way to make this a better 
package for venue X or client B. and 
I can go to my sister stations and 
help enhance it." 

WRCX's DiPietro sees a bright fu- 
ture for today's marketing director, 
noting that some have moved into 
sales and offer a unique perspective 
to that department. "They've seen 
the promotion side and know what 
will work better than anybody," she 
says. "Promotion people know a lot of 
things about the station. They work 
with every department. They know 
the vision and see the money goals. If 
you can get promotion people in any 
aspect of the station, that's a good 
thing." 

Only one thing hasn't changed in 
20 years, according to Tilden, and 
that's the temperament needed for 
the job. "The best radio marketing 
directors have outgoing personali- 
ties that are suited to their show 
business-type environment. They 
love to network; they are resource- 
ful and creative. Most important, 
they have to be a great salesperson 
in their own right," she says. "They 
sell their ideas up to management, 
to their staffs, to their clients and 
promo partners, to the press, even 
the air talent, so that they, in turn, 
can sell it with enthusiasm to the 
listeners." 
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With wingtip-wearing daddy-o's sipping dry 
martinis and foxy chicks learning to Lindy 
Hop in capri pants at the local speak-easy, 
swing culture and music are in\'ading Taster than one 
can say "swizzle stick." 

But the eight hepcats who make up Cherry Pop- 
pin' Daddies aren't cashing in on a craze, despite the 
genre's newfound popularity, which has propelled its 
single "Zoot Suit Riot" to No. 31 on this issue's Mod- 
ern Rock Tracks. These Eugene, Ore., boj-s got hip to 
the hi-fi in 1989, when grunge was the flavor of the 
month sweeping the Pacific Northwest. 

"We've been making a li\'ing off the Daddies for a 
long time, so this is nothing new for us," says vocal- 
ist/guitarist Steve Perry, who was inspired by Cab 
Calloway and Fletcher Henderson. "We don't want 



to come across as nostalgic or a back-to-the-future 
thing. Swing is a m£gor influence on our sound, but 
we mix in punk-rock energj; the fun of ska, and the 
lyrical sentiment of Bob Dylan or Elvis Co-stello. We 
take the good from each era and transform it into 



*'Wc take Che good 
from eacli era and 
IranMform it into 
H o in d h i n f( Tr ath 
and rockin*.* 

— Steve Ptf ly <rf 
Cherry Poppia' Doddies 



something fresh and rockin'." 

Perry also admits that ska's recent radio coup laid 
the groundwork for these swing kids and their jumpin' 
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TRACK TITLE 

AiBUM rilLt IIF ANy 


ARTIST 

IMPRiMPftO*>10TION LABEL 


CD 


1 


1 


3 


* * * No. 1 * * ♦ 

WITHOUT YOU 3.W.B.IN0 1 ♦ VAN HALEN 

VJN haiEM-l WARNER BROS. 


CD 


3 


3 


16 


THE UNFORGIVEN II 


♦ METALLICA 

LL£KTR/v£EO 


3 


2 


2 


12 


GIVEN TO FLY 


PEARL JAM 

EPIC 


CD 


4 


4 


14 


SEX AND CANDY 


♦ MARCV PLAYGROUND 

CAPITOL 


CD 


5 


5 


9 


BLUE ON BLACK * KENNY WAYNE SHEPHERD BAND 


CD 


7 


8 


12 


SHELF IN THE ROOM 


♦ DAYS OF THE NEW 

OUTPCST.GEFFEN 


7 


e 


6 


30 


MY OWN PRISON 


♦ CREED 

WIND-UP 


CD 


9 


II 


9 


SUNSHOWER 


CHRIS CORNELL 

ATLANTIC 


9 


10 


9 


35 


TOUCH. PEEL AND STAND 


* DAYS OF THE NEW 

uii-PcarGtifiN 




12 


17 


4 


CUT YOU IN 

&;>G^v DtPOI 


♦ JERRY CANTRELL 

COLUMB A 


11 


8 


7 


21 


3 AM 

^DURSf IF OR SOMEONt LIKE YOU 


• MATCHBOX 20 

UVAA'LANI C 


OD 


13 


15 


8 


MY HERO 

tDL0U3ANDrME5HAP[ 


♦ FOO FIGHTERS 

R-rjA->VLLLr-APrc, 


QD 


16 


16 


IS 


CLUMSY 


♦ OUR LADY PEACE 

CC.JMB'A 


14 


15 


U 


11 


SAINT OF ME 

E-iC.-jEi TO BA5TLi;'i 


♦ THE ROLLING STONES 

■VIH5IW 


15 


14 


10 


15 


TASTE OF INDIA 


AEROSMITH 

CC.-JMBIA 


16 


11 


12 


15 


TIME OF YOUR LIFE (GOOD RIDDANCE) ♦ GREEN DAY 

MMF^OD REP»!St 


GD 


19 


22 


5 


★ ★ ★AlRPOWER* ★ * 
TORN CREED 

MV OWN PRrSON WINO'UP 




18 


18 


7 


* * *AlRPOWEH* * * 

WALK AWAY ♦ COOL FOR AUGUST 

GfiASa WCftLC WaB\ER BSOS. 


19 


17 


13 


17 


THE OAF (MY LUCK IS WASTEDI 

IN LOVING WiMORr 


♦ BIG WRECK 

AIIATIC 


(D 


20 


31 


S 


USE THE MAN 

cpvi Tic wp I F,r,^ 


MEGADETH 

CAPITOL 


21 


21 


20 


21 


BACK ON EARTH 


♦ OZZY OSBOURNE 

EPIC 


(D 


22 


23 


7 


BinER SWEET SYMPHONY 

LA-BAN HVM\S 


♦ THE VERVE 

HOT-VIRGIN 


(D 


21 


28 


5 


1 AM A PIG 

VC'VELRS 


♦ TWO 

NOTMIN&INTEfiSCCPE 


(E) 


25 


30 


6 


1 WILL BUY YOU A NEW LIFE 


♦ EVERCLEAR 

CAP lOl 


QD 


29 


32 


4 


RAGE 

bPOIHtP TC BfiOrHER 


VAN ZANT 

CMC INT-RNAIIONAl 


® 


24 


29 


S 


IN HIDING 

■VltLD 


PEARL JAM 

EPIC 


27 


28 


27 


5 


MY FATHER'S EYES 

PIGAIW 


♦ ERIC CLAPTON 

REPRISE 


(D 


3E 




2 


MUNGO CITY 


♦ SPACEHOG 

HIE ,-S RL-VAHNER BROS 


29 


23 


19 


21 


WASH IT AWAY 


BLACK LAB 

OOCGE'fEN 


30 


30 


24 


19 


THE GIRL 1 LOVE 


LED ZEPPELIN 


31 


26 


26 


24 


ALMOST HONEST 


♦ MEGADETH 




31 




18 


THE MEMORY REMAINS 


♦ MFT/.I 1 irA 


® 


NEW^ 


1 


SAVE YOURSELF 

DAAKEr 


STABBING WESTWARD 
COLUMBIA 


Cm) 


39 




2 


CEREMONY 

CP'ETA. PLANET 


JOE SATRIANI 

EPIC 


CD 


35 




2 


YESTERDAY S NEWS 

ilhA-IGLA'l ALL-ANA 


WHISKEYTOWN 

CUIPOST Gif*tN 


(D 


HEW^ 


1 


CEMENT 


FEEDER 

ECHa-ELEflRMEG 


37 


32 


21 


12 


SHE SAID 

■b.PLAF.' J' LuLNDIHACK 


COLLECTIVE SOUL 

OlMEfiSiON-CAPlTOL 


38 


33 


33 


9 


DAMMIT (GROWING UP) 

L JOL RANCH 


♦ BLINK 182 

CARGO-MCA 


CD 


RE EHTRt 


5 


FUEL 

rella:i 


METALLICA 

ELEKTRA-«EG 


(S) 


NEW^ 


1 


CLOSING TIME 


SEMISONIC 
MCA 



Billbcxitds 



portrait of the World War Il-era Los Angeles race 
riots. "Ska noade the mainstream audience accept the 
N-alue of horns in music. Swing is more harmonic, and 
it's damn fun to dance to, even though Tm terrible. 
Much better than what we call dancing now, which is 
basically humping the air. The girls look so spicy." 

Comments like these, a retired penis-on-wheels 
stage prop, and the suggestive name have gotten 
Perry & Co. in a few rumbles, but he swears the good 
ole boys meant nothing by it. "It definitely doesn't 
mean what people think if they giggle when they hear 
it. We had a show and needed a name. Being punk, 
we wanted an up-yours name like Butthole Surfers. 

"It came from the lyrics in a race record. Now it's 
our cross to bear and explain in every interview. I 
assure you we don't cruise high schools for dates." 
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io 


TRACK TITLE ARTIST 

ALBUM IltLE IIF AN-,; F/PRINT PROMOTION LABEL 


1 


1 


1 


21 


* * * No. 1 * * * 

SEX AND CANDY IJxnxiMI ♦ MARCY PLAYGROUND 

MAO- P|,A>G»-CUNCI CAPTTOl 


2 


2 


2 


17 


TIME OF YOUR LIFE (GOOD RIDDANCE) ♦ GREEN DAY 

N i.'HCJ firPR SE 


3 


3 


3 


12 


GIVEN TO FLY PEARL JAM 

-VIEIO fPiC 


4 


4 


4 


24 


BITTER SWEET SYMPHONY ♦ THE VERVE 


S 


5 


5 


16 


CLUMSY ♦ OUR LADY PEACE 

C.UM.^. CQLUA'tiA 


CD 


7 


9 


7 


1 WILL BUY YOU A NEW LIFE ♦ EVERCLEAR 

f,r, l.'lir.t fCR -l.f AETERGLCA CAPITC, 


(2) 


11 


17 


5 


THE WAY FASTBALL 

AL. THE PAIN F,<Or,EV CAN BUY HOtL^WOOD 


CD 


8 


10 


17 


MY OWN PRISON ♦ CREEO 

MVCwr. PR-SON W ND LP 


9 


6 


7 


10 


MY HERO ♦ FOO FIGHTERS 

THE COLCUR AND THE SHAPE fiOS-^ELL-CAPITC. 


10 


13 


8 


18 


8RICK ♦ BEN FOLDS FIVE 

H '.!« AND E^FR AF/E\ 550 MLRIC 


11 


12 


11 


24 


DAMMIT (GROWING UPl ♦ BLINK 182 

L Jt h-'jCh "ACG&UCA 


OD 


23 


— 


2 


* * *AlRPOWEH* ★ * 

CLOSING TIME SEMISONIC 

FEtUNG STRANGELY RN£ MCA 


13 


9 


6 


20 


HOW'S IT GOING TO BE ♦ THIRD EYE BLIND 

J. J :;p r.r m !'.,[" ELEKTR^'E^G 


OS 


14 


16 


8 


SUNSHOWER CHRIS CORNELL 

GAEAT OPEC'ATI'DNS THE kUSUM ATLANTIC 


IS 


13 


12 


26 


TOUCH, PEEL AND STAND ♦ DAYS OF THE NEW 

CA'i Of THE NEIV OUTPOSI^EFTEN 


16 


15 


14 


19 


KARMA POLICE RADIOHEAD 

Of", ;10P.IPLTER CAPITOL 


QD 


18 


18 


6 


TORN ♦ NATALIE IMBRUGLIA 

LE'T C- 'h£ M'CDlE RCA 


IS 


16 


13 


13 


WASH IT AWAY BLACK LAB 

VCJ- EOC rlHO'vl ME DGCGEfFiN 


19 


17 


15 


28 


EVERYTHING TO EVERYONE ♦ EVERCLEAR 

cf Mijr.H ri"iR TH[ iFTiiDri.oiv CJPiTriL 


(D 


21 


26 


3 


★ * ★AlRPOWERA* * 

CUT YOU IN JERRY CANTRELL 
BOGGY OCPOT COLlrtUIA 


21 


20 


20 


23 


3 AM ♦ MATCHBOX 20 

l-.-JR^FlF llh L-JF.'t -DNl 1 ^f ,-.--,1 iAVAATLANTiC 


22 


19 


19 


13 


THE MUMMERS' DANCE ♦ LOREENA MCKENNITT 

1 ' i'' - '' r?i QUINLAN RWO'WAflSEH BROS 


23 


24 


23 


9 


BRIAN WILSON ♦ 8ARENAKED LADIES 

- >'l..I".li: reprise 


24 


22 


22 


15 


BEAUTIFUL DISASTER ♦311 

'RAN^ISTCR CAPRICORNiWERCUR* 


CD 


27 


27 


4 


WtSHLIST PEARL JAM 

'l£LD EPIC 


CD 


37 




2 


SHIMMER FUEL 

:iL'.BU''N SSOMUSv: 


CD 


25 


24 


7 


THE OAF (MY LUCK IS WASTED) ♦ BIG WRECK 

r'-. '.' !-'■ L'F Af L^M 'L' 


CD 


26 


29 


7 


SUNDAY SHINING ♦ FINLEY QUAYE 

f...;..h . _-„: .,; 6VJ MUS^C 


(D 


29 


30 


4 


LIFE IN MONO ♦ MONO 

h.i'-iM!i> HLi.,r-. tCMO'MERCijRy 


(D 


31 


40 


3 


MUNGO CITY ♦ SPACEHOG 


QD 


32 


36 


3 


ZOOT SUIT RIOT « CHERRY POPPIN' DADDIES 

b\ " ' ■ r- : ■ WOJDL'iMfi-^AL 


CD 


33 


32 


4 


SHELF IN THE ROOM ♦ DAYS OF THE NEW 

I'---- ■ ■.- .■. 3UTP0S' G-F(F*i 


CD 


NEW^ 


1 


LOSING A WHOLE YEAR THIRD EYE BLIND 

In "lU'iL't i-j-'-C ELEKIBAtEG 


(D 


35 




2 


FROM YOUR MOUTH ♦ GOD LIVES UNDERWATER 

llii INTHI S,! CAl LEO SPACE *&E 1500'MM 


QD 


36 


31 


15 


JANE SAYS ♦ JANE'S ADDICTION 

V-HISTLE W.4Rf.£f 


36 


30 


25 


19 


BRIMFUL OF ASHA ♦ CORNERSHOP 
\ 1 rtAS BORN EOfl THE SEVENTH T ME LOAKA BOP'WARSER BTOS 


37 


34 


28 


22 


MOUTH ♦ BUSH 

-At. .■-.M[:r'::AN WERCWOf IN PAWS* SOWDTRiCK TBAUMMNTERSCOPtHOarWCXX) 


QD 


33 


37 


6 


WAIT HUFFAMOOSE 

iVi ,Mi[!"N HAD /iOiir. INTERSCQPf 


39 


26 


21 


9 


ALL AROUND THE WORLD ♦ OASIS 

W "i"'i \c:.:- EPIC 


40 


40 


33 


20 


SWEET SURRENDER ♦ SARAH MCLACHLAN 




Wteko/Mnurya, 193$ 

0 Madaiulu / Deep Forest 

Si Grven To Ry / Pearl Jam 

(3> My Heart Will Go On / Celine Dion 

0 Tulitfiuniptng / Ctiumbswamtie 

® Toffettier Again / Janei Jackson 

IB) Only II / Enys 

(D All 'Bout The Money / Meja 

(8) Freedom / Robert Miles Feeturing 

Kathy Sledge 
(S) (HI The Hook / Jody Wattay 
O Mown' On / Speech 
C> 111 Make Love To You And End 01 

Tlia Road/Babylace 

Hapfiiness / Kamasutra Featuring 

Jocelyn Brown 
O My Father't Eyit / Enc Clapton 
9 Fematy Island / M People 
® EmabM/Ban Folds Five 
O Tender Temper / Goldie 
Q Tom / Nitaka Imbruglia 
& Maybe I'm Amazed / Carlsen Anderson 
O Sugar Sugar Honey / Cultured Pearls 
® Too Much / Spice Girli 
OMy Star/ Ian Brown 
@ Stop / SpKe Girts 
O Be The Man / Celine [Hon 
O Got It All Together / Workshy 
® res/Yasmlne GariM 
9 Alison / Hoa* 
® Change The World / Babylace 

Featuring Enc Clapton 
9 Froien / Madonna 
9 I'm A Tree / Imani Coppola 
9 All Night Ail Right / Peter Andrt FeMuiing 

Coolio 

® Far To Go / Michiru Monday 

® The Language Of Flowers / Kavyn Lettau 

® Rewind / London Electricity 

9 The Tree Knows Evervthmg / Adam F 

Featuring Tricy Thorn 
9 Sejcy Cinderella / Lynden Davtd Hall 
d Gattin' Jtggy Wit li/ Win Smrth 
® Valentine's Day/ Ruth 
9 I Wont Be There Anymore / Pockets 
9 Mulante / Clara Moreno 

® If Vou Love Mb / Sakura 

& Evervthing's Gonna Be AJnght / Sweet Box 
® Time To Say Goodbye (Con Te Paftiro) / 

Sarah Brightman 
@Feel So Good/Mase 
& Back To You / Bryan Adsnu 
® Voulflz-Voui Boom Boom /Yorgos 
d Solomon Bites The Worm / Bluetones 
® Bb SVong Now / James lha 
9 Kiss The Rain / Billu Myers 
d Walking On The Sun / Smash Mouth 
0 Great Rve Lakes / Buflaio Daughter 
SwlKtioin CMO be haani oa 
'Sapporo Baor Tokio Hot 100' 
mfy Sanday 1 PM-S PM on 
J'WAVE/81J mm TOKYO 
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IModtm Rock) tor nc V« HTw ^ Vtdeocio anaWNHv e 199B. BtlbDir«BP1 Communtutom 



BIJFm J-UJPUE 

Station inloimation available at: 
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Australia's Natalie Imbruglia Happily 
Tears Up Charts With Her Debut, 'Torn' 



LkKT ok TH K MIDDLE: It was one 
of those mornings charged with one 
irritating moment after another, recalls 
Natalie Imbruglia. 

"First, I'd gotten a parking ticket, 
then I went to the grocery store and 
had all this food on the C(wnter and real- 
ized I didn't have my credit card with 
me," says the Aussie-bred 23-year-old, 
who was in her current hometown of 
West Hempsted, England. 

And then it happened. "I was back in 
the car bitching to my girlfriend abcmt 
poor old me, and my song came on the 
radio. Everjlhing melted away, and my 
face just completely changed. It was 
unbelievable." 

That was last August. Just over six 
months later, it's unlikely that Imbruglia 
is as ovierwhelmed, since her debut RCA 
single, "Torn," has hit hard and fast 
around much of the world. Introduced 
to the U.K. firsts the guitar-centered 
tale of pained detachment debuted at 
No. 2 on the singles chart there, selling 
more than a million copies. Her album, 
"Left Of The Middle"— just released in 
the U.S. March 10 — has sold more than 
500,000 copies in the U.K., achieving 
platinum status. 



The single, written and produced by 
former Cure member Phil Thomalley 
and mixed by Nigel Godrich (Radio- 
head), is currently top 10 in Germany, 
France. Italy, the Netherlands. Spain. 
Denmark, Sweden, Norway, and Aus- 
tralia ("Mom and Dad are happy," 
Imbru^ia cracks). On Music & Media's 
Eurochart, it is No. 4; on the album 
chart, she ranks at No. 5. 

In the U.S., "Tom" is rapidly cozying 
up to the upper reaches of Billboard's 
Hot 100 Airplay chart, mo\ang from No. 
17 to 1 1 to 9 in the last three issues. The 
song has also crossefl to modern adult, 
adult top 40, and modern rock radio, 
according to Airplay Monitor No com- 
mercial single will be released in order 
to maximize album sales, pre\'enting 
Imbruglia's first hit from flourishing on 
the Hot 100. 

The project is the latest turn in a 
decade-long career that began when 
Imbruglia took on acting and singing 
lessons in her early teens, resulting in a 
part at age 17 on the wildly popular 
Australian soap opera "Neighbours," 
seen through much of Europe (yes, the 
same show that launched Kylie 
Minogue). 

When she left the serial in 1994, "I 
was quite scared about my career," Im- 
bruglia says. "But I had an attitude, a 
bit of false confidence. I went to Lon- 
don to work on the stage and rediscov- 
er the art that is contained within act- 
ing — but I couldn't get work" because 



no one would grant her a work permit 
"I was so famous in London from 
'Neighbours,' and I vs'as getting all this 
attention, but I couWn't get work," she 
adds. "I started getting angry and 
annoyed and disillusioned and decided 
to make my life small. I got rid of a lot 
of people, stopped going out all the time, 
and just started writing." 

It wasn't her first brush with the 
music industry. Back in the late '80s, 




by Chuck Taylor 



ujwn the urging of her dance teacher, 
she auditioned for an Australian pop girl 
group called Girlfriend. During the 
final audition, the producer told 
Imln-ugUa that she was too much an indi- 
vidualist to conform to the group, and, 
instead, she w"ds offered a solo contract 

"I told them I'd think about it, which 
I think took them aback," she sa>"s. "It 
was my instinct to say no. I figured, I 
so want a career in this, but I've got my 
whole life. I didn't want baggage from 
something like this that might stick 
around and make my second attempt 
that much harder" 

Which isn't to say that her destiny 
was clear-cut this time around. When 
she started writing in London, Im- 
bruglia wasn't convinced that the mo\'e 
would be accepted by a region that 
knew her best as "Neighbours" charac- 
ter Beth, not as herself. 

"I convinced myself that singing was 
a bad choice, because no one would find 
me credible," she says. "But once I 
started, I realized I didn't care if they 
were throwing tomatoes at me, it's what 
I want to do." 

Teaming up with manager Anne 
Barrett, Imbruglia was led to RCA, 
where she was eagerly signed world- 
wide. (In the album's liner notes, Im- 
bruglia refers to Barrett as her "best 
friend and guardian angel.") 

She then came to the U.S. te record 
the project writing 10 of the album's 12 
tracks with Thomalley. One of those she 
did not take part in: "Torn," written 
(and recorded) in 1995 by Thomalley 
and former bandmates from Edna- 
swap, then also recorded by Danish 
singer Lis Sorensen and Norwegian 



Trine Rein. 

"Phil played it for me, and I said, 'Oh 
my God, I have to record this.' Even 
though it had been done before, I felt a 
personal relationship with it The music 
and those lyrics evoke such powerful 
emotion, which I think e\'erybody can 
relate to. It's the angst in the song. 1 Im'e 
that feeling; I seem to wallow in it" 

And haw. Imbruglia exphiins how she 
used to make tapes of all sad sor^ "and 
then pretend that some guy had 
dumped me. I find that feeling com- 
forting, where you have to go down to 
come up. In that moment where you 
think everything is against you, you 
start to come out of it." 

Themes of desolation and loss are fre- 
quent in Imbruglia's lyrics, evidenced 
in song titles like '*One More Addiction," 
"Leave Me Alone," and "Big Mistake," 
a safe bet for a second, modern rock- 
based single. This song surrounds the 
rejection of a spurred lover's efforts to 
reach out: "What a big mistake/I see 
you fallin'/Got a buzz in my head/And 
my flowers are dead/Can't figure out a 
way to rectify this situation/Don't 
believe what you said." 

Ironically, Imbruglia wrote the IjtIcs 
during a happy-go-lucky time in her life 
soon after she was signed to RCA and 
while in a fulfilling relationship. "A lot 
of this is stuff that's been holed up for 
years," she says. 

"I think I'm percei\'ed as a lot less 
happy than I actually am. I sound so 
sad on the record, but music is a medi- 
um and songwriting is a way of ex- 
pressing different sides of your per- 
sonality and getting stuff out there. I 
take on different personas, but the 
emotions are honest." 

During the recording process, her 
inspirations often came about via jam 
sessions with the musicians on the al- 
bum. "It would start with Phil and me 
playing some chords on the guitar, and 
tproducer/co-writer] Andy tWright] 
with some beats," Imbruglia notes. 
"Melodies would just come into my 
head. I would go to write down an idea 
that I thought matehed, and then sud- 
denly I'd have written the whole song." 

W^th the results of those .spontaneous 
sessions now filling the headphones of 
new fans around the world, Imbruglia 
already finds herself reflecting on this 
first chapter of her new career 

"I'm having great success with mu- 
sic at the moment. With my acting, I 
wasn't really content with what I was 
doing. It wasn't really something I 
loved." she says. 

"This feels personal and a bit more 
real, and that is such a beautiful thing. 
It's my own thing, my own creativity." 



EXECUTIVE TURNTABLE 



Steve Smith, director of program- 
ming fur New York outlets R&B/ 
crossover WQHT (Hot 97), adult R&B 
WRKS (Kiss FM), and jazz/AC WQCD 
(CD 101.9), is promoted to VP of pro- 
gramming for Emmis Broadcasting/ 
New York. Concurrently, Hot 97 mu«ic 
director Tracy Cloherty is upped to 
PD, and Hot 97/Kis8 FM operations 
coordinator John Mullen is promoted 
to PD of CD 101.9. 

In other Hot 97 news, a number of 
affiliate stations have been told that 
SJS' national .syndication of WQHT 
morning hosts Doctor Dre and Ed 



Lover will end March 27. 

As country WBUB Charleston, S.C., 
reimages itself as WNKT (Cat Coun- 
try), it reportedly sent rival WEZL a 
bouquet of pussy willows after signing 
on the week of March 2. 

Michael Donovan exits the VP/GM 
post of Entercom Seattle's properties. 
Former KBIG Los Angeles VP/GM 
Steve Oshin joins as VP/(jM of oldies 
KBSG-AM-FM SeatUe and interim VP/ 
GM of KNDD. KISW station manager 
Clark Ryan and KMTT station manag- 
er Chris Mays assunne interim VP/GM 
duties for their respective stations. 



KOME's Taylor Charts The 
Modern Uby To San Jose 



Modern KOME San Jose, Callf., 
PD Jay Taylor is a modem rock pro- 
grammer who came to the format 
from top 40. His entree to modern 
rock came in 1993 at KEDG Las 
Vegas at a time when the format was 
coming into its own. He mov^d the sta- 
tion from a 2.3 share to a 6.2 share, 
making it, he says, the nation's high- 
est-rated modem rocker at the time. 

He didn't savor the victory long 
before moving to San .Jose. "[KITS] 
Live 105 [San Fran- 
cisco] was the domi- 
nant alternative sta- 
tion at that time," he 
says. "There was a 
strong rock station, 
which was KSJO. I 
was brought in with 
Kevin Weatherly in- 
volved. Ron Nenni was 
the [operations man- 
ager], and the game 
plan was to attack the 
market on both sides, 
pushing out past 
KSJO and KITS." 

Taylor describes 
the station they un- 
veiled at the time as 
"quite unique. It was 
very edgy and full of 
attitude and unique 
production, and we got 
great jocks and became a very domi- 
nant force wry quickly." 

Part of that edgine.ss came in the 
voice of Howard Stern, who helped the 
station's new persona take wing by the 
.second bock. Taylor recalls that by the 
third book, "we were pretty much No. 
1, 18-34." KOME's success, Taylor 
says, made the entire market "more 
aggressive." 

"There has been a definite change 
in sound over a period of years with 
KSJO," Taylor contends. "Their num- 
bers have not been quite as high as 
they used to be. KITS was somewhat 
of a force in the South Bay [area]. 
Since then, they have concentrated 
their elTorts in San Francisco." 

And KOME took to the streets for 
its primary marketing strategy. Tay- 
lor credits promotion director Robin 
Rockwell with being "very aggressn^ 
on the streets in both the South Bay 
and in the city" with an emphasis on 
station concerts. KOME sold out two 
back-to-back nights of its Almost 
Acoustic Christmas shows, which 
entertained a total of 14,400 atten- 
dees. And KOME jammed two stages 
for a concert a year or two ago at a 
22,500-seat venue. "[The] previous 
j'ear, we had the world's biggest snow 
ramp put together, and we had tep pro 
boarders from all over the country, 
and we brought in BMXers and all 
that" he says. "We don't do concerts; 
we do events . . . It's all attitude [and] 
lifestyle things that we do ev^ry day." 

Street marketing is "what we do 
best" sa>'s Taylor, noting that no funds 
are budgeted for TV ads or bilU)oard.s. 
"Occasionally we do print stuff, but it's 
just promoting [live] shows that we 
have done in the past, like our Kamp 
KOME i^htnv in the summer It's not a 
lot of time spent with the media out- 
side of being on the street" 

And what about KITS? The former 
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rival is now a sister. "It's competitive 
business as usual," Taylor says. "We 
have a signal deficiency in the North 
Bay. Our focus and (*ur concentration is 
always going to be San Jose and the 
South Bay, but there's a lot of shows 
we want to cover in San Francisco, and 
we're out there almost every single 
day . . . It's Important It's association 
with the product and the radio station. 
There are no geographic boundaries 
for KOME." 

Nor is Taylor ask- 
ing for special treat- 
ment. "It's no differ- 
ent for us than any 
other market," he 
says. "Our station just 
happens to be in San 
Jose, and our signal 
reaches four of the 
nine counties. San 
Francisco's a very 
spread-out area. And 
if you look at our num- 
bers, they speak for 
themselves, and we 
accomplish our goals." 

It might seem like 
a radio feeding frenzy 
when it comes to the 
San Jose/San Fran- 
cisco area, with album, 
modern, triple-A, and 
modern adult stations 
offering a full range of listening op- 
tions. "You just have to really know 
what your audience is and who you're 
programming to. And we never lost 
sight of what we're doing," says Tay- 
lor. "Creed has done very well for the 
radio station. Beck has done well. Sub- 
lime has done well." And when it 
comes to female acts, "if we feel 
they're strong for the radio station, 
we're going to play some of them, and 
it's not one particular type of 
record . . . Fiona Apple, who just 
recently won a Grammy, has been one 
of our biggest female artists ever on 
the station." 

Here's a recent KOME sample 
hour; Sublime, "Wrong Way"; Creed, 
"My Own Prison"; Smashing Pump- 
kins, "Eye"; Mono, "Life In Mono"; 
Stone Temple Pilots, "Sex Type 
Thing"; Third Eye Blind, "Losing A 
Whole Year"; Beck, "The New Pollu- 
tion"; Marcy Playground, "Sex And 
Candy"; Blur, "Song 2"; Everclear, "I 
Will Buy You A New Life"; Jane's 
Addiction, "Been Caught Stealing"; 
and Jerry Cantrell, "Cut You In." 

While other stations bemoan a lack 
of air talent, Taylor's stable has made 
itself known nationwide. "We have 
developed talent, which is an impor- 
tant aspect and philosophy of the com- 
pany," Taylor saj's, noting that KOME 
alumnus Carson is now on MTV and 
Radley transferred to sister KROQ 
Los Angeles. "Jim Pratt who's one of 
our production guys, has nroN-ed on to 
bigger and better things." he adds. 

And e\'en the jocks are brought into 
the street campaign. That includes the 
latest addition to the staff, afternoon 
host Shark, who joined about a year 
ago. Taylor says that with any new- 
comer, "the biggest thing you want to 
do ... is get them in touch with the 
streets. The rest of it comes U^ther" 

.MARC SCHIFFMAN 
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More Actors, Artists Move 
Into Video Director's Chair 



UROSSOVEH DIRECTORS: 
There's a new breed of music video 
directors who may be fairly new at 
directing, but their names are already 
familiar to the public. 

We're talking about entertainers 
who've crossed over to direct videos. 

Country singer Clint Black was 
perhaps the first prominent music 
artist to direct his own 
videos, beginning with 
1994's "A Good Run Of 
Bad Luck." Other well- 
known music artists 
who've begun lensing 
\ideoclips include Mariah 
Carey, Dr. Dre, Fugces 
front woman Lauryn 
Hill, Sean "Puffy" 
Combs, Dave Grohl of 
the Foo Fighters, and 
producer/BLACKstreet 
leader Teddly Riley. 

Riley recently became 
a first-time director with 
videos for teenage singer 
David Miller ("Hard To 
Handle") and rapper 
Queen Pen ("Party Ain't 
A Party'*), whose record- 
ings Riley has also pro- 
duced for Lir Man/I nterscope Rec- 
ords. Having creative control seems 
to be the obvious reason artists may 
turn to directing videos, but Riley 
says his reasons were both artistic 
and financial. 

"I love making videos," he says, 
"but the cost of making them has got- 
ten outrageous. When I direct a 
video for any of my artists, I don't get 
paid as a director. So the money that 
would've gone to a director's fee can 
instead be used for promoting the 
record in other ways. 

"I've been involved in making 
videos for so long that becoming a 
director seemed like a natural tran- 
sition. I'll definitely be directing the 
next BLACKstreet video, and I'm 
open to directing videos for other 
artists whpn I haw the time." 

Interscopc Records head of urban 
marketing Michelle Thomas says, 
"Having Teddy direct videos for us is 
definitely an asset, because he under- 
stands the song from the artist's 
point of view." 

Riley adds, "When you're direct- 
ing a video, you have to have more 
patience than if you were just the 
artist in the video." 

Actors are doing it, too: 

Music artists aren't the only ones 
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taking on the role of video director. 
Actors have also increasingly made 
the jump into directing clips. But 
unlike music artists who direct 
videos, most actors who've directed 
videos have previous directing expe- 
rience in feature films or TV The 
actor-turned-music-video-director 
trend had its most noteworthy ori- 
gins when Diane Keaton 
directed Belinda Car- 
lisle's 1987 hit "Heaven 
Is A Place On Earth." 

Other actors who have 
handled directorial duties 
for videoclips include 
Sean Penn (David Cros- 
by's "Hero"), Anthony 
Edwards from "E.R." 
(the Badlees' "Angeline 
Is Coming Home"), and 
"Beverly Hills, 90210" 
star Jason Priestley (the 
Barenaked Ladies' "The 
Old Apartment"). And, 
not surprisingly, Kevin 
Bacon was the director 
of choice for "Boys In 
Bars," a clip for the 
Bacon Brothers, a roots- 
rock duo consisting of 
Kevin and his brother, Michael. 

Dean Cain, best-known for play- 
ing Superman on TV's "Lois & 
Clark: The New Adventures Of 
Superman," has now added music 
video director to his resume. Cain 
recently directed videos for country 
artists Keith Harling ("Papa Bear") 
and Mindy McCready, who happens 
to be Cain's fiancee ("You'll Never 
Know"). 

Both clips were produced by Cen- 
tre Films and are being marketed by 
independent promotion company 
AristoMedia. AristoMedia VP Craig 
Bann says, "When a celebrity like 
Dean directs a video, it can get peo- 
ple's attention quicker. It builds 
curiosity." Centre Films producer 
Ivan Stoilkovich adds, "We didn't 
have any hesitation about having 
Dean as a director He knows what 
he's doing, and we're very happy with 
his work." 

Even though more entertainers 
are stepping into the role of music 
video director, it's unlikely they'll out- 
number traditional video directors. 

As Interscope's Thomas sums it 
up, "Record comitanies will still want 
directors with experience, and most 
artists would rather have a profes- 
sional direct their videos instead of 
doing it themseK^'s." 
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Visit us at NAHM: 
Booth #502. 
Largest selection of 
Music Videos! 



MUSIC UIDEO DISTRIBUTORS 



N-1410 E. Circle Dr. 422 Bus.Ctr.Oaks Pa 



Billboard. Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BOS) FOR THE WEEK AHEAD 



14 houn daily 
1899 9th Stree NE, 
Washincton, D.C. 20D18 

1 Imnulure. Extra Extra 

2 Mas*, Wh^ii Vou Want 

3 Lord Tariq I Peter Gunz. 0e|4 Vu 

4 Master P. Make En' Say Unn! 

5 Wyclef Jean, Gone Till November 

6 Mary J. BUgt. Seven Days 

7 Puff Daddy. Been Around Tne World 

8 Public Announcermnt, Body B^rr.&n' 

9 Mariah Carey, Breakdown 

10 JD Feat. Da Brat. The Party Continjes 

1 1 04 Skool, Am 1 Dreaming 

12 K-Ci tioio. Ail My Lile 
12 Rutm Blag, Out 0( Sight 

14 Keith Washington, Bnt« It On 

15 Aretha FranlilM, A Ro^ i^ Slili A Rat« 

16 Brian McKnlghl. Airytime 

17 K.R k Emyl. Swing My Way 

18 Timbaland And M^oo, Luv 2 Luv U 

19 SiTwotti, StraM^be<T«s 

20 Mya Feat. Sitqa. U s All About Me 

21 TheKotorioul B.I.G.. S<cy's The Limil 

22 SWV. Hm 

23 Uriw. Rame The Roof 

24 Somethin' For The People. All I Do 

25 LSG, Curious 

26 Tamia, Imagination 

27 Allure, Last Chance 

28 Destiny's Child, No, No. No 

29 Usher. Nice & Slow 

30 Next, Too Close 

* * NEW ONS* * 

Sec N Sd. Ctiango Your Ways 
Outta Order. Tilli Fruitti 
Derrick DImitri. Get It On Tonieht 
Janet. I Get 1 onely 

Sylk 130. L^sl Night A DJ Saved My L^e 
Jackson 5 FiBlacfc Rob, I Want Tou Back '98 
Kompozur, Take Your Time 
By CtwKe, Bat^y It's On 



Continuous program ming 
2806 Opryland Dr.. 
Nashville, TN 37214 

1 Clay Walker. Then What 

2 Sammy Kershaw, Matches 

3 Bryan While, One Small Miracle 

4 Anita Cochran. What If I Said 

5 Tract Adkint, Lonelf '^^t3n^ Lbm M« Atone 

6 Trisha Yeanrood, Perfect Love 



7 David Kersh, H I N&«f Slop Lo^in Voo 

8 The Kinleys, Jusl BeNveen You And Me 

9 Dixie Chicks, I Can Love You Better 

10 Brooks I Dunn. He's Got You 

1 1 Jo Dec Messina, Bye, Bye 

12 Shama Twain. You're Still The Oi>e 

1 3 Wacte Hayes, Tr* Day That She Left Tulsa 

14 Toby Keith. Dream Walkin' 

1 5 MartiiM McBridr W'Jmi Brickman, WertiK 

16 Chely Wrigtil. I Alrc*Jy Do 

17 Michael PHerson, Too Good To Be True * 

18 Sherrie Austin. Put Your Heart Into It ' 

19 Tr»cy Byrd, I'm From The Country • 

20 Mark Wils, I Do * 

21 Randy Travis, Out Of My Borws 

22 John Affdmon. Takm' The Country Back * 

23 The Lyi>fH, Woman Jo Woman * 

24 Mlndy McCrwdy. Youll Never Know • 

25 Gary AlUn, It WouU Be You * 

26 Nitty Gnlty Dirt Band. Bane, Bang, Bang * 

27 Ula McCann, I Wanna Fall In Love 

28 OcMia Carter, Did i Sti3>e My Le^ For TN$' 

29 Malraca Bers. Back In The Sa-SOle * 

30 Sawyer Brown. Anothpf Side 

31 Great Drvide, Ne\'er Could 

32 Ula McCann. Mmx\ O^et You 

33 Shania Twain, Don't Be Stupid 

34 Keith Harling, Papa Bear 

35 The Mavertcki. To Be With You 

36 Matt KInc A Woman's Tears 

37 AlabHna. Got Thai la* in Ha Eye 

38 Paul Brandt. Whars Come You 

39 Daryfe Singletary. The Note 

40 Brad Hawkins. We Lose 

41 Mila Mason, OtjWf To Heaven 

42 Melodle Crittenden. Broken Road 

43 Bellamy Brothers, Catahoula 

44 Shane Stockton, What It I'm Rigtit 

45 Tncy Liwrarce, -re iJrf ATeaJ Ot Jtg SInrm 

46 Kevin Sharp. Thore s Only You 

47 Rhett Akins, Better Than It Used Tq Be 

48 Kenny Cheiney. Thais Why I'm Here 

49 Reba McEntire, What II 

50 Paby Ctine, Cra^ 

* Indicates Hot Shots 

* * NEW ONS* * 

Oirii Cummincs, I Waited 
Eddy Raven, Johnny's Got A PVstoi 
Kartn Sharp. Love is Ail that Reaiv Matters 
Lee Roy Pamell, All That Matteis Anymore 
Wynonna, Come Some Rainy Day 




Continuous prograntminf 
1515 Broadway, NY. NY 10036 

1 Marcy Playsround. Sex And Candy 

2 WHI Sntfth. Gettrn' Jiggy Wit II 

3 BuAa Rhymei, DahiiefDus 



4 Matchbox 20, 3 AM 

5 Puff Daddy, Been Around The World 

6 Usher. N ce 4 Slow 

7 K-Cii Jojo. All My Lrfe 

8 LSG, CuriGu5 

9 Natalie InnbruKlia. Torn 

10 Madoniu, Trn/en 

11 Rolling Star>es. Samt Ot Me 

12 Mariah Carey. BrsakdcAn 

13 MetaNica, Ttw Uniorgiven II 

14 The Verve. Biltf S'*w.t Synptxyiy 

15 Van Halcn. W. thou t You 

16 Savage Garden, Truty Madfy Deepfy 

17 Master P. Make Em' Say Uhh< 

18 Ben Folds Fnre. Brick 

19 CHine Dion. My Heart Will Go On 

20 Portishead. Only You 

21 Our Lady Psace, Clumsy 

22 Wyclef Jean, Gone Till November 

23 Eric Oapton. My Father's Eyes 

24 Third Eye Blind. How's H Going Ti> Be 

25 Lord Tartq t Peter Gum, Defa Vu 

26 Mase, Whdt You Want 

27 Jimmy Ray. Are You Jimmy Ray? 

28 Flnley Quaye. Sunday Shining 

29 TonK. Open Up Your Eyes 

30 Paula Cole, Me 

31 Foo Fighters, My Hero 

32 Sarah McLacMan, Adia 

33 Everclear, I Will Buy Yoo A New Life 

34 Billie Myers, Kiss Tlw Ram 

35 Ron! Slie. Ht-.y^n Papet Bag 

36 Bnan McKnight, AnyTime 

37 LoTMna McKmnitt The Mummers Darce 

38 Green Day, Tme Of Your Lite 

39 Crevd, My Own Prrson 

40 Timbaland And Mafoo. Luv 2 Li/v U 

41 Mono. l\ti- <n Mono 

42 Sublime, Badfish 

43 Days Of The New, Shell In The Room 

44 Uncle Sam, CcnT Eiw Want To See You 

45 Destiny's ChiU. No, No, No 

46 Radiohead. Karma Police 

47 All Saints. I Know Where It's At 

48 'N Sync. I Want You Back 

49 No Doubt, Don't S(wak 

50 Mary J. Bilge. Seven Days 

" Indicates MTV Exclusive 

* * NEW ONS* * 

Janet, I Get Lor>ety 

Aqua, Tum Back Time 

BuEta Rhymes, Tum It Up |Remix)i'Fire II Up 

Jerry CantreH. Cut You In 

Montetl Jordan toaster P. Let's Ride 

Sdkk The Shocker, >u5l Be Stra«h( With Me 



ContifHKMis programming 
1515 Broadway, NY. NT 10036 

1 Matchbox 20. 3 AM 

2 Celine Dion, My Heart Will Go On 

3 Janet, (oitettker Agam 

4 Savace Garden. Truty Madly De«ply 

5 Madonna, Frozen 

6 Chumbawamba, Tubthumping 

7 Smash Mouth, Walhin' On The Sun 

8 Natalie Imbnjglu. Tom 

9 Paula Cole. Me 

10 Ben Folds Five, Brick 

1 1 Third Eye Blind, How's It Going To Be 

12 Billie Myen, Krss The Ram 

13 Rolling Stones. Saint Of Me 

14 Mariah Carey, Broakdown 

15 Eric Clapton, My Father's Eyes 

16 The Wallflowers. One Headlight 

17 Sugar Ray, Fly 

18 Paula Cole. I Don't Want To Wait 

19 Sarah McLachUn. Adia 

20 Shania Twain. You're Still The One 

21 Lortcna McKtnniU. The Mumineis' Dance 

22 Madortna, lake A Bcw 

23 Third Eye Blind. Semi-Charmed Lite 

24 The Venre. Bmet Sweet Symphony 

25 Cartr Simon, Ev'ry Time We Say Goodbye 

26 Lisa Loeb, I Do 

27 Jimmy Ray, Are YOu Jimmy Hay? 

28 Matchbox 20, Push 

29 Madonna, Like A Virgin 

30 Jewel, Fcoiish Games 

31 Bob Dylan. Not Dark Yet 

32 Fleetwood Mac, Landslide 

33 Toni Braxton. Un-Break My Heart 

34 Fiona Apple, Criminal 

35 Sarah McLachlan. BuiUir^ A Mystery 

36 Elton John, R«o^r Your Soul 

37 Madonru, Vogue 

38 Madonna. Like A Prayer 

39 Malalie ColwNal Kmr Cale, Untorgetla»e 

40 John MeMencamp. W<ld Night 

41 Alanis Horissette, Head Ov«r Feel 

42 TorOc, Own LJp Your Eyes 

43 Marcy Playground. Sex And Candy 

44 Aretha Franklin, A Rose Is Still A Rose 

45 Madonna. Express Yourset 

46 Michael Jackson, Black Or White 

47 Van Halen. Jump 

48 Madonna. Matenal Girl 

49 Peter Gabriel. Sledgehammer 

50 Bee Gees, Stayin' Alive 

* * NEW ONS* * 

Mwiah Cany. My All 
Janet, I Get Lonely 
Van Halen. Withou You 
Marc Cohn. Already Home 
Hanson. Weird 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VtDEO OUTLETS FOR 
THE WEEK ENDING MARCH 21. 1998, 




Continuous programming 
1221 Colhns Ave 
Miami Beach. FL 33139 

AMERICA'S NO. 1 VIDEO 

Montell Jordan, Lei's Ride 

BOX TOPS 

Master p Mak<^ Em' Say Uhh! 

Piil Mtr I Tte Fairii; 3(01 Th( <-^<l 

Backstreet Boys. Everyhody 

Onyx & Vtu Tang Oan. The Worst 

Gang Starr, Royalty 

Aretha FranMin, A Rose Is Still A Rose 

Celine Dion. My Heart Will Go On 

Mya, It's Ail Atxul Me 

Mert, Too Ck»e 

Snoop Doggy Dogg, Ride On 

Mary J. Blige. Seven Days 

K-CI & Jo^. All My Life 

Usher. Nice & Slow 

LSG. Curtous 

Smash Mouth, Why Can t We Be Friends 

Tamla. Imaginstion 

'N Sync. I Want You Back 

All Saints, l Know Where It's At 

Salt-N-Pepa. Gitty Up 

David Hollister. The WeekeiKt 

Lord Tariq & Peter Gunz. Deja Vu 

Jimmy Ray, Are You Jimmy Ray? 

Mase. lell Me what You Want 

Silkk The Shocker, Just Be Str>igt4 Witt> Mo 

Voung Bleed, Times So Han] 

0( Skool, Am I Dreaming 

Madonna, Froran 

NEW 

Beastie Boys, Root Down 
Oafl Punk, RevoJut'on 909 
Elton John, Recover Your Soul 
Eric Clapton, Yojr Father's Ey«5 
Hanson. Weird 
iol. Ghetto Superstar 
Nadanut. 6 AM 



Sarah McLachlan, Adia 

Solid Harmonie, I II Be There For You 

Van Halen. Without You 

MCHamjiT omm 
Continuous programming 
1515 Broadway 
New VCKk, NV 10036 

NEW 

Elliot Smith, Miss Misery 
Pulp, (jke A Fnend 

Mighty MI|MvBoasimes.Wnx«Tliir8ngrflThefl 

Texas. BI,Kk tyed Boy 

Jeremy Tobach, The World Behind WMs 

Jerry Cantrell. Cut You In 

Agents Of Good Roots. Come Or 




Continuous programming 
299 Oueen Si West 
Toronto, Ontario M5V2Z5 

Pulp, This Is Hardcore (new) 
David Usher, foresttrre (new> 
Rutty. Soul For Sale (new) 
Cleopatra, Cleopatra's Theme (new) 

M0ty taautn, Tn»% A«^l Iw 
Celine Dion. My Heart Wilt Go On 
Marcy Playground. Sei; & Candy 
All Saints. I Know Where It's At 
Backstreet Boys, Aji I Have To G''^ 
Jimmy Ray. Are You Jimmy Ray? 
Our Lady Peace, 4 A M 
Madoniu. Frozen 
Aqua, Or Junes 

Savage Garden. Truly Madly Deeply 
The New Meanies. Letting Time Pass 
Janet. Together Again 
Chumttawamba, Amr>esia 
WDI Smith. Gettm' JiQiy Wit It 
Destiny's Child. No, No. No 
Mase. Tell Me What You Want 



Continuous programming 
Hawley Crescent 
London NWlSn 

Madonna. Frozen 
Natalie Imbrugtta, Tom 
S(Mce Girls, Stop 

Backstreet Boys, All I Have To Give 

All Saints, Never Ever 

Run DMC, It's Like That 

Robbie Williams, Angels 

Will Smith. Gettin' J.ggy Wit It 

Comershop, Brimful Of Asha 

Jaitet, Toedhvr Again 

Savage Garden. Truly, Madly, Deeply 

Sftace Feat. Ceiys. Ballad Of Tom Jones 

The Verre, Lucky Man 

Smash Mouth. Wakin' On The Sun 

Giorgia, Un A More Da Favola 

Lighthouse Family, High 

Giankica Grignani. Baby Revolution 

Prozac, Acida 

Robyn. Show Me Love 

Hanson, WeinJ 



10 hours daMy 
909 Third Avenue 
New York. NY 10022 

Daft Punk, fii^volulion 909 

Days Of The New, Shell In The Room 

Famihi Stand. You Don't Have To Worry 

Finley Quaye. Sunday Shining 

God Lives Underwater, From Your Mouth 

Los FalNiosos CaMacs, Calaveras Y DiablHos 

Militia, Bum 

Moniell Jordan, Let's Ride 
Naked, Raining On The Sky 
Next. loo Cinse 

Prince 8b I Ky-mani, Galla Be Mmm' On Up 
Public Announcement. Body Bunpm' 



Smooth, SlrawbetriBS 

Sneaker Pimps, Post Modem Sieazs 

Steven Cuflii Chapman, I Witi Not Go Quielly 



Three hours weekly 
216 W Ohio 
Chicago, IL 60610 

Ivy, I've Got A Feeling 
Spacehog. Mungo City 
Lunachlcks. I Don't Want To 
James lha. Be Strong Now 
Bran Van 3000, Dnnking In L.A. 
Natalie Imbruglii. Torn 
Texas, Black Eyed Boy 
Cola, Bikp Racks 
Pulp, lint' A f'end 

Jimmie's Chicken Shack. Dnippin' Arvhor 
Amanda Green. Why Do I Have To Die 



TV FOR U'lll 1N[M -68 



l.'2-hour weekly 
46 Giflord St 
Brockton. MA 02401 

Rammstein. Du HasI 

Cod For August, Walk Away 

Portishcad, Only You 

Curve. Chinese Bum 

Chantal Krevtazuh, Surrounded 

Natalie Imbruglia, Torn 

SlarMphonics. TrslTic 

Two, I'm A Pig 

Spacehog, Muitgo City 

Incubus. Certain Shade 

Jimmy Ray, Arc You Jimmy Ray? 

The Tones, Gladys Kraviti 



800-888-0486 over eooo titles 
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CHANGING BUSINESS CLIMATE MAKES VET EXECS HOT PROPERTIES 

(Continued from page I) 



inp an impact on hiring decisions, 
observers say. 

These factors have combined to make 
sea-sonecl executives with jiroven track 
records commodities that seem almost 
as hot right now as the recording stars 
they sign, a fact that has not gone unno- 
ticed by the executives themselves. 
High-ranking execs are mo\Tng between 
label groups with more frequency than 
ever, or being rumored to asi contracts 
are renegotiated, and managers have 
sprung up to represent the top lien? of 
thUi new breed of music-biz talent 

The climate leaves some in the in- 
dustry worr>ing whether the next gen- 
eration of top-tier executives will be 
given the chaiice to prove themselves. 

"Obviously, there are some enor- 
mously talented people out there who'd 
run record companies brilliantly," says 
Berry. "The question is, Do we give 
them an opportunity to show what they 
can do, because everyone thinks it's a 
bit of a gamble to take someone who 
hasn't run a record company and put 
them in charge because it's such a big 
game these days. 

"So people are getting very, very 
nervous about taking someone without 
the history and putting them in chaise 
of a record label. People are more in- 
clined to hire someone who's done it all 
before because it is safer," Berry adds. 

DreamWorks Records co-principal 
Lenny Waronker concurs. "Most of 
these companies don't have the time, so 
the executives don't have the ability to 
learn and make the mistakes they have 
to make to learn," he says. 

The business climate underscores 
such concerns, executives say. 

"The record business has undergone 
a coasiderable amount of change," says 
A&M Records (U.S.) president/CEO Al 
Cafaro. "There are many pressures the 
industry is feeling now. There's the 
increased cost of doing business to the 
difTicutty at the retail level and making 
sure the repertoire is stocked every- 
where and available to the consumer, 
and the continuing fragmentation of 
[the] broadcast [industry] and the dif- 
ficulty in getting things through those 
individual niche outlets and into the 
mass marketplace." 

Chris Blackwell, founder/chairman 
of Islandlife, adds that improved track- 
ing devices — which measure a label's 
success seemingly minute by minute — 
have added to the competitive climate 
among executives. 

"There is a scene that now exists 
among executives where their unK'erse 
is judged by how successful their latest 
record is the first week it comes out," 
Blackwell says. "And I think that part- 
ly has come because, since having 
SoundScan, which is a very efficient 
system of telling you how many records 
sell in a given week, that's become the 
thing that e\'er>'body rallies around; to 
see that, wow!, they did that this week. 
So, what I think has happened from 
that is that this whole executive scene 
wants to be seen to be successful with 
their peers rather than through the 
long-term development of their artists." 

These pressures, as well as board- 
r(M)m conflicts, have led to a numl)er of 
other changes over the last few 
months, including the move of respect- 
ed one-time Virgin Records America 
president/CEO Phil Quartararo to 
Warner Bros. Records Inc. as presi- 
dent (Billboard, Oct. 4, 1997); the 
return of Davitt Sigerson and John 
Barhis to Island Records U.S. as chair- 
man and president, respectively (Bill- 
board, Jan. 31): the installation of 
George Jackson as president'CEO of 
Motown (Billboard. Nov. 8, 1997); and 
veteran manager Bob Cavallo's 




appointment as chairman of the Walt 
Disney Music (Jroup (Billboard, Jan. 
24) with former Cieffen legal counsel 
David Berman moving to Disney as 
president of the new entity (Billboard, 
Feb. 7), and ex-American Recordings 
GM Mark Di Dia joining Disney's Hol- 
Ij'wood Records as senior VP/GM (Bill- 
board Bulletin, March 4). 

In addition. Charles Goldstuck has 
joined Arista as executive VP/GM, re- 
placing Lott 

In other changes on the horizon, 
Elektra Entertainment senior VP/CFG 
Marty Greenfield is close to finalizing a 
deal to move to Warner Bros. Records 
Inc. to replace executive VP/CFO Colin 
Hodgson, who sources say is in discus- 
sions to join Disney's new executive 
team (Billboard Bulletin, March 12). 

With the exception of Jackson and 
Cavallo, who have backgrounds in film 
and artist management, respectively, 
all these executives have prior experi- 
ence running labels, often a prerequi- 
site to landing such a job. 

'The fact remains that executive tal- 
ent in the record business is a com- 
modity that there is a need for," says 
Cafaro. "There are enough opportuni- 
ties for people to continue to enhance 
their careers by making moves, and 
there are companies that are anxious 
and willing to hire those folks." 

Even when executives aren't ready to 
make a move, some have used specula- 
tion about a possible move as a bargain- 
ing chip to renew 
their deals, sotirces 
say. 

In addition, 
many executives 
have hired man- 
agers, such as 
Encino, Calif.- 
based Steve Moir, 
CAFARO to negotiate their 
contracts. 

NO TIME TO LEARN? 

Waronker says that during his ten- 
ure as president of Warner Bros. Rec- 
ords, he "was given the time to develop 
and learn." Now, however, that has 
changed. "If a company is struggling, 
they've got to move," he adds. "So if 
you have some young executive talent 
who is really green but he has the 
goods, if he's not given the proper 
amount of time, it's over." 

Sony Music Entertainment presi- 
dent/C(X) Thomas D. Mottola shares 
the view that the executive talent pool 
is shrinking because the executives of 
the future aren't being given a chance 
to learn the business. 

"I came up as a musician and a pret- 
ty mediocre singer on Epic Records," 
he says. "I had an opportunity to do all 
that, li\'e in the studio, play my instru- 
ment, make records, produce records, 
then go to work at a publishing compa- 
ny, which is still one of the best spawTi- 
ing grounds. 

"That experience is verj' hard to get 
these days. All of a sudden, because 
there's such a shortage of people, the 
new kid on the block who can get a rec- 
ord played quickly, boom, he's hired, 
and, all of a sudden, he's a senior pro- 
motion executive with no experience," 
he adds. "Or the A&R guy who backs 
into the hottest, latest, and greatest fla- 
vor and trend that week, boom, he's the 
hottest A&R guy, he's getting a half a 
million a year. It's insane, it's crazy, 
and what happens in the end — just like 
anjthing else — without experience and 
without the trial-and-error process 
going on in your career and your life, 
you can never really pull it off in the 
long term, never." 

Allen Butler, president of Sony Music 
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Nashville, argues that it only through 
that trial and error that the next wave 
of countrj' chiefs can be cultivated. 

"We've had great success in Nash- 
ville with people coming in and doing 
things that they've never done before, 
but they had the opportunity to learn it, 
and they had the support of the compa- 
ny — myself included," Butler saj-s. "It 
was like that at Arista for Tim DuBois 
and mj-^lf — we had never run a record 
label before, but we were given the 
opportunity and support to learn." 

THE HIRING DECISION 

That was then, but this is now; Aside 
from executives' 
experience in head- 
ing labels, one fac- 
tor often weighed 
heavily today in hir- 
ing is an executive's 
familiarity with a 
company's opera- 
tions, label chiefs 
say. 

Says Roger 
Ames, president of PolyGram Music 
Group worldwide, '"There's always a 
scarcity of talented people, and then 
you have to think about whether those 
particular people fit your organization, 
and how the rest of the organization is 
going to react to those people, so that 
you don't make decisions about execu- 
tives in a vacuum; you make it given the 
environment you're going to put them 
into and that they're going to have to 
operate within. Obviously, when you 
know people and have worked with peo- 
ple, you have a much better sense of 
that than if you're just hiring people 
blind, based on a track record, a rec- 
ommendation, a feeling, an instinct, 
whatever it is. 

"I'm not saying that there's a shallow 
executive pool. I'm saying that to get the 
combination of people that you believe 
are talented, and that you'll also be able 
to work with within your or^anizatk>n — 
those two factors narrow the pool." 

Ames says both elements were fac- 
tors in the appointment of Sigerson and 
Barbis, as well as Jackson. 

"Danny [Goldberg] has known 
George Jackson for a long time, that we 
had done business with George Jack- 
son at a film company, and had felt 
very, very comfortable with that expe- 
rience and thought that he was a bright 
and talented individual who may not 
have been obvious as a choice to run 
Motown. But we think that time will 
hopefully show that we've been correct 
in that choice." 

Walt Disney Studios chairman Joe 
Roth, who hired Cavallo, brings a 
unique perspective to the executive 
search, since he is not in the music busi- 
ness. He searched for months until he 
finally convinced Cavallo to sign on. 

"It was difficult because we have had 
an unsuccessful operation and we're 
Disney, which has different meanings 
to different people," he says. "We have 
needs that are no different than any 
other record company, but we are Dis- 
ney, so we have the Disney music and 
Disney image. I don't know if it was the 
sum total of all those influences that 
made it difficult, or if there is a thin 
managerial pool." 

Rather than go with an executive 
who had experience running another 
music comi)any. Roth opted for an art- 
ist manager. 

"It's no surprise to me as an observ- 
er that people like Tommy Mottola and 
Danny Goldberg, who have come from 
artist management, are now running 
record compani&i," he says. "Managers 
seem to have an awful lot of views alxjut 
how record companies are run from the 



artists' side and having to deal with all 
of the specifics of their clients' needs." 

For executives, a move can provide 
more than just a bigger salary. 
"Change is good," says Cafaro. "A 
fresh environment at the right time for 
an executive can mean a rejuvenation 
and allow the executive to play out sce- 
narios that maybe he was not able to in 
the environment from which he came." 

VOLATILE TIMES 

With the competitive nature of the 
business as fierce as it is, even those ex- 
ecutives who have dedicated their 
careers to a company know that a 
change can happen at any moment "I'm 
personally in a situation that I love," 
says Cafaro, wlio has been at A&M for 
20 years. "But that doesn't mean that 
things can't change here. Movement and 
change are going to happen." 

Often big-name executives get the 
credit for a label's success, but EMFs 
Berry says that success is more about 
teamwork than any one executive. "No 
one person does 
everything by him- 
self—you can't A&R 
a record and market 
it all by yourself; it's 
virtually impos- 
sible," he says. "You 
need a whole team. 
So teams are 
becoming the em- roth 
phasis, and it's try- 
ing to figure out the people who can build 
teams that's becoming something of a 
demand in the business." 

Prospective employers must also 
narrow the field to executives who are 
not under contract or negotiate with 
executives' current labels to allow them 
out of their contracts. 

"People are operating under three- 
or four-year contracts ... If [we 
worked] the way football worics in Eng- 
land, if you could just trade players, put 
them up for trade — but it doesn't work 
like that, fortunately or unfortunate- 
ly," says Ames. 

"I would much prefer it if nobody 
had a contract," says Blackwell, who 
concedes that that may no longer 
always be an option. "But if you want 



to get somebody good who's been at 
another company, theyll probably want 
a contract And they have advisers that 
ivant them to have contracts, partially 
because those advisers get paid to draft 
contracts." 

Waronker says DreamWorks has 
had the luxury to hold out and wait for 
the right executives for the job. "Be- 
cause DreamWorks is a private com- 
pany, we don't have the same kinds of 
pressures that most have," he says, 
"When we started, there were two peo- 
ple we really wanted, but the two we 
wanted, because of timing and con- 
tractual obligations, weren't doable." 

One of those executives was James 
Stroud, who signed on to head Dream- 
Works' Nashville division last summer 
(Billboard, June 21, 1997). The other is 
former Motown president Jheryl 
Busby, who is now free of contractual 
obligations but is still in negotiations to 
join DreamWorks' R&B division. 

Waronker says that rather than go 
with the wrong people, DreamWorks 
was able to wait for the executive talent 
it wanted to run those divisions. "We're 
in a fortunate position," he says. 
"Rather than go out and hire someone 
we didn't feel good about, we wraited, 
and it has paid off." 

Likewise, Warner Bros. Records Inc. 
waited for months for Quartararo to 
negotiate an exit from Vir^n so he could 
fill the president's post a source says. 

In spite of the higher profile of exec- 
utives, several allow that they are not 
the most important part of the music 
business. "There's no wray the record 
exec is more important than the artist," 
says Berry. 

Concludes Blackwell, "At its best, a 
label will as.semble a team of executives 
who are creative and smart and can 
offer ideas and be a resource for the 
artist — so the artist will look forward 
to coming into the company to meet 
with such-and-such a person because 
they can get some ideas from them and 
learn from them. That's the ideal." 

This story was prepared by Craig 
Rosen and Chris Morris in Los 
Angeies, Melinda Newman in New 
York, and Chet Flippo in Nashville. 



JAPAN'S PONY CANYON REVIVED IN HK, S. KOREA 

(Continued from page 10) 



"The market is very difficult at the 
moment," Yip says. "But compared to 
local products, international and 
Japanese products sell for less than 
Cantopop. Basically I think that we will 
be in pretty good shape if we concen- 
trate on Japanese product, because 
Cantopop is very difficult right now." 

In addition to Japanese repertoire 
from its parent company — in the form 
of established new age tunesmith 
Kitaro and the band Le Couple — Pony 
Canyon will continue to represent 
labels such as the U.K.'s Echo, with the 
commercial pop act Moloko, and U.S. 
label Chesky, home of Rebecca Pid- 
geon. Yip says Japanese and interna- 
tional product made up as much as 
m-lb'^ of toUl turnover at the Hong 
Kong company in the past 

Bennet Chow will remain as A&R 
manager of international products, and 
Pony Canyon will retain its former dis- 
tribution operation. However, staff lev- 
els have been cut from 25 to about a 
dozen in Hong Kong, and pan-China 
initiatives can no longer count on the 
four-strong team at the Shanghai ojx;r- 
ation, which is now disbanded. 

Anders Nelsson is managing direc- 
tor of Media Bank Records in Hong 
Kong, another indei)cndent that has 



been forced to redefine its structure in 
the wake of a market battered by 
Asia's economic crisis. Media Bank dis- 
continued its distribution deal with 
Pony Canyon just before Pony Canyon 
left the market Nelsson says, although 
the contract was terminated without 
knowledge of Pony Canyon's impend- 
ing shutdown. 

"I'm happy to see them back," says 
Nelsson of Pony Canyon's re-emer- 
gence in Hong Kong. "But I'm also 
totally baffled. We've all cut staff and 
overheads. I can't see why they'd 
reopen in Hong Kong." 

A source at another independent in 
Hong Kong also expresses surprise, 
saying rumors had circulated thai the 
re-entn,' would be orchestrated through 
the company's Malaysian arm. 

However, according to a Tokyo 
industrj' source, Pony Canyon's deci- 
sion to move back into Hong Kong and 
South Korea makes sense. "They're re- 
establishing themselves in Hong Kong 
because it's the gateway to the Chinese 
market," the source says. 

As for South Korea, the recent elec- 
tion of former dissident Kim Dae Jung 
to the presidency increases the possibil- 
ity of an end to tiie countr>''s ban on the 
broadcast and sale of Japanese music. 
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VH1 POLLS ARTISTS ON ROCK'S GREATS 



(Cmitinued from page 10) 

Although consistent favorites Elvis 
Presley, tiie Beatles, Jimi Hendrix, and 
the Rolling Stones predictably have 
made the top 10, the sun'ey also yields 
results that may be surjjrising to some 
people. David Bowie is ranked higher 
than Presley, and the Police are the 
only ix>at-punk/MTV-era act ranked in 
the top 10. In addition, some acts who 
don't fall neatly into the rock category 
are on the list, including Bob Marley, 
Johnny Cash, Aretha Franklin, and 
John Coltrane. 

VHl senior VP of programming/ 
production Jeff Gaspin and VHl 
VP/editorial director of specials Bill 
Flanagan were key in developing the 
sur\'ey's concept and Its televised 
countdown. 

"I was a little suri)rised at some of 
the survey results," Flanagan says. 
"When you're doing a survey of musi- 
cians, they're not as hung up on 'his- 
torical importance* as much as music 
critics are. If it were a music histori- 
ans' poll, I think Chuck Berry and 
other artists from the '50s would've 
rated much higher." 

He adds, "I love the cross section 
that's reflected in the results. It's com- 
pletely intergenerational. and it cross- 
es musical boundaries. Musicians are 
also music fans, and I think the sur\'ey 
results show who their influences are." 

RCA Records VT of strategic mar- 



keting (U.S.) Michael Omansky says 
the VHl countdown can only benefit 
the featured artists. "This kind of expo- 
sure has two noticeable effects," he 
says. "First, it rekindles people's inter- 
est in the artists. Second, it introduces 
these artists to a younger audience. 
Often, the end 
result is that people 
will start buying 
the artists' 
albums." 

Omansky notes 
that VHl's cover- 
age of Presley — 
RCA's best-selling sykes 
artist — has been 
instrumental in .spurring Presley cata- 
log sales. 

"When VHl did their 'Elvis Week.' 
we saw an increase in sales of IPres- 
ley's] catalog," he says. "1 think the 
'100 Greatest' countdown, to a certain 
extent, will also help sales. The Elvis 
franchise in general has been grow- 
ing." 

Bruce Kirkland, president^CEO of 
EMI-Capitol Entertainment Proper- 
tie.s says the Beatles, a high-ranking 
sun'ey act, "have been consistent big 
sellers for us, and the VH 1 special will 
obviously affect sales in a positive 
way." As the end of the 20th centurj* 
approaches, Kirkland says, he expects 
t() see more "best (tf retrospectives 



that will rank the Beatles high in music 
history. 

Kirkland also tells Billboard, "EMI- 
Capitol and Apple Corp. will release 
new Beatles sonf?s and market the Bea- 
tles as 'The Band Of The Millennium.' 
We're prepared for an intensifled inter- 




est in the Beatles, and we \v"ant to re- 
promote this band to a new audience." 
Kirkland won't give further sjjecifics 
on the new Beatles material but says, 
"Expect 1999 to be another milestone 
year for the Beatle.s." 

Retailers are cautiously optimistic 
that VHl's "100 Greatest Artists Of 
Kock And Roll" will increase certain 
album sales for the featured acts. 

Scott Levin, divisional director of 
music marketing for the Musidand 
Group, says, "We see the countdown 
program affecting some, but not all. 
of the back catalog titles. For 
instance, the Eagles' 'Greatest Hits 
1971-1975' sells extremely well any- 
way, so it probably won't be affecte<l. 



The Eagles' 'Hotel California*' on the 
other hand, will probably see a rise in 

sales." 

Todd Meehan, manager of Tower 
Records in West Hollj-wood, Calif., 
expresses a similar opinion. "I think 
the VHl special will gradually affect 
sales," he says. "It won't have as big an 
impact on increasing sales as [an artist] 
winning a tJrammy. The kind of [>eople 
who watch VHl are dedicated music 
fans, and they probably already owti a 
lot of the albums by artists ranked in 
the sur\'ey." 

Meehan adds that because the music 
business is driven by .sales of new al- 
bums, an increase in catalog sales will 
be noteworthy but not outstanding. 
"After this special airs. I can see over- 
all sales for the artists increasing 5^- 
10^ at the most." he says. 

VHl has no plans to do this survey 
on an annual basis. Flanagan says. "I 
don't think the results would change 
too much from year to year, especially 
if we're talking about the highest- 
ranked aitist-s." 

Sykes concludes, "This special is 
part of an ongoing plan to make VHl 
the consummate mu.sic television out- 
let for adulL';. We hope that 'The 100 
Greate.st /\rtists Of Rock /\nd Roll' will 
he a win/win situation for the music 
industry and our ratings." 



USA Acquiring 
ricketmaster 

LOS ANGELES— Media mogul 
Barr>' Diller's USA Networks Inc. 
has hammenxl out an agreement in 
principle with Ticketmaster Group 
Inc. whereby USA will acquire the 
(wrtion of Ticketmaster it doesn't 
alreadv own (Billboard Bulletin, 
March 'id. 

USA Networks purchased 47.5% 
of Ticketmaster last year (Bill- 
board Bulletin, May 21, 1997). The 
deal calls for USA Networks — 
which eoasists of the USA Net\vork 
cable channel and Home Shopping 
Network, among other holdings — 
to pay Ticketmaster shareholders 
.5(33 of a USA Networks share for 
each share of Ticketmaster. 

The agreement apparently will 
eventually end Fred Rosen's 
tenure as president/CEO of Tick- 
etmaster. Rosen says he will not 
remain with the company after the 
merger is complete. "I have alvnit 
nine months left on my contract," 
he says. "At some time during the 
year. I'm sure I'll Ix* moving on." 

This story tva.s prepared by James 
Zoliak, refmiier for Ammemeut 
Bmmess. 



JOHN FOGERTY READIES CONCERT ALBUM, VIDEO ON REPRISE 



(Coiithinedfrom jxige 1) 

Video June 9. to be followed by VHl 
and PBS broadcasts of \ideo footage. 

The project follows a year in which 
Fogerty's "Blue Moon Swamp" album 
and ensuing touring netted him critical 
accolades and fan ecstasy, as well as his 
first-e\-er Grammy for best rock album, 
which was presented at last month's 
ceremonies in New York. 

The new relea-se in itself is remark- 
able, considering that Fogerty hadn't 
put out any product in the 10 years it 
took him to pntduce "Blue Moon 
SVamp" (Billboard, April 19, 1997). But 
what makes "Premonition" even more 
significant is that while it contains 
highlights of the Grammy-winning 
album, it also offers many of the late- 
'60s and early-'70s classic rock staples 
from Fogerty's Creedence Clearwater 
Revival catalog — songs Fogerty had 
shied away from due to his well-docu- 
mented legal disputes with that band's 
label. Fantasy Records. 

"I've dreamed of doing a live album 
like this, including my old classic songs, 
probably for 30 years," says Fogerty, 
whose first hit as front marVsongwriter 
of Creedence registered in 1968. "Last 
summer Russ Th>Tet suggested it was 
a great idea to record the Blue Moon 



FOR THE RECORD 

The correct title of the Slabbing 
Westward song featured on the 
"Spawn" soundtrack, as well as the 
band's forthcoming "Darkest 
Days," is "Tom Apart." 



Due to inaccurate information 
provided to BilUioard. there were a 
number of errors in the Bonnie Kaitt 
storj- that ran in the March 14 issue. 
The first .single, "One Belief Away." 
went exclusively to triple-A radio 
March 2. It will be serviced to AC. 
rock, and other formats in April. 
Raitt will tape "Storytellers" for 
VHl May 12 in New York and will 
join the Lilith Fair festival .July 6. 




Swamp show live, so we had the same 
idea indei)endently at the same time." 

Thyret. Warner Bros. Records Inc. 
chairman/('EO, had gone to see Foger- 
ty perform last May during a three- 
ninhl stand at the House of Blues in Los 
Angeles, notably while also attending 
the concurrent MTV tapings of Fleet- 
w^ood Mac's comeback live album and 
video, "The Dance." 

"I wish I could 
say this was brain f 
surgery." Thyret 
says of the ensuing 
idea for Fogerty's 
IWe album, "but I'd _ 
always wanted to 
hear him do his old 
stuff live — though I a 
love 'Blue Moon thyret 
Swamp' and his ear- 
lier solo work. In fact, I was reluctant 
to bring it up because I didn't want him 
to think wo weren't 1 million miles per 
hour on the current record. But there 
was such a reaction by me and the rest 
of the audience that I brought it up to 
him — and he said the same thing." 

Fogerty, too, was stnick by the "out- 
pouring of emotion" from hus audience, 
which was evident from the ver>' first 
concert of the Blue Moon Swamp tour, 
hl'i first as a solo artist in which he per- 
formed his Creedence material. 

"If I'd only known 20 years ago, I 
might have found a way a lot sooner to 
bridge the gap lof the missing Cree- 
dence -songs] and heal myself emotion- 
ally of the anger and frustration over 
the way I and the music were treated," 
says Fogerty. "But at this point in time, 
it really does feel great. Any other 
time, it would have been something I 
was talked into for monetarj' means, 
or. 'It's a great career move.' " 

Final track li.'*tings of the varied 
"Premonition" formats haven't been 
determine<l. but current plans are for 
15 cuts on the audio configuration and 
22 on the home \ideo. Each will include 
one new song, the title track. 

"I think w'here I'm at now is the real- 
ization of a premonition I had back in 




'68 when the first hits started to come, 
of fulfilling myself musically and cre*- 
atively," says Fogerty. "But it was just 
a glimpse in those days of where I was 
supposed to go with my life. Now I'm 
there, finally." 

In terms of label affiliation, "there" 
is now" Reprise Records, following a 
switch from the Warner Bros. side. 

"It's not 'Fleetwood Mac, Part 2,' " 
says ThjTet, "but it's a similar project" 
Indeed, with the 
success of Fleet- 
wood Mac's "The 
Dance" in bringing 
back a heritage 
rock act via a live 
albunn^video full of 
past hits, it made 
sense to all parties to have the same 
team that worked "The Dance" take on 
"Premonition." 

The concert itself was recorded and 
filmed Dec. 12.1997. at Warner Studios 
in Burbank. Calif., using an extended 
version of the colorful, virtual-bayou 
set of the Blue Moon Swamp tour. 
Backing Fogerty was his .stellar tour- 
ing hand — guitarists Johnny Lee 
Schell and Michael Knipe, bassist Bob 
Glaub, and drummer Kenny Aronoff — 
and the Fairfield Four and Waters 
vocal groups. Elliot Scheiner, who co- 
produced 'The Dance," also produced 
"Premonition." 

Fogerty's transfer to Repri.se is so 
recent that the label is only now for- 
mulating its marketing camiwign. But 
Reprise executive VP/GM (U.S.) Rich 
Fitogerald exi)ects to hew to the Fleet- 
wood Mac template, most visibly with 
the TV showings. They commence on 
VHl the first week of June and will 
likely followeti by MTV screenings 
and a PBS sf)ecial in August or Novem- 
ber. (Song totals on the TV broadcasts 
will hinge on program length.) 

As with 'The Dance," "Premonition" 
will be advanced with a VHl/MTV 
video .'*etup, here consisting of a clip for 
the title track and perhaps a Cree- 
dence classic. "Like we trietl to do with 
Fleetwood, we'll do advance pre-pro- 



motion. publicity, video, and radio play 
to build anticipation and drive people 
to shftwings." says Fitzgerald, adding 
that a "Premonition" single goes to 
triple-A, rock, and classic rock formats 
the second week of May. 

"For some reason, radio geeks ti'a- 
ditionally don't like to play live al- 
bums," says "die-hard Fogerty fan" 
Norm Winer. VP of programming at 
triple-A WXRT Chicago, who saw 
Fogerty perform twice last year and 
.lays he could do so every night of the 
week. "He's breathing new life into his 
vintage material with an incredible 
band, and there's no reason people 
should hesitate programming ["Pre- 
monition"!, because it will invigorate 
the sound of any radio station geare'd 
to the upper demo." 

Following concerts April 24-25 at the 
New Orleans Jazz & Heritage Festival. 
Fogerty will begin a U.S. summer shed 
tour June 5. 

"That would be my reason to go," 
says Louisiana retailer Todd Ortego 
about the forthcoming New Orleans 
dates. Ortego owtis the Music Machine 
store in Eunice, the "prairie Cajun cap- 



ital." usually a three-hour drive from 
New (Jiieans and the Sanger Theater, 
where he and some friends headed to 
see Fogerty's Blue Moon Swamp show 
last year. "But we purposely took the 
old route thrttugh Morgan City, which 
is a little longer but passes through 
more swamp — since we wanted to get 
more into the feeling of the evening." 

Accordion music authority Ortego 
says that Fogerty's "is probably the 
last guitar band show I'll ever see, 
becau.se nothing else could he that 
good." Noting that "Blue Moon 
Swamp" is a "bona fide clas.'iic that 
snuck by a lot of people." he reports a 
sales spurt for the title since the Gram- 
mys and agrees with ThvTet's predic- 
tion that the forthcoming live set "will 
be a meaningful catalog title for years." 

"I knew- that I was plajingwith fire 
in risking comparisons with Creedence, 
but I'm much better now." says Foger- 
ty. "I've Ix'en listening to the live ta|)es 
of these songs I wrote 30 years ago and 
that I didn't sing for so long, and it's 
really strange. Not a lot of people can 
travel back through their own memo- 
ries, but I'm doing it now. fondly." 



'Barbie Girl' Sales Can Go On 

Judge Denies Mattel Injunction 



■ BY EILEEN FITZPATRICK 

LOS AN(;ELES— A U.S. District 
Court judge has denied Mattel Inc. a 
pi-('lirniiiar>' iiyimction that would have 
halted the sales of "Barbie Girl" by 
MCA Records group Aqmt 

I'.S. District Judge William 
Matthew Byrne Jr. delivered the deci- 
sion Feb. 18, saying that the song is a 
parody and is therefore protected by 
tlie First Amendment 

In additkrti. the judgi^ rultnl Mattel's 
"distaste" for the lyrics was not 
enough to gi-ant Uie injunction. 



Mattel sued MCA Sept. 11. 1997. 
claiming trademark infringement 
against the omjumy's plastic doll icon 
and seeking a preliminar>' injunction 
again.st the lal»el (Billboard. Sept 27, 
1997). Despite the MCA\ictoi>', the 
original lawsuit is .still active. 

in denjing the injunction, the court 
also struck down Mattel's claim that 
use of the niune "Barbie" was trade- 
mark infringement. In his ruling. 
Byrne said, "Absent strongei" evidence 
that the song actu;illy tanii.shcs Bar- 
bie's image. plaintilTis unlikely to suc- 
ceeti on its ii".ideniaj"k dilution claims." 
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TRADITION, TALENT ELEVATE GRP'S DIANA KRALL 

(Contbiued from page 1) 

Peggy Lee while rising to heights that 
rival mainstream artists mid maintain- 
ing the admiration of critics and coun- 
terparts in the jazz arena. 

"She certainly seems to be creating 
the kind of appeal where insiders are 
not necessarily at odds with her popu- 
lar appeal," says Larry Blumenfeld, 
editor in chief of Jazziz magazine, 
which featured Krall on its December 
cover. "I think she's being true to the 
music, but it's certainly not scary to a 
less jazz-oriented audience." 

Such praise is only one sign of her 
times. In the last issue of Billboard — 
following her appearance on the Gram- 
my Awards and a segment on CBS' 
"Sunday Morning" — "Love Scenes" 
topped the Heatseekers chart, cata- 
pulting from No. 21 to No. 1 in its 27th 
week. The project re-entered The Bill- 
board 200 that issue at No. 109. On this 
issue's Top Jazz Albums chart, it's at 
No. 1, with "All For You" at No. 3. 

According to SoundScan, "All For 
You" has rung up sales of 127,000, while 




"Love Scenes" has sold 137,000 copies. 
Worldwide, the label reports sales of 
180,000 copies of "Love Scenes." 

"After her television appearances, 
sales doubled for us that week, says 
Borders Books & Music jazz buyer Jes- 
sica Sendra. "There's no one in jazz 
who can compare right now. She's in 
the same league as many of our pop 
artists and is consistently among the 
top 50 sellers overall. She outsells 
Sheryl Crow." 

PEFIPETUAL CYCLE 

Krall's range of activities over the 
past 18 months reveals why the British- 
Canadian artist is now in the running 
as an act who's discovered the recipe 
for long-term success. During her per- 
petual touring cycle, she's played the 
Monterey Jazz Festival, Carnegie Hall, 
Algonquin Hotel in New York. She has 
also appeared on Windham Hill's sur- 
prisingly credible "Melrose Place Jazz" 
album (and on the TV show), recorded 
a series of jazz-splashed jingles for Nie- 
man Marcus, and performed songs in 
two upcoming movie projects (see 
story, this page). And on Sunday (15), 
she was scheduled to headline the 
National Assn. of Recording Merchan- 
disers show in San Francisco. 

"In this day and age, you have to be 
willing to travel and get out there and 
play," says Tommy LiPuma, president 
of GRP Records (U.S.) and Krall's pro- 
ducer. '*She has always been complete- 
ly willing to do what it takes." 

Through it all, Krall has become an 
unintentional symbol for the endurance 
of traditional jazz, working in an arena 
where relatively few acts have retail im- 
pact outside the genre's hallowed halls. 

"Krall is a jazz artist who has tremen- 
dous crossover appeal into any adult 
genre," says John Grandone, VP of pur- 
chasing for National Record Mart "She 
looks good, she plays well, she sings 
well. I think she can go where Harry 
Connick went a few years ago, crossing 
beyond jazz fans into a new genre." 

"Diana has a very advanced, high- 
profile career that has touched a nerve 
in a way that only a small percentage 
of artists do early in their careers," 
adds Jazziz's Blumenfeld. "She's an 
appealing artist with legitimate skills 
and all the earmarks that she will con- 
tinue to evolve well into the future." 



Then there are the celebrity testi- 
monials from the likes of Tony Bennett 
(among her icons), George Benson, and 
even Wyclef Jean. 

"Of all the new singers today, she's 
the most promising I've heard," said 
Bennett after seeing Krall perform live 
in 1996. 

Nice, but Krall makes it clear that 
prai.se, sales, celebrity, and charts are 
all a sidehne to her true purpose: sim- 
ply making music. 'To see No. I's and 
be in movies and play Carnegie Hall 
aren't the reasons why I'm doing this," 
she says. "The only thing I've ever 
thought about is playing music and 
making a living doing that I don't con- 
sciously think about being ambitious." 

NO BOUNDARIES 

For Impulsel/GRP, a key to market- 
ing Krall has been presenting her as an 
artist with no niche boundaries. "I want 
to look at this album as an adult record, 
not as a jazz record," says LiPuma. "If 
we look at it as strictly a jazz project 
we're doing everyone a disser\ice." 

For her part Krall says she accepts 
no limitations. "Being a jazz artist 
means creative freedom, whether I'm 
influenced by country, folk, classical, 
percussion, Bulgarian voices, or Celtic 
music," she says. "Alt of those elements 
enter into what I do. I'm a jazz artist, 
which, for me, means no boundaries." 

Her crafty blend of allegiance to the 
standards, combined with her appeal 
to a growing mainstream following, 
likely trace back to Krall's neatly bal- 
anced upbringing. Growing up, she 
was drenched in images of olden times 
but was also affected by the tapestry 
of the 70s. 

Krall and her younger sister were 
raised in Nanaimo, British Columbia. 
There, young Diana listened with equal 
passion to Fats Waller, Nat "King" 
Cole, Elton John, and Supertramp. The 
family would frequently gather around 
the piano and sing everything from 
blues and R&B to hymns and old-time 
Broadway show tunes. All the while, 
the Krall girls were taught that their 
possibilities were limitless. Krall stud- 
ied classical piano and played in the 
high school band but was far from a 
music nerd. 

"I used to build rockets with my 
nejct-door neighbor," she says. "I wantr 
ed to be an astronaut My parents said, 
'Do whatever you want; if you want to 
build rockets, great' " 

But Krall's passion for music never 
waned. At 15, she was playing piano for 
pay in a local restaurant Two years 
later, she won a scholarship to Berklee 
College of Music in Boston, where she 
studied for a year and a half. From 
there, she played piano in hotels, 
restaurants, and bars, attended work- 
shops around the country, and, in 1984, 
moved to Los Angeles to study with 
pianist Jimmy Rowies, who had 
worked with the likes of Biliie Holiday 
and Peggy Lee. 

It was with his encouragement that 
Krall developed the courage to sing in 
public as well — she had shied from 
vocals since a fourth-grade choir direc- 
tor told her that her alto was too low 
for the ensemble. 

With her dual talents, Krall foimd it 
easier to get gigs, which let her devel- 
op both her style and performance 
demeanor in public. 

"It takes time to find out what you 
do best, what you're most comfortable 
in," she says. "I really wasn't com- 
pletely at ease singing until 'All For 
You' came out." 

Her first recording came in 1993, 
when Montreal-based Justin Time 
released "Stepping Out" She made her 




label debut on GRP in February 1995 
with "Only Trust Your Heart," which 
has sold 52,000 copies, according to 
SoundScan. 

One ingredient that helped the 
March 1996-reIeased "All For You" 
stand apart was its clever homage to 
the Nat King Cole Trio, consisting of 
12 songs culled from what Krall feels 
have been among Cole's most influen- 
tial works. "It would have been easy to 
sing 'Mona Lisa' and 'Straighten Up 
And Fly Right' and say, 'OK, that's a 
tribute to Nat Cole,' " she says. "But I 
wanted it to be less about the material 
than how he influenced great trios like 
Bill Evans, Ahmad Jamal, and Oscar 
Peterson. I tried to capture the beauty 
in his music, the swing, the simplicity." 

And because her own trio had been 
on the road for nine months with the 
songs, the studio experience was a natr 
ural extension. "It was the ideal w^y to 
go into a studio and make a record," she 
says. "It was real honest real easy." 

The album w^ nominated for a best 
jazz vocal performance Grammy; it also 
topped numerous top 10 lists for the 
year, including that of The New York 
Times. To date, the album has been 
lodged on Billboard's Top Jazz Albums 
chart for 104 weeks. 

LiPuma attributes the success of 
"All For You" to the tender treatment 
with which Krall 
approached the 
material. "Whether 
we're dealing with 
something that has 
a bit of nostalgia 
attached to it or 
not, there's got to 
be some sense of 
UPUMA style and originali- 
ty in the manner 
you present yourself with this music," 
he says. "Diana has charisma and the 
abilities as both a singer and piano 
player to pull it off. There's a huge pas- 
sion for this music." 

'LOVE SCENES' 

For "Love Scenes," also Gram- 
my-nominated, Krall and LiPuma again 
wanted to keep things simple. "I picked 
songs that I liked, keeping it simple and 
balancing hurt, melancholy, naughti- 
ness, silliness, all those elements of 
love," Krall says. "For me, it was kind 
of like putting together a big dinner 
party. I made everything I love, hoping 
it w^ please everybody. They may not 
like the appetizer or the main course, 
but they will hopefully love the dessert" 

Again, Krall took a cache of potential 
songs out on the road; these were even- 
tually whittled down to a palatable 
dozen. Among the highlights is a cool 
and playful rendition of "Peel Me A 
Grape," written in 1926 and recorded 
previously by Anita O'Day and Blossom 
Dearie. The song is a favorite for live 
audiences with its whimsical lyric: 'Teel 
me a grape, crush me some ice/Skin me 
a peach, save the fizz for my pil- 
low/Poach me a prawn, talk to me 
nice/You gotta wine me and dine me." 

The song also caught the attention 
of "smooth jazz" radio stations after 
the label edited it into an airwaves- 
friendly length of 3:54. By early this 
year, it was No. 1 in the format across 
the U.S.. according to station playlists. 

'*I can't overestimate the importance 
of airplay," says LiPuma. "We look at 
local sales where the song has been 
played, and there are instances where 
sales would triple or quadruple in those 
markets." 

"She stands out in a positive way 
tcxim all the other records we're play- 
ing says WLVE Miami PD Gregg 
Steele. "There's enough sass and soul 



TV, Film Soundtrack Exposure Helps 
Put Diana Krall In The Spotlight 



NEW YORK— TV and film ha\ e been 
successful promotional vehicles for 
the increasingly hiKh-i)rorile Diana 
Ki-all, pailiailarly an 19i)8 appearance 
on Fox's "Melrose Place" in which she 
performed as herself at the fictitious 
jazz club of the character Kyle. 

Her song "I Don't Know Enough 
About You," co-written by Peggy 
Lee, appears on the "Melrose Place 
Jazz" soundtrack with other cuts by 
Tom Scott, Etta James. Earl Klugh, 
and Tuck & Patti. 

"Isn't it gi'eat that a tele\ision show 
use.s real jazz?" Krall offers. "All it 
does is help the music by sending peo- 
ple out to buy Nat 'King' Cole." 

It also helps keep an artist from 
being pigeonholed, sa.vs John Gran- 
done. YP of purchasing for National 
Record Mart. "Her appearances on 
television expand her Ixmndaries," he 
says. "People hear her music and 
enjoy it without putting a label on it." 

On the film side, Ki-all has appeared 



on the soundtrack to "Midnight In 
The Garden Of Good And Evil" and 
has cut songs for two ui)coming films: 
"I>ancc With Me," st;uTing Vanessa 
Williams, and "At First Sight," with 
Val Kilmer and Mira Sorvino. For the 
latter, footage was shot of Krall per- 
forming for iK)S.sihle use in the mo\ie. 

Krall's photogenic good looks — 
seemingly a focal point in a nuyority 
of write-ups on her — certainly haven't 
hurt her chances for such media expo- 
sure. The vocalist/'piani.st, however, is 
growing wearj' of such attention. 

"I've gotten some hassles from 
women saying, 'What's the glara 
thing? Ai'e you a serious artist?' I'm 
a serious artist whether I'm in a 
I>aper Iwg or my Manolo Blahniks," 
Krall says. 

Rcassm-es Peter Fincham, owner 
of I/>ndon retailer Mole Jazz, "Most 
people see more than the face and the 
figure. She's got something there." 

CHUCK T.WLOR 



in it to please more traditional jazz 
fans, and it's also contemporary 
enough where smooth jazz fans can 
appreciate it It's a great blend." 

The label has also worked hard to 
cross the track to new age stations, 
which LiPuma admits has been a chal- 
lenge. Next in the label's strategy is AC 
radio; a push for "Peel" was scheduled 
to begin Monday (16). 

"I had an issue being played on 
smooth jazz at the beginning," says 
Krall. "A lot of people think if you're 
there, you're not a serious artist any- 
more. Now I realize that whether I'm 
being played on adult contemporary, 
smooth jazz, or college stations, it's all 
jazz. If I'm played on the polka hour, 
as long as it's honest and people like it, 
I'm happy. Never underestimate your 
audience." 

Meanwhile, her profile is also gain- 
ing momentum on the international 
front, with the release of "Love 
Scenes" around much of the world. The 
album has been certified gold in Cana- 
da with sales of 70,000, while it has also 
seen sizable success in France (40,000) 
and Japan (35.000). 

Krall is also developing in Germany 
and the U.K., and at the end of the 
month she's playing for a week at the 
renowned London club Jazz at Ronnie 
Scotts. 

"Within the jazz community here. 



Diana Krall is very well-known and 
well-received by writers," says Peter 
Fincham, owner of London's Mole 
Jazz, a prominent retailer of the genre. 
"A lot of people don't like to see jazz 
artists being successful and glamorous 
and that sort of thing, but it seems 
she's managed to pull off the trick." 

For the future, most associated with 
Krall's story see nothing but a rising 
star. A video — her first — is planned for 
"Peel Me A Grape," while GRP will 
rerelease Krall's debut disc, "Stepping 
Out," later this year. 

In the fall, she's set to return to the 
studio and begin working on her next 
project, tentatively scheduled for 
release in spring 1999. "We're not 
going to go away from the trio field, but 
we may embellish some elements 
around the trio," adding a sprinkling of 
other instruments here and there, says 
LiPuma. 

For Krall, the ride seems to contin- 
ue to focus on the opportunities that 
persistence and respect for her art 
have fostered. "If you have something 
you just love, you have to work hard 
and have integrity," she says. "What- 
ever you're passionate about, it's all 
good if you hold onto that feeling. 
Things will come to you." 

Aiamttmce in preparing tkis story was 
provided by Dylan Siegter. 
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Cllve's Angels. Arista Records founder and president Clive Davis hosted the 
label's annual pre-Grammy celebration at the Plaza Hotel in New Yori<. The 
event included performances by Monica, Usher, Mary J. Bilge, Sarah McLach- 
lan, Aretha Franklin. Lauryn Hill, Whitney Houston, Mase, Sean "Putty" Combs, 
Fuzlwbble, Lir Kim, Boyz II Men, and Wyclef Jean. Pictured at the event, from 
left, are Houston, Combs, Davis, Franklin, and TV news vet Bryant Gumbel. 



BILLBOARD MARCH 21. 1998 



CHERRY POPPIN' DADDIES AND BIG BAD VOODOO DADDY SWING BIG 

(Continued from page IS) 



When A Label Is Also Catalog Enhancer 



200, it has sold more than 246,000 units, 
according to SoundScan. 

The band also attracted the attention 
of producer Brad Benedict, architect of 
Capitol's "Ultra-Lounge" compilation 
series, who was recording a self- 
financed anthology of contemporary 
swing acts. Lured by the offer of free 
studio time at Capitol's famous Studio 
B, Big Bad Voodoo Daddy began work- 
ing with Benedict, who at the time was 
mulling the idea of forming a new label 
with veteran manager Gary Stamler. 
Ultimately, Stamler became the 
group's manager and Benedict's part- 
ner in Coolsville, and "Big Bad Voodoo 
Daddy" became the imprint's first 
release through E-Prop. 

The album was not promoted with a 
track for radio. Instead, E-E*rop's cam- 
paign was marketing-driven. In Janu- 
ary, the label released a three-song EP, 
designed like a giant matchbook, as "a 
curtain-raiser, collectible, limited-edi- 
tion attention-getter," saya Stamler. 
The album dropped Feb. 24. 

"Big Bad Voodoo Daddy" was tar- 
geted toward markets where sales on 
similar swing-style projects had his- 
torically taken hold. Stamler says, 'TVe 
took the sales data on what we consid- 
ered to be similar titles — like 
'Swingers,' like Royal Crown, like 
Cherry Poppin' Daddies, like Squirrel 
Nut Zippers, like Brian Setzer — and 
did some analysis of where these titles 
broke out and where they sold." 

E-Prop president Bruce Kirkland 
says, "We marketed where we knew 
the strength was. You go up to the Vir- 
gin Megastore here on Sunset [in LA.], 
youll see the flashing Big Bad Voodoo 
Daddy sign in the window. It looks like 
it's the new Alanis Morissette record. 
And it is, in this market." 

Bob Bell, new-music buyer at the 
222-8tore Wherehouse Entertainment 
in Torrance, Calif., says, "There was a 
lot of advance setup, and that was 
something that the label and retail 
were truly partners in. We went to [dis- 
tributor «EMI Music Distribution] well 
in ad\'ance of the release and told them 
how excited we were by the record." 

On April 13, E-Prop will finally take 



16, when CBS trumpets AFI's celebra- 
tion of "100 Years . . .100 Movies" in a 
three-hour prime-time special. 

Shipments to stores, already solicit- 
ed, should begin the next day. "We're 
trying to literally hit them" right after 
the telecast, Tomlinson says. 

CBS represents one prong of the 
AFI blitz designed to incite consumer 
interest The following week, the TNT 
cable network begins a 10-week series 
on the designated titles and what sets 
them apart from the approximately 
75,000 feature-length movies Holly- 
wood has produced since 1898. 

There will also be a World Wide 
Web site, an AFI traveling exhibition, 
theatrical trailers, and a public rela- 
tions campaign that will be busy 
through the middle of next year. AFI, 
meanwhile, has hired consultant Gene 
Silverman, formerly president of Poly- 
Gram Video and a top executive with 
Orion Home Video, and Loa Angeles- 
based Simon Marketing to guide the 
video effort. 

Home video savvy Simon assembles 
sell-through promotions for super- 
markets and other chains. It intro- 
duced prerecorded cassettes to long- 
time client McDonald's, and for 
several years the fast-food giant 
offered customers who bought Happy 



■ BY CHRIS MORRIS 



LOS ANCJELES— EMI-CapitoI En- 
tertainment Properties (E-Prop), 
founded last year primarily as a cata- 
log development and marketing entity, 
is basking in its first hit with a con- 
temporai*>' act with the L.A. swing 
octet Big Bad Voodoo Daddy. 

Tliis unforeseen succe-ss Is the prod- 
uct of E-PiTtp's association with CooU- 
ville Kecords. a production/A&R 
enterprise foundcti by Brad Benedict, 
prtxlucer of E-Prop's enormously suc- 
cessful "Ultra-Lounge" series, and 
manager Gar>' Stamler. 

E-Prop president Bruce Kirkland 
sees a link between the company's 
mission and its relationship with 
Cools\Tlle. 

"One of the things we're trying to do 
here is make the catalog assets that we 
have appealing to a younger demo- 
graphic ... If we can't renew the cat- 
alog, we need to renew the audience," 
he says. "The a.'vsociation we have with 
{^oolsxille is a good one because what 
it allows us to do is to interface direct- 
ly with this ycjunger audience via con- 
tem|H>rary artists, and as a result of 
that we will understand more about 
that audience. What we want to do is 
turn them on to Dean Martin, Nat 
'King' Cole, and Frank Sinatra." 

That intention was veiy nmch on 
tlie mind of Benedict, an archivist for 
Capitol Records, when he began com- 
piling the first "Ultra-Lounge" 
anthologies, drawn from the label's 
vast stt)reh{)use of '40s. '50s, and 'fiOs 
lounge music, in 1995. 

"With the quirkiness and the no\'el- 
ty, we pulled in the youth mai-ket and 



a track, "You & Me & The Bottle 
Makes 3 Tonight (Baby)" (written by 
Morris and published by Big Bad 
Voodoo Music [ASCAP]), to commer- 
cial alternative radio; independent pro- 
motion firm EBT will work the track. 



Meals the chance to buy movies for 
$5.99 each. The practice, since ended, 
drew the wrath of video retailers and 
Disney. 

Simon will provide all the in-store 
merchandising materials for "100 
Years . . . 100 Movies" and at least one 
key outlet Client Blockbuster Enter- 
tainment is participating, says Simon 
executive Jay Slater, adding, "There 
will be a bundled aspect to the titles. 
Everything will have a similar look." 



RIAA PIRACY STATS 

(Continued from page 5) 

paign to inform university admin- 
istrators and students about the le- 
gal implications of copyright in- 
fringement, which can include civil 
and criminal actions involving 
fines and even jail terms. 

INTERNET FREE-FOR-ALL? 

D'Onofrio ia also looking ahead to 
the industry's biggest worry — that 
the Internet could soon be a free- 
for-all for downloading sound 
recordings. The RIAA is currently 
allocating resources to educate 
Internet users, but D'Onofrio adds: 
"We will also continue to establish 



now', hopefully, instead of just listening 
to 'Fever' on the 'Ulti*a-Loimge' [pack- 
age], thej''ll go check out Peggj' Lee in 
her normal catalog," Benedict says. "It 
was a way of bringing a larger demo- 
graphic into the catalog business." 

The colorfully packaged, themati- 
cally programmed "Ultra-Lounge" 
sets, which number close to 25 and are 
now distributed through E-Prop. 
pi'oved to be a sales hit in their own 
right Kirkland estimates that sales for 
the series have totalled more than 
750,000 units. 

One indusUy pro who dipped into the 
loungtysv^ing scene later than some was 
Stiimler, who was inlrwluced to the neo- 
swing style by Benedict w'ho took him 
to a show in 199fi at L A*s \^per Room. 

"I was astounded that this was going 
on virtually undei' my feet, and I had no 
idea this wu'^ hap]X!ning." Stamler says, 
'i was veiy intrigued witli the crowd, 
with the passion, with the enthusiasm, 
with the whole lifestyle that the kids 
had gi-avitated to." 

AiamL*: truly began to go off in Stam- 
lei*'s head w hen Benedict took him to 
see a Big Bail VikkIoo Daddy sot at L.A. 
swing showplace the Derby. Stamler 
says. "I began to imagine that there 
was a market for this kind of music . . . 
and, il* then? were bands jus gotKl as Big 
Ba<l Voodoo D.ad(iy out there, that this 
movement could really have legs." 

Benedict had begun to record some 
local swing and lounge acts, including 
Big Bad Voodoo Daddy, at Capitol's 
Studio B in HolljT^'ood for a self- 
financed compilation. 

Stamler says. "I remember saying 
to Brad. 'Hold off on this compilation. 
Don't do this. I've got an idea that we 



The group, which is booked by the 
Agency for the Performing Arts, will 
continue to promote the album with 
March and April club dates in the 
Southeast, East, and Midwest. 

The Cherry Poppin' Daddies grew 



However, the AFI banner leaves 
vendors plenty of flexibility. "Studio 
pricing is studio pricing," says Tomlin- 
son, who expects it to range from under 
$10 to the top of the rental scale. Nor 
will there be uniform displays. 

"We have no plan at this point to tr>' 
to dictate to retailers exactly how they 
should display this," he says. "Even,' 
store has a different footprint to work 
with. Instead, we're providing the tools 
and telling them to do il." 



legal [court] precedents before the 
technologies advance to the point 
that large-scale online piracy runs 
rampant." 

RECORDABLE CD 

The RIAA, with help from law 
enforcement, has also begun con- 
fiscating illicit recordings made 
with the CD-Recordable format. 
Only 355 such bootleg discs and 87 
counterfeit/pirate discs were 
nabbed in 1997, but that year 
marked their first appearance in 
the marketplace. 



can work together, put a label togeth- 
er, and u.se this compilation as one of 
the platforms to stait the \a.heV " 

In the end, Benedict and Stamler. 
who l-)egiin rtianaging Big BatI Viwdoo 
Daddy in eaiiy "97, saw an association 
with E-Pi-op as a natural. 

"We actually considered some other 
lal)els and approached some." Stam- 
ler says, "hut at the end of the day, the 
'Ultra- Lounge" umbrella |al E-Propl 
actually outw^eighed any benefits we 
would have had by going somewhere 
else." 

He adds that there was anotlier im- 
ixjrtant consideration, which came into 
play in the marketing of Big Bad \^k)- 
doo Daddy: "We're at a major lal>el 
with enoimous resourees of marketing 
and sales, and there aren't any other 
front-line active >'oung hands tliat are 
comiK'ting for their attention." 

Kirklami says the relationship with 
Coolsville does not harbinger a deeper 
incursion into the marketing of con- 
temix)rar>' bands by E-Prop. 

"I'm not saying we're running 
around tr>ing to sign bands, because 
we're not" he says. "There needs to be 
a raison d'etiv for miy new initiative; 
in this one. the raison d'etre is the 
whole branding of the swing thing and 
how to reach an audience." 

Regarding Coolsville's future plans, 
Stamler says, "W^ell prol)ably release 
three or four more artists in the next 
year, some of which will be sw ing/' 
lounge-oriented and some of which 
won't be." One act on tap Ls the New 
York "Cajun swing" combo tlie Fljing 
Neutrinos. The label also plans multi- 
artist compilations for this summer 
!Uid Christmas. 



out of a scene very different from the 
one in which Big Bad Voodoo Daddy 
nourished. 

The eight-piece band was formed by 
vocalist/songwTiter Steve Perry in 
1989, after the punk rocker turned his 
back on the grunge music then devel- 
oping in the region. 

"My mother had bought me 'The 
Smithsonian Collection Of Classic 
Jazz,' " Perrj' remembers. "I got it for 
my birthday early in life, and I listened 
to it all the time . . . Around the late '80s 
I had the idea — hey, what if I fused 
[punk and swing]? What would that 
sound Uke'^ 'Cause I didn't want to do 
what everj'body else was doin'." 

Perry had little difficulty enlisting 
the musicians he needed to his cause — 
"Horn players had no gigs," he notes — 
but finding an immediate audience 
proved more problematic. 

"Gigwise, there was no Derby in 



Eugene (H* all of the Northwest," he says. 
"It's a real rock-oriented culture up 
there. The gigs that we got were all-ages 
gigs, and since we had horns, we played 
generally with ska bands . . . There was 
no nostalgia fest that we could gel with. 
We were just oddities. We were a band 
nobody could figure out," 

The Daddies toured widely — first in 
the West, then throughout the coun- 
try — and released three albums be- 
tween 1990-95 on their Space Age 
Bachelor Pad Records. Through lour 
mate Reel Big Fish, Perrj' met Mojo 
Records president Jay Rifldn, whom he 
approached about taking on the group. 

"I was really impressed with him as 
a writer and as a person," Rifitin saj's. 
"He was really focused and saw the 
long-term approach to it and had been 
banging away for six or seven years be- 
fore we even came into the picture. I 
admire that commitment and also that 
they were a road band, which is vital to 
our whole marketing approach." 

ZOOTSUrTRIOT 

"Zoot Suit Riot" — a new song written 
by Perry and published by Toilet Brain 
Music (ASCAP) — has proved to be the 
leadoff hit for the Daddies' Mojo debut 

The song was inspired by a dark 
episode in LA history: 1943's "zoot suit 
riots," in which mobs of white serv- 
icemen randomly assaulted zoot-suited 
Hispanics, who were part of the city's 
growing pachuco culture. 

Perr>' says, "Do people know about 
[what it means historically]? Not many, 
but I get a lot of E-mail from the Chi- 
cano community and Latino communi- 
ty, sa.ving that it's great that somebody 
addressed the riots. Bringing it to the 
consciousness of the public is a good 
thing." 

Response to the song has been 
riotous at modem rock radio: Stations 
like KROQ Los Angeles, XHRM (91X) 
San Diego, and KEDG (the Edge) 
Phoenix have been spinning it heavily. 

Bob Waugh, music director at 
WHFS Washington, D.C., says, 
"There seems to be a definite 
appetite with our listeners for this 
kind of music. We saw it first with 
the Squirrel Nut Zippers. It wasn't 
that much of a leap for us to get 
behind the Cherry Poppin' Daddies 
. . . We're getting great reaction to 
it, in terms of spins and phones. It's 
pretty close to the top [of the play- 
list]." 

With both the track and the album 
still climbing, the Cherry Poppin' Dad- 
dies — who are managed by Howard 
Libes and booked by Tahoe Agency in 
Lake Tahoe, Nev. — will support the 
record with continuing roadw'ork. The 
group will play a series of dates with 
Los Fabulosos Cadillacs in April and is 
slotted on the Vans Warped tour, which 
kicks off June 30 in Phoenbc. 



Five-Year Anti-Piracy Statistics 


Counterfelt/Pirctt 
Seizures 


1993 


1994 


1995 


1996 




Counterfeit 
pirate cassettes 


2,037.917 


1.212,110 


1.105,326 


1.076.155 


411,719 


Counterfeit/ 

pir^ilu CDs 


17.845 


14,845 


25.652* 


208.797; 


128.798 


Counterfeit/ 
pirale CD-Rs 


NA 


NA 


NA 


NA 


87 


Ccxjnterfeit/ 
pirate labels 


34,449.500 


23,126,036 


28.477,450 


20,070.650 


465.688 


* Approximately 95% pirate CDs. 

+ CD totals do not include an additional 499.081 discs that were conliscated by U S- Customs 

agents during 1996 and reported in 1997, 
Source Rectwding Industry Assn of America 
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competitors, has also lowered the 
price of many front-line titles to 
$12.99. (All prices are before shipping 
charjfcs.) 

Promotions like these don't \iolate 
music distributors' miniraum-adver- 
tised-price (MAP) policies l)ecause the 
online retailers aren't advertising the 
low prices. Moreover, both CDnow 
and Music Boulevard buy from a 
wholesaler, Valley Media: therefore 
the majors' MAP i-ules don't apply to 
them. But the pricing has whip[X'd up 
discontent among traditional retailers, 
who dread another debilitating price 
war that could extinguish hard-won 
margin increases. 

Hob Higgins. chairman/CEO of 
Albany. N.Y. -based Trans World 
Entertainment Corp., which plans to 
launch an online store in September, 
says one of the main messages he'll 
send to music manufacturers at the 
NARM convention is that "the indus- 
try isn't totally out of the woods yet, 
and the labels should watch what thev 
do." 

He says the majors may support 
Internet retailing, which can be a 
plus for the business, hut in doing so 
they should ensure that the same 
guidelines apply to online retailers 
as to anyone else. "If (online retail- 
ers] sell below cost, then they are 



major record company in Canada 
(Billlward Bulletin. March 10). 

The appointment was made by 
Strauss Zelnick, president'CEO of 
BMG Entertainment North America, 
to whom Zbitnew rcpiirts. 

Zbitnew's career has been on the 
fast ti'ack in Canada since she left in 
1990 the Toronto-based independent 
lalx'l Alert Music, where she had been 
managing director. She became mar- 
keting director at Sony Music Canada 
and moved to EMI Music (Canada as 
VP of marketing in 1993. In 1996, Zbit- 
new joined BMG Music Canada as VP 
of marketing and became GM in April 
UWT, assuming the resjwnsibilities of 
president Paul Alofs, who left the com- 
pany for a post at the Disney Store. 

Boosted by sales of the Backstreet 
Boys, Puff Daddy, Mase, and Wu- 
Tang Clan, BMG Music Canada 
enjoyed a sales increase of 22^ in 
1997 over 1996. according to Zbitnew. 
"The last year has been great for us," 
she says. 'The timing has been in my 
favor, certainly for urban music. 
We've got the leading edge on our 
comjxitition, and we're going to keep 
it that way. We've got the benefit of 
[distributing] product from [Ameri- 
can-based labels] Loud, Bad Boy, and 
LaFace." 



violating MAP. And the majors 
should enforce those policies, even if 
[the retailersl are buying from Val- 
ley," he says. 

Mike Dreese. CEO of Allston, 
Mass. -based Newbury Comics, 
which has an online retail site, says, 
"Any idiot that wants to drive traf- 
fic can use low-priced music to get 
it. We [store owners] proved it at 
retail; now it looks like they will 
prove it online." 

Russ Solomon, president of West 
Sacramento, Calif.-based Tower 
Records, which also sells music online, 
takes a different approach. He says he 
hopes CDnow's Grammy promotion 
was very successful, so the company 
*\vil] lose a lot of money" by selling at 
such a steep discount. 

While declining to be specific. 
CDnow reports that the Grammy pro- 
motion attracted a "record number" 
of new purchasers to its site. The com- 
pany says 60% of purchases during 
the promotion were made by new cus- 
tomers. Its top five sellers were Bob 
Dylan's "Time Out Of Mind," Shawn 
Colvin's "A Few Small Repairs," 
Paula Cole's "This Fire," Sarah 
McLachlan's "Surfacing," and .lames 
Taylors "Hourglass." 

CDnow president Jason Glim 
denies that his company's promo- 



While Zbitnew earns praise for 
heading BMG Music Canada for the 
past 11 months as GM, several indus- 
try sources suggest the company's 
weak spot is its domestic A&R. The 
company's Vik label roster includes 
veterans Ci-ash Test Dummies. Pi-airie 
Oyster, and Charlie Major and such 
new acts as Julian Austin. Copyright, 
the Bloody Chicletts, Transistor 
Sound & Lighting Co.. Lov Inc., Jack- 
soul, and Rascalz. 

While Austin's 1997 debut, "What 
My Heart Already Knows," went gold 
(50.000 units sold) and he's become a 
major country star nationally, last 
year's Vik debuts by Copyright and 
the Bloody Chicletts have yet to break 
through. 

Zbitnew argues that BMG's A&R is 
in a transitory .itage. "I stand behind 
the roster as a great music roster, but 
we are taking time (to develop acts]," 
she says. "Our A&R team of Keith 
Porteous, Chris Wardman, and 
Juliana Raebum has been in place for 
less than two years. In a two-year 
period, that's just [time] to discover 
the act. sign them, and develop and 
record them. First (albums] of Tran- 
sistor Sound & Lighting Co., Lov Inc., 
Jacksoul, and Rascalz are just start- 
ing to come out now." 



tions signal an online price war. 
"We're 30% off the same products 
Best Buy's discounting," he says. 
"We only pick the products that are 
highly competitive because they're 
available in the physical world. They 
account for only 20*j^ of our total 
sales. The bulk of what v:e sell is at 
standard pricing." 

However, the online retailers' pric- 
ing raises more fundamental ques- 
tions about the business. How can it 
sun'ive with margins as low as they 
cuiTently ai-e, with losses mounting as 
fast as revenues? 

According to public documents 
filed with the Securities and 
Exchange Commission (SEC), 
CDnow lost $10.8 million on sales of 
$17.4 million last year, while N2K, 
parent of Music Boulevard, lost 
$28.7 million on revenue of $11.3 mil- 
lion. The former company achieved 
a gross profit margin of lo%, while 
the latter's gross margin was 16.5% . 
For CDnow, online retailing is its 
total focus. N2K also runs a label 
and a business that serves as a con- 
lent provider for the Internet. How- 
ever, analysts say the online retail 
component is accounting for the bulk 
of N2K's sales volume. 

Analysts agree that online retail- 
ers' huge marketing expenses — 
including the costs of forming 
alliances with Internet service 
providers and search engines — 
require a continuing flow of capital. 
For instance, N2K paid America 
Online $22 million for a three-year 
deal to promote its Web site. 

Last year, CDnow's marketing 
costs totaled $9.2 million, or 53.2% 
of total revenue. The year before, 
when total sales were $6.3 million, 
marketing costs were a more realis- 
tic 9.9% of total revenue. At N2K, its 
sales and marketing costs totaled 
SI 1.5 million, which almo.st matched 
its revenue total. In addition to mar- 
keting costs, N2K sj)ent S14.8 million 
for operating and development of its 
sites and S11.5 million for general 
and administrative ex|)enses. 

N2K recently fded with the SEC 
for a secondary offering of stock — 
3.8 million shares at an estimated 
price of about $25, its current level. 
The company is selling 2 million of 
those shares and expects net pro- 
ceeds of $47.2 million. Of that, $15 
million will go for marketing expens- 
es. So million for expanded technical 
infrastructure, and $27.2 million for 
working capital. N2K went public 
last October, selling 3.8 million 
shares at $19 i>er share. After under- 
writing fees, the company netted 
about $67 million. But the offering 
sold only 31% of the company's stock 
to the public, giving N2K a total val- 
uation at press time of about $303 



million. 

CDnow went public in February, 
raising $65 million by .selling 4.1 mil- 
lion shares at $16 per share. The offer- 
ing sold 33% of its common stock to 
the pubhc, with insiders retaining the 
remainder. This gives the company a 
valuation of about $306 milHon. 

Although these online merchants 
have reported large losses, it hasn't 
stopped investors from bidding up 
the stocks. Wall Street sources say 
investors are looking for big revenue 
growth — not profits — at present, 
and these companies are delivering 
that. 

Adam Giansiracusa, analyst with 
C.E. UnterbergTowbin, which helped 
underwrite N2K's stock offering, saj's, 
"Investors are clearly looking at the 
long-term potential. They're seeing 
that overall CD sales are down at a 
time when CDnow and N2K are see- 
ing incredible growth." 

Additionally, as investors sour on 



the HMV chain (Billboai'd, March 1), 
but it has now done a deal that makes 
it the U.K.'s second-most numerous 
music retailing operation. 

London-based Smith has bought 
Scottish retail chain John Menzies, a 
move that gives Smith its fii-st repi*e- 
sentation in Scotland. Subject to ap- 
proval by Menzies stockholders, the 
deal will be completed in April, the 
com|)anies say. 

Smith's WHSmith stores and the 
Menzies chain have a product lineup 
that largely coincides. Both chains 
focus on newspapers, magazines, 
and books but also offer a range of 
chai't-based music and video product 
in larger stores. Smith has 353 music 
and video departments in its 509 
WHSmith stores, while Menzies has 
144 music outlets across its 232 
retail sites. That total of 497 music 
outlets makes the WHSmith/Men- 
zies chain the second-most numer- 
ous music retail brand in the U.K., 
following Woolworth's with 784 
music departments. According 
to industry sources, the joint 
WHSmith/Menzies chain should 
account for about 15% of the album 
market and 14%r of singles sales. 

Asked whether Smith will now use 
its newly increased purchasing power 
and its greater High Street represen- 
tation in neww'ays, a spokeswoman for 
the group says, "It's far too early to 
say. We keep music as one of the prod- 
uct ranges, and it works well for us at 
Smiths." 

However, one senior U.K. record 
company sales executive says, "The 
last thing we need in the current busi- 



hardware technology stocks, they've 
become more enamored of Internet 
companies, believing that price wars 
in the computer industry' will put more 
PCs in the hands of the public and 
drive online commerce. 

Traditional music retailers are 
fighting back with Web sites of their 
own. Two of the earliest were from 
Tower and Camelot. Although execu- 
tives aren't sajing what their online 
sales are, they report greatly expand- 
ed activity on their sites. 

Tower is selling hits at $13.99- 
$14.99. This is a discount from list 
price, but it's not as deep as Best 
Buy's. Best Buy helped fire the first 
shots in the previous price war at the 
store level. 

Meanwhile, Amazon.com, which 
already dominates online book- 
selling, has just entered the music 
business. The impact it will have on 
the dynamics of online music retail- 
ing is unclear. 



ne.ss environment is some guy coming 
through the door saying, 'I've got 500 
shops, and I want all my albums for a 
pound each.' " 

The Smith source says the sale of 
the Wall and of book-selling chain 
Waterstone's to form part of the 
planned new HMV Media Group, a 
joint venture between the EMI 
Group and investment capital com- 
pany Advent International, will not 
directly affect the group's plans to 
divest the U.K.'s Virgin Our Price 
chain 

Though Smith announced five 
months ago its intention to sell Virgin 
Our Price (Billboard, Oct. 25, 1997), 
the spokesw'oman said at the time of 
the sale of the Wall that "selling Vir- 
gin Our Price will happen when it 
happens. We're in no particular 
huiTV." 

Smith owns 75% of Virgin Our 
Price, with the remainder being held 
by Richard Branson's Virgin Enter- 
tainment Group. That company's 
chief executive, Simon Burke, reiter- 
ates that he wants first refusal when 
the U.K. company does come on the 
market. 

Separately, Smith has revealed 
that Waterstone's managing direc- 
tor, Alan Giles, who until this month 
represented Virgin Our Price's 
interests on the Smith board, will 
receive 607,000 pounds ($971,000) 
when the sale of Waterstone's to 
HMV Media Group is completed. In 
a circular to stockholders sent 
March 11, Smith said the sum 
includes "compensation for loss of 
pension benefits." 
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Billboard's Record Retailing Directory is the essential tooh 

for those who service or sell products to the record retailing community. 

Relied upon by the entire music and audiobook industry. Billboard's 1998 
Record Retailing Directory contains over 7,000 updated listings of indepen- 
dent and chain record stores, chain headquarters, and audiobook retailers. 

Jam-packed with listings: 

■ store names and addresses ■ phone and fax numbers ■ e-mail addresses 

■ chain store planners and buyers ■ store genre or music specialization 
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RRD packs all this accurate and up-to-date information into one com- 
prehensive 6x9 directory that's easy-to-carry and easy-to-use. Industry 
leaders agree - this source of reliable information is too valuable to be 
without. To get connected to the industry, order your copy today for 
only $165 plus $6 shipping and handling ($13 for international orders). 

To order, call (800) 344-7 1 1 9. outside the U.S. call (732) 363-4 1 56. 
You can also fax your order to (732) 363-0338, or mail this ad with 
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Get a iump on your competition/ Order bulk copies for your entire 
sates staff and marketing team - calf us today for special rates.' 
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Hot 100 Airplay. 
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30 


29 


42 


PUSH 

MATCHBOX 20 llAVA-'ATl A\Tiri 




(8 


64 


18 


SWEET SURRENDER 

SARAH MCLACHLAN (ARlSTAI 


3D 


33 


45 


Aa FOR YOU 

SISTER HAZEl II ■ 




69 


70 


6 


MY HERO 

FOO FIGHTERS iHOSWELLCAPtTQll 


» 


32 


44 


QUIT PUYING GAMES (WITH MY HEART) 

BACKSTREET BOYS UIVEI 




d) 




I 


CLOSING TIME 

S£MISOftlC (MCAI 




3« 


7 


1 WANT YOU BACK 

■U SYNC (RCAI 




3D 


— 


1 


ROMEO AND JULIET 

SYLK-C. FYNE FEATURING CHIU (RCA) 


3) 


35 


6 


SWING MY WAY 

K p. i ENVTI .:ASrwESTjEEG» 




72 


65 


11 


BEEN AROUND THE WORLD 

PUFF DADDT & THE FAAA1LY BAD &: ..Ai; tili 


S) 


38 


8 


WHAT YOU WANT 

MASE '{I.- lOTAlMBADBOY.'ARISTAj 




73 


69 


8 


ALL MV LOVE 

. '.PtlFUI EflCAILLWe a Ul-S .i'iPV'.Ft 


3f 


34 


29 


SOMETHmC AMUT THE WA1 tOU LOOK TOWEHT 

ELTON JCHN ^ROCKtl. AAM:. 




74 


66 


2 


DO FOR LOVE 

2PACFtAI ERIC WIUIAMS lAWARU JIVE 


37 


31 


20 


IDO 

LISA LDEB IGEFFEN) 




75 


61 


6 


RAIN 

SWV iRi A 



C~) Records with ttw greatest airplay gains. & 1998 &llboaf(VBPI Comfnunications. 

lOT 100 RECURRENT AIRPLAY 



1 


1 


4 


MO MONEY MO PROBLEMS 

■HN:'w.!8.;>t" "."xcniwitiaiceo'WEi* 


2 


2 


5 


SUNNY CAME HOME 

SHAWN CCtV S ICOlDMBIAl 


3 


3 


4 


FOOLISH GAMES 

JEWEL lATLANT CI 


4 


4 


4 


YOU WERE MEANT FOR ME 

.FWFl IATIANT.C1 


5 


6 


14 


BARELY BREATHING 

DUNCAN SHEIK lATLANIlCI 


6 


5 


12 


DONT SPEAK 

NO DOUBT (TRAUMJ^INTEHSCQPEl 


7 


J 


5 


ALL CRIED OUT 

ALLURE FEAT 112 (TRACA MASIERSURAVEI 


> 




1 


MV BODY 

LSG !EJLSTWEST;EEG) 


9 




1 


FEEL SO GOOO 

MASE 'BAD eOT AWIS'A 


10 


8 


12 


CRASH INTO ME 

DAVF MAnHFWS BANC IRCAl 


11 


10 


51 


1 LOVE YOU ALWAYS FOREVER 

OONNA LEWIS (ATLANTIC! 


12 


9 


8 


I'LL BE MISSING VOU 

'JH :A03f i -JiiH -;,ANS ifu) ; IJl iMO Kn.»W]*i 


13 


15 


82 


MISSING 

EVERYTHING BUT THE GIRE «TIA«TIC) 



14 


14 


7 


EVERYTHING TO EVERYONE 

EVERCLEAR (CAPITOL 1 


IS 


16 


16 


RETURN OF THE MACK 

MARK MORRISON lATLANTIC) 


11 


11 


32 


UN-BREAK MY HEART 

lOM fitf AxrON II AJACE'ARISTAI 


17 


20 


3 


ONE MORE NIGHT 

AlABERiTOMMT BOTl 


11 


13 


19 


LOVEFOOL 

IHt ^ASttCAKS iTWA«X£ll£STOC»«X»»IEIKLRTI 


19 


17 


15 


THE FRESHMEN 

THE VERVE RIFE IRQA: 


20 


12 


15 


DO YOU KNOW (WHAT IT TAKES) 

ROBYN (RCAI 


21 


23 


18 


BITCH 

MEREDITH BROOftS (CAPITOL! 


22 


22 


; 


BUILDING A MYSTERY 

SARA.' MCIACCIAN lARISTAI 


23 


19 


14 


MEN IN BLACK 

WILL SMITH (COLUMBIA) 


24 


18 


5 


CRIMINAL 

FWNA APPLE (CLEAN SUTE/WORKl 


2i 




63 


BECAUSE YOU LOVED ME 

CELINE DJON (650 MUSICl 



Recuirents are tides Mfiicri twe atfxma on Ctic Hot 100 chart 
lor more ttun 20 w««hs acx) n«M (]>c(X)ed tNtow Itte top 50- 



TITLE (Piibiishet - LicensiRB Orj.) Stieet Mush: DisI 
S3 33 FLAVORS (Rn^teous Babe. BMI) 
U AIH7TWT JUST THE WAY (MCA-Ouchm, 

BMl/MCA-On Backstreet ASCAP) HL 
« ALL FOR YOU (Music Cofp Of Amersa, 8Ml/CliefT>. 

BMl'Crooked Chimnff, Inc.. BMI) HL 

47 UL I DO (Bleu ioK. 8P/l,'Jur.kie Funi*. BMI) 

39 ALL ITT LOVE (Lil Lu Lj. Bm.m B\nkwai. BMvDonnl. 
ASCAP/Zomba, ASCAPi-Queen Pen, ASCAP.'Tunkj Mama. 
ASCAP/EMI Apiif. ASCAP.-Uncle Ronnie's, ASCAP) HL'WBM 

U AM I DREAMING drvms. BML'biesnha. BMI) W8M 
43 ARE I ST1U DOWN (SDny,<'ATV. eMlKab Yum, 

BW^ibnlKt. BMIvHuSK Oxp Ot Anwnci. BWhHhua's 

Dtesm. BMt/BMG. ASCAPyBlKk Hipanic, ASCAP) HI 
15 ARET0U)IMMVRAY7(MCA ASCAPAJruverul. 

ASCAP/SoitES Ot PolyOraiTi im't, BMI) HI 
IS A1 THE BEGINNING (TCF ASCAP) WBM 
23 KEN MOUND THE WORLD Oones ASCAP/HZO. 

BMl'I^Bers-BMG. BMI;Bi£Lrle PftS.BMG PRS,^ Poppa. 

ASCAP; Jusbn CoTibs, ASCAP.tMl Apnl, ASCAP) HI 

14 BODY BUMPIN' YIPPIE-TI-YO (S™ii|Dod, ASCAP) 

73 BREAKING ALL THE RULES iShark Me(M. BMlMsrner- 
TafT^enaw. BML'HjmasiA*, ASCAP) WBM 

78 BRIAN WILSON areat Baker. SOCATOWB. ASCAP) WBM 
M eRIHC FT OH (FiM )eikirj 111. BMLiH-StvEvti, ASCAP /EMI 
Apol. ASCAPi'Personal 21. ASCAP/MCA ASCAPl HI 

51 BURN iCr>ap-Sho{), BMI/AA. BMl/Can I Kick tl. ASCAP) 
60 BYE BYE (EMI Aptri, ASCAP/Pliil Vassaf . ASCAP/Hory 

Bourhe, BHD HLWBM 

52 THE CITY IS MINE (Lil lit lu, BMI^TMI Blackwood, 
BUl/Wamet-Tamedane, BMl'Donnl, ASCAP,'7ofnba. 
ASCAP/RM Ctoud. 6Mr,.'N.ihl Hive< ASCACl HLW6M 

45 DAHSEROUS (Tlah i BML^adiyal s BMllon^itude 
BMI/Wairxir-Tam«nan?. BMI.''A;maciefi, BMI) WBM 

11 OEJAVU (UPTOWN BABY] (MCA BMI) HL 

27 DO FDR LOYt Uu-tft ft^e B«l TWI BJti-wI, mioJvvi. 
BH.Ias.^u s Ortam, BMl.Music Cmp P Arorca, 
6MlljndiJ)anr>f BW.Te Mjsk Fra, EMl.lDftptu*. BW) 

N 0ON7 BE STUPID (YOU KNOW I LOVE rOUKSoi^ or 
PofrO-amlrfl, BWllKwFcho BMLTomlJi ASCAP) WBM 

37 fATHEF ILL Cool J ASCAP.Bef lam, ASCAP.'Slani U Well, 
ASCAP''-'ellr s Jams. dSCA" ■'Chappflll, ASCAP.'Momson Leahy, 
ASCAPl^W(^rt AftJ UiMj«r. BMlJumori! B«n, BMII HL 
8 FROZEN iWB, ASCtf'..*«<W Girt ASCAP/No Tcmalo. ASCAP) 

46 GHAT ME 00« (Boomer X.ASCAP/CooynEht Control. 
ASCAP/Oamon Btackmon, ASCAP./Ftankly. BMI) 

1 GEHIN' JIGGY WIT IT (rieyball. ASCAP/Slam U Well, 
ASCAP/Jelly s Jams, ASCAPyWarnet Chappell, 
ASCAP^ernard s Other BMI/Sony/ATV Songs. 
BMliT^ambi. BMI] Hlv^BM 

$1 GIVEN TO FLY Uumpfflg Cat ASCAP/lnrocerrt 

Bystander, ASCAP) 
U 60IK BACK TO CAU (Big Powa, ASCAP,'Jiatin Combs. 

ASCAP;tWI Apm ASCAP/B Mo E2. ASCAP/Saia, BMI'Sonp 

01 Lastraua. BMll^ubbei Band BMI) Hl'WBM 
7 GONE TILL NOVEMBER (Sany,'ATV Turns. 

ASCAP/TatB Sail Ko, ASCAPl HL 

48 HEAVEN 10 C D , BMI) 

12 H0WD0IUVE(Realsong5,ASCAP)WBM 
19 HOWSITGOIHGTOBEQtB BMI/Csppash, 

BMl^IMI Blackwood. BMI) HL 

15 IDOH-TEVERWANTTOSEEYOUAflAIH 
(Vanderpoal, BMl;Ensign, BMI) HL 

21 I DON'T WANT TO WAIT IHmetan BMblnsisn. BMI) m. 

41 I DO (Furious Rose, BMlMusK Coip 01 Amcnca. BA«I) HL 

76 IF I NEVER STOP LOVING YOU (Actift-Rose BMnWSM 

49 IF TOO THINK ril)IG6T(StMekUHJChion 
ASCAP/Jae'wons. ASCAP^Paniro's ASCAP/Juslm Corrrts, 
ASCW/im Apnl, ASCAP..D Blackmon, ASCAP/Wusic Of 
Unlcef. ASWPifull Keel, ASCAP) Hb-WBM 

40 I KNOW WHERE ITS AT (CopTiglit Control BMitopyr^ 
Control. ASCAP/WCA. ASCAPi-^PZ. SMI) HL 

S8 IMAGINATION (So So Del ASCAP/EMI Aptil, 

ASCAP/SiackAD ASCAP/iobele. ASCAP/EMI, ASCAP) 
96 IN A DREAM (Rucks. ASCAP) 
S2 IT'S ALL ABOUT ME ID nraotdinary. ASCAP/WsinH 

Chappell, ASCAPAJrban Wsifare, ASCAP/SPZ, 

BMl/Peried Songs, BMI) 
72 ITS UP TO rOU (Beast Or AngH?, ASCAP/Iutt And Batw) 
19 IT'S YOUR LOVE (EMI Blackwood, BMI) HL 
17 I WANT YOU BACmCheirnn ASCAPiSMG, ASCAP) HL 
57 I WILL COME TO YOU Om N Breod. ASCAP/Heavy 

Hamwriy ASCAP/'Oysd BMI! WWti 

96 JEALOUSY lyiliorGeMiloMaeK.GEMAtieueWfltl 
Musiii»«f|j( GnbH CFM^-Wamet Ijmedane, BMJl WBM 

S6 JUST BE STRAKHT mTN HE (B« P EW'Bumn Ave , BMI) 

74 JUST CLOWNIN' (Base Pipe ASCAP/VflntNoir, 
ASCAP/Farrwus, ASCAP) HL 

22 KISS THE RAIN (EMI Blackwood, BMl/DESMOPHOBU, 
ASCAP/Polygiam Int I, ASCAP/Human Boy. ASCAP/WB, 
ASCAP) HlvWBM 

13 LET'S RIDE (Hudson iordan, ASCAP/Wiun, 
ASCAP/Mood BMl^ P, BMI) 

70 UFE IN MONO (Ctiiysalis, ASCAP/MCA-Nortftern, 
ASCAP) HUWBM 

56 U6HT IN YOUR EYES (EMI Apm. AS»P/r«ha.ASCAP)'6as«s 
loaded. ASCAP,<1ilCA ASCAP/EMI Chrtston ASCAP) HL 

92 LOLLIPOP (CANOTMAN) (MCA. ASCV,<-MU Scan«navia 
AB, ASCAP ."ViB ASaP,'Watr(er Ctiapw' aSCAP,.*«a7ner 
Chappell Denmark. ASCAP .'W^'ner Chippell Denmark, 
KODAlMt Blackwod, mi'm Cas^ida BMI) HL.YrBM 

35 LOVE VOU DOWN (MCA. ASCAP,iMoonv.alk. 
ASCAP/Ready Reatfy, ASOU^/Unicity, ASCAP) HL 

26 MAKE EM' SAY UHNt {Bumn Ave , BML,^ P BMI) 

17 THE MEMORY REMAINS ICreepirw Deatfi. ASCAP) 

16 THE MUMMERS' DANCE (Ouinlan Road, 
SOCAfi'Ouinlar Road BMI) 

3 MY HEART WILL GO OH :Fa<T>ous. ASCAP.Irvmg. BMl^uC 
3k| fti(3ef, BWli'trsign BMI^TCF, ASCAPeToi FJm, BMI) HL 

13 MY HEART WILL CO ON [Famous, ASCAP/lrving. 

BMI/Blue Sky Rioer, BMI,.'Ensiri. BML^fC, ASCAP) HL 

2 NICE£SLOW(SoSoDet,ASCAP/SiacliA0. 
ASCAP/BMG. ASCAPAI.R. fV. ASCAPAhem 0»mn 
Twins. ASCAP/EMI Apnl, ASCAP) HL 

4 NO. HO. NO (3 Boft fmm Newark. 
ASCAP/PromiKuous. ASCAPMB, ASCAPiWarner- 
Tamerlane. BMI/Sai% Melee BMI/Ms Mary s. 
BMl/Uiikmaa'nitty & Caixine. BMI) WBM 

97 THE NOTE (Swleen Stars, BMLWallef Haynes. 
BMli'CMI, BMI) HL 

86 NOTHIN' MOVE BUT THE MONEY (Psniro s. 
ASCAP.'Jae wons. ASCAP) 

77 OFF THE HOOK liavy. ASCAP/BMG. ASCAPMarner 
Chappeil, ASCAP/M.1quarteiz. ASCAP) HLyWBM 

30 THE PARTY CONTINUES (EMI Apnl, ASCAP/So So Od 
ASCAP/Air Contfc4. ASCAP.'lhtowin' Tantrums. 
ASCAP.^AII Seoine Eye ASCAPy'CafWO-S. ASCAP) HI 

31 PIHK iSwaa. ASI^.TMI Apnl. ASCAPilACA ASCAP,<'AerostBI«n. 
JKAP.'Ca^B-is, ASCAP,.^per Supa, ASCAP) HI 

12 A PROMISE I MAKE IPoVOarrr ASCAP/Sondance Kjd. 
ASCAPiYiarrHP larwflant BMUSeil It* Co« BMIi-Bwes 
loaded. ASCAP.-kO ASCAP.'Sonrm BMI;Wike «CTe ASCSP) 

42 QUIT PLAriHG GAMES [WITH MT HEART) (Zomba 
ASCAP/Crealrve ASCAP,''Me£aso(ifiS ASCAP) WBM 

75 REAUTT (Hanes. ASWPiW^;i, ASCAP/Valentme, ASCAPl 
29 ROMEO AND JULIET (Mike't Rap 6ML/IMI VirE>n 

ASCAP/A La Mode, ASCAP) HL 
34 A ROSE IS STILL A ROSE (Sony/ATV Tunes. 



onboard. 



MARCH 21, 1998 



Hot 100 Singles Sales 

Compiled from a naticial umple ot POS (point d sale) equipped retail stores and rack outlets wtiich report 
number of ut^ils sdo to SoufxJScan, Ire This data Is used in the Hot 100 Singles chart. g)ijrH^^|fi» 
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llASIWEtK 1 


z 

o 


TITLE 

ARTIST IIMPRlNT'^ROMOTtON LIBEL) 




THIS WE 1 - 


a 


z 
o 
*2 

t 


TITLE 

ARTIST IIMPRINT/RnOFAOTKM UBCL) 


□D 


1 


4 


* * NO. 1 * * 

GETTIN' JIGGV WIT IT 

WILL SMIIH (COLLlMfilAI 2 MM No. 1 


13) 


41 


2 


THE CITY IS MINE 

'FEAT BLOSfSEET] 'BaAfEliAOJ JMWOJITI 


31 


35 


17 


1 WILL COME TO YOU 

HANSON (MERCURY! 


2 


2 


9 


NICE t SLOW 

USHER ; '.-1ST*,' 


40 


32 


7 


LOVE YOU DOWN 

INOJ (SO W DEf 'COLUMBW) 


3) 


3 


17 


NO. NO, NO 

DESTINE 5 . . ; ■" .'' 




41 


27 


7 


IF YOU THINK I'M JIGGY 
THE LOX (BAO BOY/ABCTAI 


3) 


4 


7 


GONE TILL NOVEMBER 

WyCLEf JEAN i.L : 'IL lLMBiA 




w 


43 


2 


BY^BYE 

JO DEE MESSINA ICURB) 


CD 


7 


9 


DEJA VU [UPTOWN BABVl 

LOfiO li- .IPEIEftCUW ' Ui IHL'JCLUM&A 




43 


34 


24 


nOHK inVI TIC MT.JOnE ■ IK IM in 

ELTiyi JOHN IROCNET.'AAWl 


Xi 


6 


8 


WHAT YOU WANT 

MASEir^'M —T.-', '[).■-[■ ni:" ;.'".isi.'. 




M> 


69 


2 


ITS ALL ABOUT ME 

MVAFEAT SiSGO OF DRU HILL IWTERSCOPE) 


Xi 


3 


5 


BOOT BUMPIN' rippiE.yi vo 

PUBLIC fiNNOLJNCEMENT ^iM 


QD 


46 


3 


BRING IT ON 

AEITM .VASHiNGTON (SIIA&MCA) 


t , 5 


12 


SWING MY WAY 

^ P i EN'.'y ■ .li.'.VE&' EEG 


3) 




1 


JUST BE SniAIGKT WITH ME 

'.i_.K ■■(£ ^tCCMR (NO UMIT.INOORITY) 


Xi u 


6 


TOO CLOSE 

NEXT (ARISTA; 


47 


44 


11 


WHAT IF 1 SAID 


15) 


15 


5 


AOE YOU JIMMY RAYT 

JIMMY RAY (EPO 


41 


42 


7 


AM 1 DREAMING 

(LEAK.. - - .E;TKSWEA1 1 CT'J--: ,'.=A 


3D 


14 


8 


MAKE EM' SAY UHH! 

MASTER PlN3 ll'l - -' . . ^ I V 


49 


38 


IS 


WE'RE NOT MAKING LOVE NO MORE 

DRU HILL ILAFACtARISTA) 


2) 


19 


6 


YOU'RE STILL THE ONE 

SHANIA TWAIN IMEFfCURY INASHVILLEH 




SO 


44 


24 


HEAVEN 

NU FLAVOR -F-- ' f 


13 


10 


IS 


BEEN AROUND THE WORLD 

PUFF DADDYl IHE FAMIlV l -L J. ' '''- 


SI 


49 


5 


THEN WHAH 

U*'*AFie JAAT lHAS«WUEj«EFIH« ;l«9ft1ll£:i 


35 




1 


DO FOR LOVE 

J^l'L ItAI LH''0 WILLIAMS 'IAMAHU JIVE'. 


S) 


58 


25 


THE ONE 1 GAVE MV HEART TO 

AAIIYAH ISLACKGRIXINO'ATUNTICI 


IS 


12 


40 


HOW 00 1 LIVE 

LEANN RIMES ICURB) 


B) 




1 


IMAGINATION 

TAMIA j'.'.iL.' V.A(JN£R BUGS 


3i) 


22 


3 


THE PARTY CONTINUES 

JD FEAT DA BRAT ISO 50 DCFiCOLUHBlAI 


S4 


45 


13 


KISS THE RAIN 

BILLIE MYERS MNIVERSAI 


3D 


— 


1 


FROZEN 

MAEWNNA (UAVtFIICKWARNER BROS) 




35) 


71 


2 


REAUTY 

ELUSION 'PCA 


11 


16 


6 


TOO MUCH 

.'" . '" GIRLS IVIRG'NI 


St 


53 


9 


BURN 

MILITIA (RED ANT) 


19 


13 


19 


1 DONT EVER WANT TO SEE VOU AGAIN 

UNCLE SAM (STDNECREEK)EPIC) 


S7 


51 


6 


IF 1 NEVER STOP LOVING YOU 

CAVI,'' .[R^H JJURai 


25) 


24 


6 


ROMEO AND JUUET 

SYLK-E PYNE FEATURING CHILI (RCA) 


SO 


50 


6 


SWEET SURRENDER 
SARAH MCLACHLAN [ARISTA) 


21 


18 


14 


TOGETHER AGAIN 

JANET [VIRGINI 


so 


48 


21 


MTBOOY 

LSG (EASTWZST'EEG) 


22 


11 


15 


A SONG FOR MAMA 

eOYZ II MSN ,MlJtlJ.VN 




N 


52 


4 


WHAT WOULD HAPPEN 

MEREDITH BFJOORS (CJUATOL) 


3D 


23 


3 


1 WANT YOU BACK 

N SYNC IftCA) 


11 


47 


20 


SPICE UP YOUR UFE 

SPKE GIRLS IVIRGIN) 


24 


21 


4 


PINK 

AIROSMlTH ICOLUUBIAI 


02 


56 


10 


32 FLAVORS 

ALANA OAVft lELEKTRAlEG) 




29 


2 


A ROSE IS STILL A ROSE 

ARETHA FRANKLIN lARISTA) 


W 


60 


23 


IF 1 COULD TEACH THE WORLD 

aCNf 'HL13S N MARUCNY (HUTHIESSWLAHVITY! 


K 


20 


8 


FATHER 

a tO'JL ; IDEF JAM.MERCURY) 


w 


73 


9 


GIVEN TO FLY 

CEnPL JAM El'ICl 


m 


30 


8 


ARE U STILL DOWN 

JON B .... ■.- . . '.' -IL 




H 


55 


21 


FEEL SO GCKJO 

..'AJl (y.j .vjv, ARISTA) 


21 


26 


10 


DANGEROUS 

BUSTA RHYMES LIE KTSAEEG 


JD 


70 


« 


OFF THE HOOK 

cJCV A'AT.E. 'AT(ANT(CI 


29 


9 


4 


MY HEART WILL GO ON 

CELINE DION (6&0 MUSIC) 




(7 


64 


2 


mnzART wiaGOON 

CEJA VU .." [ ('(^lOHilv 


30 


28 


16 


HOWS FT GOING TO BE 

THIRD FYE BLihD (ELEKTRA'EEG) 


CO 


54 


16 


GOING BACK TO CAU 

THE NOTORIOUS B T.G. Eu»ti SOY(ARiSTA) 


31 


31 


7 


1 KNOW WHERE ITS AT 

AIL SAINTS ILONDOri'lSLANDI 




CO 


67 


18 


BREAKING ALL THE RULES 

S'l; MOYTS . '. 


32 


25 


7 


ALL MY LOVE 

M.UH PEA FEAT ERtWUJMISlUL WHflfltRSOftl 


70 


59 


29 


BACKYARD BOOGIE 

MACI. 10 ■ ■' 


31) 


— 


1 


VICTORY 

PUFF OtOPfi THE FAMILY ia.iD ["J' SP 


71 


61 


6 


LIGHT IN VOUR EYES 

• . UNION OF ^'^(.|f. l-APiI("'l 


3) 


36 


4 


GET AT ME DOG 

JMi !Ff Ai ^EE. Cf ;hE ItW: lOEf JAIAMERCuRi) 


72 


57 


29 


NO TENGO DINERO 

EDS UMBIJELLOS ■ LEA'IMI'V'RG N( 


S) 


39 


5 


STRAWBERRIES 

3MC0T.I IPEBSPECTIVL'AAM) 


73 


63 


15 


JUST CLOWNIN' 

MZ'Kttm'w. x*Ka\M -n-.j''(--.j,((L'.: 


31 


33 


5 


AUIDO 

SOMEIHIV FOR IhE PEOPLE '.WARNER BROS 1 


74 


66 


5 


NOTHIN' MOVE BUT THE MONEY 

UC GEIKMHO FEAT EW A BIAOI KB (lUJKT.TVT) 


3D 


37 


3 


THE MUMMERS' DANCE 

lOTIEKA WCiENNin ICHNLAY KAn-AAfthEH 8»0S ! 


75 


62 


17 


THE MEMORY REMAINS 

VITAJl ::.A '[(t^THA.lE:, 



O Records with ttte greatest sales gains, £ 1998. Billtxurdj'BPI Communlcattons and SoundScan, Inc. 



ASCAP/Obwtrse Creatoon. ASCAP^MCA, ASCAP/Geffen 

ASCAP/Withraw. ASCAP/ErDightened Kitly. 

ASCAPi^tian^e Mind. ASCAPitdie Bnchell. ASCAP) HI 
95 ROXANNE '97 - PUFF DADDY REMIX (EMI Blackwood 

BMl/Mapietic. PRS,'AO«A_ BMl.'KaiJoc, BML'-Motojuml*. 

BMLWarne- Tamerlane BMI) HLI^BM 
94 SAINT OF ME (Promopub B V , ASCAP) 
81 SAT YOU'LL STAY iGweeous Cl3ti>our, BMI) 
3C SEMI-CHARMED LIFE |3 EB BMI.'^MI Blackmod, BMI) HL 
8S SEND MT LOVE/'SEND ONE YOUR LOVE [Blach Bull. 

ASCAP. jcMie ASCAP) WBM 
33 SHOW ME LOVE (Heavy Rcrtation. BMI/Cheiron. 

ASCAP.flMG, ASCAP) HL 
93 SO LONC (WELL. WELL. WEU} IK Jack Top Ten, 

ASCAP .'Ea ltd ASCAfVBIuL- Iroi Su-.il ASCAP) 
32 SOMETHING ABOUT THE WAT YOU LOOK 

TONIGHT'UNDLE IN THE WIND 1997 iWitsaiti ABong. 

PFES-'Warnei lameriane, BMLWretclied. ASCAP/VlB 

ASCAPz-Songs 01 Po*yGiair Int i 8MI} HL'WBM 
2S A SONG FOR MAM (Sony/ATV Songs BMI.'ECAF, 

BMIjToxFilm BMI) WBM 
79 SPICE UP YOUR LIFE (Full Keel ASCAP/Wmdswept 

P3Cif«, ASCAP/Polypam Inl l, ASCAP) HUWBM 
53 STRAWBERRIES (rtew Per5pec1iv«, ASCAP/Zomba. 

ASCAP/Tc-Mac, ASCAPi^by fingers. ASCAP/Low- 

ly N-Diuine ASCAP.'TreiMie Dee BMI) WBM 
M SWEn SURRENDER (SffTf.'ATV Songs. BMI,'Tyde, BMI) HL 
10 SWINC MY WAY IHornble, ASCAP) 
71 THEX WHAT? ftteOpmoXi Avenue BMVAieles, GMLloniitiide 

BVL'Wamn-Tarne'law. BVt,Unneicila Man. BWII WBM 
90 THIS KISS iPjckjIetia BMlTtomU-Nomtn BWl.Yiiwn(r. 

Trreiarte BMl'Almo, ASCAP/Aroa. ASCA^'.'BNC. ASCAPl WBM 



91 TICTICTAC(EdicoesMiis«aisT>pBfOS.BM^ 

Blackwood. BMI) HL 
9 TOGETHER AGAIN (Black Ice. BMLIMI Apnl, 

ASCAPif lytB Tyme. ASCAP) HUVrBM 
13 TOO CLOSE (Naueht) ASCAP.Uo fffiat i Gotta. 

ASCAP.'Uti, Oil ASCAP/CopynaM Control. ASCAPiNeutial 

Gray. ASCAPiPurn Lo^'b, ASCAP^WB ASCAP) WBM 
24 TOO MUCH (Full Keel ASCAP/W-ndswept Pacific. 

ASCAP/19 Musm:. PRS,.'BMG. ASCAP) Hl/WBM 

5 TRULY MAOLT DEEPLY IRough CuVlW Australia, 
APflA'FMI BiachMOod. BMI) HI 

3S TUBTHUMPING (ChumbawamtiA/LeosongJ WBM 
50 VICTORY (Big Poppa, ASCAP/Justin Combs, 

ASCAP EMI Apnl, ASCAP' Jae trans ASCAPyS^teven A 

Jordan. ASCAP,'1MI UnsrI. BMI) 
59 WE'RE NOT MAKING LOVE NO MORE (Sony/ATV 

Soflgs, BMli'tCAT , BMl/Toi; Film, BMI) WBM 
fiT WHAT IF I SAID (Warnei lsmeilane. BM^'Chenowee. 

BMI) WBM 
100 WHAT IF (Realsongs. ASCAP) WBM 
55 WHAT (WOULD HAPPEN [EMI Blackwood. BMLiKissmg 

Booth. BMI) HL 

6 WHAT YOU WANT (M Betha ASCAPTotal s Thmg. 
ASCAP/Justn Combs, ASCAP/EMI April, ASCAP/fllash 
Mack ASCAP.'Vrantei -lamerlane. BMI) HL^^M 

84 WHOAMKDeadryASCAP.F^IBASCAP.'ShockMia 

VitMS ASCAP) 
28 TOUMAKEMEWAHNA.., (EMIApfil.ASCAP/SoSa 

Del, ASCAP/Slack A D , ASCAP/TJ R. IV, ASCAP/BMG 

Soflgs, ASCAP) HL 
20 YOU'RE STILL THE ONE (Songs Ot PolyGram Int I. 

BMl'Toon tcho. BMl^DOitia. ASCAP) WBM 
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by Theda Saridiford-Waller 

Record-setting airplay: Savage Garden's 'Truly Madly Deeply" 
(Columbia) may have topped the Hot 100 two months ago, but the sony has 
quietJy been ^ininf^ steam at radio, and at No. 2 on the Hot 100 Airplay ILst, 
the song has reached the magical marker of 100 million audience impres- 
sions. Clearly, Celine Dion's record-breaking audience of 117 million for 
"My Heart Will Go On" (550 Music) has eclipsed the success of* Truly Madly 
Deeply," which is just 2 million audience impressions away from surpassing 
Donna Lewis' "I Love You Always Forever" (Atlantic) as having the sec- 
ond-highest audience since BilllKtard i>egan u.sing Broadcast Data Systems to 
compute its airplay charts. For a frame of reference, the difference between 
"Truly Madly Deeply" and the No. ;{ title, matchbox 20's ";i AM" 
(Lava/Atlantic), is 24 million audience impressions. 

Frosty': At No. S. Madonna's "Frozen" (Maverick/Warner Bros.) match- 
es her best Hot 100 debut, which was for 19U5's "You'll See." The single 
scanned 42,000 units to bow^ at No. 17 on Hot 100 Singles Sales, while the 
song has gameretl nearly 52 million audience impressions and is ranked at 
No. 8 on Hot 100 Airplay. If you think Madonna's foi-ay into electronica is a 
radical departure for her, keep in mind that her current producer, William 
Orbit, remixed "Justify My Love," "Erotica," and "III Remember." 

XlTANIC: At this point, I am beginning to wonder when the luster of all 
things 'Titanic" will start to tarnish. Fueled in part by the Tony Moran dance 
remix, Celine Dion's "My Heart Will Go On" continues to dominate the air- 
waves to the tune of 115 million audience impressions. However, the single's 
sales are off a dramatic 62%, down to 24.000 units, because the retail stock 
is nearly depleted. 

It appears that the "Jerrv- Maguire" edit phenomena, in which film clips are 
mbced together with soundtrack songs, Ls not exclusive to radio in the U.S. 
While surfing the World Wide Web recently, I heard the Italian 'Titanic" 
version of "My Heart Will Go On" on Radio DJ in Milan. The mix was «ld 
because Dion's vocals were in English and the snippets from the movie were 
in Italian. I've heard the English-language 'Titanic" mL\ so many times that 
I was able to translate the dialogue and pick up a little Italian in the process. 
Incidentally, composer James Homer's instrumental "Southampton" (Sony 
t'lasaicalAVork) enters Hot 100 Air'i)lay at No. 55 with 12.0 million audience 
impressions from airi)lay at 8(J monitored Hot 100 stations. Kenny G's ver- 
sion of "My Heart Will Go On" (Arista) has 3 million audience impressions 
from airplay at 44 monitored stations. 



R 



ANDOM NOTES: Hot 100 Singles Siiotlight would like to send congrat- 
ulations to Columbia Records. The label has four singles — Nos. 1, 4, 5, and 7 — 
in the top 10 of the Hot 1(X) ... In addition to Natalie Brown's remake of 
Natalie Imbruglia's 'Tom" (InterhifPriority), Under the Cover Records 
will service retail with its own dance ver"sion of the song by Natural Innocent 
March 24. The same day, the label is also releasing a version of K-Ci & JuJo's 
"All My Life" (MCA) by cover band Krazi & Judo. MCA's .single of "All My 
Life" LS slated to arrive at retail on Tuesday (17). 

Theda Sandiford-WaUer can be ivached via E-inuH ul thedaUvbillbourd.couL 



Atlantic, New Une Sign Hoop Deal Witli CBA 

Label's Acts To Promote League; Film, TV Projects Planned 
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com BE...MOVIN' ON UP 
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I'M FROM THE COUNTRY 
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THArS WHY I'M HERE 

KEfWy CMESNET IQNA'HLG) 
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GET READY TO BOUNCE 

BHOOW-YN BOUNCE LEOEL AMEHlCAl 
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SUPERHERO 

GAftV BARLOW |A«ISTA> 
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SHUT -EM DOWN 
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NEAR ME 

JANA (CUHWl 
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YOU'LL NEVER KNOW 

MINDT MCCREADT (BN^VRLGI 




15 
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SAY IT 

VOICES U* TMEOHT (H 0 I A ( 




12 
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WEa. ALRIGHT 
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LONELY WONT LEAVE ME ALONE 
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MAMBO 

ANGELINA lUPSIAIRS) 
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SO IN LOVE WITH YOU 

DUKE !4 PLATI 


16 


18 
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NOTHIN' BUT THE TAILUGHTS 

CLINT BIACK IRCA (NASilVILLEWLGI 


17 


13 


6 


irS UKE THAT 

RL* D Li C JASON NEVlNS (SM 1 E^PfiOf ILfl 
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HANDLE UR BIZNESS 
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ALIVE 

PEARL JAM (EPLCt 
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SILLY 

TARAl (MOTOWtll 


21 
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DANCE HALL DAYS 

WANCl CHUNG iGEIFENi 


22 
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EVEN FLOW 

PEJLRL JAM ^lPK) 
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JUST A MEMORY 

7 MILE iCAAVt) 
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WANNA B LIKE A MAN 

SIMONE JAY (VIAVIBGIN> 
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■ BY BRADLEY BAMBARGER 

NEW YORK— Atlantic Records has 
teamed with New Line Television and 
the Continental Basketball Assn. 
(CBA) as part of an ambitious, enter- 
tainment-oriented makeover de- 
signed to heighten the league's 
national profile. 

Atlantic's developing acts will not 
only be singing the national anthem 
at CBA games but will be featured in 
halflime performances; in some cases, 
performers will be touring with CBA 
teams. All-4-One is the first con- 
firmed Atlantic act to perform as part 
of the CBA arrangement, with the 
platinum a cappella quartet scheduled 
to sing the national anthem and a 
couple of halftime songs at the 
league's all-star game May 21 in Los 
Angeles. 

The nine-team CBA has a long tra- 
dition; established in 1936, the league 
is one year older than the National 
Basketball Assn (NBA). With its 
teams spread from Hartford, Conn., 
to Sioux Falls. N.D., the CBA has 
served as the farm league for the 
NBA for the past 19 years. According 
to league statistics, nearly one-third 
of the NBA's players once played in 
the CBA. 

Philmore Anderson, fienior director 
of marketing for urban music at At- 
lantic (U.S.), says the attraction of the 
CBA deal for the laiiel is 'the oppor- 
tunity to gain grass-roots visibility for 
our acts beyond the usual avenues of 



exposure." Radio and retail promotion 
for Atlantic's acts will be coordinated 
with their CBA appearances, starting 
with All-4-One. 

Also as part of the CBA deal, DJs 
at the various arenas will be spinning 
songs from such hit Atlantic per- 
formers as Jewel, matchbox 20, 
Brandy, All-4-One, and LeAnn Rimes 
during dowTitime in the games. Atlan- 
tic CDs, cassettes, and videos will also 
be sold at the arenas. Although details 
are fuzzy, the label also has plans for 
its acts to record theme songs for 
each CBA franchise. 

Atlantic also plans to incorporate 
its videos into game telecasts. Some 
CBA teams' games are broadcast 
locally, although negotiations are 
under way for a national cable deal, 
according to Chris Russo, executive 
VP of franchise programming and 
marketing for New Line Television. 

In an initial two-year arrangement, 
the CBA recruited New Line and then 
Atlantic in an effort to "build the 
league as a distinctive brand," says 
CBA commissioner Steve Patterson. 

"The competition for the s|>orts dol- 
lar is increasingly tough, so we would 
like to position the CBA not just as a 
night of basketball but as an all- 
around entertainment alternative," 
Patterson adds. "New Line was 
behind [the acclaimed basketball doc- 
umentary] "Hoop Dreams.' And 
Atlantic is not only No. 1 in the busi- 
ness but has a really diverse stable of 
artists that could appeal across our 



varied audience." 

Patterson and Russo agree that 
what plays in Hartford may not play 
in Sioux Falls, so they're working with 
Atlantic to tailor musical oiYerings to 
each market — R&B aimed at Hart- 
ford, for instance, and country for 
Sioux Falls. 

An Atlantic/CBA compilation album 
will be issued this fall to coincide with 
the start of the league's September- 
April season. The disc will incorporate 
tracks from Atlantic' hitmakers and 
baby acts; CBA "highlight" videos will 
be a multimedia feature. 

Russo says New Line looks to tap 
the CBA for future film and TV pro- 
jects along the lines of 1994's "Hoop 
Dreams" and its other basketball-ori- 
ented features: "The Basketball 
Diaries," "Above The Rim," and 
"Heaven Is A Playground." Eyeing 
the pmposed CBA telecasts, he adds 
that New Line aims to turn the league 
into **total-access basketball" beyond 
what's available with NBA broadcasts. 
On-court mikes will be fitted to the 
players, and cameras will be in locker 
rooms at halftime. 

The CBA teams include the Con- 
necticut Pride (based in Hartford); 
the Sioux Falls Skyforce; the Fort 
Wayne (Ind.) Fury; the Rockford (111.) 
Lightning; the Quad City Thunder 
(based in Moline, III.); the Grand 
Rapids (Mich.) Hoops; the Idaho 
Stampede (based in Boise); the 
Lacrosse (Wis.) Bobcats; and the 
Yakima (Wash.) Sun Kings. 



RIAA DECRIES TOP COURT'S IMPORTED EXPORTS' RULING 

(Contitnied fnnn fmu'' 10) 



Bubbling Ur>der lists the top 25 singles under No. 100 
whtch have not yet charted. 



tribution of copyrighted hair prod- 
ucts, the ruling w ill have ramifica- 
tions for all copyrighted U.S. prod- 
ucts sold abroad at a discount, 
including sound recordings, 
according to the RIAA and other 
International Intellectual Proper- 
ty Alliance members that had filed 
amicus briefs in support of the 
position against unauthorized 
imports. 

Cary Sherman, senior executive 
VP/general counsel for the RIAA, 
characterizes the decision as 
"unfortunate" and says that while 
the "imported exports" currently 
make up a small part of the indus- 
try's business, the decision by the 
court "ignores the established 
practices in copyright industries 
for marketing products worldwide" 
and sets a precedent for chaos and 
misunderstanding. 

For example, he says, "in situa- 
tions where there are different 
demand characteristics (for releas- 
es) in different countries, this could 
have a big negative impact." 

Sherman also says that the rul- 
ing could affect many areas of the 
business, from pricing to release 
dates and publicity coordination, 
and that "other countries might not 
understand [the change! and lower 
their barriers." 

Last year, the 9th U.S. Circuit 
Court of Appeals overturned the 
initial federal court ruling favoring 
the third-party goods buyer Quali- 
ty King and sided instead with the 
manufacturer L'Anza, which had 
argued against the legality of unau- 
thorized imports. Quality King 
appealed. 

The similar issue of parallel im- 
ports — product manufactured in 
other countries, offered at lower 



prices, and then imported — is red 
hot in Australia. On Dec. 9, 1997, 
Australia's Senate rejected gov- 
ernment copyright reforms that 
would relax existing import re- 
strictions in order to foster lower 
prices for consumers. Earlier this 
month, the government paid 
$750,000 Australian ($500,000) to 
mount a publicity campaign to 
counteract claims by the music 
industry about the damaging 
repercussions. Lawmakers there 



have accused the industry of inflat- 
ed CD pricing and have turned the 
subject into a pro-consumer issue, 
saying the public will benefit from 
the lower-priced imports. 

The parallel-imports issue also 
looms in Norway, currently not a 
member of the European Union, 
where the Parliament was sched- 
uled to debate the issue. If Norway 
legalizes the practice, insiders say, 
the decision could set a precedent 
for EU member companies. 



Record-Sticker Bill 
Defeated In Georgia 



WASHINGTON, DC— A state bUl 
in Georgia that would have made it a 
misdemeanor to sell an album with a 
parental-ad\isor>' logo to a minor was 
defeated in that state's Hoase of Rep- 
resentatives March 6. 

The bill was voted out of a House 
committee last month (Billboard, 
Feb. 21). 

The bill's defeat was a \ictory for 
the entertainment-industrj* groups 
that had lobbied against it Joining the 
Recording Industry Assn. of Ameri- 
ca (RIAA) in efforts to defeat the bill, 
H.B. 1170, were Georgia retailers, 
more than 1,000 employees of the 
Sony CD-manufacturing plant in Car- 
rollton, Ga., and representatives of 
the National Assn. of Itecording Mer- 
chandisers, the Me<lia Coalition, and 
the Motion Picture Assn. of America. 

The groups convinced lawTnakers 
that the bill "took a voluntary' pro- 
gram meant to provide guidance for 



parents and turned it into the basis 
for convicting somebody of a crime," 
according to Joel Flatow, the RIAA's 
VP of government affairs and artist 
relations. 

The RIAA is al.so fighting similar 
sticker bills in Tennessee and Wis- 
consin and another bill in Wisconsin 
that would prevent the state Invest- 
ment Board fi-om investing in com- 
panies that produce music with objec- 
tionable lyrics. A similar bill is on the 
legislative docket in Virginia. 

The trade group is also lobbying 
against a "community standards" 
obscenity bill in Pennsylvania that 
would allow towns and municipalities 
to create their own definitions of ob- 
scenity, in effect making it impossi- 
ble for companies to distribute with- 
in the state any albums with even a 
whisper of controversy about them. 
A similar bill has been introduced in 

South Dakota. BILL HOLLAND 
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GETTIN' JIGGY WIT IT 2 wnks >t Ho. 1 ♦ WILL SMITH 
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MY HEART WILL GO ON ♦ CELINE DION 
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NO, NO, NOA ♦ DESTINY'S CHILD 
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TRULY MADLY DEEPLY • ♦ SAVAGE GARDEN 
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WHAT YOU WANT • ♦ MASE (FEATURING TOTAL) 
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GONE TILL NOVEMBER • ♦ WYCLEF JEAN 
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* ★ * Hot Shot Debut * * * 

FROZEN ♦ MADONNA 
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TOGETHER AGAIN • * JANET 
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SWING MY WAY • ♦ K.P. & ENVYI 
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ARE YOU JIMMY RAY? • ♦ JIMMY RAY 

C.flTiPAI ^lUK 1 kAr I^'lCKi (C) (Dl (Tm'XI EPiC 7881b 


13 


16 


11 


8 


20 
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1 WANT YOU BACK * N SYNC 
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THE MUMMERS' DANCE ♦ LOREENA MCKENNIH 
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HOW'S IT GOING TO BE ♦ THIRD EYE BUND 
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YOU'RE STILL THE ONE ♦ SHANIA TWAIN 
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KISS THE RAIN ♦ BILLIE MYERS 

DCHllO .'■■■J. I"'. CHILD) C 1 (Dl UNIVERSAL 561 JO 
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T R LEV ,J CARTER T.RILEV . V.A.TERS.I 'i'ANnsl5-"-i .'"lO UL'MAN ■ ! 


40 


36 


36 


8 


1 KNOW WHERE ITS AT ♦ALL SAINTS 

K.KjRCON ^fJCJtv.MFIENES'KGQRCOS.S iLWIi.iV.BECKER.O.FAGEN: iCnD.i i LONDON 5701 lE.'l&LAUD 


41 


38 


37 


21 


1 DO ♦ USA LOEB 

.PAT '4. __.■L?^L LOEB) 1 Gt.f r £\ I "314 16 


17 


42 


41 


42 


39 


QUIT PUYING GAMES (WITH MY HEART) A ♦ BACKSTREET BOYS 

M.MARTr* - 'i.i|N '' ^'^'fT-^.H C-^ICHLO^iV 1 'C 1 '_i, . T ■ J!V£ 42453 


2 


43 


46 


49 


8 


ARE U STILL DOWN * JON B. 

T SHAKUR UON ■> T iHAKUR IC'SN^ J) ICI '.J',' VAB VUM r - l L UUSlC 


29 


44 


44 


48 


37 


AU FOR YOU ♦ SISTER HAZEL 
P EBERSOtD :< B.0CKSIS7ERHAZEU (C)(DI UN VtRSAL - . ■ 


11 


45 


40 


32 


11 


DANGEROUS • « BUSTA RHYMES 

R SMITH rr.SMITH - JMl'H H STOME.f STCNEWAll ACOi:."J.. DERMER) (C) 101 (Mf '1 (XI ELErtTPA £i - ■ 


9 
46 


d) 


48 


52 


4 


GET AT ME DOG ♦ DMX (FEATURING SHEEK OF THE LOX) 

PH.GRE'\5E(E5IWMON5.AF:tlDS.O.BU<CKMON.S TAYLOR) '.MTl - OEP JAM ■■■^ 


QD 


47 


53 


5 


ALL 1 DO ♦SOMETHIN' FOR THE PEOPLE 

AMCCUNT0«,SOUETHIN'FQflTHE«OPL£;AWCCLmTON.JYCUhG.RHC..- j PARSER BROS 172B2 


47 


4< 


42 


41 


24 


HEAVEN ♦ NU FUVOR 

G.ST.CIAIR R LdNA.F PANGELINANJ CENICEROS) iCl 10) ill (V) tX i =;EF-|iL ;7 i:iR 


27 



COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO AIR- 
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2 WKS 
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TITLE ARTIST 

PRODUCER fSONGWRITFRI IMPRINT & NUMBEFil>1?0M0TI0N LABEL 


PEAK 
POSITION 


49 


39 


33 


7 


IF YOU THINK I'M JIGGY « THE LOX 

DGREASE 'S .'•LDBi J f"-: LI ■ '*-'■". - 'iiL- IC'fDlBADSDT - 


30 


QD 


NEW^ 


1 


VICTORY PUFF DADDY i THE FAN'ILY FEAT. THE NOTORIOUS 8.I.G. 4 BUSTA RHYMES 

^T^^VI^ 1 CO^'^BS 'C V' ^ ' ■ ■ ' '"'L AS B CONTiJ (CI ' j ' BAD BOV 79l5&iARiSTA 


50 


51 


55 


55 


9 


GIVEN TO FLY PEARL JAM 

z . r"'i-.-. . •■ vLLl'tRi (CI (0: (VI EPIC /B/9.' 


21 


QD 


57 


96 


8 




THE CITY IS MINE ♦ JAY-Z (FEATURING BLACKSTREET) 

TflILD 'RILEYf i^ME^ L -HUFF.G FRErJ TEMPCHIHI' (0 (D) (T) ROt*FELUVI)EF JAW 56^552 VIEPCURT 


52 


QD 


58 


60 


5 




STRAWBERRIES « SMOOTH 

. ■' ' 'i I " ' -'.-E^iTROlBERT. OP^t^ P RiJS^^N.L Mi'5.F Wi^l'J^TONi [ iH re- 


53 


54 


51 


44 


6 


SWEET SURRENDER ♦ SARAH MCLACHLAN 

P.UARLh^'iD 1 


28 


55 


50 


46 


4 


WHAT WOULD HAPPEN ♦ MEREDITH BROOKS 

O.RICKET^S i^'l - CAP1 TGL bd6y . 


46 


56 


53 


54 


6 


LIGHT IN YOUR EYES BLESSID UNION OF SOULS 

EMCSIA ^ 1 |"iA'i T SIMf 1 ir. il - CAPHCL 58670 


4< 


57 


54 


51 


17 


1 WILL COME TO YOU • ♦ HANSON 

5 LIROM - ' ' , T 1 ' HANiC'N B 'A'^ L' 'T ■ < C ' v ' i t^ERCUR^ 568 1 32 


9 


58 


56 


47 


7 


AM 1 DREAMING ♦ OL SKOOL [FEATURING KEITH SWEAT & XSCAPEl 

K SWEAT ' ■ - '■'^ ' TJ ' iT 1 KEIA ''-'-' ^ -'- 


31 


59 


52 


40 


15 


WE'RE NOT MAKING LOVE NO MORE • « DRU HILL 

SAi: ' D Simmons [:--bi - .''Jl i i l' i Di laface - ■•■ ^- ' ■■ 


13 


QD 


61 




2 


BYE BYE ♦ JO DEE MESSINA 

- u " - L 1'^' . T.MCGRAW i,P^VASSAR,M BOORKEI 1 L L' ■ 'i' CURB 730^4 


60 


ei 


60 


58 


11 


BURN » MILITIA 

E.OEAS . '"l■^tDEAN; I " RED ANT 119006 


52 


QD 


82 




2 


ITS ALL ABOUT ME ♦ MYA FEATURING SISQO OF DRU HILL 

FfL.-" . '.' .VVFTAS R PjC^EY T*<'^-i 1 KCyi'^ 0 .A\iiv 1 WCRLEVI ICI 'Dl INTERSCCf^ 97024 


62 


QD 


67 


84 


3 


LET'S RIDE ♦ MONTELL JORDAN FEAT. MASTER P 4 SILKK THE SHOCKER 

T. BISHOP 1 1.' . "RDAN.UASUR P 5IL«-I THE SHOCKER) ICl (OUT) DEF jam 56847?,'MERCURy 


63 


QD 


64 


65 


3 


BRING IT ON ♦ KEITH WASHINGTON 

F JERKINS 1 ' ■■'■a~H:\(iTijS |F.j£RKi'iS lll.K.WA^nifiGf'JN.M Sc.iON i L IDI i ■" ■' 


64 


65 


62 


56 


16 


32 FLAVORS ♦ ALANA DAVIS 

E.TUTON ■- . iJ [■ ■ ELEiTRA 641 , -■.:'.■ 


37 


QD 


NEW^ 


I 


JUST BE STRAIGHT WITH ME ♦SWHESHOCMRfEAT.IMSIERf.DESnNVSWlLD. . .i- mi.dU 

' 3 - ■ - i.USTE^ P D'sTlND'a [- C i'.T'l' r " " " '. ',■ " 


S6 


67 


59 


59 


12 


WHAT IF 1 SAID ♦ ANITA COCHRAN (DUET WITH STEVE WARINER) 

J F 'i ' " ' ■ . '■-''■»■ i COCHRAN' ||" ~i 1 1 ■ vVa- - " BROS '.■'-'. 


39 


QD 


NEW^ 


I 


IMAGINATION * TAMIA 

J OUPRt 1 ^ M d GDROV J\ MI2ELL F PERREN D flfCHARDS i i C' ' i i", i i flROS 


68 


69 


63 


63 


20 


AT THE BEGINNING « RICHARD MARX & DONNA LEWIS 

T HC"'N i-'-hERIY) !Ci i ATLANTIC'--: 


45 


QD 


70 


70 


6 


LIFE IN MONO * MONO 

M ViRGO Rr'l iT'i I'Xi ECHO - 


70 


71 


66 


71 


7 


THEN WHAT? ♦ CLAY WALKER 

JcI-.LL .WALKER - il-AfiP.J.VE2NERl IC) iDl (V) GIANT iSASHVILLtl 17262. F: ■ 


66 
72 


QD 


NEW^ 


1 


irS UP TO YOU ♦ THE TUESDAYS 


73 


68 


61 


20 


BREAKING AU THE RULES ♦ SHE MOVES 

THE BERMAN BROTHERS F HI R'.-AfvF BERMAN. J COPLAN.M DEXTER) (CI (0) FT) ■ GEFFEN194I5 


32 


74 


71 


64 


15 


JUST CLOWNIN' ♦ WC FROM WESTSlOE CONNECTION 

^FA.i TOONES IW CALHOUN A GILLIAM) (CI lO) (T) PAYDAVF-HR b70O43.'ISLAND 


56 


QD 


85 




2 


REALITY ♦ ELUSION 

MASS ORDER ■. _ ' VENEV VALENTINE L -iLLi (Cj iCi '!TI RCA 64933 


75 


76 


72 


67 




IF 1 NEVER STOP LOVING YOU ♦ DAVID KERSH 


67 


77 


73 


73 


5 


OFF THE HOOK ♦ JODr WATLEY 

'.^ i " r'f-iOLETON.C.lUCAS.D.fLOYDl C'lC: " u iX) '.''''-^ 


73 


7« 


74 


74 


18 


BRIAN WILSON « BARENAKED LADIES 


68 


79 


65 


57 


20 


SPICE UP YOUR LIFE* ♦SPICE GIRLS 

R RO/t'E Sf'ICE ijlR;.S R STANDARD M HOWE! Li '■' VIRGIN 38620 


18 


10 


69 


62 


16 


GOING BACK TO CALI • THE NOTORIOUS B.I G. 

EASV WO BEE ' '/i ^ "Pf :"' HAP'i't y P TROIJT^^AN■ i ' ' n i ■ r ■ BAD BOY " ■ ' ■ i. " " 


26 


11 


75 


66 


14 


SAY YOU'LL STAY KAI 

TBI5MC= IT BISHOP) (Ci iDI ITi i «. TIOAL WAVE 194; 


59 


QD 


NEW^ 


1 


A PROMISE 1 MAKE • DAKOTA MOON 
F' M ■ I -■■.-JEDY.WKIRKPATRICK.TSIMS.AIOGAN.M.MORE) (C) (Dl ELEKTRA 641 16EEG 


82 


83 


78 




2 


MY HEART WILL GO ON DEJA VU 

ALMlGMTV ASSOCIATES 1 J HC"^NtR,/<' JENNINGS 1 <C'! iTi (Xi INTERMIT " -i ^ - ■ 


78 


_:4. 


93 




2 


WHO AMI *eEENIEMAN 

J HARDING IF) ra; ) 1 Ff'RF f,F,' i.iiT. i 2 HARD ■ 1 .' 


84 


IS 


79 


72 


7 


SEND MY LOVE/SEND ONE YOUR LOVE BORN JAMERICANS 

S.RCMI IS iVil'CM'' X '■ ^ DtLCIO'JS VINYL 71903 


72 


K 


80 


76 


5 


NOTHIN' MOVE BUT THE MONEY ♦ MIC GERONIMO FEAT. OMX t BLACK ROB 

N ^|r"* ■ ' ' ■ ■ E SIMMOf'iS R ROSSI ICKT ''BLLtiT ' ^ 


70 


n 


77 


69 


17 


THE MEMORY REMAINS ♦ METALLICA 

----''-'jJ'^ICH'i ^Cj^D'ELE'^TRa 


28 


IS 


76 


68 


12 


AIN'T THAT JUST THE WAY LUTRICIA MCNEAL 

Hi.' .'.I'JI^R YACOUB ' 3 L ARSC^ 5 PH^LL P5 S BELLA fiD i i.C.i IP- ' CRAVt 7^7%^ 


63 


QD 


NEW^ 


1 


ITS YOUR LOVE ^ ^ SHE MOVES 


89 


QD 


NEW^ 


1 


THIS KISS * FAITH HIU 

B |~ii^L' K' "'H f »" ^^■ LL L^R\ER A R060f ^ & N CHAPMAN* 'Ci IV'i WARNER 6R0S i NASHVILL^ I ] ^t'-^T 


90 


91 


81 


81 


7 


TIC TIC TAC FRUIT DE LA PASSION 

MICHAEL" P.&ALATI ML'Mii Ci *: ', AUREUS -Il - i''-'-l- ■ f) 


81 


92 


1 

84 


75 


15 




LOLLIPOP (CANDYMAN) ♦ AQUA 

■■■i-.'tD,': '':WtiN.,NrSIHCM.((C(F,fU'(JMAhN.LWGH3fH iL Dl i UCA 56*IQ 


23 


93 


87 


87 


5 




SO LONG (WELL, WELL, WELL) ♦ PHAJJA 

K.K -. 1 .1.. Pick • ;... N R.WHITE E R09ERS0NI iCl vDii WARNER BROS 71306 


«7 


® 


94 


94 


3 


SAINT OF ME ♦ THE ROLLING STONES 

THE DLsT THE GLIMMER TWIMS !M JAGGER.K RICHAfiOSi ■ iDl .T; !,«, VIRGIN 38626 


94 


95 


91 


82 


13 


ROXANNE '97 - PUFF DADDY REMIX ♦ STING & THE POLICE 

THE- 1 "'T" - 'i . i i .1 ^'.IB iSTiNG njLL fOftCE L F,r -0. G RECO J C-T-Sp' IMI -Tl lAl AiM 582-t49* 


59 


96 


96 


80 


9 


IN A DREAM ROCKELL 

JIi . 1 i. : i.li.'.r. IRTAVLOR-WEBER) (C) (DIX) ROBBtNS 72012 


80 


97 


90 


90 


4 


THE NOTE ♦ DARYLE SINGLETARY 

11 )Ot-r)'iC'( ) KJflSS IB MOORE.M HAY! (C) (0) (V) GIANT (NASHVILLE) 1726a'REPfiiSE iMSHVILlE 


90 


M 


89 


89 


7 


JEALOUSY KIM SANDERS 

r.-i-.r.-;',-. -i-.ifh - F'r>\-) I ' :iMMFRMANN.N.KAT?MANVl F i F! 1) DANCFN' MUSIC 5771 - ■ 


89 


n 


86 


78 


16 


DON'T BE STUPID (YOU KNOW 1 LOVE YOU) ♦ SHANIA TWAIN 

R.jLAMiE . . ■ , .. '.A ICi Li IV MEfiCURV '.Al l. .1: Ij6a2't2 


40 


100 


88 


79 


15 


WHAT IF ♦ REBA MCENTIRE 

R )77F*1TIRF 3 MALLOV ID WARREM Cm C.' i MCA NASHVILU 72026 


50 



O^Bco'tls "ith tt« greatest airpJsy and sain £»rns tM week. Greatest Gainer/Safes and GrealesT Gainer/Airplay are awarded, reispeciive^y, lor the largest sates arx) anpiay mcruastrs amsng yngtcs Deiow l^ie top 20 ^Vlcleoclip avsiitbility. •Rec^idinii \n<}Mry Avm or America (RIAA) urtir>r.ariixi hy ol &00.O0O 
units, ARIAAtefliricatir^ lix saiR ol 1 rnillion uMs. wim additional miiliDn indicated by a numefal to'^owng the syrTiboL Calaicf! number i; Icr caudtc vngSf.. 'A&terrgi nvKatci i^^ta^ number isliy cassette maii singte, regulai cassette single unavailaUe. (C) Cassette single availabbty (0) CD sing>e availaOiiiry. IM) Cassette 
(nam-vngle availaBility. CT| Virryl rru»-sjrgle availabiliry. Vinyl single availability. K) CD rntxi iiflgle svailaWliTy. C 1998, BiHDoard.'BPI Corn mumcalmns and SounOScan. Inc. 
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''Absolutely Loaded 

with NEW indispensable information! ^9 



Dick Bartley, Host and Producer 
"American Gold," "Roclt & Roii's Greatest Hits' 
and "Yesterday...Uve!" - ABC Radio Networks 




More 
Facts... 
More 
Stats... 
More .^ew 
Features 
Than Evei 
Before! 

T\vice The Titles! 
Shows the flip side 
of even,' charted 
vinyl single and 
additional tracks on 
cassette singles 
and CDs. 

The Big Non - 
"Hot 100" Hits! 
Lists an anist s hits on 
Billboard's "Hot 100 
Airplay. " "Hoi 100 
Singles Sales." 
"Christmas," "Honor Roll 
of Hits" or "Coming Up 
Strong" charts (in artist/ 
title sections). 

Artists' Biggest Hits 
& Hot Chart Eras 
At A Glance! 
• Top 3 or 5 hits of an 
artist with 10 or more 
charted hits appear below 
the artist's bio • Biggest hit 
of an artist with 5 or more 

hits is underlined • Top 10 hits are shaded with light 
grey • O marks all # I hits • Peak positions 
of 5 or more consecutive Top 20 hits are 
shaded witli light grey. 

Handy Crossover Cross-Reference! 

Highlights records reaching #1 on 
other major Billboard charts and 
artists with other "Mainstream 
Rock" or "Modern Rock TYacks" 
chart hits. 

Updated Record Price 
& Picture Sleeve Guides! 

New Reader- Friendly 
Format! 



Essential (hart 
llala On Every 
HillliiianI "Hot 



• Peak position 

• Chart debut date 

• Total weeks charted 
• Original label and 

number • Peak 
position on Billboard's 
niuliiple weekly '55 -'58 
Pop singles charts 
("Top 100." "Best 
Sellers," "|uke Box" and 
"Disc lockey") • Peak 
position on Billboard's 
special weekly '84-'96 
"Hot 100 Airplay" and 
"Hot 1 00 Sales" charts 
• Total weeks at #1 or #2 

• RIAA Platiiuim/Gold 
singles • Special singles 

(Re-releases, Christmas, 
Novelty, etc.) indicated 
with letter symbols 

Complete Artist 
Information & Bios! 

• ,^rtist's peak year of 
popularity • Top 200 

Artists pictures • .Xrtist's 
ranking in All-Time Top 
500 Artists • .-Ml-new 
biographies on many new 
Pop artists • Previous 
artist bios updated for 
greater accuracy 

Expanded Title Notes! 

Phis Spedal 
Sedions: 

• Complete A-to-Z Song Title 
Section • All-Time Top 500 
.Artist Ranking • Top Artists 
& Achievements • Top 
Artist Debuts • Top Hits 
• Record Breakers 
• » 1 Hits m 
Chronological Order 

• "Rock & Roll Hall 
Of Fame" Induaees 



Call 1■80<^S27■9S10 (U.S. & Canada) • 414-35X-»MW (All other foreign) • Fax to 414^Sl-»t52 • Mail to: Record Research Inc., Dept. BBTP, P.O. Box 200, 
Menomonee Falls, Wl 53052O200, LI.S.A. • Include your name, company name, address, apartment number, city, slate/province, ZIP/postal code and country. 
Shipping A HandUng $7 .50 • Dalliwy U.S.: 4^ weeks: foreign; 8-12 weeks • Make check or money order payable to: Record Research • MasterCard, VISA or American Express orders: include 
account numt^er, expiration date and signature • For man htfomutiaa, call 414-251.5408 or view a sample page with a book description on the Internet at: http://www.ncordr990arch.eom 
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SoundScan* 
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THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AttO 


WKS. ON 
CHART 


ARTIST TITLE 

IMPRINT I NUMBEROISTRIBUTINC LABEL ISUGGTSTCO LIST PRICE OR EQUIVALENT FOR CASSEnEyCO) 


PEAK 
POSITION 


1 


1 


1 


13 


* * * No. 1 ♦ * * 

SOUNDTRACKA*S0NyCLASSICAL&3213U09eEttT798) 9weckjatNol TITANIC 


1 




NEW^ 


1 


* * * Hot Shot Debut* ♦ * 

MADONNA MAVEPICK .16847'WABNER BROS, no 9a'17.98) RAY OF LIGHT 


2 


3 


2 1 2 


16 


CELINE DION A ' 5»MLiSiC6a861;tPiCil0 98Eai7 981 LETS TALK ABOUT LOVE 


1 




NEW^ 


1 


SCARFACE RAPA LOT aS47LVIRGIN (19,9*22 9fl) MY HOMIES 


4 


CD 


4 


4 


47 


SAVAGE GARDEN A' Columbia 67954 1 lo 98 Ea 16 991 SAVAGE GARDEN 


4 


6 


3 


3 


3 


SILKK THE SHOCKER NO limit 507l6-™omTyiio9&16 981 CHARGE IT 2 DA GAME 


3 


CD 


8 


11 


38 


K-CI t JOJOA MCA n613'n0 9»16,96l LOVE ALWAYS 


7 


CD 


6 


6 


30 


BACKSTREET BOYSA'in'E<lSe9(IO,9a/l6,9SI BACKSTREET BOYS 


4 


9 


5 


9 


5 


SOUNDTRACK mjvverick fl6A4QWARNEfl BROS [1196 17 98) THE WEDDING SINGER 


5 


10 


7 


7 


25 


USHER A' LAFACE2KM3,ARISTA 110 9^16 981 MY WAY 


4 


QD 


9 


10 


53 


MATCHBOX 20 A' IAVAAILANIIC9Z721 AG 10 9eis 99<B YOURSELF OR SOMEONE LIKE YOU 


5 




22 


12 


15 


♦ ♦ ★ Greatest Gainer* * * 

GARTH BROOKSA-CAPIT0HNASHVILLEIS6599CAMTOLNASMVILLEU09&I698) SEVENS 


1 




14 


16 




WILL SMITH A COLUMBIA 68643- 110 98 EQI7 98) BIG WILLIE STYLE 


10 




13 


13 


18 


SHANIA TWAIN A' mercury (NASHVIUE) 536003 no 98 EQ'!6,9a) COME ON OVER 


2 


15 


12 


8 


18 


SrlUCulKLoA VlMtjlN 351 1 i i 1 l,yH'i / 981 DrlULVrUnLLJ 


3 


16 


10 


5 


3 


PEARL JAM EPIC 68164' (10,98 ECi'16, 98! YIELD 


2 


17 


11 


32 


^ 


VHnlUUS Alt 1 lo 1 3 uKAMMT 11/5<^WLA (lU,9al/,9Dl 1 UnMIVI IVI I nUIVIinCCd 


][ 


I lo J 


18 


17 


23 


1 fWFFMA MrKFMMITT A miiMi IN prun jATiauiDurp rpoc i-n ukik mi TUF RnTlK nF QFrPFTC 
LUnLCnA muiVUini l l A (AIINIAN KUAU 4C/l^nAHNLn tPflA, I.U,WI J6,9Sl 1 nL DlAJn UT SCUnCIS 


17 


19 


15 


14 


19 


MACF A, am Qr^v imi iin i^^t'^ l. qui M ARI FAA U/DQI n 


] 


20 


16 


15 


24 


DPI AU MrKMIf^MT A UFpniPv i;v;7i i in aa tnitt. Pai ANYTIMF 
DnlHIi IV1l.l\rilun 1 V MtRLUKT D^twl 5 1 lU,9o tid lb,9BI mil 1 ilVIC 


13 


21 


17 


19 


33 


PUFF DADDY & THE FAMILY A' BAD BOY 73012vARtSTA (1D.9&17 9Sl NO WAY OUT 


1 


22 


19 


21 


26 


™ . YOU LIGHT UP MY LIFE - INSPIRATIONAL SONGS 


1 


23 


21 


18 


24 


CHUMBAWAMBAA' REPUBLIC SSmUNlVERSAL aO 9816 98i TUBTHUMPER 


3 


CD 


28 


45 


34 


SARAH MCLACHLANA- crista 18970 a09&16 SB; SURFACING 


2 


25 


25 


25 


16 


MARCY PUYGROUND* CAPITOL 53&69a09a'l5 98)B MARCY PLAYGROUND 


25 


26 


24 


23 


17 


LSG A EASTWEST 6212SEEG 110 9*16 981 LEVERT.SWEAT.GILL 


4 


27 


23 


37 


29 


FLEETWOOD MACA'R£PRISE4670a'WARNeRBROS n09a'l7.98) THE DANCE 


1 


28 


20 


40 


57 


PAULA COLE A imago 4&424''WARNeRBROS (10 9A'I& 98) || THIS FIRE 


20 


29 


26 


24 


25 


MARIAN CAREYA'CO(.uMaiA67835lJ098Eai?9Si BUTTERFLY 


1 


CD 


33 


34 


23 


CREED A WIND-UP 13049 (10.9*16 98)11 MY OWN PRISON 


30 


CiD 


34 


30 


48 


THIRD EYE BLINDA EL£ktra62012*^E£G (10.9&16 981 B THIRD EYE BLIND 


30 


32 


29 


20 


57 


SPICE GIRLS A' VIRGIN 42174* (10-9&16.98) SPICE 


1 


33 


31 


27 


23 


THE VERVE • vohltt 449iaAfiRGiN (10.9&16 9a» URBAN HYMNS 


23 


34 


32 


26 


IE 


METALLICA A' lllktra 62i2a'»iEQ (10 98.'16.9B) RELOAD 


1 


35 


35 


33 


17 


TIMBALAND AND MAfiOO • BlACKCROus(VtTLANnC9?772-,'AG I998'15.9« WELCOME TO OUR WORLD 


33 


36 


27 


122 


23 


BOB DYLAN •coiUMBiA&s&M (10 98 Eai6 98) TIME OUT OF MIND 


10 




43 


44 


28 


MASTER P A-' NO LIMIT 50659'.wiORirv I10.98,'16.981 GHETTO D 




38 


42 


41 


22 


JANET A viRGm 44762 iii.9ai7 98> THE VELVET ROPE 




39 


36 


29 


8 


THE LOX • BAD BOY 730l5-;ARisrA 110 98/16,981 ■ MONEY, POWER & RESPECT 


3 




37 


57 


36 


RADIOHEAD S capitol !i5229 (IO 9&i5.3a) OK COMPUTER 


21 


41 


40 


46 


16 


ERYKAH BADUA KEDAR53109*/UNIVERSAl(lD9ai6 98l LIVE 


4 


42 


39 


47 


44 


HANSON A* MERCURY 5J4615 (11.98 EQ'17 98) MIDDLE OF NOWHERE 


2 


43 


30 




2 


SOUNDTRACK NOOTRYBE 4545l,V]HGIN 110 9a'15.98) CAUGHT UP 


30 


44 


50 


35 


26 


AQUA A' MCA 11705 (10 9ft'16 981 AQUARIUM 


7 


45 


38 


28 


25 


SOUNDTRACK A' LAfACE?6041i'AR1STA (10 9&]6.9«l SOUL FOOD 


4 


4« 


41 




2 


C-BO AWOLNOO IRYBE 4549&V)RGIN (10 9ail5 9B) TIL' MY CASKET DROPS 


41 


47 


48 


43 


12 


I^SVIlII^JLmiM) THE SOURCE PRESENTS HIP HOP HITS - VOLUME 1 


3< 


4< 


47 


38 


34 


SMASH MOUTHA inierscope90|4?(io,98/16 98)H push YU MANG 


19 


49 


49 




2 


OL SKOOL KEIA 63]04'/UNrvERSAL (10,98(16,981 OL SKOOL 


49 


CD 


NEW^ 


1 


JOE SATRIANI EPIC 68018 110,98 Eai6,9ei CRYSTAL PUNET 


so 


51 


45 


36 


7 


*°'"!9?,^?„, ..™,.<„, ALL! HAVE IN THIS WORLD, ARE., MY BALLS AND MY WORD 

W i)«iT f,0"38''P«llOfiirY 110 9fl/16,9fil 


10 


52 


46 


42 


17 


BARBRA STREISAND A' COLUMBIA 66181 ll0 98Eai;98l HIGHER GROUND 


1 


53 


52 


48 


25 


BEN FOLDS FIVE • CAHaimsoMJSlceiTKl-iEFiClian £1^16981 VAHATEVER AND EVER AMEN 


42 
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3¥ 




CHART 


ARTIST TITLE 

IMPRINT * MUMBEROISIRISUIING LABEL (SUGGESTED LIST PWCE OP EQUIVALENT FOR CASSEnE;r:j)l 


PEAK 
POSITION 


M 


53 


49 


IS 


KENNY GA ARISTA 18991 110 9ai7 981 KENNY G GREATEST HITS 


19 


5S 


51 


39 


9 


SOUNDTRACK»AlLANTic830»AS(10,9&i;98i GREAT EXPECTATIONS: THEALBUM 


25 


se 


44 


31 


5 


SOUNDTRACK umvehsal 53116 (10,98/17 9B) BLUES BROTHERS 2000 


12 


57 


56 


61 


28 


™ *?°?9t 16 98) (SONGBOOK) A COLLECTION OF HITS 


4 


58 


54 


50 


25 


BROOKS & DUNN A thc nap^Tf^T hit"^ rni i FrTinw 
ARISTA NASmiliE 18852 (109a'16 98) '"^ GREATEST HITS COLLECTION 


4 


59 


55 


59 


4G 


MARY J. BLIGEA- MCA 11606- il0.9&16 98) SHARE MY WORLD 


1 


60 


57 


68 


37 


WYCLEF JEAN FEAT. REFUGEE ALLSTARS A Aw-jr: ipinsqevnkthf rawiU FFi" (ifnf.F> »ii':twk 


16 


61 


58 


60 


17 


MYSTIKAL A BiG BO>,no limit 4l62C.Jivt .:io.9& 16 981 BB UNPREDICTABLE 


3 




141 




2 


* ★ ★ Pacesetter * * * 

■f Nre IW5HCD> CRYSTAL BALL 


62 


63 


63 


63 




TIM MCGRAW A' CURB 77886 (10.9&I6.98> EVERYWHERE 


2 


64 


59 


55 


38 


SOUNDTRACK # work &8166i'EPIC(10 98 EQ'l? 981 MY BEST FRIEND'S WEDDING 


14 




75 




2 


rS"™ ?!5L°I'm, a^lTC. U09«-16 981 ~ ^^^'^ ^^^^ -"^"^ 


65 


66 


65 


52 


28 


MARTINA MCBRIDE • RCA inashvillE)675L&RIG (10 c«'l6 98) EVOLUTION 


24 


67 


51 


76 


78 


Flf^MA APPI P A - r^bCAru<;i &tCMjri£3k 1Q<££K<^ 1 1 n QQ cn. ' £ 1 HD Tin A 1 
r Iwrlrl nr rLQ A LLl^iN ^L/* i L WUKa d/^ l.*^ ■ 1 U ^ tU' .0 hi m 1 f UnL 




68 


52 


53 


108 


IPtiUPI ATI AKiTir D^TlW'A^ 1 '.fl ^'1 £. QQV IIB PIP PTQ Vf\l 1 




69 


59 


57 


25 


ni I^TA RHVMF^ A n FtiToa t^ntt' (fr in aR ( i; ii^i WHFN nKi'^TFR "^TRIKFQ 
DUdin nnivncoA lllm k.* d^ud** 'ttb , lu i^ icjoi vvnci^ l/iomo icn oimrvL^... 


3 




90 


87 


14 


ANDREA BOCELLI % ^HiiiPS 539207 ( lo sSi L&.os < BS ROMANZA 


44 


71 


66 


56 




B0Y2IIMENA MCTQWN 530819* (11 98-1' 58) EVOLUTION 




72 


75 


71 


10 


UNCLE SAM ST0NECREEK67731.-tP)C 110 98 E(l'16 98lB UNCLE SAM 


6£ 


73 


67 


58 


21 


GREEN DAY REPRISE 467<)4/WARNEfi BROS llO 9a i6 981 NIMROO. 


10 


74 


68 


70 


17 


«ms*«,3S-..SM» WOS 111 9117 98: '""^ ™E SKY WITH STARS - THE BEST OF ENYA 


30 


75 


73 


69 


3 


DESTINY'S CHILD Columbia 6;728- (10 98 Ea i6 98i DESTINY'S CHILD 


69 


76 


70 


65 


104 


CELINE DION A 6Lo musc 6?mi epic :io 9« ECli; se; FALLING INTO YOU 


1 


77 


72 


64 


15 


2PAC A' susRU Iliio- JIVL :l99a'24 98) R U STILL DOWN? IREMEMBER MEl 


2 


78 


60 


22 


3 


ANI DIFRANCO RGMTEOUS BABE 012 ; 10 9616,98! LITTLE PLASTIC CASTLE 


22 


79 


64 


— 


2 


BIG BAD VOODOO DADDY cooiSviLLE 9i33atM|,CAPiT0L 1 Id 9&16 981 BIG BAD VOODOO DADDY 


64 


80 


31 


78 


22 


EVERCLEAR • capitol 36503- (10 9&15 981 SO MUCH FOR THE AFTERGLOW 


33 


81 


78 


75 


28 


DAYS OF THE NEW • OUTPOST 30Coa,CEFf£N (10 9416 981 ■ DAYS OF THE NEW 


M 


82 


71 


62 


18 


YANNI VIRGIN «981 111 9*17 981 TRIBUTE 


21 


83 


87 


73 


18 


SAMMY KERSHAW • MCRCom (NASmvillei 536318 (10 98 EttTS 981 LABOR OF LOVE 


49 


84 


77 


72 


51 


AEROSMITHA ccllmbia 67S47 110,98 E[i'16 981 NINE LIVES 


1 


85 


80 


82 


51 


THE NOTORIOUS B.I.G. A' BADBO» 7301l-,'ABiSTA(l9,9a/2< 98) LIFE AFTER DEATH 


1 


86 




80 


19 


1/ A Dl/^l IC A DT1CTC A tnf^TA tanflfiiiAMirriM-ii IIITIfciATT r\AMPC OA OTV 1 r^nO 

VAKIUUb AKIIblS V AH Si A 18988 (10 98.16 98) ULI IMAl L UAINLt rAHl T lyyo 


38 


87 


82 


84 


16 


VARIOUS ARTISTS polvgram tviPOIyoor 5551?0'*im ;;c 98 ;7 98i PURE DISCO 2 


71 


88 






24 


OUR LADY PEACE 9 COLUMBIA 67940 ', 10,98 ECi'16 98) Q CLUMSY 


n 


89 






42 


rUU rlun 1 tna A ROSWELL 55B3Z iCAPITOL f 10. 9& 16.98) 1 nt LULUUrt AINU 1 nt bnflrt 


10 


90 


91 


81 


84 


SUBLIMEA' GASCIINE AILCV 11413;UCA()0, 98/16 96) SUBLIME 


13 


91 


93 


93 


8 


BILLIE MYERS universal 53lOQ(l0 9a'l& 9e)B GROWING, PAINS 


91 


92 


86 


77 


18 


JAY-Z»ROC-A-FELLA[>£FWW 536392'MEftCURyt!098E£i'1698l IN MY LIFETIME. VOL. 1 


3 


GD 


98 


97 


41 


GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A" qqD'S PROPERTY 


3 


94 


83 


86 


18 


B.B. KING MCA 11711 110 9817 98) DEUCES WILD 


73 


GD 


95 


117 


12 


NEXT ARISTA 18973 (10 98/15,98) ■ RATED NEXT 


95 


96 


92 


79 


26 


BLINK 182 • CARGO 1 l62a',MCA 110 9&16 981 ■ DUDE RANCH 


67 


97 


94 


120 


69 


SOUNDTRACK A'WARNERSUNSET,ATLANTICa2961,'AGlll,9&17,98) SPACE JAM 


2 


98 


89 


74 


15 


S°"c«,'?^,'fS •96I BEGINNING„.THERE WAS RAP 


15 


99 


% 


88 


26 


VARIOUS ARTISTS A jjPN PRESENTS, JOCK JAMS VOLUME 3 

TOMMYB0Y1214(12,9a'17,98) 


23 


100 


79 


65 


3 


VARIOUS ARTISTS moiown 530849 (29 98 CDi MOTOWN 40 FOREVER 


65 


101 


74 


54 


3 


SOUNDTRACK TOMMY aov 1227' Ili0 9ai7 98; RIDE 


54 


102 


104 


94 


37 


ROBYN* RCA 67477 1109&16 98) ■ ROBYN IS HERE 


(t 


103 


lOO 


92 


36 


SOUNDTRACK A' Columbia 68169- (lo 98 laum MEN IN BLACK— THE ALBUM 


1 


104 


101 


89 


66 


DRU HILLA ISLAND 524306 IIO,9Ebl6 98) ■ DRU HILL 


23 


105 


97 


91 


IS 


i?R"t)R™mTEa l?,^, THE BEST THAT 1 COULD DO 1978 ■ 1988 


33 


106 


102 


95 


17 


OZZYOSBOURNEA EPiC679SO(l0 98Eai7 98) THEOZZMAN COMETH 


13 



CD Albums with the greatest sales gains this week. •Recording Industry Assn. Of America (RIAA) certification tor sales of 500,000 album units. ARlAA certification for shipment of 1 million units, witti multiplatinum titles indicated by a numeral following the symbol. For 
boxed sets, and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes 'Astensh Indicates LP is available. Most tape prices, and CO prices tor BUG and WEA labels, are sug^ted lists. Tape prices 

jrked EQ. and all other CD prices, ate equivalent prices, which are projected (rom wfiolesflle priceSi Create" ^--^i- . . i ^ . -- 

lindicates past or present Healseeket title ^ 1998. Bitlboard/BPI Communications, and SoundScan, Inc 
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WKS, 
CHAF 


ARTIST TITLE 

iMPWINT i NUMBtR'DlSTRlBDTING LABEL ISlXiGESTED LIST PRICE! OH EQUtVALENT fOH CASSETTE^CD) 


PtAK 

posn 


107 


112 


111 


22 


KENNY WAYNE SHEPHERD BAND revolution ?i6e<k^s'ARN[R BROS (lO %'I698) TROUBLE IS.,, 


74 


101 


103 


173 


56 


ERYKAH BADU A- KEDAR 53027 '/UNtVERSAL (10.9a't59a) BADUIZM 


2 


109 


107 


100 


6 


VARIOUS ARTISTS wnwfifi^PFi i(»fi_rHFvrAR''i^nTnp(yKPFi abtkt^ 4f*n ^nwr:*; 

• lki YjjL'Jifii' y&' I y. wi 


100 


110 


105 


112 


68 


THE WALLFLOWERS A' iNiERSCOPt 90055 (10,9*16.98) D BRINGING DOWN THE HORSE 


4 


30) 


121 


113 


20 


BARENAKED LADIES • REPfrtSE 46393AVARNER BROS (10.9a 16 96! ■ ROCK SPECTACLE 


111 




IM 


145 


24 


JON B. YABruW55OMUSIC6780i'EPK;ilO96Eai69e; COOL RELAX 


108 


111 


116 


109 


10 


QUEEN PEN LIL MAN90I51MNTERSCOPE(I09ai69aiBB MY MELODY 


103 


114 


103 


99 


IS 


VARIOUS ARTISTS • tommy boy 1234 ii2 gft'l? 98) MTV PARTY TO GO 98 


50 


115 


110 


102 


36 


PRODIGY A' XL MulEVAVEROt *6606.WAR«R BROS ao,9a'l6 98! THE FAT OF THE LAND 


1 


116 


118 


114 


13 


THREE 6 MAFIA HEmTiviTY 1644 ao9a'i5,98) CHPT. 2: WORLD DOMINATION 


40 


117 


114 


107 


87 


LEANN RIMES A* CURB 77821 I10.9EI' 15.98) BLUE 


3 


118 


US 


98 


32 


JOE • JIVE 41603* U 1 9&'16.98) ALL THAT 1 AM 


13 


119 


119 


104 




JONNY LANG A UM 540&iD(l0 9ai6.9Sin LIE TO ME 


44 


120 


117 


116 


23 


SWV RCA 67525* :i0 9a.'i6 96! RELEASE SOME TENSION 


24 


SID 


136 


162 


4 


CHERRY POPPIN' DADDIES MOJO 5308 l.UNfVEBSAt 18 9812 981 ■ ZOOT SUIT RIOT 


121 


122 


123 


90 


29 


CLINT BLACK • RCAfNASWllLEi 675J5'RLG lio 9a'l6 98) NOTHIN' BUT THE TAILLIGHTS 


43 


123 


99 


51 


6 


JOHNTESH GTSP 539804 U0,9a'17,98) GRAND PASSION 


45 


124 


111 


" 


50 


SHAWN COLVIN •COLOMBIA 67119(10 98 EQ'16 9SI A FEW SMALL REPAIRS 


39 


125 


126 


106 


(5 


SUBLIME • &A50UNE ALLEY 11714vMCA (109ftl6 981 SECOND-HAND SMOKE 


28 


126 


106 


108 


44 


MEREDITH BROOKS A CAPitol 369S9 (lo gS'lS 98i BLURRING THE EDGES 


22 


127 


130 


128 


23 


THE ROLLING STONES A virgin 44909' (II 9817.98) BRIDGES TO BABYLON 


3 


128 


128 


121 


46 


GEORGE STRAIT A' mca nashvioe 1 1584 (109816 98) CARRYING YOUR LOVE WITH ME 


1 


129 


120 


148 


60 


JAMIROQUAIA WORK6790i'EPIC [ID 98 £016.98) TRAVELING WITHOUT MOVING 


24 




147 


159 


36 


CLAY WALKER •GlANTllVASHVlLLD 2*674iWlflNER BROS. iNASHV''LL£lllO.SS'16.9a! RUMOR HAS IT 


32 


131 


122 


96 


37 


SUGAR RAY A LaVA ATlj*NTiC83D0& AG (10.98,15 981 FLOORED 


12 


132 


113 


103 


34 


MISSY "MISDEMEANOR" EUIOTTA EASTWEST62062'.'EEG(l0.9ai6.98; SUPA DUPA FLY 


3 


133 


129 


115 


11 


CHICO DEBARGE KEDW 5308e',UNIVERSAL (10 9816 98) LONG TIME NO SEE 


86 


3D 


153 


143 


6 


DIXIE CHICKS MONUMENT 68:95«)NY (NASHVILLE! 110.98 EQ'16 981 Bl WIDE OPEN SPACES 


134 


13S 


132 


138 


75 


TOOLA FK£WORLO31087M109ai696) AENIMA 


2 


13S 


127 


110 


16 


LED ZEPPELIN A Atlantic 8306 i ag i 19.9821 98) BBC SESSIONS 


12 


137 


131 


127 


3 


DEEP FOREST 550MusiC6872&EPiciii 98Etll7.9a) DEEP FOREST III — COMPARSA 


127 


131 


139 


135 


21 


VARIOUS ARTISTS COLD FRONT 62S4,'K-TEL(12 9ai7.9Bl CLUB MIX '98 


64 


139 


137 


119 


21 


JOHN MICHAEL MONTGOMERY • atuwtk: (NASHv)lle) 8306a'AG HD 9816 9ei GREATEST HITS 


33 


140 


133 


136 


28 


fp?'-il'^:a'^4* VMNASKVI.U, ,iC9«ta...B: "^HE BEST OF COLLIN RAVE - DIRECT HITS 


33 


141 


142 


134 


78 


.°™*A^SK!'i'L!^7tu(i09ai^ ' SHAVE MY LEGS FOR THIS? 


10 




161 


- 


2 


ABOVE THE LAW tommy boy 1233 (10,9816 981 LEGENDS 


142 


143 


124 


101 


20 


NAS ESCOBAR. FOXY BROWN. AZ AND NATURE t^f firm thf ai rum 

aftermath 90136-INIEFaCOPE 110 9a'I7 98! "^'"^ " '"^ ^^^^'^ 


1 


144 


143 


141 


97 


DAVE MATTHEWS BAND A' RCA66904(10.9a'l6 98I CRASH 


2 


145 


160 


140 


18 


^c^?on'2y?r*."l'?J^ 1, WOW-1998: THE YEAR S 30 TOP CHRISTIAN ARTISTS AND SONGS 


52 


14« 


151 


133 


19 


DAVE MATTHEWS BAND A yvE AT RED ROCKS 8.15.95 


3 


m 


REENIRr 


2 


SARAH BRIGHTMAN 1. THE LONDON SYMPHONY ORCHESTRA ^.f,. m c.y GOODBYE 

'JEMCS'L'Di05t5];ANG.Ll59&';6981BB VJWU-Dt 


147 


140 


158 




30 


JOHN FOGERTY • warsersros <5426ao 9a 16 981 BLUE MOON SWAMP 


37 


149 


145 


146 


28 


INSANE CLOWN POSSE island 5?4442 110.9&1696) THE GREAT MILENKO 


63 


® 


169 


150 


49 


TONICA POLrDOR53l0A2;MU(l0 9a'l6.9ein LEMON PARADE 


28 


151 


148 


131 


21 


LLCOOL JA D£f JAM539l86M,1£RaiRY(U.9aEQ'17 98) PHENOMENON 


7 


152 


134 


155 


3 


DAVID KERSH CURS 779<» 110 9816 981 ■ IF 1 NEVER STOP LOVING YOU 


134 


153 


157 


137 


71 


ALAN JACKSON A'~ ARISTA NASmuE lS8l3<l0.9e/l6 98l EVERYTHING 1 LOVE 


12 



THIS 
WEEK 
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WEEK 


2 WKS 
AGO 


it 

So 


ARTIST TITLE 

IMPRINT & NUMBEi^DISTRlBUTING LASU (SUGGESTID UST PRICE OR EOUIVAUNT FOR CASSCTTEjCOi 


PEAK 


154 


159 


147 


35 


LILA MCCANN ASYLUM 62042/EEG (10 9&16.9B)H LILA 


86 


193 


146 


129 


45 


VARIOUSARTISTSAviRGiNJ2ie6(10,9ai6 98l PURE MOODS 


to 


ISt 


125 


105 


5 


VARIOUS ARTISTS EASTWEST6208ll.Eto 111 9Si; 98) PARTY OVER HERE '98 


105 


157 


165 


139 


6 


CARMAN SPARROW 51640(109(^16.98) MISSION 3:16 


94 


158 


138 


132 


19 


THE CRYSTAL METHOD city OF AWEL&OUTPOST 30003*/GEFFEN (8.9ftl2 98) VEGAS 


92 


159 


135 




24 


JAMES TAYLOR • COLOMBIA 67912 (10 98 EI117 98) HOURGLASS 


9 


w 


187 




2 


DARYl£SINGLETARY(^TiNA^Ll£,;46961vwsERBROS ir(UHV1LL£)ll09ai6%:B AINT IT THE TRUTH 


160 


161 


156 


125 


4/ 


LISA LOEB GEFFEN 25141 (1D.9EL^6.96) FIRECRACKER 


8« 


162 


140 


142 


46 


VARIOUS ARTISTS • POLrDOR 535S77/A&M (10 9^16 96) PURE DISCO 


as 


163 


162 


156 


( 


SOUNDTRACK UPITOL 23338 (lOWie 98) GOOD WILL HUNTING 


156 


w 


174 


180 


3 


MONO ECH0 535676/MERCURY18 98Ea'12 58)B FORMICA BLUES 


164 


® 


171 


192 


3 


VARIOUS ARTISTS wwF wnRi n wRF^ii iNf^ FFnFRATifiN thf MiKir vni 7 

^Q,~yf gTj^ 1 jQ ggi'jg ggj tT Y» T VVUHLL' VVncOILII^U , tLJtr\*M 1 nt MUOii.. VUu. £ 


165 


066) 


NEW^ 




MICHAEL CRAWFORD atiantic 8307&'AG (io,9ai6 98i ON EAGLE'S WINGS 


166 


167 


155 


151 


23 


^Hltl^?^^*'!! UL. ONE NIGHT WITH YOU — THE BEST OF LOVE VOLUME 2 


44 


168 


144 


126 


42 


^I^TPR HA7PI A iiNtuTR<ui ^in^nnnoa/i<;QBin ^MFWHFRF MORF FAMII lAR 


4; 


169 


150 


123 


3 


JAGGED EDGE SO SO OEf 68181/COLUMBIA (to 9B EQ'16 98) ^| A JAGGED ERA 


123 


l/u 


152 




2 


PR^^R°^51D*'^l9l^98i PRESENTS; HIP HOP BACK IN THE DAY 


152 


•ill) 


198 


177 


» 


TONI BRAXTONA*utfAa26020AftisTA(io,9ai698i SECRETS 


2 


172 


163 


144 


12 


ICE CUBE PRiofiiTY 51037 []a9ai6 981 FEATURING,. .ICE CUBE 




173 


109 




6 


DIANA KRALL impulse! 233.-GRP no 98 16 98) BH LOVE SCENES 


109 


274) 


NEW^- 


-1— 


RICHIE SAMBORA mercury 536972 (10.98 ECi'i6.9a) UNDISCOVERED SOUL 


174 


175 


176 


163 


92 


MCTALLICA A' ELEKTRA 6I923VEEG llO 9816.96) LOAD 


1 


176 


166 


152 




311 A CWfilCORh 536l81*r'MERCURV (fl 98 Efl' 17.981 TRANSISTOR 


4 


177 


164 


154 


20 


TRACE ADKINS 9 CAPITOL NASKv'illE 56856 (10 9&'16 9S| BIG TIME 


50 


3lD 


184 




2 


BUENA VISTA SOCIAL CLUB qi ickia uicta cnriAt ri i id 
WORLD C RCUIT/NONESUCH 7947&AG 117 98 CDl ■ OUtr^M VIS 1 rt ^UWIftL i^LUtS 


178 




172 


157 


22 


MACK 10 • PRiOHiTY 50675* (10 9M6 98) BASED ON A TRUE STORY 


14 


180 


167 


118 


4 


RICKY MARTIN SONY DtSCOS 82653>^0NY 19 98 EQ'14 9B) VUELVE 


81 


181 


149 


124 


13 


BRYAN ADAMS A&M 540831 (10.9ai7 98) MTV UNPLUGGED 


88 


182 


170 


149 


72 


ELTON JOHN A MCA lliei 110.9816 98) LOVE SONGS 


24 


183 


178 


130 


7 


UABIOIIC APTICTC 

MAMCTeweSJiis^} ^^^"^ "-^^^ " ^ ^ ^^^^'^ ^'^^ 


82 


184) 


194 


178 


17 


SAVE FERRIS STARP00L6818iEPiC(7.9e tail 96) IT MEANS EVERYTHING 


75 


185 


181 


187 


44 


1HUA' NOLiMiTSoeeo'/PRiORrTYiiz sais sB) TRU 2 DA GAME 


8 


H) 


NEW^ 




VARIOUS ARTISTS CTW.SE&WE street 6J432jS0KY wonder (9,98 E(113.98) ELMOPALOOZA! 


186 


187 


175 1 - 


2 


SOUNDTRACK rising tide 5305B 110 9816 98) THE APOSTLE 


175 


® 


NEW^ 




CRYSTAL LEWIS mvr^h 5401i'wORDll09&'15,9B)Bi GOLD 


188 


189 


177 


164 


32 


BONE THUGS-N-HARMONYA'RUTHL£SS6340^n£mTiviTY(l9.9a'239e) THE ART OF WAR 


1 


190 


186 


188 


S3 


MASTER P • NO LIMIT M97a',iWtiOftrnr (lo.9ai'16 98l ICE CREAM MAN 


26 


191 


179 


158 


6 


^*MwiS:6«;37«R,(,,s™u£Jll098£(»1698. WHEN THE WRONG ONE LOVES YOU RIGHT 


92 


192 


173 


160 


18 


SOUNDTRACK • AIm»TIC83O53/AG(10,9&l?.98l ANASTASIA 


41 


m) 


BE-EKIRK 


39 


BOB CARLISLE A^ RIITTFRFI V kl^<;F<; (<sHAnF<; DF (^RAPFl 
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AtNMTheLmr 142 

Brysn Adams 181 

TracsAdMns 177 
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Fiona Appta 67 
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JonB. 112 

Backstreet Boys 6 
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B« Bad Voodoo Daddy 79 
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Mary J. Bl«e 59 
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Andru BocBlli 70 

Booe THugs-H-Harmony 189 

BoyzllM«n 71 

Toni Braxlon 171 

Saran B/^fhtman & The London 

SympWfTy Orchestra 147 

Brooks & Dunn 58 

Garm Broofcj 12 

Ueredtth Bnoks 126 

Buena Vatt Social CluD 1 78 



B(Ala RhyTTws 69 

htariah Carey 29 
BobCailisle 193 
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RIVERSIDE'S MANLEY FINDS FANS FOR JAMAICAN FOLK 

{Cmitinuedfrom page l.i) 



city. I never thought the album would 
appeal to a cross section of society; I 
thought it would have limited appeal. 
It was very touching. All of a sudden, 
people are asking me to do shows, like 
Red Bone Cafe and Liberty Mutual 
Jazz in Kingston." 

Thanks to Hussey, Nuff Tings (the 
album's Jamaican-based distributor), 
other innovative radio hosts like 
IRIK-FM's Klise Kelly, and a 
groundswell of listeners, "culture" 
music playlists in Jamaica now inter- 
mingle Manley's quietly radiant songs 
with the latest missives from top reg- 
gae warriors like Sizzla and Luciano. 

There's no trace of reggae in 
"Ashes," but Manley's songs pack as 
much political insight as those of any 
roots reggae artist, and she cites Bob 
Marley and Peter Tosh as early influ- 
ences. If "Ashes" is rooted anj-where, 
it's in the borderless turf occupied by 
the international-minded. Other key 
influences include Joan Armatrading; 
Carly Simon; Cat Stevens; James 
Taylor; Carole King; Joni Mitchell; 
Crosby, Stills & Nash; and "Janis Ian 
particularly," says Manley, "because 
of the richness of her lyrics." 

Like them, Manley's brilliance is 
subdued, glowing rather than blazing. 
She finds universal truths not in 
sweeping proclamations but by sift- 
ing for meanings within her own 
e.xperiences. 

A dentist's daughter horn in Mon- 
tego Bay, Manley first heard Ian at 
age 15. That year, she and her fami- 
ly moved to farm country in Canada's 
snow belt, two hours from Toronto. 
"I took a Bob Marley album to a 
friend's house and said, 'You've got 



to listen to this,' " Manley says. "And 
she was saying to me, 'You've got to 
listen to [Ian].' " 

Manley had studied piano, guitar, 
and singing, and she sang hj-mns in 
her Catholic church in Jamaica. How- 
ever, she says, "I didn't do much for 
about two years [in Canada] until I 
started York University and took part 
in Latin American and Caribbean cul- 
tural activities." 

At 19, she married Joseph Manley, 
son of the late Jamaican Prime Min- 
ister Michael Manley. The young cou- 
ple went to live in Cuba for four years, 
where Delia began writing and per- 
forming. 

After the couple's return to Jamaica 
in 1983, Manley appeared infrequently 
in public. "They'd ask me to sing a 
Whitney Houston song, something the 
people knew, instead of my own stuff," 
Manley recalls. "I'd sing Janis, Carole, 
and Carly songs, but I was never 
inclined to sing soul. And I wondered, 
'How will anyone ever hear my own 
songs unless I sing them?' " 

Michael Manley sent Delia's song 
"Ashes On The Window Sill," which 
she wrote after the U.S. invaded 
Grenada, to Harry Belafonte and 
other influential people in the U.S. 
music industry. "But they weren't 
interested," says Delia, "and I don't 
think my voice w"as ready. The record- 
ing was rushed." 

In 1988, Manley's cousins Brian and 
WajTie Jobson, who had founded the 
reggae group Native, had a deal with 
music executive Lou Adler. "He was 
interested in songs I'd written," says 
Manley. "He wanted to work with me, 
but I started working on their 



MAIRE BRENNAN 

fCont ill tied from page 1^) 

a bit of it . . . People relate my music to 
the Celtic kind of sound, and it's lovely 
to be able to bring the Lord's message 
to it." 

Another misconception Brennan 
says she wants to dispel is that Clan- 
nad is a new age group. "I've never 
considered Clannad really to be a new 
age band," she says. "I thbik of it more 
as world music because it's a cultural 
kind of thing." 

Word VP of marketing Linda 
Klofiterman says Brennan's music 
will have strong appeal in the Chris- 
tian music market. "Lots of artists 
in the Christian market have done a 
great job of employing the Clannad 
sound, but we have the real deal," 
she says. 

CASSETTE SAMPLER 

According to Klosterman, the 
label is releasing a cassette sampler 
of Brennan's music to retail and is 
partnering with the Parable Group 
to create a world music promotion. 
"We agreed to create P-O-P [point- 
of-purchase material] if we could 
make sure Maire had the lead pres- 
ence in this promotion," she says. 
"We've got reversible P-O-P that for 
the month of March allows the store 
to [merchandise] their world music 
sale. Then at the end of March they 
can turn it around, and it's artist- 
driven, focusing on MAire . . . The 
cassampler includes a $2 bounce- 
back coupon for customers," who can 
return during the week of release to 
buy the record. 

Lisa Wilson, director of special 
projects/music marketing for the 
San Luis Obispo, Calif.-based Para- 
ble Group, which has a network of 
330 Christian retailers in North 



America, says the company is pro- 
moting world music as a genre in a 
flier, distributed by Parable through 
newspapers, that generates 3.5 mil- 
lion impressions. Parable is also pro- 
moting world music through its 
World Wide Web site and the com- 
pany's "information on hold" phone 
system. 

"Linda has put together the cassam- 
plers for our stores along with endcap 
merchandise," Wilson says. "So fi^m 
top to bottom we are well-covered. I 
think Moire's album has incredible 
potential." 

RETAIL PUSH 

Klosterman says the company is 
also sending copies of the CD with 
countertop displays for music retail- 
ers to give to neighboring stores. 
The goal is to prompt other retailers 
to play Brennan's album and direct 
interested consumers to the nearby 
record store. 

Other components in the marketing 
plan include a radio special, 'Through 
Irish Eyes " hosted by Bob Lepine and 
featuring Brennan. "Perfect Time" will 
also be heavily promoted on the label's 
Web site and on video monitor or 
"telescan" units at retail. Brennan has 
also sent postcards to radio from Ire- 
land. 

In addition, Word is partnering 
with Epic to expose Brennan's pro- 
ject to mainstream consumers. The 
companies are working on plans to 
have the album played in theaters 
throughout the U.S. The label is also 
planning placement on retail listen- 
ing posts that will include such main- 
stream chains as Tower and Borders 
Books & Music. 



[Native's] album. They wanted me to 
cover ^Wonderful World,' but I ended 
up just doing background vocals and 
becoming pregnant with Rhea fher 
daughter, now 8 years old]." 

Manley began recording the album 
"Ashes" more than a year ago, prior 
to Michael Manley's death. She 
worked closely with musician/produc- 
er Ray Hitchens. He, with partner 
Mark Golding, heads the Riverside 
Music label and co-executive-pro- 
duced "Ashes" with Joseph Manley. 
"Te Amare," the album's only cover, 
was wTitten by famed Cuban musician 
Silvio Rodrigues. 

That song and the title track were 
recorded at Nyumbani, Michael Man- 
ley's home in the hills; Delia Manley 
says the name means "welcome to my 
home" in Swahill The hillside home also 
inspired the lead track, "City Lights," 
which appears in two versions on the 
album and illxistrates the Manley fami- 
ly talent for vivifying harsh political 
truths: "Looking dowTi from the hill- 
side/Looking up from the shore/A thou- 
sand fireflieaHow do I close my eye&To 
the truth that is a lie?/The skyline's a 
front line/The skyhne's a lie/Another 
night, in Paradise/Sleeping on a side- 
walk^e calls home." 

The album track "Little Children" 
was inspired by a poem by Joseph 
Manley. "He was showing me his 
poetry after we married," says Delia, 
then laughs and adds. "I used the 
poem for the first verse; his name 
should have gone on the CD." A 
favorite track is "Bittersweet" — 
"about my relationship with Joseph 
and the tremendous support I've 
received from him all these years." 
says Manley. "Angel" captures the 
desolation of Jamaica after Huiricane 
Gilbert, a late-'80s storm with devas- 
tating force. "The Dream" re-creates 
the shadow moment when morning 
light tugs at a nighttime dreamer. 

Neither the art of the production 
nor any single element on the 
album — not even Manley's beautifully 
nuanced performances — calls atten- 
tion to itself. Everything is tightly 
joined: lyrics, melodies, arrange- 
ments, and Manley's darkly rich 
vocals. The producers called on sev- 
eral of Jamaica's finest for the project, 
including violinist Peter Ashbourne, 
bassist Michael Fletcher, and pianists 
Jimmy Peart and Monty Alexander. 

"You can't apply reggae production 
techniques to this type of music," says 
Hitchens. whose Riverside Music 
shared production costs with Joseph 
Manley. 'Tou need to handcraft each 
track, and that costs much more." 

At the moment. Jamaican radio is 
focusing on "City Lights." Delia adds. 
"I've been hearing more requests for 
'Bittersweet,' especially from women. 
It's most likely to be the first single 
release. Paul [Banks of Nuff Tings] is 
pushing for a 45 [vinyl piece] to sup- 
ply places in the countrj'side — coun- 
try shops and so on." 

Interest from abroad is building. 
"Dermott has been sending it out to 
his contacts," says Manley. "I don't 
have any. They're asking, 'Do you 
have a video?' Everyone here does a 
video, at the beach or in front of some- 
one's house, with 'nuff teeth and shiny 
clothes." 

As more and more Jamaicans 
accustom themselves to Manley's 
style — which definitely does not 
include " 'nuff teeth and shiny 
clothes" — she finds herself writing 
more than ever before. "I haven't felt 
this good for years." she says. "I 
must be affirmed by the reaction to 
the CD." 
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by Geoff Mayfield 



RIGHT LIGHT: Her album may be called "Ray Of Light," but that title 
is too subtle to describe the intensity of Madonna's much-anticipated chart 
debut. With first-week sales of 370,500 units, this could more aptly be termed 
a sunburst. 

Folks outside the music industry will likely pay too much attention to the 
fact that the album is unable to displace the steady-as-she-goes "Titanic" 
soundtrack at No. 1, but Pearl Jam and Celine Dion can vouch that there's 
no shame in pla>ing runner-up to a once-in-a-lifetime phenomenon. Mean- 
while, insiders will be wowed by "Ray Of Light's" volume. Not only is this the 
largest opening week of 1998; it is also the largest first week by any female 
act since The Billboard 200 adopted SoundScan data in May 1991. This also 
marks the biggest first week by any album distributed by the Warner Bros, 
label during the SoundScan era. 

The splash mirrors all the media attention, including a flank of rave 
reviews, that has been generated by the Material -turned -Maternal Girl's 
retiu-n and the widespread airplay heaped on lead single "Frozen." which 
bullets 10-8 on Hot 100 Airplay. Thus, the new album more than doubles the 
largest of the four previous opening weeks she has seen in the SoundScan era, 
her previous high opener being the 167,000 units scored when "Erotica" 
bowed at No. 2 in 1992. 

Among music retailers, Madonna actually led "Titanic" by a score of 
302,000 units to "Titanic's" 234,000. However, at mass merchants. "Ray Of 
Light" debuted at No. 3 with 69,000 pieces, compared with 243,5000 for 
"Titanic" and 121,500 for Dion (who ranks No. 3 on The Billboard 200 with 
an overall sum of 224,000). Her mass-merchant numbers will no doubt grow. 

So, does this album have a prayer of becoming Madonna's first No. 1 since 
"Like A Prayer" rang the bell in 1989? That depends on how much the pub- 
lic reacts to her upcoming TV appearances — I know 1996's "Evita" sound- 
track had a resurgence when she made a non- performing stop at that year's 
Billboard Music Awards telecast — and on how much steam "Titanic" has left. 
With a 5.5% decline, the soundtrack maintains a still-handsome sum of 
477,000 uniU. 

Madonna was scheduled to sing on Rosie O'Donnell's March 13 show, the 
singer's first performance since last year's Academy Awards, and on March 
23, she will be a presenter at the Oscars. Then again, with a certain movie 
garnering 14 nominations, the Oscars show just might sjiark a .'tales rally for 
that "Titanic" album. Stay tuned. 

Big BANGS: Does Garth Brooks work for NBC or does NBC work for 
Garth Brooks? Specials on the Peacock network have been a big weapon in 
Brooks' arsenal throughout the "908, and in kind he delivers NBC a sought- 
after mu.sic audience. The dtwble-whammy of Brooks' Feb. 28 "Saturday 
Night Live" stop and his March 4 concert special, which easily won its time 
slot and ranked No. 20 for the week with a 10.6 rating and a 17 share, brings 
Brooks a 52% increase and the Greatest Gainer trophies on The Billboard 
200 (22-12) and Top Country Albums (3-1) . . . With Best Buy stores finally 
getting their complement of product~hey, this stuff hapj>ens when you cre- 
ate your own label from scratch — the Artist (who was formerly known as 
Prince) grabs the big chart's percentage-based Pacesetter crown with a 
whopping 154% gain. His "Crystal Ball" does 21.500 units this issue, as it 
leaps 141-62, outselling the Cr>'8tal Method (No. 168) but less than Joe Satri- 
ani's "Crj'stal Planet," which debuts at No. 50 (25,000 units) . . . Speaking of 
"crystals," half or more of the sales that prompt Billboard 200 debuts for 
Broadway star Michael Crawford (No. 166) and Crystal Lewis (No. 187) 
come from Christian outlets ... As the Warner Bros, team basks in this 
issue's noteworthy Madonna numbers, it also anticipates next issue's debut 
by another veteran, Eric Clapton. The label projects a debut in the top 10 
. . . The 21.5% gain that boosts Toni Braxton to No. 170 seems to come from 
the "Oprah Winfrey Show" stop in which she complained about her record- 
ing contract. 

Postscript: with the exception of Will Smith (No. 13), Sarah McLach- 
Ian, and Ry Cooder's Rucna Vista Social Club, who each maintain Bill- 
board 200 bullets, each of the acts that benefited from the Feb. 25 Grammy 
Awards telecast on last issue's chart sees sales declines. The Grammys, by 
the way, ranked No. 3, not No. 4 as reported here, and I neglected to men- 
tion that bullets scored last issue by performer Fiona Apple (now No. 67) 
and winning band the Wallflowers (now No. 110) seemed to stem from the 
awards show\ I have equal-opportunity forgetfulness, as, in the Feb. 14 issue, 
when I chronicled bullets delivered by the American Music Awards, I over- 
looked those earned by winner/performer Mary J. Blige and winner George 
Strait. 



HAT'S IN A NAME? The Heatseekers chart is confined to acts whose 
names have not been featured in the billing of an album that reached the 
top half of The Billboard 200, which sometimes cuts a fine line. In 1992, 
Tom Cochrane was ineligible because the band Red Rider was billed dur- 
ing part of its career as Tom Cochrane & Red Rider. A similar situation 
exists now for CMC International's Van Zant, fronted by brothers John- 
ny and Donnie Van Zant, because Johnny Van Zant Band peaked at 
No. 48 in 1980. If Van Zant's "Brother To Brother" were eligible, it would 
have debuted at No. 34 on last issue's Heatseekers and stood this issue at 
No. 38. 
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MVP ENTERTAINMENT SUES FORMER EXECS 



(Continued from page 10) 

filed with the Los Angeles Police De- 
partment Feb. 24, according to MVP 
attorney Stuart M. Richter. 

The lawsuit states that Knowles, 
who was fired from the company on 
Nov. 24, 1997, for unrelated reasons, 
had a non-compete clause in his 
employment contract that barred him 
from engaging in a similar business 
until March 1, 1998. He was hired by 



RISING TIDE 

(Continued from page 10) 

Prior to his Rising Tide Nashville 
appointment, I>evltan had been part- 
ners with Will Botwin in Vector/Side 
One Partners in New York, which man- 
aged such artists as Lyle Lovett, John 
Hiatt, Joe Ely, and Lobos. 

At that 1995 party, Levitan an- 
nounced his first hire: respected pro- 
ducer Emory Gordy Jr. as head of 
A.&R. Other key staffers included VP 
of sales and marketing Joel Hoffner, 
senior director of A&R Steve Fishell, 
creative services director Teresa Blair, 
and Rick Moxley, who had just been 
promoted to VP of promotion. 

Rising Tide Nashville was distrib- 
uted by Universal Music and Video 
Distribution. In addition to MCA and 
Decca, Universal is represented here 
by the CurlVlJniversal label, whose ros- 
ter includes Wynonna and Lovett. 
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Exclusive Concert Reviews 

Flnley Quoye 
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Govt Mule 
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Hollywood Athletic Club, Hollywood 



ExclHslve Album Reviews 
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'Big Bod Voodoo Daddy" 
(Coolsville) 
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A new Billboard Challenge begins 

every Thursdoy, 
This week s champ is John Cote, 
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MVP when the company was formed in 
1995. 

London-based MVP owner Mike 
Campbell is now running the company. 

Shuffield, according to the docu- 
ment, was fired Jan. 29 when her 
involvement in KVP was discovered. 
However, she remains a member of 
MVP's board of directors. 

In a separate action, Knowles and 
Shuffield consented to an injunction 
that terminated distribution of KVP 
product. The injunction was signed 
Feb. 4 and 5, according to Richter. 

Although the lawsuit was filed re- 
cently, Richter says his client alleges 
that Knowles and his cohorts could 
have been siphoning money from MVP 
for several years. 



"We have payments received that 
date back over two years ago," says 
Richter. 

In the lawsuit, MVP claims that while 
under its employ, Knowles and 
Shuffield "entered into illegal and 
improper contracts" with vendors and 
duplicators that charged excessive fees. 
The "co-con.spiring" vendors then paid 
kickbacks to Knowles and Shuffield. 

Duplicators International Video 
Innovation, I.Z.L. Enterprises, and 
Zeev Lavy are also named as defen- 
dants in the lawsuit 

The lawiiuit also charges that 
Knowles and Shuffield signed over 
MVP checks to their personal accounts 
and paid "themselves and their family 
members improper bonuses and 



BUY CYCLES 

(ContiJiiiad fnmi jmiie ft.l) 

researcher SoundScan. But Sounda- 
ta's findings come from a panel of 
"heavily involved purchasers," says 
Lipsky, adding that the task force 
wanted to "look at the market in total- 
ity." 

For the retail survey, the pollers 
concentrated on "general music pur- 
chasing behavior," says Lipsky. 
Some things the researchers asked 
about were the consumers' experi- 
ence in the stores that day, why they 
didn't buy something, what brought 
them into the store, what kind of 
music they listen to, and what kinds 
of configurations they buy. 

For the phone survey, the ques- 
tions had more to do with attitudes: 
why people buy or don't buy much 
music, the importance of music in 
their lives, and how their interest in 
music has changed over the years. 

The sun-eys were completed be- 
fore the holiday selling season, which 
traditionally begins the day after 
Thanksgiving. 

At 2 p.m. on Sunday (15) in the 
Moscone Center in San Francisco, 
the results will be disclosed publicly 
for the first time. 

Says Lipsky, "We went into it with 
a pretty strong general observation 
that younger people [18-241 are a lot 
more involved in buying music than 
older people. That was true, but what 
was surprising was that a lot of older 
people buy a lot of music and a lot of 
younger people are less involved in 
music than we would have imagined." 

Another finding that surprised the 
researchers was that a relatively 
small amount of people were respon- 
sible for a great deal of music bujing. 
Twelve percent of those surveyed 
accounted for 45% of sales. 

To Lipsky this finding indicates an 
opportunity. "A lot of people have a 
lesser degree of involvement, and 
they represent the future of the 



industry." 

Through the telephone survey, the 
researchers were able to divide 
music consumers into nine segments, 
according to their attitudes and their 
degree of interest in purchasing 
music. Lipsky emphasizes that these 
groupings are "attitudinal rather 
than demographic." Three of those 
segments are mentioned here. 

One is dubbed the "audiophiliacs." 
These are people in their 40s and 50s 
who buy more than 50 recordings a 
year — a substantial amount. They're 
only 6% of the survey, l)ut they are 
obviously an important group and 
one that should not be ignored by 
music marketers. 

Another segment is termed "grow- 
in' up," and virtually all of its mem- 
bers ai'e under 25. What's interesting 
about this segment is that it is a ver>' 
large group (19% of the sample) that 
"buys very few records," says Lip- 
sky — an average of eight CDs a year. 
"They have a very different attitu<le 
toward music than we would have 
expected. They listen to and watch 
music video and radio in place of buy- 
ing music." 

A third segment is the "rock fans." 
These are males in their 20s and 30s 
who buy an average amount of music 
but not as much as might be expect- 
ed. "Now's not a big era for big white 
rock bands," says Lipsky. "They're 
looking for new music." 

Summing up, Lipsky says, "For 
the first time we have a really clear 
idea of exactly how the market 
breaks out." What's key now is "how 
to keep them in the fold or stimulate 
them to be more interested in listen- 
ing to and buying music." 

There will be some follow-up re- 
search, but, more important, the 
trade groups will use the findings to 
develop strategies for selling more 
music. 
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salaries," according to the lawsuit. 

In addition, the lawsuit alleges that 
Knowles, Shuffield, and the other 
defendants stole at least 92 tape mas- 
ters that are missing from MVP's 
inventory. 

MVP owns or licenses between 300 
and 400 video titles, according to 
Richter. 

Richter says the company "is still 
trying to calculate" the actual amount 
the defendants allegedly embezzled. 

"The defendants have caused signif- 
icant damage, and we're in the proeu.ss 
of recoverj'," says Richter, "but this is 
a healthy company, notwithstanding 
Mr. Knowles' actions." 

Richter says MVP will "aggressive- 
ly" proceed with the civil suit unless 
instructed differently by the L.A. 
police. 

He says the company decided to file 
the suit in order to prevent unlawful 
competition and recover damages. 

Richter says that some videos have 
been released under the KVP brand, 
but he did not know the titles' names. 
Some may be properties licensed by 



MVP, he says. 

"As far as we know, they're still in 
business and continue to sell products 
to MVP customers," Richter says. 

Knowles' attorney Arthur Green- 
berg says KVP commenced business 
March 2 as stipulated in his client's 
emplojTnent contract. 

"I have no response to the lawsuit," 
says Greenberg. "If this case gets to 
Superior Court, and that's a big if, Mr. 
Knowles will enter an appropriate 
response." 

Greenberg denied that his client is 
in possession of any tape masters. 
Shuffield's attorney Jack O'Donnell 
says, "I'm sure when all of this comes 
out in the wash, my client will be 
cleared of all wrongdoing." 

Based in Canoga Park, Calif., MVP 
made a name for itself when it distrib- 
uted "Cops: Too Hot For TV," which is 
owned by Real Entertainment 

The company has also been successful 
with the "BabyMugs" series and most 
recently distributed "Spice Exposed,*^ a 
racy video containing nude photos of 
Spice Gu*ls member Geri Halliwell. 



TEJANO AWARDS 

(Cotilifinrd fnjtn page U) 

categorj' and Ricardo Castillon and La 
Diferenzia winning best song for 
"Mundo Sin Guitarras" (Arista/Latin). 

Veteran singer Shelly Lares, a Sony 
Discos artist w-as finally rewarded with 
her firKt awani for female vocalist edg- 
ing out Elida Reyna and Peiia. 

Co-hosting this year's awards were 
comedian Carlos Mencia, actress Apol- 
lonia, and actors Erik Estrada and 
Mike Gomez. Special performances 
included country group the Mavericks, 
led by singer Raul .Vlalo, performing 
"Dance The Night Aw-ay" from their 
forthcoming album "Trampoline." Also, 
Selena guitarist Chris Perez debuted 
his new group, the Chris Perez Project 
The band — .lohn Garza, vocals; Rudy 
Martinez, bass; Joe Ojedii. keyboards; 
Jesse Esquivel, drums; and Perez, gui- 
tar — jieriormed two songs, an original 
ballad, "Agua Bendita," written by the 
band and a guitar-fueled bilingual ver- 
sion of the Beatles' "Revolution." 

Ofiicials also presented a special per- 
formance by Tejano legends Agustin 
Ramirez, Freddie Martinez, Sunny 
Ozuna, and Carlos Guzman. They per- 
formed a medley of their hits, "Tres 
Ramitas," "Te Traigo Estas Flores," 
"Sangre De Indio," and "Vestida De 
Blanco." 

The top 1 1 awards were voted on by 
the public, while video of the year was 
determined by industry officials. 

A complete list of winners follows. 

Most promising band: Jennifer Y 
Los Jets. 

Tejano crossover: "Donde Estes," 
Bobby Pulido. EMI Latin. 

Male entertainer: Bobby Pulido. 

Female entertainer Jennifer Pena. 

Male vocalist: Bobby Pulido. 

Female vocalist: Shelly Lares. 



Tejano norteno: Grupo Limite. 
Album (conjunto traditional): "Un 

Recuerdo Especial," Michael Salgado, 
Joey Records. 

Album: "Llegaste A Mi Vida," 
Bobby Pulido, Joey Records. 

Showband: Eddie Gonzalez Y Grupo 
Vida. 

Song: "Mundo Sin Guitarras," La 
Diferenzia, Arista/Latin. 
Video: "Le Pedire," Bobby Pulido. 
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Record Retail Directory 
Stocks Essential Store Data 

i7,ation is included in the listing, 
making it easy to pinpoint the key 
ply vers in any genre of music. 

The 1998 Record Retail- 
ing Directory packs all this 
information into an easy-to- 
read format that features a 
handy index by store name, 
state, city and page number 
for easy reference. The 
directory is available for 
$165. For more information 
or to order a directory call 
1 ^00-344-7119. For diskette sales 
call Joellen Sommer at 212-536- 



Billboard's 1998 Record Retail- 
ing Directory is now a%'ailable. Thi.t 
information resource contains the 
moat up-to-date, thoroughly 
researched compilation <>f 
record retailers available. U 
features all major chains 
with their headquarters and 
independents in the U.S. 

The eighth addition of this 
essential guide contains a 
total of 7.000 listings. Each 
listing includes the store 
name, address, phone and fax nui 
bers, and the store planners and 




buyers. The store's music special- I 5094. 



What's In Your Stars? Find 
Out On Billboard Online 



In its ongoing effort to serve all 
the needs of music fans and profes- 
sionals, Billboard Online has added 
MusicScopcs, a weekly look at 
the stars by recording artist 
Francis Dunnery. In Music- 
Scopes, Dunnery offers his 
star-guided insights, with a 
special slant for music lowrs. 

Dunnery's latest album, 
"Let's Go Do What Happens," 
due next month, is his debut on Ra- 
zor & Tie, following two critically 
acclaimed releases for Atlantic. Be- 
fore commencing his solo career, 
Dunnery was a member of the pro- 
gressive rock band It Bites. He has 




also recorded with and toured the 
world as lead guitarist for Robert 
Plant 

Dunnery's extensive stud- 
ies of psychological and 
metaphysical arts led him to 
a second career in astrology, 
where in addition to giving 
personal readings and edit- 
ing astrologj' columns in var- 
ious publications, he also 
consults Time Cycles Research in 
the development of new software 
for astrology students. 

See what Dunnery sees in your 
stars every week at Billboard On- 
line (www.billboard.com). 





Marc Giaquinto has been promot- 
ed to associate specials production 
editor for Billboard 
magazine. He joined 
Billboard in 1991 as a 
composition tech- 
nician and took on the 
added responsibility 
of Airplay Monitor at 
its inception in 1993- 
Giaquinto also actively par- 
ticipated in the migration of 
Billboard and the Monitors to- 
ward computerized pagina- 
tion. Before joining Billboard 
Giaquinto worked at Digital 
Prepress Center. 

Paul Page has been named 
advertising production coordinator 
for both Billboard and the Moni- 
tors. He was previously assistant 
chart production manager from 




May 1990 to July 1996. Page left 
Billboard to record and tour with 
the Popa Chubby 
Band in 1996. Page 
returned to Billboard 
in 1997 as a free- 
lancer. In his spare 
time, Page plays the 
bass in New York 
area bands as well as 
with 50's and 60's recording 
artists. 

David Tay has joined the 
editorial production depart- 
ment as composition techni- 
cian. Tay was previously a 
freelance contractor. He has 
worked with Rizzoli Interna- 
tional, Prentice Hall and Electronic 
Publishing Center. T^y studied film 
and media arts at the School of 
' Visual Arts. 



Billboard's 1998 International Latin Music Conference & Awards 

BiscajTC Bay Marriiitt. Miami. Fla. • April 5-7, 1998 
Billboard's Fifth Annual Dance Music Summit 
Chicago Marriott Downtown, Chicago • July 8-10, 1998 
Billboard/Airplay Monitor Radio Seminar & Awards 
Pbinte Hilton at'Hipatio Cliffs. Phoenix, Ariz. • Sept. 17-19, 1998 
The 20th Annual Billboard Music Video Conference & Awards 
Sheraton Universal • Universal C^ity, Calif. • Nov. 4-fi, 1998 
fbr more information, contact Michele Jacangelo Quigley at 2I2-S3S-5002 
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Chart 'Frozen' As Madonna Bows 



w, 



ITH A DOIJBLK DKBUT Madonna equals her previ- 
ous best oiK'ning ^Xi-sitions on lx)th the Hot 100 and The Bill- 
Ixiaifl 200. On the singles chart, "Fiwn" (Maverick/' Warn- 
er Bros. ) b* new at No. 8, making it only the second Madonna 
title to enter in the tup 10. It ecjuals the debut iwsition of 
"You'll See." which went on to peak at No. t> the week of 
Dt'C. Hi. Ii*!l5. The only other Ma<lonnii songs ti) begin their 
chart lives in the top 20 were "Rescue Mi;" which debuted 
al No. ir> in March 1991; "Erotica." 
which opened at No. 13 in October 
1992; and "Don't Cry For Me Argenti- 
na." which entore<i at No. 17. 

"Frozen" is the ;ilst top 10 hit on 
the Hot 100 for Madonna. The only 
artists with more are Elvis Presley 
(m atHi the Beatles CM). That makes 
it likely that Madonna coukl surpass 
the Fall Four and even cat^'h up with 
the King, if not with singles from 
"Ray Of Ijghl," then .'tome subse- 
quent album — although the task was made more difficult 
this month with the reiwrt that KM! would be releasing 
new material by the IJeatles (Billlnwnl Bulletin, Mai-ch 12). 

If "Frozen" ices the top of the chart, it wilUje Madonna's 
I2th No. 1. That wxmid tie lier with Mariah Carey as the 
solo female artist with the most No. 1 singles. And ;is soon 
as the .single bi-eaks into the lop it will tic a i*ecord set 
by Carey, accoi-ding to \eal H. Stutt of Raleigh, N.C. It 
would mark the fourth consecutiw studio album in which 
the first single had a one-word title that went top five. 
Madonna's streak began with "Vogue" and continued with 
"Erotica" and "Secret." Carey did it with "Emotions," 
"Dreamlover," "Fantasy," and "Honey." 

Over on the album chart. "Ray Of Light" enters at No. 2, 
unable U) budge "Titanic." Still, the founder of Mawrick 
ha.s many rea.-^ns to celebrate (see Between the Bullets, 
page 120). If "ll;n " fwntiially c;i])tiire.-i the top sp(tl, it will 
be Madonna's first No. 1 lUbum of the ■90s and her first .lince 
"I.iko A Pinyer" led the list in .April I9S11. So far, il is Madon- 
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na's fifth album to peak at No. 2, following "I'm Breathless," 
"The Immaculate Collection." "Erotica," and "Evita." 

Meanwhile, "Titanic" is still saiHng at No. 1 for the ninth 
consecutiN^e week. That is the longest an album has had an 
unintemipted i*un in pole iMxsition .since the soundtrack to 
"The Lion King" reigned for 10 weeks in the summer of 
1994. 

RoSE'S TURN: I.^st issue, I wrote 
about Aretha Franklin's longevity on 
the Hot 100; her latest single gK-os her 
an even more impre.>>sive chart s}>an 
on Billboard's K&h singles list. "A 
Rose Is Still A Ro.se" (Arista) bullets 
10-H some 37 yeai*s and five months 
after hei- first chart appearance with 
"Today I Sing The Blues." which 
peaked at No. 10. The only artists 
with longei* R& B chart spans aiv Nat 
"King" Cole (48 years and seven 
nKtnths). Ray Charies (44 years). B.B. King (40 yTars and 
two months), and Johnny "duitar" Watson (39 years and 
two months). 

"Rose" is Franklin's IMith R&R chart entry, the secoml- 
highest total in history (James Brown has US). It's als<j 
her o2nd top 10 hit. The only artists with more aiT Brown 
(58) and Ixiuis Jordan (54). If the Laur>'n Hill-produced 
"Rose" goes to No. 1, Fi-anklin will have 21 chart-toppers, 
putting her in fii-st place all by herself. Right now- she's tied 
with Ste^ie Wonder at 20. 

Up'-DI* and AWAY: The most successful Norwe^<ian act 
on the U.S. charts in the '90s has lieen Secret Garden, with 
two long-running albums on the Top New Age Albums 
chart. This week, another act from Norway makes its U.S. 
chart debut, as the Tuesdays bmv on the Hot 100 at No. 72 
with "It's Up To You" ( Aiista). I first heard them in 199« in 
Oslo when they were called the Tuesday (iirla, and I liave 
been anticipating their BilU'oanl debut ever since. 
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